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General Mills 
Joins Sweet 
Cereal Race 


New York, Feb. 20—There’s a 
Sweet swing in the cereal business 
to pre-sweetened dry cereals. And 
the trend to honest-to-gooey good- | 
ness got a big push this week as 
General Mills vrepared to push 
two new entries. 

These would be the Minneapolis 
milling giant’s first tries at pre- 
sweetened brands, and they will 
be pushed into the advertising race 
by Tatham-Laird (which already 
handles Kix) and William Esty 
Co. (a brand new agency for Gen- | 
eral Mills). 

S. F. Gale, v.p. and ad airector | 
of General Mills, told AA the pre- 
sweetened cereals have been test | 
marketed. He indicated that an 
announcement of their full-scale 
introduction will be forthcoming | 
shortly. | 


= The pre-sweetened cereals are | 
about three years old now, and | 
sources in the grocery trade em- 
phasize that the products made an 
instantaneous impression on the | 
field, and that they’ve managed | 
to hang on to the beachhead and 
to widen it. | 

Last year was the best year so 
far for the pre-sweetened cereals, 
and they recorded a tremendous 
gain, nearly 40%. This was par- 

(Continued on Page 155) 


CBS Wins Colgate 
‘Payoff’ Daytime 
TV Show from NBC 


New York, Feb. 20—This was 
“the big payoff’ week for CBS) 
Television, and the magic word 
was Colgate-Palmolive-Peet. 

Effective March 30, “Payoff,” 
a five-times-a-week program 
which hands out mink coats and 
trips to the Riviera to lucky con- 
testants, will move from NBC to 
CBS. This ends for the time being 
a frantic tug-of-war which had 
been going on between the two 
networks for Colgate’s two day- 
time strip telecasts. 

The heated network rivalry 
started several weeks ago as op- 
tion time neared for Colgate’s 
“Payoff” on NBC and “Strike It 
Rich” on CBS. NBC, the story 
goes, sought to lure the latter away | 
from Columbia by offering the! 
soap maker a_ back-to-back slot 
with “Payoff” for a contiguous | 
rate discount. Both programs are. 
placed through William Esty & Co. 


# CBS, it is said, countered with 
a contiguous rate offer for non- 
contiguous periods and won the 
competition. In either case, this 
discount would have saved Colgate 
about $1,000,000 annually in time 
costs for the two programs. 

The advertiser reportedly de- 
cided to move “Payoff” to CBS in 
preference to moving “Strike It 
Rich” to NBC because of the an- 
nual discount Colgate has coming 
(Continued on Page 8) 
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SURE THING—Jay W. Kaufmann & Co., 
New York broker, is introducing Mr. Chimp 
and Mr. Chump in a series of newspaper 


Feitner & Lane is the agency. 


Post Office Urges | 


‘AA’ to Send in All | 
Helpful Suggestions | 


WASHINGTON, Feb. 19—Now is| 
the time when you can help do 
something to improve postal serv- 
ice. 

The Post Office Department’s | 
new managers and the new con-| 
gressional leaders are looking for 
ways to eliminate unnecessary ex- 
pense and give mail users better 
value for their money. 

The series of five articles on 
postal service which have ap- | 

| 


been read by individuals who are | 
in a position to make the necessary 
changes. 


= ADVERTISING AGE is being asked 
to pass along all the suggestions it 
can get. 

Several ideas from AA readers 
(see story on Page 2) are already 
in the hands of responsible au- 
thorities, and are being investi- 
gated. 

The atmosphere was never bet- 


to BBDO; Had 


NAL NEWSPAPER OF MARKETING | 


52 Agencies in ‘Over-$10,000,000' 
Group Billed $1,720,400,000 in 1952 


AA's Ninth Exclusive Tabulation of Agency Billings Contains Figures 
for 284 Agencies; Three Top $100,000,000 Again; 22 with $30,000,000 
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By John Crichton 


New York, Feb. 19—The year 1952 was good © 
to most advertising agencies, and the bigger the | 
agency, by and large, the better year it had. 


The list of agencies topping $10,000,000 in | 
billing in this, AA’s ninth exclusive report of | jt was between 
agency billings, is the largest on record—852. | 
These titans of the agency business billed $1,- 
720,400,000 in 1952, a record high, comparing 
with the $1,567,200,000 billed by the same 


group in 1951. 

When it is recalled that in 1945, the year the 
war ended, only 27 agencies were in this cate- | 
gory, it is clear what gains have been made by 
the giants in the advertising agency business. 
In the table on Page 66, where the rankings of 
these 52 agencies are summarized, there are 
three agencies with more than $100,000,000 


Ayer Loses Surf 


i 


Basic to Good Ads 
Are Repetition and _ 


Promise: O’Meara 
| New York, Feb. 20—Despite | 


each in billing. There are two additional agen- 

cies with more than $85,000,000. Three other 

agencies had more than $50,000,000; an addi- 
tional 14 had $30,000,000 or more. 

_ The median billing in this group of 52 agen- 

cies is between $21.0 and $21.7 million; in 1951 


$19.5 and $20.0 million. 


| The reasons for this rise in agency billings 
are discussed in a separate story on Page 93. 
Partially it is due to inflation, and the slow 
and steady rise in media rates, partially it is 
due to the gradual drift of large advertisers 
into big agencies. 

It is important to remember, in reading the 
_ individual figures which follow, that they are 
not agency income, any more than bank de- 
posits represent the income of a bank, or the 
face value of insurance written represents the 
income of an insurance company. 


An agency billing $10,000,000 in 
this report had an income of $1,- 
500,000, not $10,000,000—a figure 
which only represents the volume 
of business it did on behalf of 
its clients. 

In computing agencies’ billings, 
AA asked (as in previous years) 


ter for change. 
But it is not enough to say, | 


It Since 1948 


New York, Feb. 19—Lever Bros. 
Co. this week took Surf, one of 
the lower rungs on the heavy-duty | 
detergent washpole, and trans-, 
ferred it from N. W. Ayer & Son 
to Batten, Barton, Durstine & Os- 
born. 

Ayer has been handling Surf 
since its introduction in the sum- 
mer of 1948, and with its loss the 


“Let’s adopt modern methods” or | agency leaves the Lever stable. 


“Let’s cut out the politics.” 

What can be done to improve the 
mail service? 

Pass along your suggestions to 
Stanley E. Cohen, ADVERTISING | 
AGE’s Washington editor, 995 Na-| 
tional Press Bldg., Washington 4, | 
D. C. Your name will be held in 
confidence if you wish, but your 
idea will be brought to the atten- 
tion of individuals who are ready 
and eager to consider any practi- 


| BBDO already has Breeze, another 
(Continued on Page 4) 


\clinic of the Advertising Club’s 


new media and new techniques, | agency heads to multiply fees by 
the basic ingredients of good ad- 6%, thus equalizing fee and com- 
vertising still boil down to prom-| mission business for purposes of 
ise and repetition, according to | comparison. 
Walter O’Meara, senior v.p. of | Finally, a word about AA’s es- 
Lennen & Newell. 'timates. The phrase “estimated” 
Mr. O’Meara warned the copy | is used in connection with a num- 
| ber of agencies, but in no more 
advertising & selling course last | than a half-dozen cases out of the 


/night to beware of the danger of | 284 presented here is it a genuine 


sound copy fundamentals getting | guess, based on the best available 
buried under the complex techni-| information. In all other cases, 
cal demands of current advertis- | the “estimate” represents a joint 
ing 


“ 


Sometimes the tune seems to) 
(Continued on Page 154) 


cal suggestions. 


If You Don’t Like 
Bragging, Skip This 


This issue of AA is the 
largest we have ever pub- 
lished. It contains the largest 
number of pages and the 
largest volume of advertising 
(in pages, lines and dollars) 
we have ever carried in a |] 
single issue. The press run— 
28,300—is also the largest 


AA has ever had. 


This box will positively not ap- 
pear in next week's issue. 
| 


| 


Last Minute News Flashes 


Jones Leaves Lennen; Deny O'Meara Will Go | 

New York, Feb. 20—Maitland Jones has resigned as v.p. and copy | 
chief of Lennen & Newell. Persistent rumors that Walter O’Meara, | 
senior v.p. and executive director of creative departments, was also_ 
leaving were denied by H. W. Newell, president. He said Mr. O’Meara 
is vacationing in Arizona and will return to the agency. 


Ross Roy Gets Viskon, Miracloth and Mira-sham 


LITTLE Rock, Feb. 20—Visking Corp. has named the Chicago office | 
of Ross Roy Inc. to handle trade advertising for Viskon nonwoven 
fabric, and consumer advertising for Miracloth and Mira-sham for 
which Visking now holds the trademark. Ruthrauff & Ryan previously 
handled Viskon, and C. Wendel Muench & Co. handled Miracloth and 
Mira-sham. 


Swanee’Papé Account Goes to Geyer 


NEw York, Feb. 20—National Paper Corp. of Pennsylvania, Ransom, | 
Pa., manufacturer of Swanee paper napkins, towels, facial and toilet 
tissues, has named Geyer Advertising to handle its advertising, effec- 
tive March 1. Byrde, Richard & Pound formerly had the account. 


St. Georges Resigns as Chairman of Agency 
New York, Feb. 20—Maubert St. Georges has resigned as chairman 
of the board of St. Georges & Keyes. Mr. St. Georges will announce his 
future plans shortly. Mr. Keyes, president, said that the accounts and 
personnel of the agency are unaffected by the move. 
(Additional News Flashes on Page 155) 


|}endeavor in which a responsible 


executive of the agency assisted 


|a reporter in arriving at the fig- 


ure. 


|@ There are newcomers to the 


$10,000,000 elite circle—Doherty, 
Clifford, Steers & Shenfield, Bo- 
zell & Jacobs, and Buchen Co. All 
have been moving steadily up- 
ward over the past five years. The 
only absentee from last year’s 


list is Abbott Kimball, which nar- 
/rowly missed this group, billing 


about $9,800,000. 

A further word of interpreta- 
tion: It should not be taken that 
the increased billings of the agen- 


'cies reported here (only a few 


lost billing, or stood at the same 
point they hit in 1951) necessarily 
mean more profits for the agen- 
cies involved. The profit picture 
of the agency business generally 
has been a depressing one in most 
of the postwar period; agencies 
have a dwindling rate of return, 
and, generally speaking, big agen- 
cies have a lower profit tatio to 
billings than small agencies, and 
large agencies have suffered most 
as the percentage of profit to bill- 


(Continued on Page 66) 
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Make Ads Pay 


by Merchandising, « 
Says Pabst Exec 


Fraser Stresses Value 
of All Efforts Leading 
‘to Point of Sale Impact 


CHICAGO, Feb. 
Fraser, 
stripped the romance and glamor 
from national advertising for the 


Chicago Federated Advertising. 


Club today. 


“Sure there’s a glamor attached | 


to advertising,” he said, but it 
“covers a cold, hard business tool.” 
And the whole 
purpose of the 
tool, he stressed, 
is to bring im- 
pact at the point 
of sale. 

To those who 
call advertising 
“a great intan- 
gible force,” Mr. 
Fraser said: 
“Gentlemen, I 
say nuts.” Na- 
tional advertising 
is no longer an intangible and re- 
tail advertising never was, he as- 
serted. 


Forrest Fraser 


s “The basic point,’ Mr. Fraser 
told club members, “is the fact 
that advertising by itself will not 
accomplish a complete selling job. 
It just can’t.” 

National advertising, he stressed, 
is simply the start of a selling pro- 
gram and it falls short when two 


Buy Our Beer if 
You Watch Our 


Bouts: Fraser 


Curcaco, Feb. 17—Pabst 
Brewing Co. has been pre- 
senting popular TV fight pro- 
grams a long time, and it feels 
people ought to return the fa- 
vor by buying Pabst beer. 

Whether or not the public 
has noticed this obligation, 
that’s the way Forrest L. Fra- 
ser, v.p. of the Milwaukee 
brewery, views it. 

In fact, Mr. Fraser pointed 
out to the Chicago Federated 
Advertising Club _ today, 
Pabst ran an adé=e series 
in major cities last year 
which told the public: “You’ve 
enjoyed our programs. Now 
try our product.” 

“We're entitled to ask this,” 
.Mr. Fraser asserted. 


or three products similar in value, 
taste and ad backing are on the 
market. 

“Regardless of the power of the 
media or the use of the media,” 
Mr. Fraser said, “there are other 
activities down the line which must 


be put in motion if your advertis-| 


ing efforts are to result in in- 
creased sales for your product.” 


s Advertising, he pointed out, is| 
not to the consumer alone. There) 
are three distinct groups to sell— 
the company sales force, the re-| 
tailers and the ultimate consumers. 
“It’s hard to say which would) 


come first or is more important—)| 


the sales force or the consumer. I 
do know that, 
experience, 
in the middle. 

“There must be some very defi- 
nite reasons,” he added, “why so 
many companies that spend tre- 
mendous amounts of money in na- 
tional advertising media with the 
top rated programs still fail to in- 
crease their business or change 
their position relative to their com- 
petitors. It seems obvious to me 


after many years of| 
: . | 
the retailer is always 


that somewhere along the line) 
there was a failure to sell the ad- | 
vertising to all three, the sales) 
— the retailer and the consum- 


s “The problem resolves itself to| 


| 
| 


‘one of analysis and evaluation, | 


‘checking at every point to make 
sure that the advertising is proper- | 
|ly interpreted to all three and that | 
‘the campaign culminates with a. 
‘sales push at the point of sale. And | 
‘this sales push at point of sale 


|should be part of the original ad- 
17—Forrest L. 
Pabst Brewing Co. v.p.,|a built-in working part of the ad- 


vertising planning. It should be 


vertising—not an attachment or 
accessory to be hung on the tail- 
end of the promotion.” 

| Mr. Fraser emphasized that 
“nothing can be more harmful in 
any company than to have the ad- 


| 


_vertising plans suddenly presented | 


‘to the sales and merchandising 


ized.” 


# Getting down to specifics about 
Pabst’s TV advertising, the speaker 
called television “a tremendous, 
beautiful, frightening, expensive” 
lmedium that has a national and 
local effect at the same time. Pabst, 
he observed, now has the largest 
(Continued on Page 6) 


Five N. Y. Dailies 
Work on Standards 
for Retail Ad Copy 


New York, Feb. 18—When it 
comes to questionable advertis- 
ing copy, five New York newspa- 


standards” to fall back on. 

The five dailies which abide by 
the il-page guide to pre-publica- 
tion censorship are the Herald 
Tribune, Journal-American, Mir- 
ror, News and World-Telegram & 
‘Sun The papers may not stand 
together on any given instance of 
controversial copy, since each set- 
tles its own acceptability prob- 
lems. 

However, the five papers have 
representatives at an _ informal, 
monthly meeting of a group that 
might be described as a newspa- 
per advertising advisory commit- 
tee. This group, which custom- 
apily discusses borderline cases, 
feels it has helped make retail ad- 
vertising more believable, and 
therefore more effective. 


@ In general, the “copy standards” 
guide rules out “untrue, deceptive 
|or misleading statements or illus- 
trations’; “representations which 
refer unfairly to merchandise, 
quality, price, service, advertising, | 
policy or business methods,” 
‘bait offers. The word “save”’— 
or any variation—‘is not desirable | 
in local retail copy when 
part of a policy clause or slogan.” 
In a typical example, the 
would ask the advertiser who says 
“usually first” to temper this to) 
“often first,” or to make 
the leader” read “among the lead- | 
-ers.” “Tops in value” might be 
'modified to “a top value”; 
gest bargain” to “our biggest bar- 
| gain,’ ’ and the board would sug- | 
| gest a complete change for the 


/advertiser who tries to get away | 


with “where a little less buys a 
little more.” 


® The current committee traces 
‘its beginnings back to 1939 when 
a group of copy acceptability men 
from eight New York papers was 
formed. It, too, acted on contro- 
versial ads proposed by dGepart- 
ment and other retail stores. 


staff ajter they have been final- 


pers have “retail advertising copy | 


Advertising Age, February 23, 1953 
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PROOF TEST—This color spread in the March 9 Life will kick off a special Magnavox 

Co. sales drive to run until March 28. It will be repeated in The Saturday Evening 

Posi, March 27. The ad invites the reader to “proof test’ the 27” screen Magnavox 
TV set at his dealer’s. Doremus & Co., Chicago, is the agency. 


New York, Feb. 
Geare-Marston, Philadelphia agen- 


|cy, uses business paper research 


in preparing marketing programs 
and advertising campaigns for its 
clients was outlined yesterday be- 
fore the eastern t. f. Club by John 
E. Rooney, account executive, and 
George E. O’Connor, research spe- 
cialist. 

“Market research by business 
papers,” Mr. Rooney told the busi- 
ness paper advertising salesmen, 
“has done more than anything else 
to increase the over-all volume of 
advertising in the business press. 

“While publishers who do re- 
search for agencies and prospective 
advertisers seldom get the whole 
benefit of money spent for adver- 
tising in their own papers, their 
research helps to increase the ov- 
er-all total of advertising in busi- 
ness papers generally.” 


@ Many agencies, Mr. Rooney 
said, rely on publishers’ research 
for many of the answers to mar- 
keting problems. 


Business Paper Research Biggest Factor 
in Building Ad Volume, t. f. Club Is Told 


17—How | 


Mr. O’Connor showed slide films 
of several marketing problems 
that had been analyzed with the 
aid of publishers’ research data. 
While he said he was not at lib- 
erty to mention names, he men- 
tioned one account that had in- 
creased its advertising budget $41,- 
000 last year on the strength of 
data supplied by one publisher. 
The higher budget is being con- 
tinued this year, he said. 

“White space has to be sold on 
the basis of what it will produce,” 
Mr. Rooney said. “Agencies have 
to rely on business papers for spe- 
cific information in their respec- 
tive fields.” 

He also emphasized the impor- 
tance of salesmen in today’s econ- 
omy. They do more than sell goods 
and services, he declared; “they 


/sell ideas and help educate buyers 


and agency people. Advertising 
agencies that do not use their con- 
tacts with media men for acquir- 
ing information are neglecting a 
vital source of current market 
data.” 


Station Account 
Exec Called Key 
to Availabilities 


Los ANGELES, Feb. 17—You 
won’t get the best possible radio 


“we're | includes four things: 


“big- 


or TV spot 
account ex- 
information about 
Herb Wix- 


;ecutive full 
| what you hope to do, 


used as | Son, Atherton Advertising Agen- 


'cy, told a “how to” meeting of 


board ‘the Southern California Advertis- 


|ing Agencies Assn. last night. 
| Mr. Wixson said full information 
when the 
campaign will begin, when it will 
end, the campaign objective, and 
ithe total budget available. Giving 
{me account executive this infor- 
mation is particularly essential 


,ence you wish to reach, and data 
about who buys the product. 


Two don’ts were mentioned by 


/Mr. Wixson: don’t go over the ac- 


count executive’s head to the sales 


/manager. He will want to be help- 


availabilities unless | 
and | you give the station’s 


ful, but does not have the time 
that the account executive does to 
do the best job for you. And don’t 
call the traffic department for 
availabilities or “you'll yet the 
dogs which you deserve.” 


@ Jack Overall, Western Litho- 
graphy, gave these pointers on 
saving money when buying full- 
color lithography. Planning with 
the printer, instead of “for” him, 
will eliminate the chances of tech- 
nical difficulties when the job is 
being run. When an “economy” 
job is desired, learn in advance 


/what standard colors are avail- 
‘able. Some jobs may give regis- 


| 


‘when a short intensive campaign | 


is planned, he said. 


| paign runs up against the fact that 
a station doesn’t like to cut out 
long-term advertisers from first 
choice availabilities, he said. As 
a result, a general request for 
availabilities doesn’t always bring 
forth the best ones. This 1s par- 
ticularly true if the campaign is 
more than 30 days off. 


| The original group adopted a} 


set of uniform standards, and at 
one time had Joseph W. Gannon 
of the Times as its chairman. The 
Times subsequently withdrew from 
the body to have a code of its own. 
The Post also withdrew later on. 

James Parson of the Herald- 


Tribune was today named to serve 


as chairman of the committee. 


Oo AP aR ot ae 


s Mr. Wixson said that stations do 
not like to contract for availabil- 
ities more than 30°days off but will 
if you take them into your confi- 
dence and ask for their best help 
in the light of campaign objectives. 
Further information of help to a 
station account executive is your 
thinking about the kind of audi- 


An agency planning a short cam- 


tration problems, and these can be 
worked out in advance. 


Devlin Joins Northwest Door 


Charles E. Devlin, formerly v.p. 
and general sales manager of 
Simpson Logging Co., Seattle, has 
been appointed executive v.p. and 
general manager of Northwest 
Door & Plywood Sales Inc., 
coma, sales organization for three 


West Coast plywood manufactur- | 


ers. 


Syfrit Joins Adrian Bauer 

Kenneth A. Syfrit, formerly of 
National Transitads Inec., New 
York, has joined Adrian Bauer 
Advertising Agency, Philadelphia, 
as an account executive. 


Dodd to WNAO, Raleigh 


Sam Dodd has been named man- 


ager of WNAO, Raleigh, N. C. Mr. 
Dodd succeeds Gerry F. Albright, 


who has left the station. 


Ta-| 


Florida May Put 
$600,000 in TV 
for Grapefruit 


LAKELAND, FLA., Feb. 20—The 
Florida Citrus Commission will 
spend $600,000 for a station break 
television campaign featuring Miss 
America in a series of film shorts 
devoted to grapefruit promotion. 
It will, that is, if the state legis- 
lature, meeting in April, approves 
additional advertising money. The 
present ad tax on grapefruit is 
4¢ a box and an additional 3¢ per 
box would be needed to provide the 
new TV push. 

Action in behalf of the lagging 
grapefruit deal was decided on at 
the February meeting of the com- 
mission, at which time the commis- 
sion’s agency, J. Walter Thompson 
Co., was instructed to begin buy- 
ing nighttime spots on approxi- 
mately 18 stations with NBC and 
CBS affiliation. At the same time, 
General Manager Robert C. Evans 
was directed to work out details of 
a contract with the Miss America 
Pageant Inc., on the basis of dis- 
cussions carried on earlier by some 
commission members with pageant 
officials. 


# C. V. Griffin, prominent g1ower- 
shipper who is a member of the 
commission’s ad committee, said a 
tentative deal had been worked 
out providing services of Miss 
America at $100 per day plus ex- 
penses, with the commission also 
to pay $7,500 annually to the 
pageant. The contract would be re- 
newable annually for five years. 
The current Miss America, Neva 
Jane Langley, is the daughter of a 
citrus man and is a Lakeland girl. 

In giving the go-ahead to its 
advertising staff and agency, the 
commission authorized expenditure 
of up to $75,000 from current funds 
to hire Miss America and to pur- 
chase TV time beginning at once. 
It was noted, however, that full 
development of the program “can 
only be accomplished through ad- 
ditional revenue to be provided by 
the legislature.” 

The current grapefruit tax of 
4¢ per box provides about $1,200,- 
000 per season, of which approx- 
imately two-thirds is available for 
consumer advertising in newspa- 
pers, magazines, radio and TV. The 
orange fund, raised from a 3¢ tax 
on a much larger crop, is nearly 
twice the grapefruit total. 


Landers’ Jet 99 
Cleaner Gets Big 
Spring Ad Drive 


New BriTAIN, CoNnn., Feb. 18— 
Landers, Frary & Clark—which is 
putting $1,000,000 into a Univer- 
sal spring campaign for the Jet 99 
cleaner—will use Better Homes & 
Gardens, Coronet, Family Circle, 
Good Housekeeping, Life, Modern 
Bride and The Saturday Evening 
Post. 

Participations on ten TV shows, 
including Jinx Falkenburg’s “New 
York Close-up,” will also be used 
to push the vacuum. Other TV 
markets are Philadelphia, Cincin- 
nati, Pittsburgh, Atlanta, San An- 
|tonio, San Francisco, Richmond, 
Minneapolis and Boston. News- 
|papers and radio are also sched- 
| uled. 

W. J. Cashman, director of ad- 
vertising and promotion for Land- 
ers, said a feature of the drive is 
a ten-day free home trial offer. 
Every one who makes the trial, 
he said, will get a free home clean- 
ing kit valued at $3.69. Those who 
decide to buy the Jet 99 will be 
offered a Universal Chest-O-Seat 
valued at $24.95 as a trade-in on 
their old cleaner. 

Goold & Tierney is the agency. 
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Admen Must Take Care Not to Discredit 
Their Own Profession, House Tells Adclub 


HOLLYwoop, Feb. 17—It is dif- tween truth, facts and advertising, 


Reaction to ‘AA’ Series... 


Many Suggest What 


ficult to ask the public to recog-| we cannot expect the public to 
nize the benefits of advertising, do otherwise, Mr. House asserted. 
when many members of the ad/It is a hard enough job to get the 
profession are doing things which | public to realize their obligation 


tend to discredit advertising, Ar-| 
thur E. House, partner in House 
& Leland, Portland agency, said 
here yesterday. 

The occasion for Mr. lHouse’s 
remark was the start of Advertis- 
ing Recognition Week—he is pres- 
ident of the Advertising Assn. of 


to advertising because some of its 
benefits are abstract, he said. 


And the public is in the debt of | 


the advertising profession because 
advertising has served as 


the West—and was made before | 
members of the Hollywood Ad- | 


vertising Club. 

To illustrate his statement, Mr. 
House quoted these phrases he had 
heard on national radio and tele- 
vision programs within the past 
week: “This 
talk”; “I have been asked my pri- 
vate opinion about this. ..prod- 
uct.” On the retail level he cited 
the advertising of a “giant 20” 
screen.” 


elf the first commercial men- 
tioned was not “advertising talk” 
then it must be assumed that ad- 
vertising copy is usually on a low- 
er plane, Mr. House observed. Sim- 
ilarly, the “private opinion” ap- 
proach implies that the usual ad- 
vertising may not be truthful. 

If we ourselves differentiate be- 


ment in the home during the past 
50 years is a dramatic exainple of 


|what informative and educational 


advertising has done for America, 


/in his opinion. 


is not advertising | 


#® Another responsibility is that 
of advertising people to them- 
selves. Such commercials as those 
cited are the result of sheer ig- 
norance of what advertising is try- 
ing to do, Mr. House said. 

Other obligations listed by Mr. 
House were: contact and help to 
educators to the end that school 
graduates have a good grounding 
in advertising and what it does; 
to the smaller retailers who don’t 
know how to advertise; the need 
to better understand the piace of 
advertising in our economy so this 
understanding can be transmitted 
to others. 


James Co., Started 3 Years Ago, Now 
Sells 44% of All Retail Dishwashers 


INDEPENDENCE, KAN., Feb. 18— 
Lew James started making dish- 
washers only three years ago, but 
so rapid has been his progress that 
last year James Mfg. Co. made 
nearly half of all dishwashers sold 
on the retail market. 

And now this “small” company, 
which employs only 150 persons, 
has earmarked $400,000 for a na- 
tional advertising campaign in 
Life to tell the nation about the 
James dishwasher. 

According to Ray Summers, v.p. 


Witty Has Already 
Sold 30,000 Dacron 


Men’s Summer Suits 


New York, Feb. 18—The ladies 
are supposed to be the ones who 
will buy bathing suits in January. 
Witty Bros., however, has man- 
aged to sell $89.50 summer suits 
to more than 30,000 males. 

Two million dollars worth of 
100% Dacron tropical suits have 
been sold since January by the 
clothier’s 400 franchised dealers 
throughout the country. Delivery 
on this merchandise is promised 
in May. 

This, Witty says, is 90% of the 
total merchandise allotment to the 
dealers for 1953, with the excep- 
tion of special orders which are 
allotted on the basis of one to 
every ten suits sold. 

Witty’s four metropolitan stores 
broke a local campaign this week 
aimed at selling 8,000 suits ear- 
marked for this area. 


s Here, as well as in the other 
campaigns across the country, the 
advertising preys on the shortage 
of Dacron suits last summer. Copy 
features slogans like “Think of 
June in January,” “Don’t be dis- 
appointed this year... Remember 
last year?” and “Disappointed last 
spring? Don’t let it happen again.” 

Illustrating the pulling power of 
these Dacron ads, Witty says its 
Baltimore franchise dealer sold 
300 suits in three days with only 
five suits in inventory. 

Arthur B. Kaplan Co. 
agency. 


is the 


in charge of advertising and sales 
promotion, the industry as 2 whole 
/made 210,000 units last year. Of 
|this number 160,000 were pur- 
chased by the building trades and 
the remaining 50,000 were sold 
retail. 

James, Mr. Summers says, made 
22,000 units and these were 44% 
of all retail volume and 11% of 
the industry’s total volume. 


s Although limited production re- 
stricted James to the retail field, 
business was so good, Mr. Sum- 
mers says, that it raised Inde- 
pendence into a new postal cata- 
gory. James is the largest industry 
in Independence, a town of 11,335 
population. 

The company’s consumer ad 
program is its first, and Mr. Sum- 
mers says it is the largest in 
the history of the industry. Only 
Life will be used and the budget 
actually amounts to close to $500,- 
000 if the expenditures planned to 
run through March of 1954 are 
counted. 

It will break with a full-color 
spread in the April 13 issue and 
will be followed by four-color 
pages the rest of the year, plus 
another full-color spread before 
Christmas. Bruce B. Brewer Co., 
Kansas City, Mo., is the agency. 


@ As builders are the largest users 
of dishwashers, the company also 
| is planning its first trade campaign 
this year in Electrical Merchan- 
dising and another publication, as 
yet unselected. 

| This drive will start with a four- 
‘color, four-page insert in the April 
issue of Merchandising, to be fol- 
lowed by b&w pages each month 
thereafter. Direct mail also will 
be used and a cooperative dealer 
program started last year will be 
| continued. 

The best estimates indicate, Mr. 
Summers says, that 75% to 80% 
of all dishwashers are sold to 
builders for installation in new 
homes. 


se The theme of the advertising 
will be the James machine’s wash- 
ing action, which is described as 
a “wall of water.” The ads will 
(Continued on Page 152) 


the | 
coupling between the producer and | 
the consumer, Mr. House declared. | 
|The general development of equip- | 
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against “harsh detergents’’ which can 

“wash your hand beauty down the drain’ 

in this newspaper ad offering a money- 

back guarantee. Sullivan, Stauffer, Colwell 
& Bayles is the agency. 


‘Agency Front 
Offices Have 
Taken Over TV 


New York, Feb. 19—John J. 
Karol, CBS Radio v.p., sold hard 
against television in his address 
before the Media Buyers Assn. 
| here last night. 

He said that “radio has been 
blessed by the fact that it has 
largely moved out of the plush 
front offices of the advertising 
agencies and into the media de- 
partments.” Television has taken 
over in the front offices, he added. 

“In many cases, balanced budg- 
ets—the results of the calculated 
plans of media departments—are 
being thrown off balance by the 
ever increasing cost of television,” 
Mr. Karol said. 


s “It is beside the point to say 
that TV’s cost-per-thousand is 
getting lower or at least not get- 
ting higher. It’s like telling the 
$15,000-a-year man that a Rolls 
Royce will last longer than a low- 
price car. Even though this be 
true, the Rolls Royce just plain 
costs too much for him. And the 
low-price car does very, very well 
as a means of comfortable trans- 
portation,” Mr. Karol said. 

“The parallel is too obvious to 
belabor at great length. Even if 
television were head and shoul- 
ders above any other medium, its 
consistently skyrocketing cost 
would continue to be a matter of 
grave danger... 

“The primary excuse advanced 
for cost—high cost—by  televi- 
sion’s boosters is the delightful 
word ‘impact.’ Here is a word that 
can be booted about the mist- 
covered plains of super intellec- 
tualism with the guaranteed sense 
of security that comes from know- 
ing you’ll never be found out... 


s “How much impact over and 
above that inherent in good radio 
|is necessary to move a given prod- 
‘uct? Must the vehicle for your 
/commercial message be in the 
/Rolls Royce price bracket or will 
a low-price vehicle carry it to the 
/consumer’s remembrance just as 
effectively? To put it another way, 
how much so-called extra impact 
is required to sell your headache 
remedy or to get a prospect into 
your automobile showroom”? 
“Radio has a documented rec- 
ord—in good times and bad—of 
unbounded ability to move mer- 
chandise and to do it at a cost that 
equals profitable selling for the 
advertiser,” Mr. Karol said 


} Hands 


DOWN THE DRAIN—Noxzema is warning | 


Some Say Let Business 
Operate It; Most Hit 
at Smaller Irritants 


WASHINGTON, Feb. 18—Some Ap- 
VERTISING AGE readers feel the 
government should get entirely 
out of the postal business, but most 
say the Post Office Department is 
doing a good job—which will be 
further improved if the depart- 
ment’s new bosses take firm action 
to eliminate irritants which ac- 
cumulated during recent years. 

Among the first to respond when 
_AA started its series on the Post 
Office Department last month was 
‘Robert Eastman, of Robert East- 
‘man Associates, Ithaca, N. Y. 

_ “Sell the Post Office Department 
\to private enterprise and operate 
/it under public supervision much 
‘like that exercised over public 
utilities,” Mr. Eastman proposed. 

“I believe the Post Office De- 
|partment could return a substantial 
|profit if operated on the business- 
|like basis necessary to meet the 
‘demands of private enterprise 
| stockholders.” 


F His plan is a step beyond the 
|suggestion advanced in the final 
article of the AA series Feb. 9. 
Under the AA proposal, Post Of- 
|fice would be organized as a regu- 
lated corporation in order to cen- 
tralize responsibility and avoid 
\red tape. But the corporation 
| would be a government-owned or- 
ganization, subsidized by Congress 
,to compensate for the public serv- 
ice functions which are an integral 
jpart of the American post office 
‘system. 

| The private corporation ap- 
|proach received encouragement in 
‘a letter from C. F. Ackenheil, di- 
rector of Guide-Post Research, | 
Pittsburgh, who reported that his | 
organization recently surveyed 1,-| 
'000 persons to find out whether | 
certain professional and business | 
,services and industries should be 
operated by private enterprise or 
by government. 


s “We included the post office | 


to Do About Post Office 


‘to find a whopping 7% think the 
government doesn’t belong in the 
post office business.” 

_ Many of AA's readers felt the 
lack of an organized public in- 
formation policy makes it difficult 
‘for business men to make effective 
use of the mail. Marvin Levin, 
publisher of Southern States Bev- 
erage Journal, Coral Gables, Fla., 
‘declared, “Without a doubt, most 
of the users of mail are not aware 
‘of the proper manner of address- 
‘ing, rates, time of mailing and 
;}many other points. 

| “Hardly a month goes by in 
i\which we don’t learn something 
additional about our mailing prob- 
lems.” 

Mr. Levin said AA’s report made 
a strong point when it suggested 
that the Post Office consider the 
inexpensive advice and assistance 
that might be obtained by con- 
sulting an organization like the 
Advertising Council. 

“I for one would be happy to 
publish Post Office ads from time 
to time as a service to our readers. 
There is no doubt we can assist 
our 15,000 readers in the prepara- 
tion of their mail by the proper 
use of advertising.” 


# Phil Lansdale of the Caples Co., 
Los Angeles, suggested that the 
Post Office Department prepare a 
“simplified and understandable 
folder” which it could sell to 
mailers who are in need of infor- 
mation on the preparation of third 
class matter. 

He said he often takes plans for 
mailing pieces to his local office 
for advice on the amount of ad- 
dress area required, how it might 
be folded, where to place indicia 
and return address. But regulations 
are so complex even the postal 


people don’t always know the 
right answer. 
“These fellows at the branch 


offices will pick up your dummy, 
scratch their heads, rather vaguely 
tell you it is okay, and then after 
it’s mailed you will receive a letter 
telling you what the branch post 
office should have pointed out to 
you in the first place.” 


mail delivery service which most |@ Frederick Bowes Jr., director 
of us take for granted should be of public relations and advertising 


governmental. We were surprised | 


(Continued on Page 156) 


ARF’s First Newspaper Audience Study 
to Cover Des Moines Paper, Supplement 


New York, Feb. 18—The Ad- 
vertising Research Foundation to- 


day revealed a newspaper audi-| 


ence study and a heartening re- 
-newal rate on membership. 

The newspaper audience 
study—first in ARF’s history—will 
cover the Des Moines Sunday 
|Register and its monthly maga- 
| zine supplement, the Iowa Farm & 
|Home Register. It will cover the 
state-wide and farm audiences, 
and their characteristics. And it 


will cover 13 other Sunday news- | 


papers, published in Iowa or con- 
tiguous states, included in the sur- 
vey to report on the exclusive and 
unduplicated audience of the Sun- 
day Register. 


se Names of the other 13 news- 


11951, which also cost about $30,- 
000. 

Because of the size of the study, 
| it will be issued in two parts—the 
| 152-page section containing infor- 
| mation about the newspaper and 
|the supplement, and a smaller one 
(82 pages) devoted entirely to the 
| supplement. 


\s ARF now has 169 subscribers, 
(of which 54 are advertisers, 63 
j;are agencies, 50 media, and two 
are the founders—the American 
Assn. of Advertising Agencies and 
the Assn. of National Advertisers. 
The subscription renewal rate in 
| 1953 is running over 95%. 


WAIR Promotes, Names Two 


Larry Patrick, chief announcer 


papers will not be made public,! with WAIR, Winston-Salem, N. C.. 
the ARF said, until the 152-page'has been promoted to promotion 
report is published in mid-March.|manager. Don Jarvis, formerly 
The study cost more than $30,000 | program manager with WWOD, 
and is based on 2,760 interviews | Lynchburg, Va., has been named 
made by Alfred Politz Research, | P™O8™@™ manager. 

under ARF supervision. It is the 
second time the Des Moines news- 
paper has engaged ARF for a 
study; the first was a four-way 
readership study of the Des Moines 
Register & Tribune, in October, 


Luther Weaver Changes Name 

Luther Weaver & Associates, St. 
Paul agency, has changed its name 
to Weaver-Gardner. Donald Gard- 
ner, with the agency for eight 
| years, is v.p. 
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Ayer Loses Surf 
to BBDO; Had 
It Since 1948 


(Continued from Page 1) 

heavy-duty detergent, and Swan. 

There was no explanation forth- 
coming for the change. In fact, 
BBDO says it has not solicited the 
account since the product was first 
launched and that its appointment 
comes as a surprise. 


® No account executive has been 
appointed yet and since, the agen- 
cy says, “we hardly know how to 
spell it,” future advertising plans 
for Surf are unknown. 

Ayer launched Surf in July, 
1948, and by June, 1949, it had 
widespread distribution covering 


slow down its spread. It didn’t 
achieve complete national coverage 
until early last year. 

In the meantime, however, Proc- 
ter & Gamble’s Tide, introduced 
a little ahead of Surf, has copped 
the lion’s share of the heavy-duty 
detergent market. Industry sources 
believe it now has roughly 30% 
of the market. 

Not only did P&G grab the lion’s 
share of the detergent market, it 
also copped Surf’s§ advertising 
theme. Surf originated the “no- 
rinse” advertising story, which 
Procter & Gamble lifted and ham-. 
mered home so effectively that it 
became inseparably identified with 
Tide. 


8 Colgate-Palmolive-Peet Co.’s. 
Fab, with about one-third as much) 
as Tide’s market, seems to have 
made some converts from Tide. 


And P&G’s Cheer appears to be 


doing better than many people ex- 
pected, and now is the third rank- 


about 80,000,000 people. Consider- 
able product improvement was 
made on Surf which seemed to 


ing detergent. But Surf is thought 
to have less than 20% of Tide’s 
market and, compared to that 


product, doesn’t seem to have im- 
proved its percentage significantly 
for some time. 

There was speculation about 
what would happen to Breeze, now 
that BBDO has two competing 
products. Reportedly an old Surf 
formula under a new name and 
package, Breeze is promoted pri- 
marily as a premium product, with 
the premium inside the package. 
Its price is comparable to that of 
Surf. 


® Right now, in fact, Lever is 
launching a “sew-and-save” pub- 
licity program for Breeze, aimed 
at showing homemakers what to 
make with the Cannon dish towels 
and face cloth premiums that come 
with the detergent. 

Both the agency and Lever say 
that no change in the status of 
Breeze is contemplated at this 
time. 

Back in October (AA, Oct. 6), 
Lever took Rinso, which had been 
with Ruthrauff & Ryan for 27 
years, and turned it over to Hewitt, 
Ogilvy, Benson & Mather. 


"THAT'S A 
FINE-LOOKING 
STATEMENT" 


SOF 


Ramer e © weeere.e eweree-see » 
Oe ee 


(and he’s sure 
to read it from 
Buckeye Cover to 
Buckeye Cover) 


LEADING corporation executives know that it pays to make 
the annual report more than a listing of assets and liabilities. 


Today, the advertising manager or agency and printer 
join forces with the comptroller in preparing a report that 
serves as a powerful vehicle for cementing the goodwill of 
employees, stockholders, customers and suppliers. 


The cover of the report booklet or brochure is of 
primary importance in making a favorable impression. That's 
why, in more and more of these publications, the cover is 
Buckeye—the famous cover stock, made of rags and finest 
purified woodpulp, whose color and texture and feel pro- 


claim its quality. 


THE BECKETT 
PAPER COMPANY 


MAKERS OF GOOD PAPER 
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IN HAMILTON OHIO, SINCE 1848 


Advertising Age, February 23, 1953 


Advertising agencies had another good year in 1953, and ADVERTISING 
AGE’s annual survey finds that the bigger the agency, the bigger the 
year it was 

General Mills becomes the latest entry in the pre-sweetened cereal 
sweepstakes 

Forrest Fraser, Pabst v.p., stresses merchandising as important follow- 
up to national advertising 

James Mfg. Co., small Kansas firm, now sells 44% of all dishwashers at 
ES enc cotton aaa aa eae elas aie Gas alee Dea eR 

Cigar sales are up and ad budgets are going up with them ....Page 16 

A $759,000 ad budget, biggest in the company’s history, will back Jor- 
eS re ee eee ate Pee Ce ae ne ©: Page 36 

While agencies had a good year, as far as dollar volume of billings was 
concerned, the agency profit picture was bleak, AA found in query- 
ing top agency executives 

Additional replies to AA’s query on the advisability of agencies using 
hallmarks reveals that virtually all agency men are opposed to the 
idea. Their comments will be found on .................. Page 100 

Five top creative admen were asked by AA to select their choices for 
the outstanding ad campaigns of 1952. Their choices, with comments 
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anc illustrations of the ads, start on 


Wi fieasasecetaeanaanee Page 121 
FEATURES 

Information for Advertisers . .132 
Magazine Linage ........... 153 
Ee eee eee 44,151 
Photographic Review ........ 106 
er 12 
This Week in Washington ... .60 
Voice of the Advertisér ...... 146 
What They’re Saying ........ 12 


‘Syndicate’ Trailed 
by 4 Groups After 


Cuicaco, Feb. 19—Investigation 
of the efforts of “syndicate’’ mob- 
sters to prevent dealers from han- 
dling Budweiser and Michelob 
beers in the Chicago area ure be- 
ing carried on by four different 
agencies, AA was informed today. 

Following submission of a list 
of dealers who have discontinued 
stocking these products, compiled 
by Anheuser-Busch, the following 
have undertaken the investigation: 
'State’s attorney’s office, Chicago 
| police department, Illinois Liquor 
|Commission and Federal Alcohol 
| Tax Unit. 


|@ Guesses as to the motives back 
_ of the “muscle” action of the “syn- 
dicate” adherents have been nu- 
|merous and varied. The most 
plausible is that a gangster-con- 
trolled group is interested in forc- 


Budweiser Complaint | 


‘ing Anheuser-Busch to give it a 
Budweiser distributorship in Chi- 
\cago. The company now overates 
|its own distribution facilities here. 
Company officials reported that 
| public reaction to the exposure of 
gangster pressure against its deal- 
ers had resulted in a marked in- 
crease in Budweiser and Michelob 
sales in this area. 


Esquire Promotes Raphael 


The Esquire socks division of 
Chester H. Roth Co., New York, 
has promoted Arnold M. Raphael 
to director of sales and merchan- 
dising. With the company 15 years, 
Mr. Raphael is succeeded as mer- 
chandise manager by Leonard G. 
Hyde, director of design and de- 
velopment. 


FC&B’s Campbell to N. Y. 


Roy Campbell Jr., chairman of 
the plans board of Foote, Cone & 
| Belding in Chicago, and for many 
| years v.p. of the agency, has been 
| transferred to the New York office, 
|where he becomes a member of 
|the management group. 
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to GAIN in weekday 
| department store advertising 


The Herald Tribune is represented 
nationally by Scolaro, Meeker 
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N. Y. Wire Cloth to Hartman 


New York Wire Cloth Co., New 
Canaan, Conn., manufacturer of 
Durall tension screens and multi- 
strand screening, has named L. H. 
Hartman Co., New York, to direct 
its advertising. H. B. Humphrey. 
Alley & Richards previously han- 
dled the account. 


A Fakir offers you... tricks 
A PROPHET... inspiration 


Tricks require skill, training. 
Phone MOhawk Inspiration creates. Combine 
4-6134 these and you have an expert. 


JAY PWALK &! BOVERTESINS A) he eed 
@ 


Sophan Lape 


35 EAST WACKER DRIVE 
CHICAGO 1, ILLINOIS 
ANdover 3-3042 


Make Ads Pay 


by Merchandising, . 
Says Pabst Exec 


(Continued from Page 2) 
network of TV stations of any na- 
tional advertiser. It uses 66 sta- 
tions and “is going to 100 as fast 
as they open up.” 

The brewer’s “Blue Ribbon 
Bouts” on NBC Wednesday nights, 
he said, reach an audience of from 
40,000,000 to 65,000,000 people and 
“a big percentage of them are not 
only seeing our product pictured 
and described but they are ac- 


serves a tremendous market 
—old enough to be solidly 
established, young enough 
to have years of growth 
ahead of it. You will find a 


surprising market here. 


Advertising Age, February 23, 1953 


tually enjoying the taste of our! business to an amazing degree and 
product while they look at our reaches the audience we wish to 


program. There’s nothing intan- 
gible about that. 


“But that doesn’t mean that TV) 


stodiiiiian is all beer and skittles,” 


Mr. Fraser continued. “We have) 
the same problem as all suppliers. 
Can we obtain enough income in 
sales to cover the tremendous cost 
of television? Can we afford to 


continue in all media, such as ra- | 


dio, billboards, newspapers, mag- 


azines and spectaculars as well as 


TV...There has to be a balance 
between costs and returns. Sales 
must increase in proportion to the 


advertising expenditure; otherwise | 


we are riding a treadmill and get- 
ting nowhere, but fast.” 
Pabst’s prizefight show “fits our 


Copyright 1939, The New Yorker Magazine, Inc. 


The Name’s The Thing 


| 


—_ 


“Dr. Livingstone, I presume?” 


Lack of friendly recognition or mistaken iden- 
tity can be embarrassing to a business. A Standard Oil Co., 
company’s good name must stand behind all 


it has to offer. 


THE NEW YORKER can help you carry your 
good name to the business and thought leaders 
who set the pattern for national appreciation 


and acceptance down the line. 


Your name is also known by the company it market in THE N 


THE 


NEW YORKER 


25 WEST 43nn STREET 
NEW YORK 36,N. Y. 


SELLS THE PEOPLE OTHER PEOPLE 


— 


a 


keeps. Today famous concerns like Esso 
General Electric Co., 
American Telephone & Telegraph, Chrysler 
Corporation, Alcoa, and many others use 
THE NEW YORKER regularly as an effective 
institutional medium to present their story 
for understanding and good will. Keep your 
name recognized. Keep making a name for 
your business by talking to the top of the 


,_EW YORKER, 


FOLLOW 


contact,” he said, and “we are 
blessed indeed to have developed 
the outstanding slogan in the U. S. 
within the last year and a half or 
two years—‘What’ll You Have?’ 

| “With all this, however,” he con- 
ceded, “we are still faced with the 
|all-important job of pulling this 
terrific product-impact down to the 
‘retail level and into the consumers’ 
‘minds and into the minds of our 
sales force. It is a constant every- 
day job to pound these men, so 
‘that they are impressed with the 
need to cash in on the power of 
|our program. Its very size and 
power tends to lessen the efforts 
of our sales force to capitalize on 
it...We are working daily to im- 
| press upon the retailer that here is 
a program which helps him to do 
business. ..We are working to im- 
press the grocery store, the pack- 
age store, that here is a created de- 
/mand which is actually selling all 
‘brands of this particular product as 
well as our own.” 


/® As for “What’ll you have?” it 
‘has been so successful that Mr. 
| Fraser told the Chicago admen 
Pabst has run into the danger of 
| overselling the slogan and for- 
getting to sell the merit of the beer. 
“We became so entranced with the 
|magic and the romance of the ac- 
ceptance of these three magic 
words that we almost put ourselves 
|in a strait-jacket in order to fur- 
ther promulgate this phrase. 

“When we realized this, it was 
‘even more forcibly driven home 
‘that the most important part of ad- 
|vertising is to sell the quality of 
ithe product—its desirability, and 
to create an active demand for the 
|product at the point of sale. 

“We also realized that there was 
another big question that needed 
;answering: ‘Are we receiving the 
/product identification from this 
tremendous advertising force?’ 

‘= “We found that here again, if 
| advertising is to pay off in sales it 
must be sold all the way down the 
line. The sales staff must under- 
'stand what the advertising is try- 
/ing to accomplish. It must be sold 
to the retailer as well as the con- 
‘sumer. It must be translated to 
|the salesman in the street and the 
distributor and the retaiier—all 
/must be convinced that the adver- 
| tising is sound, solid and designed 
‘to benefit them directly in dollar 
profits. In short, the profits from 
advertising are in the _ follow- 
through.” 

Mr. Fraser also predicted that 
beer sold for home consumption 
soon will represent 70% to 80% 
of total beer sales and warned 
against those who would impose 
restrictions on the freedom of ad- 
vertising, particularly beer adver- 
tising. 

He pointed to the “good and 
| wholesome thing that is being ac- 
complished” in spite of these peo- 
ple and “how much better” it is 
to enjoy a bottle of beer in the 
home rather than to “sneak drinks 
in some alley hideaway.” 


| 


AGENCY 
WANTED 

IN 
PITTSBURGH 


. which can qualify for 
membership in the National 
Advertising Agency Network, 
and strengthen its client 
services and competitive 

position by allying itself with 
| 32 willing, cooperative branch 
office affiliates. For complete 

| information write: 

| 


OAKLEIGH R. FRENCH, Managing Director 
NATIONAL ADVERTISING AGENCY NETWORK 
4235 Lindell Boulevord 
St. Louis 8, Missouri 
See NAAN spread, pages 88-89 this issve 
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R.O.P. Color Advertising—!952 


Leading Newspape's in 
As Measured by Media Records, Inc. 
Lines 
|. Milwaukee a UR ner s Fagen 1,322,596 
2. New Orleans Times-Picayune & States... -- 500°" 927,840 
age hy oT ie Leena 875,029 
4, Chicago 1 REIT Ce 863,320 
5. Atlanta Journal & Constitution...---70 699,388 
6. Los Angeles Oe TOTS TY par, 697,440 
7. Dallas Times-Herald EL Sheila ame PS ng 678,849 
8. Houston Coonan « ainseoerne! POT Sy 670,900 
eee ee LS eusee 650,897 
637,922 


9. Tulsa World .---° °° 
10. Sacramento ee. pacebenes 8 * tS oy 


The Milwaatee Leamnel 


Advertiser 

s used 839 pages* 
1 i ges of run- 
ing in The Mi n-of-paper col ' 
Journal publi ag Journal in 1952. In eid atvorete- 
a ished 575 pages* of ROP ™ ition, The 
g the year. .O.P. editorial color dur- 


This was the si i 
bi his ace atm year in which The Jou 
pichape pat sy in R.O.P. color. This ie - 
aes i richie experimentation, assur we 
color reproduction New eden tirar new mn 
, methods and techniques sah nia 
am- 


eras to presse 
° Ss, are co 
subjects. Y nstantly bein 
. Your er g test ee 
experience ‘auae, advertising in The J se a etn 
experiment us reflects 


If you have 
a new newspri 
lem. we ma sprint color ad 
y be approach, i 
check with us be te to rie with practical aaa or shut 
undertaking R ples if you 
production. 


¥*-; ; 
Figures include tabloid 7 ages in bo T 
size Sa 
5 p g 1 D th adve tising d 1 1 
gan C0 itori 
ial 


THE MILWAUKEE JOURNAL 


“Am > , 
erica’s Most Colorful Newspaper” 
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Colgate Settles Networks’ Struggle for 
Daytime Strips by Moving ‘Payoff’ to CBS 


(Continued from Page 1) 
from three shows now on Colum- 
bia. 

In addition to the discount 
earned on the daytime show, which 
gives hard-pressed people a chance 
to win up to $500 if they answer 
questions posed by Warren Hull, 


Colgate has an annua! discount) 


coming on the nighttime “Strike It 
Rich” and another evening show, 
“Mr. and Mrs. North.” The latter 
is bought through Sherman & Mar- 
quette. 


s Colgate also has an hour of 


tor the Good of 


with the 


4 i 
ee ges Gh ae a” etree ea 
A P 


BREAD 


ALL GRAIN flevo 


Belay low 


“Ao VER 118 ER 


at Point-of-Sale! 


nighttime on NBC—Sundays for 
the “Comedy Hour”’—but this is 
‘believed to be a straight buy with 
no discount. 

At any rate, CBS won the jack- 
pot and emerged with both the 
Walt Framer packaged audience 
participation shows, which are 
among the highest rating day- 
time attractions on TV. 


_Awards for Best Printers’ Ads 

_ The Printing Industry of Ameri- 
ca will make its annual awards 
| for the best self advertising at its 
annual convention in the Shore- 
ham Hotel, Washington, Nov. 16- 
19. Details can be had from Miller 
Printing Machinery Co., 1117 
Reedsdale St., Pittsburgh, sponsor 
of the competition, or from PIA, 
719 Fifteenth St., N. W., Washing- 
| ton. 


Kahn Joins Dubin & Feldman 

| Jacques L. Kahn, formerly di- 
rector of advertising and publicity 
for Warner Bros. theaters in the 
Pittsburgh tri-state area, has 
joined Dubin & Feldman, Pitts- 


THe AD-VER-TIS-ER, INc., ForT WAYNE, INDIANA | burgh agency, as v.p. 


Advertising Age, February 23, 1953 


Top Freedom Ad 
Campaign Award 
Goes to Ford 


VALLEY Force, Pa., 
‘Next Sunday, 
Dearborn, Mich., will receive the 
Freedoms Foundation award for 


having the advertising campaign 


which contributed the most toward | 


a better understanding of freedom 
‘in 1952, it was announced here. 
Besides the awards for national 
advertising campaigns, many com- 
panies and individuals will be 


tions besides Ford will be hon- 
ored for national advertising ser- 
ies during 1952. They are: 

Bohn Aluminum & Brass Corp., 
Detroit; Electric Light & Power 
Cos., New York; General Cable 
Corp., New York; Harnischfeger 
Corp., Milwaukee; Institute of Life 
Insurance, New York; Insurance 


Companies of North America, Phil- 
Feb. 20—, 
Ford Motor Co.,| 


adelphia; Norfolk & Western Rail- 
road, Roanoke, Va.; Penn Mutual 
Life Insurance Co., Philadelphia; 
Standard Oil Co. of California, San 
Francisco; Texas Co., New York, 
and Texas & Pacific Railway, Dal- 
las. 

In addition, awards for single 
ads will go to Conrad Hilton, Bev- 
erly Hills, Cal., and Monsanto 
_Chemical Co., St. Louis. 


honored Feb. 22 for contributions | 


in 16 other divisions. Vice-Presi- | 


|dent Richard Nixon will be on 
/hand during the Washington Day 
|ceremonies to present medals to 
the principal winners. 


'@ Eleven companies and organiza- 


nn 


For a king-size 


Philip Morris promotion... 


When Philip Morris recently intro- 
duced its new king-size cigarettes, Kling 


displays were 


ger for Philip 


“Johnny-on-the-spot.”’ 


Months before, Kling Account Execu- 
tive Joseph Callan had met in New York 
with Roger Greene, Advertising Mana- 


Morris Ltd., to discuss 


point-of-sale material for the project. 


Callan brought a rough layout of a 
window streamer back to Chicago, and 
Kling display artists went to work. 
First, they redesigned the window 
streamer to give it more impact. Philip 
Morris approved the changes, and the 


new creative design set the format for 
the entire king-size point-of-sale pro- 


motion. 
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* CHICAGO 
601 North Fairbanks Court 
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(Ray Patin Productions) 6650 Sunset Boulevard 


NEW YORK 


affiliated with Thompson Associates @ 40 E. 51st St. 


DETROIT 
1928 Guardian Building 
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Then Kling display men created and 
produced two new dispenser-type 
counter displays—one to hold a single 
carton of Philip Morris king-size ciga- 
rettes, and the other to hold a king-size 
carton plus a regular carton. Each car- 
ton display was die-cut from a single 
piece of cardboard and was easy to 
assemble. They were lithographed in 
full color and given a protective coat- 
ing of varnish. 


Next time you reach for a pack of 
Philip Morris, remember that Kling is 
there at the point-of-sale. Remember, 
too, that Kling creative displays can 
help you merchandise your product 
more effectively. Put our talents to 
work for you—the results will pay off! 


Now on the presses! Our new booklet of inside infor- 
mation about Kling services. Write for your free copy. 


your only single source for: 


DISPLAYS 


ADVERTISING AND EDITORIAL ART 
MOTION PICTURES 
TELEVISION FILMS 

SLIDE FILMS 
PHOTOCRAPHY 
SALES TRAINING 
AND MAINTENANCE MANUALS 


8 Top award for the best local ad- 
_vertising campaign was won by 
| the Deseret News, Salt Lake City, 
| together with 20 other Utah citi- 
/zens and business organizations. 
In the company employe publi- 
| cations class, the top award goes 
|to Firestone Tire & Rubber Co., 
| Akron, for its publications “Non 
Skid,” “News,” “Southerner” and 
“Californian.” 
Robert Montgomery will get the 
‘top award in the radio field Sun- 
‘day for his Life-sponsored broad- 
| casts, “A Citizen Views the News” 
(NBC). 
| In television, Bishop Fulton J. 
| Sheen takes first place with his 
| “Life Is Worth Living” on the Du- 
| Mont network. 
| In the 16mm motion picture di- 
| vision the top prize will go to the 
| Lutheran Church-Missouri Synod 
for its film, “All That I Have.” 
Freedoms Foundation was or- 
ganized in 1949 as a non-profit, 
non-political, non-sectarian awards 
organization. The awards this year 
will total $100,000. 


National Ad Agency Network 
Elects Crosson President 


Charles Crosson, president, 
Charles Crosson & Co., Houston, 
_has been elected president of the 
| National Advertising Agencies 
| Network. 
| Other officers elected are Thom- 
‘as L. Yates, president, Thomas L. 
| Yates Advertising Agency, Fort 
Worth, v.p.; directors, Ted Work- 


man, president, Ted Workman 
|Advertising, Dallas; Norman 
'Schwerke, partner, Cusick- 


|Schwerke & Wild, San Antonio; 
'Dan T. White Jr.; William Finn, 
| president, William Finn & Associ- 
lates, Tyler, Tex.; Rex Webster, 
|Craig & Webster, Lubbock, Tex., 
and Leslie Hauger, v.p., Watts, 
| Payne—Advertising, Tulsa. 


Label Color Control System 


, American Can Co., New York, 
has developed a lithographic label 
‘color control system using pre- 
cision optical instruments which 
/“assure conformance to customer 
standards.” 

The company said an advantage 
of the new system is that “per- 
manent records of approved col- 


ors” are made. 


| Canco Introduces New 


TOPFLIGHT CONCERNS 
RENEW AND RENEW 


World renowned companies subscribe 
to the Clipper Service year ,after 
year. Why? They tell us, ‘It's in- 
spiring!''—that a single idea gleaned 
from its pages have paid for many 
issues! 


‘CLIPPER 


ART SERVICE 
300 SUBJECTS, 1000 PRINTS 
Clipper Art has to be top quality, 
modern and up-to-date to win re- 
newals from our blue chip users 


Clipper quality art is for everybody 
—the cost is only $15.00 per month. 


Writ FOR FREE SAMPLES 


MULTI-AD SERVICES, INC. 
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Youngsters are cautious and competent critics .. . 


weighing, comparing . . . and, finally selecting their 

preferences. As they scan the 400-odd comics books 
on their newsstands, most of them choose titles of The National Comics 
Group. We like to believe that it’s because they recognize quality . . . 
quality of conception, writing, artwork, printing . . . all those things that 
make for leadership in every field of publishing. 


With its selected audience and selected editorial appeal, The National 
Comics Group is doing a thoughtful and effective job . . . is presenting 
in a new garb those age-old charmers, Humor and Adventure. Our 
advertisers benefit, too! 


Vationa 
Comics 
Group 


Represented by 
Richard A. Feldon & Co., Inc. 
205 East 42nd Street 
New York 18, N. Y. 


CHICAGO LOS ANGELES 
SAN FRANCISCO PORTLAND 
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The Ninth Report on Agency Billings 


In this issue ADVERTISING AGE proudly presents its ninth annual 
compilation of advertising agency billings. The list this year comprises 
reports for 284 agencies—the largest total we have ever presented. 

As in previous years, the list of agencies billing $5,000,000 or more 
in 1952 is complete, as far as we know, and includes the name of 
every agency in the U. S. and Canada whose billings during 1952 
were in this bracket. The list of agencies in the under-$5,000,000 
bracket is not complete; it includes only those agencies which volun- 
tarily supplied their figures in response to a questionnaire. 

An incredible amount of work, against considerable odds, goes into 
the production of these exclusive estimates of agency billings. In the 
vast majority of instances, the estimates are either actual bookkeeping 
figures or so close to them as to amount to the same thing. In two or 
three instances, figures reported to AA appear to be somewhat in- 
flated (and in one or two instances, somewhat deflated), but in most 
cases any wide variation from reality is apparent to the informed 
observer. 

It is interesting to note that, as the advertising business has grown 
in these nine years, advertising agency billings have reached unpre- 
cedented heights in some instances; yet at the same time, there are a 
larger number of advertising agencies—and a larger number of small 
and medium-size agencies—than ever before. 

This is a good and a healthy situation. In the advertising agency 
field in particular, it is apparent that size is not necessarily an in- 
dication of quality. In the case of all but a handful of accounts, actual 
creative operations must be concentrated in a handful of people, 
whether those people are part of a large organization or a smaller 
one; and in the final analysis, it is the effectiveness and efficiency of 
that group of working people that determines the quality of the ad- 
vertising they produce, rather than the size of the organization behind 
them. 

We have frequently expressed the hope that the smaller agency 
will continue to flourish, and we should like to reiterate that hope. 
Advertising is a personal service business. It is not good to have it 
concentrated too much in large chunks, in a handful of companies, 
or in one or two locations. We are glad that, despite the economic 
problems facing the field, smaller and medium-size agencies give 
every sign of continued virility. 


Pirating Artwork 


More often than we like to recall, our attention has been called to 
obvious copying of advertising and promotional ideas. Sometimes the 
“injured” parties who call such things to our attention are too sensi- 
tive, we feel; they seem to think that general ideas which they once 
used are thereupon forever sacrosanct. But frequently, and particu- 
larly in the realm of artwork, the fact that piracy has been com- 
mitted is all too evident. 

Our own circulation department was a victim of such piracy just 
recently. In all innocence, it purchased artwork for a folder, only to 
discover after the folder went into circulation that the artist had done 
his sketching by tracing the copyrighted art of a syndicate. 

It is beyond our understanding why people who would not even 
think of stealing a person’s wallet or personal property apparently 
have no compunction whatever about pirating creative effort. In the 
realm of ideas and their “adaptation” this is bad enough but under- 
standable and often completely excusable. But in direct piracy of 
artwork or creative effort of other kinds, without any attempt to im- 
prove or adapt, there is no excuse whatever. 

Copyright owners and buyers alike should do everything within 
their power to see that piracy of art and creative work is prevented. 


| 
| 
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Advertising Age, February 23, 1953 


—This Week Magazine 


“Get in there and replace Perkins on the post cards. We're already two full days 
behind in delivery.” 


What They're Saying 


Trade Associations’ Place 
in the American Economy 

It is true that we here in the 
United States, as competitors, are 


not enemies, but are comrades who) 


strive vigorously in healthy rivalry. 
You can’t find that anywhere else 
in the world. The answer is the 
trade association. 

The trade association is the 
channel through which American 
business has elected to operate. 
Through the interchange of know- 
how which it has made possible, 
the trade association is the me- 
dium through which mass produc- 
tion has been made possible. It is 
the only channel through which 
individua! businesses may learn 
how to operate more efficiently, 
lowering cost, improving services, 
in order that the prime purpose 
of that business may be to create 
a greater demand for higher wants 
at a lower cost. This is the life- 
blood of a vigorous, dynamic, 
American system that involves in- 
dividual enterprise, and price com- 
petition in a free market. 

Without the trade association 
there remains but one alternative 
in a competitive market, and that 
is for big business to swallow the 
smaller, for the smaller business, 
lacking a trade association as the 
vehicle for an exchange of know- 
ledge, soon would find itself un- 
able to compete with the larger. 


—Reuel W. Elton, general manager, 
American Trade Assn. Executives, in 
the February issue of N. A. D. A. 
Magazine. 


Which Element? 

Which is more vital to manage- 
ment: power of selling or superi- 
ority of product? The answer in- 
volves more than a toss-up or a 
hasty choice. Of course, all of us 
realize a blend of those two forces 
represents the ideal team; when 
they’re united they’re unbeatable. 

Management often is inclined to 
place more stock in the sales staff 
than in the appeal of quality goods. 
This stand cannot be disputed 
without running into a wall of lo- 
gic reinforced by records. 

Through an effective sales force, 
substantial shipments of goods are 
carried to consumers. High-pow- 
ered salesmen penetrate with their 
products to the mass of the public 
where the items are distributed; 
such movement keeps the plant 
humming. 

Thus, how can quality compete 
for supreme standing against sell- 
ing, an element which has helped 
America into a wonderland amid a 
world of want? 

Selling and production are in- 
separable; they cannot survive 
apart. Yet, the quality of items 
made in candy and ice cream 


plants and in all other fields ulti- 
mately determines the long-range 
‘success of any worth while sales 
program... 

A sales staff may be imbued 
|with enthusiasm, sincerity and in- 
genuity, but once let its confidence 
be pierced by knowledge of medi- 
ocre goods to be sold, then the 
“fire” will burn out. Profitable 
salesmen find their source of in- 
spiration in genuine goods; a 
“lemon” squeezes them dry and 
leaves behind only bitter distaste. 

A fine product can work mir- 
acles for a sales crew, but a‘“‘crack” 
sales staff can crumble in the 
wake of a “wishy-washy” line of- 
fered to the trade. 

Once a salesman introduces a 
product of enviable standards to 
the public, the item is established. 
But his efforts and perseverance 
total nought if there’s no quality 
or substance in the product. . . 

The need to present quality 
products is just as demanding as 
those programs keyed to sell on a 
successful scale. Each must re- 
ceive equally the same urgent at- 
tention. 


—Alfred Feuer, editor, in the Jan. 12 
issue of Confectionery—Ice Cream 
World. 


The Glamor Crowd 

...If you will notice the ads of 
the airline companies, the rail- 
roads, or steamship lines, you will 
immediately notice that all their 
passengers, without exception, are 
the highest grade of human beings 
you could ever hope to meet. 

The men are lean, bronzed and 
debonair, exuding wealth, polish 
and charm; the women are stun- 
ningly attired, reeking of glamor 
or redolent of mystery; and the 
entire atmosphere is juicy with 
prospects for adventure, wit and 
gaiety. 

Well, in many years of pretty 
constant traveling, I have never 
yet had the good fortune to run 
into this set, or anything resem- 
bling it... 

I have sat next to hundreds of 
bovine women with catarrh, go- 
ing to visit their sick sisters of 
New Jersey; paunchy jewelry 
salesmen, whose idea of repartee 
is to call the stewardess “Cutie”; 
and restless, sticky-fingered chil- 
dren, who are undoubtedly en 
route to the Menninger Clinic for 
'a ruthless course of shock treat- 
ments... 

It always gives me the uneasy 
feeling that, if I had taken the 
next plane, or an earlier train, I 
|might have found myself plopped 
‘down right in the middle of one 
of those four-color, double-spread 


advertisements. . . 


—Sydney J. Harris, in his Strictly 
Personal column, Chicago Daily News. 


Rough Proofs 


| “Penetration studies tell whether 
ads sell,” headlines the world’s 
greatest advertising journal. 

_ Now we're getting somewhere. 


“We cannot do justice to our- 
selves or to our ideas, because we 
never have enough time,” laments 
| Alfred Auerbach. 
| Inflation has expanded every- 
thing except the number of minutes 
in an hour. 


“The salesman,” enthuses Charles 
T. Lipscomb Jr., “will never be 
fenced in, never rolled into a rut, 
never headed for a dead end.” 

Not unless they insist on making 
him president of the whole she- 
bang. 


“Syndicate tries to 
heuser-Busch sales 
the headline says. 

An old bootlegger never learns 
anything, never forgets anything. 


stop An- 
in Chicago,” 


Competition must be back in the 
automobile business, the way the 
big car makers are grabbing off the 
star dealers from their esteemed 
contemporaries. 


Hooper scorched fellow raters in 
panel fireworks, the story says. 

He didn’t scorch ’em, he just 
Claude ’em. 


AA editors kidded the Hathaway 
shirt ad for referring to linen in 
shirts as “ineffably male.” 

The advertiser and agency didn’t 
know what it meant, but they had 
nothing on the consumer. 


In spite of having been a suc- 
cessful broadcaster for Chester- 
field, Bing says now his success 
isn’t a Horatio Alger story, but just 
a matter of being lucky. 


Water pressure in city mains 
shows how many people have been 
watching Lucy on television, To- 
ledo reports. 

Audience measurement may be 
a lot simpler than it seems. 


Conference rooms are a sine qua 
non of all swank agency offices, 
but Milton Biow insists the best 
way to hold a conference is stand- 
ing up. 


Railroads are so used to dodging 
competitive brickbats that those 
from the truckers they are now 
dodging are considered merely a 
part of a day’s work. 


Be it ever so humble, there’s no 
place like home, admits Holiday, 
in spite of the fact that most people 
spend a lot of time and money try- 
ing to get somewhere else. 


Life’s letters from London, tell- 
ing how to see the coronation 
through its pages, are not only 
good subscription promotions, but 
equally popular with young stamp 
collectors. 


Copy Cus. 
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NEW SALES OPPORTUNITIES BOOM IN 


DELAWARE VALLEY 
U.S.A. 


»»e THE GREATER PHILADELPHIA MARKET 


Expanding industry blankets Delaware Valley with 1’ billion 
dollars worth of boom. Bigger payrolls bring heavier spend- 
ing by 14 million prosperous families. Retail sales now top 


4 billion dollars a year...and it’s only the beginning! 


Constructive promoter of Valley welfare, THE PHILADELPHIA 
INQUIRER earns friends the length and breadth of this area. 
With more than half of Valley residents and buying outside 
Philadelphia, advertisers find such intensive coverage mighty 
important. That’s why INQUIRER advertisers’ sales increase 


and why INQUIRER advertisers increase. 


Che Philadelphia Anguirer 


Coustructively Serving The World's Greatest Industrial Area 


Now in its 20th Consecutive Year of Total 
Advertising Leadership in Philadelphia 


Exclusive Advertising Representatives; ROBERT T. DEVLIN, JR., 342 Madison Ave., N.Y.C., Murray Hill 2.5838; EDWARD J. LYNCH, 20 N. Wacker Drive, Chicago, Andover 3-6270; GEORGE S$. DIX, 
Fenobscot Bidg., Detroit, Woodward 5-7260. West Coast Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., San Francisco, Garfield 1-7946 * 1127 Wilshire Boulevard. Los Angeles, Michigan 0259 
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is the 
overwhelming score in Chicago 


... and here 


Source: 
Media Records, Inc. 
* Liquor linage 

omitted 


TOTAL GROCERY LINAGE CARRIED BY CHICAGO NEWSPAPERS IN 1952* 


Newspapers Linage 
SOT BIRT WSs oc cccccccccccecscccccescescsccesc caeee 
| ei viaea eee batt _. 2,239,081 
DAILY HERALD-AMERICAN 1,977,117 
SUNDAY TRIBUNE** | : _ 630,522 
DAILY SUN-TIMES........... se . 611,182 
SUNDAY HERALD-AMERICAN........ Te UC 
SUNDAY SUN-TIMES ss. ene He . yt 58s 156,855 


**Tribune zone linage credited as full run 
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RANK NEWSPAPER c 

1. CHICAGO DAILY NEWS—E.... 
Dallas Times-Herald—E _ 
Miami Herald—M ss 
Houston Chronicle—E _ 
Buffalo Evening News—E. _ 
Kansas City Times—M_ 
Milwaukee Journal—E 
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San Diego Tribune—E. 
Grand Rapids Press—E. 
Memphis Com'cial Appeal—M . 
San Diego Union—M... 


wna 


LINAGE 

3,546,095 
3,093,102 
3,076,343 


2,998,610 


2,844,328 


2,758,483 
2,723,402 


2,649,278 
2,610,703 
2,586,758 
2,575,070 
2,568,277 
2,567,861 


14. 
15. 
16. 
17. 
18. 
19. 
20. 
21. 
22. 
23. 
24. 
25. 


NEWSPAPER 
Minneapolis Star—E | 
Washington Star—E 
Detroit News—E—sists 
St. Petersburg Times—M_ 
Denver Post—E—istw 
Akron Beacon Journal—E _ 
Rochester Times Union—E 
Portland Journal—E _ 
Sacramento Bee—E. 
Evansville Press—-E. 
Evansville Courier—M | 


Wichita Beacon—E ...............2,324,275 


For 78 Years Chicago's HOME Newspaper 
JOHN S. KNIGHT, Publisher 


NEW YORK OFFICE: 


SAN FRANCISC 
9 Rockefeller Plaza 


O OFFICE: 


Story, Brooks & Finley 


703 Market Street 


DAILY NEWS PLAZA: CHICAGO 4, ILLINOIS 


DETROIT OFFICE: 
Free Press Building 


Includes: Retail Grocers — Groceries of Department Stores — General Groceries 
RANK 


LINAGE 


2,567,098 


2,506,131 
2,502,436 
2,481,850 
2,473,720 
2,469,031 


2,435,610 
2,373,416 
....2,356,542 
2,343,783 


2,336,637 


CAGO DAILY NEWS 


LOS ANGELES OFFICE: 
Story, Brooks & Finley, Inc. 


1651 Cosmo Street 
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Shawe Joins L.A. PR Firm 


David Shawe, formerly western | 


sultant, as an account executive. 
velopment. 
Ramsey Joins Kostka 


Claude Ramsey, formerly United WBIS Promotes Gillespie 

Robert Gillespie, who joined 
er Rio Grande valley of Texas,)WBIS, Bristol, Conn., radio out- 
has joined William Kostka & Asso- Jet, as program director six months 
ciates, Denver public relations ago, has been promoted to station 
| manager, succeeding Cal B. Kol- 


Press bureau manager in the low-| 


counsel. 


| by, who has resigned. 
{T'S IN THE BAG 


es, 


} people prefer them. Pictorial | 


207 E. 37th $., N.¥.Cityie Search Foundation. 


Torgesen to Gladwin Plastics 


Harold J. Torgesen, formerly art 
manager of the Air Force Assn., director with Freitag Advertising, 
has joined Wolcott & Associates, Atlanta, has joined Gladwin Plas- 
Los Angeles public relations con-' tics, Atlanta, as assistant manager 
in charge of product and sales de- 


promotions, gurveys preva Six New Members Join ARF 

os | Six new subscribers—N. W. Ay- 
top. cheviatiane’ became ot er. & Son, CBS Television, Grey 
them. sinoue oie: e Advertising, Industrial Tape Corp., 


money-saving sub, avoll- Meldrum & Fewsmith and Philip 
able. Write for FREE Proof- | Morris & Co.—have been added to 


EYE*CATCHE Inc. the roster of the Advertising Re- 


CINCINNATI ARTISTS—New officers of the Art Directors Club of Cincinnati inspect 
the symbol of office held by Allan Wyman, president. From left are Harold Fisher, 
Kroger Co., treasurer; Robert Hayes, Ralph H. Jones Co., v.p.; Mr. Wyman, of Smith- 
son, Wyman & Whithenbury, and Lloyd Smith of Procter & Gamble Co., secretary. 


MUSHROOM PHASE OF BIKINI A-BLAST, JULY, 1946. OFFICIAL ARMY-NAVY PHOTO 


mr. afom meets the press 


It’s a long way to travel for a press conference 

—from Dallas to the Bikini atolls. But then, 

interviews with Mr. Atom are scarce since he 
became First Citizen of the World. 


It’s a long way from Dallas to Bikini. But when A-bombs 
number four and five blasted the tiny Pacific islands in the 
summer of °46, reporters and correspondents present could 
see the miles melting away... 


THE WORLD KNEW a year before when Hiroshima and 
Nagasaki were obliterated that the course of history had 
changed in little more than a millionth of a second, the 
time it took to clamp together two hemispheres of a strange 
new metal. The resulting chain reaction was not limited to 
the realm of physics. A human chain reaction had begun 
which would Pe measured by generations to come. 


REPORTER CHARLES BURTON of The Dallas News wit- 
nessed the Bikini blasts. The stories he cabled back to Dallas 
fulfilled an obligation which The News has long honored: 
complete coverage through the eyes of Texans of all important 
events. Here was anews athe el of profound significance, 
and Texans deserved to hear the story from a neighbor. 


THE BIKINI STORY was a direct hit. Burton’s personal 
account of the A-blasts and his wonderful human interest 


item on the survival of Pig 311 was reporting at its best— 
earning this comment by the late Howard Blakeslee, AP 
Science Editor: “It is not necessary to be a science editor 
to write of the atomic bomb . . . some of the finest reporting 
at Bikini was done by Charles Burton of The Dallas Morning 
News, who is, I believe, a sports writer.” 


THROUGHOUT THE 72 COUNTIES of north Texas which 
The News dominates by sheer editorial superiority, Burton’s 
story is the calibre of reporting readers expect from The 
News. A market of more than 3 million Texans with over 
$4 billion to spend keys its opinions and actions to The 
News’ voice of authority. Add this conviction to the estab- 
lished value of The News’ Double Dallas Market, and you 
have an advertising medium of tremendous impact. 
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Cresmer and Woodward, Inc., Representatives 
New York « Chicago « Detroit « Atlanta « San Francisco « Los Angeles 


ONE OF A SERIES: THE STORY BEHIND THE NEWS' CLEAR-CUT LEADERSHIP IN TEXAS 


SHOWDOWN SLATED 
—m SCT: 


Advertising Age, February 23, 1953 


Cigar Institute Ad 
Budget Goes Up 20% 
After High ‘52 Sales 


New York, Feb. 17—American 
smokers enjoyed more than six 
billion cigars last year, an in- 
crease of 5% over 1951 totals. 

Noting this fact with a good 
deal of satisfaction, the Cigar In- 
stitute of America has increased 
its advertising and _ promotion 
budget by 20%. The industry, 
which last year enjoyed its best 
year in three decades with the ex- 
ception of one year in the early 
days of World War II, will spend 
$300,000 to promote more cigar 
smoking. 

Eugene L. Raymond, CIA direc- 
tor, said the resurgence of the 
cigar industry is the result of 
the institute’s promotion and the 
expanded merchandising activities 
of individual brand manufac- 
turers. 


® This year’s program will con- 
tinue to feature testimonial ads 
by sports figures and will be con- 
centrated in sport sections of 97 
newspapers in 94 markets. The in- 
creased appropriation will be used 
to increase the number of news- 
paper insertions rather than for 
other media, Mr. Raymond said. 

The theme: “After a Meal, On- 
ly a Cigar Will Do,” will also be 
used again this year. 

The institute will approach the 
probiem of cultivating more cigar 
smoking four ways: 

1. An increased appeal to 
women. The institute didn’t say it 
plans to develop more women ci- 
gar smokers, but it will promote 
— accessories such as Cigar 
chasseurs and hostess trays with 
| feminine appeal. 


| ® 2. Increased sales promotion for 
supermarkets with the emphasis 
on attractive packaging. 

3. More intensive promotion of 
cigars as gift items. 
| 4. More attention to trade re- 
| lations through an expansion of 
| CIA’s humidification program and 
|'a repeat performance for its Ci- 
‘gar Clinic for Retailers, a school 
to provide dealers with informa- 
| tion about all phases of the cigar 
|industry and merchandising ideas. 
| Benton & Bowles, New York, is 
_ the institute’s agency. 


| Monsanto Names Rumford 


| Rumford Co., Rumford, R.I., 
| baking powder producer, has been 
/named distributor for Monsanto 
| Chemical Co.’s home gardening 
| products, Krilium and Folium. As 
‘companion items in the Rumford 
| line, the two products will be dis- 
'tributed to the grocery trade na- 
| tionally by the Rumford sales force 
land grocery brokers. 


| Foster & Kleiser Names Rose 


' W. M. Rose has been elected v.p. 

in charge of research and opera- 
'tions of Foster & Kleiser Cu., San 
Francisco outdoor advertising 
company. Mr. Rose was manager 
of the San Francisco business de- 
velopment department for W. R. 
Grace & Co., international indus- 
| trial and trading company, before 
|Grace bought Foster & Kleiser. 


W. H. Stone Promoted to V. P. 


| Worthing H. Stone, manager of 
the Detroit branch of Meldrum & 
'Fewsmith, Cleveland, has been 
promoted to v.p. Mr. Stone, who 
joined the agency in 1947, will 
| continue in charge of Detroit oper- 
| ations. He is an account executive 
on the Dearborn Motors Corp. ac- 
count. 


Maass Joins Williams 


Richard Maass, formerly adver- 
tising sales promotion and produc- 
tion manager of the Fleischmann 
division of Standard Brands, New 
York, has joined the traffic and 
production department of Williams 
Advertising Agency, New York. 
Mr. Maass was at one time with 
the merchandising department of 
Lever Bros. Co. 
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INSTITUTIONS Magazine 


FEBRUARY, 1953 
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MAGAZINE 


VOLUME 32, NUMBER 2 


CONTENTS 


BUILDING DESIGN, MAINTENANCE 


41 Reduce equipment repairs with scheduled inspections 

41 Probe problems relating to fly ash collection 

41 Plan 30 per cent rise in steel capacity 

43 Specialists tell how to install, maintain luminous ceilings 

43 Check playground equipment for needed repairing 

43 Simple steps to prevent routine painting hazards 

51 Ideas on air pollution told engineering session 

52 Design for excellence at Georgia Baptist Hospital 
54-56 How to prevent, minimize damage from lightning 

57 Watching gutters way to cut roof repair bills 
58-60 Totem pole design at Lake Wilderness Resort Hotel 
63-64 Built-in heating comfort—three types of radiant panels 


FOOD AND MENU IDEAS 


6 Quick frozen foods fast growing boon to mass feeding 
14 More turkey talk for institutions—the New York market bird 
37 Dry orange juice stores well under severe conditions 
78-80 Here's how to use frozen fish 
80 Run tests to find facts on frozen eggs 


89-90 Survey shows many uses for leftover foods 
138-139 Food Formula: Potato Suzette 
148-150 Menu Calendar for March 


MANAGEMENT, PERSONNEL 


5 Best personnel plan: promote from within 
5 Pay-off formula evokes bonanza of suggestions 
6 Quiz for tax experts 
8-9 Committee seeks formula for better management 
10-11 Success with specialties at Pryor's, Louisville, Ky. 
75 Put ‘best fluff’ forward: this attracts patron 


81-83 Suggests yardstick for supervisors of food service 

83-84 Apply industry's system to storage for institutions 

95-99 Cashier counter sales—point-of-pay displays profitable 
100-103 Menu analysis, forecasting aid food costing 
124-127 Consultant cites 10 obstacles to successful feeding programs 


151 Operator vs. housewives on quality food service 


FOOD SERVICE AND EQUIPMENT 


4 Plan controls costs in 7th food service contest entry 
5 Announce meeting, photo contest for dietetic group 
32. Relate British plans, progress in field of emergency feeding 


85-88 Winners from the 6th annual food service contest 

90-91 Pre-planning aids placement of equipment 
115-117 Central kitchen hub for varied services at Ohio State Union 
140-143 Murray's good intentions strewn on pathway to success 


HOUSEKEEPING, LAUNDRY 


6 Moth-proofing solution added to wash water for woolens 
69 Know-how gets results from floor machine, Part III 
150-151 


Soap, water, elbow grease: clues for cleanliness 


DECORATING, FURNISHINGS 


5 Furniture style show presents livable design 
19 Revamp Roger Smith Hotel for better eye, volume appeal 
30-31 
65 Coverings, fabric join style ‘show’ at January markets 
105-108 Planning produces ‘thoroughbred’ interiors at Phoenix Hotel 
118-121 Interiors planned as ‘living’ rooms at OSU 


Furniture ‘finds’ from Chicago's January markets 


SANITATION, SAFETY 


6 Sanitarian calls for effective speakers to train leaders 
83 Study of bacterial growth aids food handling technique 


DEPARTMENTS 
152. Advertising Index 130-134 News of Suppliers 
154 Book Reviews 12 New Product News 
153 Classified Section 21-22 Monthly News Letter 
155 Events to Come 128-129 People & Places 
137 Institutions Ideas 153 Photo Source Credits 


Totem Pole Design at 
Lake Wilderness Hotel 


‘Thoroughbred’ Interiors at 
the Phoenix Hotel, Louisville, 
Ky.—modern decor for insti- 
tutions. See pages 105-107. 


Built-in Heating Comfort— 
describes the three types of 
radiant heating panels. See 
the story on pages 63-64. 


INSTITUTIONS MAGAZINE 1S A MEMBER OF 


INSTITUTIONS MAGAZINE is pub! 20., 


Chicago 16, tl. Subscription 
Canada $5.00. Entered ar 
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—AIA Award Winner. 
See the story on pages 
58-60 of this issue. 


Gwinn's Pasadena—Honor 
award winner in the 6th 
annual food service contest. 
See teature on page 85. 


THE AUDIT BUREAU OF CIRCULATIONS 


1801 Prairie Ave., 
weriptions other than 


‘arias, Colleges 
Nns, Steam- 
Institutions, 
Institutions, 

Also Procure- 
* ~Qadjnance 


Typical 


Table of Contents ~““ 
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=” Shows Breadth and Scope _.. 


HERE ARE THE PRODUCTS 
INSTITUTIONS BUY big 


No matter what your product may be, if 
it has an application to the mass feeding, 
mass housing market, its greater accep- 
tance by the institutions field is assured 
when it is advertised in Institutions 
Magazine. Below is a list of products fea- 
tured in the advertising columns of the 
February issue. These are representative 
of the type of products institutions buy on 


a mass basis. 


BUILDING 


Air Conditioning 
Acoustical Ceilings 
Appraisal Services 
Boilers 
Clay Tiles 
Doors 
Dumbwaiters 
Electric Booster Water 
Heaters 
Fans and Blowers 
Fire Protection 
Floor Sealers 
Intercom Systems 
Light Dimmers 
Lighting Fixtures 
Medicine Cabinets 


Paints 

Panel Board 

Plastic Laminates 
Plumbing Fixtures 
Room Air Conditioners 
Rubber Flooring 
Shower Fixtures 
Stand-By Power Units 
Steam Generators 
Steam Traps 

Unit Heaters 
Washfountains 
Window Screens 
Windows 

Wood Panelling 


FURNISHINGS AND FIXTURES 


Aluminum Chairs 
Ash Trays 
Auditorium Seating 
Back Bars 

Bath Rugs 

Bed Linens 

Bedroom Furniture 
Beds, Bunks, Cots 
Cafeteria Counters 
Checkroom Equipment 
Cushioning 
Cuspidors 

Drapery 

Electric Hand Dryers 
Fans 

Floor Mats 
Fluorescent Lamps 
Folding Chairs 
Folding Tables 
Furniture Glides 


Insulators for Bed Springs 
Linoleum 

Mattress Pads 

Pencil Sharpeners 
Postage Stamp Vendors 
Projectors 

Sand Urns 

Shower Curtains 

Signs 

Sterilizers 

Stools 

Table Bases 

Table Tops 

Traffic Control Equip. 
Uniforms 

Upholstery Fabrics 
Wall Coverings 

Wall Fabrics 
Wallpaper 

Watchman’s Clocks 


MAINTENANCE 


Brushes 

Burlap Bags 

Canvas Hampers 
Coal 

Detergents 

Dust Mops 

Faucet Seats 

Faucet Washers 

Fire Sprinklers 

Floor Machines 
Floor Waxes 

Insect Exterminators 
Key Controls 
Ladders and Scaffolds 
Laundry Bags 


FOOD SERVICE 


Bakery Equipment 

Broilers 

Can Openers 

Chinaware 

Coffee Brewers 

Coffee Urns 

Coffee Urn Faucets 

Cold Storage Doors 

Compressors 

Cooking Ware & Utensils 

Cutlery 

Dish Carriers 

Dish Dispensers 

Dish Racks and Trays 

Deep Fat Fryers 

Dish Cloths 

Dishwashers 

Fibre Containers 

Food Cabinets 

Food Conveyors 

Food Mixers 

Food Portion Control 
Equipment 

Food Warmers 

Food Waste Disposers 

Glassware 

Grease Filters 

Grease Interceptors 

Grills 

ice Carts 

ice Cream Freezers 

Ice Makers 

Liquid Food Carriers 

Malted Milk Dispensers 

Meat Choppers 


Baking Mixes 
Baking Powder 
Bouillon Cubes 
Canned Mushrooms 
Canned Pears 
Canned Soups 
Cereals 

Cocoa 

Coffee and Tea 
Cooking Oils 
Crackers 
Cranberry Sauce 
Evaporated Apples 
Extracts 

Gelatin 

Gravy Bases 
Jellies and Jams 


Laundry Baskets 
Laundry Equipment 
Lawn Machines 

Mops 

Mop Wringers 

Mop Yarns 

Paper Towelling 

Patching Materials 
Power Tools and Machines 
Sewer and Drain Cleaners 
Sponges 

Steel Wool Floor Pads 
Vacuum Cleaners 

Waste Receptacles 


EQUIPMENT 


Meat Grinders 

Meat Saws 

Meat Tenderizers 

Metal Sponges 

Milk Containers 

Paper Napkins 

Paper Place Mats 

Plastic Tableware 

Plating Service 

Ranges and Ovens 

Refrigerators 

Refuse Can Sterilizers 

Scales 

Scrapping & Pre-Washing 
Machines 

Serving Trays 

Short Order Stations 

Silver Burnishers 

Silverware 

Silver Washers and Dryers 

Sinks 

Slicing Machines 

Steam Cookers 

Steam Kettles 

Steam Tables 

Steam Table Inserts 

Stirrers 

Syrup Dispensers 

Toasters 

Tray Trucks 

Vegetable Dicers 

Vegetable Peelers 

Vending Machines 

Waitress Stations 

Work Tables 


FOOD 


Lenten Foods 

Meats, Poultry & Fish 
Monosodium Glutamate 
Pancake Mixes 

Pie Fillings 

Potato Preservatives 
Puddings 

Rice 

Seasonings 

Sliced Apples 

Soup Bases 

Syrup Concentrates 
Syrups 

Tea 

Water Cress 

Welsh Rarebit 

Whip Toppings 
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LEFT: The Old 


RIGHT: The New 


FOR YOU, THE ADVERTISER! 


Each periodic improvement in Institutions Magazine has made it a better advertising choice 
for manufacturers of products bought and used by hotels, hospitals, schools and colleges, 
restaurants, motels, clubs, and the other segments of the institutions field. 


The present change in format and dress takes its place as one of the many progressive 
improvements which, in 13 years, have increased the over-all size of Institutions Magazine 
from 16 pages to 192 pages. Institutions Magazine now offers greater dramatic impact, 
much more prestige. 


The new format insures better readership of your advertising wherever it appears in the 
magazine. It also offers new special positions, with dominating color, to leading manufac- 
turers who want to establish strong identity or maintain a high position with the volume 
buyers in the tremendous institutions market. 


WHAT'S BEING CHANGED ... 


GREATER USE OF COLOR—More colorful, attention-compelling covers and picture pages 
... greatly expanded use of two, three and four color illustrations in editorial and adver- 
tising pages. 


GREATER READER CONVENIENCE —Better arrangement of editorial features and adver- 
tising designed for increased convenience of the reader. 


NEW AND BRIGHTER DRESS— Sparkling new editorial make-up permits more dramatic 
treatment and greater impact upon the reader. 


SHORTER FEATURES, MORE ILLUSTRATIONS — More and briefer editorial articles .. . 
broader use of photographs and other graphic material invites greater readership. (432 
editorial pictures and 280 editorial features in the February issue.) 


WHAT WON'T BE CHANGED ... 


LARGE DOMINATING PAGE SIZE — Continued use of large page size (10%” x 13%”) 
affords advertiser wide selection of unit sizes and dominance of product display. 


PENETRATING EDITORIAL COVERAGE—Continued penetration and broad coverage of all 
phases of management and operation in all types of mass feeding, mass housing institutions, 
from food, food service and maintenance to construction and remodeling. 


STIMULATION OF READER RESPONSE — Continuation of its character as the action-stimu- 


lating publication of the industry through an editorial approach that creates a constantly 
responsive reader audience. 


NEW PRODUCT PRESENTATION — Continued emphasis on, and complete coverage of all 
new mass feeding, mass housing products. (Now averaging 200 items per issue.) 


TO CHANGE YOUR SALES PICTURE... 
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Hotels, Motels, Hospitals, 
Sanitariums, Restaurants, 
Fountains, Schools, Colleges, 
Industrial Institutions, Trans- 
portation Systems, Youth 
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Service Organizations, Mili- 
tary Installations, Govern- 
ment Institutions, Office 
Buildings, Clubs, Audi- 
toriums. 


IF YOU HAVE A PRODUCT that is now used in institutions, or if your product can be devel- 
oped for this mass feeding, mass housing field, Institutions Magazine is the medium through 
which you can greatly improve your over-all sales picture. Your advertising in Institutions 
Magazine, in close relationship to editorial content of intense interest to its readers, will 
place your product story before all of the major factors that influence purchasing and speci- 
fication in this field. For complete information on the institutions market and on the only 
monthly publication serving all segments of this market... . 


CONSULT YOUR ADVERTISING AGENCY 


or write direct to 


Juotitutiond 


MAGAZINE 
PRAIRIE AVENUE © CHICAGO 16, ILLINOIS 
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INSTITUTIONS Magazine 


INSTITUTIONS 


62 MILLION WORK FORCE 
MUSHROOMS EMPLOYEE FEEDING 


This one area of the Mass-feeding market has 
increased 3 times since the end of World War Il. 
With advancingly progressive management and a 
phenomenal work force of 62 million, this trend will 
undoubtedly broaden and accelerate. A field once 
restricted to industries has now broadened to include 
banks, insurance companies, offices, department 
stores and similar commercial institutions. 


303 MILLION HOTEL GUESTS IN 1952 


Continuous remodeling and rehabilitation of the 
nation’s hotels provides a constant and immense 
demand for building materials, furnishings, fix- 
tures, and maintenance products. There are more 
than 1.5 million guest rooms alone in this one 
mass-housing division of the institutions field that 
must be furnished, decorated, cleaned, heated or 
cooled, maintained, and serviced by a great 
magnitude of products. 
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HOSPITAL FACILITIES 
EXPAND 


Great pressure is being exerted 
on present Hospital facilities. The 
cost of providing additional units 
to insure a thoroughly adequate 
hospital plant will be more than 
11 billion. Huge quantities of all 
types of materials are required 


now. 
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AMERICANS ON THE ROAD 
SPUR MOTEL ACTIVITY 


Motels offer the marketeer a 
rapidly expanding source of 
quantity orders. With nearly 32 
percent of all motels offering 
food service on or adjacent to 
their premises, this segment of 
the institutions field is absorbing 
ever greater amounts of all 
products. 
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AWAY-FROM-HOME DINING 
SWELLS RESTAURANT VOLUME 


The Mass-feeding Restaurant seg- 


ment of the institutions field 
represents more than 10 percent 
of all retail trade sales and more 
than one-fifth of food sales vol- 
ume. The overwhelming percent- 
age of this tremendous volume 
of business is done by an easily 
reached 11,000 outlets. 


SCHOOLS AND COLLEGES 
FORECAST LARGEST CON- 
STRUCTION PROGRAM 


420,000 additional and replace- 
ment classrooms must be added 
to the nation’s school plant by 
1960. Additional facilities must 
also be created to house and 
educate an anticipated enroll- 
ment increase of 1.5 million in 
America’s colleges and universi- 
ties. To serve the 1.4 billion meals 
annually in grade and secondary 
schools, a disproportionately 
large amount of food service 
equipment must be utilized com- 
pared with a commercial estab- 
lishment. 
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Advertising Age, February 23, 1953 


Poultry Men Agree 
They Need Improved 
Distribution, Packing 


Kansas City, Feb. 17—One sixth 
of the nation’s food stores account 
for well over 80% of all consumer 
sales of canned poultry, Carl J. 
Weber of A. C. Nielsen Co. told 
the 24th fact finding conference of 
the Institute of American Poultry 
Industries here yesterday. 

Mr. Weber told the group that a 
study of four styles of canned 
poultry indicates that there is a 
large store market on canned 
poultry. 

Geographically, the study indi- 
cates that canned poultry is as 
yet primarily an urban develop- 
ment, he said. 


« It was further found that there 
are seven brands of canned whole 
chicken with 4% or more distribu- 
tion, two brands of boned tur- 
key with 4% or more, four brands 
of chicken fricassee and _ five 
brands of boned chicken. 
Competitive intensity differs no- 
ticeably, with as many as eight 
active brands of canned poultry 
competing in some markets, against 


only a single entry in others, he | 


added. 


George Jansen, of Jansen Pack- | 
ages Inc., gave some facts found | 
in a survey made on consumer ap- | 


peal of packages in 30 areas. 


Women were asked which of 
seven different poultry packages | 


they preferred. Their 
showed 28.4% 
wrapped in polyethylene contour 
bags, 2 mil or better and vacuum 
packed, the end twisted and tied, 
the lower leg joints wrapped in 
parchment or greaseproof paper. 
Another 14% preferred cellophane 
coated with polyethylene, no vac- 
uum but heat sealed. Further, 
10.6% wanted polyethylene gus- 
seted bags, vacuum packed, tape 
tied seal; 10.3% preferred the 
Cry-O-Vac pack; 6.6% liked plio- 


replies 


film and 4.1% preferred lamina-— 


ted cellophane and polyethylene 
bags, heat sealed. 


Mr. Jansen said that comments. 


made by the women surveyed 
makes it apparent that the indus- 
try hasn’t been too careful about 
packaging poultry. 


« A panel composed of N. L.! 


Chaplicki of National Tea Co., 
Charles W. Frank Sr. of L. Frank 
& Co. and H. M. Williams of Fox 
De Luxe Foods Inc. agreed that 
more efficient distribution of pack- 
aged poultry requires greater coop- 
eration among growers, proces- 
sors, distributors and retailers. 

Mr. Chaplicki said that in order 
to keep costs down in the tace of 
competition from other meats, 
packaging should be done at the 
processor level, “because of the 
retailer’s meat department wage 
costs and inability to establish pro- 
duction schedules to lower costs.” 

Mr. Frank told the group that 
his experience indicates house- 
wives prefer fresh ice packed, 
ready-to-cook poultry over the in- 
dividually packaged frozen prod- 
uct. 

Mr. Williams concluded with 
three points to increase selling of 
the packaged poultry. 

1. An understanding of the in- 
dustry’s over-all goal. 

2. A willingness to cooperate. 

3. A continuous and free ex- 
change of information, ideas and 
data. The present conference, he 
pointed out, typifies this type of 
action. 


Gets Michael's Cheesecake 


Michael’s Cheesecake, 
wood, has named L. J. Swain Ad- 
vertising, Whittier, Cal., to handle 
its advertising, coincident with the 
start of Southern California dis- 
tribution of the product to food 
stores through Pellissier Dairy 
Farms. Promotion plans include 
point of sale material and area- 
wide newspaper advertising. 


preferred poultry. 


Appoints O. S. Tyson & Co. 


Hydrocarbon Research Inc., New | 
| York technical and economic in- 
| dustrial consultant, has appointed 
'O. S. Tyson & Co., New York, to. 
handle its advertising. 


Mac Wilkins to Shorten Name 

Mac Wilkins, Cole & Weber, 
Portland agency, has shortened its 
name to Cole & Weber. Mac Wil- 
kins, one of the agency’s founders, 
died in 1945. 


International Glass Appoints 
International Glass Corp., Los’ 
Angeles, has named Elwood J. 
Robinson & Co., Los Angeles, to) 
handle its advertising, market re- | 
search and public relations. 


Finch Joins Jacobs Agency 
Robert L. Finch, former news 
director of WLS, Chicago, has 
joined Lester L. Jacobs Inc., Chi- | 
cago agency, as v.p. 


Apex Appoints Best 

Apex Accessories Co., Green-— 
wich, Conn., has named Frank) 
Best & Co., New York, to handle) 
its advertising. | 
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THEY BRING HOME MORE BACON 
IN SOUTH BEND! 


Over 50% of the families in the South Bend, Indiana metro- 
politan area enjoy annual incomes of $4000 or more—17.8% 
earn $6000 or better. That’s tops in Indiana, by far! And, 
they spend it here—total retail sales per family are highest 
in the State. The South Bend Tribune reaches all the people 
in this great market (103.1% coverage of metropolitan 
area). Write for free market data book, “Test Town, U.S.A.” 


rs) 


Soulh Pend 
—Oribune | 


STORY, BROOKS & FINLEY, INC. * NATIONAL REPRESENTATIVES 


RAS 
The South Bend, Ind. Market: 
7 Counties, 1/2 Million People 


FOR THE YEAR 


1952... 


Media Records shows that in 1952 The Seattle 


Times was first of all newspapers in the Pacific 


Northwest with a total of 25,185,369 lines. 


Wise advertisers use The Seattle Times frequently because 


they know Seattle’s accepted newspaper will sell their 


products in this big, important market at one cost. 


cover a 


market 


with a newspaper 


Holly- | 


tHe SEATTLE Ti 


Represented by O'MARA & ORMSBEE, INC. 


BIG 


SEATTLE’S ACCEPTED NEWSPAPER 
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Along the Media Path 


e KNX, CBS station in Los Ange- 
les, has produced a presentation 


strikingly different from the run- 


of-the-mill promotion booklets. 

Called, “A Study of the Los 
Angeles Market,” this study really 
lives up to its title. The usual 
data on market size are reported, 
but there is also a sharp analysis 
of the shopping and distribution 


patterns peculiar to California and | 


Los Angeles. For example: the 
“downtown” shopping area ac- 
counts for less than 10% of Los 
Angeles retail sales; Los Angeles 
is a city on wheels, with 1.09 cars 
per family; California has 1,940 
supermarkets, 12.6% of the na- 
tion's total; next to the 4:30-5:30 
p.m. period, the 7:30-8:30 p.m. 
period accounts for the biggest 
share of total day sales in Los 
Angeles supermarkets. 

The study develops these points 
to show why radio—with its “cov- 
erage, frequency and economy”’— 
is the best medium for advertisers 
to use in Los Angeles. 


e The 1953 edition of Thomas’ 
Register of American Manufac- 
turers is the biggest ever, with 
10,384 advertisers placing 38,943 
ads. 


e Town & Country will devote its 
entire “Man about Town & Coun- 
try” section of the June issue to 
gifts for Father’s Day. 


e Julius Davidson, publisher of 
the Daytona Beach Morning Jour- 
nal, got an award from the local 
Chamber of Commerce recently 
for “outstanding contributions to 
the development and welfare of 
the Halifax area.” 


e Magazine claim-and-boast de- 
partment: 

American Home’s March issue 
closes with 20% linage gain; Bet- 
ter Living closes first quarter of 
1953 with new high in ad dollar 
volume—$766,080; Quick adver- 
tising is up 38.7% in first quarter. 


e A new film, “The Rich Iowa 
Farm Market,” is now being shown 
by the Des Moines Register & Trib- 
une. The film is the third in a ser- 
ies and is in color. It shows Iowa 
farmers at work and gives a pic- 


PIONEER — 
Balloons 
Set 


Packaged 


Smart Packers 
Use Balloons... 


®@ To spark new product 
sales! 


®@ To“switch” kiddies and// 


their buying parents 
to YOUR brand! 


®@ To advertise season- 
al items...“specials”, 


Because Balloons... 
@ are inexpensive, easy to use 
@ have real toy value as premiums 


@ carry your imprinted adver- 
tising far and wide 


It pays you to write TODAY for ry, 
samples, ideas, imprint and 
low cost information to 
Ad Service Department, 
ane tea f rag 


mpen Tiffin Rd., 
v al. ’ Soe. 


me pe! OL a Sivas 
a "@cerenined SS 
a Housekeeping 


/nounce that a 


ture of the state’s livestock feeding 
operations. 

The Des Moines papers also an- 
third mail order sec- 
tion will be added to the Sunday 
Register March 8. The new section 
will run in the Picture Magazine 


and will take editorial style ads 
—all 40 lines by a single column 
—and regular display ads with a 
minimum depth of 14 agate lines. 


e The Saturday Evening Post has 
introduced a new “Post Recog- 
nized Value” seal for advertisers. 
Newspaper promotion ads sched- 
uled by the Post will show and 
refer to the seal to remind con- 
sumers to look for Post-advertised 
products. The seal will be made 
available to advertisers for all 


Advertising Age, 


types of merchandising material, 
inciuding merchandise tags. 


e McCall's reports its women 
survey made by the magazine 
shows 97.6% of these readers buy 
men’s wear, with socks, under- 
wear and shirts the most frequent- 
ly purchased items. 


e Who reads industrial advertis- 
ing? Product Design & Develop- 
ment shows exactly who and how 
many read its pages by making an 


February 23, 1953 


annual study of the reader-service 


‘cards returned from its June issue. 


There were 3,978 cards returned 
from its June, 1952 issue and a 
readers are interested in men. A 
booklet produced by the magazine 
breaks down these replies by states 
and by companies. 


e The Grand Rapids Press, one of 
the eight Booth papers in Michi- 
gan, this month celebrated its 60th 
anniversary and the completion of 
a two-year remodeling and expan- 


es me Ef Vode pe et hes se AN Sg eB es Ser ee, Ue re ee eS Sie aod Aa ER ee hE ee NS Sait ag Te Sede SERS ey Ook eee. Peers Ge urn el Oe ge eS AP ate heey Tega MOR et meer fT Saba, ls gee ey ght ee nA i CAPES PoE Fae ee ee ee one ; ae 
See ae aes Sesh ede Mer SN an Be RS Sey eae gt A NERS aS eee MT ae Ae ae Chg RELA LY we cy Wat yea ke EN Be Real ae a Re eter AS SARIN a ie Seed Nap aa QW enn 2d Sree goa A ee Se ONT CRC RIE ag Ue ho ES Agha een ot Ey eal ore 
Pony ee cso eh ae reer tng ae Sv, Smee te i oe Meet Mei A” Mele Te oe OCC RL ike oR late PO eS BUR UEaR UN ES Gf ame he Oe ree Me ARR eho Lae nea ge Re SC RE 
. 9 REI Seger: Sy CRS ane eae a ee ees eh oe 2 ee aim yet os RR ae et Pei otk eRe heen a Son ead 7 as et a Ee gt RO Pe are Pd PS ee ye Sy Ree: Tscgagaeel So: OU Tp Wiest iene a tee cae ye Aa. te Fd Ca Rea ieee, Se Ae Boats 0 ela a SATs Oe eae Se ge 9 ca Lae 3 SIGE) ae pee ts 
oy Pee sper ah Sie ae 4 pete oa Ree te 5 Pei. Weta sero ‘eee Sree Dae aoe a eae gee ee Ay ae aN ea Mer li ie ee ee er en ee se a ee ee t=, Fees Spaeth ct eta PERS + a eee wee iat antes vad owed a Me ow ae) sees: 52 Ais by Oe ke lee 
i ee, hay Pig a a) es OAS eR tia mi okt Bt ct Aue ame ea Beep Le 2 NR Se aNnietiog «et? Cogn gee 6 oe MM aa he Rae “ee Se Meat oe ee ies sh Sata ace See: ee a af 
epee eo) eee ee eran coe RE Pee ee al i i 5 } Bae: See te ae ia - ee eter a eae Wer ia ete Mestnia Y- nga IESE 3 ei i girs “ee a as age ee Bab Na Gy oxen ie pei ; gee AS Mot? 
Saye TN Pg oe eaeet aa alle > Shee ; de. ire : ; Le Saar ee eX Se id Sen ae ee Sua ae ten se ea 7 na oy ee Sphere ee Sead cis hee aae pats et ae PEs A A a - Pee 
Ne oe ee ee aha Be ey Pog 7 em oe ge Papin gc. in pete... ge oe ee 4 eae REE ES con bei (eee ee | a oe eae RCO eral as sn eal eo ee hese Bae ag Sica a 
Seer , > te pee) 10 pda each: nS a ies ei Tye en Sie adn <) ta eee poe Bg ed ee i eae mei Ler Rite oo RA eee rn aeeg FOES - etal tals Se MONS as ‘ aco Sara Ww 
; AS ae fg fee os ees, ae Ares Aerie dates as as ea beenpoate. 19 cee ng me ee re RES eeM GS ne i oe eee 2 ae eet “iia a edi ‘ pa ee < "ceil MM a ye eh ee : nat ita : eo Seb ge 
IESE Bens Se ne eg aaa ME PS DIRE Ee 98 RR Ia AR A eae SN oc an ee es oe sik aE Uae etecn Ont e eT 84 rm. Mec kOe ea Ron reer) te Breas 1s eR See es he ae eon ORO eine 2. orn Lm ert: eo re 
y i ee. Tee es ott: ce ae aa oe ee tpi Sea 4 tiie i i Ci len toe Pc: i ies 5 eae aes ek ged aie ih. See Neti ae Bb a a 3 ; Sere * DONS Bee Arn Orie ce Saati! Je U6 Go berg 2. a Oe ee 
ei ome Mi = g pe it Se mien «era in gas CDS Cres gn sa Ra cea Mies 1 Pe Es, eee gre en Pere LEP Sy rt sees SO wate at eae ea aoe! ae ee +S ae 
: : , , ; : ; : - ee .- : : Saree oS Pe oO een nemme eae Rick Bear Mee ee Achy 
. ) ‘ maori r om PST ———- niemmemmienne ~ a ee 
Jb 
”, SCORE aise ea Se DE eh ee ee 
€ 4 
22 SS Ad 
ee wa 
Wa 
ho 
: 
lin 
pla 
fie 
me 
hig 
edi 
q 
SSS sass SSS sss ss acing abiainanaiians iis ‘ 
« 7 7 . 7 . . raz ' , ‘s 
Sueg? ‘ 24 orcad, ><. ae ; ae ei 2 — 22 ~ “ps : : =* ee i aie . <n ee i 
eee? 1 eae ae ee ieee eo ee i. ve ae? - oe : _ a om =k - seals aes as Fa af - ei 
eae bs. Eft Sa Bey er 1 gee. ay Sa ce a q , i ee PM ee ee Re me Le eer == 
Pier oes (oo ews ya eb ee Monet. i gee 3x a Peon hi. ae! nome ee ee ee a ee aie a i diet eee Rc” Se aye (See Maan aac Wa 
ope lie at ee We eee, @ se ew Wicag jal aks OS aah ae b ore cane ee sida Binet ies 4 ee eo Sp ta a “A > eae age om ie rime Pa Eye ae Mae Cag) ema my a ye fit) ees Gt | a eee 
=a Pout FAS et Seti yi wale i, sts, eet en eT A OY do Re rere ae ae ae Ny Sec a te ae ON a ee ee, et Pre ter: alent, EA aga Sara ae fee 92! 50 I ee Cl a Nps peraegs 
Se (ER oe Se ee Ee... Ce Re ge ee ee ee ee, ee 
ae nga fa eee ne au PEI, gt fe amreasy tis ee ig Soha pci A Rag. “Srey sears ete ee ura Oe fcgp age | oA. Uae LS i pee Rieter beets Ra) ae 
ag es Re ee ee eee re” aes Sr he ae eo ee AMINE ea Tol Re ee Ree it Ae en aR Cs NMS ABA Gah Sal ah a eR a, toe . 
; eect = z : ae “5 RE SOE gees AN Bene ee ance Tae ee, hee eee ee TER ERE = EMER tmeirse se hi ages. <i 
" ret ae i Bi are ett ey i ee cpa She <a ane Best eds RGA Ge Tee ear saa ita pee! ao Ngee na Bie a 
seas Fy enrets its . e . ees € uy 5 i * Kis 3 rs i a: eee at <% ea: 
pai al sal ' Gabe «aan apl Se i te i _ Sian feet 8 p. a efi re f ‘ pees z : er woe te a 
ne ie me SESS NEO GRRE eat Paral, uh en SIE a aa Mme eee ee! eee eee gion Fe Mabe, tema RYE ee eh ane oO en ; ; x : 
rans tits. |" ae he ee a ae nave. ee i ial ai adn eas aL ace Pray, £ nN ea rs i et CN ee ae ane ae rs Kinki ci 
jee Mec! ; re ae hh We es an A Bega SO ee Te rovraee roe 3 aia Se al Cog A>, NY ae ae ae sie 
poe + ee ee ee Pe fang Ak Ue as ya ae pillage Poste my : age EMArCaRS Se dcninack 3) airs ed coe ie 
oe ve = eS ae Ree pI aS eat leraies 9, 9S ce oy ee Tes ae eo es tt ot ae Po ana ee eM cee mies ON 
cigs Lee! tia * : ° Bs snlenbtdiy Spite TaN = reece eee ER chk ace gs saa an RT ae ae ae ge i een “he oF Peete co Gi ae ene Le rhe Eee Baten eM 2° Ti. yon gue aaely Mae a ‘ a 
tron eee ‘ STE Bee eae et eee Ss chs 9c Ss ABI a : Hei i eS pic a2 are hi > ala ia a ‘ Fe Re 
7 Eas ay 2%. , ie AES ¢ Os late aha aS ee saat eels > cates oe " eee” vs io wee Fe eee ee oe on ties” * ip = ta bee 7 ee 4 ie a ea 
ieee io er em + ‘ ‘ Thee pie SRE pe Wee | OO ae + Yoana ee sh aac Leys <2. < aera ea atone eet Soy ea ; a shee 
au se gee a aa —— - —__—— Ret te oo upaae cee repens ene SUR anes pen ie J atti Her SP eae eee STI TOM IPR yan Se ae a mah © ge al 
Sabie OS 85 ga BtiscOnE Y hae 1s 3 , he Be Ph at amen) Sop SRR 2 SO emery 02 aa aL ye A RE eee Sy Tain MM BS Rt) lage a reat I MONE el ge mao ieee ; mA 
aS ct GL ek Oe Eee a eae ES es . Rp a oi eebaraae hor Wes aie ee ily oe ea ae ae) ae Ls aigSee, joe, eee me Ga eis: eR ee ee Ne er ne Se oN 
pas or rs a Pica Stee er Teas aw aereee Bae svc. Fe SIR A atti te 2 Shea on, ak ean Ie 9S ce | Sy NS ie Goan sg, Fae gS ag Oh eee Rea tout aba ae PARE go UE Le ioe ta eng. Geen Ree tg ri ‘ha: Or ey ri 
aes “SIMRO reapers ES ee ee ee Ee oh ee 
eee ee Og ee. ee Pea Se NMR et ate Ce Fees meee SC RE hid ce alas a? RENIN ee ee pe erg eM g me Mt cie Na oe oS aE: EUS ar eg? ess) es Sali) ccs ‘| - 
sepals _ Se eae Mire Lt ea iA eunetapet os Ree" et ne Meee ee, ah eee ey iste a ea meets & Oe o Rei eM a ip Sa CES Rae ee aad t 
ia 4 Be ae ve: ieee <4 Se lated eaibW s a jee aril hale sa att BE ato, Bale, eine aa toe a a Be Meg em tS eabaed « Aya ies Sada nas Sar VN ot Giana ey lars 
saat : ee ae eS Bish. mem! ve ene eae en bs es ea ioe eg Bo ee, UBM hoe ne) ey yaa ee ee ae - tees se i See ae = iio See, Bet a * 
erae as: y fo a. Raman ne SR gh 42 NC eeu R aa nae” ee Pade eee hai: Sean, SREer rca eh Same M ores, ak 
> re mM. ee EE ee | ee eg a ice MS ial oe eM SM A Caelaae o er. ae ma cs) a, a cf a8 2 “dl  Sienaiae is & 
7 Seti. Me a iy. Se a ay So 7 te Vigne ene i an aed a aa: Silay | a ace Ons ; ee Va Se ae 
<i Gy) Sei - a Pet ica 2 aie ig Seg ene NIE el ae 
a) aerate @ 7 oak _ =p oer tee : 
eae NE ieee avy a si st 
soci s? Ya ne 2 a a: a - Be dn is, elite cles ee 5 Sa eS. ee a Le &.. rem . 
guerre 0 ee Sean eee en Ore: i 3 rR so ees een gee wae ies Os sek eh ca Le OY eS eaten Jee wisn a ee . 
Se Be Re. Deane eam ves oe eee ef or o¢ ia ae a ce | Se eee ee bee iisgices oe ue i i, eohy cpt ane vitae pret ee oe 
: c oo ee , 2 fo el See Masts ee roe oe Ree Sarre ane See Bal hee en sete i a ‘Th meee Ne Aces Lee Betis pee os rime ‘ see ee ee 
cy F yey eat aD ar Ee TES i pee Shute ies a i i : Rhee oe Je as Ba pa sale gin Mee gh ta Sone 4 
y; - Ox; 
i oe ie ¢ gee : ers eee 
2 re eee 5 i . . . y z 
if | we ey eee A viettle Rag he aA ge cae So Re ones Seem pt a ice te Bop ie hae ; Pi aia es Sen eta iy re iy Ra ie ¥ 
4 | oo mee fo ky ie lac : , : oe e : 1 ey 7 EAGT EN ‘ss rie Coie rv ela SL Al a ‘ieee f 
imal * Rey be we ‘ ‘ Bs - :, Sipe 3) | 
am Ge Pee ego gag ee ee, . ‘Sar gee i Sere ii we? 
i av es i cisiot ‘ oe os Sie = Ey f 
aie a o ira ie th i 
sts 7 ie ‘ j ie } : 
en ie ai iii soot sh bl ” ‘i Y aa i * % 
be Higa! eee Pier kate es Te ee Ra a Tee Fr i i . | Ba : 5 | 
ae an ON a ae, ce eet e ty meal mA i aR Reg 2 eee ae ‘a re ? ‘or dia sis ta sa ih 
Jae Re iat i lee ete A : ma ae if ee ame a aa i | 
Ps eae nese pei ai. eee a Soe Se Sa Palys tae cians 
a | ° ie Ponies hae mit io ‘ ee et ‘ies, pe ioe ee ease eS y 3 ene eae : 
be | rey fe 0 : Aish eee ae wai a aon pe 5 * taal ti 2 aan 
| \ . ee Sea NEC ergs eng ri 9 epers TAO ee ant ie Tas EI ee ee . ; 
| oF é maha” Smee «| ey, ee ee ’ ee er eae, este ; 
ee . a <calas faces = fof diner a fA ie eRe z ; Bee Soe, ts es iy Ras, & "4 as he ; RGae Sen See ee oe oe me 
Be ee pi a ec Sted Rte ean Atal ee to Pa 3 Pup ¢ Ek 9s “ e: ae a s “ 4 fins naw 
Px. Me eae a Ts RW cia Seal free Renee. ie 5 gh ee, 7 4 Bi Sst oe eth Sy aes we ~ a me 
en ae ee oe ca emia go) ots ale ia eater ceec Pi. ae ae Nias See a “ ie ee f a Sas Pe . Sale mS aS ,  } 
Ea nie ES ae ot eet a9 soa a Saag SRE oS ae aaa pik sic ora) oy a ad y Z 4 re ‘eee Sete 2 ae & - ; 
oe i tee Fee Rear een, oo Uae pemeee eY Cpe” ai igh en I a é a a a Po eee ie ; 2 
Eg aie eR aR ADEN oe SY, agphe e Ree OM Om, ks Semana ens Sry rg ae eros a f 1pae et pean 3 ; ig | 
aa ee eMail <4 oes, TS Be el aha , i pi aa tae ‘ ee pj ali Pai a = em | 
cae A ‘ Rg aE te Lad gy cai vane a ef z ; + f} eter %, ex: “reas 3 , : j 
me is ee bt oe meh 5a | eS rae f 7 : a ‘e ig : eae 1 
oF nhes Sater Mean a2 het aa ‘ y, €% ‘ : eo Barn Y, ‘ xa . 
; < ta a ares a . Pe a, Re eS ce aye tg ae a 3 4 Fant be Pinas Pie ° age wee. 
: | ; eo eee atras™ os ty Peete Sat 5 eet _ ™% «ih "4% a f Rae ae Pag “ " Pca Bi 
Beate one ie Pity ih att ae , i eee ae “.* : y’ a { ig =, E ’ ) i ss iii 
: NEL Sage ena seer ere hate : at wi * : é ores ' Apek Ses 
PAS Ut a i faehe i seeing m8 : sate we % , | iad q is r / » fo eee 
pac | Be eae AR ys Pa Sees cima ise ie n. : j ¢ > : af ee se ‘ 4 Hi a 
ora ca vee eae RRS: Ty Ot REISE RRR OI ee ae thc 5 ; ; eee * 2 a 
hag ee eee, het ea Ie ake a nh ar a Lc Ek i ep er eo ee $- gf i psa 3 
fs vo ae opdeetactocss {Col AAS ‘ ¥ ii + 
94 mes ae * Peta, iy me : + a eer ee 
rome ee Pes es Ral he Ae TSE a OSE ea Se ae oO iget 4, : P4 4 i Sy y an ( 
sean heed eae Es ha ca Pe oh et Pan Tigi !)!DlUlUl— Eo, “ : 1p y ° ¥ ‘ 1 oe 
aoe, Re et ee se neers ome ag oa b wi ¢ ; é* Fa By aye ee 
a oot earn Fie Pi: eo yc smers Phaie iy 23 iar. rae # -— &, 2 * et 4 aoe Rote 
ME see Re ib adag ib ae ae ey eae a ey sf ta ‘ WA <2 3 ‘ * : . mat Seam 
pareve aye ey fe Se gag bee sate #4 ° * wa ; E KS z + Re ons, ate 
ei ae Te i rs Tedin eh . soya i at x 0 ‘ oe g * < i; ee ‘ Bea ee ae 
‘ eee se sea hee saiiaeee ar = wy, i, he — 2 $ Mens - Pes f Bh. 3 . : , 2) 4 4 PRs SEs 
os it Pas a + a Pek ee ed fi - ‘ ae « " et ’ iy a erie TE 
} 7 * £9 i$ a. ‘ f pe t * 3 q teat 
Cees eer. ‘ ' % , 4 «Zz i i Wits EE si He ‘ " : aye Be 
ae: alee 2 .! 4 api r 4 4 Ai te vg 2 x ait en 
s POY COS ‘iy esa eat -™ , fer A ee Ste : . 4 .- . . a eae 
Be Be i Nar aie ie cee od 4 . ‘ j _ J i , i , eg Z ; =. a 
es cs Sen ae 4 a, ei tas Bae ve ra i! te , : . MR pissy > ‘ is a 24 rose 
seat i jo 4 ’ a ee - 4 ° ae i. Pt 4 ’ ae 
shied ee 5. ie pal ine eet Se We ° ead yS = ; 
, ae ee gS oe ee Ai ae eae ; a Te gee Se ee : 7 i >) 
he ene ma ae ye leg Be OO ge OES | — J ee Ot ees ie a 4 i _ 
ce oa “ae te aa ie 3 aE SES pW Tp : 00 ‘ oe f ‘Saas aes ape 3 > Co a 
re i ‘ \ vie Pad] ’ * ie ae eile SS ee : ‘ ; ae pat ater t ee 4 sae oe 
Saale The oe C7 rl m CP Se 7 Se iy \ a } @ a i 2 a a : dre rece 2 ae: F Pere > aR 
oe, "4 % Ae Sees te > io i ee ’ ie i et eG Bh ae oe  — 5 Se Pee 
pe agi 4 r OL al p. 5 2 . re 4 ae fs. 5 Nag ae ¢ ie x seit een 
oka aeh 4 & | ieee 6 Te oh ae Pos ss ba “ eo (AER ea aay ae 3 a gaits Me See 
SOE ye i bigs oe RL Se a= 4 P Eee a , . we q Brite te Meee eee i 3 Pay he 
ASE pad “ | high" a | é Ss ig ge meee); Ayy Areca cae tn Whe) e r Reeeesgtinet 
ee ; SN en |e i ae i ie eee : sate rei ci 
‘a a“ Ro ae, Siti P Trae if ao oo I oe A ee ; ‘ees Be pit coe ate 
om a ha - Sa be: it ae zee 
bs oor ig ar . oe . _ * ee Riper > ee ‘ tees a ere 
Pe Ae ieee amas » ie nn, ‘ seme Cate: pent Ee tee ‘ ie, see ayer tee 
“g ane pe " L By ae Se tel 2B mee = Pe eee othe ( j a: es 
a ; ae ‘ i tt bi. « Ba? eee < Geo pa pe Tome tae 
Cae ’ ' as ‘~_ ~~ , pete: Sn ee Sa cee ee |, i 
te . Oe a a sd cp en a Fae Bish 3s Sea iets ee 
wc ithe x ip os : oe ea oe Raa gi sa 2 el Mie ee ; fe ich a 
; ae 4) Take 4 a com sie ie 2 , hi ov SR ee he Sa eae epee oe jt. es i 
= * Lee a +m ae. ‘i f 2 a ie! Re a te Soot vena ee esr Pee dae. 
‘ bd ie a eS i Rood E er (NORIO ne nae aaa ioe ieee re eg a : 21M» ae 
_ \ g _ Bota oe ae BR Les. “Ee Be si een Er iia SS, Bh roma 2 
; . s oF a a Tag re , ie? ae ie Ae eee i ee ee Jog ae 
eal edit , a “a eae sd a ¢ P si. Vel | RE acta tae ree? Fe Se Repeat 7 — 
hae r ies eee Fe Be. ke eon i A SCE S ass ot, 2 ey — 
‘ : 4 ns ph hl il % a * ig? illic 58 Dagmar de ae eee aur ele i a — 
\ eroge 4a a Be oy, a hag (a onan ee oe ae Snes ‘ P24 . ine és ii 
——— ' 4 eh 4 Te a an ‘ ‘ 3 pe ¥ eerie: aed Bey Re 
i. oe W. ns - : . - is 5 ‘i 
et a , ” “sie saceiina » oa pen, ye hes ‘ f igs ie 
Oa pene ae gee et ee ae ee ota es) were .¢ yg 
Bae: J a , a : Ree tom Wee te es ae : veo « “ £2 ae — 
oer gf a ‘i “ q oe Si 2) Sete : cc eee ZL Ne ae ¥ ‘ 
anges ‘* ; a St EID Wee Ss Sl : 
Bi . contin - me” ee hs oa we "4 +. a fl 
' 7 a ras , } 
’ s —  . *, a ho re it 
Poe Ww 5 aye. i ¢ > 4 
Bins Bee ey < ae ue me ait 
c : | : os » , > ar gi ae \ ie 3 b 
Be , = iy _— ey ae ‘ may : ‘ . Eas 
acer i ¢ a Ree ee ~ a a ee P hy | 
cee ; Reo a, —-  -* sie * 
ee : i POR wey a ee) a ae : ' ; pe Site 
tee ae on Ky pee : ie ae 
eis Se es r ¥ » P ‘ rs ; es 
ree 33 _ > | 6 $ sien s 
Bee Lies ee ain cube em pees 
see , foe ; elles “a - Ree Oe eles ae 
os 4 ~ z : ng # ote, pees Pile eT gh = 
go es oods : ee ae 
ee » | Pd > j : E Fe 
noe " r PO ti, a es : 
" ~ ‘te oe — oe oe 
ee . . J . * eee MEGS Si 
A uae . ¢ a 4 P " gave ae of “RR Sines 
shea : re. " oe . “ 5 2 ne eas oes 
he ta ‘ ae 9 Bil reas ane Ee 
Pee: . " e BE Ie rae aa. 
4 4 a” 6 ee ee ‘je % 
: y % ? ‘ Nein 
oe e's ¥, / ; j - , a * —_ ey eee: 
ae 3 4 eet e ne 
Satie », * ae: » 5. : se 
=e = J ss ’ s 3 ¢ p pee. ae = \ 
: * , ‘<> - err oe 
: ~ “se = ae Sips bs 
ay, ee SS dirt 7 4} Pine 
td a Reha! 3 Bae 
po eee ; ; aon 
id 7 , f ee by 
' » F = am Bigs tae by 
. eo * “i ie... ae 
© on - ’ s ae ia] oa | 
i: . . pre a | * * 
* Ley 
é aaa a : x , ’ ‘ 
‘i ‘he aia : Pc : te 75 ola 
ee : Lid ik aE = eae Ia eee ris Sk 2 Cae ewes, ie Pes 28 aan ae adi de , es Z r at 
<a. Rego re Oey a pa ae he ae of een Ee Fr eas P i gs 
, ae eee ee a ee ee eee | 5 ee 
a revte «Analytical Engineers at Pratt end Whitney Airctyn, Eow Hartford, Con a 
ay = et ora = o 5 one eh 2s JN aaa te, le Se id Mina bias gle Fe eam aes ae ae 
a Bates ja. aise per 7 blode oR aE Tekan arias ee) sone 
ig Mee ei he ee ee Rea oe eae a | 
- } rik a Fe ie, ee a noe get > ee Soph hres “a 
’ 5G ae May eee ee ee, eB ee eR De aes ree 
es ne me es ee ey Ok ae So ER Ree mee aa * 
BALLOON be es ae fe ‘ : a re ; ig Seah katte ce 4 * 
o WITH PIONEER QUALATEX Be eis ee ee i: ee Se eae eS SOO hi doe, : re ‘ 
| ARDS , , 
_ " bd git Ds - — 
FLOATING ~ autiigas 
bee eet allan ee tienen 
4 Be . 4 
2 ¢ te § hese . ee a em ae baat a - 2 ess . r, pa ‘ice 5 ‘ haa rig ta : er }. tee ‘ sie ae ‘ ; ey : ae 
mood ied to oe dha ost ies i he : : hei : y : 4 F A ae : 4 : : ; et : ; ; x ‘ pe 
cates & a: root wes ee Canty. dae pe A ; i its oe p's me a oe he! i . * ? a es re es ao aes TR ety ak ae ae Sa 2 ? * i 
ee as co ie Ba ey ~ < : Sip 2g AEs ee E.&, . see ed Doh : ar aie a i slg te oy Cp AM ats eet 7 "4 oS F . wi tt. : 
eae! ot ay i Sete? fe pe aoe Sema wa + ig, tae Pag ¥ he Sakewast Ae | ok oe = pir Cer SS git a ae, eos ete i ms Q oe * lige: os yj pelt OES OF 5" END : ui a ‘ 4 . 3a Aa BRE Oe 
YP eS, 2 es i Ae io ¥ er? rary Co Ee ae x * OG Serger’ eee i P54. Fa Fe Nay eae ia Bode ge Brat wees Aon | aun PEM RS RTT AE a ay Fay leet eg a, cir oy ‘ pF ‘KAP, : 
“le ep EPA Lg : ny Fh dg a, ry re ie m aKa nei © deter, £49 > . oa pai SS a ; | ae. Se oe at nhEae BF =i A A? Bh REE get Lah oe i ae : a ss get ee ma ee ene bre 
: vie Ut 7 Ses i Es un Wy | es MR Ae: we : Fea icy the By Foe dite Ah 3 eee e Ga i 4 at oe J rn ? Phihs Pee : ara. har POO city ia Bote AMER ees, b hg: eee Fda ae Ie a 


Advertising Age, February 23. 1Y98 


“!on program. A _ special edition | 
was published Feb. 14 and there! 
was a week-long series of open | 
houses. 
° Parade reports its January ad) 
linage was 45.1% above that of) 
January, 1952, putting it in second | 
place in the Sunday supplement, 
field for this month. 

Parade also announced that its 
medical news stories have hit a 
higher Starch score than any other 
editorial feature. 


e Christian Life has some phe-| cations will make four split-run 
nomenal results to report. The|and readership studies of their 
magazine says the churches par-| own; the other four wil! be made 
ticipating in its fifth annual In-' by Starch. 

ternational Sunday School Attend- 

ance Contest gained a total of e The combined WTIC-Hartford 
332,742 Sunday school attendances Courant “Mile O’ Dimes” campaign 
during 1952. |raised $105,000 this year—an all- 

time record. 

e Wisconsin Agriculturist & Farm- 

er and Wallaces’ Farmer & Iowa e The South Bend Tribune opened 
Homestead have announced a its new television station, WSBT- 
schedule of eight readership stud- TV, in gala fashion. More than 30,- 


{ies for 1953. The two farm publi-!000 persons attended a three-day. 


show and exhibition in Notre 
Dame’s Navy Drill Hall and the 
Tribune published a special 44- 
page television section. WSBT-TV 
is the first television station in 
South Bend and is also the first 
newspaper-owned u.h.f. station to 
begin telecasting. 


e The market covered by the 
Omaha World-Herald is delineated 
statistically and pictorially in a 


new brochure, “A $2 Billion Mar- | 


ket...a Thrifty Way to Sell It!” 


Engineers are among the V.1.P.’s of Aviation. For they are the men responsible for 
putting today’s great aviation concepts into being . . . in Aircraft and Engine Design, 
Avionics, Missiles — all the myriad of products that are a part of this huge multi-billion 
dollar Industry, AVIATION WEEK ts the most trusted source of Enginccring Intelli- 
gence for these V.I.P.’s of Aviation with more of them subscribing to it than for any 
other acronautical magazine. 


—? AVIATION WEE 


rh 


Outside the Engineering Group as well . important men in Management, Research, 
Avionics, Production and Maintenance, Scientists, Commanding Officers and Aviation 
Specialists of the Services find AVIATION WEEK their indispensable source of intelli- 
gence. They know that only through world-wide editorial resources . . , reinforced by the 
largest and most expericnced full-time editorial staff in our industry... can their infor- 
mation needs be supplied. They know also that only through a weekly publishing schedule 
can they keep in step with the startling pace of the industry. 

If you need information on the sales opportunities of this multi-billion dollar market, 
write now to the Promotion Department for “AVIATION WEEK Reports on the Market 
It Serves,” a 40-page illustrated booklet, 


Look to the Sky for your Market AVIATION WEEK 


A MCGRAW-HILL PUBLICATION — ABC © ABP 


McGRAW-HILL PUBLISHING COMPANY, INC., 330 WEST 42 STREET, NEW YORK 36, N, Y. 


Other advertising soles offices. Atlanta, Go.; Boston, Mass. Ch cogo, Itt, Cleveland, Ohio; Dollos, Tex.; Detroit, 
Mich., London, Eng; Los Angeles. Coll, Pittsburgh, Pa.; Philadelphia, Pa Son Francesco, Calid.; St. Lous, Mo 
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‘Cognac Producers 


Assemble Recruits 
for Quaffers Club 


New York, Feb. 17—In the 
“who’s who” of associations the 
newest entry bids fair to cop a 
large and enthusiastic member- 
ship. It’s known as the American 
Assn. of Cognac Quaffers. 

This clan has been formed by 
the French National Assn. of Cog- 
/nac Producers, who would like ev- 
erybody to join them and help 
celebrate the distillation of the 
biggest and best grape harvest the 
cognac producers of France have 
had in 50 years. 

Requirements for membership? 
Simple: Learn and practice the 
titillating art of cognac quaffing. 

How? Last week, James A. 
Beard, food and drink authority, 
showed the technique to a charter 
gathering of the association. 


® First, it is reported, he pours his 
cognac into a snifter. Then, plac- 
ing the stem of the glass between 
his fingers so that his palm will 
warm the cognac, he twirls the 
glass several times. He inhales the 
delicate aroma of the cognac— 
and then drinks. 

Such is quaffing, but for those 
of you eager for a more direct ap- 
/proach, the cognac producers— 
who probably don’t care how you 
do it so long as they sell their 
| 80,000,000 pounds of grapes—have 
|some other suggestions like cog- 
| nac and soda, cognac on-the-rocks, 
|}and cognac sidecars. 
| Let's see now, 80,000,000 pounds 
|of cognac grapes will make how 
| many cognac martinis? 


Admiral Corp. Appoints Two 


James R. Oberly, assistant gen- 
|eral counsel and assistant secre- 
tary to Admiral Corp., Chicago, 
has been elected president of the 
newly formed subsidiaries, Ad- 
miral International Corp. and Ad- 
miral Corp. Interamericana (AA, 
Feb. 9). George Kende, general 
|manager of the company’s inter- 
national division, has been named 
V.p. 


Insurance Men Name Force 

The Passaic County Assn. of In- 
surance Agents, New Jersey, has 
|appointed Force Inc., Paterson, to 
‘handle its new advertising and 
|public relations program. News- 
-papers, direct mail and outdoor 
advertising will form the basis of 
the campaign. 


@ You'll want 
one of these 


with ‘stats i plastic- 
and 
photos 


bound manuals 
that is just chock 
full of ideas and in- 
formation. 44 pages of 
money-saving sugges- 

tions . . . and its yours just 

for the asking. Our supply is 
limited so phone or write to- 
day, for your Free copy. 


ARROW PHOTO COPY CO. 
| 414 So. State St., Chicago 


Phone HArrison 7-9515 
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WHEN YOU WANT TO SELL TODAY’S 


consider these || 


BUSINESS WEEK ALONE AMONG THE GENERAL-BUSINESS 
AND NEWS MAGAZINES OFFERS YOU ALL OF THESE SERVICES 
FOR EVALUATING THE EFFECTIVENESS OF YOUR ADVERTISING: 


STARCH RATINGS 


Advertising readership studies are conducted on 26 
issues annually. These provide you with up-to-date 
data on the readership of your own and other ad- 
vertisements in Business Week. All advertisements 
of 2 3 page or larger are studied. 


ADVERTISING AND EDITORIAL READERSHIP ANALYSIS 


A complete report on the Advertising Research 
Foundation Study of Business Week is available to 
all advertisers. It includes complete readership data 
on all editorial and advertising pages in a specific 
issue. This is the only such study ever to be con- 
ducted on a general-business or news magazine. 


*P. 1. B. does not include trade, industrial or technical publications. 


BUSINESS WEEK 


330 WEST 42nd STREET, NEW YORK 36, N.Y. 
A McGRAW-HILL PUBLICATION 


: oe ee 2 Be, ep eh. me 
ie co) Ses A, PO Nae Ph ek Millis Se osm 


COMPLETE SUBSCRIBER INFORMATION 


Every Business Week subscriber is identified by 
position and type of industry, thus assuring you 
accurate, detailed market information. 


* * * * 


These exclusive Business Week services are constantly 
helping advertisers secure maximum value for their 
advertising investment. And, because advertisers and 
their agencies know what they are getting, they consis- 
tently place more pages in Business Week than in any 
other magazine measured by Publishers Information 
Bureau .* 
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| Record of Advertising Pages—1952 


IMPORTANT MANAGEMENT MARKET... 


Total Advertising 


Page Gain or Loss 


a tia oe Pages Over 1951 
BUSINESS WEEK 9,002 + 667 

SATURDAY EVENING POST 4,194 — 168 
NEW YORKER 3,921 + 302 

LIFE 3,819 — 238 

TIME 3,962 —24] 

NEWSWEEK 3,049 + 149 

U.S. NEWS & WORLD REPORT 2,264 +993 
2 FORTUNE 1,590 +153 


In 1953, as in every year, 
to reach the men who 
initiate, specify and approve 


major corporate purchases... 


YOU ADVERTISE IN BUSINESS WEEK 
WHEN YOU WANT TO INFLUENCE 
MANAGEMENT MEN 


AD om 
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Mather, Columbia Broadcasting 
System, the New York World Tel- 
egram & Sun, and Chilton Publi- 
cations. 


Brand Names Group 
Musters Promotion 


Ideas for Big Day Two Get NBC-TV Posts 


New York, Feb. 17—The Brand Charles A. Henderson, who has 
Names Foundation is preparing a been handling publicity for “Vic- 
kit of editorial, advertising and, tory at Sea” (NBC-TV), has been 
window display material to pro- Promoted to publicity director for 


mote Brand Names Day, April 15. YBC-TV's film division in New 
The kit will be released March vanced to supervisor of advertising 
1 to daily and weekly newspapers, and promotion. He was advertis- 
radio stations and retailers. ‘ing and promotion director for 
The package includes (1) a ser- WNBC and WNBT, New York. 
ies of six ads suitable for signature | 


‘their own magazine departments. | are returnable. 
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H | He said that these retail food 
Curtis Sees More outlets have found that the maga- 
5 H |zine department is a profitable 
Magazine Selling aenee, 
in Supermarkets ‘a Mr. Stinnet gave four reasons 
PHILADELPHIA, Feb. 18—Curtis why such departments are good 
Publishing Co. expects to see a big business for a supermarket: 
growth in supermarket mzgazine’' 1. Magazines interest all types 
departments in 1953. of customers. 
Caskie Stinnet, assistant director 2. Magazines have a rapid turn- 
of public relations, told AA that as_ over. 


of Jan. 1, 1953, there were 4,500 3. There is no pricing or wrap- 
supermarkets in the nation with ping problem, and unsold copies 


4. Magazines require very little 
attention from store employes, be- 
cause local distributors generally 
handle all details. 


Taylor Becomes Mutual V. P. 
J. Glen Taylor, v.p. of Gen- 
eral Teleradio, principal owner of 
Mutual Broadcasting System, has 
been named a v.p. of the network 
in New York. Mr. Taylor’s closer 
association with Mutual has been 
anticipated since William Fine- 
shriber Jr. resigned as executive 
v.p. to move to National Broad- 


‘casting Co. 


by individual retailers; (2) two 
series of radio spot announcements; | 
(3) window display sketches and. 
other tie-in material, and (4) sug- 
gested editorials. 

A cooperative venture by four. 
member organizations of BNF, the 
kit was produced under the di-| 
rection of Edgar S. Bayol, press) 
counsel of Coca-Cola Co., who is. 
handling publicity for the 1953 
planning committee. 

The four contributing companies 
are Hewitt, Ogilvy, Benson & 


$250 Million | 
New York Negro | 
Food Market | 
Sales | 


Fact Finders survey of | 
New York Negro market | 
Ystablishes food expenditures. 


The New York City Negro Market, 
jonsisting of some 747,000 people, rep- 
resenting 8.0% of the entire New York | 
market, and expending 250 million dol- 
lars per year (11.6% of total food ex- | 
penditures) on grocery and meat) 
necessities, has intrigued both local 
and national advertisers and left a. 
confused picture for many others who | 
might be interested in this market. 


National Food Advertisers 
know little of Negro 


Purchasing Power. | 

To overcome this confusion, and to | 
focus a clear light on the Negro pur- | 
chasing, readership and brand prefer- | 
ences, in August 1952, Authorized by 
the New York Amsterdam News, Fact 
Finders Associates Inc., completed a 
survey of the New York City Negro 
market made among 2,075 families. 


Retail Food Advertisers 
secure Profitable Results. 


Apparently overlooked by the nation- 
al food advertiser, New York's Negro 
population has been considered a very 
valuable market by outstanding retail | 
food stores. A & P, Bohacks, Einhorn | 
Markets, Pioneer Food Stores, and 
Safeway markets are among the retail 
food stores that have consistently ad- 
vertised in the Amsterdam News, using 
during 1952, 150,561* lines of retail food 
linage. 


Local Advertising of National 
Products can also be Profitable. 


During the first 9 months of 1952 New 
York daily newspapers carried the fol- 
lowing retail food linage: Ist evening 
paper, 623,018; 2nd eve. paper, 340,516; 
3rd eve. paper, 263,768; Ist morn. paper, 
331,411; 2nd morn. paper, 109,621; 3rd 
morn. paper, 82,160; 4th morn. paper, 
77,899. During the same period, the 
New York Amsterdam News, Negro 
weekly carried 110,129* lines of retail 
food linage. 


New York's only ABC Negro 
weekly offers Market Survey. 


Copies of Fact Finders Associates, 
Inc., “Survey Of The Negro Market 
in New York City” may be acquired 
by writing to R. Clyde Hunt, Adver- 
tising Manager, New York Amsterdam 
News, 2340 8th Ave., New York 27, N.Y. | 


*Source: Advertising Linage Service. 
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For the best spot, at the right time, at the right place 
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Smith to Ditto Sales School 


Homer B. Smith, formerly sales 
education director for the National 
Stationery & Office Equipment 
Assn., Washington, has been ap- 
pointed to the new post of sales 
education director for Ditto Inc., 
Chicago manufacturer of liquid 
and gelatin duplicating machines 
and supplies. 


KPOL Appoints Keller 

KPOL, Los Angeles, has named 
Robert S. Keller Inc., New York, 
as its sales promotion representa- 
tive. 


Named Pines Research Head 


Mark Clements has been ap- 
pointed director of research and 
sales development for Pines Pub- 
lications Inc., New York. Mr. 
Clements formerly held a similar 
post with Popular Publications 
Inc., New York. 


Spence to ‘American Weekly’ 
Charles Spence, formerly pro- 
motion manager of the San Fran- 
cisco Call-Bulletin, has been ap- 
pointed assistant circulation pro- 


motion manager of The American. 


Weekly. 


Ice Cream Makers 
Use Newspapers and 
Point of Sale Most 


New York, Feb. 18—Newspaper 
space is the No. 1 advertising me- 
dium used by ice cream manufac- 
turers, according to a survey con- 
ducted by Ice Cream Field. 

Seventy-four per cent of the 
country’s ice cream makers ad- 
vertise regularly in the newspa- 
pers, and even more use will be 


made of this medium in 1953, the 
publication reports in its current 
issue. 

The second most popular method 
of advertising ice cream products 
is point of sale materials, with 
73% of the manufacturers using 
this method. 


® Radio is employed by 54% of 
the manufacturers, and television 
is used by 16%. “The figure for 
television advertising is propor- 
tionately high, considering the 


many market areas in which tele-| 


than others 


When you're in the spotlight, it’s the audience 


response that counts! And for most advertisers late 


evening Radio delivers the right audience. 


Millions of people listen regularly to local Radio 
programs during the late evening hours. Over 90° of 


representing 


RADIO STATIONS: 


WTAM Cleveland 
wrRe Washington 
WNBC New York 
WMAQ Chicauo 
KNBC San Francisco 


this wide-awake audience is made up of adults... 
the buying population of the nation. Between 


11:15 p.m. and Midnight, the stations represented by 
NBC Spot Sales deliver a large adu/t audience for the 
low rate of 45 cents per thousand adu/t listeners. 


To get the sales results you want for your product, 


call your NBC Spot Radio Salesman. 


Chicago 


Los Angeles 


Source: Pulse 


SPOT SALES 


30 Rockefeller Plaza, New York 20, N.Y. 


Cleveland 
Charlotte* 


Wash ington San Francisco 


Atlanta* 


representing 


TELEVISION STATIONS: 


WwNBT New York 
WNBQ) Chicauo 
KNBH Loa Angeles 
WwPTZ Philade Iphia 
WBZ-TV Loxton 
WNBK Cleveland 
WNBW  Washinauton 
KPTV Portland, Ore 
wroe Schenectady- 


*Komar Lowrance Asaociates 


Alhany-Troy 


SS ed 
~é 


vision is not available,” Ice Cream 
Field reports. 


Other media reported on include 


store demonstrations, used by 37% 


of the 
tours, used by 26%, 


ice cream makers; plant 


and outdoor, 


used by 22%. 


Chesapeake 4A’s Elects 


American’ Assn. 


The Chesapeake Chapter of the 
of Advertising 


Agencies has elected M. Belmont 
Ver Standig, head of M. Belmont 


Ver 
chairman 


Standig Inc., Washington, 


of the board. He suc- 


|ceeds Joseph Katz, president of 
| Joseph Katz Co., Baltimore, who 


'has served since 1950. Mr. 
| Standig 


Ver 


is the first Washington 


"agency principal to be named to 
| the post. 


Bell Sets Lenten Promotion 


scheduled a 


William G. Bell Co., Boston, has 
special Lenten pro- 


motion for its seasonings and pre- 
| pared stuffing. Newspapers will be 
/used every week in all territories 
where the company has distribu- 


‘tion. H. B. 


LeQuatte Inc., New 


York, is the agency. 


Sell your product 
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times a day 


SELLING THE 
GROCERY TRADE? 


Everyone in the grocery trade 
knows and uses Listo! Thousands 
of markets trom super markets 
to small stores use Listo to price 
everything om therm stock, Make 
their priaang time your selling 
time with Imprinted Listo Pencils 


SELLING THE 
HARDWARE FIELD? 


Listo writes on everything! 
Glass, metal, wood, paper, 
cellophane —to name a i “ 
Hardware dealers depend on 
Listo for marking all chem mer 
chandise. Give them the pre 
mium they Il use Imprinted 
Listos! 


SELLING THE 
DRUG MARKET? 


Cosmetics, sundries and proprie 
taries are just a few of the many 
surfaces for Listo’s clear, easy-to 
read prices. Lor less than 25+ 
your sales message will be read 
1000 times a day for months, 
with Imprinted Listos! 


Extra Heavy Leads That Won't Break or Fall Out 


Only Listo has the patented  Grip- Ts pe 
Sleeve ubich prevents breakage, keeps 
leads from falling out, 


IN 6 COLORS 
BLACK GREEN BLUE 
BROWN RED YELLOW 


C1953 


LISTO PENCIL CORPORATION r 
Dept. AA, 1925 Union Street 

Alameda, California | 
Gentiemen 1 
Please send me full details on how we con 
put Listo Imprinted Marking Pencils to work 1 
for us t 
NAME ame | 
COMPANY patiesedl 1 
ADDRESS od I 
city STATE l 
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Doremus Promotes Carroll 
Doremus & Co., New York, has 


|Armour Completes 
ted Robert F. C ll di- 7 ’ 
leoer of its low Ren cape thg de-— 8 Movie Trailers 


partment. Mr. Carroll has been a! Cyycaco, Feb. 18—Movie fans 
member of the agency’s staff since | 1) pe buying more cael 


1948. |tainment at outdoor theaters this 


‘ 
Sterling Appoints Rowe _year, if Armour & Co. has its way. 

Sterling National Bank & Trust|, 1" Chicago meat packes plans | 
Co., New York, has named Wilfred *© 308 the fans under the belt with | 


S. Rowe advertising manager. He eight new movie trailers designed 
was formerly with Nationa: Assn.| to spur their appetites for ice) 
of Manufacturers. |cream, soft drinks, pop corn—and 


| WA bash 2-1 204 


rs i. 


MATRIX COMPANY 


517 SOUTH JEFFERSON STREET, CHICAGO 7, ILLINOIS 


frankfurters, naturally. 


Prepared in full color by Stan- 
ley Neal Productions, Hollywood, 
the trailers are built around a 
singing jingle format. They depict 
family and teen-age groups en- 


joying intermission refreshments 


to background music by Bing 


|Crosby’s “Starlighters.” 


The trailers are available free 
to theater operators and are an 


outgrowth of the success scored. 
by four shorts Armour introduced | 


last year. 
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Shoppers Decide | 
in Seconds: DuPont 
Supermarket Study | 


WI:MINGTON, DEL., Feb. 18—It 
takes the average shopper 30 sec- 


,onds or less to decide to buy spe- 


cific biscuit, cookie or cracker 
packages from massed displays of 
these items in supermarkets, ac- 
cording to a study of consumer 
shopping habits by E. I. duPont 
de Nemours & Co. 

Out of a total of more than 5,000. 


who made the purchases. 


s The majority of those who 
bought “had no specific item in 
mind when they entered the store,” 


the study pointed out, adding that 


“decisions to buy were made at 
the point of sale.” This conclusion 
is based on the findings of another 
duPont survey, which disclosed 
that 89.1% of biscuits or cookies, 
and 73.6% of crackers, bought in 
self-service markets represented 
in-store decisions. 

In summary, the study stated 
that in self-service stores any 


| director of labor relations for CBS- 


Heads Coast CBS Labor Board 


Eugene M. Purver, assistant 
counsel in Columbia Broadcasting 
System’s legal and labor depart- 
ment, Hollywood, has been named 


shoppers timed, the study showed cracker, biscuit or cookie package 
that 45% spend an average of 30 | “must work fast to sell itself. It 
seconds each buying biscuits or|must attract attention and con- 
cookies; 38% averaged 26 seconds | vince the shopper...in seconds.” 

each buying soda crackers, sal-| Copies of the study, “Decisions 
|tines, etc.; and 10% averaged 29 in Seconds,” may be obtained from 
‘seconds each in making multiple local company representatives, or 


| purchases of biscuits or cookies, from the DuPont Film Depart- 


Hollywood. 


Montgomery Elected Director _ 


James Stuart Montgomery, cre- | 
ative director with Lohmeyer, | 
Adelman & Montgomery, Phila- | 
delphia, has been elected a direc-| 
tor. The agency formerly was | 
known as Lohmeyer & Adeiman. | 


and crackers. 

The study also reported that 7% 
of the shoppers stopped and looked 
—but did not buy. These non-buy- 
ers spent almost twice as much 
time before the displays as those 


|}ment, Wilmington 98, Del. 


SUPERMARKETS TAKE 85% 
New York, Feb. 17—Chain su- 
permarkets—18,218 of them—now 
,account for 85% of total food- 
|chain sales volume, according to 


® a census of the grocery chain busi- 


The Detroit Times “HALF” of the Detroit Market 
Is Just as Important as the “Other Half” 


don't underestimate 
the importance of the 
great and growing 
Detroit market 
by trying to cover it 
with less 
than two newspapers— 
one of which, 
The Detroit Times, 
covers HALF 
the market. 

REPRESENTED 


NATIONALLY BY HEARST ADVERTISING SERVICE 


ness just completed by Chain Store 
Age. 

On the basis of its tabulation, 
the publication estimates the av- 
erage weekly sales of chain super- 
markets at close to $13,000. (To 
be classed as a supermarket a store 
must have sales of $7,500 or more.) 

Chain Store Age found that the 
remaining 15% of total food chain 
store volume is done in 9,660 
smaller stores whose average sales 
volume is $4,000 per week. The 
average for all chain grocery 
stores is more than $10,000 per 
week, the publication said. 


s Also revealed in the survey is a 
continuing trend toward larger 
store units and the consolida- 
tion of smaller stores. Although 
119 chains were added between 
1952 and 1953, the total number of 
stores operated decreased by 800, 
and this entire decrease took place 
in the larger chains. The number 
of stores in chains with fewer than 
15 units actually increased, it was 
found. 

The present breakdown of gro- 
cery chains by size is as foliows: 


No. No. of Stores 
of operated Total 
chains by chain stores 
1,385 2 2,770 
628 3 1,884 
273 4 1,092 
137 5 685 
63 6 378 
49 7 343 
43 x 344 
22 9 198 
30 10 300 
13 11 143 
18 12 216 
11 13 143 
11 14 154 

195 15 or 

more 19,228 


The complete findings of the 
census are published in the ’53 
“Directory of Grocery and Su- 
permarket Chains,” available at 
| $25 from Chain Store Business 
| Guide Inc., 145 E. 32nd St., New 
| York 16, N. Y. 


Canadian Manual Issued 


Class “A” Newspapers of Can- 
ada, representative for 59 Canadi- 
an weeklies, has issued its 53 data 
manual. The 80-page manual con- 

| tains rates and circulation figures, 

data on population, industry, em- 
ployment and agricultural wealth, 
and other information. The ad- 
dress of the association is 302 Bay 
St., Toronto. 


Joins Holcomb & Hoke 
| Ken Marlin, formerly’ with 
Brown Trailers Inc., Spokane, 


,and Spencer Curtiss Inc., Indian- 
apolis, has joined Holcomb & Hoke 
Mfg. Co., Indianapolis, as adver- 
| tising and sales promotion mana- 
ger for its Foldoor fabric-covered 
folding door division. 


tL io eae eee aera. FE Pan z oe goat a ko ¢ rl oP a {Ae PASE > pot Me Ti ds Re Se pe a eS ge in ae FR, BURR SPM Be TSR con ee oor % galas ALS a ae aa eg 20° Ce ee oe pees ste, Kine. ge aia legs Pa oly Pa eae Coe NE ELE: 6 NA Re Nl 
Ce Wee ea ee pcs 3 lant hs Lee ps Sy he he ee ee a a ee, f nk Sagi a FR Sage eae yO ied oe eg A 0 NS TN er RE Ma He oS ee ee Te ea MM gt ie Gal) saa RN aeehigane are Ese Pike etek ef ema? Pees an Sax es oe ais ST Se 
OOS Pape a a st aa (gh al foro se aa er SE ts A, Oe i i ec ena Oe Cer Ra grt ey? ey UR Dito Pn gy ee tna 4 ae : OI Ea ai: cag RNa a2 Sala tid ep ae eA y Ped ey ght css Be idm Sen ce a Pep kng tees ip  Eeaeere. fans ity Sek 
aes « ee eee FE Ne AES Sehr a, ae Seer ts eae ae. ae i: oe eles oe shag Bighcen ae ue sis oi ~ Saab) ee tere ges Ss eT ee Ete Srce gu ale t Se ES anh i eee Sa ae en 
meee tte ere tem Ne Bees Ee ene a eee cl ay menarche bag ee Rare ee OL ae ate: Bet gel me 
eo: eae ee tt aie ; Zee Bete age eo ee ; Pyar am atine et 2 eae Some Mee oy sts cite tate at ; : rec eee ar Rains ereaaet | Se Ue ltemeerr 
pO oy ee Me E : vaya a ee ‘ae aie ety. * fad mesic ienea CMe ogee ae Sg) Foo tee 2 eee ae 
sien eee ie OR cask de aR os gia) Son ae eee go i a es: uke: iia tee: Sea tates ey cet et eee, gr Saeed ; ya Sa eh reac ee a Bee a ye aie nese ae as io 
Sr URN Mle Fe co as AY ae ee Ang 8 el Ss a cs yal em ei a tae BE A = SURI eS PR PERE a Toe a east ge ; us ree = eee SC ae eae aes ee 
ie m3 i, | geeeReaae ee : Eseries Menthe Ppa ek eee Pore Bee, co eh a sce cere 5.’ cas) a ee ti ci. ARs 28 ee eianS 5) re aprenden stuvloaccrs |i > abil Ne Meme a iaemmeram cues Sci ns ict 7 oa sos a CN, 
Bele See oo ae eae OM RG <M Bae: alee gS Ee nt Soiree >. i i aie MM Caterer Oe eee a ue a 5 mene ck OR ore 
: ea aE ee SERRE. 58, ee ae ls Sak Oe Soper eee pare : eee oe Pi) OA Ray tte ear os Re aad gb US, eS eM nS ee een ai Ih 
. ¥ t ' . st 52 - "3 x 4 A - sf » i “ 2 (Hid Y oe re - 
y ’ : ects 
‘ ‘ ‘ er Ca eke”... nae y ‘ 
* : ; 
P a SST a il we 7 
rr sesstnnensnennstienes a 
. ) “ ri . » ° 
mats c PLATE 
| me pastic P area : | 
ga eo EL i 
0 Ty “3 
ee ore % r; eo 
ee ~<a, hee 
Rie . . > ¢ 7 a . / 
an =/* exe P | 
: “le mer > 
bn » 
oT ee - a ss Ho, ’ % é _— | 
rob Ben ” ise eee ae 
Qa ee” | 
paren Nd 
MP ONE 
oer 
eee) 
<apil 
Ratink 
iB 
= i, eC 
SS 
apts. 
ie €, 
i rae 
? | 
panes) 
——— | 
& | 
ei: 
arial 
tyes 
eile 
etn 
ney d 
— 
anew 
Sy ie a 
"i torre | 
cane 
cae 
af - | 
ap ea 
00 ne 
atk ae 
Pius a 
= ta 
5 la ‘ 
Sean? 
oa iF 
ae « 
i ay 
nom 
er 
ee 
wie 
eal! 
rayon 
ee 
re ep 
a 
| 
“ 
co oe 
Bs 
WER i 
ed | 
ee | 
| 
| j 
ae: | 
. i 
ea tis 
eae 
ah 
ieee 
ee | 
gee 
ae 
aren ¢ 
Wit ae 
alg sie 
Ne sears 
Zeer 
ee ay | 
rte | 
5 if ' 
ee | 
| 
| 
aia a | 
| 
prays a e ee | 
4 At } 9 i : + " een é ryt ely eon 4 R ‘ow y - ” f be co 4 = re ae & : > i ah . Nica eae ee 
=e Ra * oY “ On Be Tew” TO eee 3 a S is ag) Repos Pah dee ‘ay haa’ Lh eta ee : > $ ben P ea 4 Fs ee sd ‘ “, ¢ feat aioe er - a mY 
F z i $5074 + 3 me t % : J Page 2 a aes ‘ ‘ o> Fy, Crab wk “f ee ae a eN % pled AeA ep Ba, t es ? er < Va) Bae 
Bie, DP Cie eid Nig ees OEE eg 9 a tt ey ORL ge est ey eye Sy age BS ts oh a aA yk ae EA ROP pee? Aa Po Rs ae Mire iog Lae eae ee tee Ut dept m i ert SE Leeo es hoe 
: Fs tT aes) Ne a Pig apne SS, Ar ale Mi a te ae ie eg te A ey Se ee | RMA tad gt Aa Pass eS : CN SR EA eae os Wel ae sed el ey SS Pye Tne pone dele PRIS i tte OR IE Tan aN * : Oh Sy ang: OR 
LA Gacy hae oe Pen, Wh he eye oars Dan Per aie ae ce Wet Fie Bel cs) AO MEN a? : : Po NS he eae fe oe eh Nake erg ere Ae ea, ge cis a hee Pes badge, Sec ane si. 2 Be aang ee Pe pe ae 


{ 
/ 
{ 
i 


The POST-GAZETTE 


Set Four New All-Time 
Advertising Records in 1952 


IN RETAIL ADVERTISING—tThe Post-Gazette was the only 
Pittsburgh daily newspaper to gain and to set an all-time high in 
retail advertising in 1952. 


IN DEPARTMENT STORE ADVERTISING—The Post-Gazette 


was the only Pittsburgh daily newspaper to gain and set an all- 
time high in department store advertising in 1952. 


IN TOTAL DISPLAY ADVERTISING—The Post-Gazette was 
the only Pittsburgh daily newspaper to gain and to set an all- 
time high in total display advertising in 1952. 


IN TOTAL ADVERTISING—The Post-Gazette was the only 
Pittsburgh daily newspaper to gain and to set an all-time high 
in total advertising in 1952. It carried 200,513 more lines of 


advertising than in 1951, the previous record year. 


Yes, Something Is Happening in Pittsburgh 


Pittsburgh Post-Gazette 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT 


Linage Figures from Media Records 


rae. 
fee 


[gy OE le seit Ts Doe RRA og uae, « Time PSS r ren WyAG aN bra cen ® fol Sai tam pote ites Zeer Weng) pUbei ies Meee eat Po eee CAN ASA) oe eat aimee et SC Se Bee oe gs en ee Da tre eer oh ee eg Paine Paige a EUR ee nee alg Ee Sa ar) OS EN aha ae 
Fe rN oy ato RII SS Cie aT a y OR one Cees OP Siete beer ct ct Em. i. pear Foveee HS We a3 7 pe pen eerste ‘4 case oe Oy Fees 3 i at aS 5 7 Suaee’ Sita Ne = a, Ceeme en yam ny RE na fy Se ee eS Ss ola A RR lore 8 
RPO a ces Tc a ite ae aay te RR rac: ce Pie See pat, arts eat we che Wey ae 5 ay } Ae ‘ae Be ft cee tac CI am epimers Doliy 36) Pe Pam eg ea eae a Sie Ee ee ete Tere yes ee as Sane ae ‘ en ee Sa e Se eh bene 
Sf ate es i a te Dye Sodan oF hegmegee! on nog me Se aa Naga? co 2 Ones ree eeame Bi ea Se 8) PL Sis Re aia vce Minis ru te datactiee AS. Sruaeeia Me Pa ARR Pe BG, VaR aor cen A Reng o> Ang Ee Ra Sion raga , RK ug oy i ee 
:: is Fe ee ys SS PEE . Sere ge = mee a tea Se ee eg ee ale Se A a a de renee yak 
i ‘ ie ae - koe. oe gE Tas bats i Be a # ad eee psi f 2 i = His: fea ee 7 B Rae Saas: i at Pre em “vers ne Se TE Pr ayaa 
Ei eke ek ok ale oe pee Sai, 4 og ep sc Re f, a sh ig pee nats ‘ sie ett ee Pe: ; ye a? Z : ‘ er ae a edi Be bins ‘ . She. ie & 
Peete ce So eee SC Re es eee: ae Ly Pamir re ig 7 Sei" Wee ee Sia ore enn Tees hla a ee ide aeealyes aa a ache ee aS Pr abe q is ~~" tee — fy aes Bi ba : ae 
eee ot ey ee eg coals BR one UR be veces sgl che ks Wie he RR me 5 a Se a ee ‘ ee ee ae Re sf orem oe ape. 2 be ae Ninian 
wr ie i) eS ee ae My Re oO ea tes Soe ee aa Pe ee ee) ee er oe eee eae eee oe ee ee ae 7 ee apa e Zz 
? . ata Tot . 2 - aa ee 
ee 
a : ' Sel 
* ee 
ts 
10 ee 
: se 
in sha 
,” eee 
’ Sie 
at pe 
at sees 
yn 2 a 
Stay 
ef a 
~d pe 
S, wee? 
in ite 
d as 
atk x” 
d ek: 
— 
YY ee 
’ Rear , 
45 ee 
It it 
1- oe a 
1S oe 
ER gh at ae 
or oS Roe 
Rt, % Pores ee, 
» es Maree 
5 ead ete ae 
Ae. uals 
ie a =e 
ee 2 a yo - 
. eae ain ha 
ss Nae ee 
a ch re 
es Se MRO cr 
Ww so Papen 
. yen Spear | 
|- ae ae. iy 
0 ae oe 
l- ie ; 
. 
, ‘ 
. ap Ste» 
pie e ae oe 
_ i > 
} ee aN ae 
v4 el \ E ph 
; . \ SS 
yazerre | ae 
-0y aze : : oe ate 
e in » oo\ \ 
; roo : S \ i 
’ - ae. ees. 
eye ‘a | e 
1S aa N 4 \ Bs e 
2. “te - mo ee 
is - ave ‘ \ ae 
e 4 \ oo : ‘ wer? <a \ % ae 
y ——s ve eS ee, —\ he 
soo ws yess wer ‘ . Bias 
: . ; 7 ee 
J ’ . wn \w on , Bah 
ye! ro) an ™ it , ae 
we < ero” _ 
aget ant we v* : eae ee f 
ae aes Gs et A \ ce ae 
a quater” ie 1+ ee \ \ 
oye’ re \ ly WS ) Ww \ ero 
r lo yer “~ ° gue A ae 
al Pee oe rtx\ eon ae 
- v: . . 5 » = (Jv (Sued Cad vu sa ae 
4 “as & . er 
i ie et 3 SRG aes 
n , ZZ. ws ann *S < 
ws £5 ee 
- es eae? 
f oe See. Ee 
ne ai ee 
, se a Tite: « 
ae ro Saks 
e pan ett - ‘i a, 
r - — . e Oe, rs 
" & eee : 
4 laa 
ae Bn. 
Pes. aes 
. oe tlie 
biases 
a 
rs seven 
ie 
4 Be clonic) 
Re ee 
Bi he bet 
i 4 at 
| ? — ala 
oe 2 a a 
‘ Be 
Es: Syne 
| ia re. 
| “3 ee 
aides 
\ oe es * 
; 5 Pree 
ae © Miers 
oy Bae 
" otet eee 
ee ike 
$ aut as 
> ' 3 sc 
; | 2 SSN aaa 
' es Sa aang 
ater Ana eae 
ie ae 
i gh: reer 
j Vass: Bia 
sie Se 
| ae ; 
i Ese? ; 
' te G 
ppd. : 
: on) 
ve Bo? 
be #54 
oy 
, ee 
| ne : 
Le 
re, 
| be 
oe: eepes 
We aie 
ag ee 
' * ap ee 
1 ae i %, 
-” - ie 
my 
| oy, sid 5 2 
| | 
: A 2 ay fl 
’ 7 5S SP OE 
Be dy A ae ; “A a 2 on. : 4 : : ' ‘ait € ene ; ahr ; : ee 4 : ee ie HES : eet 
ee oe ie 4 ns 4 . , . : Y Sy a ae se L am : ; Bet 
$ O19 Baumer: Baty matte ‘ ; mS J Finis race get Sp ue esas, , b ‘ 7 fete , aoe ; Si St “op eek xa : : gn Rin ae ia 
hy a Jy a soe S ia AE Se ab g maaan sop» "a See Py "¢ ‘am ae ae! ‘ie "5 aay a aa 4 hi TF 5 RP thy bia ‘ rig he MY mh Prd gic ‘ ; ‘ Sah PR ah od ee Sih eo ioote oe Ve ii oe Pegs Bey Ne: tear ane J ze Be ed . €: eae Sort. a é ory P * a L &: tans 4 Nes > 
eo 53) a7 ae Net ATRL Ls ol PF es qT OS Se A ae os MN Ps Ea CEM DAREN a args ck ee, Sr Ot gare G nes © MONEY APES Se ek Bt Stet igs aes ia hac by We ager gt Ci Lik ae Bata hg ; "MESA oes see 


reprinted from 
the February 


issue of 


HOUSEHOLD 


reprinted from 
the March 


issue of 


HOUSEHOLD 


yy 


Bas. "oa SE. 32 ar 


Combining the best features of both one- and two-story houses, this 
trim example of good split-level design uses stone and redwood for 
its exterior——though many other materials would look just as well. 


Prefer one story? Two? Undecided? Then .. . 
‘ ° 
Try a splil-level hou 


By Theodore H. Kimble 


Like new ideas, better designs, smarter ways of doing 
things? Then you'd like split-level living! And we bring 
to you this month, in Household Home 411, a very superior 


example of the split-level house of today. 

The one-story house has much to recommend it. So does 
the well-designed two-story house. Conversely, each has 
certain disadvantages. The really good split-level house, 
though, incorporates most of the virtues of each —and at the 
same time eliminates many of their drawbacks. It’s the hap- 
piest compromise yet. Do we sound enthusiastic? We are! 


Here are just a few of the many features that make living 


in a split-level house easier, better, happier: s 
1) Properly planned, it can have the long. low, pleasant - 
A 


lines that we associate with good one-story houses. 


2) And yet—within a given amount of enclosed area—-you 
get substantially more (and more usable) living space. 
3) The vertical separation of living and sleeping areas in- 
sures for the latter the same quiet and privacy they'd have 
in a conventional two-story house. 

4) But flights of stairs are only | Continued on next page | 


.. . but only one 


: esign for living. . . 
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Pink brick, white trim, grey roof, green grass, blue sky. It has 
that certain wanted something, hasn't it? We hope you'll like it. 


You asked for this one 


By Theodore H. Kimble 


This is Household Home 414. Frankly, we’re more than a matched the set of specifications you'd given us, both inside 
little proud of it. But it’s you~ -our 2,000,000-plus readers and out. Here was the one you'd asked for! 
and crities- who actually deserve most of the credit for the You'd said, for example. that you wanted a home with a 
presentation here of this heartwarming beauty. “warm” and “friendly” appearance outside. And that while 
Why? Because you asked for this one! Your letters, your you liked and appreciated good Modern design, this home The 
spoken comments, your enthusiastic approval of previous should have a semi-Traditional (some of you called it a 
similar homes, all of these were indicators. They told us “modified American Colonial”) feeling to it. We refer you “HT os 
that while you liked and wanted to see many different types to the picture above. That does it, doesn’t it? ow-To 
of homes, the top favorite with most of you would be a home You told us that you wanted really good-sized rooms, "a 
remarkably like the one you're looking at now. plenty of closets, a fireplace, a separate entry hall, a place Magazine 
So we followed orders, searched long and hard. Finaliy to eat in the kitchen, an attached garage, and a sensible, 
eS (near little Mundelein, Illinois), we reached the end of easy-to-get-around-in floor plan. And while you weren’t in : for 
the rainbow. Here, at last, was a home that almost perfectly full agreement about a separate — | Continued on page 17 | i 


Hometown 


Order plan sheet (including simplified floor plan, elevations, wall section) from 
Hovusenoip Building Department, Topeka, Kansas. 50 cents each, postpaid 
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\fiome ownership is a way of life 1 centers most family activities in 
the home, it directs family 
interests toward home, it earmarks for home a large share of the family budget. 
me's Under pitched gables or a flat roof, home fires burn brightest in HOUSEHOLD homes. 
t Fe: Because eight out of ten HOUSEHOLD families own their homes—and they live 
in hometown America, where home life thrives best. 
HOUSEHOLD editorial provides 2,200,000 home-loving families with a practical, 
well-balanced guide to home living. It pre-sells this 
multi-million dollar market for any and all products for home. 
That’s why—if your product is for the home . . . your advertisi 
will be 2,200,000 times at home in HOUSEHOLD magazine! 


© YOU MEAUY WANT SOME fORNS 
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Plans Weed Killer Drive 


Thompson Chemicals Corp., Los 
Angeles and St. Louis, has set up 
a $50,000 budget to advertise its 
new Weed A Bomb lawn weed 
kilier. Magazines, newspapers, 
trade publications and dealer dis- 


plays will be used, through Harto- 
gensis Advertising Co., St. Louis. 


Shopper Publications Moves 

Shopper Publications, Philadel- 
phia, publisher of Industrial Con- 
sultant, has moved to the Com- 
mercial Union Bldg. 


5 THE QUAD-CITY MARKET a 


_ ROCK ISLAND 


7hagus 


consists of 4 cities in 2 states 
on the Mississippi River 4 
with 57°% of the people on the Illinois side. i 


“MOLINE | 


a f SAR Ear 
Notional Representotive 


Advertising Age, February 22, 1953 


Don’t Let Freedom of the Press Lead to 
Irresponsibility, Judge Warns Publishers 


Los ANGELEs, Feb. 17—Freedom 
of the press does not mean an 
irresponsible press, Federal Judge 
Leon R. Yankwich told members 
of the Western Society of Business 
Publications here last week. 

He reminded his listeners that 
whatever rights they have under 
freedom of the press guarantee 
belong to them as individuals, not 
as publishers; everyone else has 
the same right. 

In a summary of the rights of 
the press, Judge Yankwich de- 
clared that publishers are respon- 
sible for the entire content of their 
publication. “It matters not 
whether a libelous publication or 


‘invasion of privacy occurs in ad- 


vertising or editorial matte:. It is 
no defense that it was slipped over 
when you were not looking.” 
Editors were cautioned to be 
very careful in what is said about 
individuals who are not before 


the public. The least reflection on 
such persons may be libelous, he 
warned. However, when dealing 
with a man in_ public office, 
“shoot,” he said. 


® Discussing the use of names for 
advertising or commercial pur- 
poses, he said that Utah, New 
York and Georgia have laws which 
prohibit the use of a _person’s 
name for such purposes without 
consent. 

This principle may not apply in 
all cases, the judge said, citing a 
recent decision of a New York 
court. 

This decision related to an ani- 
mal trainer performing between 
halves of a football game on a 
sponsored program. New York does 
not recognize the right of privacy, 
but does prohibit the use of a name 
for advertising purposes without 
consent, he said. In this case, the 


paying 


cable charges for 


your filmed 


TV program? 


CABLE CHARGES 
HERE 


If your TV program is on film, why pay cable charges when you can 


build custom-tailored coverage for your show on a Spot basis? The picture 


quality, of course, is constant—thanks to film. The savings in 


Spot time charges are enough to cover film prints, their distribution 


and other costs. But with Spot, you choose only the markets you want— 


and find that stations clear time more readily for Spot. 


Get the full details from your Katz representative. 
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court took the position that 
the animal trainer was a public 
character, and had no complaint. 


8 In a question and answer period 
following his address Judge Yank- 
wich made the following observa- 
tions: 


1. If a person gives you a letter 
to be used as an exhibit for ad- 
vertising it can be published, there 
being no difference between pub- 
lishing it or showing it to another 
person, which is “publication,” 
too. 

2. The use of pictures of people 
in connection with publication of 
a plant story is not an invasion of 
privacy, provided no trade secrets 
are revealed. Although use of re- 
prints of such articles is all right, 
it might be advisable to get per- 
mission of the people concerned 
for use if particularly wide pub- 
licity is to be given the pictures 
in question. 

3. Truth is a compiete defense 
against civil libel. A trade publi- 
cation may comment favorably or 
unfavorably on conditions in its 
field. Trade practices are matters 
of public interest for a trade pub- 
lication. 

4. A printer does not shave lia- 
bility for matter in the publication 
he prints. In this case he is like 
a book seller; he would be liable 
only for pornographic maierial. 


Fox, Layman Elected V. P.s 
in FC&B’s Los Angeles Office 
Gene Fox and Daniel W. Lay- 


man Jr. have been elected v.p.s in 
the Los Angeles office of Foote, 


Cone & Belding. 


D. W. Layman Jr. Gene Fox 
Mr. Fox, who is in charge of the 
agency’s radio and television oper- 
ations in the West, has been with 
FC&B for nine years. Mr. Layman 
first joined Lord & Thomas, 
FC&B’s predecessor, in 1934. Later 
he was associated with Young & 
Rubicam and Dan B. Miner Co. 


Marlboro 
Cigarettes 


consistent ads in The 
Beacon Journal are 
reaching... 


99.5% 


OF THE HOMES 


There's no other medium 
or combination of media 
that offers so much for 
so little. 
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She’s a smart shopper . . . thrifty . . . drives a hard 
bargain. She’s the girl you have to sell in 53 .. . and it 
isn’t easy. Sometimes, when you try to catch 


her eye, you think she’s wearing blinders. 


That is why you will be interested in our services in a very vital 


phase of your advertising . . . advertising at the point-of-sale. 

We’re experts in this field of advertising. It’s our 
one and only business. We know how to stop shoppers and 
get action, where your whole marketing program 
finally must pay off. . . at the point-of-sale. 
Our nationwide staff is ready to serve you... fora 

single display job, a special promotion or a year-round 

program. Let us help you get more results from your 
advertising at the point-of-sale. 


Write now for Idea File, a kit of samples and success 
stories that have paid off at the point-of-sale. 
Chicago Show Printing Co., 2640 N. Kildare, 
Chicago 39; 400 Madison Ave., New York 17. 
Offices in principal cities. 
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* Lithographed displays for indoor and outdoor use : i 


a & 
* Cardboard Displays * Cloth and Kanvet Fiber Banners and Pennants + Mystik® Self-Stik Labels 
¢ Animated Displays * Mystik® Self-Stik Displays * Econo Truck Signs Yi el) SUNG t the OI N T- OF re SA LE 


* Stanzall Outdoor Signs * Mystik® Can and Bottle Holders * Booklets and Folders 
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How Retailers Used Newspaper Advertising During 1952 to Support 
Magazine Advertising in These Big Consumer Publications 


Publications Linage 
GOOD HOUSEKEEPING ... . . . 41,551,651 


| a nn a ee ne ee ee ee PF) Yd 
MeCALLS «4 2 6 6 6 et tw lw lt hw )«=68 885,346 
LADIES’ HOME JOURNAL . . . . « «~~ 1,814,310 
BETTER HOMES & GARDENS . . . . . 1,033,678 
WOMAN'S HOME COMPANION. . . 218,038 


Compiled by the Advertising Checking Bureau, Inc., by checking every daily and 
Sunday newspaper in the country —1,748 of them in 1,444 principal shopping areas 
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again in ‘92... 


Good Housekeeping tops all other 
magazines with 41551651 lines 
of retail tie-in advertising 


During 1952, retailers bought 41,551,651 
lines of newspaper space to sell products as 


advertised in GOOD HOUSEKEEPING. 


Retailers consistently put more promotion 
behind merchandise that has been 
pre-sold by GOOD HOUSEKEEPING 

and the Guaranty Seal because 

| it pays off in sales. If you aren’t getting 

| this multiple retail linage from your 
national magazine advertising, let us tell you 


more about why GOOD HOUSEKEEPING 


is the Dealers’ Choice. 


proof agam 


GOOD HOUSEKEEPING se goo 


10,650,000 
390 vee ~~: THE HOMEMAKERS’ BUREAU OF STANDARDS —997+,000— 


copy 57th Street at 8th Avenue, New York 19, N. Y. readership 
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AGENCY MEN: Test Your “I.Q.”* 


*Tlinols 
Quotient 


Next to Cook and Peoria Counties, what Illinois County has 
the highest Total Effective Buying Income? 


What Illinois newspaper under ABC rules recently expanded 
its city zone population to over 50,000? 


What Illinois county is 5th in total retafl sales ameng afl MH- 
nols counties (not including Cook)? 


What are the four Minols newspapers offering full ROP 
color? 


ANSWERS: 
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Advertising Age, February 23, 1953 


Gibbons Joins ‘Journal’ 


William E. Gibbons, production 
manager of the Chicago Herald- | 
American, will become production 
manager of the Journal, Portland, | 
Ore., March 1. His duties will cov | 
er supervision of all mechanical | 
operations, a new post. Mr. Gib-| 
bons is chairman of the mechani- 
cal committee of the American 
Newspaper Publishers Assn. 


Miss Hatch Reopens Agency 


Marian Hatch, formerly director 
of special events at John Wana- 
maker of Philadelphia, has re- 
opened Marian Hatch Associates, 
Berwyn, Pa., to do public relations, 
advertising and sales promotion. 
Prior to joining Wanamaker, she 
operated her own agency in Hart- 
ford, Conn. 


Continental Boosts Williams 
Howard C. Williams, formerly 
sales manager of the sheet steel di- 
vision, has been promoted to gen- 
eral sales manager of Continental 
Steel Corp., Kokomo, Ind. Conti- 
nental has also appointed F. A. 


| Lewis sales manager of the com- 


peny’s merchant trade division. 


Complete Nervice 
under one rool: 


Quality engravings 
Color process plates 

Commercial photography 
Photo retoything 
Ad compositio 
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| Stationer, 
‘Efectos de Escritorio, New York. 


Guarentee beginning with Sept. $3 


Jordon Freezers 


Get a $750,000 


Budget for ‘53 


PHILADELPHIA, Feb. 20—An esti- 


|mated $750,000 will be spent for 
/advertising in 


1953 by Jordon 
Sales Co. to “help bring the home 
freezer out of the basement into 
the kitchen.” 

This sum, the largest in the his- 
tory of the commercial refrigera- 
tion and upright home freezer 
manufacturer, is based on anti- 
cipated sales during the rest of the 
year. 

Built around television spot an- 
nouncements in more than 30 ma- 
jor markets, the allocation marks 
the first full year of national con- 
sumer promotion for its Jordon 
upright home freezer. 

Harry Fogel, v.p. in charge of 
sales, disclosed his advertising 
plans here at the close of a three- 
day Jordon national sales conven- 
tion at the Walnut Park Plaza. 

Plans currently call for local- 
ized television programming dur- 
ing the next four months, and a 
possible national TV show during 
the second half of the year. Gresh 
& Kramer here is the Jordon agen- 
cy. Consumer magazine advertis- 
ing will be launched first »n Good 
Housekeeping. Other magazines 
will be scheduled later. 


s Plans also provide for the larg- 
est co-op advertising plan in the 
history of the Jordon company. 
Funds will be made available not 
only to Jordon dealers but also to 
food plan operators handling the 
Jordon line in nearly 50 markets. 

Dealers will be provided with 
radio and TV _ spots, newspaper 
mats, display material, sales lit- 
erature and mailing pieces. Car 
cards and 24-sheet posters will al- 
so be made available for all ma- 
jor markets. 

For the first time, Jordon is es- 
tablishing a new promotional plan 
for food plan operators, in which 
operators will be given complete 
advertising and promotion plans. 

“We want our food plan opera- 
tors to concentrate on selling,” 
said Mr. Fogel. 

Convenience of the upright 
freezer will be given prominence, 
along with the secondary theme 
of moving the freezer out of the 
inconvenient basement to the “con- 
venience of the kitchen.” 


Bowes Gets Lumber Company 


Ed Fountain Lumber Co., Los 
Angeles lumber wholesaler, has 
named Charles Bowes Advertising, 
Los Angeles, to handle its new 
product, Fountain Lam-Loc tim- 
bers. The timbers are composed of 
straight, glued, and laminated 
boards made to order in any size 
or length and sold through retail 
lumber dealers. Trade and con- 
sumer magazines and direct mail 
will be used in a test campaign in 
Southern California. 


Joins ‘Modern Stationer’ 
Hamilton Gregg, formerly with 
McGraw-Hill Publishing Co., has 
joined the sales staff of Modern 
Modern Retailing and 
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Huron Milling to Chirurg Co. 


James Thomas Chirurg Co., New 
York and Boston, has been named 
to handle advertising for Huron 
Milling Co., Huron, Mich., manu- 


Magic Chef Opens 
Local Campaign Via 


Sunday Supplements facturer of starch, wallpaper sizing, | 


Sr. Louis, Feb. 17—Local im- | P@5te and monosodium glutamate. 


pact,” “feature selling” and a) 
budget boost of approximately 10% | Building Products Boosts 2 
over last year will spark the ’53| Building Products . Mont- 
advertising and promotion cam- Teal, has promoted R. G. en Ms 
aign for Magic Chef Inc.’s gas | Ontario oe eeenee see oS 
Saaiei | Stewart to assistant Te sales 
’ . Mr. Ross has n as- 
This Week Magazine and Siislcuaaee’ cakes manager, and Mr. 
American Weekly are being used 


Advertising Age, February 23, 1953 


| Stewart has held various posts in| succeed Mr. Tessier as Detroit re- 
the company’s sales, advertising tail sales divisional manager. 
and sales promotion departments. | 

, Shortt Elected Sales V.P. 
| Oscar A. Shortt, formerly di- 
= 3 ing mig oor Pa rector of sales for P. H. Hanes 
has siumeied J D. Bowden F sales Knitting Co., Winston-Salem, oe 
manager of the northwest retail has been elected v.p. in — ge of 
division, to manager of distribution — Lag ate joined the com- 
research and product development. P@"Y : 
Vernon Tessier will succeed Mr. mei 
‘Bowden and R. G. Girvin, man- Develops One Color Lipstick 
ager of retail products research at; Anatole Robbins, Hollywood, 
the distribution research and prod- Cal.. cosmetician, has developed a 


‘uct development department, will; new lipstick which, with one color , 


only, suits any complexion. The 
lipstick will be introduced with 
color ads in Cosmopolitan and 
fashion magazines, to run every 
month beginning with April. Jere 
Bayard Advertising, Los Angeles, 
is the agency. 


Winans Named Austin A.D. 


Austin Motor Co. (Canada), 
Toronto, has appointed Don Wi- 
nans sales promotion and adver- 
tising manager. Mr. Winans for- 
merly was with City Buick-Pon- 
tiac Ltd., Toronto. 


for the first time to spearhead a 
“localized” campaign. Half-page, 
one-color ads on April 12 and May 
10 will spur the eight-week pro- 
motion, and dealer tie-in ads will 
be encouraged to run in the Sun- 
day editions carrying the two mag- 
azines. 

Each ad of the series will high- 
light a different Magic Chef fea- 
ture, and a strip across the bot- 
tom of each ad will promote an 
apron pattern giveaway by deal- 
ers. 

A magazine schedule will sup- 
port the heavy metropolitan push, 
including Better Homes & Gardens, 
Country Gentleman, Ebony. Fam- 
ily Circle, Household, Life, Living | 
for Young Homemakers, McCall’s, | 
Parents’ Magazine, Progressive 
Farmer, Woman’s Day and Wom- 
an’s Home Companion. 

Krupnick & Associates, St. Louis, 
is the agency. 


‘Auto Laundry World’ to Bow 

Auto Laundry World, a monthly 
magazine serving the car washing | 
and polishing industry, will bow 
in April. G. Robert Hewitt, for-| 
merly managing editor of Fleet 
Owner, will be editor. Morton J. 
Kaye is advertising manager, and 
Leonard Corwen is business man- 
ager. Initial circulation guarantee 
is 5,000 with a b&w page rate of 
$200. Editorial and advertising of- 
fices are at 2 W. 46th St., New 
York. 


IT TAKES 


ILLINOIS’ 


nd LARGEST 
EVENING 
NEWSPAPER 


(Chicago Papers Excluded ) 


The Daily 


PANTAGRAPH 
IN BLOOMINGTON 
TO SELL HERE 


th LARGEST 
MARKET | 


(CHICAGO EXCLUDED) 


Represented by Gilman, Nicoll & Ruthman 


It’s clearer now than 


More metalworking production executives and engineers ... over 
31,000 of them. . . now subscribe to American Machinist than have 
ever before subscribed to any metalworking publication. They are 
making it crystal clear, dollars-and-cents clear, that this magazine 
serves their needs better than any other metalworking magazine 


published. 


Advertisers are making it equally clear that they consider American 
Machinist the soundest possible advertising investment in selling to 
the biggest of industrial markets. In 1952 they invested more adver- 
tising dollars in American Machinist than any previous year has ever 
seen invested in a metalworking publication. And in giving American 
Machinist the biggest of all sales jobs in Metalworking, they upped its 
advertising pages by 1,340... for a 24 per cent increase over 1951, 
and a bigger page gain than any other magazine of any kind showed 


in 1952.* 


‘This is the No.1 place to do 
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'“Beer for Sale.” The restriction’Sen. R. R. Bateson, Eldora, who! 
does not apply to outdoor adver- was seeking a restriction on pic- 
torial advertising for beer which 
Sen. Alan Vest of Sac City of- | portrays human beings. 


‘prohibit Iowa TV stations from Ponderosa Pine Elects Heads 


for Edward Hines Lumber Co., 
Chicago, has been elected president 


953 Advertising Age, February 23, 1953 
Th 
— New Law Says Iowa 
and est 
ery Grocers Can Show tising, however. 
lere 
‘les, Only One Beer Sign fered an amendment to the bill to 
Des Mornes, Feb. 17—A bill | using any advertising sponsored, Arthur H. Mohring, v.p. in 
passed by the Iowa Senate forbids | by beer firms. The senator de- charge of wholesale warehouses 
ia) grocers from having more than clared that television advertising 
Wie one sign inside their stores adver- | will be an effective method of 


ihe tising beer for sale. awakening interest in beer drink- 


of Ponderosa Pine Woodwork, Chi- 


cago, an association of lumber 


president of Rockwell Sales Corp., 
Chicago, v.p.; J. D. Rowland, v.p. 


of Anderson Corp., Bayport, Minn., 


secretary, and Paul Curtis, Min- 


neapolis district sales manager for 


J. Neils Lumber Co., Klickitat, 


Wash., treasurer. R. H. Morris will | 


continue as general manager. 


AFA Names Ad Committee 


The Advertising Federation of 
America, New York, has selected 


on mustnot measure more than 4"x~ Sen" Vers amendment was de gamusgurers.ang marr of Pon” commutes to probe, materi 

_ 4” and contain only the words: feated, as was another offered by Other officers are F. A. Hoerner, standing of advertising. Committee 
Cve I e*ee 

j These simple facts of paid-circulation and advertising leadership not 

only reflect American Machinist’s great editorial values, but also 

, suggest how much this magazine can do to boost your sales to Metal- 

working. There’s no better time than now to put American Machinist 

to work for you. 
Remember . .. when you advertise in American Machinist, you ad- 

' vertise in Metalworking’s No. 1 editorial and sales force . . . in the 

only publication that offers you more than 31,000 management-con- 

centrated, production-minded subscribers . . . the magazine over 800 

| successful advertisers believe in, and select as the medium in which 


to concentrate the most advertising that appears anywhere for the 
machinery, equipment, materials, parts, and supplies used in pro- 
ducing Metalworking’s $100-billion worth of products. 


*Source: Jndustrial Marketing tabulations, January, 1953 issue 


-# business 


America’s biggest industry 


Le APS 


THE McGRAW-HILL MAGAZINE OF METALWORKING PRODUCTION 
McGRAW-HILL BUILDING, NEW YORK 36 


MEMBER OF THE AUDIT BUREAU OF CIRCULATIONS AND THE ASSOCIATED BUSINESS PUBLICATIONS 


39 


|members are Harold Barnes, Bu- 
ireau of Advertising, 


American 
Newspaper Publishers Assn.; Fred- 
eric R. Gamble, American Assn. of 
Advertising Agencies; Anthony La- 


|Sala, Geyer Advertising; George B. 


MacGlennon, National Assn. of 
Transportation Advertising; Roy 
Meredith, MacManus, John & Ad- 
ams; Albert L. Morse, Goodall 
Fabrics Inc.; Harry H. S. Phillips 
Jr., Time; Mark Seelen, Outdoor 
Advertising Inc., and Everett B. 
Smith, Macfadden Publications. 


Farquharson Named Manager 


E. L. Farquharson, formerly v.p. 
of laundry equipment sales for 
Universal Major Appliances Co., 
Lima, O., has been named v.p. and 
general manager of Don Associ- 
ates Inc., Hartford TV base man- 
ufacturer. 


Nash Promotes Gage 


A. D. Gage has been promoted 
to assistant advertising manager 
for Nash Motors division, Nash- 
Kelvinator Corp., Detroit. He was 
Nash’s export advertising and 


sales promotion manager. 


Stickin Aroung 


with KLEEN-STIK 


Wanna be STUCK-UP? 


Not personally, of course! But you'd probably 
like to see your P.O.P. Displays ‘‘stuck up”’ in 
your dealer locations. If so, take a tip from 
your fellow-geniuses who use KLEEN-STIK 
to get ee of the best spots for their P.O.P. 
material. 


Anything Goes! 


Door and window streamers... shelf strips 
-.-labele... es od ... die-cut displays 
—there’s practically no limit to what you 
can do with this moistureless stickum! 
Millions of KLEEN-STIK’d pieces have al- 
ready been used by America’s busiest, 
brainiest product-pushers—like examples 
below. 


Hot idea by HOTPOINT! 


Even Garbege-dlepesel units need dressing i 
When Hotpoint, Inc. wanted a “luxury label’ 
for their new Disposall, p.a.'s E. BURNHAM 
and T,. LAIRD put their heads together, and 
came up with this slick pair—an identity label 
in opaque red-and-white on silver paper- 
backed foil . . . plus a gold-foil replica of the 
famous Good Housekeeping Seal. Both are 
backed with fabulous KLEEN-STIK, of 
course, so they’re extra-easy to apply .. . and 
they stick and atick and stick! An orchid to 
A. M. STEIGERWALD CO., Chicago Print- 
er, for production excellence. 

* * ” 


+ 


« ™ oe 


70 Channels — Count ‘em! 


That's how many TV channels there'll be 
when UHF (Ultra-High Frequency) comes 
into use. MOTOROLA, famous Chisene TV 
| maker, has built-in provision for all 70 of 
| em in their current models—and tells it 
to-the-world with this bright green-and- 
white arrow. Sired by Ad Manager JACK 
SIEGRIST, the perky pointer is affixed to 
| the screen with KLEEN-STIK—so the 


lucky buyer can peel it off in a jiffy with no 
harmful cflects. Gets Ultra-High attention 
—sells TV sets with gratifying Frequency! 


* *% »& 


It's a “Standout” 


With display material fehtieg, for attention 
from every side, the QUAKER OATS folks 
wanted non-competitive space for their P.O.P. 
message. This KLEEN-STIK trick got it— 
using the vertical edges of grocery store shelves, 
door jambs, and other virgin territory. A 
uick, simple slot-and-tab connection pops 
the “Stop” sign out at right angles to shoppers 
so it hits "em in the eye. With LEEN-STIK 

| on the flange, it’s easy to put up—and stays up 
EITH Quaker's is- 


indefinitely. TOM 
tant A. M.—abl assisted vr. the agency, 
SHERMAN-MARQUETTE, Chicago — did 
the adaptation. Printing by E. RAYMOND 
WRIGHT, Chicago. 
* + * 
| Everybody ... but everybody .. . can use 
KLEEN-STIK in one of its thousand-and- 
applications. And everybody can 
N-otTikK threugh their regular 
o get our “‘Iidea- 
ree, send you 
dress right away. 


_ one clever 
| get KLEE 
printer or lithographer. 
of-the-Month”’ service 
| name, firm name, and 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue « Chicago |, Ill. 
| Pioneers ia pressere sunsitives for Advertising and Labeling 
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° -be on film and will make use of 
Incomplete eee like a puppets. Five-inch newspaper ads 


International Sets 
Drive for Sterling 
“Damp-Proof’ Salt 


| SCRANTON, Feb. 17—Internation- 
,al Salt Co. will use 42 radio sta- 
tions, 35 newspapers, 16 farm pa- 
pers and 12 TV stations to push its 
/new, improved Sterling table salt, 
“guaranteed damp proof.” 
| Ads prepared by Scheideler, 
Beck & Werner, New York, will 
provide local official weather news, 
both in the print and the broad- 
‘cast media. International offers | 
_double-your-money-back if Ster-_ 
‘ling doesn’t pour in any weather. 
Radio spots will be used up to 
six times weekly on stations be- 
{tween Maine and Texas. These 
| will range from one-minute spots 
up to ten-minute news and weath- 
ler programs. TV commercials will 


|will feature “Salty,” Sterling’s | 


media schedule without The Elks *"" 


THE 


NEW YORK « CHICAGO e DETROIT « LOS ANGELES 


... your most economical approach to the MILLION | Smith Pharmacal to DCS&S 
PLUS reader-owners of The Elks Magazine. Family) Carroll Dunham Smith Pnarma- 


men, with incomes double the national median, they ¢@! Co. New Brunswick, N. J., 
. manufacturer of ethical pharma- 
offer you a class-income mass market at the unusually ceuticals, has appointed the pro-| 


low rate of $2.14 per page per thousand. fessional division of Doherty, Clif- | 
ford, Steers & Shenfield, New | 
| York, to handie its advertising. | 
'Kleppner Co., New York, is the | 


f previous agency. 


| 
"Ts: | 
India Getting New ‘Digest’ | 
Reader’s Digest will bring out | 
a separate English-language edi- | 
tion for India, beginning next Sep- 
tember. Rates will be based on 
$210 per b&w page. Net paid cir- 
culation will be guaranteed at 40,- 
000. This will bring to 30 the num- 
ber of editions published cutside 
the U.S. 


MAGAZINE 


f Page ‘ 
(es neste 
-, ‘ pay4 


a “i ? 2 ae a r el ob. 
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More Leading, Jobbers 


Q. 


Ocean Coffee Co., Hardtner 
Lumber Co., Shreveport 


SAYS: 


"KW 


vorite radio station” 


HAROLD W. HARGROVE 
Shreveport Beverage Agency 
(jax Di Sh 


SAYS: 


“KW 


single factor in building de- 


JAMES B, CAWTHON 
President 
Shreveport Grain & Elevator 


SAYS: 


“For 
used 


success” 


in Louisiana, Arkansas, Texas 


Praise KWKH 


T. HARDTNER, JR. 
President 


KH is Ark-La-Tex’s fa- 


ew smart, progressive manufacturer knows that 
a good distributor can make all the sales difference in 
the world, in any market. That’s why more and more 
heads-up companies are not only working with the 
very best jobbers and distributors available, but are 
also asking their advice about local business condi- 
tions, regional peculiarities, and the best advertising 
values in each market. They know that local men 
know the local picture best. 


Sales Manager 


vision), Shreveport 


KH has been the greatest 


The three men at the left are among the most suc- 
cessful distributors in Shreveport—the natural dis- 
tribution center for the big Louisiana, Arkansas, 
Texas area. Read the excerpts we’ve taken from letters 
they’ve recently written us—then ask your Shreveport 
distributor for his recommendations on radio in this 
area! 


KW KH 


A Shreveport Times Station 


Co., Shreveport 


several years we have 
KWKH with unfailing 


a Pe 3 Serge 
SHREVEPORT LOUISIANA 
50,000 Watts * CBS Radio Rrke 
The Branham Company, Representatives 


Henry Clay, General Manager 


Advertising Age, February 23, 1953 


Getting Personal 


There are new offspring in the Oklahoma City families of two 
WKY and WKY-TV staff members. Station engineer Joe Flynt is 
the father of a boy, Joseph A. Flynt II, and salesman John Moler 
has a baby daughter, Carey Laraine...George Kondolf, BBDO ra- 
dio executive, became a Broadway producer again when his new 
play, “The Fifth Season,” opened at the Cort Theater. Once man- 
ager of New York’s famed Empire Theater and a member of Gil- 
bert Miller’s production staff, George’s last Broadway show was 
“Morning Star” in 1940... 


General Electric Co. has given its highest honor, the Charles 
A. Coffin Award, to Roy D. Jordan, advertising and sales promotion 
manager of the GE commercial and government equipment depart- 
ment in Syracuse. He was cited for his part in “conceiving, de- 
veloping and promoting an entirely original civil defense communi- 
cations program which has materially benefited the General Electric 
Co. and all local, state and federal civil defense organizations.”. . 

Shed Carswell of WSFT, Athens, Ga., is the new president of the 
Georgia Assn. of Broadcasters. E. F. McLeod, WMBC, Macon, is 
v.p., and Glenn Jackson, WAGA, Atlanta, secretary-treasurer. .. 
A. Walter Seiler, president of Cramer-Krasselt Co., has been ap- 
pointed chairman of the Milwaukee Community Chest publicity 
committee. .. 

Herbert S. Laufman, TV advertising producer, has returned to 
Chicago with his pretty bride, after a honeymoon in Nassau... 


Bae 


IN CAIRO—George Hecht, publisher of Parents’ Magazine, and Mrs. Hecht have 

the thrill of a camel ride in Cairo, one of the stops on their two and a half-month 

world tour, during which they are studying child welfare conditions in the countries 
they visit. 


Best wishes for a speedy recovery are going to Jim Lee, produc- 
tion manager of John C. Dowd Inc., Boston, who is patiently waiting 
in the Newton-Wellesley Hospital for his broken hip to mend. Jim 
slipped on an icy sidewalk late in January and is being confined to 
the hospital for about a month... 

Maryland’s Gov. Theodore McKeldin has set up a committee to 
recommend the best ways of displaying and preserving works of art 
owned by the state. Chairman of the group is Joseph Katz, president 
of the Joseph Katz Co., Baltimore agency... 

Former Chicagoan Clark Collard, who heads the Clark Collard 
Advertising Agency in Los Angeles, has a new grandson—his third— 
and a name-sake: Clark Collard Nash, born on Jan. 23 in Long 
Beach. The new baby is the second son of Collard Nash’s second 
daughter, Audrey...Another newcomer is Kevin William McCann, 
announced as a new v.p. of McCann’s Inc., Lansdowne, Pa., who 
will specialize in consumer reactions to Babee Tenda, Thayer car- 
riages, etc. Head of the organization is W. J. McCann, of Charles 
Blum Advertising Corp., Philadelphia. .. 

Frank Belden of the Belden & Hickox agency is directing pro- 
motion for Cleveland’s Easter Seal campaign. . Benedict Gimbel Jr., 
president and general manager of WIP, Philadelphia, has added an- 
other job to the many extra-curricular ones he has. He’s been made 
a member of the Pennsylvania committee for the Crusade for 
Freedom... 

George R. Stege III, who already has seen service in the research 
department of Leo Burnett Co., Chicago, has been elected a mem- 
ber of Phi Beta Kappa at Williams College, Williamstown, Mass., 
and of course his dad, George R. Stege Jr., Burnett executive, is 
justifiably proud... 

Gordon Mack and Dave Kenny of McGraw-Hill, Howard Pierce 
of Heywood Publishing, Bill Lasher of Street and Smith, and other 
Chicago media men engineered a pre-nuptial party at Ricardo’s 
Feb. 9, in honor of Thomas W. Carr, of Fawcett Publications. Tom 
was married to Agnes M. Maher on St. Valentine’s Day in Brooklyn, 
N. Y. The couple will live in Chicago... 

H. Curtis Reed, superintendent of the training, sales research and 
promotion division of the life, accident and group agency depart- 
ment, Travelers Insurance Cos., has been named Greater Hartford’s 
“Outstanding Young Man” of 1952 by the city’s Junior Chamber of 
Commerce... 

Kay Shinn, account executive of Condon Co., Tacoma, Wash., 
is becoming a connoisseur of old newspapers. From the attic of a 
house in Tacoma he picked up a number of finds, including a bound 
volume of Harper’s Weekly complete for 1873 and also Vol. 1, No. 1 
of the Maryland Journal and the Baltimore Advertiser, dated Aug. 
20, 1773. Aside from the interest in the old newspaper (which car- 
ries an ad for George Washington offering 20,000 acres near what 
is now Pittsburgh for lease rent-free provided part of the land was 
put under cultivation), Shinn wants to know how to put a dollar 
value on such finds. .. 
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than 72,000. 


Not the “‘one-horse”’ kind of a state you're 


all-time record for corn production last year. 

With few horses. But lots of horsepower. 

Iowa has over 200,000 farms, but the cen- 
sus found only 183,000 horses and mules. 
And a good many of these never do a lick of 
work. Kept for company, or for old times 
sake. Or for the kids to ride. 

In 1942, horses and mules planted 89.5 
percent of Iowa’s corn; 52.6 percent of it 
was picked by hand. Today you'd have to 
hunt to find one planter pulled by team. And 
mechanical pickers have increased by more 


ation. 


al 


Zz -. 


MEET A ONE-HORSE FARM STATE... 


Iowa has Traded Horses for More Horse Power 


| Now, Iowa farms with power equipment. 
thinking about. But, the kind that broke the | Census studies show the average subscriber 
| to Wallaces’ Farmer and Iowa Homestead 
| has twice as many tractors, spends twice as 
_much for gas and oil as the average U. S. 
farmer ... and represents a huge market 
for spark plugs, batteries, tires, and all other 
items it takes to keep a fleet of more than 
a half-million power farming units in oper- 


One-horse farming (Iowa style) means 
more efficient production of both crops and 
livestock. And a better market for your 
product. 


Published by Wallaces’ Farmer and Iowa Homestead . . . . . Leading Farm Publication in Iowa . . . . . Des Moines, Iowa 


LIMITED 
DITION 


lowa Farmers 
Give You 


MEDIA FACTS 


Get media facts for selling lowa 
“right from the horse’s mouth.” Iowa 
farmers themselves tell you their 


sources of information in “InFARMa- 


tion Please No. 2,” the area sampling 
survey conducted by the Statistical 
Laboratory of Iowa State College. 


Bring yourself up to date on the 
potentials of media serving the na- 
tion’s top farm market. It’s a scientific 
appraisal, by the most accurate stand- 
ards of measurement known. It's im- 
partial, designed and executed by the 


Off the Cob... by George 


article on page 12 in one issue and 
move it back to page 52 in another, what 
happens to the reader interest score? 
Answer: Nothing. No change. If inter- 
ested, write for details. 


* * * 


Is your food ad appealing to the 
women with the big families — the 
ones that spend the big food dollar? 
Or just the couples with elderly appe- 
tites? The best reader-interest sur- 
vey shows whether the ad is being 
read by the particular group of sub- 
scribers you want to reach. 


* * * 


Would you like to have known last Sep- 
tember how the election was going to 
turn out? Then you should have read the 
September 20 issue of Wallaces’ Farmer 
and lowa Homestead. 


In that issue, the Wallace-Homestead 
Poll reported that lowa farmers were 
apparently going to give Eisenhower 
66 percent of the farm vote ... He 
got 68. 


More important was the fact the poll 
found out why farmers were going to 
vote for Eisenhower! Worry about Korea 


. and more war. 


nation’s highest ranking experts in — 


babili ling. Get | 
area pro ity sampling. Get your Farm Pub. 8... 6.6/9 


copy now. 


FREE to farm publication 
advertisers and recognized 
advertising agencies 


nOM 


ak *” * 


In 1942, Iowa farmers had 153,185 
tractors, now they have 252,392. 
There were 1,943 pick-up balers on 
Iowa farms in 1942; in 1952, there 
were 18,939. Most all machinery is 
increasing at about the same rate. 


Here's Our Weight 
With lowa Farmers 


Chemical weight, that is. And if you 
have agricultural chemicals to sell— 
take note, for here is where farmers 
read about them. 


Farm Pub. A... 73 


Farm Pub. C... 2.79 


Farm Pub. D... 1.9] 


| 


— Question-Of-The-Week: If you run an 


Commercial Account Size? 


On rolling stock in this picture are 19 tires: eight on tractors, four on 
trailer, five on truck, and portable feed mill with two. Others on imple- 
ments and the family car bring total tires up to 53. Unusual? Not at all. 
Many of Iowa's 200 thousand plus farmers use more than does Kenneth 
Royer on whose farm this shot was taken, 


Confidentially, Betting on lowa 
In 1953 Is a Sure Thing 


sought any pork chops lately? Or | the chickens, 


ham’? Or bacon? 
You probably paid plenty for it. And 


_ got plenty back too—protein, vitamins, 
_ and lots of flavor. 


When you picked up your change- 


| did you wish you were selling a few 
| hogs, instead of buying the pork? 


Iowa farmers are selling hogs. Lots 


of them. And according to estimates of 


' the Department of Agriculture 


they'll 
be selling an even bigger share of the 
porkers. For Iowa will produce 24.6 


| percent of the nation’s spring pig crop 


this year. 
One out of every four spring pigs 


_ will come from Iowa. 


| everything you and I buy 
| ers buy. 


“Which farm paper, farm magazine or | 


\ 


newspaper do you depend on most for 
information on Weed and Insect Pest 


Control?” This was one of the questions | 
asked a cross-section of Iowa farm op- | 


erators by the Statistical Laboratory of 


No. 2. 


What does this mean? 

It means lowa farmers are going to 
have money to buy the things they 
want and need. What things? Most 
lowa farm- 
And more of it. 

For consider... the lowa farmer is 
the head of a family ... a consumer 
tamily ... ‘as well as being the head 
of a business. 

Egy prices are going up. And lowa 
farmers are buying more baby chicks 
than last year. For pullets that will 


_ start laying early in the fall. 
Iowa State College. This picture of the | 
| answer is from the report of this area 
| sampling survey, InFARMation Please 


You've heard of egg money? In 1951], 
Mr. and Mrs. Iowa Farmer collected 
over 146 million dollars of it. And bet- 
ter than 32 millions from the sale of 


In Iowa feed lots, on farms, there are 


/ more than 27 percent more cattle than 


there were a year ago. 

These farmers are getting less for 
fat cattle than they did last year. But 
they paid less for the thin range cattle 
they bought to fatten. 

Five states like lowa could feed the 
nation and have food left to export. But 
there is only one state that produces 
lowa style. That’s Iowa. The other 
four-fifths of the job is spread out 
among the other 47 states. 

How do lowa farmers manage to 
produce so much? Because they con- 
sume so much—is one reason. 

They have tooled up with the best 
machinery—-and are buying more. Be- 
cause of this, they raise more with less 
labor. 

They have lots of the richest land in 
the country—-and are keeping up its 
fertility with increasing amounts of 
fertilizer and better farming practices. 

They are building more improve- 
ments and conveniences into their 
homes than any other farmers in the 
country—and are planning more. 

And for information on how to get 
the most out of their farming efforts 
how to sell what they grow—-where to 
find the facts on what they want to buy 

they go to their favorite farm paper. 


| (Name on request.) 


year 
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New” advertisers this year in Sports Afield (a few of many) 


GENERAL MOTORS CORP., PONTIAC DIVISION 
CHRYSLER CORP., DODGE DIVISION 

SCHLITZ BREWING CORP. 

PALL MALL FAMOUS CIGARETTES 

FEDERAL CARTRIDGE CORP. 

NORTH AMERICAN PHILIPS CO. 

BAKELITE CO. 

GAMBLE-SKOGMO, INC. 

WILLYS-OVERLAND 

GALE PRODUCTS—BUCCANEER MOTORS 


NASSAU, BAHAMAS DEVELOPMENT BOARD 
KENDALL REFINING CO. 

WALTER J. BLACK, INC. 

ALADDIN COMPANY 

GENERAL MARINE CO. 

THE LAUSON CO. 

ALFRED A. KNOPF, INC. 

OLD TOWN CANOE CO. 

DOUGLAS FIR PLYWOOD ASSOCIATION 
GOOD-ALL ELECTRIC MFG. CO. 

THE CREEK CHUB BAIT CO. 


Sets the pace in the active sportsmen’s market! 


*On order in °53; did-not.run in ’52. 


74.3°7 of all hunting and fishing licenses are bought in 20 
states...SPORTS AFIELD has more circulation 

in these 20 states than any other 

sportsman’s magazine! 
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Jr. a staff representative of its 


Mellor to Goodyear Aircraft 
Goodyear Aircraft Corp., 


has appointed Frederic W. Mellor | _ a captain and route check pi- 


\lot with Scandinavian Airlines | 
| System. 


ED Lt. HICKS W. GLENN HICKS 


F&SER Promotes Reynolds 


|ment in Cleveland for Fuller & | 
‘Smith & Ross, has been trans- 
| ferred to the Chicago office, where | 
ihe will assume duties in the ac- | 
‘count handling department. 


ELECTRIC SPECTACULARS 
OUTDOOR ADVERTISING 
KNOXVELLE, TENNESSEE 


NEON, 


Akron, | Sales division. Mr. Mellor formerly | 


Richard F. Reynolds, who has | Kraft, 
been manager of the film depart- | 


James Kraft Dies: 
Was First to Pack 


| Pasteurized Cheese 


CuIcaco, Feb. 17—James Lewis 
78, founder and_ board 


illness. 
Born in Canada, Mr. Kraft left 
high school to work in a grocery 


Advertising Age, February 23, 1953 


store and later moved to Buffalo 
where he worked for a cheese 
company. He came to Chicago in 
1903 and started his own business 


with $65 capital and a rented horse 


named Paddy. 


Mr. Kraft worked consistently | 
|to develop cheese products of un-— 
chairman emeritus of Kraft Foods | 
Co., died yesterday after a brief. 


varying quality and flavor and in 
1916 was awarded a patent for 
pasteurized cheese packaged in 
tins. in 1928 the company 
merged with Phenix Corp. Two 


was | 


rd 


for the 


1950 
TELEGRAM 2,117,778 
STAR 2,114,300 


GLOBE & MAIL 781,972 


stva ie bt year.. 


THE TELEGRAM LEADS 


In 1952, for the third straight year, Canada’s 
largest department store* placed more advertising 
in The Telegram than in any other Toronto 


newspaper. (Media Records) 


1951 
2,232,327 
2,186,355 


773,046 


important advertisers know that The Telegram gets results. 


O’MARA AND ORMSBEE, INC., 


: W. E. BROWNING, 
ca 1106 Dominion Sq. Building, 

2 ; Montreal, Que. 

a 


an 420 Lexington Ave., 
oie: New York, N. Y. 


435 North Michigan Ave., 
Chicago, Ill. 


JOHN E. LUTZ CO., 


Tne TELEGRAM 


DAILY plus WEEKEND 
TORONTO 1, CANADA 


*T. Eaton Co. Ltd. 


1952 


2,191,664 
2,186,546 


1,712,502 


MORE THAN 500,000 PEOPLE IN CANADA’S RICHEST MARKET READ THE TELEGRAM 


|years later Kraft-Phenix Co. joined 
National Dairy Products Corp., 
and Mr. Kraft became president of 
the subsidiary, a post he held un- 
til 1943 when he was named board 
| chairman. 

| 

a A jade collector, Mr. Kraft was 
the author of “Adventure in Jade,” 
published by Henry Holt & Co. in 
1947. A traditional employe merit 
award given by the company is a 
jade ring. 

Mr. Kraft’s youngest brother, 
John H. Kraft, who succeeded him 
as president in 1943, is now board 
chairman of the company. Another 
brother, Frederick Kraft, is v.p. in 
charge of the company’s irterna- 
tional division. 


JAMES C. MONTGOMERY 


Detroit, Feb. 17—James C. 


| Montgomery, 67, assistant general 


/manager of the Detroit News, died 


| Feb. 15 after a heart attack. 


Mr. Montgomery worked for the 
News for 50 years and in 1934 was 
elected president of the Interna- 
tional Circulation Managers Assn. 
His son, Donald M. Montgomery, 
is publisher of the Ledger-Trib- 
une, Attica, Ind. 


KENNETH L. SNEDECOR 

New York, Feb. 17—Kenneth 
L. Snedecor, 56, an account execu- 
tive with Lambert & Feasley, died 
at his*Dobbs Ferry home Feb. 8. 

Before joining the agency, Mr. 
Snedecor was sales manager of 
Gilbert Chocolate Co., Jackson, 
Mich.; v.p. of Sun Advertising 
Agency, Toledo, and advertising 
manager of Owens Glass Co., To- 
ledo. 


WILLIAM A. CARROLL 

CHARLESTON, W. VA., Feb. 17— 
William A. Carroll, 60, one of the 
organizers of WGKYV and its first 
president, died Feb. 11. For the 
past 15 years he was president of 
Flynn Coal & Lumber Co., Charles- 
ton. 


JAMES M. SKINNER 


PHILADELPHIA, Feb. 17—James 
M. Skinner, 64, retired president 
and board chairman of Philadel- 
phia Storage Battery Co. (Philco 
Corp.), died suddenly Feb. 14 of 
heart disease. 

Mr. Skinner was born in Phila- 
delphia and was graduated from 
the University of Pennsylvania in 
1911. He joined Philadelphia Stor- 
age Battery as a chemical engineer, 
was named a v.p. in 1917 and be- 
came president in 1932. In 1939 
he was named board chairman of 
the company which became Phil- 
co Corp. the following year. 


FRANK G. COOLEY 

New York, Feb. 18—Frank 
Gideon Cooley, 67, advertising rep- 
resentative for Guia and World’s 
Business, Spanish-English export 
publications published by J. E. 
Sitterley & Sons, died Feb. 16 at 
his home here. 

Mr. Cooley was with the ex- 
port paper La Hacienda until 1916. 
From then until 1925 he was as- 
sociated with R. G. Dun & Co., 
now Dun & Bradstreet. He then 
joined McGraw-Hill International 
Corp., and from 1932 to 1940 he 
was with Metropolitan Distributors 
Inc. He joined the Sitterley organ- 
ization in the latter year. 


Swisher to May Broadcasting 


Arden E. Swisher has been ap- 
|pointed general sales manager for 


|May Broadcasting Co., Omaha, 
|owner and operator of KMA, 
|Shenandoah, Ia., and KMTV, 


Omaha. Mr. Swisher formerly was 
general manager of KOIL, Omaha. 
He succeeds Howard O. Peterson, 
_who has resigned. 


Interlake Names McConnell 


Interlake Tissue Mills Co., To- 
|ronto, has named McConnell, East- 
'man & Co., Toronto, to handle its 


| 


| advertising. 
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That’s where Electrical Dealer's Distributor Salesman’s Edition goes. 
It’s home delivered. 


And that’s where your sales story goes when you put it in this maga- 
zine — right into the homes of nearly 9,000 appliance-TV-radio 
distributor salesmen — one of the most important sales groups 
in America. 

These are the men who are the final representatives between you and all 
of your dealers. The more they know about your products and policies, 
the better chance you have to improve your dealer distribution. 


The distributor salesman’s section in Electrical Dealer provides the 
only material in the U. S. edited exclusively for these men. Take a 
look at this section. (If you don’t have a copy of Electrical Dealer, we 
will be glad to send you one.) Note how our editors cover subjects of 


ELECTRICAL DEALE 


Chicago 11, 22 East Huron Street 


THE APPLIANCE + RADIO + TV » SALESMAGAZINE 


into the 


\\, living room! 


interest only to distributor salesmen. Many of these subjects are the 
same subjects that come in for long discussions in manufacturers’ 
sales departments. 


Put yourself in the place of a distributor salesman. Would you be 
interested in getting this kind of help? Would you read this special 
section? We think you would — as thousands of these men are 
doing — in their homes — at their leisure. 


Here is the place to keep your sales story — in Electrical Dealer — 
every month. Electrical Dealer delivers Readers — nearly 9,000 distrib- 
utor salesmen — 29,000 leading appliance, radio and TV dealers — 
and every electrical appliance distributor in the country. ED is the 
only magazine that covers all 3 important sales groups. The Haywood 
Publishing Company, Chicago, Illinois. 


Cleveland 15, 1836 Euclid Ave. 
New York 17, 101 Park Ave. 
McDonald-Thompson... 

San Francisco, Dallas 

los Angeles, Seattle 
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7,900,000 


LINES OF ADVERTISING IN 1952! 


A gain of 700,000 Lines in 1952! 
...0n top of a gain of 1,000,000 lines 


IN 1951! 


...0N top of a gain of 900,000 Lines 


IN 1950! 


In 1952, Retailing Daily published the largest volume of advertising ever to appear in any 
home furnishings business publication. This has been true for many years... with Retailing 
Daily widening the gap between itself and the rest of the field year after year. 


Why this phenomenal growth? Simply because more and more home furnishings manu- 
facturers and their advertising agencies have found that Retailing Daily is the fastest and 
most powerful selling force in their business paper field! Its unique position as the only daily 
of the home furnishings industries gives it a vitality, a reader interest and reader action 
impossible to generate in any other way. 


Home furnishings retailers need business news. Fast. They get it that way in Retailing 
Daily. And because Retailing Daily makes advertising part of that business news, it helps 
advertisers sell. 


Repeat: Retailing Daily helps advertisers sell. 


.} That, in a nutshell, is the story. The secret of Retailing Daily’s success is... the selling 
success of its advertisers. 


Retailing Daily A Fairchild Publication. 7 East 12th Street, New York 3, N.Y. 


The only daily newspaper of the home furnishings industries, 


COVERING: Furniture and Bedding, Juvenile Furniture, Upholstery Fabrics, 
Draperies and Curtains, Floor Coverings, Lamps and Lighting, 
China, Glass and Decorative Accessories, Housewares, Electric 
Housewares, Major Appliances, Television, Radio and Phonographs. 
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Y we cee oe oe ee nd age AMO » | Department Store Sales... DEPARTMENT STORE 


I In the (2600 RETAILERS i 1953 Sales Are Off to Flying Start , SALES. INDEX : 


: WASHINGTON, Feb. 17—For the for the Feb. 7 week was the 13% : Week to Feb. 7, °53*..p88 
aes ne s fourth week in a row, department sales increase for department ~ Week to Feb. 9, °52*....87 
there are 240,000 PEOPLE 


store sales in the U.S. were higher stores in the Detroit metropolitan “| Week to Jan. 31, '53*....86 


than those of a year ago. area. The sharp gain was attrib- " se anlage 
'9 Week to Jan. 24, °53*....85 
The Federal Reserve Board re- uted, mainly, to the increase in em- 96 onO% 
Between them they transacted over ported that the nation’s big stores | | ployment rolls in the Detroit area. |} Week to Jan. 26, °52*....83 


registered a 1% sales increase for' Other big sales gains for the| 
the week ended Feb. 7. This fol- week were the 20% in Toledo, 
lowed three successive weeks of 15% in Houston, 14% in Denver 


Oe % gains over the comparable and 13% in El Paso. Nee : a al 
W a g F . weeks last year. % Change from je Peace oases: 
: nee Thus, for the four weeks ended | Federal Reserve District, “a “ Fe 


*Not adjusted seasonally. 
pPreliminary. 


297 million dollars of Retail Sales in 1952 ohn 


oe oma E08 


Jan. Jan. b. 
Area, Cit P | Cities 
TELCO. BUILDING, ROCK ISLAND, aia . A petite age ol a bated UNITED  oTAYES nee . . : fp atl Boston ...... 3 ” = 
. pi 3 “ . | Boston District nen 5 2 pa 
» Represented by Avery Knodel, Inc. | Metropolitan Areas Providence  ......--..0...- . —4 2 —j7 
. , New Haven... 21 «14 —38, New York District ........ — 7 
_#One of the biggest gains reported Lowell-Lawrence ........ 7 29 —22 pe Areas ° , 
RR : «a 5 
Rochester .... 10 0 1 
Syracuse 8 r5 —6 
Cities 
oa ee —7 —1 —10 
aa —4 3 2 
—_— District .... 1 rlO —I1 
Sit 
Philadelphia .................. 1 r7 0 
Cleveland District ........ 4 —! 7 
Metropolitan Areas 
pS SSS Sere R 12 —1 8 
Cincinnati 13 8 10 
Columbus 12 1 7 
Toledo 13 8 20 
IES” isis iacdthcakwaneabsdliioussia 6 —8 5 
Cities 
OL ere 6 2 9 
I ici ccsssnsssnseses 2 —10 3 
Richmond District ........ -—TIr-li —6 
Metropolitan Areas 
Washington .............0..... —16 —5 —5 
Baltimore ............ ‘ 10 —15 —9 
Atlanta District ............... 5 2 6 
Metropolitan Areas 
Birmingham ......... 9 —T7 7 
Jacksonville .. ihn ae 0 2 
IID « sicscseccsosvaucs 8 11 ° 
Atlanta ...... 0 0 2 
Augusta ae 5 7 —1 
New Orleans 11 0 6 
Nashville ...... : om 7 11 ° 
Chicago District ....... 5 1 1 
Metropolitan Areas 
IED -eccccccnensessivessiess 0 —6& —5 
Indianapolis 230 =—1i 2 
Pee 11 8 13 
Milwaukee —6 2 —5 
St. Louis District ...... —! r4 5 
Metropolitan Areas 
BACCRD TOC ceveccssveceess. —3 —3 7 
Louisville 2 4 1 
St. Louis 1 7 4 
Memphis —4 5 6 
Minneapolis District ... 9 —t —6 
Metropolitan Areas 
page eee Paul 10 -—5 —6 
Ws inneapolis City ..... 3 -—4 —6 
. ° . ° . St. Paul City ............ 28 —6 --3 
Write, phone or wire our Ward-Griffith representative 4 Cities r 
. ° —— Duluth-Superior _....... 4 8 —11 
in your area for the story on the Providence-Rhode Island B) Kansas City District _ rm 2 8 
° > Metropolitan Areas | 
markei—one of the nation's top test markets. Denver ......... _ a 
0) eee —ll -9 —5 
(Lo —3 3 10 
The nation's 19th market is a BIG market in a small pack: NG mamma = = *S 
age—compact, stable and selected year after year by the — Ge 
H H H ° Kansas City ............ . —f 0 8 
leading advertisers for testing new products, new packaging 7” BR mg A. Alaa ~ — -. | 
<1) rH ti Metropolitan Areas 
or merchandising ideas. le i aneiomanacalll 13066 
: oe nies =a 13 
‘ . . 
New England's Second Largest Market is a nationally- oe 
. . . . . Sz 
accepted proving ground which is dominated by The Provi- eae eee oa: ta fl 
e « 4 } lit 2 
dence Journal-Bulletin newspapers, recognized among the BR oy > lia 
aos Downtown Los 
most productive in the country because of the completeness at .. & & A 
e ° ee Westside Los 
of their all-over coverage and the directness and intimacy of . >: 3 3 oO 
e ° , " OS” eee 3 23 —8 
their penetration. 4 y San Francisco- 
Pe Oakland _....... fen: aa 0 — 
ope San Francisco City. —3 —1 
Offices: 247 Park Ave., New York, 17; 400 No. Michigan pn Oakland City ....... 4 2 8 
° . . : ‘ eo saibebinseni 1 15 
Ave., Chicago, I!l.; General Motors Bldg., Detroit 2, Mich.; B Salt Lake City "78 
. P i . . Seattle ..... vere : 
942 Lincoln Liberty Bldg., Philadelphia 7, Pa.; 803 Statler Bldg., eee 30410 
Boston 16; 908 Russ Bldg., San Francisco 4, Cal.; 22 Marietta Ge Revised. 


‘ ' *Data not available. 
St. Bldg., Atlanta 3, Ga. i 
>" 1952 RETAIL SALES 
ee HIT $164 BILLION 
. WASHINGTON, Feb. 17—Retail 
sales in the United States totaled 
$164 billion in 1952, a gain of 4% 
over 1951, the Department of Com- 
merce has reported. 

Strong Christmas buying helped 
the retail stores set a new record 
for yearly sales. 

A preliminary estimate placed 
December retail sales at $16.8 bil- 
lion, 20% higher than November 
Sop dollar volume and 9% above sales 
$6 a 4 in December, 1951. 

Almost every type of retail out- 


let showed a sales gain over 1951. 
| Sales of Group II retail stores, 

@® those operating 11 or more stores, 

totaled $30.1 billion in 1952, an 

U L L ct T I | |. increase of 6% over 1951. 


Re The Providence Journal The Evening Bulletin The Providence Sunday ‘elieal 
rs | Represented Nationally by WARD-GRIFFITH CO., Inc. | 
‘ Offices in New York, Chicago, Detroit, Philadelphia, Boston, San Francisco and Atlanta | 
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Typesetting in English 
and over 600 
Languages and Dialects 


WORLD'S FOREMOST FOREIGN- 
LANGUAGE TYPOGRAPHIC SERVICE 
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Family Circle 105 gain 47% gain 688,734 gain 4,000,000 
Woman’s Day 38 gain 17% gain 26,304 loss 3,750,000 
McCall's 23 loss 11% gain 226,115 gain 4,200,000 
Better Homes & Gardens 109 loss 0% 36,434 gain 3,600,000 
Woman's Home Companion 54 Joss 7% loss 266,581 gain 4,100,000 
Look 160 loss 5% gain 40,835 gain 3,250,000 
Saturday Evening Post 168 loss 13% gain 229,370 gain 4,000,000 
Collier's 180 loss 0% 30,691 loss 3,100,000 
Life 239 loss 6% gain 38,234 gain 5,200,000 
Ladies’ Home Journal 253 loss 14% loss 117,092 gain 4,275,000 


The incredible record of growth of one magazine makes the answer pretty plain. 


And it demonstrates an exciting new publishing trend, brought about by millions 


of housewife-shoppers. 
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Arthur Howe: 25 West 45th Street, New York 36, LUremburg 2-1900 
Court Freeman: 360 North Michigan Avenue, Chicago 1, RAndolph 6-0828 


4,000,000 of them now buy this magazine 
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ale PRUE CES 


His planning 


Executive session at Heywood- 
Wakefield head office in Gardner, 
Massachusetts. In earnest “‘shirt- 
sleeve’’ discussion, starting lower left 
to right: Paul B. Posser, Vice- 
President and General Sales Manager; 
Richard N. Greenwood, President; 
Henry C. Perry, Treasurer; 

W. B. Stearns, General Superintendent; 
Carl B. Lugbauer, General Advértising 
Manager. Heywood-Wakefield gives no 
exclusive franchises, has thousands 

of retail outlets. 


#§ His product 


Heywood-Wakefield volume is in their modern line. 
Only birch wood is used, and only the outer cuts of 
each tree trunk. Outstandingly different are the 
Heywood-Wakefield ‘‘soft curves’’—most unusual in 
modern furniture. The curves are hand-sanded, a 
modern meeting of handcraft work and mass 
production. 


His supply line 


1,250,000 board feet of lumber are cut in the Gardner 
plant alone each month. Here the Hyster handles a 
3% ton “package” of lumber, totaling 1576 board feet. 
24 complete bedroom suites will be made from this 
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Heywood-Wakefield Company sets 


formula for spectacular sales increase 


successful? 


His plant operation 


1800 people work in the Gardner plant—1 in 
every 12 Gardner citizens. Heywood-Wakefield 
had one of the first conveyorized finishing lines 
in the furniture business, has streamlined all 
plant operations to minimize cost and increase 
production. 


The power 
of his 
advertising 


Because women buy most 
home furnishings, it made 
sense to Heywood-Wakefield 
to use the biggest women’s 
magazine (Ladies’ Home 
Journal) consistently. The 
following facts prove Journal 
power: 

1. BIGGEST circulation . . . bigger 


than any other magazine ever edited 
for women... over 5,000,000. 


2. BIGGEST newsstand sales .. . 
topping every other magazine in the 
world carrying advertising. 


LADIES’ HOME 


Heywood-Wakefield has been in business well over a hundred years. 


While craftsmanship standards remain as high as in ‘‘Whaler”’ days, 
Heywood-Wakefield has moved with the times. In 1951, when the furniture 
industry as a whole was off, Heywood-Wakefield ran ahead of their previous 
year with volume close to $28,000,000. 


In 1947, Heywood-Wakefield began to really move into the “big time.’’ They 
started national advertising, ran two half-pages in color in Ladies’ Home Journal. 


Sales in 1951 showed a 32% increase over 1950. In 1952, Heywood- Wakefield 
scheduled more space in the Journal than in any other single publication on their list. 


In his March, 1952, statement to stockholders, Richard N. Greenwood, President, 
said: ““The increased demand for our goods has been in part achieved by an 
improved advertising campaign in magazines.” 


Anyone who has goods, or ideas, to sell to women will find that it pays to 
advertise in the magazine that women truly believe in—Ladies’ Home Journal. 


Never Underestimate the Power of @ Woman! 


And WEVER underestimate the power of hor feverite mogerine! 


"JOURNAL 


RNAL 


... the magazine of new horizons 
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Hundreds of Ad Agencies rely on Filmack 
for TV Spots by Mail. With our 35 Years 
Experience , Huge Facilities, and Expert 
Craftsmen, we can produce all types of 
stop-motion, full animation and TV slides! 
... Send in your Storyboards for quotes. 


HILMACK STUDIOS 1323 SOUTH WABASH AVE., CHICAGO 


Promotes Ruth Wertheimer 


Gale Dorothea Mechanisms, 


Advertising Age, February 23, 


|Hamilton Promotes Zenner 
Hamilton Beach Co. division of 


Elmhurst, N.Y., manufacturer of | Scovill Mfg. Co., Racine, Wis., has 
animation devices, has promoted| promoted Ralph Zenner to sales 
Mrs. Ruth Wertheimer to the sales manager. Mr. Zenner succeeds Fred 
staff covering the New York area.|S. Tuerk, who has retired after 23 
Mrs. Wertheimer is the company’s| years. He has been Mr. Tuerk’s 
first saleswoman and reportedly | assistant for six years. 


the first in the animation field. 


Bronner Joins ‘Companion’ 


Marton Joins G. M. Basford 
Howard M. Marton, for the past 


Frederick V. Bronner, formerly four years an associate account ex- 


with National Biscuit Co., 


has ecutive with Fuller & Smith & 


‘Bardahl Oil Finds 
‘Humorous Approach 
Paying Off in Video 


SEATTLE, Feb. 17—The copy 
books sometimes say, leave humor 
out of advertising. 

But Bardahl Mfg. Corp., pro- 
'ducer of additive oil sold world- 
‘wide, has come up with a one- 


joined the promotion department | Ross, has joined G. M. Basford Co.,;™inute animated television spot 
of Woman:s Home Companion,| New York, as an account execu- 


New York. 


tive. 
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Datario leads 
the world! 


If you sell in Canada, take a tip from the 
world’s businessmen who are investing in 
Canada. Take a moment to consider 
this: In the last 10 years, Ontario has 
expanded her manufacturing industries at 
a greater rate than even the U.S.A. — 
faster in fact, than any other area in the 
world! Nearly 40% of all the capital 
investments in Canada are going into 
this one “workshop” province. 


Is your advertising going into Ontario 

on a commensurate scale? Take a look 
at your schedules . . . and make sure 
The Star Weckly is there! For the 
biggest part of The Star Weekly’s huge 
circulation .. . 57.8% ... is in this 
biggest-by-far Canadian market. No 
other publication gives you such complete 
Ontario coverage. And no other publication 
offers this circulation leadership in 
Ontario, plus balanced all-Canada 
coverage, at lowest cost. What's true in 
Ontario's rich market centres is true 
everywhere in English-speaking Canada: 
Wherever population and sales 

are heaviest, you find the heaviest 
concentration of Star Weekly circulation. 


In Canada 


Published at 80 King Street West, Toronto, Canada. 
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x The STAR WEE 


covers every centre 


Montreal Office: University Tower U.S. Representatives: Word-Griffith Co. Inc. 


MM 


THE MAKING 


7 
* NDI § % 
SH CANS! 

xa +h 


fer 


‘ 
« SF 


i 

/ 

¢ 

uy ¢ 

’ "he 
Oe i 


f 
—— ze 


that kids the who-dunnits, brings 
a smile in the midst of the com- 
mercial and, what counts more, 
brings a smile also to distributors 
looking for the sales results. 

The new TV spots were tested 
first in St. Louis by the midwest- 
ern distributor, Bardahl Oil Co. 
of St. Louis. They were opened 
this month in Seattle, and cur- 
rently are shown on one TV out- 
let in each of 26 markets in the 
/country. 


s Each spot in this series opens 
in dramatic fashion with, “This 
story is true!” Then, illustrated 
with animated cartoons, a motor- 
ist is pictured in trouble, limping 
or being hauled to a service sta- 
tion. There Bardahl is telephoned 
for. A few minutes later Bardah]l 
appears, in the person of a square- 
jawed detective who flashes his 
badge, the Bardahl label. He spots 


the villains under the car hood: 


“Dirty Sludge, Sticky Valves, 
Gummy Rings, and Blacky Car- 
bon.” His solution, of course, is 
Bardahl poured into the crank- 
case, and Bardahl Top Oil poured 
into the gas tank and carburetor. 
With that, the sick car purrs out 
of the station. 

The clincher follows this pat- 
tern: The service station operator, 
who is the narrator, remarks: 
“Bardahl has done it again.” 

Bardahl with the Dick Tracy 
profile asks: ‘New customer?” 

“Yes,” 

“He’ll be back.” 


® The spots were produced by the 
Ray Patin Studio, Hollywood 
through Bardahl’s agency, the 
Wallace Mackay Co., Seattle. Ger- 
ry Hoeck, the account executive, 
points out, “These spots do not 
scream the product-benefits. They 
do not tell what the product does. 
But we do this by inference in 
the course of telling a story.” 

Television spots for Bardahl Oil 
Co. of St. Louis are placed through 
the Kirsch Agency, St. Louis. 


GE Splits Appliance Sales 


The major appliance division of 
General Electric Co., Louisville, 
has divided sales responsibility for 
dishwashers and kitchen cabinets. 
Gabriel E. Drollinger, sales man- 
ager for both products since No- 
vember, 1951, will now handle 
cabinet sales; Jack J. Clarke, who 
left the company to join an agency 
/Six months ago, has rejoined the 
| staff as manager for dishwashers. 


_Martin-Senour Campaigns 


Martin Senour Paint Co., Chi- 
cago, will use four-color pages for 
its spring program in House Beau- 
tiful, House & Garden, Living for 
Young Homemakers and Sunset 
| Magazine. The use of the com- 
|pany’s Nu-Hue Visualizer to “try 
|on” different colors in order to 
select a color scheme will be pro- 
-moted. MacFarland, Aveyard & 
\Co., Chicago, is the agency. 
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When you’re shooting for sales in industry, you’re 


trying to hit a moving target. 


The men we are selling today are not the same men we 
sold yesterday—nor are they the same men we will 
be aiming at tomorrow. 


We all know this. But perhaps we haven’t realized just 
how fast the industrial sales target moves. 


Here is what a six-year study of one corporation revealed: 
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Source: U.S. STEEL Study of Customers 


Here’s another case. Recent studies of the metalwork- 
ing industry in Erie, Pennsylvania showed that, in a 
three-year period, 56% of the companies had placed 


new men in one or more top positions! 


Promotions, deaths, retirements, and transfers cause a 
surprising rate of change. There is always a crop of 
new men coming on to fill jobs of greater responsi- 
bility —taking the places of the men who have moved 
out of the picture. 


But the target moves in still another way. It keeps 
getting bigger. The metalworking industry, for example, 
doubled its volume from 1940 to 1950, when production 
hit $81.5 billion. Since then the figure has climbed to 
$106 billion. By 1960, this world’s largest industry 
will top $120 billion in sales. 


Making your sales keep pace with industry calls for a 
bigger selling job today ...and one of your soundest 
aids will be a consistent advertising program prepared 
and carried out by your advertising agency. These men 
know how to keep sales-stimulating information flow- 
ing out to your markets—hitting not only today’s buy- 
ing targets but also educating and winning over the 
younger men who will move into the buying positions 
in the years ahead. 


The target never stands still. We must move and 


grow with it. 
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THE AMERICAN MAGAZINE MOVES AHEAD 
.—Third in a Series of Progress Reports 


30,349,000 


Hours of 


reading time for each issue of 


merican 


MAGAZINE 


THINK OF THE BUYING DECISIONS THAT CAN BE 
MADE IN 30,349,000 HOURS OF READING TIME! 


Detailed information about the length of reading time for each of the magazines 


studied is available to advertisers and their agencies. To arrange an immediate 


presentation of this data, call the nearest office of The American Magazine. 
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Each reader of The American Magazine spends 
nearly 3 hours with his or her copy according 
to a new readership study, largest ever made. 


There is more to magazine advertising value than the num- 
ber of copies sold and certified by the Audit Bureau of 
Circulations. More even than the accumulated number of 
readers. For example, last week’s progress report pointed 
out that American Magazine readers open and read it nearly 
twice as often as readers of other family magazines. In addi- 
tion, the length of these individual reading sessions is 
important too. You see, more reading time means more 
selling time. 

The new magazine study made by W. R. Simmons & 
Associates, based on 33,452 personal interviews and tech- 
niques acceptable to every research expert, shows the sur- 
prisingly long reading time men, women and young adults 
spend with their family magazines. It reveals how devoted 
the American reading public is to its favorite periodicals. 


The American Magazine Tops Them All! 


The study proves that, issue for issue, The American 
Magazine provides greater advertising opportunities than 
any other of the big five family magazines. It reveals facts 
like these: 


The average reader of The American Magazine spends 
2 hours and 58 minutes with his or her copy. (That's 
over an hour per person more than any of the other 
magazines enjoy.) 


The average copy of The American Magazine receives 
12 hours and 35 minutes of reading time from all its 
readers. (That’s nearly twice the amount of reading time 
enjoyed by the second magazine.) 


Thus, each issue of The American Magazine receives a 
total of 30,349,000 hours of reading time. (That’s more 
than any other major magazine in the family field.) 


” 


Such figures are completely understandable because The 
American Magazine is a monthly magazine —enjoys a full 
30 days of actual reading life. No other weekly or bi-weekly 
periodical can hope to get equal attention because such 
magazines replace themselves every 7 or 14 days. 

Furthermore, reader response to The American Maga- 
zine is spontaneous and unforced. The American Maga- 
zine’s 10,230,000 readers just simply like the kind of 
wholesome, inspiring articles, stories, novels and features 
it provides between its covers each issue. That’s why they 
pick it up and read it 40,920,000 times, That’s why they 
spend 30,349,000 reading hours with each issue. There is 
no other explanation. 


Continued Bonus Circulation 
at Current Rates 


The January 1953 issue of The American Magazine hit 
above the 2,700,000 mark to set an all-time, single-issue 
circulation high. There is every indication advertisers will 
continue to receive a bonus of more than 250,000 above the 
current base rate. While this should call for a rate increase, 
The American Magazine is now guaranteeing advertisers 
current rate protection until January 1, 1954. 


Coming Next—What Happens to 
Family Magazine Readership in TV Homes? 


The American Magazine’s next progress report will cover 
the effect of TV viewing on magazine reading time. It is the 
most up-to-date and authentic information on this contro- 
versial subject. Watch for it! 


The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, N. Y., Publishers of The American Magazine, Collier's and Woman's Home Companion. 
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[[Colorado’s Only COMPLETE | 
| Broadcasting Service — 


— 


a = 3 — ROT iy : Poke iss : pepe by ssi 


JOHN BLAIR 


” METROPOLITAN 
LOS ANGELES 


KBIG —the Catalina 
Island Station delivers 
Los Angeles, San Diego and 


105 other incorporated cities 


PLUS vast rural populations 

in eight big counties. 

Ask us now for 

New KBIG Coverage Map 

and Market Statistics Brochure. 


Represented by 
Robert Meeker & Associates, Inc. 


sales message te 5,887,135 people JOHN POOLE 
overanareaef = 


26,799 squers miles, ~+~©-« BROADCASTING CO. 
“age all KBIG * KBIF © KPIK 
6540 Sunset Boulevard 


Hollywood 28, California 
HEmpstead 3205 


Giant Economy Package of 
Southern California Radio 
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Advertising Age, February 23, 1953 


A WORLO OF BRILL IN 


nod z SYMBOL 


oe and ; pee sn | SKILL AND A SYMBOL-—This full-color spread appearing in the March Fortune will 
BLAM-TV kick off the National Electrical Contractors Assn.’s new campaign to gain identifi- 
cation for itself and members. Fuller & Smith & Ross is the agency. 


\Electrical Contractors Appoint F&S&R, 
‘Plan Biggest Drive Locally and Nationally 


-. WASHINGTON, Feb. 17—The Na- & Ross, and a new hard-hitting ad- 
4 NBC and DuMONT " Ze | tional Electrical Contractors Assn. 
. |has a new agency, Fuller & Smith 


vertising program. The promotion, 
the largest and most concerted in 
the group’s 50-year history, is de- 
signed to familiarize industries, 
architects, businesses and home 
owners with the association and its 
3,200 members. 

NECA’s program is two-pronged, 
with complete plans for a national 
and local promotion. 

The national drive kicks off in 
March with a full-color spread in 
the March Fortune. Thereafter, 
color spreads and pages will ap- 
pear in Fortune every month un- 
til November, with the exception 
of the August issue. At the same 
time, b&w versions of the ads will 
appear in page and three-column 
sizes in Business Week and the 
Wall Street Journal. 


® For the local promotions, Fuller 
& Smith & Ross has prepared an 
elaborate pocket-folder kit which 
gives the NECA member a com- 
plete blueprint of the national 
campaign and a local promotion. 

The local promotion is summed 
up in three folders. The first deals 
with advertising, and has pointers 
designed to lead the contractor 
through the subtleties of advertis- 
ing. For example, in discussing the 
relative merits of advertising in a 
morning or evening newspaper, 
the folder explains that the morn- 
ing newspaper is generally read 
by business men and the even- 
ing by the family. It advises con- 
centrating in one or the other edi- 
tion, depending on what market 
the contractor wishes to tap. 

The folder goes on to give ad- 
vice on using telephone directory 
listings and gives forms for direct 
mail letters, radio commercials and 
information on other types of ad- 
vertising. The other two folders 
are devoted to ways of using de- 
cals and stickers for self-identifi- 
cation and a very detailed how-to- 
get-local-publicity plan. The latter 
includes news releases, speeches 
and a script for a radio-TV inter- 
view. Drop-in newspaper mats 
are offered. 


‘Campaign of Truth’ Gets 
Ad Agencies’ Cooperation 

More than 50 advertising agen- 
cies are cooperating in the State 
Department’s “Campaign of Truth” 
by sending surplus magazines to 
U. S. information centers in 42 
foreign countries. 

The publications are used in the 
American library at the centers 
to service local universities, trade 
schools, libraries and individuals. 
Present plans call for increased 
agency participation, through the 
American Assn. of Advertising 
Agencies, so that enough material 
will be available to service all of 
199 centers. 


‘Telegram’ Hikes Rates 

Increased production costs have 
forced the Toronto Telegram to in- 
crease its retail and amusement 
advertising rates 3¢ per line, ef- 
\fective April 1. The paper also 
‘announced that it gained 9,671 
|new subscribers from Sept. 30 to 
| Dec. 31, 1952. 
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otk On 


in a wage earner neighborhood 


Chances are 1 to 4 you'll find at least one major appliance 


bought during the past year 


That's natural. Wage earners today have more money to spend than 
ever before. They’re spending it, too! Big!* 


Chances are 1 to 2 you'll find at least one reader of a great 
True Story Women’s Group magazine 


That's natural, too! For almost 35 years Macfadden has studied... 
surveyed ...served wage earners exclusively AS NO OTHER MEDIA 
HAS! Every story, every article, every feature in True Story Women’s 
Group magazines is edited for wage earners —catering to their tastes, 
their needs, their judgment of what makes good reading. 


VW & We "* F % 


at 


” To see what they earn and how 


1 3 7 | FI ASH! they spend — write for your copy of 
N EW Ss, 4 . ° AMERICA’S NEW BUYING POWER 


— 
‘ . 
the nation, stores 
yoni e wage earners If it’s wage earners you want, turn to 
e that serv 
i are doing the big volume 
ie 
g 


wesoetn | TRUE STORY Wonert cous 


Check your own 


the market place of wage earner America! 


MACFADDEN PUBLICATIONS * 205 EAST 42 STREET » NEW YORK, NEW YORK © OFFICES: CHICAGO, SAN FRANCISCO f. | : ; 
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Lverything You Said\s 


READERS SAY: 


“From barn-door to book, that’s what Country Gentleman has 
come to; now easier to handle and read, and can be filed for future 
reference” ... “The moment I removed it from my mailbox, it 
clicked immediately” .. . “Like receiving a surprise gift package 
—chock full of good and practical articles—a fine magazine now 
better than ever”... “A pippin—just like the chickens on the 
cover”... “I like the Country Living section very much—you 
certainly have improved it”... “Thank you for making your 
magazine more modern and easier to read and enjoy.” 


ADVERTISERS SAY: tm 


“Farmers are going to be busy with all the helpful information™ 
... “Beautiful, bright, very interesting”... “Ll never expected 


“oe . . . . . o* FP 
such a terrific first issue”... “LT think your cover is outstanding | rp 
... There is a line here waiting to see it”... “A lot of meat in ‘3 


the editorial” . . . “Sparkles—should certainly please your sub- 
scribers” .. . “Smart move—Country Gentleman will reach even : 
greater heights.” : a 


“ep ove’? AGENCY PEOPLE SAY: 


RTE “We all knew Curtis would not settle for less than the best”... 
ae “Really alive, full of color, and beautiful” .. . “Readers can't 
tert 4 ‘ . . . ee . . t 
ene oo afford to do any skipping”... “Much more vitality, and before 
é U ppine 
wer ; a cows , - 
, you had a great deal”... “Will continue to build respect and 
affection” ... “A whiz-bang!” ... “It is wide open, it breathes 
and is easy to read”... “A real farm package” . . . “Impressed 
with tremendous amount of how-to-do-it material.” 


DEALERS SAY: 


“You threw away the old running boards and streamlined this 


vehicle—it doesn’t need a new engine or frame”... “More read- MARCH ISSUE 
able, more colorful, a definite improvement”. . . “Like new . , 
‘ ; ; ANOTHER WHOPPER! 


compact size, feel advertising will be more effective”. . .““Good 


farmer comment on issue we had in our store”. . .“" Most complete ‘ 

aaa. ge with 208 editorial and 
coverage of country life and its needs”. . .“ Pleased with every 
change—advertising should be more effective and profitable.” advertising pages! 
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NIt Would Le-—Plus!” 


—this manufacturing executive’s comment on the new 


and greater Country Gentleman typifies its enthusi- 
astic reception by advertisers, agency people, dealers 


..- by men and women readers throughout America. 


A Great Magazine Made Greater 
.- for loday’s Greater Mural America 
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This Week in Washington... 


New Budget Estimates Coming Soo 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Feb. 
senhower administration has fired 
its first shots in the battle to cut 
the government’s budget. 

The $79 billion budget—with a 
$10 billion deficit—which was for- 
warded to Congress by the Demo- 
crats last month is more or less on 
the shelf. Government agencies are 
under instructions to provide the 
White House with fresh estimates 
by March 3. 

These estimates will show the 


19—The Ei-| 


solve their mutual differences. 
Actually, the campaign for Mr. 
Mason ran into rough sailing. Dur- 
ing seven years at FTC Commis- 
sioner Mason has heckled his fel- 
low commissioners for literal and 
inflexible interpretations of law. 
As a consequence, trade avsocia- 
tions which speak in the name of 
small business have expressed fear 
that he might soft pedal enforce- 


/ment of the Robinson-Patman Act, 
the law which requires sellers to 


activities which will be dropped in | 
the event 1954 budgets are pegged | 


at any of several lower f'gures. 
Once the new estimates are re- 
ceived, the President will be in 


own budget and tax program. 

Meanwhile, the House appropri- 
ations committee has brought in a 
secret weapon to strengthen its 
own fight against bulging federal 
expenditures. 

Appropriations committee chair- 
man John Tabor (R., N. Y.) knows 
from experience that the fight 
against spending often flounders 
because congressmen lack the ex- 
perience to decipher the budget 
bookkeeping of the downtown 
agencies. 

As a remedy, his committee has 
recruited a special task force of 
experienced business men tc help 
the -subcommittees dissect the 
budget presentations. This task 
force, made up of bankers and ac- 
countants from the nation's lead- 
ing firms, is already combing over 
the budget documents and hunt- 
ing for places where spending can 
be curbed. 

+ . e 


The new administration has had 
a rough time picking a new chair- 
man for the Federal Trade Com- 
mission. When Jim Mead re- 
linquished the chairmanship last 
month, there seemed little doubt 
that the mantle of authority would 
fall on Commissioner Lowell Ma- 
son. 

Mr. Mason was the logical choice. 
Besides being FTC’s most experi- 
enced member in terms of senior- 
ity, he symbolizes to many business 
people that wonderful day when 
government and business will 
work peacefully together to re- 


Fish for Business 
Where the Biting's Good! 


tins 
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d 
of Sey 
THE HAMMOND TIMES 


covering the 


Robust 
HAMMOND- 
EAST CHICAGO 


Market 


Indiana's 2nd Largest ABC City Zone 


187,969 


This.thriving, dynamic industrial 
market Is served locally ONLY by 


THE HAMMOND TIMES 


Hammond, Indiana 


National Representatives 
BURKE, KUIPERS AND MAHONEY 


Me . . | Carson. 
a position to give Congress his | 


treat all customers equally. 

The outlook was further com- 
plicated when the administration 
began 
Lawyer Edward Howrey as a re- 
placement for Commissioner John 
Mr. Howrey, who has 
practiced here 24 years, was avail- 
able, and word circulates that he 
expects the ehairmanship. 


considering Washington | 


| The Interstate Commerce Com- 
| mission turned its back on protests 
| against a 20% increase in railroad 


J] charges for the transportation of 


newspapers in the West. The pro- 
test was filed by the American 
Newspaper Publishers Assn., 
which contends that the movement 
of newspapers in baggage cars or 
/coach vestibules was added traf- 
fic for a facility “operated pri- 
marily for other purposes.” 

ICC noted that the existing rate 
is only 38% higher than 1931, 
while railroad wages are up 167% 
over 1935-39 and fuel 119% “The 
rates on newspapers have not been 
increased in proportion to the rail 
| costs, or the sale price of newspa- 
/pers, or the advertising rates of 
publishers,” ICC commented. 

* a o 
| The House interstate conimerce 
committee has been holding “open 
| house” hearings during the past 
few weeks to get acquainted with 
officials of various government 
/agencies and congressmen who are 
| sponsoring legislation which comes 
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under the committee’s jurisdiction. 
During Monday’s session, the 
committee heard eight House mem- 


son (D., S. C.), who has reintro- 
duced a perennial bill hanning 


listened attentively and said it will 
decide later whether the bill is to 
be scheduled for hearings. 

> 4 @ 

Deputy Treasury Secretary W. 
Randolph Burgess made it clear 
that Republicans intend to push the 
sales of Series E and H savings 
bonds in their present form. He 
told a conference of volunteer bond 
salesmen that energetic promotion 
of savings bonds “is a major fea- 
'ture of the government’s over-all 
debt management policies.’’ Bond 
‘sales in January were good, he re- 
poried. “They appear to reflect 
also a renewed confidence in the 
stability of the U. S. dollar.” 

ry « * 

C. D. Jackson resigned as pub- 
_lisher of Fortune for the “hot 
'seat” in the administration’s psy- 


bers, including Rep. Joseph Bry- | 


liquor advertising. The committee | 


| chological warfare campaign. He’s 
to be special assistant to the Pres- 
ident, handling the liaison between 
the various government cepart- 
ments and agencies active in “cold 
war” planning. 

During World War II, he was 
deputy chief of psychological war- 
| fare with Gen. Eisenhower in North 

Africa and at SHAEF headquar- 
ters during the planning of the 
| European invasion. In the 1952 po- 
‘litical campaign, he direcied re- 
search and speech preparation for 
| the Eisenhower headquarters. 

Late last month he was ap- 
pointed as a member of the Presi- 
dent’s special committee studying 
international information activi- 
ties. 


6 2 * 

The motion picture industry’s 
confused handling of its bid for 
theater TV channels is something 
of a scandal. Hollywood moguls 
and their legal big guns tripped 
all over themselves in their efforts 
to convince the Federal Commun- 
ications Commission of the need 
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New York Sunday News Section circulation & percent family coverage 


Full Run 
Country 


Se 62 + 6 2 


“ee @ « 


Ps. '6. 6.44 €. a 


Queens-Long Island . 


Nassau-Suffolk .. . 
Newark 


3,947,424—total city, suburban, and country 


1,615,541—outside New York City and fifty mile zone 


. 2,331,883—59.0°..,in New York City and fifty mile zone 


1,165,942—29.5°.., every other copy in New York City and suburbs 
1,090,085—59.9°.,,in Manhattan, Bronx, Staten Island; suburban 
New York, Connecticut and Northern New Jersey 
656,237—59.5°.,, in Manhattan, Bronx, Staten Island 
147,454—60.4°,,, in Westchester, Fairfield and Putnam counties 
943,619—62.2°,,, in Brooklyn, Queens, Nassau and Suffolk counties 
431,614—54.2°,, in the borough of Brooklyn only 
512,005—70.9°.,, in Queens, Nassau and Suffolk counties 
312,042—67.6",, in the borough of Queens only 
199,963—76.8",,, in Nassau and Suffolk counties 
310,132—49.1°,, in Newark and adjacent Southern New Jersey counties 


177,303—60.9%,, in Passaic, and in Bergen and Sussex counties 
109,091 —63.3°.,, in Hudson county, except Arlington, East Newark, 
Harrison and Kearny 
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for special channels to bring TV in- 
to theaters. By the end of Janu- 
ary, FCC was so disgusted it is- 
sued a statement warning the 
theater industry that its case was 
heading for disaster because of 
conflicting arguments by industry 
members. 

Last week, FCC gave theater in- 
dustry lawyers an entire day in 
which to straighten out their case. 
Hearings have been suspended un- 
til early next month, and there is 
some feeling that the commission 
is in no hurry to resume. 


Ross Named Head of Ad Unit 


Sam G. Ross, CKWK, Van- 
couver, has been appointed chair- 
man of the Advertising & Sales 


Bureau of the Vancouver Board of 


Trade. Herbert W. Loosely, Pitney 


Bowes of Canada Ltd., has been 


named v.p 


Hayhurst Promotes Drynan 


F. H. Hayhurst Co., Toronto, has 
promoted Norman L. Drynan to 


New Company Will Market and Promote 
Non-Food Lines to Chains and Supermarts 


NEWARK, Feb. 17—A new com- 
‘pany has been formed here to 


‘handle placement, merchandising, 


and advertising of non-food prod- 
ucts in supermarkets. 

Super-Marketing Organization 
has been estaklished to market 
non-food products “from the initial 
designing and packaging and dis- 
tribution setup through to test 
campaigns for acceptance of the 
products through a combination of 
direct mail, market research, ad- 
vertising and publicity.” 

Joseph Kardonne, president of 
Super-Marketing, said the firm 
would “handle only a limited num- 
ber of products with good poten- 
tials.” Mr. Kardonne added that 
the service would cost manufac- 
turers less than the cost of main- 
taining individual sales depart- 
ments. 


Kardonne, will perform 
ices “normally rendered 
vertising agency,” and will make 
necessary contacts with rack job- 
bers, food brokers, wholesalers and 
purchasing agents. 

All a manufacturer has te do, 
Mr. Kardonne says, is to “state 
that he has a product that he would 


the serv- 
by an ad- 


like to have merchandised through | 
the chain and supermarket food | 


Ford Promotes Three 


Walter A. Hoot, southwestern 
car sales manager for the Ford 
division, Ford Motor Co., has been 
promoted to new and used car mer- 
chandising supervisor in the gen- 
eral sales office in Detroit. Suc- 
ceeding him in Kansas City will 


be William H. Dunstan III, region- | 


al business management head. 
J. W. Newton, southwestern branch 
manager for the dealer develop- 
ment office of Ford’s sales and ad- 
vertising staff, has succeeded Mr. 
Dunstan. 


stores. Immediately a survey is Paper Co. Promotes Two 


made of the product potential, and 


Minnesota & Ontario Paper Co., 


the complete plan is outlined to| Minneapolis, has made C. T. Mc- 
Murray senior v.p. He is a director | 


the manufacturer. . 


If the product — come @nd former executive v.p. Robert 
'Faegre, formerly a sales v.p., has 
aye made executive v.p. 


through this test period with a) 


good record, Mr. Kardonne points 


out, the manufacturer will 


saved “any further expense in Pond 


duction.” 


Payment for the service will be. 
based on a fee or graduated scale 


| Royal Fabrics Boosts Kirby 


| 
| 
| 


John A. Kirby has been pro- | 


'moted to sales manager of the 
U. S. Royal Fabrics division of 
New York. He 


S. Rubber Co., 


v.p. Mr. Drynan joined the agency 


of payment relating to the volume succeeds James G. Fitzgerald, who, 


in 1949. 


s The company, according to Mr. 


of sales resulting. 


‘has resigned. 
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MANHATTAN | MANHATTAN-BROmX | westonestes 


Now National advertisers 


can go L ocal_in New York! 


For the advertiser who prefers to sell the 
New York market piecemeal, the Sunday News 
packages its circulation in fourteen Sections. 

With a single Section, you can put your 
message before three-fifths of Brooklyn. . . or 
win Westchester with 60% family coverage... 
concentrate on Long Island’s rich Nassau and 
Suffolk counties . . . polish off Passaic-Bergen 
inN.J., Manhattan, Newark, Hudson County, 
Kings, Queens, or Queens and Long Island... 
get half coverage of the metropolitan area in 
Split Run...or use the economy size City & 
Suburbs package. 

The News Sections have been outstandingly 
successful vehicles for local advertisers, sold 
all types of merchandise, in all price ranges in 


profitable volume. As local media, the Sections 
permit the national advertiser to: 

1) do an intensive local advertising job in 
one part of the market at a time 

2) put on special promotions, with localized 
sales and appeal 


3) test the products, copy and promotion 
programs in a big but representative portion 
of metropolitan market 

4) spread a budget or schedule 

5) reach more families than in any other 
medium—and at lower cost! 

Besides the local Sections the national 
advertiser has his choice of the Country 
package, all the circulation beyond New ¥ ork 
City and suburbs—and Full Run, more than 


3,940,000 circulation, for a star-spangled New 
York and national effort in America’s largest 
circulation newspaper! 

Whatever your selling problem, one or 
more of the Sunday News Sections will fit 
your needs. . 


. deliver more sales, 
cash, and prospects...move more 
customers’ minds and merchandise Ney WEY oy, 
at less cost. For full faets—ask /Mp 
the Advertising Department, Colt 
any office, 
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high 
and 


You can search 
the country 
over... 


1 East, West, 
North, South... 


... from ocean to 
ocean if you wish 


and you'll never 
find 

services and 

quality 


with Pontiac's Six 
Unified Services. 


Why don't you inquire? 
You'll be pleased with 

the care and attention all 
your problems recejve! 


UNIFIED SERVICES 


@ ART 
@ ENGRAVING 
@ PHOTOGRAPHY 
@ ELECTROTYPING 
@ TYPOGRAPHY 
@ COLOR PROCESS 


i 
= SSS 


=. 


ONTIAC 
Cagraving & 
Clecirotype 


Co, 


812 WEST VAN BUREN ST. 
CHICAGO 7, ILLINOIS 
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ELECTRO-MATIC Engraving Company, Inc. © 10 West Kinzie Street * DElaware 7-1277 Names Chambers & Wiswell 


To 
ADVERTISING 
AGENCIES 


MEMBER OF 


ELECTRO 
chloe Waiug\ She Co cree aUCtA 


CHICAGO PHOTO-ENGRAVERS ASSOCIATION its wall and roof panels. 
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__ Hayes Inventive Research Corp., 
Boston, developer of the Frost-Tee 
liquid-filled baby teether and other 
juvenile specialties, has appointed 
Chambers & Wisweil, Boston, to 
handle advertising. Consumer mag- | 
azines will be used. 


Appoints Boylhart-O’Connor 

R. A. Reed Electric Co., Los An-| 
geles, has appointed Boylhart-O’-| 
‘Connor, Los Angeles, to handle its | 
advertising. The program calls for | 


You'll give this handy gadget a choice spot in your top use of electrical] trade publications 
drawer—use it every day! Gives you not only the full gray and direct mail. 
scale, but also the corresponding tone values in standard 
red, " d blue. Writ > . 

ye a an ve rite us today and get yours KCLS Joins Mutual-Don Lee 
P. Fog re pretty sure we <an top the photo-engraving 
results you're now getting — especially on color process - 
work. The sooner you let us prove it the better you'll like it. Come an affiliate of the Mutual- 


KCLS, Flagstaff, Ariz., has be- 


Don Lee Network, as part of the) 
Arizona network. The _ station 
operates with 250 watts radiated 
power, at 1,340 kc. 


M ATIC Names Aylin Advertising 


| The Corrulux division, Libbey- 
Owens-Ford Glass Co., Toledo, has 
appointed Aylin Advertising, 
Houston, to handle advertising for 


Picture Yourself 
Here in the 
Great Salt Lake 
Intermountain 
Market with ong 


Over 234 Billion Dollars In Wholesale 
and Retail Sales Every Year... 


Every family that 
reads a daily news- 
aper, has either 
he Salt Lake Trib- 
une or the Deseret 
News and Telegram 
in the home. 


These two papers 
reach nine out of 
10 homes in_ the 
City and Retail 
Trading Zone. 


These two papers 
reach five out of 10 
hemes in the total 
circulation area. 


Che Salt Lake Tribune i 


(MORNING & SUNDAY) 


| 


New ABC 
City Zone Population 252,905 


—_ Retail Trading Zone 418,198 


Total City and RITZ 671,103 


Now you realize the vast wealth ef this market. And it's 
still growing fast. Retail sales are up 228.5% and 
wholesale sales up 282.4% in 10 years. 


Salt Lake City’s per capita buying income is 
34.7% above the national average. 


This is a large market, completely separated from all 


others by mountainous geographic boundries, 


2 Portiand Papers 
Try New 4-Product 
Breakfast Ad Idea 


PorRTLAND, ME., Feb. 17—Those 
hearty breakfasts for which New 
England is noted are receiving a 
hearty advertising boost in the 
Portland Press Herald and Eve- 
ning Express. 

Four New England food pro- 
ducers have joined forces to spon- 
sor a series of three-color pages 
depicting a “down East’ Sunday 
breakfast composed of their prod- 


‘ucts. The first ads appeared last 


Thursday and Friday. 
Gerald A. Kilbride, retail adver- 
tising manager for the papers, de- 


'scribés the combination ads as a 
| new selling approach for newspa- 
pers, and says: 


“This is the first time to my 
knowledge that an advertisement 
of this type, designed and created 
by a local newspaper combining 
food products for a_ particular 
breakfast, has been attempted.” 


s Shown in the ads are a breakfast 
plate composed of Burnham & 
Morrill Co. baked beans, Squire’s 
Arlington pork sausage, Maine Egg 
Producers’ Assn. eggs and a cup 


| of Victor’s coffee. Individual prod- 


uct shots, set off with brief plugs, 
also are shown. 

Glossy reprints of the ads were 
distributed to grocers, mass dis- 
plays of the products were ar- 
ranged in stores and a window dis- 
play was featured in a downtown 
building. 

{Editor’s Note: The “local prod- 
ucts” breakfast idea originated in 
Omaha where Lyle Johnson, na- 
tional advertising manager of the 
Omaha World-Herald, developed a 
four-color page featuring breakfast 
products of local companies. It ran 
last November (AA, Dec. 1, ’52)! 


London, Ont., Adclub Elects 


Jack Hay, v.p. of Hay Stationery 
Co., has been elected president of 
the Advertising and Sales Club of 
London, Ont. Other officers elected 
are Ted Mara, Mara’s Dry Goods, 
Ist v.p.; Charles Fenn, advertising 
director, London Free Press, 2nd 
v.p., and Harold Donahue, re- 
elected secretary-manager. 


Rickard Promotes Sharman 


Howard H. Sharman, director of 
media and marketing of Rickard & 
Co., New York, has been elected 
executive v.p. He will continue 
also as director of marketing. Ju- 
lian Gran, secretary-treasurer, will 
take over direction of media. 


Jet 99 Wins Design Award 

The modern design award for 
“excellence in general merchandise 
design” has been presented by 


| Design News to Landers, Frary & 


Clark, New Britain, Conn., manu- 


'facturer, for their Jet 99 vacuum 
| cleaner. 


Geyer Resigns Dayton Co. 


Geyer Advertising, New York, 
has resigned the Dayton Rubber 
Co. account. The agency has been 
handling the Koolfoam and me- 
chanical rubber divisions. Dayton 
has not yet selected a new agency. 


To Burlingame-Grossman 


Mim-E-O-Stencil File Co., Chi- 
cago manufacturer of metal office 
equipment, has appointed Bur- 


|lingame-Grossman, Chicago, to 


You can reach it ALL ...1'2 million people strong... 
through two fine newspapers and with one money-saving buy. 


ENCY C 
—O, 
7) 


\3 DESERET NEWS wo 
2 Salt Lake Telegram (tveninc) 


AGEN 
Represented Nationally By 
MOLONEY, REGAN & SCHMITT. INC, 
Metropolitan Sunday Newspapers 


‘handle its advertising. Trade and 


consumer publications will be 


/used, as well as direct mail. 


‘Symonds, MacKenzie Boosts 2 


Symonds, MacKenzie & Co., Chi- 
cago agency, has promoted Frank 
R. Campbell Jr. and Frank L. 
Butz Jr. to v.p.s. Both Mr. Camp- 
bell and Mr. Butz are account ex- 
ecutives. 


Tirico Joins WRIS, Roanoke 
Frank Tirico, formerly assistant 
manager of WABS, Greenwood, 
Miss., has been appointed manager 
of WRIS, a new station for Roa- 
noke, Va. 


| 
| 
| 
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: There are many ways to advertise a product. 

‘ But we believe there is one best way. 

If necessary, we'll work all night to find it. 
ROBERT W. Orr & ASSOCIATES, INC., ADVERTISING 


: 4 WEST 58tn STREET, NEW YORK 19, N.Y. 
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LITHOGRAPHED CARDBOARD DISPLAYS 


IDEAS ¢ FACILITIES + EXPERIENCE 


With thousands sunk in space and air, 


The sales department tore its hair; 


The big campaign flashed in the pan— 
‘They hadn’t called the INLAND man! 


CHICAGO 6 


RANDOLPH 6-3256 


Thomas G. Judd, formerly ad- 
vertising manager of Thermoid Co., 
| Trenton, N. J., has been named ad- 


y | vertising and merchandising man- 


ager for Bonney Forge & Tool 


| Works, Allentown, Pa. 


| Russell Promotes Sullivan 


| Leo S. Sullivan, sales manager 
|of the combined automotive and 
| Aero divisions, has been promoted 
to v.p. in charge of the divisions 
- Russell Mfg. Co., Middletown, 
conn, 


Rejoins Western Advertising 


Ed Lytle has rejoined Western 
Advertising, Los Angeles, as radio- 
television director. Mr. Lytle for- 
merly was a member of the agen- 
cy’s radio-TV staff. 


Heads Miami Firm‘s Ads, PR 


Bob Hirschhorn, one-time head 
of a Miami agency, has been 
named advertising and publicity 
director for Johnnie & Mack, Mia- 
mi specialist in auto painting and 
seat cover work. 


in Department Stores, 


NEw York, Feb. 19—Television, 
radio and major appliances are 
| giving department stores plenty of 
headaches, according to a survey 
|just completed by Stores, official 
monthly magazine of the National 
Retail Dry Goods Assn. 


The February issue of the maga-. 
zine reports that department stores | 
generally are unhappy because of 


the low markup and cut-price 
ical view came from one depart- 
ment store executive, who said: 
“Our troubles can be laid at the 
door of manufacturers and dis- 
tributors who are now biting the 
hands that fed them.” 


to be a major obstacle in making 


the retailers. A satisfactory return 


|e | 


motion. 
picture 


For Advertising Knowmanship 
plus Hollywood Showmanship... it’s 


Filmg 


ALA KLING 


Ltt | 


directors, and 


Kling studiog 


* CHICAGO 
601 North Fairbanks Court 


HOLLYWOOD 
(Ray Patin Productions) 6650 Sunset Boulevard 
NEW YORK 
affiliated with Thompson Associates @ 40 E. 51st St. 
DETROIT 
1928 Guardian Building 


Lt | 


AAT 


Translating ideas from dreams into 
positive action is specialists’ work, re- 
quiring specialized skills, equipment, 
and knowledge. Kling, a leader in the 
graphic arts for 18 years, offers you the 
experience, facilities and staff to do a 
superior job on any assignment. 


Hundreds of advertisers have come 
to Kling with their motion picture and 
television film problems, and Kling has 
carried through for them—from crea- 
tion to distribution—in sales training, 
public relations, and television! Kling’s 
solid background of ‘‘Advertising 
Knowmanship”’ benefits everyone. 


But there’s another big plus— Kling’s 
“Hollywood Showmanship”! In our 
Hollywood studios, we employ top- 
flight Hollywood talent for you—from 
big name stars to top calibre writers, 


technicians. 


At Kling, ‘Advertising Knowman- 
ship plus Hollywood Showmanship”’ is 
the winning combination that assures 
bigger shows, films, and _ television 
commercials with greater impact for 
smaller budgets. Give Kling a ring, and 
discover for yourself! 


Now on the presses! Our new booklet of inside infor- 
mation about Kling services. Write for your free copy. 


your only single source for: 


MOTION PICTURES 
ADVERTISING AND EDITORIAL ART 
TELEVISION FILMS 
SYNDICATED SHOWS 
SYNDICATED TV COMMERCIALS 
SLIDE FILMS 
PHOTOGRAPHY 


DISPLAYS 


SALES TRAINING 
AND MAINTENANCE MANUALS 


Advertising Age, February 23, 1953 


Judd Appointed Bonney A.M. | ]t's Hard to Sell TV Sets and Appliances 


competition in these lines. A typ-| 


® Stores found the low markup. 
a television department pay off for | 


is being achieved by some stores 
with markups in dollars as opposed | 


NRDGA Survey Finds 


'to percentage, the magazine pointed 
out, suggesting that these outlets 
be evaluated in “terms of the dol- 
lars of gross margin they achieve 
per square foot of space—a figure 
not commonly used in department 
stores.” 

Other recommendations made to 
department stores by the NRDGA 
magazine: 

1. Aim for a big volume; handle 
fewer brands to simplify the serv- 
-ice problems. 
| 2. Sell creatively; stage special 
events to get the customers into 
the store. 
| 3. Maintain a strong, dependable 
\service department. (Servicing, 
'“the rock on which many a depart- 
ment store TV operation is found- 
‘ering,” could give the department 
stores an important advantage 
‘over their competitors, Stores as- 
serts. Some department stores op- 
erate their service departments at 
a loss if need be rather than farm 
the work out and risk the loss of 
customer good will, the magazine 
says.) 


e 4. “A sound trade-in operation 
has a place, but the trade-in that 
is taken simply to reduce the price 
is best left for the price cutter.” 

Stores found that appliance and 
TV manufacturers’ have lost 
friends in this field “by letting 
their lines be placed in any and all 
outlets, irresponsible as well as re- 
sponsible.” These retailers indi- 
cated that they were in no hurry 
to get back into the business. 

As one of them put it: “The more 
business we did, the more money 
we lost. We served as an advertis- 
ing and display medium for manu- 
facturers and almost anyone in 
any kind of business could get it 
for you wholesale. When new items 
came out, we couldn’t get them 
‘until the demand was satisfied and 
and then we had to take carloads 
to retain our precious franchise.” 


Canadian Publication Bows: 
McHardy Named Ad Director 


Age Publications Ltd., Toronto, 
has brought out Electronics & 
Communications. Full-page, one- 
time rate is $240. 

Norman (Nick) McHardy, for- 
merly advertising director for 
Saturday Night and the business 
publication division of Consoli- 
‘dated Press Ltd., has been ap- 
/pointed v.p. and advertising di- 
rector for Age Publications. 


Sealtest Runs Lenten Drive 


' In a special Lenten promotion, 
National Dairy Products Corp., 
New York, is featuring Sealtest 
‘cottage cheese in glasses designed 
with a circus pattern. Full-color, 
‘half-page ads in Sunday comic 
‘sections in 43 cities, bekw news- 
paper ads and National Dairy’s 
|\Saturday TV show (“The Big 
Top,” CBS-TV) will be used to 
promote the glasses. 


Two Accounts to Cary-Hill 


Cary-Hill, Des Moines, has been 
appointed to handle advertising 
for Nicholls Mfg. Co., Ottumwa, 
Ia., and for Chantland Mfg. Co., 
Badger, Ia. Nicholls, maker of 
carpenter squares, trowels and 
floats, will advertise in farm and 
business publications. Chantland, 
maker of stackers and conveyors 
_for commercial use, will use bus- 
|iness publications. 


-‘Foundryman’ Raises Rates 


American Foundryman, Chica- 
go, will raise its one-time b&w 
page rate from $280 to $340, ef- 
fective April 1, with the addition 
of approximately 2,500 controlled 
circulation. In the controlled group 
will be foundry superintendents 
‘not currently subscribing to the 
| publication. 
| 
| 
Four A’s Elects Meissner 
| Meissner & Culver Inc., Boston, 
‘has been elected to membership 
in the American Assn. of Adver- 
| tising Agencies. 


i 
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' THE TOLEDO BLADE 


power of newspaper advertising )_ io he 


{and a testimonial to the flexibility and selling 


: | ‘totes. So-Lo MARX RUBBER Company 


a Loveland, Ohio 
ge 
AS= t so LIGHT—you can PHONE LONG DISTANCE 
a | **gote’’ In pocket. nee 5-48621 
ye | | $0 TOUGH—made of LOVELAND 5-4822 
hand pure latex rubber. 
$O EASY to put on December 16, 1952 
-~ because they 
at $-T-R-E-T-C-H 
2 Mr. LeRoy F. Newnyer 
st . 
Advertising Director 
| ‘ e 
7 | The original mow end Toledo Blade & Times 
7" cease dene wh te Toledo 4, Ohio 
y | ple tough non - skid 
| er ee Dear Mr. Newmyer: 
‘e 
4 | BLIZZER BOOT. “totes” Our recent six column full advertisement on our product "totes" gave 
a | Trae eaaomke eke. a very graphic example of the results your newspaper produces. 
a tection in any weather. 
- : First and foremost, the prestige and community standing of the Blade 
" ; & Times enabled us to secure the cooperation of over 67 independent 
dj : MARXIE-“totes” shoe stores in sponsoring this advertisement. They knew what this 
’ os Delightful styling with ad in the Blade & Times would do for their business. 
splash gvords front 
& back. Self-fastening. 
Second: Weather is a vital factor in merchandising our pure latex 
FOR WOMEN and MISSES "totes", Snow and rain make us very happy. Thanks to your cooper- 
ation and speedy action we were able to reach your 390,000 readers 
| MARKIE-“totes” at the precise moment of most benefit to us. 
| Charming, New Side ened 
A Bow Style. Self-fosten- 


pov fen Ane low Third: And this must be somewhat of a record: Our Toledo distri- 
; butor, General Shoe Findings Company, reports that in just 12 hours 
the ad had paid for itself in retail sales twice over. This may be 
\. rear ag gl an old story to you, but let me assure you in the rubber footwear 
bs = Uh aati -o-es field it is astounding! It means, literally, that retailers by the 


Self-fastening. Styles 


for low & high heels. hundred got back 100% on the investment we made in their behalf in 

just 12 hours. 

era one. VOUTNS Again, congratulations and a hearty hand-shake! We'll see you 
again! 


¢ 


TOL “totes” 
eet oe At this writing the orders are still pouring in and we are resorting 
hdidkerchiet to “tate” to Air Express to keep your Toledo area supplied with "totes". 


in purse. 


Apparently, when you sell them "totes" they stay gold! 


OVERSHOE.“ totes” 
Full sendol rubbers. 
Fold smoli os gloves 
to “tote” in pocket. 


TOE.“totes” 

Heel - Strap rubbers. 
Fold smoll os henker- 
chief te “‘tete’’ in 


ally, 


pocket. 


" BLIZZER BOOT-“totes 
Featherweight high 
boots. Complete pro- i 
tection in ony weather The Pioneers a 
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(Continued from Page 1) 
ings has fallen off. 


corded a tremendous percentage 
increase in 1952 also recorded 
profits 20% lower than it did in 
1951. 


@ Here’s the rundown of agen-.| 


cies in the $10,000,000-and-up 
bracket, ranked in order of vol- 
ume: 

J. Walter Thompson Co., per- 
petual leader in agency billings, 
again topped the field last year, 
with estimated billings of $142,- 
000,000, compared with the $138,-. 
000,000 estimated billing of 1951.| 
This includes $20,000,000 in foreign | 


92 Top Agencies Billed 
$1,720,400,000 Last Year ‘sii: 20.» 


| McCann-Erickson billed $94,- 


year in 1952, and sees a bigger one 
in 1953—partially due to new busi- 
[ness acquired in 1952, partially to 

13 new jobs given to Ayer by old 


Carpet 
|Sweeper from Y&R, as well as 
/Daystrom furniture and Cannon 


000,000 in 1952, from its 27 offices Hosiery. It picked off General 
In fact, one agency which re- in the U. S. and abroad, compared | Mills’ public relations and institu- 


with $81,000,000 in 1951. The gain 


|‘ garnered in 1951 (like Lever’s Pep- 
sodent division), and from a fine 
new business year. 

McCann added Lemon Products 
Advisory Board, New Mexico State 
Tourist Bureau, Mead Johnson & 


_Co., Hampden Brewing Co., Gray 


Drug Stores, New Product De- 
velopment-Eastco Labs, Maloney 
Co., Cinerama Inc., Golden West 
Dairy & Poultry-Swift & Co. and 
Broadcast Advertising Bureau. It 
was reappointed by Barrett divi- 


came in part from existing client ‘ sake ; 
expansion, partly from accounts (Leica), Kiwi shoe polish, Krause 


bene advertising from BBDO; it 
also got Bostich Inc., E. Leitz Inc. 
Foods Cooperative, Chestnut 
| Farms; earlier in the year it picked 
up Cannon bedspreads and Champ 
‘Hats. Out: Ladies’ Home Journal 
| (to Doherty, Clifford, Steers & 
pee and Joyce Inc. 
Foote, Cone & Belding, Chicago, 
billed “slightly more than $70,- 
| 000,000” in 1952, compared with 
$69,000,000 reported in i951. Its 
loss of Pepsodent and Anahist in 
1951 was more than made up for 


billing. It was another year of ac-| sion, Allied Chemical & Dye Corp.,| by expansion of other accounts in 


quisition for JWT, and remarkable 
for Thompson’s demonstration that | 
no other agency has such a highly- 
developed touch for activating as- 
sociation advertising. 

In 1952, JWT gained American 
Trucking Assn. from Biow, Val 
Sweet Sales, Carolina-Virginia- 
Safeway Trailways, Pineapple 
Growers Assn. of Hawaii, Glamor- 
ene (lost before the end of the 
year), Tuna Research Foundation, 
Burlap Council, Chun-Wong Inc., 
Lima Bean Board, Indiana Motor 
Truck Assn., and the retail divi- 
sion of Mystik Adhesive Products. 
Lost: Carter Ink Co., Pacific Mills 
worsteds division, The American 
Weekly, RCA Victor custom record 
division. 

Thompson's decision to close its 
Seattle office early in ’53 meant 
that the Washington state apple 
commission and the state dairy 
commission were up for grabs. 

In 1951, JWT had 3,000 employes 
in its worldwide offices, and the 
1952 number is approximately the 
same. 


Young & Rubicam billed an es- 
timated $120,000,000 in 1952, up 
from an estimated $114,000,000 
billed in 1951, preserving intact a 
remarkable record—Y&R has 
never suffered a loss in total bill- 
ing in nearly 30 years of operation. 
The $120,000,000 figure includes 
Y&R offices abroad. 

It added Zenith Radio (AM and 
TV segments) and Piel Bros.; Bris- 
tol-Myers’ Vitalis billing was con- 
solidated in the agency, and the 
Canadian office acquired Carling’s 
beer and ale in Quebec. P&G's 
Cheer, now tinted blue, was in 
third place among all detergents. 
Out: Daystrom furniture, O-Cedar, 
Schlitz beer, Deering-Milliken’s 
milium, Cannon hosiery, Common- 
wealth Shoe, and Bissell Carpet 
Sweeper Co. It has 1,381 employes 
in U. S., 261 abroad. 


Batten, Barton, Durstine & Os- 
born billed $118,000,000 in 1952, 
up $14,000,000 over 1951, when it 
billed $104,115,000. Still riding a 
remarkable new business streak, 
BBDO has doubled its billing since 
1947, nearly quadrupled its billing 
since 1944. And the $118,000,000 in- 
cludes practically no foreign bill- 
ings. 

The accounts flowed in during 
1952: Flo Ball Pen, part of the Re- 
publican Nationai Committee bill- 
ings, the radio-TV end of Crosley 
Mfg. Corp., Pfeiffer Food Prod- 
ucts, Spreckels Sugar, Gemex, the 
TV end of National Cranberry 
Assn., the sunglass division of 
American Optical Co., the Tek- 
Hughes division of Johnson & 
Johnson, Hunt Foods tomato paste, 
Scudder Food Products, Jacob 
Schmidt Brewing and L. E. Water- 
man & Co. Out of BBDO went 
Jelke division of Lever Bros., Gen- 
eral Mills institutional, Emerson 
Drug Co., D. L. Clark Co., Min- 
neapolis Brewing and Strutwear 
Inc. BBDO has 1,600 employes. 
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and reacquired Melrose Distillers’ 
Golden Wedding whisky. Out: 
Altes Brewing Co. McCann has 
1,719 employes around the world, 
and the individual offices carry 
sizable billing—like the $2,066,500 
billed by Guastrella-McCann- 
Erickson in Havana. 


N. W. Ayer & Son, Philadelphia, 
is estimated to have billed $86,- 
500,000, compared with the $85,- 
000,000 estimated for 1951. Ayer, 
operating almost wholly in the 
domestic field, enjoyed its biggest 


|’52, the agency reports. 

Last year FC&B again demon- 
strated the independence which 
characterizes the agency’s man- 
agement: It resigned BB Pen Co. 
(which claimed to be the world’s 
largest pen manufacturer), and 
the account of Toni division of 
Gillette, after having helped to 
make Toni one of the wonder 
| products of the postwar period. 

It added Lever Bros.’ Spry, 
Westgate-Sun Harbor Co., Hyster 
Co. and Texas Eastern Transmis- 
| sion Corp. on all of which billings 


Commonwealth Shoe & Leather 
(billings effective November ’52). 
and Worsted division of Pacific 
Mills (effective April ’52). It lost| 
International Latex’ mitt division, | 
Free Sewing Machine Co., Auto-| 
matic Pencil Sharpener Co. and) 
Jell-Well Dessert Co. It has about | 
1,100 employes, including those 
abroed. 


Benton & Bowles billed an es- 
timated $52,800,000 in 1952, against | 
|an estimated $52,600,000 in 1951. 
Contributing to the gain were in- 
creases on some accounts, and a 
good new business year, which 
saw B&B add Continental Oil Co., 
French Government Tourist Agen- 
cy, and new Procter & Gamble 
billings—Camay from the closing 
of Pedlar & Ryan, Zest ( a new 
detergent bar now in test stage), 
and Pert, a home permanent, from 
Biow.. Qut: Arnold Bakers, Can 
Manufacturers’ Institute, the radio 
and TV end of Crosley Mfg. and 
the Audivox division of Western 
Electric. B&B operates only in the 
U. S. and has more than 700 em- 
ployes. 


Biow Co. billed an estimated 
$50,000,000 in 1952; in 1951 its 
estimated billings were $42,000,- 
000. Biow also boasts a formidable 
postwar new business streak—it 
too (like BBDO) has doubled its 
1947 billing. It added National Dis- 
tillers’ PM and boosted its Procter 


& Gamble billing by the addition 


Billings of 52 Advertising Agencies 
in the $10,000,000 & Up Group; 
Rounded, usually, to the nearest $1,000,000 (000,000 omitted). Copyright, 1953, by 
Advertising Publications Inc. Quotation or reproduction prohibited. 

1952 Rank 1952 195) 1950 1949 1948 1947 1946 1945 1944 
1. J. Walter Thompson Co. ..............006 $*142.0 138.0 130.0 121.0 115.0 103.0 82.0 78.0 72.0 
Bei, INE Ee BNMIRONIDD  sgnssissessnsceiccvsvsnciscerenss *120.0 *114.0 *92.0 85.0 *75.0 *65.0 *59.0 53.0 51.0 
3. Batten, Barton, Durstine & Osborn .. 118.0 104.1 87.0 81.4 72.1 590 510 40.0 30.0 
ES ee 940 810 670 600 540 510 460 400 31.0 
Bie I MIE ccs siasspsnscdasnasseansnsines *86.5 *85.0 *79.0 *69.5 *67.0 640 53.0 41.0 33.0 
6. Foote, Cone & Belding ....................... 70.0 69.0 610 514 526 52.0 400 310 31.0 
ie ME GE GNI sasdesesssestarisessinesescsenin *52.8 *52.8 *44.0 *39.0 *34.0 *27.0 *23.0 *200 18.0 
RINE as idesei sts iamseasibezicsessriadcreiis *50.0 *42.0 *32.0 *31.0 *28.0 25.0 25.0 22.0 20.0 
he NI sis cicrscsiscsserticrnsonsceucs 45.0 420 400 400 37.0 310 250 185 13.0 
10. Dancer-Fitzgerald-Sample ................6 446 40.1 37.5 37.0 37.0 360 31.0 250 23.0 
Bis PUM, TE RED cesses ccntccassoccecsssonsexs *44.5 *50.0 *45.0 *38.7 365.0 340 32.0 32.0 28.0 
eee NI PMI sis cccsscnissnvssccensergetivsions *39.0 *34.5 *34.0 *29.5 *200 *160 140 15.0 16.0 
DBs BUIGEE By TROT isc sccscsciceseecsssessveess 39.0 39.0 380 280 260 210 190 185 18.0 
Dis SUD INIIEE SOUS dssctesdnssepessessiseressssersooace 37.6 280 220 170 140 12.0 #£10.0 7.5 — 
Be, SMI TEP ID, sccscescececntecsnccnetetersesocse *37.0 *35.2 *32.0 *32.0 *30.0 27.0 18.0 *140 14.0 
EG. SPICY RAVOTUMEE CO, fi cccsisiscccsscscee 35.0 300 280 260 240 200 200 200 16.0 
17. Cunningham & Walsh. ...............0..000 34.6 306 250 269 264 250 193 180 20.0 
18. Fuller & Smith & Ross .....................64. *31.0 25.0 230 220 200 180 150 120 11.0 
1G, TWEE, WERE B COs. srccicessssscccsssecssscsees *30.5. *31.5 *27.5 *24.0 *23.0 *19.0 *19.5 *18.0 17.0 
I ic avahisrestikensekecvidstaiovsedensenend 30.0 27.0 225 205 216 190 140 150 10.0 
Be I NL ei sneisicsiscpnrsaiicnecdecseses 30.0 28.7 25.0 21.0 180 175 165 16.0 —_ 
20. Compton Advertising. ................... 30.0 30.0 260 22.0 220 21.0 20.0 21.0 22.0 
23. Campbell-Ewald Co. ............cssssscsssesree *28.0 *28.0 *30.0 *20.0 *17.0 *17.0 *140 *13.0 11.0 
Bes RE Ge I satbie si esettsisssesssscscsnscens *25.0 *17.5 *16.0 *15.0 *140 130 15.0 15.0 11.0 
25. MacManus, John & Adams ............ 22.5 18.0 175 15.0 *110 ‘*9.0 *8.0 5.2 4.8 
26. Sherman & Marquette .........ccccceeee 21.7 150 140 130 110 411.0 9.0 6.2 5.0 
re EE OG Es ccniachxesevinecisranvecnoveceses *21.0 *18.0 *15.0 *10.0 8.0 6.0 — — _— 
28. Sullivan, Stauffer, Colwell & Bayles *20.0 *19.5 *17.5 *12.5 10.0 4.5 _— — _ 
Be, SHOE FAVOR CIIED vrccsevessecccesvsccsecssessee 20.0 200 185 *168 140 120 £100 8.0 — 
30. Needham, Louis & Brorby ................. 196 150 115 125 120 100 100 *80 4.8 
31. Brooke, Smith, French & Dorrance.. *19.0 180 168 150 115 10.0 8.0 10.0 — 
31. William H. Weintraub & Co. ............ *19.0 200 15.0 10.0 rf 5.8 — — —_ 
33. Grey Advertising Agency .................. 17.5 *145 *13.5 120 100 10.0 9.5 8.0 — 
Bes NE GMI asin iascremsacerssstbvcseressenssie 17.2 155 140 130 125 15.0 *15.0 *13.0 13.0 
35. Cockfield, Brown & Co. Ltd. ............ 17.0 15.7 148 12.7. 10.0 8.0 7.0 5.5 — 
36. Gardner Advertising Co. ...............06 16.7 165 131 140 120 *100 *8.0 5.5 4.4 
Bs IE OMIT SEIN | Siaiindeisthadaonsvesenccassb¥ennzesoves 16.0 153 13.1 128 9.8 a — _— — 
i, RRR, Ge BAO cickacttasesscdsstecdnscssceees 14.1 115 100 *9.0 -- os —- — — 
39. MacLaren Advertising Co. Ltd. ........ 13.8 13.2 11.5 —_ os — _ — — 
40. Ketchum, MacLeod & Grove ............. 13.5 $11.3 —_ —_ — — — — — 
ee NE Mee MN SPUN: ivesevsercernsressesacestves 13.2 120 110 £103 9.0 9.0 90 10.0 10.0 
ae I ING ~ aicsdhcinsaccsvasesecnscctcesees 13.0 125 113 110 110 110 110 = «10.5 —_— 
ee EE BN SDK. bs ccscsscrsecsarezecszeriess 13.0 125 110 105 106 105 £105 — _ 
42. Fletcher D. Richards Ince. .................... *13.0 10.0 9.7 — os — — — — 
45. Campbelle Mithun. ........ccrcsccccrrssssseeseces *11.7 10.0 — — — — _ — —_— 
Se cE Mi eI °. bucasededveesevacenewveosextuceete Bak 9.4 7.0 ~ _ — —_ — me 
47. Roche, Williams & Cleary ................ *11.0 t*9.0 — = — _— —_ _— — 
48. Albert Frank-Guenther Law Inc. .... 10.7 10.2 8.6 7.0 —_ — — —_ — 
te i ia IEE MR Is. hcecnncenisdtecssnaseccesess 10.6 10.0 11.9 — _— — _ — 
Pe UGE: WHR COG. cccccscrsesessvcccccsssveses *10.3 *103 *10.2 100 10.0 7.0 6.0 6.0 — 
51. Doherty, Clifford, Steers & Shenfield 10.1 9.1 7.9 — —_- a _ — — 
as SUI, ID -Aceeunsssnssvedsepecepsbsabbaatiadeabadiannes 10.0 9.7 9.7 — _ _ - _ 
+Canadian and foreign billings included. 

*Estimated by AA. 

tRevised figure. 
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started Jan. 1, 53; it also added) of Shasta, and Fluffo—a new com- 


pound now being tested in upstate 
New York. It dropped American 
Trucking Assns., Schenley, Terre 
Haute Brewing, Marlboro cigarets 
to Cecil & Presbrey, and Pert 
moved over to Benton & Bowles. 
Biow has 425 employes. 

Will 


C. Grant, president of 


Grant Advertising, Chicago, reports 


the agency billed approximately 
$45,000,000 in its 30 offices around 
the world in 1952, compared with 
the $42,000,000 he reported last 
year. Mr. Grant did not supply a 
breakdown between domestic and 
foreign billings, but ADVERTISING 
AcE estimates U. S. billings for 
the agency at around $15,000,000 
for 1952. During the year, Mr. 
Grant reports, the agency added 
128 accounts in all offices and lost 
31. The largest loss was U. 5. Army 
and Air Force recruiting, on which 
Grant got all ’52 billing. The largest 
account added was Dodge divi- 
sion of Chrysler Corp., on which 
the agency billed for five months. 
The agency has 1,100 employes in 
all offices, Mr. Grant reports. 


Dancer-Fitzgerald-Sample  bill- 
ed $44,600,000 in 1952, up from 
$40,100,000 in 1951. It had a not- 
able new business year, adding the 
Army and Air Force recruiting ac- 
count from Grant, B. T. Babbitt 
(Bab-O), Ekco Products, Hudnut’s 
Tru-tint, Sperry division of Gen- 
eral Mills, Wine Growers Guild 
and American Chicle Co. It lost 
Mission Dry Corp., Modglin and 
P&G’s Shasta. It has about 400 
employes. 


Ruthrauff & Ryan billed an es- 
timated $44,500,000 in 1952, down 
from the $50,000,000 estimated for 
1951. R&R added a host of ac- 
counts, which helped to offset the 
loss of Lever and Dodge billings. 
Added were Glamorene, Rilling 
Dermetics, Druggists Supply Corp., 
Continental Supply, American 
Thermos Bottle Co., Flotill Pro- 
ducts, Freewax Corp., Hamilton 
Mfg., American Hoist & Derrick, 
Helene Curtis, among others. It 
also garnered all of the Motorola 
account; it was already handling 
radio and TV. R&R lost Dodge, 
Servel, Pure Frozen Lemon Corp., 
Mason Shoe Mfg., Ampro Corp., 
Lever’s Rinso and Spry, Jacob 
Schmidt Brewing and Trailmobile. 
It bought Melamed-Hobbs, Min- 
neapolis, and Strang & Prosser, 
Seattle, during the year, and has 
about 640 employes. 


Kudner Agency billed an esti- 
mated $39,000,000 in 1952; in 1951, 


Kudner billed an estimated $34,- 
'500,000. Contributing to the gain 
| were the GOP billings (which 
| Kudner split with BBDO), more 
‘action on the Buick and General 
‘Motors institutional account, in- 
| creases by Schick and U.S. To- 
‘bacco in TV. It lost Swank. It has 
|330 employes. 


| Kenyon & Eckhardt billed $39,- 
|000,000 in 1952, the same level it 
‘recorded in 1951. It lost Nation- 
al’s PM whisky, Piel Bros. and 
|Kellogg. It picked up Canadian 
|Pacific Airlines, and when Owen 
| & Chappell closed, and John Owen 
| brought National Brewing and 
|Browne Vintners liquors, plus 
| other billing, into K&E it brought 
\the agency back to the point 
'where it began 1953. It has about 
/500 employes. 


| Leo Burnett Co., Chicago, billed 
$37,634,000 in 1952; in 1951 its 
billing figure was $27,965,000. In- 
creased expenditures by existing 
clients were partially responsible, 
| but so was a notable new business 
year, something to which Burnett’s 
competitors may be becoming in- 
/ured. Burnett picked up Toni Co. 
| billing, print copy on Schlitz for a 
brief time (it was out by mid- 
| summer), Kellogg, Harris Trust & 
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HO is this poor bloke... He’s the person (she or he) 
that writes every bloody word in this publication you 
are reading and he did it for two reasons. 


First .. . he did it for money! 


Second . . . he did it because he couldn’t help himself. He 
just plain has to scratch out his thoughts and ideas on paper for 
others to read and admire in the same way you have to stand on 
your head or build boats in your cellar. 


Some write for magazines, newspapers, books, radio, 
TV, and some write the ads. This page is concerned with the 
ones that write the ads. 


No matter who you are, you and this guy are linked to- 
gether tighter than you know. If you read the ads and gain 
counsel, service or the knowledge of a product you will later buy, 
your kinship is obvious. If you are an advertiser and pay for the 
ads he writes, your relationship is even closer. If this writer is a 
good writer, a creative person, he is as keenly interested in you 
and your problems and how he can help you solve them as any 
Hemingway or Cronin in the human material that goes into a 
best seller. 


If you are paying for his services, demand the utmost. 
Insist that he consider your problem the biggest one since Eve 
ate the apple. Demand that he be aware of the wonderful flexi- 
bility of the written word and its power to convey an idea. Point 
out to him that folks who live in this country gulp down millions 
of words a day from newspapers, magazines, radio, TV and 
movies. Suggest to him that he look at the news headlines in this 
morning’s newspaper. There’s seldom a dull one in the lot and 
the ideas they convey can lift your eyebrows, your hat, your 
hopes and even your blood pressure. 


Do all this demanding of this character but when he rises in 
his wrath and grabs your ears with an earthshaking idea, don’t 
let your courage settle in your hip pocket! Use the idea and use it 
strong and pure! Look at the person next to you and ask yourself, 
(if you are an advertiser) would the story of your product, as you 
saw it in your latest ad, hit this neighbor where he lives! 


If you're a consumer, and who isn’t, make a mental note 
to observe the ads that are genuinely intelligent in their ap- 
proach to the problem of serving you and patronize them! 
They’ve earned your interest and they'll be deeply appreciative 
of your loyalty! 

In advertising circles the guy in the picture is referred to as 
a creative person! That can be very funny, very sad, or very 
right. When you consider that almost every family owns thou- 
sands of articles that this creative person has helped them 
select, you can see that the description of creative person is far 
more often “very right”! 


The original intention was to caption this page “The 
Creative Advertising Mind at McCann-Erickson.”’ Then to imply 
that here it seemed to flourish and develop into a particularly 
hardy and brilliantly flowered plant because of our methods of 
care and feeding. The caption seems unnecessary now, but the 
moral remains the same and one we believe in fiercely. This, we 
think, is important to you and to us! 
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Savings Bank, and began with 
P&G’s institutional drive. It lost 
Schlitz, Pillsbury’s feed and soy 
division and Club Aluminum Pro- 
ducts. It has 421 employes. 


William Esty Co. is estimated to 
have billed $37,000,000 in 1952, up 
from the $35,200,000 estimated in 
1951. All of the expansion came 
from existing accounts, notably 
R. J. Reynolds, whose Camel cig- 
arets continued to lead the field. It 
was Esty’s first year without Super 
Suds, transferred late in 1951 to 


Cunningham & Walsh. Esty has. 


300 employes. 


D'Arcy Advertising Co., St. 
Louis, billed $35,000,000 in 1952, 


up from $30,000,000 
D’Arcy’s steady growth has usual- 
ly been attributable to growth of 
clients, seldom to new business. | 
‘But 1952 was an exception; as Fed- 
‘eral Advertising dissolved, three 
of its principal accounts (and a 
sizable segment of Federal’s peo- | 
ple) went to D’Arcy. Among the 
accounts were Gerber Baby Foods, 
and Stromberg- 
& Television. | 
D’Arcy has 430 employes in all of- 


Cunningham & Walsh billed 
$34,600,000 in 1952, up from the 
$30,600,000 reported in 1951. New 


business during the year included | cue 
Colgate-Palmolive-Peet’s Super |F&S&R has 498 employes in all 


REACHES ALL THE DEALERS 


IN THE RICH, PROGRESSIVE UPPER-MIDWEST 


1951.; Suds, on which billing started in 


March, the New York Daily News, 

Connecticut General Life Insur- 
ance Co., Kennecott Copper and 
| Asociacion de Colonos de Cuba. It 
lost Economic Laboratories (Soi- 
Jax), Murray Corp. appliances and 
Cal-Tex. It has 307 employes. 


Fuller & Smith & Ross, Cleve- 
land, billed $31,000,000 in 1952, a 
big gain over the $25,000,000 billed 
in 1951. F&S&R credits expansion 
_of present accounts for most of the 
increase, but also added Kawneer 
‘in November, A. E. Staley Mfg. 
Co. soybean division and Baxter & 


offices. 


Erwin, Wasey & Co. is estimated 
to have billed $30,500,000 in 1952, 
down from the $31,500,000 esti- 
mated for 1951. It added a large 
number of accounts: National 


' Sewing Machine, Jell-Well Des- 


sert, Southwest Potash, McKesson 
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Regent Oil, Fola Fabrics. Out: Al- 
bert Ehler, LaCrosse Brewing and 


‘Kreml (through mergers). Mack 
Truck billings were down. 


Williams. Out: Dobeckmun Co. 


Maxon Inc., Detroit, billed $30,- 
000,000 in 1952, up $3,000,000 from 
the 1951 figure of $27,000,000. The 
increase is largely attributable to 
Packard Motor Car Co., which 
Maxon acquired in 1951, but did 
not have full-year billings on un- 
til last year when the company’s 
budget was about $4,500,000. 
Packard has announced an $8,- 
000,000 budget for 1953. Maxon 
now employs 310 people. 


Ted Bates & Co. billed $30,000,- 
000 in 1952, up from $28,750,000 
billed in 1951. The agency acquir- 
ed CBS-Columbia’s radio and TV 
sets, Arrid spray deodorant, Ana- 
hist Cold Tablets, and Morton 
Packing Co. It was also the agen- 
cy-of-record for Citizens for Eis- 
enhower, and was primarily re- 
sponsible—through partner Rosser 
Reeves—for the Ike saturation 


& Robbins liquors, Cal-Tex, Dul- spot campaign. It lost no accounts, 
any Foods, Sun Vertikal Blinds,| and has 330 employes. 


“An All Time High 


in voluntary circulation brings a new low 
in the cost per 1,000 readers of advertising. 
Since 1945, 804,701 more families have joined 
The National Geographic, 
and along with the rest of the members, 
they own the publication that they read. 


For the complete advertising story call any 
of our representatives ... 


THE NATIONAL GEOGRAPHIC MAGAZINE 


Washington 6, D.C. 


Compton Advertising reported 
1952 billing of $30,000,000, down 
slightly from the $30,142,000 re- 
‘corded in 1951. This was largely 
due to some appropriation cuts, 
'which were offset considerably by 
addition of new accounts—Phelps 
Dodge Copper Products Corp., 
‘Edward & John Burke Ltd., Sou- 
|thern Biscuit Co. and a new pro- 
‘duct for Procter & Gamble— 
,|Gleem, a toothpaste. Compton has 
' 381 employes. 


Campbell-Ewald Co., Detroit, is 
estimated to have billed $28,000,000 
—the same estimate as for 1951. 
The only alteration in its lineup 
of accounts was the loss of three 
General Motors accessory divi- 
sions—Hyatt Bearings, Saginaw 
Steering Gear and Guide Lamp. 
This loss “didn’t affect billings 
of other accounts appreciably,” 
and the agency predicted billings 
of other accounts in 1953 will more 
than make up the billings dropped 
in the three divisions. There are 
365 people working for Campbell- 
Ewald. 


Lennen & Newell billed about 
$25,000,000 in 1952, although its 
rate of billing is in excess of $31,- 
'000,000. In 1951 its predecessor, 
| Lennen & Mitchell, was estimated 
‘to have billed $17,500,000. Last 
‘year was a notable new business 
‘year: it added first the radio-TV 
part of Jos. Schlitz Brewing, then 
got all the account; it added Emer- 
son Drug (Bromo-Seltzer) and 
Chicopee Mills; United Aircraft 
and Embassy cigarets (P. Loril- 
lard Co.) followed H. W. Newell 
into L&M from Geyer, Newell & 
Ganger. L&N has 265 employes. 


| 

| MacManus, John & Adams, De- 
‘troit, billed $22,500,000 in 1952, 
|compared with $18,750,000 in 1951. 
|The agency handles two GM auto- 
/mobiles, Pontiac and Cadillac, and 
|reports an increase on _ present 
-accounts. It has 215 employes. 

| Sherman & Marquette, Chicago, 
billed $21,750,000 in 1952, a sizable 
\jump from the $15,000,000 billed 
{in 1951. Contributing to the rise 
'were first full-year billings on 
| Nestle’s Instant Coffee, and the 
addition of Veto spray deodorant 
‘and Colgate chlorophyll tooth- 
‘paste, new brands added to the al- 
/ready substantial portion of C-P-P 
‘billing Sherman & Marquette 
| handles. It has 175 employes. 

| Cecil & Presbrey billed an esti- 
|mated $21,000,000 in 1952, against 
ian estimated $18,000,000 in 1951. 
‘It added The American Weekly, 
'Mennen’s Foam Shave, Ft. Mon- 
tague Beach Hotel, reactivated 
‘Charles Bloom Co., and had full 
billings on such accounts as John 
Robert Powers cosmetics and Mc- 
Cormick Co. It lost Bymart (Tint- 
air) and Texas Eastern Transmis- 
sion Corp. In the deal with J. D. 
Tarcher, which brought the agen- 
cy Benrus Watch, Seeman Bros., 
Julius Wile, Personna Blade, etc., 
the foundation was laid for an 
outstanding 1953. C&P also ac- 
quired Marlboro, after Philip Mor- 
ris daytime radio became inactive. 
‘It has 230 people. 


Sullivan, Stauffer, Colwell & 
' Bayles billed an estimated $20,000- 


/000 in 1952, up $500,000 from the 
_ $19,500,000 estimated for 1951. It 


lost American Chicle Co., and has 
180 employes, up from 170 in 1951. 


Geyer Advertising billed $20,- 
000,000 in 1952, the same figure 
reported for 1951. The agency, 
which changed its name from 
Geyer, Newell & Ganger during 
the year, added the Can Manu- 
facturers Institute from Benton & 
Bowles, and when Earl Bothwell 
“joined forces” during the year, 
the agency picked up American 
Home’s deodorants, insecticides 
and puddings, along with Kenwill, 
_Sealright, Tetley Tea and Kiwi 
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polish (later lost). Out: Knox Hats 
to Lambert & Feasley, Continen- 
tal Oil to Benton & Bowles, 
United Aircraft, Chicopee Mills, 
Lorillard’s Embassy cigarets to 
Lennen & Newell, when Execu- 
tive V.P. H. W. Newell moved 
over. Geyer has 291 employes. 


Needham, Louis & Brorby, Chi- 
cago, reported 1952 billings of 
$19,600,000, up from $15,397,000 in 
1951. Although the agency neither 
added ner lost from its account 
list, it had the benefit of full-year 
billings on the accounts acquired 
in 1951, including Household Fi- 
nance Corp., Nesco Inc. and Mara- 
thon Corp. Needham, Louis & 
Brorby has 223 employes. 


Brooke, Smith, French & Dor- 
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rance, Detroit, billed about $19,- 
080,000 in 1952, up around 6% 
from 1951’s billing of $18,000,000. 
During the year strikes curtailed 
appliance advertising, Goebel 
Brewing expanded both east and 
west, and larger billings on Mul- 
lins Mfg.’s Ironrite and York Corp. 
helped swell volume. Full-year 
billings came from Fiberglas and 
Plaskon divisions of Libbey- 
Owens-Ford, and Wyandotte 
Chemicals. Added: Rayonier Inc. 
and Boston Woven Hose & Rub- 
jber Co. Out: Regent cigarets to 
Hilton & Riggio. The company 


compared to $20,000,0\0 in 1951. 


The loss of B. T. Babbitt, which 
ran around $2,000,000, was par- 
tially offset by GHP Cigar Co. 
(El Producto), worth around 
$600,000, and by the <cdition of 
the entire Blatz Brewing Co. ac- 
count, whose budget ranges 
around $6,000,000. However, 


Weintraub didn’t add a!! of Blatz 
until September, having previous- 
ly had only radio and TV billings. 
Also lost were Gold Medal Candy, 


on Schenley’s Old Stagg and 
Cream of Kentucky, American 
Safety Razor’s Gem razors and 
Doeskin tissues (out of Federal’s 
dissolution), Union Pharmaceuti- 
cal’s Inhiston, Saraka and Imra, 
Emerson Radio, Universal Jet 99, 
Anchor-Hocking Fire King, Wem- 
bley Inc. and G. Krueger Brew- 
ing. It lost Prince Gardner, Sea 
Nymph Bathing Suits and White 
Laboratories Admiracion shampoo. 
It has 275 employes. 


‘Anchor-Hocking’s Fire King prod- | 
, Donahue & Coe billed $17,250,- 


ucts and Conmar Products. It 
has about 200 employes. 


formed BSF&D of the Pacific. 


Coast Harris & 


Wood. 


with Russell, 


William H. Weintraub & Co. 


billed about $19,000,000 in 1952, able new business year, tacking | Bonds) 


_ Grey Advertising Agency racked 
\up $17,500,000 in billings, esti- 
j|mated for 1952, compared to $14,- 
/500,000 in 1951. Grey had a not- 


,000 in 1952, up sizably from the 
/ $15,500,000 billed in 1951. Part of 
the increase came from expansion 
lof existing accounts, and D&C 


AGENCY 
WANTED 

IN 

NEW ORLEANS 


OAKLEIGH R. FRENCH, Managing Director 


added American Financial & De- 


velopment Corp. for Israel (Israel 
and all divisions of Bur- 


... which can qualify for 
membership in the National 
Advertising Agency Network, 
and strengthen its client 
services and competitive 
position by allying itself with 
32 willing, cooperative branch 
office affiliates. For complete 
information write: 


NATIONAL ADVERTISING AGENCY NETWORK 
4235 Lindell Boulevard 
St. Louis 8, Missouri 
See NAAN spread, pages 88-89 this issue 


“See? ‘SScotchlite’ Reflective Sheeting gives 


EQUIPMENT 
INDENTIFICATION 


AUTOMOBILE DEALERS 


IN THIN STORE 


STORE FRONTS 


"SCOTCH 


Bs 
COMPANY 


PUBLIC UTILITIES 


MEMBERSHIP IDENTIFICATIONS 


COMPANY 
CARS 


REG. U.S. PAT. OFF. 


BRAND 


REFLECTIVE SHEETING 


 cueVeow\s 
; SUPREME | 


GASOLINE 


Yoon 
, SUPREME 


GASOLINE 


Made in U 


S.A 


by Minnesota Mining & Mfg. Co., 


*Here’s the ideal emblem material! New smooth 
surface is fully reflective...long-lasting...color-fast 
...easy to apply...won’t crack! It sticks 


at a touch, needs no water or activator.” 


St. Paul 6, Minn.—also makers of 


at < IF - 
4 ‘Scotch” Brand Pressure-Sensitive Tapes, “Scotch” Sound Recordin Tape, ‘“Underseal”’ 
yj Kubberized Coating, “Safety-Walk’’ Non slip Surfacing, “3M” y Re wR “3M” Ad- ee 
— hesives. General Lxport: 122 E. 42nd St., New York 17, N.Y. In Canada: London, Ont., Can, ae 


és | 
| Sample emblem of “‘Scotchlite’’ Sheeting. Send today | 
| for sample emblem and facts on doubling the power of | 
your emblems, signs or signals. No obligation, of course. | “ 
| 
MINNESOTA MINING & MFG. CO., Dept. AA-28, St. Paul 6, Minn, 
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lington Mills Corp. of New York. electrical appliances exiting. Gard- | $12,000,000.” Most of the increase | 


It resigned the account of Stoppers 
Inc., an account which Walter Weir 
had launched in the chlorophyll 
race before his agency was con- 
solidated with Donahue & Coe. 
D&C has 185 employes. 


Cockfield, Brown & Co. Ltd., 


Montreal, billed “slightly over” 
$17,000,000 in 1952, up from the 
$15,700,000 billed the previous 
year, and so retained its position 
as the top agency in billings in the 
Dominion of Canada. Increased 
client appropriations were largely 
responsible for the increase, but 
the addition of Abitibi Power & 
Paper Co., Gaylord Products of 
Canada Ltd. and H&R Arms Ltd. 
also helped. Out: Canadian Nation- 
al Exhibition and Rediffusion Inc. 
Cockfield, Brown has 371 em- 
ployes. 


Gardner Advertising Co., St. 
Louis, billed $16,700,000 in 1952, 
up from $16,500,000 reported in 


1951. There was little change in| 
the account list, Knapp-Monarch’s | were 


ner has “200 plus employes,” in 
1951 reported 210. 


Ross Roy Inc., Detroit, had total 


billings of $16,006,000 in 1952, and | 


$15,374,000 in 1951. Ross Roy is 
unusual in that half its income 
comes from merchandising, direct 
mail and sales promotion—which 
this year came to $8,021,000—and 
half from billings on ad space, 
time and related charges, which 
totaled $7,985,000 in ’52. The space 
billings are lower than last year 
because of the two-month steel 
strike, which directly affected Ross 
Roy’s Dodge truck advertising ac- 
count. It had a good new business 
year: Servel’s air conditioning, 
Murray Corp.’s home appliances, 
RCA’s custom record division, 
Dad’s Old-Fashioned Root Beer, 
Gard Industries, Consolidated Roy- 
al Chemical Corp. and Gaylord 
Products. It has 350 employes. 


Warwick & Legler billed $14,- 
100,000 in 1952; its 1951 billings 
“between $11,500,000 and 


came from expansion of existing 
_accounts—like Pabst and Seagram 
|(W&L handles Seven Crown and 
Seagram institutional)—and from 
full-year billings on the accounts 
acquired in 1951, like Ex-Lax. It 


lost no accounts, has 140 employes. 


MacLaren Advertising Co. Ltd., 
Toronto, billed $13,800,000 in 1952, 
up $600,000 from the $13,200,000 
billed in the previous year. It was 
a relatively quiet year—MacLaren 
got two major accounts, lost one. 
It ranks second among Canadian 
agencies in billing, and has 260 
employes. 


Ketchum, MacLeod & Grove, 
Pittsburgh, billed $13,500,000, on 
the basis of AA’s formula, up $2,- 
200,000 from the agency’s 1951 
billing of $11,300,000. Most of the 
increase was due to the growth of 
old accounts, and Ketchum, Mac- 
Leod was right in the middle of 
the convention and election cover- 
age for Westinghouse. It has 199 


employes. 
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Russel M. Seeds Co., Chicago, 
billed $13,200,000 in 1952, up from 
the $12,000,000 billed in 1951. It 
had increased billing from existing 
accounts, and added Reynolds 
Metals Co. and Hadacol. During 
the year Seeds handled special 
events coverage for Admiral, and 
lost its portion of Helene Curtis. 
It has 167 employes. 


J. M. Mathes Inc. billed $13,000,- 
000 in’ 1952, up from $12,500,000 in 
1951. It added Coolerator Co. and 
handled the big Quinac drive for 
Canada Dry. It lost Air France, 
American Viscose, and Austin Mo- 
tors. 


Al Paul Lefton Co., Philadel- 
phia, billed $13,000,000 in 1952; 
in 1951 its billing was $12,500,000. 
The increase is attributed to the 
starting of the RCA air condition- 
ing account, sizable billings on 
General Baking Co. regionally, and 
the acquisition of Royal Lace Co. 
Lost: Amelia Earhart Luggage. 


Fletcher D. Richards Inc. billed 


As Reported by Sales Management 


24 Nationally 


nd in Texae! 


+ And the 100-county Star-Telegram 


trading area accounts for 26% of all 
general merchandise sales in Texas! 


TOTAL GENERAL MERCHANDISE SALES IN METROPOLITAN FORT WORTH... . 
TOTAL GENERAL MERCHANDISE SALES IN WEST TEXAS TRADING AREA... . 


$127,008,000 
$27 1,457,000 


¥%& Star-Telegram coverage 
IN METROPOLITAN FORT WORTH: 


Nine out of every ten families read the Daily & Sunday Star-Telegram 


IN THE 100-COUNTY TRADING AREA FAMILY COVERAGE IS: 


@ 50% or more in 10 counties 
@ 40% or more in 20 counties 
@ 30% or more in 31 counties 
@ 20% or more in 55 counties 


DAILY 


Total net paid Star-Telegram Circulation: 


* 240,197 


DAILY 


SUNDAY 


@ 50% or more in 6 counties 
@ 40% or more in 19 counties 
@ 30% or more in 36 counties 
@ 20% or more in 62 counties 


SUNDAY 


220,413 


Fort Wo 


= Pasa AMON G. CARTER, Publisher __ ni - 
AMON G. CARTER, JR., President and National Advertising Director 


RTH STAR-TELEGRAM © 


2™> LARGEST CIRCULATION IN TEXAS 


Witheut the use of contests, schemes or premiums, “just « good newspaper” 


an estimated $13,000,000 in 1952, 
up $3,000,000 from the “more than 
$10,000,000” reported in 1951. It 
enjoyed full-year billings on the 
acquisitions of 1951, Peter Fox 
Brewing and American Machine & 
Foundry. It lost Pacific Can Co., 
picked up Italian-Swiss Colony’s 
Asti wines. It has 180 people. 


Campbell-Mithun, Minneapolis, 
billed about $11,700,000 in 1952, a 
17% increase over the $10,000,- 
000 estimated for 1951. During the 
year Campbell-Mithun added Ra- 
dio Craftsmen, Piilsbury Mills’ 
Ballard, Feed and Soy, and Bakery 
divisions, and Hoberg Paper Mills. 
It has 200 employes. 


Bozell & Jacobs, Omaha, ful- 
filled Morris E. Jacobs’ 1951 pre- 
diction that ’52 billings would top 
$11,000,000. They were $11,170,- 
000, comparing with $9,370,000 in 
1951. The increase came from 
first full-year billings on Ameri- 
can Pfaff Sewing Machine, A. C. 
Weber, Florist Information Coun- 
cil and Maico Hearing Aid. Also 
added were Real Silk Hosiery Co., 
National Home Lamp Council, 
Coronet Sales Co., Mastercraft 
Furniture Corp. and Mason Shoe 
Mfg. B&J has 150 employes. 


Roche, Williams & Cleary, Chi- 
cago, billed in “excess of $11,000,- 
000” in 1952, up from billings ‘in 
excess of $9,000,000” in 1951, when 
the agency reported $10,000,000. 
There was expansion among ex- 
isting accounts, and the American 
Hammered division of Sealed 
Power Corp. came in. Lost were 
Kitchen Art Foods (Py-O-My) 
and Diamond T Motor Car Co. to 
Griswold-Eshleman. RW&C_ has 
about 100 employes. 


Albert Frank-Guenther Law 
| Inc. billed $10,704,470 in 1952, up 
‘from $10,230,261 in 1951. Billings 
‘of virtually every major account 
|'were up in ’52, Executive V-P. 
Richard A. Cullinan explained, 
and he sees an increased “aware- 
ness of the need for expanded 
corporate and product publicity, 
better public relations and spe- 
cial services.” Added: Buitoni 
Macaroni and Seggerman Slocum 
Inc. Out: New Departure division, 
General Motors Corp., Foster- 
Wheeler Corp. and St. Regis Pa- 
per Co. AF-GL has 171 employes. 


D. P. Brother & Co., Detroit, re- 
ported 1952 billings of $10,620,- 
350; in 1951, its billings were $10,- 
006,244. Brother has the Oldsmo- 
bile division of GM. Last year it 
added to its GM billings—it picked 
up Hyatt Bearing division and 
Guide Lamp division from Camp- 
bell-Ewald, and New Departure 
division from Albert Frank-Guen- 
‘ther Law, and added R.O.W. Sales 
Co. It has 95 employes. 


Ward Wheelock Co., Philadel- 
phia, billed an estimated $10,300,- 
000 in 1952, the same figure esti- 
mated for 1951. It lost Adam Hat 
Stores. Wheelock has the major 


portion of Campbell Soup Co. 
billing. 
Doherty, Clifford, Steers & 


|Shenfield billed $10,100,000 in 
1952, up $1,000,000 from the $9,- 
| 100,000 reported in 1951. DCS&S 
/picked up Ladies’ Home Journal, 
‘all of Minit-Rub as Bristol-Myers 
consolidated the account; it lost 


| Bowes hats. It has 130 employes. 


| Buchen Co., Chicago, joined the 
group, with 1952 billings “slightly 
in excess” of $10,000,000. It added 
_Chicago Title & Trust, Club Alu- 
minum Products and subsidiaries 
from Leo Burnett, Troy Sun- 
shade, Edward Hines Lumber Co.. 
McCray Refrigerator Co. and 
others. It lost Crane Co.’s plumb- 
ing and heating division to Leo 
Burnett, but retained the indus- 
|trial end of the account. Buchen 
‘has 140 employes. 
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46 Ad Agencies Billed 


$5-10,000,000 in 1952 


Nine Newcomers in This 
Group; Three Dropped 
Out and Four Closed Shop 


Copyright, 1953, by Advertising 
Publications Inc. Quotation or re- 
production expressly prohibited. 


New York, Feb. 19—Last year 
there were 46 agencies in the 
$5,000,000 to $10,000,000 bracket, 
three more than the number re- 
ported in 1951. 

The 1952 bracket does not con- 
tain the names of three agencies 
which moved into the $10,000,000 
and up bracket: Bozell & Jacobs, 
Buchen Co. and Doherty, Clifford, 
Steers & Shenfield. Nor does it con- 
tain four agencies which closed 
last year: W. Earl Bothwell Inc., 
which “joined forces” with Geyer 
Advertising; Dorland Inc., which 
went into bankruptcy; Federal 
Advertising Agency, whose execu- 
tives went to D’Arcy and Grey; 
and Pedlar & Ryan, which Thom- 
as L. L. Ryan closed last year, and 
whose accounts went to various 
agencies. 

New in the bracket are James 
Thomas Chirurg Co., Fitzgerald 
Advertising Agency, Hicks & 
Greist, Klau-Van Pietersom- 
Dunlap, Morey, Humm & John- 
stone, Charles Dallas Reach, 
R. J. Potts-Calkins & Holden, 


Scheideler, Beck & Werner, and): 


Schwimmer & Scott. Abbott 
Kimball Co. is estimated to have 
billed slightly less than the $10,- 
000,000 reported in 1951, and is in- 
cluded in this bracket for 1952. 


= Here’s the individual rundown, 
alphabetically by agencies: 


Anderson & Caitns, New York, 


billed $6,000,000 in 1952, about the 
same as 1951’s billing. During the 


year it added Brooklyn Paint Co., | 


Atlantic Products Co., Dobeckmun 


Co., Associated Bulb Growers of | 


Holland and Utica Knitting. It 
dropped Dan River Mills because 


of a conflict with J. P. Stevens) 
& Co., and Denton Sleeping Gar-. 
ment Co. It has 93 employes, same | 


as in 1951. 


Aubrey, Finlay, Marley & Hodg- 


son, Chicago, billed about $5,250,- 
000 in 1952, the same as in 1951. 
AFM&H held even primarily be- 
cause of the loss of International 
Harvester’s refrigeration division. 
This loss was made up by in- 
creased billing on other accounts, 
plus the addition of three new ones 
—kKitchen Art Foods (Py-O-My), 
Cummins-Chicago Corp.’s power 
tool and business machine divi- 
sions, and national network radio 
for Motorola. It has 65 employes. 


G. M. Basford Co., New York, is 
estimated to have billed in the $5,- 
000,000-$10,000,000 bracket in 1952, 
the same bracket in which it was 
in 1951. Basford added Thomas & 
Betts Co., and has 120 employes. 


- 


Beaumont & Hohman, Chicago, 
reports billings of $6,018,000 in 
1952, as compared with $6,073,- 
000 in 1951. In 1952 the agency 
didn’t experience the McKesson & 
Robbins windfall that it had in 
51, but increased billings of other 
accounts made up for this. No 
major account changes took place, 
and the agency has 110 employes. 


Brisacher, Wheeler & Staff, San 
Francisco, also belongs in this 
group, with billings in excess of 
$5,000,000. It had a good year last 
year, with expanded billings of 
several clients, notably Olympic 
Brewing. It added only smaller ac- 
counts. It has 65 employes. 


Buchanan & Co., New York, re- 
ports 1952 billings of $9,100,000. It | 
got Pioneer Mfg., and G. A. Good- | 
rich Co. and Newport Soap Co. (a 
Safeway affiliate). It lost Meyer-. 
cord Co., and its Chicago manager, | 
Robert E. Potter, formed his own | 
agency (Robertson Potter Co.), us- | 
ing Buchanan’s Chicago accounts | 
as a base. Buchanan has an-'| 
nounced, however, that it will | 
keep its Chicago office open. The 
agency has 115 employes. | 

| 


Calkins & Holden, Carlock, Mc- | 
Clinton & Smith, New York, billed | 
$9,200,000 in 1952; in 1951 its bill- | 
ing was $8,000,000. Added: Ameri- | 
can Scientific Laboratories, Fir- 
menich Inc., Parade Publication 
and Frederick & Nelson. It has 92 
employes. 


Caples Co., Chicago, billed 
“about $5,000,000” in 1952, ap- 
proximately the same figure es- 
timated for 1951. Domestic and for- 
eign travel accounts, a major part 
of Caples’ list, increased substan- 
tially in 1952. It has 70 people in. 
four offices. 


1952 Billings of 46 Agencies in 
the $5.000,000-$10,000,000 Group 


(Listed Alphabetically) 
Copyright, 1953, by Advertising Publications Inc. 


Anderson & Cairns 

Aubrey, Finlay, Marley & Hodg- 
son 

G. M. Basford Co. 

Beaumont & Hohman 

Brisacher, Wheeler & Staff 

Buchanan & Co. 

Calkins & Holden, Carlock, Mc- 
Clinton & Smith 

Caples Co. 

Harry B. Cohen Advertising Co. 

James Thomas Chirurg Co. 

Doremus & Co. 

Dowd, Redfield & Johnstone and 
John C. Dowd Inc. 

Ellington & Co. 

Ewell & Thurber Associates 

Fitzgerald Advertising Agency 

Gray & Rogers 

Griswold-Eshleman Co. 

Henri, Hurst & McDonald 

Hewitt, Ogilvy, Benson & Math- 
er 

Hicks & Greist 

Hirshon-Garfield 

Charles W. Hoyt Co. 

Hutchins Advertising Co 


Kastor, Farrell, Chesley & Clif- 
ford 

Joseph Katz Co. 

Abbott Kimball Co. 

Klau-Van Pietersom-Dunlap 

Lambert & Feasley 

MacFarland, Aveyard & Co. 

Marschalk & Pratt 

McConnell, Eastman & Co. 

McKim Advertising Ltd. 

Meldrum & Fewsmith 

Morey, Humm & Johnstone 

John F. Murray Advertising 
Agency 

Robert W. Orr Associates 

R. J. Potts-Calkins & Holden 

L. W. Ramsey Advertising 
Agency 

Charles Dallas Reach Co. 

Knox Reeves Advertising 

Scheideler, Beck & Werner 

Schwimmer & Scott 

Sterling Advertising Agency 

Tatham-Laird Inc. 

Geoffrey Wade Advertising 

Weiss & Geller 
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Harry B. Cohen Advertising Co., 
New York, billed $6,000,000 in 
1952, up from $5,500,000 in 1951. It 
had increased budgets on a var- 
\iety of accounts: 4-Way Cold Tab- 
lets, Pazo, Ennds, Chattanooga 
Medicine and Westmore, and full- 
year billings on Lydia Pinkham. It 
added Sulfur-8 Chemical, B. T. 
'Babbitt'’s Glim, Airline Foods 
Corp., and started Fitch DR Sham- 
poo billings and Ideal hair tonic 
in °52. Out: Vitamin Corp. of 
America. It has 85 employes. 


James Thomas Chirurg Co., 
Boston, joined the group this year 
with “over $5,000,000” in billing, 
up from $4,750,000 in 1951. Chir- 
urg’s increase came almost alto- 
gether from present accounts. It 
added Norton (machine division), 
Rockwood Sprinkler Co. and Huron 
Milling; it lost Bostitch Inc. and 
GE’s Trumbull department. It has 
more than 70 employes. 


| Doremus & Co., New York, is 
estimated to have billed $7,800,000 
in 1952, up 5% from the $7,500,000 
estimated in 1951. It was a record 
year for Doremus, its largest gross 
since 1932. In December, the agen- 
cy arranged a merger of its Phila- 
deiphia office with Benjamin Esh- 
leman Co., under the name of Do- 
remus-Eshleman Co., a_ wholly- 
owned subsidiary of Doremus. It 
is thought likely that ’53 billings, 


1, 
& 
f National Sales Representative: 
Edward Petry & Company 
Offices in: New York, Chicago, Detroit, 
San Francisco, Los Angeles, 
St. Louis and Dallas 


KOA 850 KC « 50,000 WATTS 


1625 California Street, 


No other available medium covers as much 
territory —reaches as many people-—in the west. 


KOA covers over 1,100,000 square miles. There are nearly 
10,000,000 people in this area. 


The area covered by KOA is radio country—and it will be 
for years to come. IT’S BEYOND TV HORIZONS...only a few 
spots are being reached by TV—yet ALL of this area is 
being covered by KOA. 


KOA program schedules are designed to appeal to the 
greatest possible number of western listeners—to match KOA’s 
extensive coverage. 


There is still a chance on KOA—for you to own a valuable 
western advertising franchise. 


Ask for our periodic bulletins—THE WESTERN MARKET 
Write Today. 
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because of the merger, may hit the 


$10,000,000 mark. 
155 employes. 


Dowd-Redfield- Johnstone 


Advertising Age, February 23, 1953 


'the Dowd agencies billed $6,000,- gage Works, Bristol-Myers’ Mum in the South. 
/000. During the year the agencies lotion deodorant and Bender & 
and added William Jameson division Hamburger. Out: Glenwood Range Gray & Rogers, Philadelphia, 


Serving manufacturers of brand-name products from coast to coast. 


Representatives in principal cities 


and Garrett Labs. The agencies billed $7,719,489 in 1952; in 1951 
vmerumpemwer: ‘have 118 employes. 


OTR Reg a ae Penis a sig % 


es “a and existing accounts were re- 

COMPLETES SALES |§ Ellington & Co., New York, sponsible for the increase, but a 
AT POINT OF SALE billed $9,000,000 in 1952, up notable new business year included 
$1,000,000 from the $8,000,000 of these additions: MacAndrews & 
1951. Ellington acquired a sizable Forbes, Lee Tire & Rubber, Stand- 
_ portion of the McKesson-Robbins ard Pressed Steel, Malayan Tin 
‘account during the year, picking Bureau, Huck-Gerhardt Co., Oxy- 
- |up Tartan, Yodora and Calox. El- Catalyst. Out: Krylon Inc., Henry 
'lington employs 130 people. _Disston & Son (chain saws only), 
| Thomas A. Edison Inc. (batteries 
d Ewell & Thurber Associates, only). G&R employs 123. 

| Toledo, billed $7,000,000 in 1952, 
' up from $5,500,000 in 1951. Exist- Griswold-Eshleman Co., Cleve- 
|ing accounts gave E&W the in- land, billed $8,250,000 in 1952; in 
s icrease. Willys brought out a new 1951 its billing was $7,500,000. 
automobile in 1952, and radio and Among the accounts acquired dur- 
' TV billing for the agency rose. It ing the year were Howard Zink 
has 100 employes. Corp. and Diamond T. Motor Car 
/Co. None were lost, and it has 102 

Fitzgerald Advertising Agency, employes. 
New Orleans, is estimated to have | 
billed more than $5,000,000 in 1952. 
Newspapers 


nt 

“THES IN ALL OTHER 
TYPES OF ADVERTISING 
_ AT POINT OF PURCHASE 


Henri, Hurst & McDonald, Chi- 
represented around cago, billed an estimated $8,800,- 


Sa 


CUYAHOGA COUNTY ©& (Greater Cleveland) 


has more New Car Sales than 
any one of 24 Entire States* 


THTHOOOIOOIOOO 


MSSOKOOOO! 


arta LF 4 
5 


Stites 
Zw = 


poe 


U 


newspaper clomnates this peat market — 
7 out of 10 families read The Press 


Cuyahoga County is a concentrated and remarkably rich 
buying area that each year produces new car sales out 
of all proportion to its size on the map. County-wise 
it is Ohio's first market accounting for one-fifth of 
all new car sales in the state. 


Coupled with the sales performance of this market is 
the unusual coverage of one advertising medium which, 
every day, comes in contact with 7 out of 10 buying families. 


The Press sells cars! 
*R. L. Polk & Co. for 1951. 


The Cleveland Press 


| Jone C. Dowd Inc., Boston, billed | of Seagram (Gallagher & Burton), $4,000,000 of the billing for this 
Doremus has/ about $7,500,000 in 1952; in 1951) and also Nash Inc., American Lug- agency, perhaps now the largest 


000 in 1952, up 10% from the 
$8,000,000 billed in 1951. It had 
increases in budgets, acquired Gib- 
_son Refrigerator Co., and a piece 
of International Shoe. It lost none. 
It has 125 people. 


it billed $6,069,203. New business’ 


_ Hewitt, Ogilvy, Benson & Ma- 
|ther, New York, billed $8,556,458 
|in 1952; in 1951, its billings were 
| $6,250,000. It had a notable new 
| business year, adding Jelke’s Good 
Luck margarine and Rinso from 
Lever Bros., Reed & Barton silver, 
Austin Motor Car Ltd., Conmar 
Products. Out: E. & J. Burke Ltd. 
and Fawcett Publications. HOBM 
‘has 107 employes. 


Hicks & Greist, New York, billed 

in excess of $5,000,000 in 1952, and 
is a newcomer to this bracket. Its 
| billings in 1951 were slightly lower. 
'-H&G acquired Servel, and handles 
‘the spectacularly successful Lewyt 
Corp. It has 70 employes. 


Hirshon-Garfield, New York, 
billed $7,000,000 in 1952, down 
' $1,000,000 from the $8,000,000 re- 
ported in 1951. Billings declined 
primarily because of the loss of 
the Burlington Mills Corp. ac- 
count (there are indications of 
another textile mill on H-G's hori- 
zon), and the Government of Is- 
rael. It added U. S. Time Corp., 
Adam Hat Stores, Leather Indus- 
tries of America and American 
Viscose. It has 100 employes. 


Charles W. Hoyt Co., New York, 
billed $7,700,000 in 1952, up $800,- 
000 from the $6,900,000 billed in 
1951. It had a substantial new bus- 
iness year, adding Arnold Bakers, 
Keyes Fibre Corp., Taylor Reed 
Co. and Kirkman & Son division 
of Colgate-Palmolive-Peet. Out: 
LePage’s Inc. and Knouse Foods. 
It has 100 employes. 


Hutchins Advertising Co., Ro- 
chester, reports, as it did in 1951, 
that its billings are “over $5,000,- 


000.” Hutchins, which handles 
most of Philco’s billing, had a 
number of additions: Caldwell 


Mfg. Co., Fasco Industries, Cros- 
man Arms, Dollinger Corp. and 
Tam O’ Shanter ale. It lost none, 
has 78 employes. 


Kastor, Farrell, Chesley & Clif- 
ford, New York, billed $5,400,000 
in 1952, up $100,000 from the $5,- 
300,000 it billed in 1951. It lost 
Blatz in September, but added Vi- 
tamin Corp. of America, Sapolin 
Paints, Stoppers Inc., Farm Bureau 
Mutual Insurance Co., Plough’s 
Mexsana skin cream, Argotane, 
Penorub, and all of Pierce’s pro- 
prietaries. It has 57 employes. 


Joseph Katz Co., Baltimore, 
billed $9,250,000 in 1952, up $250,- 
000 from the $9,000,000 of 1951. 
Katz carried the billing of the 
Democratic National Committee 
and Volunteers for Stevenson, esti- 
mated at about $1,650,000. It was 
Katz’ first full year without Ex- 
Lax, and Flo-Ball, Tele-King and 
Seamprufe all departed. Katz has 
98 employes. 


Abbott Kimball Co., New York, is 
estimated to have billings of about 
$9,500,000 in 1952, much the same 
as those of 1951, which were over- 
stated by AA. Added: Beautiful 
Bryans hosiery, Eterna Watch, F. 
R. Tripler & Co., Almay division of 
Schieffelin & Co., Trifari Jewelry 
and others. It lost Union Pharma- 
ceutical Co., American Bemberg 
division of Beaunit Mills and Regal 
Pale beer (the latter in 1953). It 
has about 100 employes. 


Klau-Van _ Pietersom-Dunlap, 
Milwaukee, billed $6,200,503, a 
sizable jump from $4,930,206 billed 
in 1951. Accounts expanded, and 
K-VP-D picked up Link-Belt Co 
and Fox Head Brewing Co., and 
lost no major accounts. It has 92 
, employes. 
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NEW STUDY REVEALS WHO 
READS WHAT ADVERTISING 


IN THE CHICAGO SUN-TIMES 
and WHEN and WHERE THEY BUY! 


Readership Concentrated Where 
Most Of The Buying Is Done 


Sawyer-Ferguson-Walker Co. 
612 So. Flower St. 


The study shows how cation Research Service, enable you to determine how 
1,066 advertisementsin = el] your own advertising is read—if it was represented 


every major retail and 


general category were read by adult i i ' 
prnceel oer oe eee in a study issue. In any event, you can discover high, 


It shows: 
% readership of every advertisement. cover who in your field is making the most successful 
Age and occupation of every reader bid for reader-attention. 


of every advertisement. 


Day and time when each reader 
does most shopping. 


Department, food, clothing, shoes and Chicago SUN-TIMES-the largest sample ever utilized 


furniture stores most patronized b : ; 

SUN-TIMES readers. ’ in this ty ” of study ‘ 

Car ownership by make and year, For comparative purposes, research techniques are 
and TV ownership. patterned after those in the Continuing Studies of 


% of readers who smoke cigarets 
or cigars. 


% of rosters who drink beer, wine The scope of this study is so vast that it is practical 
or whiskey. 


% of readers who consume instant 


Lett athe — coffee, margarine or canned corned 
beef hash. 


LOS ANGELES 


YOUR AD LOOKS BIGGER— AND IS LOOKED AT BETTER 


MILLIONS OF ANSWERS DISCLOSE 


New Facts on How to 
Make Your Newspaper 
Advertising More 


Successiul- 


FROM THE BIGGEST READERSHIP STUDY 
EVER MADE BY ONE NEWSPAPER! 


Exclusive new information to help you analyze and 
improve the readership of your Chicago newspaper 
advertising now is in preparation by the Chicago 
SUN-TIMES, for release early in April. 


These facts, uncovered in a 10-week study by Publi- 


low and median readership for your category and dis- 


Findings on advertising readership alone involve the 
answers to questions asked of 11,350 readers of The 


Newspaper Reading. 


to publish only a summary of the major highlights. 
However, we will make every effort to provide addi- 
tional information of specific interest upon request. 


in the 
CHICAGO 


SUN-TIMES 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York 


SAN FRANCISCO PHILADELPHIA MIAMI BEACH ATLANTA 
Sawyer-Ferguson-Walker Co. Sawyer-Ferguson-Walker Co, Hal Winter Company Sawyer-Ferguson-Walker Co. 
1213 Russ Bldg. Girard Trust Bldg., 1400 S$. Penn Sq. 9049 Emerson Ave. . 821-822 William Oliver Bldg. 
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Lambert & Feasley, New York, 
billed between $7,000,000 and $7,- 
500,000 in 1952, up from $6,000,000 
reported in 1951. It added Hat 
Corp.’s Knox and Dobbs divisions. 
L&F handled the Listerine cam- 
paign aimed at combatting chloro- 
phyll claims. It has 75 employes. 


MacFarland, Aveyard & Co., 
Chicago, billed $5,150,000 in 1952, 
up from $5,000,000 in 1951. Ac- 
counts expanded, and the addition 
of Hallicrafters Co. and Cook 
Electric Co. helped. Out: 
Radio Corp. MacFarland, Aveyard 
has 62 employes. 


Marschalk & Pratt, New York, 
is estimated to have billed more 
than $5,000,000 in 1952, the same 
bracket the agency hit in 1951. It 
handles radio and TV on the Esso 
Marketers products for Esso Stand- 
ard Oil Co., and institutional for 
Standard Oil of New Jersey, radio 
and TV. 


McConnell, Eastman & Co., To- 
ronto, billed in the over-$5,000,- 


000 bracket in 1952. The estimate mous Foods account to Leo Bur- 
for 1951 was $6,500,000, and 1952\)nett Co. Meldrum & Fewsmith 
billings probably exceeded that | has launched a sizable campaign 
mark. The agency added General for steel kitchen cabinets made by 
Foods Ltd.’s Swans Down cake Republic Steel, and sees some new 
flour and mixes and Gaines dog accounts coming in during 1953’s 
foods, Interlake Tissue Mills and first quarter. It has about 90 em- 


Advertising Age, February 23, 1953 


same figure the agency hit in 1951. ' cy, Davenport, Ia., said it had 1952 


This is the agency which handles 
a good deal of American Home 
Foods’ Whitehall Pharmacal ac- 
count, notably Anacin. 


Robert W. Orr & Associates, 


billings of $6,370,000, down from 
$6,754,000 in 1951, due primarily 
to curtailment of Clinton Foods’ 
advertising due to crop shortages 
Ramsey has 46 employes. 


Joliette Steel, and lost Robin Hood 


ployes. 


Flour Mills Ltd., cake mix divi-. 


sion. 


Morey, Humm & Johnstone, 


New York, billed $6,758,453 last’ Qharles Dallas Reach Co., New- 


year, up from $6,201,296 in 1951. ark, billed $5,125,000 in 1952, and 
It added the Pan-American Cof-| joins the group for the first time, 


Zenith | 


|New York, boosted its billings to 

McKim Advertising Ltd., Toron- about $6,000,000 in 1952, up from 
to, is estimated to have billings in $4,500,000 in 1951. It benefited 
excess of $5,000,000. Although from increased expenditures by 
company policy prohibits release |Sinclair, Richfield, Robertshaw- 
of total billings, McKim points out Fulton and others, and also from 
its business increased 16% in 1952,|new business: Handmacher-Vogel, 
and that it added Motorola, Sala- , Sportleigh Hall, United Mink Pro-| 


da Tea, GM Diesel (Detroit en- | ducers Assn., Charles of the Ritz | 
David | 


gine division), Farmhand Equip- 
ment, Reckitt & Colman (Canada) 
Ltd. (food division). Lost: Chris 
Hansen Ltd. (Junket) and Purity 
Flour. It has 187 employes. 


(beauty salon division), 
Crystal, Townley Frocks, Frank’! 
Gallant Inc., Masket Brothers 
Sportwear, Miriam Haskell and 
Dave Bellsey Co. It lost no major 
accounts, and has about 90 em- 
Meldrum & Fewsmith, Cleve- ployes. 
land, billed $7,100,000 in 1952,. 
down $1,100,000 from its 1951 bill-| 
ing of $8,200,000. The drop was 
caused by the loss of Durkee Fa- 


John F. Murray Advertising 
Agency, New York, is estimated to 
have billed $5,000,000 in 1952, the 


fee Bureau print billings in April, 
and other accounts expanded mod- 
erately. Also added: Resort Air- 
lines and Aviation Engineering. 
Out: Beautiful Bryans hosiery. Orr 
has 82 employes. 


R. J. Potts-Calkins & Holden, 
Kansas City, is a ncwcomer to the | 
over-$5,000,000 group, after sev- 
eral years on the edge. In 1952, 


Potts billed $6,139,047, up from. 


$4,680,620 in the preceding year. 
Existing accounts were largely re- 
sponsible for the increase, but 


Potts also added Rutherford Food | 


Corp., Gooch Milling, Sinclair Coal 
and Locke Stove Co. It lost no ma- 
jor aceounts, and has 87 employes. | 


L. W. Ramsey Advertising Agen- | 


You bet! 


It’s toothsome info to the General Advertiser to know 


how the retailer spends his ad dollars. Retailers know which newspaper 


in their 


market brings in the most customers. And that’s why 


General Advertisers cock a keen eve at Cincinnati department store 


figures. During 


1952 the Cincinnati Times-Star carried 727,733 more 


lines of Retail Display than the other evening paper and 2,577,164 


more than the morning paper (and at a higher rate). 


‘Smatter of fact, General Advertisers agree with Retail Advertisers 


to such an extent that the Times-Star has led all other Cincinnati 


dailies in both classifications for forty-five consecutive years. 


in cincinnati 


it's the TIMES- 


STAR 


NEW YORK 17; 60 E. 42nd St.; CHICAGO 1: 228 W. LoSolle S1.; WEST COAST: John E. Lutz (o., 435 N. Michigan Ave., Chicogo 11 > e 


Leapeasnir 


after several years on the rim. In 
1951, Reach billing was $4,503,297. 
The expanded accounts and addi- 
tion of Chen Yu, Courtley and 
Ciro divisions of Warner-Hudnut 
‘helped. Out, at year end, went G. 
Krueger Brewing Co. and L. E 
Waterman Co., the latter through 
| resignation. Reach has 65 em- 
| ployes. 


Knox Reeves Advertising, Min- 
/neapolis, billed $6,345,000 in 1952, 
up from $5,950,000 in 1951. Reeves 
‘neither lost nor gained accounts 
during the year, and has 95 em- 
ployes. Reeves handles a consid- 
,erable share of General Mills bill- 
ing. 


Scheideler, Beck & Werner, New 
York, also reporting in this group 
_for the first time, billed $5,851,000 
in 1952. The agency was started 
in 1951, as one of the consequences 
of the Duane Jones Co. internal 
difficulties. SB&W added News- 
week, Gretz beer and Economics 
Laboratories (Soilax) during the 
year. It has 85 employes. 


| Schwimmer & Scott, Chicago, 
‘billed $5,100,000 in 1952, up from 
$3, 000,000 in 1951. This represents 
‘one of the handiest recoveries on 
record, for S&S took the rap on 
|American Vitamin Associates in 
1951. Last year it racked up Con- 
solidated Royal Chemical’s 
Kranks Shave Creme, Boyer In- 
ternational Chemicals’ H-A Hair 
Arranger, Red Dot Foods, Schut- 
‘ter Candy Co.’s.Old Nick and Bit 
|O’Honey candy bars, which it for- 
merly divided with Lou West- 
heimer in St. Louis, and Buddy 
‘Boy Popcorn Co. It lost none, 
‘and has 50 employes. 


Sterling Advertising Agency, 
New York, is estimated to have 
billed $5,500,000 in 1952, the same 
figure as in 1951. Sterling has a 
host of fashion accounts, and last 
year altered direction consider- 
jably by the addition of a group 
of industrial accounts, plus Gould- 
|Merseau. Lost: Fawcett Publica- 
tions. It has about 100 employes. 


Tatham-Laird Inc., Chicago, 
billed $9,000,212 in 1952, up from 
| $7,337,760 in 1951. It had full 
year billings on Max Factor and 
Geo. Wiedemann Brewing, and 
ithe Toni and Swanson accounts 
expanded. It resigned Bendix di- 
|vision of Avco because of a con- 
flict with Admiral Corp. It has 99 
‘employes. 


_ Geoffrey Wade Advertising, 
Chicago, billed about $9,000,000 
_in 1952, the same level as in 195}. 
Wade handles Miles Laboratories, 
for which it clears upwards of 
$8,000,000 in billings. In 1952 it 
landed See’s Candy Shops. 


Weiss & Geller is really two 
agencies, one in Chicago, one in 
New York. The Weiss & Geller 
office in Chicago billed $5,000.- 
000 in 1952, as it did in 1951. But 
it had a notable new business 
year, adding Toni home perma- 
‘nent, Tonette, Spin Curlers and 
/new products, and Terre Haute 
Brewing Co. (Champagne Velvet 
beer). It lost Fox Head Brewing. 
It has 125 employes, and v.p. Mar- 
vin L. Mann figures that the 
| present rate of billing should make 
the Chicago office hit close to $12.- 
000,000 in 1953. 

Weiss & Geller, New York, re- 
ported billings of $2,500,000 in 
1952, the same figure it reported 
for 1951. It added Robbins Mills 
and Brunswick radio and TV, and 
dropped North American Sweets 
and Carl Marks & Co. 
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How BIG is the LIFE market? 


The market LIFE reaches with a single issue (11,880,000 households*) 
is big enough, all by itself, to consume the entire yearly 
production of most brands, many manufacturers, many entire industries. 


*From A Study of the Household Accumulative Audience of LIFE (1952), by Alfred Politz Research, Inc. 


be i a 


For example, in shampoo: 


If, this year, one family-sized package of sham- 
poo were bought each month by the households 
reached by a single issue of LIFE, sales to this 
group alone would be far greater than total 1951 
sales of all shampoo brands combined. 


Because of LIFE’s bigness, and because 
of LIFE’s powerful local impact: 
Drug-and-toiletries advertisers last year in- 
vested $11,605,957 for advertising in LIFE— 
over $4,000,000 more than in the next leading 
magazine. (Source: P.I.B.—gross figures.) 


And in brushless shaving creams: 


If, this year, the makers of brushless shaving 
cream sold one 59¢ container every third month 
to the men in each household reached by one 
issue of LIFE, sales to this group would far ex- 
ceed the total 1951 sales of all brands combined. 


To back up their investment, these advertisers 


bought nearly 2,000,000 pieces of point-of-sale 
material for tie-ins in retail stores. In addition 
to regular use of these tie-ins, drug retailers— 
chain and independents—staged 933 store-wide 
“Advertised-in-LIFE” promotions. 
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186 Under-$5,000,000 — 
Agencies Tell Billing — 


55 in $1-$5,000,000 and | 
131 in Under-$1,000,000 


Groups Report Volume 


Copyright, 1953, by Advertising | 
Publications Inc. Quotation or Te- | 
production expressly prohibited. 


New York, Feb. 19—Agencies 
billing in the $1,000,000 to $5,-) 
000,000 group generally had an 
excellent year in 1952. In this 
bracket, unlike the two brackets 
which precede it in AA’s report, | 
only agencies which replied are 
listed. 

In 1952, there are 55 of them; in 
1951, AA reported on 51 agencies 
in this bracket. Of the 51 reported 
in 1951, seven moved into the ov- 
er-$5,000,000 bracket last year: 
James Thomas Chirury Co.,! 
Schwimmer & Scott, Scheideler, 
Beck & Werner, Klau-Van Pieter- 
som-Dunlap, Morey, Humm & 
Johnstone, Charles Dallas Reach 
Co. and R. J. Potts-Calkins & 
Holden. 

There are a number of agencies 
right on the rim of the $5,C00,000 | 
mark: C. J. LaRoche & Co., Mon- | 
roe Greenthal Co., James Lovick 
& Co. Ltd., Price, Robinson & 
Frank, Harold F. Stanfieid Ltd. 
and Walsh Advertising Co. Ltd. 

In general, this bracket shows 
agencies with expanding billings; 
of the 55 reported here, 47 showed 
gains. Four experienced a drop in 
billing, two stayed at their 1951 
level, and two others reported only 
1952 billing. 


® Here are individual agency bill- 
ings, alphabetically arranged: 


Burke Dowling Adams Inc., At-| 
lanta, billed $1,493,500 in 1952; in| 
1951 it billed $1,243,000. Added | 
were Scandinavian Airlines Sys-| 
tem, Chicago & Southern Air Lines, | 
Citizens & Southern National 
Bank and Atlanta Paper Co. It has! 


44 employes. 


Andrews Agency, Milwaukee, | 
billed $1,465,400 in 1952, up from | 
$1,232,502 in the previous year, It) 
added Gar Wood, Boehck Ma- | 
chinery (St. Paul and National | 
Lift), Phoenix Products and Sit-| 
N-Rest. Lost Philip Roden Co.,) 
and has 37 employes. | 


In Akron 


UAYS 


OF THE HOMES 


There’s no other me- 
dium or combination 
of media that offers 
so much for so little. 


Advertising Age, February 23, 1953 


Milwaukee, billed $1,320,154 in 1952, against $2,700,000 in 1951. 
| 1952, $1,066,383 in 1951, lost no ac- It was due to expansion of such 


| Jantzen, Lilli Ann Corp., Colum- 

bia River Packers Assn. and a new 

Biddle Co., Bloomington, IIL, one—California Prune Advisory 

billed $2,426,285 in 1952, up from|Board—which BC&G added last 
John Falkner Arndt & Co., Phil- $1,758,000 in 1951. Accounts ex- | year. It lost no important accounts 

adelphia, billed $4,401,881 in 1952, P@nded, and it added Arcady and has 49 employes. 

$4,323,129 in 1951. It added Coch-| Farms Milling Co. and Happiness 

rane Corp., Houdry Process Corp. | Tours; it lost Owen Nursery. It 

and five other accounts, and has has 42 employes. 

90 employes. 


Co., and has 22 employes. 


ey, Little Rock, billed $1,047,966 in 


Botsford, Constantine & Gard- 1951. It neither lost nor gained ac- 
Baker, Johnson & Dickinson, ner, Portland, billed $3,100,000 in counts during the year. It has 


| counts, added F. P. Howard Paper | accounts as Olympia Brewing Co., | 


/1952, compared with $936,636 in 


seven employes. 


E. H. Brown Advertising Agen- 
cy, Chicago, billed $2,954,423 in 
1952, $3,344,936 in 1951, the loss 
due to accounts which Brown re- 
signed, and are now with Harry 
Schneiderman Advertising Agency. 
Brown gained six accounts, in- 


'cluding Crown Asphalt Co. and 
S. M. Brooks Advertising Agen- 


Zesto Corp., and has 30 employes. 


Byer & Bowman, Columbus, 
billed $2,559,483 in 1952, $2,516,- 


518 in 1951. It lost none, added 


FRONT ROW CENTER,U.S.A. 


he lights are dimmed, the voices hushed, the eyes in- 
tent as millions of people watch magic through a piece 
of glass. In town and village, farm and flat, television 
has made all the world a stage, all living rooms a theatre. 


Du Mont is architect of this theatre of the home, the 
impresario of this new magic. By offering programs 
to brighten minds, as well as faces, Du Mont has added 
a new dimension to the entertainment world, a new 


standard to the art of television. 
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Heller Bros., Newcomerstown, O.,; Thomas F. Conroy Inc., San Brewing Co. in Augiist, and exist- 
‘o start in °53. It has 41 employes. Antonio, billed $1,100,000 in 1952, ing accounts expanced. It has 40 
$950,000 in 1951. The increase employes. 

J. M. Camp Co., Wheaton, Ill, | came from present accounts. Con-_ 
billed $1,400,000 in 1952, up from | roy has 18 employes. - Doyle Dane Bernbach Inc., New 
$750,000 in 1951, and has five — York, billed $3,500.000 in 1952, 
ployes. | Spencer Curtiss Inc., Indiana-| compared with $2,601,000 in 1951.) 
polis, billed $1,044,447 in 1952,| [t added Chemstrand Corp., Fair-. 

Cayton Inc., New York, billed $810,596 in 1951, and has 20 em-| mont Foods, Charis Corp. and Cro-. 
$2,890,000 in 1952, gaining from Ployes. ton Watch Co., lost Esquire Ine. 
the $2,165,000 recorded in 1951. It It is billing current! at the rate) 
added Kelco Co., Wall-Tex Co.and W. B. Doner & Co., Detroit, of $4,000,000, Secretiry-Treasurer | 
Allied Asphalt, lost none, has 21 billed $3,268,200 in 1952, $2,580,-| Maxwell Danex notes. It has 48) 
employes. 900 in 1951. It picked up Altes, employes. 


Cortez F. Enloe, New York, billed 
$1,325,000 in 1952, up from $1,- 
100,000 in 1951. It added Interna- 


tional Minerals & Chemicais, Ne-| 
pera Chemical Co. and two others, 


lost two. It has 25 employes. 


Fairfax Inc., New York, billed 
$2,000,000 in 1952. In 1951, operat- 
ing as H. W. Fairfax Advertising 
Agency, it billed $1,300,000. The 
agency lost no accounts, and added 


BVD Co. and Plus Computing Ma-— 
‘chines Corp. In January it cele- 


So, too, has Du Mont added a new dimension to tele- 
vision advertising. Du Mont alone has proved that 
magic for the viewer need not be fantasy for the spon- 
sor, that truly sensible television means great impact 
without great cost. 


Because it continually seeks to better television, for 


viewer and sponsor alike, Du Mont 
pu Monr TELEVI 


will always be a strong force behind 
the magic behind the glass. 

515 Madison Avenue, New York 22, N. ¥. MU 8-2600 
A Division of the Allen B. Du Mont Laboratories, Inc. 
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brated its 60th anniversary in the 
advertising business. It has 24 em- 


_ployes. 


Harry E. Foster Advertising Ltd., 
| Toronto, billed $3,632,000 in 1952, 
compared with $2,597,000 in 1951. 
Fifteen new accounts added $880,- 
000 during the year, and increases 
in existing accounts added up to 
$152,000. No accounts were lost. It 
has 89 employes. 


Gerst, Sylvester & Walsh, Cleve- 
land, billed $1,247,200 in 1952, up 
from the $1,200,165 billed in 1951, 
due mostly to expansion of ac- 
counts. It has 18 employes. 


| Bert S. Gittins Advertising, Mil- 

waukee, billed $2,500,000 in 1952, 
up from $2,000,000 in 1951, and 
added Holstein-Friesian Assn. It 
| has 40 employes. 


Phil Gordon Agency, Chicago, 
billed $1,292,000 in 1952, $1,426,- 
000 in 1951, due to the lapse of 
dates of new billings and dropping 
of old. It lost three, added three, 
has 24 employes. 
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FOR a new appeal, include 

Oak Hytex Balloons in your 
advertising and promotion ef- 
forts. They often give that 
extra little push so necessary to 
a campaign’s success. Effec- 
tively used as PREMIUMS, DIS- 
PLAYS, TV OFFERS, GIVE- 
AWAYS, at STORE OPEN- 
INGS, for NEW PRODUCT 
INTRODUCTION and count- 
less other ways. 


Write or phone for details on 
how our world’s largest variety 
of balloons can be adapted to 
your specific promotion 
problem. 


The Oak RusBEeR Co 


220 Sycamore, Ravenna, Ohio 
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Charles M. Gray & Associates, | 
Detroit, billed $1,087,000 in 1952, | 
compared with $773,000 in 1951. | 
It added both the parent company | 
and the Calumet division of Calu- 
met & Hecla, City Pattern Foundry 
& Machine Co., and George L. 
Nankervis Co. It has 20 employes. 


Monroe Greenthal Co., New 
York, billed “just over $4,000,000” 
in 1952, about the same figure as 
in 1951. Greenthal added Welch’s 
wine, White Heather Scotch, Tele- 
King air conditioning and Biltnor 
Corp., lost none, has 71 employes— 
six more than in 1951. 


Gunn-Mears Advertising Agen- 
cy Corp., New York, billed £1,249,- 
958 in 1952, up from $1,130,195 in 
1951. Old accounts expanded, and 
Gunn-Mears added New York 
University, Stuart Furniture Co. | 
and Schreiber-Madison Homes. It 
has 25 employes. 


Heintz & Co., Los Angeles, billed 
$1,500,000 in 1952, up from $1,-| 
000,000 in 1951, and has 14 em- | 
ployes. 


Hilton & Riggio, New York, 
billed $2,300,000 in 1952, up from | 
$1,400,000 in 1951. It added eight 
accounts during the year, topped | 
by Regent cigarets and Colonial | 
Airlines. It lost Seabrook Farms, | 
but not until January, 1953. It has 
22 employes. 


Holst & Cummings & Myers) 
Ltd., Honolulu, had billings of $1,-. 
796,366 in 1952, up from the $1,- 
642,321 figure reported in 1951. 
The agency added Matson Naviga- | 
tion Co. (for national magazine 
and newspaper ads) in January 
and Toni Co. in May. Lost were 
Honolulu Motors and Hawaii 
Statehood Commission accounts. 
H&G&M has 27 employes. | 

Jones & Brakeley, New York, 
billed $1,230,000 in 1952, ugainst 
$1,130,000 in 1951. No accounts | 
were added or lost, and J&B has) 
18 employes. 


C, J. LaRoche & Co., New York, | 
billed $4,750,000 in 1952, the same | 
figure as in 1951. It expects to pass _ 
$5,000,000 in 1953. It lost Mead 
Johnson & Co.’s Pablum, added 
Peck & Peck and John Ward divi- | 
sion of Melville Shoe from Pedlar | 
& Ryan, and Sessions Clock. It has | 
58 employes. 


A NEW MARKET... 


The © B 
TRAILER PARK! 
eee: 

By advertising to this new field 

you will reach over 8,000 Trailer 

Parke representing homes for over 

1% million people and also repre- 

senting over $200,000,000 in 

grounds, utilities and facilities. A 

large number of parks have stores, 

commissaries, restaurants, filling 
stations, laundries and cottages. 
These parks actually represent 
small villages of 100 to 3,000 per- 
sons. They have the same needs as 
villages for items such as streets, 


sewerage and water systems, light- 
ing, signs, landscaping, food sup- 


plies, etc. 
Write bys! for marke! 
study on this new way of 
American life. 


MANAGEMENT 


4006 Milwaukee Ave. 
Chicago 41, Illinois 


TRAILER 
PARK 


Lavenson Bureau of Advertis-, 
ing, Philadelphia, billed $1,316,000. 
in 1952, against $1,052,000 billed | 
in 1951. It added American Metal | 
Specialties Corp. and Lassiter 
Corp., lost Thrivo Co., and has 26) 
employes. 


Carr Liggett Advertising, Cleve- 
land, billed $1,152,592 in 1952, up) 
from $824,323 in 1951. It added) 
Viking Air Conditioning at year-| 
end. It has 15 employes. 


Henry A. Loudon Advertising, 
Boston, billed $1,080,000 in 1952, 
compared with $804,000 in 1951. 
It added Bridgeport Fabrics and 
New England Carbide Tool Co., 
and lost National Pneumatic Co. 
and Marion Electrical Instrument | 
Co. It has 16 employes. 
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Only Those Who Replied Are Listed 


The accompanying story, reporting on the billings of 186 
agencies whose 1952 total was under $5,000,000, represents the 
fifth—and most successful—attempt to secure figures for this 
group. 

All of the figures shown here were submitted to ADVERTISING 
AGE in answer to questionnaire forms sent to all listed advertising 
agencies. It should be clearly understood that the accompanying 
list does not pretend to be complete; on the contrary, it includes 
only those agencies which volunteered their figures. 

This is not the case with agencies billing $5,000,000 or more. 
The list of agencies billing $5,000,000 to $10,000,000, and the 
list of those billing more than $10,000,000, appearing in this issue 
are complete lists developed by personal contact, cross-checking 
and investigation, as well as by questionnaire. 


| 


James Lovick & Co. Ltd., Van- 
couver, billed $4,600,000 in 1952. 
compared with $3,500,000 in 1951. 
It opened a Regina, Sask., office, 
and added eight accounts, among 
them B. C. Hospital Insurance, the 
government of Saskatchewan, and 
Canada Bread Ltd. It has &5 em- 
ployes. 


Malcolm-Howard, Chicago, 
billed $1,850,000 in 1952, up from 


| the $1,700,000 billed in 1951. It lost 


Dad's Root Beer early in 1952, but 
added other accounts and _ in- 
creased billing. 


Richard N. Meltzer Advettising, 
San Francisco, billed $1,000,000 in 


1952; in 1951 it billed $600,000. It 
jadded the Western Gray Line 
|Assn., Pacific Southwest Airlines, 


BUSINESS IS BETTER THAN EVER IN 


ee ee 


es ee 


Sales of Tires, Batteries and Accessories reach new highs 
as aggressive merchandisers tie in with oil company 
and oil jobber TBA programs 


AC Spark Plug Division 
Genera! Motors Corporation 
American Grease Stick Company 
Armstrong-Norwalk Rubber 
Corporation 
Armstrong Rubber Company 
Associated Lines Division 
B. F. Goodrich Company 
John Bean Division, 
Food Machinery & Chemical 
Corporation 
Bell Company, Inc. 
Calwis Company 
Campbell Chain Company 
Capitol Tire Company, Inc. 
Champion Spark Plug Company 
Coca-Cola Company 
Commercial Solvents Corporation 
Cooper Tire & Rubber Company 


Service stations have become the major sales outlets for TBA 
merchandise. Every day, more than 5 million customers drive in 
. . . buy more than half of all replacement Tires, Batteries and 
Accessories being sold. 


Who purchases these mammoth quantities of TBA merchandise 
retailed through service stations? 


Not the attendant at the pump! Not the chap who may appear 
to be owner and operator! Today, it is the key men in major 
oil companies and oil jobber organizations . . . developing and 
directing huge TBA programs ... who make brand decisions 
and who channel selected merchandise to the majority of the nation’s 
290,000 service stations. 


Today, it is essential to present your TBA product to the front 
office of the oil company and oil jobber. It is vital to convince 
their sales and merchandising personnel. Sell this group (the men 
who read National Petroleum News) and your merchandise be- 
comes part of the gigantic program that has made the neighbor- 
hood service station the primary outlet for TBA! 


ei Here are some of the advertisers who promote TBA merchandise through NPN | 


Corduroy Rubber Company 
Crescent Company, Inc. 
Cristy Chemical Corporation 
Dayton Rubber Company 
Delco Products Division, 

General Motors Corporation 
Dill Manufacturing Company 
Electric Auto-Lite Company 
Electric Storage Battery Company 
Firestone Tire & Rubber Company 
Fram Corporation 
Globe-Union, Inc. 
B. F. Goodrich Company 
Goodyear Tire & Rubber Company, Inc. 
Gould-National Batteries, Inc. 
R. M. Hollingshead Corporation 
Houdaille-Hershey Corporation 
Kelly-Springfield Tire Company 
Mohawk Rubber Company 


Pennsylvania Rubber Company 

Petroleum Chemical Company 

Plaze, Incorporated 

Polson Rubber Company 

Prest-O-Lite Battery Company, Inc. 

Price Battery Corporation 

Purolator Products, Inc. 

Quaker Rubber Corporation 

A. Schrader’s & Son, Division, 
Scovill Manufacturing Company, Inc. 

Sparks-Withington Company 

Thermoid Company 

Trico Products Corporation 

Tung-Sol Electric, Inc. 

U. S. Rubber Company 

Warner-Patterson Company 

Westinghouse Electric Corporation 

Willard Storage Battery Company 

Wix Accessories Corporation 
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Harrah’s Club and Stonestown, lost 
none, has 18 employes. 


Miller Advertising Agency, New 
York, billed $1,880,000 in 1952, up 
sizably from the $1,243,000 billed 
in the previous year. It added no 
less than 60 new accounts, mostly 
small ones. It has 34 employes. 


Raymond R. Morgan Co., Holly-. 
wood, billed $1,544,000 in 1952,, 
$1,430,000 in 1951. The Morgan. 
agency and its head won a not-| 
able legal victory in 1952 against. 
Benton & Bowles and General | 
Foods Corp. It lost no accounts, | 
added none, has 22 employes. 


Noble Advertising, Mexico City, 
billed $1,500,000 in 1952, or $13,- 
500,000 Mexican. This compares 
with $978,000 (U. S.) in 1951. The 


Noble agency is reputed to be 
Mexico City’s largest; it has 56 
employes, and last year added 
Procter & Gamble and Gillette 
billings. 


Palm & Patterson, Cleveland, 
billed $1,226,431 in ’52; the previ- 


ous year it billed $1,007,332. It lost 
none, and added Alloy Precision | 


Castings Co. Gerson-Stewart 
Corp., and Galion Allsteel Body 
Co. It has 20 employes. 


J.R. Pershall Co., Chicago, billed 
$1,764,355 in 1952, down from the 
$1,856,703 billed in 1951. Volume 
on a major account dropped about 
$100,000, while others rose. In the 
last half of the year it added the 
State St. Council, Sisalkraft Co. 
and Zenith Radio Distributing Co.; 


it lost Kawneer Co 


and Horder’s Inc. It has 27 em- 


_ployes. 


Price, Robinson « Frank, Chi- 


cago, billed $4,000,000 in 1952, up 


from $3,100,000 in 1951 


It added 


some Toni Co. business at year- 
end. It has 47 employes 


Ronalds Advertising Agency 
Ltd., Montreal, billed $3,500,000 in 
1952, up substantially from the 
$3,035,000 reported in '51. It added 
McColl-Frontenac O:! Co. Ltd., lost 
none, and has 76 employes. 


Royal & DeGuzman, New York, 
billed $1,035,000 in 1952, up from 
$735,000 in 1951. Added: Chemical 
Engineering and Chemical Week, 
Mills Mfg. Co., U. S. Chamber of 
Commerce and Virginia Shoe Co. 


| 
' 
| 


at year-end, | R&DeG has ten employes. 


Charles L. Rumrill & Co., Ro- 


chester, billed $2,727,161 in 1952, | 
compared to $2,432,941 in 1951. It, 
added Robeson Cutlery Co, Rem- | 


ington Air Conditioning, Union 
Trust Co. and Community Savings 


Bank; it lost Pleasant Valley Wine 


Co. It has 68 employes. 


Harry Schneiderman Inc., Chi- 
cago, billed $1,230,000 in the seven 
months of 1952 it was in business. 
It added three accounts: Meyer- 
cord Co., So-Lo Marx Rubber Co. 
and Spitzer Chemical Co. It has 18 
employes. 


Smith, Hagel & Snyder, New 
York, billed $1,047,000 in 1952, and 
has 20 employes. 


Advertisers of Tires, Batteries and Accessories 
place record-breaking total of advertising pages 
in NATIONAL PETROLEUM NEWS 


Each year, more manufacturers of TBA merchandise 
are discovering the advertising value of National 
Petroleum News in reaching and selling marketing 
men in oil companies and oil jobber organizations. 


They have found that NPN is the overwhelming choice 
of all trade publications with this group—that 82.4% 
of its readers renewed their paid subscriptions again 
this year—that a recent survey showed it to be the 
preferred book of 92°% of oil jobbers and 80°, of 


oil company marketing men. 


National Petroleum News was a pioneer with TBA 
news and articles, now has a full-time TBA editor. 
It calls every week on the men who direct the growing 
TBA programs for service stations, and who spend 
more than $600 million annually for TBA merchan- 
dise. From its authoritative sources, it publishes a 
complete TBA Directory and Buyers’ Guide each year. 


National Petroleum News is your logical first choice 
TBA advertising to reach and sell the oil 


for 
industry —because NPN sells TBA! 


NATIONAL ...... 
PETROLEUM 
NEws 


er ae 


Platt Petroleum Publications 


National Petroleum News .. Petroleum Processing 
Oilgram News Service... Oilgram Price Service 
Oil-Law-Gram . . Oil Price Handbook . . 


Philadelphia, Houston, San Francisee & Los Angeles 


TBA Directory 


*TBA is the oil industry's designation 
for Tires, Batteries and Accessories 


_ PETROLEUM — 
Berl 


79 


Franklin Spier Inc., New York, 
billed $1,181,860 in 1952, gaining 
from $1,147,988 billed in 1951. It 
lost Pellegin & Cudahy, and has 
25 employes. 


Harold F. Stanfield Ltd., Mont- 
real, billed $4,125,233 in 1952, and 
$3,589,839 in 1951. It lost none, 
and added Calvert Distillers Ltd., 
|Polymer Corp., St. Lawrence 
/Starch Co. (radio) and Stanley 
Home Products. It has 87 em- 
ployes. 


Stewart-Bowman-MacPherson 
Ltd., Vancouver, B. C., billed 
$1,750,000 in 1952; in 1951 it billed 
$1,400,000. It had no major account 
changes, and has 54 employes. 


Van Auken, Ragland & Stevens, 
Chicago, billed $1,239,964 in 1952; 
in 1951 it billed $1,012,067. It 
neither gained nor lost accounts, 
and has 26 employes. 


M. Belmont Ver Standig Inc., 
Washington, billed $1,310,000 last 
year, as compared with $1,083,000 
in 1951. Added John H. Wilkins 


men CHAIN dising 


GETS RESULTS! 
WGAR PLAN IS EFFECTIVE 


22% gain for 
BAB-O 


says D. J. Horgan 4 
District Sales Mgr. 
B. T. Babbitt, Inc. 


“We delayed writing until after we 
made a final check on results. 
According to our figures we showed a 
gain of approximately 22% during the 
weeks this sale was'in progress.” 


A fnor~ 


LISTENERS RESPOND TO 
WGAR MerCHAINdising! 


Sales increases are reported on prod- 
ucts ranging from soaps to cereals, 
from desserts and drinks to dog food! 


e7-Up ¢ Durkee Marg. 
¢ Leisy's Beer ¢ Mazola 
eCreamettes « Junket 

e Super Suds ¢ Cheer 

e Corn-fetti e Coca-Cola 
«FAB ¢ Crackin’ Good 


¢ Rival Dog Food « Peter Paul 

eG, Wash. Coffee «POC Beer 

With MerCHAINgdising you contract 
for WGAR’s effective selling, plus 
| tic-in displays in 19] outlets of two 
leading national chains. Send for 
““MerCHAINdising In Action!” 


*WGAR 


THE SPOT FOR SPOT RADIO 


Cleveland | 
50,000 watts 


(CBs F 
Eastern Office: at 
655 Fifth Ave NYC 
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coffee (about $250,000 billing) in 
October; also added Goren Schools 
of Bridge national chain (about 


$40,000) plus seven local accounts | 


which “should up our 1953 billing 
to $1,500,000.” Also picked up a p.r. 
account, the Assn. of Petroleum 


' 


Re-refiners, and added two floors — 


to present office building. 


Walker & Downing, Pittsburgh, | 


had billings of less than $3,800,000 


in 1952, as compared with $4,300,-_ 


600 in ’51. The loss of “at least 
$500,000” was caused by long steel 


and beer strikes, the agency says. 
No important accounts were ac-_| 


quired. 
Walsh Advertising Co. 


Ltd. 


Windsor, Ont., billed $4,521.895 in| 


1952, up from the $4,126,298 billed 
in the previous year. The increase 
is largely attributed by the agency 
to acquisitions made late in 1951, | 


and to personnel changes in the 


Montreal branch in that year. New 
accounts added: American Export- | 
ers Co. (Canada) Ltd., American | 
Air Filter of Canada Ltd., Auto 
Electric Service Co. Ltd., Canadian 
Aviation Electronics Ltd., Consum- 
ers’ Gas Co. of Toronto, S. A. Ger- 
ber & Co., J. W. Lawrence Ltd., | 
Reliance Petroleum Ltd. and White | 
Hardware Ltd. Accounts resigned | 
were Northrop & Lyman Co. Ltd. | 
and Taymouth Industries Ltd. 
Walsh has 83 employes. 


1952 Billings of 55 Agencies in 
the $1,000,000-$5,000,000 Group 


(Listed Alphabetically) 
Copyright, 1953, by Advertising Publications Inc. 


Burke Dowling Adams Ine. 

Andrews Agency 

John Falkner Arndt & Co. 

Baker, Johnson & Dickinson 

Biddle Co. 

Botsford, Constantine & 
Gardner 

S. M. Brooks Advertising 
Agency 

E. H. Brown Advertising 
Agency 

Byer & Bowman 

J. M. Camp Co. 

Cayton Inc. 

Thomas F. Conroy Inc. 

Spencer Curtiss Inc. 

W. B. Doner & Co. 

Doyle Dane Bernbach Inc. 

Cortez F. Enloe 

Fairfax Inc. 

Harry E. Foster Advertising 
Ltd. 

Gerst, Sylvester & Walsh 

Bert S. Gittins Advertising 

Phil Gordon Agency 

Charles M. Gray & Associates 

Monroe Greenthal Co. 

Gunn-Mears Advertising 
Agency Corp. 

Heintz & Co. 

Hilton & Riggio 


Holst & Cummings & Myers Ltd. 

Jones & Brakeley 

C. J. LaRoche & Co. 

Lavenson Bureau of Advertis- 
ing 

Carr Liggett Advertising 

Henry A. Loudon Advertising 

James Lovick & Co. Ltd. 

Malcolm-Howard 

Richard N. Meltzer Advertising 

Miller Advertising Agency 

Raymond R. Morgan Co. 

Noble Advertising 

Palm & Patterson 

J. R. Pershall Co. 

Price, Robinson & Frank 

Ronalds Advertising Agency 

Royal & DeGuzman 

Charles L. Rumrill & Co. 

Harry Schneiderman Inc. 

Smith, Hagel & Snyder 

Franklin Spier Inc. 

Harold F. Stanfield Ltd. 

Stewart-Bowman-MacPher- 
son Ltd. 

Van Auken, Ragland & Stevens 

M. Belmont ver Standig Inc. 

Walker & Downing 

Walsh Advertising Co. Ltd. 

West-Marquis Inc. 

Wilkinson-Schiwetz & Tips 


SELL THE 


jo 


and all of 


Florida’s Gold Coast 


-thru a single,low-cost medium! 


* Greater Miami — heart of the Gold Coast-is 2nd in the 
nation in per capita drug sales* 


* The big, booming Gold Coast Market — spends 48 million 
yearly on drugs — tops a billion in retail sales — has doubled in 
number of business firms since 1944. 


You can sell 830,000 Gold Coast residents plus a whopping 
tourist audience at amazingly low cost thru the blanket coverage 
of The Miami Herald. See your SB&F man, today. 


*American Druggist 


JOHN S. KNIGHT, Publisher 
STORY BROOKS & FINLEY, Notional Reps. 
Affiliated Stations -- WQAM, WQAM-FM 


Advertising Age. February 23, 1952 


| West-Marquis Inc., Los Angeles, | 
‘billed $2,789,000 last year; in 1951 
it reported billings of $2,633,928. It. 
added Joyce shoes and Old Colony 
Paint & Chemical Co., although 
neither contributed materially to 
52 billings. West-Marquis attri- 
butes part of its increase to a new 
fashion arts division which spe-' 


cializes in apparel and soft goods 
accounts. The agency has 70 em- 
ployes. 


Wilkinson-Schiwetz & Tips, 
Houston, billed $2,047,000 in 1952; 
in 1951, its billing was $2,600,000. 
It neither added to nor lost from 
its account list. It has 35 employes. 


131 Agencies Billing 
Under $1,000,000 


| New York, Feb. 19—In 1952, 


(131 agencies in the under-$1,-) 
000,006 group reported their bill-| 
ings to ADVERTISING AGeE, the 
\largest number ever reported in- 


‘this classification. 


Only those agencies which re- 
plied to AA’s questionnaires are 
listed. 

In 1952, as in previous years, 
these agencies did very well for 
themselves. Of the 131 agencies 
shown here, 108 reported gains in 
billing. 

This is the group which gener- 


131 Agencies 


Ad Art Associates 

Edward A. Adler Jr. & Asso- 
ciates 

Advent Associates 

Altnow Advertising Co. 

Armstrong-Schramm Co. 

Ashby Inc. 

Ray Austrian Associates 


W. H. Badke Advertising Agen- 
cy 


Batz, Hodgson, Neuwoehner 


Advertising Agency 


Beacon Advertising Associates 

Belden & Hickox 

Herbert S. Benjamin Associates 

Bonsib Advertising Agency 

Bill Bonsib Advertising Agen- 
cy 

Leo P. Bott Jr. Advertising 

Bracy & Bracy 

Byron H. Brown & Staff 

Burnett & Logan 


Stanley L. Cahn Co. 
Cargill & Co. 

Central Advertising Service 
Cox Advertising Agency 
Crisp & Harrison Agency 
Crossley & Jeffries 
Cummings & Hopkins 


Daniel & Charles 

R. I. David & Co. 

Charles F. Dowd Inc. 

Albert A. Drennan Advertising 
Maxwell Droke Inc. 


Adam F. Eby Advertising 
John P. Eldridge Advertising 
Emery Advertising Corp. 


F. H. Faber Advertising 
E. M. Freystadt Associates 
Dan W. Frye Advertising 


William Gent Co. Ltd. 

Getschal Co. 

Gilbert Advertising Agency 

Gille Associates 

Goodwin-Dannenbaum Adver- 
tising 

Sidney B. Gorchov Advertising 

Grant & Wadsworth 

Greenway Advertising Agency 

Mark Gross & Associates 

Edward A. Grossfeld & Staff 

Grubb & Petersen 

Gulf State Advertising Agency 

Torkel Gundel Advertising 


Marvin Hahn Advertising Co. 
Hall & Co. 

John L. Halpin Advertising 
Harper Co. 

Hart-Conway Co. 

Hege, Middleton & Neal 
Helmer & Halbach Advertising 
A. Hemsing Advertising 
David S. Hillman Inc. 

Holden Clifford Flint Inc. 

E. T. Holmgren 
Hopcraft-Keller Inc. 


Iversen-Ford Associates 


Max H. Jacobs Agency 
William E. Jary Co. 


W. S. Kirkland Advertising 


Under $1,000,000 in 1952 


(Listed Alphabetically) 
Copyright, 1953, by Advertising Publications Inc. 


Which Billed 


Jack Lacey Advertising Agen- 
cy 

Raymond I, Lang Advertising 

Langeler Advertising Agency 

Langhammer & Associates 

Lannan & Sanders 

Carl Lawson Advertising 

Addison Lewis Co. 


Marcus Advertising 

Willis S. Martin Co. 
Mayers Co. 

J. Walter McLean Advertising 
McNeill & McCleery 

George R. Metcalf Co. 
Miller Agency Co. 

Moore & Co. 

John Moran Advertising 
R. B. Moreland & Co. 
Mullen-Nicolin Advertising 
Mullican Co. 


Hav Nash & Associates 
National Mail Order Network 
Neale Advertising Associates 
Newmark’s Advertising Agency 


Maurice Paulsen Advertising 
Paulson Gerlach & Associates 
Payeur Publicity 

Peterson & Kempner 

Pownall Advertising 
Publicidad Badillo 


Reilly, Brown & Willard 

William B. Remington Inc. 

Robertson & Buckley 

Marshall Robertson Advertising 
Agency 

Roizen & Rich 

O. H. Roskam Advertising 

Rothman & Gibbons 


Gil Sayward Associates 
Schneider, Cardon Ltd. 

J. B. Sebrell 

James C. Seix Co. 

Ralph Sharp Advertising 
Shaw-Shon Inc. 

Marvin Sherres 

John Shrager Inc. 

Harold J. Siesel 

Edward Sigler Advertising 
Southwest Advertisers 
Robert Stevens Advertising 
G. E. Sweet & Co. 


William G. Tannhaeuser Co. 

Tolle Co. 

Towe-Hoover Advertising 
Agency 

Town Crier Agency 

Tri-State Advertising Co. 


W. L. Vomack 


Wehner Advertising Agency 

L. W. Wendt Co. 

Weston Advertising 

Charles A. White Jr. & Co. 

Walter Wiley Advertising 

Frank Wilhelm 

Thomas C. Wilson Advertising 
Agency 

Woodard & Voss 

Wright Advertising Agency 

Wyckoff & Downard 


Yount Co. 
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AMERtIC A‘S 


L ways the experts 
sell young women... 


DELL MODERN GROUP 


Gives you 7,500,000 young women 
with family incomes 44% above 
national. If your products are sold 
to young women, Dell Modern 
Group is your most logical market. 


MODERN ROMANCES 


America’s youngest married wom- 
an audrence. Median age only 23, 
and 75% married...74% with chil- 
dren. They buy more, because their 
young families are growing fast! 


P REMI U M 


MODERN SCREEN 


America’s great screen magazine 
leads all others on the nation’s 
newsstands. Ran more ad linage, 
more editorial linage than any 
other magazine in its field in 1952, 


SCREEN STORIES 


With Modern Screen, vt gives you the 
largest block of screen circulation 
available anywhere, and an audi- 
ence of young women with famaly 
incomes 60% above national. 


Dell Modern Group 


YOUNG WOMEN'S MAR K ET 
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The Journal-American reaches New York's largest evening 


audience by an overwhelming margin ... at home where 
every member of the family has time to discuss buying plans 


nN time you visit a supermarket or de- 
partment store, especially on Saturday 
or during one of its night openings, take a 
good long look at the customers. See how 
many “couples” there are in the crowd! 
This increasingly familiar husband and 
wife shopping team is a significant part of 
New York’s changing retail scene, a trend 
that you can turn into added profits if you sell 
them as they buy... when they’re together. 
And they’re together when they read 


A HEARST NEWSPAPER 
NATIONALLY REPRESENTED BY HEARST ADVERTISING SERVICE 


the Journal-American! Every evening the 
Journal-American is carried home to every 
member of the family in New York's largest 
evening audience ... 112,000 families more 
than the second evening paper; 264,000 more 
than the third. 

Any way you figure it, two heads are 
better than one! To pre-sell your brand name 
more effectively in America’s most sales- 
rewarding market, send it home with the 
home-going Journal-American. 
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to-million-of-billing ratio, and the 
ratio varies widely between agen- 
cies, as the figures attest. 


ally shows the highest employe- | 


® In this group are a good many 
newcomers (see Page 96 for sepa- 
rate story on the number of agen- 
cies founded during the year). The 
agencies whose billings are re- 
ported here are widespread geo- 
graphically—from Florida to the 
Pacific Northwest, from San Juan, 
P.R., to Toronto. 

They range in staff size from | 
one-man shops to 20-employe es- 
tablishments. In their range, they 
are likely to remind observers 
that the billings of the titans are 
somewhat misleading: the adver- 
tising agency business is gener- 
ally a business of ingenuity and 
small organizations, headed by en- 
trepreneurs who are among the 
best symbols of free enterprise in 
action. 


® Herewith the under-$1,000,000 
agency billings, arranged alpha- 
betically. 


Ad Art Associates, Reading, Pa., 
billed $20,000 in 1952, compared to 
$16,000 in 1951. It has two em- 
ployes, neither lost nor added ac- 
counts during the year. 


Edward A. Adler Jr. & Asso- 
ciates, Mystic, Conn., billed $53,- 
580 in 1952, compared with $50,- 
000 in 1951; Adler has three em- 
ployes, and added several small 
accounts last year while losing 
none. 


Advent Associates, Elizabeth, N. 
J., billed under $100,000 last year, 
compared to “under $75,000" in 
1951; it added some small accounts, 
the largest spending $14,000 a 
year, and has four employes. 


Altnow Advertising Co., Seattle, 
billed $52,032 in 1952, $50,368 in 
1951, and has one employe. 


Armstrong-Schramm Co., San 
Diego, billed $442,575 in 1952, com- 
pared to $454,601 in 1951. Owner 
T. G. Armstrong notes that it 
handled fewer political accounts, | 
its tuna account was relinquished | 
due to a merger, and the airline | 
account transferred its advertis- | 
ing to another city. Added were. 
National Dental Veterans on a fee 
basis, and some TV accounts; the 
agency has eight employes. 

Ashby Inc. (advertising and 
merchandising division), Erie, Pa., | 


The Fabulous Southwest 


The Biggest 30c Buy 
In The Nation™ 


Blanketing 24 Counties 
of West Texas 
and Southern New Mexico 


Y/2 BILLION DOLLAR 
RETAIL SALES 


Covered Exclusively by 


Che Zl Puso Times 


An Independent Newspeper 
Morning and Sunday 


E] Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


‘ONE LOW RATE 
BUYS BOTH! 


billed $163,000 in 1952, $138,000 
in 1951, and has five employes. 


Ray Austrian Associates, New 
York, billed $750,000 in 1952, 
$500,000 in 1951. It added Young 
Viewpoint, King Size shoes, and 
Consolidated Trimming Corp.; it 
lost Shields Inc. and Cisco Inc., 
and has ten employes. 


W. H. Badke Advertising Agen- | 


000 in 1951. 


Batz, Hodgson, Neuwoehner Ad- 
vertising Agency, St. Louis, billed 
$921,016 in 1952, $602,126 in 1951. 


It lost no accounts and added five, 


among them Baughman Mfg. Co., 
Farm & Home Savings & Loan 
Assn. and National Oats Co. It has 
| 18 employes. 


Advertising Age, February 23. 1953 


. Burry Biscuit Corp. in October, a, 1951. The drop resulted from one 


month after losing Flotill Prod- of the agency’s principals being in 
ucts, Stockton, Cal. It has six em- the armed forces for nine months; 
ployes. 'with his return, says Executive 
V.P. Lee Herzberg Jr., “biilings 
Belden & Hickox, Cleveland, have increased continually.” It lost 
billed $735,301 in 1952, $529,292 in Rose Oil Co., picked up seven ac- 
1951, due to expansion of old ac- counts. It has 13 employes. 
counts, none of which were lost. | 


| It has six employes. | Bonsib Advertising Agency, Fort 


| Wayne, reports billings of $519,622 


Beacon Advertising iat Herbert S. Benjamin Associates, last year, as compared with $524,- 


cy, Milwaukee, had $130,000 in| New York, billed $595,545 in 1952, Baton Rouge, had $188,390 in 1952 225 for 1951. L. W. Bonsib, presi- 
1952 billings, compared to $102,-| about a third less in 1951. It added billings, down from $200,098 in dent, says net profits dropped from 
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3.52% of gross billing to 1.84% 7oy| CABO, billed $180,000 in 1952, up| pared to $34,770 in 1951. The agen-! 
due principally to increased per-|from $141,700 in 1951. The agency cy has one employe and it added $385,807 in 1952, compared with | 


sonnel and higher salaries and 
operating costs. Bonsib has six 
employes and three partners, but 
only two of the latter are active. 


Bill Bonsib Advertising Agency, 
Denver, billed $441,204 in 1952; 
in 1951, its billing was $299,491. 
It added two accounts—Rose Mfg. ' 
Co. and Denver Equipment Co.— 
and now has five employes. 


Leo P. Bott Jr. Advertising, Chi- | ports 1952 billings of $45,348 com- ployes. 


another program for Ward ae 
‘chinery Co., 


Burnett & Logan, Chicago, billed | 


works on small accounts, some-| Infant Items, Fremont, O., at year-| | $367, 000 in 1951, due largely to 
times on an occasional or one-time end. | increased billing on existing ac- 
basis. During the year it added counts. It has six employes. 


Byron H. Brown & Staff, Los. : 


Bag & Apron Co. and the Mid-| $180,000 in 1951, added four ac- : 

South Cotton Growers Assn., coun-| counts—Disposal Corp. of Ameri-| With $175,000 in 1951. It added 
, Sel and creative work only. It has ea, Universal Metal Predusta,|-o" — eng lost no ma- 
| Soren employes. Heirloom Carpets and Gyro-Skid aa sa as ee eee 


Control—and lost Gyro-Skid be-| 
Bracy & Bracy, Cleveland, re- fore year-end. It has seven em- Cargill & Co., Richmond, billed 
$348,612 in 1952, up from $240,- 


must measure up 


to 


rigid standards 


That's because we recognize our obligation to our 


manufacturers. 


To us, readers are not mere digits in circulation figures. 


We think 


interests and needs. 


of readers as actual persons with definite 
And the readers we select so 


carefully are the persons who make the buying decisions 
in the fields Chilton serves. 


Quality control of circulation is a part of the Chilton 
creed of good publishing. Selection of readers under 


rigid regulations assures Chilton advertisers that their 


message goes to the most valuable prospects for their 


products and services. 


a 
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|} 210 in 1951. 
counts, including the Automobile 
Club of Virginia and Atlantic Life 


It added eight ac- 


Insurance Co., lost none. It has 


seven employes. 


Central Advertising Service, 
Boston, billed $316,200 in 1952, in- 
creasing from $211,500 in 1951, 
and added Gale Hall Engineering 
and Colonial Engineering Co., lost 
none. It has seven employes. 


Cox Advertising Agency, Co- 
lumbia, S. C., billed $59,000 in 
1952, and has four employes. 


Crisp & Harrison Agency, Jack- 
sonville, Fla., billed $181,204 in 
1952, $175,000 in 1951, and added 
the City of Jacksonville account, 
effective January, 1953. It has five 
employes, 


Crossley & Jeffries, Los Angeles, 
billed $300,000 in 1952, $250,000 
in 1951. It added Trailer Coach 
Assn., and has nine employes. 


Cummings & Hopkins, Detroit, 


x a 


ALTOONA 


TEST-TOWN 
PENNSYLVANIA 


“STANDS ON ITS RECORD" 


. . endorsed and re-elected 
by Topmost Advertisers as 
the ideal test city. 


BECAUSE 


V It’s well isolated from 
other cities. 


\ It has typical distributive 
outlets, 


VY Its citizens have average 
incomes. 


\V It has a splendid mixture 
of industry and farming. 


VY It has excellent year- 
round stability and a good 
record as a test city. 


VV Also the Altoona Mirror 
is a cooperative evening 
newspaper. It completely 
blankets the market. 


ALTOONA, PA.’S 
ONLY EVENING 
NEWSPAPER 


Eltoona 
Mirror. 


ALL HOMES 
IN THE CITY ZONE 


RICHARD E. BEELER 
Advertising Manager 
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AGENCY 
WANTED 
IN 
ATLANTA 


... Which can qualify for 
membership in the National 
Advertising Agency Network, 
and strengthen its client 
services and competitive 
position by allying itself with 
32 willing, cooperative branch 
office affiliates. For complete 
information write: 


OAKLEIGH R. FRENCH, Managing Director 
NATIONAL ADVERTISING AGENCY NETWORK 
4235 Lindell Boulevard 
St. Lovis 8, Missouri 
See NAAN spread, pages 88-89 this issue 


000 in 1951, lost no accounts, and | 
added none. It has five employes, 
including two principals. 


| has five employes. 


Daniel & Charles, New York, 


billed $81,000 in the period be-. 
|tween Oct. 13, 1952, its founding 
'date, and the end of the year. It) 
‘added Amelia Earhart Luggage, 


Amstel Beer, Record Corp. of | 
America, and Henry Hanger Co.| 
to the ten accounts with which it 
started. It has nine employes. 


R. I. David & Co., Chicago, had 
billings of $88,000 in 1952, $42,- 
000 in 1951, mostly due to expan- 
sion of old accounts and some ad- 
ditions. It has two employes. 


Charles F. Dowd Inc., Toledo, 


WOOD again proved your 


best buy‘in the greater 
Grand Rapids area 


*As borne out by 1952 SAMS report covering circu- 
lations for all Grand Rapids stations. Here are the 
nutshelled figures . . . read ’em and reap. 


DAY 
OPE CP PP TETeET TT ey E TL OLEPR EEE Eee 72,014 Families 
Peetwerk BeeOn MO, 2. ccccscccevecceeees 47,954 Families 
Peewee. GION MO, Biss cpcccscccocecdeoese 34,712 Families 
Independent Station No. 1..........6.0e00e- 26,773 Families 
Independent Station No. 2............-..+4. 19,540 Families 
NIGHT 
0 SE CEE CT rT TTPO EEE ETE 56,862 Families 
TUE DOUMOR PAB. Bic s rect iccccccecevns 35,824 Families 
PE DUO: POD Dice sgtcicsevacesscees 29,628 Families 
Independent Station No. 1...........5500085 Daytime Only 
Independent Station No, 2............000005 Daytime Only 


Not only is WOOD top dog in circulation; the cost 
per thousand story is even better. 


At night, WOOD is more economical than any other 
station for all service from one-half hour to 
chainbreaks. 


Daytime, WOOD is more economical than any other 
station for all service from one-half hour to chain- 
breaks save one type service on one station. 


As always, your best buy in WOODland-AM is WOOD 


GRAND RAPIDS, MICHIGAN 
Grandwood Broadcasting Company 


NBC — 5,000 Watts 
Associated with 


WFBM-AM and WFBM-TV — Indianapolis, Ind., WFDF — Flint, Mich, 


WEOA — Evansville, Ind. 
National Representatives: Katz Agency 


“te ee ey ag ee ee ee 
"Tete 9 2 oh ee 


WoOODland! AM 


three employes. 


with the gain helped along by 


and has ten employes. 


billed $416,000 in 1952, and $385,-| billed $311,797 in 1952, and $292,- | 


111 in 1951. Most of the increase | 
came from established accounts, 
with no majors lost or added. It. 


Albert A. Drennan Advertising, 
San Francisco, billed $491,998 in 
1952. Existing accounts expanded. | 
The agency has one employe. 


Maxwell Droke Inc., Indianap- 
olis, billed $195,000 in 1952, had) 
no significant changes in accounts, | 
and has three employes. 


Adam F. Eby Advertising, Buf- 
falo, billed $143,818 in 1952, $85,-) 
695 in 1951. The agency added five | 
accounts including Prince Rubber 
Co. and Loretto Foods, lost four, | 
including Town Shop and Jacobi | 
Bros., and there was no sport show 
in Buffalo last year. Owner Eby 
summarizes tersely: “five ex- 
panded, five new, two paid old 
bills, four lost.” The agency has 
three employes. 


John P. Eldridge Advertising, 
Philadelphia, billed $405,294 in 
1952, $287,447 in 1951, with the in- 
crease largely due to expansion 
and to the addition of KSM Prod- 
ucts and Brown Engineering. It 
lost Fischer & Porter, and has 


Emery Advertising Corp., Balti- 
more, billed $775,000 in 1952, com- 
pared with $650,000 in ’51. It lost 
none, added three: Frankiin-Bal- 
man Corp., Lord Baltimore Laun- 
dry and A. K. Robins & Co., and 
has 15 employes. 


F. H. Faber Advertising, Minne- 
apolis, billed $434,925 in 1952, 
$298,342 in 1951, due to expansion 
of accounts and the addition of four 
clients, including United Petrole- 
um Gas Co. and E. G. Clinton Co. 
It lost Waterous Co., and has 19 
employes. 


E. M. Freystadt Associates, New 
York, billed $717,000 in 1952, com- 
pared with $543,469 in 1951, due 
to expansion. It neither lost nor 
gained accounts. It has 11 em- 
ployes. 


Dan W. Frye Advertising, Pitts- 
burgh, billed $60,226 in 1952, com- 
pared with $23,682 for eight 
months of 1951. In its first year of 
operation, existing accounts ex- 
panded, two accounts, billing about 
$3,000 each, were added. It has 
two employes. 


William Gent Co. Ltd., Toronto, 
billed $350,000 in 1952, $300,000 in 
1951. No accounts were lost, and 
Gent added B. Elliott Canada Ltd., 
Cherles Churchill Canada Ltd., 
Wilson & Cousins Co. Ltd. and 
British Knitwear Ltd. Gent has 12 
employes. 


Getschal Co., New York, billed 
$900,000 in 1952, $800,000 in 1951, 


adding four accounts including 
Rotiss-o-Mat Corp. and Michaels 
Bros. It has 14 employes. 


Gilbert Advertising Agency, 
New York, billed $450,000 in 1952, 
compared with $300,000 in 1951. 
It lost no accounts, added Jordan 
Mfg. Corp. and Goddess Bra Co., 


Advertising Age, February 23, 1953 


Sidney B. Gorchov Advertising, 
Miami Beach, billed $200,000 in 
1952, as compared with $175,000 in 
1951. It neither added nor lost any 


accounts, has four employes. 


Grant & Wadsworth, New York, 
billed $617,995 in 1952, $405,146 in 
1951. Lost U. S. Fiber & Plastics, 
added Homecrafts, C. S. Ham- 
mond & Co., and Sportsman’s 


| Bock Club. It has 20 employes. 


Greenway Advertising Agency, 
St. Louis, billed $64,800 in 1952, 
$58,200 in the previous year. The 
agency lost Star Pump & Cooler 
Corp. and Storrs Publications. 
Owner Greenway notes that the 
agency has moved into new offices, 
and shares facilities with two oth- 


er agencies, making three prin- 
cipals and five employes. 


Mark Gross & Associates, Indi- 
anapolis, billed $315,000 in 1952, 
up from $230,000 in 1951. The 
agency neither lost nor gained ac- 
counts during the year. 


Edward A. Grossfeld & Staff, 
Chicago, billed $218,000 in 1952, 
$142,000 in 1951, lost no accounts, 
added Cutter Cravat for 1953. It 
has five employes. 


Grubb & Petersen, Champaign, 
Ill., billed $483,885 in 1952, $214,- 
851 in 1951. Accounts expanded, 
and G&P had a big hew business 
year, adding ten accounts rang- 
ing from Hawkins Pig Palace Co. 


Wo0Dland! A 


Gille Associates, Detroit, billed 
$135,000 in 1952, $118,000 in 1951, | 
lost no accounts and added Jim | 
Robbins Co., Royal Oak. It has) 
four employes. 


Goodwin-Dannenbaum Adver-. 


| tising, Houston, billed $264,275 in 


| 
| 
| 


1952, $254,154 in 1951, lost no ac-. 
counts and added several small 
ones, including Texas Pipe Bend-. 
ing Co. and Mading’s Drug Stores. 
This agency was called Goodwin 
Co.; in May, 1952, Henry J. Dan-| 
nenbaum became a partner of. 
John Paul Goodwin, and bought 
Mr. Goodwin’s interest in Novem- 


'ber. The Goodwin-Dannenbauin 


| 


name will be used. It has three. 
employes. 


the "Single Rate” applies! 


Nighttime radio schedules on WOOD are now a 
smarter investment than ever because: 


1 You buy nighttime at same price as daytime, and 
what a cost-per-thousand picture that will give you! 
Just check your SRDS and your SAMS report ... 
you'll see what we mean by a “real sleeper buy” in 
the rich Grand Rapids market. 


2 You get a “bonus”, too! The Katz sponsored 
Pulse Study of 18 TV cities reveals number of radio 
sets in use at home is about the same at night as 
in daytime; but — get this—at night there are 
more people listening to each set. Daytime radio has 
a peak at 10:00-11:00 AM when 365 people per 1,000 
radio homes are listening; at night, the peak is 8:00- 
9:00 PM with 517 listeners per 1,000 radio homes; 
the figure never goes below 431 from 6:00-10:00 PM. 
It’s poppa home from work who makes the difference. 


*Literally, an exception — Class B is from 11:30 PM 
to 7:00 AM. 


GRAND RAPIDS, MICHIGAN 


Grandwood Broadcasting Company 


NBC — 5,000 Watts 
Associated with 


WFBM-AM and WFBM-TV — Indianapolis, Ind., WFDF — Flint, Mich, 


WEOA — Evansville, Ind. 
National Representatives: Katz Agency 
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en ete peerenrer Se ee 


to Collegiate Cap & Gown. It lost 
Kennedy Car Liner & Bag Co., 
and has seven employes. 


Gulf State Advertising Agency, 
Houston, billed $350,359 last year, 
as compared with $360,561 in 1951. 


| accounts, lost no accounts, and has 


|five employes. 


W. 8. Kirkland Advertising, Chi- 
cago, billed $234,500 in 1952, $181,- 
000 in 1951. Lost no accounts, ex- 
isting accounts expanded, and two 


It has six employes, not including| were added: MacLean Fogg Lock 


partners. 


Torkel Gundel Advertising, Chi- 
cago, billed $169,126 in 1952, $149,- 
327 in 1951, due to expansion of 
accounts. Gundel has three em- 
ployes. 


Nut and Matisa Equipment. Kirk- 
land has five employes. 


! 


Peoria ... in the heart of a rich agricultural 


Tampa, billed $350,400 in 1952, 


Marvin Hahn Advertising Co., 


Detroit, billed $348,376 in 1952, 


compared with $315,562 in 1951. 


The agency lost no accounts, added | pansion and the addition of Mt. 


Mid-West Abrasive Co., Owosso, 


Mich., and Whitfield Chemical Lang has two employes. 


Co., Detroit. It has five employes. 


Hall & Co., Richmond, reports) New Haven, Conn., billed $80,000. 
1952 billing was the same as 1951’s| jn 1952, its first year. It has two. 


$275,000. 


John L. Halpin Advertising, 
Schenectady, billed $115,000 
1952, up from $65,000 in 1951. It 
added Modern Floor Coverings 
Co. and Mohawk National Bank. 
It lost none, and has four em- 
ployes. | 


Harper Co., St. Paul, billed. 
$215,000 in 1952, up from $176,- 
000 in 1951, due to “normal in- 
crease.” It has ten employes. 


Hart-Conway Co., Rochester, re- 
ports 1952 billings at the same 
mark as 1951—approximately $1,- | 
000,000. No additions or losses, and 
has 15 employes. 


Hege, Middleton & Neal, Greens-. 
boro, N. C., billed $170,000 in 1952, 
up from $115,000 the previous year, 
largely due to expansion of exist- | 
ing accounts. It has five employes. | 


Helmer & Halbach Advertising, 
Quincy, II1., billed $110,000 in 1952, 
$75,000 in 1951. Increase due to 
expansion and addition of small. 
accounts. It has “three and one-. 
half”? employes. 


A. Hemsing Advertising, De- 
troit, billed $80,543 in 1952, $54,-. 
378 im 1951, due to expansion and | 
the addition of Detroit Testing 
Machine Co. It has two employes. | 


David S. Hillman Inc., Los An-| 
geles, billed $678,226 in 1952, $501,- , 
843 in 1951, due to expansion and 
the addition of Alex Colman’ 
Sportswear. It has 15 employes. | 


Holden Clifford Flint Inc., De- 
troit, billed $965,015 in 1952, 
$957,368 in 1951. It acquired Form- 
sprag Inc. and lost R.O.W. Sales | 
Co., and has 17 employes. 


E. T. Holmgren, St. Paul, billed 
$288,382 in the eight months of 
1952 it was in business. It has 
seven employes. 


Hopcraft-Keller Inc., Detroit, 
billed $310,000 in 1952, $240,000 in 
1951. It neither lost nor gained ac- 
counts, but budgets were increased. | 
It has seven employes. 


Iversen-Ford Associates, New 
York, billed $206,370 in 1952, 
$169,390 in 1951. It lost no ac- 
counts, added Broadway Presby-| 
terian Church (radio), Christian 
Publications of National Assn. of 
Evangelicals, World Relief Com- 
mission and Asbestospray Corp. 
Has seven employes plus two part- 
ners. ‘ 


Max H. Jacobs Agency, Houston, 
places its billing at $579,000 in 
1952, $545,000 in 1951. This agen- 
cy, which has ten employes, is 
primarily a public relations or- 
ganization, placing only public re- 
lations advertising, and the billing 
is principally fees. 


William E. Jary Co., Ft. Worth, 
billed $125,000 last year, up $20,- 
000 from 1951’s billing of $105,- 
000. The added billing came from 
“increased budgets and a few new 
accounts,” which were not named. 
Jary says it added no new major 


in ha, billed $330,000 in 1952, and. 


Jack Lacey Advertising Agency, 


$280,000 in 1951, added the can- 
ning division of Lykes Bros., and 
has six employes. 


Raymond I. Lang Advertising, 
San Francisco, billed $89,430 in 
1952, $60,612 in 1951, due to ex- 


Eden Nursery, Mt. Eden, Cal. 


Langeler Advertising Agency, 


employes. 


Langhammer & Associates, Oma- | 


PEORIArea 1s a self-contained metropolitan market the 
BEST TEST MARKET IN THE MIDWEST 


and agency executives in SM 5 surveys 


area . . . is a Major Market in Industry, Popu- 
lation, Livestock Receipts. Eff. Buying Income, 
Retail Sales and Wholesale Sales. 


1,167,157 Hogs Marketed (in 1952) ranks Peoria 
8th in the U. S. in Hog receipts. Peoria Livestock 
receipts were approx. $80,000,000 last year. 


PEORIA JOURNAL STAR 
Represented Nationally by WARD-GRIFFITH CO., Inc. 


, say adveising 


American Aviation 


nearly dou 


Coming April 27 


Annual Air Transport 
Progress Issue 


Standard Statistical Reference 
of the Industry for the year. 


Bles its circulation 


as the world enters the 50th year of flight 


As the growing Aviation industry has shrunk the world in 
50 years to 5% of its size, American Aviation has all but 
doubled its circulation in this rapidly expanding business 
in a single year. 

American Aviation not only emerges dominant in air 
transportation, but covers the manufacturing field so com- 
pletely, that it is the No. 1 buy in the over all aviation 
market today. 


Wayne W. Parrish, Editor and Publisher 


Airline Guide 
@ Semi-Annvol 


* - “ee 
: viation Traffic News 


Advertising Offices: LaGuardia Airport, New York City 


Phone: ILlinois 7-4100 
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$215,000 in 1951. It added two small} billed $300,000 in 1952, $225,000 in 
accounts, and has eight employes. 1951, 


Lannan & Sanders, Dallas, billed| & Quarrymen’s Assn., Stamford 
$550,000 in 1952, as against bill- Wall Paper Co., Cook Laboratories 
ings of $597,237 in 1951. It added|;—and lost Boots Aircraft Nut 
National Trailways Bus System, Corp. It has 11 employes. 


lost no accounts. | John Moran Advertising Agency, 


added three accounts—In-. 
_ ternational Cut Stone Contractors | 


$586,791 in 1952, up slightly from 


. + Re EE Pee a 
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Mullen-Nicolin Advertising, 000 in 1951. It added Wetmore & 
Minneapolis, billed $209,000 in Sugden and Sargent & Greenleaf, 
1952, $105,000 in 1951, added three lost none. Has eight employes. 
accounts—King Midas Feed Mills, 

Candymasters, Jacques Seed Co— National Mail Order Network, 
and has eight employes. | New York, billed $650,000 in 1952, 
$250,000 in 1951, has 29 employes. 


Mullican Co., Louisville, billed 
Neale Advertising Associates, 


Carl Lawson Advertising Co., Shoemakersville, Pa., billed $175,- $583,322 in 1951. Neither lost nor Los Angeles, billed $609,346 in 


Kansas ‘City, billed $481,490 in. 000 in 1952, has three employes. 


1952, compared with $336,305 in’ R, B. Moreland & Co., Dallas, 
1951. It added some new accounts, ‘billed $120,000 in 1952, and has 


and employs ten people. ‘three employes. 


'gained important accounts. Has 12 1952, $450,322 in 1951, and has 13 
|employes. 


employes. 


Hav Nash & Associates, Roches- Newmark’s Advertising Agency, 
ter, billed $449,000 in 1952, $336,-- New York, billed $925,000 in 52, 


$845,000 in 1951. It has 16 em- 
ployes. 


Maurice Paulsen Advertising, 
Sioux Falls, S.D., $68,000 in billing 
in 1952; $26,000 in 1951, the agen- 
cy’s first year in business. It added 
Iseman Corp., which bills $25,000 
annually, and has three employes. 


Paulson Gerlach & Associates, 


_ Milwaukee, billed $936,205 in 1952, 


up from $682,639 in 1951. It had a 
quiet business year, with normal 


Addison Lewis Co., Minneapolis, | 
billed $947,824 in 1952. In 1951, as| 
Addison Lewis & Associates, it 
billed $753,968. It lost Schaefer 
Inc. and landed five accounts, in- 
cluding B. F. Nelson Mfg. Co. and 
North American Creameries. It 
employs 21 people. 


Marcus Advertising, Cleveland, 
billed $517,160 in 1952, compared 
with $402,000 in 1951. It has ten) 
employes. 


Willis S. Martin Co., Ft. Wayne, 
billed $456,650 in 1952, compared 
with $400,186 in 1951. It has 13 
employes. | 


Mayers Co., Los Angeles, billed | 
$902,221 in 1952, compared with) 
$909,585 in 1951. A major account| 
was lost in 1951, during the second 
half, but increased billings of 
other accounts in 1952 enabled the 
agency to offset the difference in 
billing. It has 20 employes. 


J. Walter McLean Advertising, 
Spokane, billed $147,571 in its first 
eight months of operation in calen- 
dar 1952. It added two accounts 
and has three employes. 


MeNeill & McCleery, Los An- 
geles, billed $680,000 in 1952, 
$640,000 in 1951, and has ten em- 
ployes. 


George R. Metcalf Co., Provi- 
dence, billed $814,530 in 1952, 

. compared with $768,079 in 1951. 
The agency added 13 new accounts 
and received substantial increases 
in service fees. Among the 13 ac- 
counts were Machine Chain Man- 
ufacturers Assn. and Hobbs Mfg. | 
Co. It has 20 employes. 


Miller Agency Co., Toledo, billed 
$330,000 in 1952, $257,347 in 1951, 
and has six employes. 


Moore & Co., Greenwich, Conn., 


Henry J. Kaufman 


Abit yay 


William F. Sigmund 


NETwoR* 


Carr Liggett 


Donald B. Foresman 


Walter C. Hyland 


Jeffrey A. Abel John Gilbert Craig 


54 reasons 


H. Mitchell Havemeyer 


John R. Adams 


Te 


Akron 
Beacon Journal 


amen re oe 


| ) NATIONAL ADVERTISING AGENCY 
See other NAAN ads on pages 6, 69, 86, 133 and 143 of this issue 
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srowth accounting for the increase. , Il., billed $149,215 in 1952, $92,-; were added: Banco 


It has 17 employes. 


Credito y 


547 in 1951, with the increase par- Ahorro Ponceno, Mantecados Gal- 
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in 1952, up from $585,055 in 1951.. Awning & Iron Works and Repub- 
It added Harvey Whipple Inc., and lic Drug Co., and lost Western 


|tially due to a rise in public re- 


inanes Inc. and Shell Co. (Puerto 


has 25 employes. 


Pn pep peg grag o lations fees for cooperative work Rico) Ltd. 

as ’ in ; in WS done regionally for national man- . — 

| billings were $428,571. It added a ufacturers, and to the addition of gre bye os mao Rages y. Boe- 

Shoe manufacturing account dur- two accounts—U. S. Mfg. Corp. and ton, billed $320,000 in 1952, $280,- 

ing the year and has 13 employes. Haines & Essick Co. It has six em- 220 im 1951. it added three accounts 
: —Durabilt Tool, Robert Kellogg 

and J. C. Pitman Co.—and lost 


Lander Putty Works. It has 12 
Publicidad Badillo, San Juan, employes. ” 


'P.R., billed $647,412 in 1952, up) Agency, Denver, billed $342,608 
'from $518,265 in 1951. Existing ac-| William B. Remington Ine., in 1952, $332,168 in 1951. It added 
Decatur, | counts expanded, and three majors Springfield, Mass., billed $687,390 six accounts, headed by Koolvent 


Robertson & Buckley, Chicago, 
billed $716,392 in 1952 and $603,- 
283 in 1951. It added Ade-O-Matic 
| Co. and Agnini & Singer, lost none, 
Peterson & Kempner, New York, Ployes. and has 14 employes. 
billed $708,166 in 1952, $617,368 in 
1951, and added Feedrail Corp. It 
has 12 employes. 


Marshall Robertson Advertising 


Pownall Advertising, 


more effective advertising 


More effective advertising...in ways you 
can measure...is yours when you retain a 
member agency of the National Advertising 
Agency Network. The mature experience of 


54 agency owners and their more than 600 


staff members...complete agency organi- 
zations, not mere service offices...can be 


brought to bear on any advertising, marketing, 


or public relations problem in 32 American 
Get full details from 
your nearest N.A.A.N. agency. 


and Canadian areas. 


William G. Rowe Fred V. Klemp, Jr. 


Wilford York Ray C. Jenkins Russell C. Ronalds 


Robert L. Ingram L. E. “Pete” White J. Mack Nevergole 


Jay J. Keith Roland G. E. Uliman, Jr. David U. Ullman 
wATION, 
CONSULT THE MEMBER Adiiiy 4a, AGENCY NEAREST YOU 
NETWORF 


| Reddi-Wip. It has ten employes. 


| Roizen & Rich, Buffalo, billed 
$445,000 in 1952, $362,000 in 1951, 
added three accounts, headed by 
| Kessler Arms Corp., and lost two— 
Hard Mfg. Co. and Morison Steel 
Products. It has ten employes. 


O. H. Roskam Advertising, Kan- 
sas City, billed $160,000 in 1952, 
‘its first year in business. It han- 
died seven accounts, including Pos- 
|tal Life & Casualty Insurance. It 
‘has three employes. 


Rothman & Gibbons, Pittsburgh, 
billed $206,747 in 1952, $156,256 in 
1951, and has six employes. 


Gil Sayward Associates, Ft. 
Lauderdale, billed $201,307 in 
1952, $132,329 in 1951. It added 

three accounts, topped by Atlantic 
| Federal Savings & Loan Assn., and 
lost two, Bahia-Mar Corp. and Es- 
cape Hotel (national billing only). 
It has 13 employes. 


, 
, 


ouse & Garden 


CEDAR RAPIDS, IOWA 
ative Advertising Ageney 
Dows Buiiding « Ceda 
CLEVELAND 14, OHIO 
DAYTON |, OHIO 
Hutzs nt 

Third Nationa! Building « F 
DES MOINES 9, |OWA 


W. A. Winter 
Paramount Building « Des Momes 4 


FORT WAYNE 2, INDIANA 
Louis E. Wade, inc. 


Paramount Building * ANthony 622 
FORT WORTH 2, TEXAS 
Evans & Associates 

Dan Waggoner Burlding * EDrs 


GRAND RAPIDS 2, MICH 
Webber Advertising Agency 


Peoples Nationa! Building ¢ Glendale 6 1676 


GREENVILLE, SOUTH CAROLINA 
West McBee A = 


HARTFORD 3, CONNECTICU 
Julian Gross Advertising Agency, inc 
Asylum Street © Hartford 7 


KANSAS CITY 6, MISSOURI 
Corter Advertising Agency, Inc. 
daltimore Avenue ¢ HArrisor f 


LOS ANGELES 5, CALIFORNIA 
Ringer & Associates, inc. 

42 Wilshire Boulevard « DUnk 
LOUISVILLE 2, KENTUCKY 

Mulhcan Company 

Lay #82 

MARION, OHIO 
Howard Swink Advertising Agency, inc. 

East Center Street « Ma ‘ 


MEMPHIS 3, TENNESSEE 
Merrill Kremer, inc. 

Exchange Building « Mempt 

Mil ‘WAUKEE 3, WISCONSIN 
Hoffman & York, inc. 


208 North Third Street 


MINNEAPOLIS 2, MINNESOTA 
C. Jenkins Advertising Agency, Inc 
r Mhin 44 


MONTREAL, P.Q., CANADA 
Ronalds Advertising Agency, Ltd. 
Niversity 6 94 


Heeler B , 


NEW YORK 17, NEW YORK 
SM t f 


OAKLAND 12, CALIFORNIA 
Ryder & ingram, Ltd. 
974 Frank treet « TEmpleta 
OKLAHOMA CITY, OKLAHOMA 
White Advertising 

nmerce Fachange Building © Oklahorr 
PEORIA 2, ILLINOIS 
Mace Advertising Agency, Inc. 
ehma Bu © Peoria 6 


PHILADELPHIA 7, PENNSYLVANIA 
The Roland G. £. Uliman Organization, inc 
‘ t Street « WAlnut 2.3 


PROVIDENCE 3, RHODE ISLANI 
George T. Metcalf Company 


nN 
N 


: - 


ST. LOUIS 8, MISSOURI 
Oakleigh R. French & Associates 
4735 Lindell Boulevard « NEwstead 00) 


SAN FRANCISCO 5, CALIFORNIA 
Sid Garfield & A : 


treet © EXbrook 2 W420 


House & Garden readers 


SYRACUSE 2, NEW YORK 
Flack Advertising Agency, inc. 


« Syracuse 2 3)29 


are home-owners... 
TORONTO, ONT., CANADA 
Ronalds i 


, 
OR Peter Street « EMpire 3} 0737 


TULSA 14, OKLAHOMA 
White Advertising 

yireet © Tulsa 2 5194 
WASHINGTON 5, 0.C 
Henry |. Kaufman 
1419 4 Street NW « Distrect 7.7400 
WILMINGTON 99, DELAWARE 
John Githert Craig 1s 

4) 2 Washungt 


on Street « Wiimungton 5 6185 


YORK, PENNSYLVANIA 
The W. H. Long Co. 


# North 0 weal 


own their homes 


ETWOR 


DETROIT 26, MICHIGAN 
Wolfe-lickling-Conkey, Inc. 
hn R Street e WOodward a 


g 


A.A.N. 
4235 LINDELL BOULEVARD « ST. 


NATIONAL HEA 


DQUARTERS 
LOUIS 8, MO. 


rent 


Subscriber survey, 1961 
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Schneider, Cardon Ltd., Mont- 
real, billed $325,000 in 1952, $160,- employes. 
000 in 1951. It changed from a re- | 
tail agency to handling national ac- | 


and Gattuso Olive Oil. It has eight! and has 23 employes 
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were $125,000, and 1952 will show 
an increase. In the course of the 
James C. Seix Co., New York, year, Shrager resigned all book 


J. B. Sebrell, Los Angeles, billed billed $385,000 in 1952, $120,000 in publishers, is opening branches in 


counts, and picked up Acme Glove $600,000 in 1952, $500,000 in 1951,| 1951. During the year the company Pittsburgh, Cleveland and Wheel- 


SELLING FOOD? 


== SIOUX FALLS, 
,. SOUTH DAKOTA 


; 4. ; Metropolitan Area is 


6th in per capita 


/ RETAIL SALES 
in the NATION! 


You get 97% coverage of this prosperous market with 
South Dakota’s leading daily newspaper. 


rus ArgusLeader 


FALLS 
Represented GILMAN, NICOLL & RUTHMAN 


— 


changed from sales promotion ing. It has eight employes. 
counseling to an advertising agen- 
cy. It has eight employes. Harold J. Siesel, New York, 
| billed $718,000, down from $735,000 

Ralph Sharp Advertising, De- bilied in 1951, due largely to the 
troit, billed $752,064 in 1952, and loss of John Widdicomb Co. It 
$416,603 in 1951, and has 11 em-| added Sun Glow Furniture Indus- 
ployes. | tries. It has 14 employes. 


Shaw-Shon Inc., New York, Edward Sigler Advertising, New 
billed $178,000 in 1952, $155,000 in York, billed $272,000 in 1952, up 
1951, adding Marco Polo Mills and 10% from 1951. It added David 
Shawlite. It has four employes. | Linzer & Sons, and has seven em- 

| ployes. 

Marvin Sherres, New York, ; 
billed $277,907 in 1952, $242,310 in|, Southwest Advertisers, Amaril- 
1951, and added six accounts, in- 1% billed $284,633 in 1952, $180,- 
cluding B. G. Philips & Co. and) 100 in 1951. It added nine accounts, 
Pickwick Knitting Mills. It has|t0Pped by Plains Chevrolet Co., 
seven employes. handled the Eisenhower campaign 

| locally, and lost Old Scratch Inc. 


it has ten employes. 
John Shrager Inc., New York, 
did not have 1952 billings ready to Robert Stevens Advertising, Al- 
make this issue’s closing date. Its | buquerque, billed $98,955 in 1952, 
1951 billings (not including fees) | down considerably from the previ- 


circulation. 


newspaper. 


Times-Herald. 


September 30, 1952.) 


Gime 


15th STRAIGHT YEAR 
TIMES-HERALD FIRST 
IN WASHINGTON, D.C. 


February 1, 1953 marked the 15th straight year the Times-Herald 
has exceeded all other Washington newspapers in total net paid 


This means that day in and day out for 15 years more people have 
bought and read the Times-Herald than any other Washington 


And now an average of 260,519 families regularly buy the Daily 


This is 34,701 more than buy the Evening Star; 63,744 more than 
buy the Morning Post, and 114,861 more than buy the Evening 
News. (Based on publisher's statements for the 6 months ending 


Every day more and more people are buying Times-Herald .. . 
Washington's most interesting and popular family newspaper. 


WASHINGTON, D.C. 


National Representative: Geo. A. McDevitt Co. 


FIRST IN WASHINGTON ... ACCORDING TO THE PEOPLE 


ous year’s total of $322,693. Added 
Benton Van & Storage and Indus- 
trial Steel Inc., lost no accounts. 
Agency has six employes. 


G. E. Sweet & Co., Hartford, 
billed $312,483 in 1952, $244,670 
in 1951. It added Darworth division 
of Ensign-Bickford, recruitment 
for Pratt & Whitney and Sikorsky 
Aircraft, and Norden Instruments. 
Lost Humphreys Medicine Co., and 
has 11 employes. 


William G. Tannhaeuser Co., 
Milwaukee, billed $80,000 in 1952, 
$53,500 in 1951, and has five em- 
ployes. 


Tolle Co., San Diego, billed 
$344,284 in 1952, $295,093 in 1951. 
It added seven accounts, headed by 
L. C. Anderson Co., and lost two, 
including Royal Farms Dairy. It 
has seven employes. 


Towe-Hoover Advertising Agen- 
cy, Grand Rapids, billed $117,270 
in 1952, its first full year of opera- 
tion. It added H. L. Hubbell Mfg. 
Co, and has two employes. 


Town Crier Agency, Council 
Bluffs, billed $364,487 in 1952, 
$238,831 in 1951, lost no major ac- 
counts and added three, topped by 
Howard Seal Plastics. It has seven 
ernployes. 


Tri-State Advertising Co., War- 
saw, Ind., billed $128,025 in 1952, 
compared with $130,332 in 1951. 
In both years, the agency had ad- 
ditional retainer fees of $3,420. It 
resigned two smaller clients. It 
has five employes. 


W. L. Vomack, Brooklyn, billed 
$320,236 in 1952, $263,000 in 1951. 
It added Juel Co. and Broadway 
Fashions. It has six employes. 


Wehner Advertising Agency, 
Newark, billed $390,473 in 1952, 
$289,407 in 1951. It lost no major 
accounts and added three: Thomas 
Mechanical Collator Corp., Ma- 
hony-Troast Construction Co. and 
Standard Electronics Corp. It has 
seven employes. 


L. W. Wendt Co., Great Falls, 
Mont., billed $191,413 in 1952, 
$172,793 in 1951, and added Mon- 
tana Blue Cross. It has five em- 
ployes. 


Weston Advertising, Manchester, 
N. H., billed $197,755 in 1952, $126,- 
854 in 1951, and added New Hamp- 
shire Society of Crippled Children. 
It has eight employes. 


Charles A. White Jr. & Co. 
Philadelphia, reports billings up 
17.6% to $168,751 last year, as 
compared with $143,496 in 1951. 
Major accounts added were Love- 
kin Water Heater Co. and Superior 
Varnish & Drier Co. Higher bill- 
ings came from these additions and 
increased expenditures of estab- 
lished clients. The agency has four 


| employes. 


Walter Wiley Advertising, New 
York, billed $200,000 in 1952, $50,- 


| 000 in 1951, and added six accounts 


—including Rosemarie de Paris 
and Adrian Stockings. It has four 
employes, plus freelancers. 


Frank Wilhelm, Pittsburgh, 


billed $157,214 in 1952, its first 


full year of operation. The agency 
started in August, 1951. It has one 
employe. 


Thomas C. Wilson Advertising 


|Agency, Reno, billed $442,509 in 


1952, $342,830 in 1951. Neither lost 
nor added accounts, and has 11 em- 
ployes. 


Woodard & Voss, Albany, billed 


| $571,366 in 1952, $347,383 in 1951. 


The increase came from expansion 
and some new business. It has ten 
employes. 


Wright Advertising Agency, 
Pittsford, N. Y., billed $260,000 in 
1952, $238,000 in 1951, and 60% 
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Keep an eye on 
Kentucky's MULTI-BILLION 


DOLLAR industrial expansion ! 


Judging from the basis of publicly released figures alone, 
new (1951-2) industrial expansions and commitments in 
metropolitan Louisville and Kentucky represent new plant 
investments of more than $2,000,000,000! Look at just Let us send you the latest 
three examples... 

G-E’S MAMMOTH NEW “APPLIANCE PARK” The first unit 
of this $300,000,000 Louisville “plant city” is already in op- 
eration. When complete .General Electric will employ more 
than 16,000 local people to manufacture a// its major 


edition of this informative 


study. It's a must for 


n/ your files . . . and 


/ makes interesting reading. 


appliances. Free on request. 


OVER 5,500,000 KW’'S OF NEW ELECTRICAL POWER FACIL- 
ITIES Already called the “power capital” of America... 
within two years Kentucky, the north bank of the Ohio and 


a neighboring plant on Kentucky Lake will be generating Industrial Expansion 
in Louisville and 


Ask for the report titled 
“The impact of 


more electricity than any area of like size in the nation. 
BILLION DOLLAR ATOMIC ENERGY PLANT Originally sched- 
uled as a '/; billion dollar plant, the AEC’s Paducah facil- 
ities are now slated to cost $1 billion. 


Kentuckiana.” 


ee 


For the most sales... 


These two good newspapers offer saturation 
coverage of Metropolitan Louisville (population: 
576,900) .. . plus effective selling coverage of 82 
Kentucky and Southern Indiana counties. Circulation 
371,134 combined daily, 300,970 Sunday. 
Represented nationally by the Branham Company. 
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of the increase came from new ac- 
counts, like Embury Mfg. Co., 
Bridgeport Implement Works, and 
Beaver Tractor Co. Five more 
start this year. It has eight em- 
ployes. 


Wyckoff & Downard, San Fran- 
cisco, billed $207,600 in 1952, up 
from $155,000 billed in 1951. It 
added four accounts, including 
Westmont College and H.V. Car- 
ter Co., and has five employes. 


Yount Co., Erie, Pa., billed 
$490,000 in 1952, $400,000 in 1951, 
and has five employes. 


Canners Push Norway Sardines 


The Norwegian Canners Assn. 
has started its 1953 sardine pro- 
motion in 53 daily and weekly 
newspapers in six major market 
areas from coast to coast. This 
year’s promotion will concentrate 
on Boston, New York, Chicago, 
Minneapolis-St. Paul, Los Angeles 
and San Francisco. Copy is keyed 
to the slogan, “The best tasting 
sardines come your way—from 
Norway.” 


Abrams to Chair Ad Meet 


George J. Abrams, advertising 
director of Block Drug Co., Jersey 
City, has been chosen chairman of 
the national convention of the 
Assn. of National Advertisers, 
which is to be held at Hot Springs, 
Va., March 18-20. 


Pasco-Nair Boosts Isleib 


Ernest M. Isleib, who recently 
joined Pasco-Nair, Hartford, has 
been named television art director 
by the agency. 


Evinrude Returns 
to Newspaper Ads, 
| Increases Budget 


MILWAUKEE, Feb. 17—For the 
first time in 16 years, Evinrude 
Motors Co. will go into newspa- 
pers with its advertising message. 

This campaign, representing an 
| expanded budget in addition to its 
usual advertising in general mag- 
azines, is calculated to take ad- 
vantage of an expected increase in 
demand for outboard boat motors. 
This anticipation is based on grow- 
ing interest in boating by the gen- 
eral public and the lifting of gov- 
ernment materials restrictions. 

Evinrude, a heavy user of mag- 
azines in the past, will not only 
continue its schedules in the me- 
dium, but will add to its budget 
here too. Its schedules in the out- 
door magazines—Field & Stream, 
The Fisherman, Fur-Fish-Game, 
Hunting & Fishing, Outdoor Life 
and Sports Afield—will run on a 
year-around basis instead of sea- 
sonally as in the past. 


«© The newspaper campaign will 
run in two series simultaneously. 
The first series will run in Evin- 
rude’s largest and most active 
markets. The second series is 
aimed at developing the smaller 
markets. 


The promotion will begin at dif- 
‘ferent times in different regions, 
to conform with the opening of the 
boat seasons, generally in late 
spring and early summer. In the 
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You hear a lot these days about 
the “Marketing Revolution” and 
the swing to automatic selling. 
Like thousands of other business- 
men, you may be worried about 
the future of your business in 
these days of jungle warfare for 
the consumer’s dollar, and won- 
der how you can cut through this 
era of “lazy selling” and hammer 
out your niche in the market 
place and get your share without 
sinking a fortune into national 
advertising. 

In all the tumult and shouting 
many manufacturers have made 
their own ‘Marketing Revolu- 
tion” by turning to Direct Selling. 
They have quietly by-passed 
sluggish wholesalers and dis- 
interested retailers, and recruited 
armies of ambitious, aggressive, 
on-the-job independent salesmen 
and saleswomen who demon- 
strate and sell their products and 
services right before the eyes of 
customers, Many have rolled up 


Get the full 


women... 
direct! ... 


- 28 E. Jackson Bivd., Chicago 4, Illinois 


Lazy Wholesale-Retail Marketing 


GOOD-BYE 


Here’s the Sensible Solution 
to the Distribution Nightmare 
Plaguing Manufacturers Today 


Opportunity Magazine is the pioneer publication serving 

more than 300,000 active independent salesmen and sales- 
ready to sell your product and your service 

at their own expense! | 

booklet that shows how to build nationwide sales volume 

at low cost, write 

Address Dept. A- 


OPPORTUNITY 


$$ 


annual sales in the millions, 
achieved nation-wide distribu- 
tion overnight, made boom-time 
profits... all without spending 
huge sums to capture illusive 
consumer good will, without 
courting wholesalers and re- 
tailers, without fighting franti- 
cally for counter and floor space. 

Take a look at Direct Selling! 
If yours is an old business losing 
its grip on the market and won- 
dering what to do next... if 
yours is a small business which 
cannot hope to compete success- 
fully with the giants... if yours 
is a new product or service 
backed by big ambitions but 
small capital . . . take a look at 
Direct Selling! 

You may be amazed and de- 
lighted to discover that Direct 
Selling is the short cut you're 
looking for to quick, pin-point, 
48-state distribution at low 
cost... with assured profitable 
volume in the first years. 


story today —no obligation 


for free copy, and proof- 


for full details today on your letterhead. 
158. 


SALESMAN’S 


| first series, large space insertions 
will be used in the Sunday edi- 
tions and sports pages for five 
| consecutive weeks. The second se- 
| ties will have the same schedule 
but will use smaller space. 


| Each ad will list local Evinrude | 


dealers, and an attempt will be 


| made to get dealers to run their 


schedule. 


@ In addition to the schedule in 
outdoor magazines, which will 


color half pages will be run in 
Collier’s and The Saturday Eve- 
ning Post during the season. 

Insertions also are scheduled 
at the same time for Argosy, Boat- 
ing Industry, Boys’ Life, Lakeland 
Yachting, Mechanix Illustrated, 
Motor Boat, Motor Boating, Open 
Road Magazine, Pacific Motor 
Boat, Popular Mechanics Maga- 
zine, 
Rudder, Science & Mechanics and 
Yachting. 


lent features of new Evinrude 


own ads along with the Evinrude 


be full-color pages and spreads, | 


Popular Science Monthly, | 


Copy will underline the new si- | 


Advertising Age, February 23, 1953 


models in which high frequency 
sounds, so annoying to many peo- 


_ple, have been substantialiy re- 
| duced. 


# Also, the hardier constitution of 
the latest motors will be stressed. 
Evinrude asserts that one of its 
motors can run 1,000 consecutive 
hours (the equivalent of a trip 
around the world in a direct line) 
without requiring major repairs. 
Although Evinrude does not use 
radio or television, except on a 
local basis occasionally, it is mak~ 
ing available to TV stations b&w 
versions of its sporting films. These 
popular films, which the company 
makes available without charge 
to interested groups, carry no ad- 
vertising, except for a credit line 
at the beginning and end. How- 
evex, the outdoor shots often fea- 
ture Evinrude motors in use. So 
far, according to the company, 
about 56 TV stations have made 
inquiries. The films run between 
15 and 20 minutes. 
Cramer-Krasselt Co. is the Evin- 


rude agency. 


| Renuzit Introduces Cleaner 


Renuzit Co., Philadelphia, will 
|introduce a new Odorless Renuzit 
method for dry cleaning rugs and 
upholstery at home with ads in 
Good Housekeeping and 60 news- 
papers in 38 markets during March 
to June. The new method features 
two applicators, one for rugs, one 
|for upholstery. McKee & Albright, 
'Philadelphia, is the agency. 


To Farson, Huff & Northlich 


Stiglitz Corp., Louisville manu- 
facturer of gas, oil and coal heaters 
and electric clothes dryers, has 
appointed Farson, Huff & North- 
‘lich, Louisville, to handle its ad- 
vertising. 


Hearst Appoints Two 

Keith J. Hovorka and William 
H. Thomas, both with Cosmopoli- 
tan until recently, have joined the 
Chicago sales staff of Hearst Ad- 
vertising Service. 


Hutchinson Joins Budd Gore 


| Alfred A. Hutchinson has joined 
Budd Gore & Co., Chicago, to 
‘handle its advertising. 


Adve 
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Employes-Per-Million Billings Index 
Affected hy a Number of Variables 


Inflation Caused Much 
of ‘52 Billing Increase; 
Profits Picture Is Bleak 


jobs for clients not usually figured 
as part of agency operation. 
Another variable is the nature 
of the account. An account like 
du Pont, which has an entire group 


New Yous, Seb. 160You- ens devoted to it in BBDO, involves a 


pretty well junk the old rule-of- 
thumb method of figuring agency 
billings by the number of em- 
ployes an agency has. There are 
too many variables. 

One is the number of accounts. 
An agency like William Esty Co. | 
has eight accounts, and an esti-|@ Still another variable is the me- 
mated $37,000,000 in billing, and dia choice of the account. An ac- 
300 employes, less than ten to a count concentrating in radio, mag- 
$1,000,000 billing. Fuller & Smith azines and outdoor can be handled 
& Ross, with branch offices, and| with fewer people than an ac- 
about 106 accounts, has $31,000, 000 | count whose expenditure is bulked. 
in billing, and 498 employes. | ‘in newspapers and business papers. 
F&S&R also uses a carefully- -con-| And it is interesting to notice that 
structed fee system which enables! agencies high on radio and TV 
it to do a considerable variety of rankings almost invariably carry 


moth business paper list, and con- 
siderable technical copy. Another 
type of account may require far 
fewer people to staff it, and its 
copy, media and merchandising 
problems may be far simpler. 


good deal of detail work, a mam-_ 


| of billing had begun to break 


a lower employe-to-million-of-bil- 
ling ratio. 

An important factor is whether 
the agency operates only in the 
U. S. or overseas as well. In other 
countries, personnel—including 
‘skilled advertising technicians—is 
| considerably less expensive than 
‘in the U. S. Cockfield, Brown &' 
Co., Canada’s largest agency, has 
371 employes to handle a billing 
of more than $17,000,000, and a 
tremendous list of accounts. Noble 
Advertising, in Mexico City, has 56) 
employes to handle $1,500,000 in 
billing, in American dollars. (Labor 
laws may be a factor in this case.) 
In many a large agency’s overseas 
offices, the ratio of employe to bil- 
ling is considerably higher than in 
the U. S. offices. 


® Two years ago, in summarizing 
the trends revealed by agency bil- 
lings, AA noted that the old stand- 
ard of 20 employes per $1,000,000 


‘down, and commented that it 
looked as if ten employes per $1,- 
000,000 would eventually be a 


better guide. 
It would now appear that a 


number of agencies are down be-| 
low the ten mark, and headed even. 


lower; for instance, Biow Co., 


Esty, Kudner, MacManus, John & 


Adams, Cunningham & Walsh. 
And, in general, the number of 
employes in the agencies reporting 
in AA’s roundup are not moving 
up as rapidly as billings. 

In comparing billings and the 


number of employes, however, a_ 


strong similarity between agen- 
cies of roughly equal billing can be 
noticed, particularly in the lower 
brackets. In the upper reaches of 
the agency business, the similarity 
vanishes—for these are agencies 
with pronounced characteristics, 
which have already made up their 
minds on the subject of branch 
offices, overseas billing, and how 
big an account list they’ll try to 
handle. 


# In reviewing the agency year, 
it’s well to keep in mind the factor 
of inflation. At the annual meeting 


_of the American Assn. of Adver- 


Because the Oregonian is FIRST IN RESULTS... 


The Oregonian is FIRST IN RETAIL ADVERTISING 


The Oregonian leads in 17 out of 26 major 
classifications; The Oregonian is first in... 


Department Stores, Shoe Stores: 
Clothing Stores: 
Men's 
Women's 
Men's & Women's 


Toilet Goods & 
Beauty Shops 


Toilet Requisites 


House Equipment & Tobacco 
Supply Radio & TV 

Automotive Publications 

Alcoholic Beverages Financial 


Men's & Women's 


Furniture & Household Educational 


Jewelry & Silverware 


Electric Appliances & 
Supply 

Professional 

Hotel & Restaurants 


Musical Instruments 
Stationers 

Sporting Goods 
Heating & Plumbing 
Real Estate 


Book Stores 
The Oregonian is FIRST IN GENERAL ADVERTISING 


The Oregonian leads in 18 out of 24 major 
classifications; The Oregonian is first in... 


Industrial 

Amusements 
Confections 

Hotels & Resorts 
Professional & Services 


Sporting Goods 
Transportation 
Agriculture 
Miscellaneous 


The Oregonian is FIRST IN CLASSIFIED ADVERTISING 


The Oregonian is FIRST IN CIRCULATION 


FIRST in City Zone 
FIRST in Retail Trading Zone 
FIRST in Total Circulation 


] Both Daily — 225,421 


7 


\ and Sunday — 283,744 


For YOUR sales results, place your advertising 
in Portland's largest newspaper... 


REPRESENTED NATIONALLY BY MOLONEY, 


the Oregonian 


PORTLAND, OREGON 


REGAN & SCHMITT, INC. 


Advertising facts: 


Media Records, 1952 


Circulation facts: 


ABC Publishers’ 
Statements, 
Sept. 30, 1952 


93 
_tising Agencies in April, 1952, 
Melvin Brorby of Needham, 


Louis & Brorby, warned that it 
would cost about 10% more to ad- 
vertise in 1952 than in the previous 
year. This factor alone meant 
‘higher billings for many an agen- 
cy, where the client was disposed 
to keep his present media list, and 
was willing to foot the increased 
bill. 

“T reckon,” said one agency man 
in disclosing the billings of his 
| agency last year, “we'd have to put 
| inflation at the top of the list of 
the influences on our growth. It 
amounted to more than new busi- 
ness or natural expansion in 1952, 
so far as we were concerned.” 


® As AA’s reporters ran through 
the agencies, rounding up the fig- 
ures which appear elsewhere in 
these pages, they very frequently 
ran across agency heads who were 
bearish about the future. Not so 
much in terms of agency billings, 
since most of them seemed quite 
confident that 1953 would be as 
good or a better year than the one 
just ended, but many were quite 
concerned about the trend of agen- 
cy profits. 

_ All during the postwar period, 
\the trend in agency profits has 
|'been downward. For a_ business 
/with the built-in hazards of the 
‘agency business, it’s discouraging 
‘to management to see what little 
_permanent net is achieved. 

| Some of the complaints of pre- 
vious years emerged much less fre- 
|/quently: there were few com- 
plaints about television, for in- 
stance—apparently agency heads 
‘have worked out their individual 
solution to the problem of TV 
costs. (This would have surprised 
the late Albert D. Lasker, who 
confided to intimates that he be- 
lieved TV would bankrupt ad- 
vertising agencies.) 


® On the other hand, agency heads 
were definitely watching some 
other trends in the business— 
notably the trend to merger. Be- 
tween the necessity for providing 
complete service to clients and the 
growing profit squeeze, many an 
agency operator decided it was 
better and safer to join forces with 
a bigger agency. 

Most observers thought that— 
barring a reversal in profit trends, 
or a sudden surge among adver- 
tisers toward smaller agencies 
(both considered unlikely)—1953 
would see more mergers. It looked 
like the trend of the times. 


NAT D. 
WILLIAMS 
one of 
WDIA's 
many famous 
personalities 


Why 
Bayer Aspirin 

Consistently Uses 

WDIA, Memphis 


The answer's simple: RESULTS! Yes, since 
August 1951, Bayer Aspirin's WDIA schedule 


has been continually renewed because of 
WDIA-produced sales to the 562,212 Negroes 
in ovr 27 Nielsen counties. Hoopers, Nie!- 
sen and RESULTS continually prove that 
WDIA completely dominates in selling to 
this very important portion of the great 
Memphis Market. Join the list of bive-chip 
accounts including Gold Medal Flour, Tide, 
Crisco, Jello, Maxwell House Coffee, Mus- 
terole, and Carnation Milk. Get the full 
facts TODAY! 


HOOPER RADIO AUDIENCE INDEX 
City: ‘Memphis, Tena. Months: Wov.-Dec. '52 
Time = Sets WO CCU OF OCG 
T.R.T.P. 12.7 20.4 27.8 19.4 12.2 12110.) 68 
(Mote: J won’ A's share Saturdays: 18.9; b.9; Sundays: 29. 29.8) 


memos VI DIA tenn. 


John E. Pearson Co., Representotive 
Dora-Clayton Agency, Southeast 
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rant Advertising, Inc. 


is the most complete network of wholly-owned, 
integrated advertising agency offices in the world 


ALAN MORRISON 
anager 
Montreal. Canada 


TED TRACY 
Manager 
Portiand, Ore 


JOSEPH WREN 
Manager tor Canada % 


anada 


WILL C. GRANT 
President 
Chicago. Ihnos 


* JACK EARLY 
Manager 
San Francisco. Calit 


EDWARD GRACE 


vi President 
THOMAS MURPHY @ Detroit, Mich yy tem 


Vice President 
Dallas, Texas New York NY 


PAUL BRADLEY 
Vice President 
Los Angeles, Calif 


JOHN DEY 
Vice President 
Miam, Flonda 


AUGUSTIN VILLAREAL 
Manager — 


Monterrey, Mexico 


AURELIO MARURI 
Manager 
Havana Cuba 


Manager 


ANDREW SHEPARD 
Manager tor Central America 
Mexico City, Mexico 


RAUL GASTEAZORO 
Manager 
Panama RP 


ENRIQUE PRADILLA 
Manager 
Bogota Colombia 


a 3 EUGENE T. TURLEY 
3: en Manager 
Lima, Peru 


HERNAN GUERRA 
Manager 
Santiago, Chile 


JOHN D. LOCKE 


o Caracas, Venezuela 


ERIC GARROTT 


Manager 
London, England 


These men head the 31 Grant offices in 
America and overseas. They work closely 


together. They have proved this: 


The fundamental Ghleals of selling 
are the same, the world over. 


Though languages and customs may 
differ, manufacturers still have the 
same basic problems of getting dis- 
tribution, selling competitively, and 
Setting new customers. A sound les- 
son learned in Chicago may be the 
answer to a problem in Calcutta. 


No advertising agency on earth has as 
many trained, experienced eyes on as many 
markets of the world as has Grant—nor 
amore prompt and thorough means for 
the exchange of ideas. 


These broad experiences feep Grant 
men reminded of the fundamentals of 
advertising. 


ROBERT SUTHERLAND 

Manager for Brazil 

B. J. COLLCUTT Rio de Janeiro, Brazil 
Manager 

Sao Paulo Braz! 


RAIMUNDO F SCARAMP! 


Vice President, 
South America 


Buenos Aires. Argentina 
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In the United States 


Grant serves 98 clients from its eight strategically-located offices throughout 
the country. Each of these has grown with its clients. With facilities for every kind 
of client service, each office works closely with all other offices on those 


problems which require local and national service. 


... And Throughout the World 


Grant wholly-owned and fully-staffed offices serve 433 clients in key marketing 
areas around the globe. Every office is a 100% GRANT office, manned by Grant 


Val men and women who know their own countries, their people, their customs and 


their buying habits intimately. These offices operate in such a close relationship 


that every Grant client is ‘‘at home” wherever he may be. 


iy 
RAJENDRA NATH @ 


Manager 
New Delti, India 


~ 
K C. RAMSDEN 
Manager 
Hong Kong, China 


2. NOORANI 
Manaper 
Karachi, Pakistan 


GEORGE BIGGS 
Manager tor india 
and Pakistan 
Calcutta, India 


JOHN P. ENGLISH 
Manager 
Bombay, India 


JOHN B. LASLEY 
Manager 


D. M. HAYWARD Manila, Pt 


Manager 
Madras, India 


DAVID HART 
Manager for So Africa 
Johannesburg, So Africa 


ARTHUR ROBINSON 
Manager 
Cape Town, So Africa 
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Agencies Broke Out in 
Rash of Mergers in ‘52 


About 100 Joined Forces) ere involved in various mergers 
and name changes. 
or Changed Name; 125 | 


Newcomers Set U Sh ported as consolidations, reorgan- 
P \izations and affiliations, and their 


17—Recent | ‘number reached record proportions 
Not only were high 


New York, Feb. 
years seemed placid as advertising | ‘last year. 
a feverish pace. ‘also in terms of magnitude. 
Between January and Sindbis | 


new agencies in its columns. Ap- about 50 agencies 
proximately 100 other agencies | merger activities. 


ROSKAM 


| the listing on the next page. 
In several instances, 
For LISTS, DIRECT MAIL, MAIL ORDER ADS 
—_ a Selling le = specialty — planni 
uu as ar ! 
increase pull, void culstabes & hebdeteel 


involved 


| ly rundown on these activities, as 


©.H. Roskam Adv., 6 W. 10th,Kansas CityS,Me, al; 


Many of these mergers were ata 


agency activities during 1952 hit Marks established in numbers, but | used 


| 


the maxim, 
strength.” 


“In unity there is 


sequent developments, it became 
apparent that the mergers and af- 
filiations of 1951 were little better 
than last-gasp efforts to continue 
in business. 


= When asked to explain mergers 
agency principals, merger-special- 
ists and AA editorials speculated 
that, frequently, the reason went 
| deeper than taxes—a cause which 
to rate preeminence. 

Aside from the situations older 
agency principals found them- 


last year, ADVERTISING AGE re-| 8 In its annual review last year selves in—looking for a way to re- 
corded the arrival of about 125 (AA, Feb. 25, ’52), AA reported lax the pressure and make a profit 
in in the process—the basic reason 
This year the seemed to center around ever-in- 
| figure is nearly doubled. A month- creasing economic concentrations. 


Consequently, agencies required 


|they occurred, may be found in an ever-broader scope of opera- 


tions. Often they couldn’t ade- 


the same, quately service the growing client 
|relatively small agencies that made and still show a profit. A con- 
Cah conte, | merger news in 195] carried the centration parallel with the client's | § Three weeks later the agency 
WRITE OR WIRE TODAY! | momentum forward through last appeared to be one of the best elected six new v.p.s and changed 

they apparently believe in solutions. 


AA reported these’ 


Advertising Age, February 23, 1953 


thoughts in detail as they were 


_expressed throughout the year. 
In a few cases, as judged by sub-| 


s Perhaps the most unusual oc- 
currence in the agency field during 
the past 12 months was when a 
new agency set up shop and on 
opening day had 15 clients billing 
$30,000,000. 

This was the birth of Lennen & 
Newell, sired out of Lennen & 
Mitchell and sundry pieces of Gey- 
er, Newell & Ganger (AA, May 26, 
Oct. 13). As a result, the 28-year 
old agency of Lennen & Mitchell 
died, with all its accounts and per- 
sonnel joining the offspring. 

Meanwhile, Geyer, Neweil & 
Ganger got busy reorganizing, in 
part, perhaps to recoup some of 
the account losses sustained in the 
organization of Lennen & Newell. 
Early in September (AA, Sept. 8), 
the agency announced it had 
“joined forces” with W. Earl Both- 
well Inc., under the GN&G name. 


its name to Geyer Advertising. 


AGENCY 
* 


Stockton, West, Burkhart, 
Ine. 


ASSOCIATE 
ART DIRECTOR 
« 


Thomas Austing 


* 


JAHN & OLLIER ENGRAVING 


817 West Washington Bivd., Chicago7 + 


PRODUCTION 


Richard Thompson 


, 


You 4.008 #0 fRETTY 


From Red Cross Shoes four-color 
advertisement appearing in a) 


ADVERTISING 


MANAGER 
U. S. SHOE CORP. 


is 
Harry Robinson 


© black & white 
®@ color process 


for letterpress reproduction 


e@ color offset 


reproduction 


COMPANY 


MOnroe 6-7080 


September was also a_ busy 
month in the offices of Owen & 
Chappell and Kenyon & Eckhardat. 
Owen & Chappell enjoyed its best 
year in 1951, billing just under 
$5,000,000, but President Jack 
Owen decided “that the process of 
concentration was at work.” So he 
took himself, most of his accounts 
and 43 employes over to Kenyon & 
Eckhardt. 

At the press conference an- 
nouncing the dissolution of O&C it 
was emphasized that “This isn’t 
a merger.” President Owen 
summed it up with: “I wanted to 
get a good place for my people, my 
clients and me.” 


s “It’s tough for smaller agencies 
these days to give more merchan- 
dising, more research and more TV 
services. It’s next to impossible to 
spread the expense. 

“The profits-versus-squeeze pat- 
tern today, particularly in the 
smaller agencies, is the funda- 
mental reason for all the mergers 


we’ve been seeing. There will be 
-more.” 

Thus spoke agency president 
J. D. Tarcher several months ago. 
| And putting his words into action, 
he took five clients, billing $4,- 
500,000, and merged with Cecil & 
Presbrev, an agency more than 
four times as large. 

These four agencies—Lennen & 
Mitchell, W. Earl Bothwell, Owen 
& Chappell and J. D. Tarcher, plus 
| Federal Advertising, which finally 
stopped sliding downhill by dis- 
solving, constitute the largest 
shops to close their doors im 1952. 


;@® Agency bankruptcies in 1952, 
\in numbers and total liabilities, 
were about half those of the pre- 
|vious vear. Dun & Bradstreet re- 
-corded 19 failures, with total lia- 
‘bilities of $1,431,000 in 1951. 

One agency, Dorland Inc., ac- 
counted for more than 25% of the 
total liabilities, officially, and con- 
siderably more than that, accord- 
ing to the unofficial count of its 
creditors. 

The agency reported $139,000 in 
liabilities, although at one time a 
creditors’ committee had totted up 
the agency’s debts to about $190,- 
000. Although it was disputed, a 
Dorland attorney said the main 
cause for the agency’s breakup was 
the radio-TV merchandising acti- 
vities of one of its executives (AA, 
June 16). 


s Aside from Dorland, the 18 re- 
maining bankrupt agencies had an 
average liability of about $20,000 
each. Generally, in 1952 agencies 
‘seemed to have gotten a tighter 
‘hold on their credit reins than in 
previous years. 

Despite the voluminous coverage 
already given in AA, no review 
of the agency year could be com- 
_plete without a mention of the 
spectacular Duane Jones trial. Af- 
ter three weeks of eye-popping 
testimony, the court found eight 
ex-employes of Duane Jones Co., 
a former client v.p., and the ad- 
vertising agency of Scheideler, 
Beck & Werner guilty of conspir- 
acy. Mr. Jones was awarded $300,- 
000 damages. This award comes up 
for appeal next month. 


Nat'l Dairy Forms Sheffield 
The chemical division of Shef- 
field Farms Co., National Dairy 
Products Corp.’s Sealtest mi'k sub- 
sidiary, has been incorporated as 
Sheffield Chemical Co., with head- 
quarters at Norwich, N.Y. The 
new company will make chemical 
products for industrial use. Its of- 
ficers are J. G. Brereton, president 
and treasurer; J. R. Borst, v.p.; 
James D. Sheridan, sales manager, 
and F. A. Baldauski, secretary. 


W. J]. Gage Boosts Envelopes 


W. J. Gage & Co., Toronto, is 
promoting its self-seal envelopes. 
Beginning in March, copy will ap- 
pear in women’s magazines and 
in the rotogravure section of 
weekend papers. Ronalds Adver- 
tising Agency, Toronto, is handling 


‘the program. 
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Agency Formations, Mergers, 
Reorganizations and Closings in 1952 


ADVERTISING AGE here lists, 


month as it happened—news reported in its columns in 1952 
concerning agency formations, mergers, reorganizations, name 
changes, closings, etc. Additional details on some of the bigger 


agency stories of the year will 
story. 


JANUARY 


Hepworth Advertising Co. 
opened in Dallas. ..Thomas Harris 
founded his own agency in Chica- 
go... Joseph F. Aman organized his 
agency in Utica, N. Y...Willard 
(Lefty) Hawkins did the same in 
Little Rock...Murray, Dymock, 
Carson, Los Angeles, changed its | 
name to Carson, Roberts Inc...) 
Bauer Advertising Inc. became the 
new name for George H. Gibson 
Co., New York. 


FEBRUARY 
Ruthrauff & Ryan bought the. 
Minneapolis and Chicago business 
of Melamed-Hobbs Inc. . .Agencies | 
opened up across the country, in- 
cluding Mozley, George & Wool- 
len in Atlanta...Ward Archer Ad- 
vertising in Memphis. ..Adelaide 
Erwin Advertising in Rochester, 
N. Y...Advertising Services Inc. in 
Washington. . .Albert J. Barnes Ad- 
vertising in Little Rock.. Adver- 
tising by Cole in Eugene, Ore... 
and Bird Advertising in Portland, 
Ore...Milne & Co., Seattle, dis- 
continued...Moore & Beckham, 
Greenwich, Conn., became Moore 
& Co...Greenfield-Burstin Adver- 
tising, New York, changed its name 
to Burstin Co...Dubin Advertis- 
ing, Pittsburgh, added Joseph W. 
Feldman and became Dubin & 
Feldman. ..Food Advertising Co., 
Hollywood, became Calvert & Per- 
ry Advertising. . Irwin-Wocds Ad- | 
vertising, Newark, changed to Jay 
Victor & Associates...Lacher & 
Stockinger, St. Cloud, Minn., dis- 
solved and Stockinger Co. was 
formed. ..Mergers included Len A. | 
Ranko Advertising and Schank 
Advertising to form Ranko-Schank | 
Advertising, New York. . Ralph G. | 
Cahn Advertising into Sidney | 
Garfield & Associates, San Fran-| 
cisco.. .Leland Q. Svane Advertis- | 
ing with Gerth-Pacific Advertis-— 
ing, San Francisco... 


MARCH 

Albert Frank-Guenther Law 
President J. M. Hickerson an- 
nounced the reestablishment of his 
own agency...James G. J. Wells. 
Inc. was formed in Buffalo. . .J. A. | 
Robinson opened his own office in 
Chicago. . John C. Dowd Inc. ab-| 
sorbed Burke Advertising Asso- | 
ciates, Boston...Modern Age Inc., 
some 17 years old, filed an assign- 
ment for the benefit of creditors 
...The two sets of brothers who, 
ran Allied Advertising, Cleveland, 
separated, and Charles and Morris 
Margolis opened their own shop 
.. Ad-Craftsmen, Salt Lake City, 
merged with Adamson-Buchman 
...Mike Bolin Advertising-Public 
Relations Co., Minneapolis, became 
Bolin-Smith Advertising...R. A. 
Denis and E. M. Halverson opened 
an agency in Boulder, Colo.. .Irv- 
ing Lander Advertising opened in 
Hollywood. ..Armistead Advertis- 
ing in Memphis...W. H. Hunt & 
Associates in Los Angeles. ..Lake 
Shore Advertising in Buffalo... 
Herbert W. Cohon Co. in New 
York...and PAR Advertising, A. 
F. Marthens & Associates and Har- 
ris & Bond in Chicago. 


APRIL 


Six-month-old Woods & War- 
wick dissolved, apparently never 
having got off the ground... .Fed- 
eral Advertising executives began 
announcing their departures, along 
with accounts, to other offices—a 
prelude to the 43-year old agen- 
cy’s closing...Former Melamed- 
Hobbs personnel founded Matson, 
Marquette & Soash in St. Paul... 
Melamed-Hobbs general manager 
E. T. Holmgren also opened an 
agency...In Chicago, Charles O. 
Puffer opened an office, Dickerson | 
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| Advertising merged with Ben Be- 


_& Barth with Carson-Roberts, Los 


& Newell, announced by Philip W.;man of Lennen & Mitchell, and tive v.p. of Geyer, Newell & Gang- 
Lennen, co-founder and chair-|H. W. Newell, formerly execu- er...Dorland Advertising Ltd. 


in capsule form—month-by- 


about Wisconsin’s 7 Market- 
i APPLETONS 


83,277 


24,171 Families 


be found in the accompanying pac , | me 

& Associates bowed, and Freder- 
ick, Franz & MacCowan changed 
its name to Alex T. Franz Adver- 
tising. Hervey MacCowan ieft the 
agency in December, 1951, and 
formed MacCowan Advertising at 
the start of 1952...Ford-Gainan 
Advertising opened in Billings, 
Mont...Wise & Keefe in Cincin- 
nati...Broderick Productions Inc. 
in Portland, Ore. ..Tech-Industry 


Service in New York...Hoffman » toes weekly dealer contacts! 


\ ' Retail News 
zoff & Co., Denver, and Medberry = Complete 


Angeles. 
MAY 


Top agency news of the month 
and one of the big stories of the 
year was the formation of Lennen 
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Management needs facts in the Chemical Process Industries 

on such problems as pollution control and rare earths research... 
on the foreign dyestuffs threat and new construction regulations. 
For in this moving, ever-changing market, developments occur daily 
that spell the difference between profit and loss. 

That’s why more chemical executives are reading CHEMICAL WEEK 
it filters the news for the facts 

that management needs to solve process business problems. 


CHEMICAL WEEK, with concise, accurate evaluations 

of dollar-significant news, is the one publication exclusively edited 

for the businessmen in the market. And today, with chemical management 
looking for profits through economy of purchase and production, 

it’s of prime importance to your selling effort. 

That’s why CHEMICAL WEEK is such a good place 

to advertise your equipment, materials and services... 

it’s process management’s own magazine. 


MANAGEMENT MEN ARE TALKING ABOUT... 


ABC + ABP 
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CALIFORNIA 


at a Glance 


CALIFORNIA LEADS 


Ist in total farm income 


Ist in average cash income per 
farm. (For 1951, $20,320. 
National average was $6,- 
146.) 


Ist in number of commercial 
crops produced on a carlot 
basis. (230, or four times 
as much as any other state.) 


Ist in acreage under irrigation. 
(90,755 farms with 6,428,- 
324 acres irrigated.) 


Ist in automobiles per 100 
farms—126 (U.S. average, 
78); trucks—78 (U.S. aver- 
age, 41); tractors—91 (U.S. 
average, 67.) 


Ist in milk production per cow 
(7,410 pounds; U.S. aver- 
age 5,292 pounds.) 


Ist in U.S. in production of 
Fruits and Nuts. Also Alfalfa 
Seed, Almonds, Apricots, 
Asparagus, Avocados, Bar- 
ley, Cherries, Dates, Dry 
Beans, Figs, Grapes, Green- 
house & Nursery Products, 
Hay, Honey, Ladino Clover, 
Lemons, Olives, Peaches, 
Pears, Plums, Potatoes, 


Prunes, Purple Vetch Seed, 
Raisins, Strawberries, Sugar 
Beets, Turkeys, Vegetables 
& Truck Crops, Walnuts, and 


many others. 


PEE eT a PONIES yl aD ge a 
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moved most of its personnel and | D’Evelyn & Wadsworth and Rich-| Michener Co...New agencies ga- | tising, Los Angeles, and made that 
clients to Wesley Associates; Dor-| ard F. Guggenheim, San Francisco, lore entered the fold, including its West Coast branch...John P. 
land International was revived;|consolidated under the name) Nelson, Day & Co., Des Moines; Gilbert & Associates, Miami, 
and subsequently, Dorland Inc.| D’Evelyn Wadsworth Guggenheim Robert A. Joyce Co., Youngstown; changed its name to Gilbert & 


went bankrupt and listed creditors|...Kirk B. Shivell Inc. and May- | Gottschaldt-Mickelberry, Miami; Tormey Associates...Rex Adver- 


amounting to nearly $200,000...| belle F. Hall Co. did likewise, to| Harry Gamson & Associates, Bev- tising Co., Detroit, became Fred 
Ruthrauff & Ryan shut down its|form Shivell-Hall, New York...|erly Hills; Advertising Corp. of A. Epps & Associates. ..Agen- 
Mexican operation and transferred | Robert M. Gamble Jr. opened an! America, Pittsburgh; Lou Leiber cy closings included Hoffman- 
the works to a new Mexico City | agency in Washington, Harry Hill | & Associates, Cleveland Heights; Manning and Ovesey and Berlow 
agency, Dillon-Huymans-Rincon| and J. T. Daniels in New Orleans Jim Smith Advertising, West Hart-| & Straus, both in New York... 


Gallardo, 8S. A. . .Turchette, Zboyan| and Jere Bayard in Hollywood... ford; Lee English & Associates, Smithson, Wyman & Withenbury, 
_& Co., Newark, was bought by a| Wycoff Advertising, San Fran- | Pittsburgh; Robert B. Selby, San Cincinnati...Stone & Heffner, 


new agency, Rigas, Zboyan Inc. ..| cisco, added two partners and be- | Francisco; W. A. Willis Advertis- Richmond...Paul Franke Adver- 
Lester Leber opened an agency in came Wycoff, Downard & Strauss. ing, Toronto, and David Agency, tising, Dallas. ..Frank-Gold Agen- 


New York, David Garrett in Fort JULY Chicago, reorganized by Korean/cy, Los Angeles...and Grant 
Worth, Al Kellert in Albany,Harry, Lawrence Boles Hicks Inc.,| veteran Allan A. David. Thuemmel, Portland, Ore. 
Schneiderman in Chicago, and Les-| which had been having credit AUGUST SEPTEMBER 

ter L. Jacobs, in the same city...| troubles for some time and “has| Ruthrauff & Ryan made its sec-| The fall merger season got off 


Poster Advertising Agency bowed been operating at a loss,” closed | ond regional acquisition within six | to a racing start, with several big, 
in San Diego. ..Barney Lavin Inc., its shutters. Executive v.p. W.|months. This time it bought out|old names making news.. Geyer, 
Fargo, N. D., became O'’Lavin, Robert Mitchell formed a new| Strang & Prosser, Seattle...Ross Newell & Ganger, New York, an- 
Flint & Associates...M. Ryan Co.,| agency bearing his name. ..Getsch- | Sawyer Advertising, Los Angeles, nounced that it had “joined 
New York, changed its name to} al & Richard, New York, was dis-| merged with Davis & Co...Knollin | forces” with W. Earl Bothwell Inc., 
Ryan Associates Inc. solved and, simultaneously, the! Advertising, San Francisco, ac-|the latter name going out of ex- 
JUNE Getschal Co. was formed...Velma | quired the good will of Carl Wake-| istence...Three weeks later the 

By comparison, a relatively qui-| Clyde sold her interests in Morton | field Advertising and offered to| merged group became known as 
et month...Robert W. Maercklein| & Clyde, Portland, Ore., to her|service all Wakefield accounts Geyer Advertising Inc...Owen & 
Advertising and Carl Nelson Inc.,| partner, who formed Henry J.| “desiring to participate in these Chappell closed its doors, and the 
Milwaukee, merged to form) Morton Co...Michener & Holland, | arrangements”...Gregory & House, agency’s officers, with most of 
Maercklein-Nelson Advertising...| Philadelphia, incorporated into| Cleveland, acquired Argus Adver-|the accounts and staff members, 
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current national 


Fabrics Ready-to-Bake Foods Corp. Cutex Nail Polish & Lipstick 
Star-Kist Tuna Dana Perfumes 
American Bemburg Dorothy Gray Cosmetics 
Avondale Mills Eastco Clearasil 
Bates Fabrics, Inc. Home Furnishings Elizabeth Arden Make-up 
Beaunit Mills, Inc. Flame Glo Lipstick 
Bernside Mills Bates Linens Helena Rubinstein Cosmetics 
Crompton-Richmond Company Doulton China Houbigant Perfumes 
Deering-Milliken Company rn Flintridge China Jergens Lotion 
Juilliard, A. D. & Company Free Sewing Machines Lentheric Perfumes 
Merrimack Manufacturing Haviland China Maybelline 
Reeves Bros., Inc. Jackson China McKesson & Robbins (Tartan) 
Stevens, J. P. Company Lane Hope Chests Natone Lip Life 
Textron, Inc. Lenox China Pond’s Angel Face, Creams 
U. $. Rubber Company (Lastex) Martex Towels Revion Preparations 
North Star Blankets Shulton Perfumes 
pei ie : Skol Suntan Lotion 
eppere jeors Tussy Perfumes, Cosmetics 
Foods Royal Lace Paper Westmore Cosmetics 
American Dairy Association Singer Sewing Machines Woodbury Dream-Stuff Make-up 
Borden Company Syracuse China 
(Eagle Brand Milk V-M Phonographs 
pec si ran Vita-Craft Kitchen Utensils Hygiene & Health 
General Foods Corporation Webster Chicago Record Players Block Drug Company 
(Walter Baker Chocolate) White Sewing Machines Breck Shampoo 
(Swans Down Cake Mix) Camay Soap 
Mars Candy Bars Cashmere Bouquet Powder 
National Dairy Products Beauty Aids Colgate Chlorophyll Tooth Paste 
(Kraft Phila. Cream Cheese) Bourjois Perfumes Dial Deodorant Soap 
Nehi (Royal Crown Cola) Campana Magic-Touch Make-up Drene Shampoo 


Olive Advisory Board Cashmere Bouquet Cosmetics Elizabeth Arden Home Permanent 


LA oi 


th rs alto eat ek Wie i a eee COC Ta Meet or oY ES eet yee eT ay eit RY hy Wen Re Me eke Sh eee WhO, © cn Me Merce D patiene sinha MWe 2 MMM LOT ee a) aE teem Ret A OG sae ee ye gh Norge Ga EEE ee gee Ror Rte ot ee a A pees ; 
Ses <0 ee Be ae ee Z ates a aeott 4 igo ss Rien aes Se GY a ew Pte ae us Pia ee cn “F Fell 2d NS i oe 4 ee eae Me as a Hee te pabte eho s = ey scat ‘ ra 
pate art RD eet Fis aren Pig eget Mies Seger ka aaa a os Lina go Pa Neh aad Spee ae Cee gente ee Reg Pye Shree eee MER OMY Cranes Mn, A Sota aN gee iy” peas Sy ot eee Raat ae Set pe 
i$ ee Se ay Se ae ek wit es ee : Saas hake aR Rc 5 ei, Pag eg Mila ee Bie ee 9 SR eg A oe ee em kL ah aoe a a 1 celidaaeal sh aed a Serer hears * Dogger ee: SRE Reed 
: ae eee Sif) Se ys tance : = ie a ae Sige ay Lee : jig sy ae ‘ Be ai soa oie oes = eae re soca P Ren ee ig fet eae. ‘i ey ssi hs aa a 
eS eer ca oe ae ae wiibaiaee Fs 5925 gee rE SNM Prt | Oe ee Pee ee er ee ke oy ee Sa = sda ie Ear Pe ey Lek {ORS Se ean AM ng STS Ue Rr ee ears 7 ES, a RRA ae ieee titan cs 
Mc oe A eee ea res iene ts Soe 6 i age ae er ot oir pt a ; Bee. ee a re Be! Re: oa ie Boca te ee eg Se ee, eee / 
a ty a eae Blas me se eat Co Ci oa tiers Satan pene erag goo MS B s es Oy Se apee oe o>’ eRe, os SE en erie, Coe ae eT TET ee ea Seen ig ROTA Eetiet estima fy 2. 5 eae arg Pee ae .» Bet geen ae 
Meee hii aime 
os 
e x . joi 
‘ ates ae "4 9 Dus 
Fs . 
- ‘or a WTS 
. Pye ia kaw! ne > c . 
: » SPS =a See golr 
ie = VERA. - a 
St Ss oe sal 
pt 6s2> ), 7 Le, has 
ae 4) % PSE: ' spe 
. “ ss 4. ( 
mG? 4) . Re gs, Jon 
2, > ee 
4 Vv ‘e — ” c ry? , sult 
: +4 P. mm 6 wat ° 
; “eg mM oo ei ; ; By : Fri 
ely 2 mre | (i 
RA 1 ios GOAN A, ray ae Yor 
, 4 
\ ee A WS ie? ig ner: 
A\ ¢\ Pi" AO ee oie Rei: 
wi UE { ry f 
3 if, I le iM Chi 
! 4 / : 
q hice dire 
. AN a2 
i | _ TS 7) lan 
e's & i 4 
; te! ads / Pau 
&, , a A 
ae ‘N fay pm ty) wit 
a mF LG $F 7 ‘ 
a Als 
’ a x ! ‘a ope 
rs p 
; <i ‘4 
aut fe > bec 
tt ip , cer, 
‘nies | unc¢ 
nee Ass 
a 
ee tisi 
Bru 
ee wel 
ae dis: 
oi 
Dal 
a 
aii 
Sa! 
be Sr 
Cat 
AEs 
he 
aa Ns 
eae ees abe Pa eke a ees 
Mike 0s a ep a . ~ 5 ices oe i “as 
a sie a a 2 oe cl 
ig Hee pie i Z ' vay te, 4 SS Fah Be 
ae “es ue i | 
: : a : + Game apa ne xj ies H 
| : vane 4 : Cg, 
ez Poe. $3 : re - é — ae 
ae on : xb ; iad ' ea. a 
Pinu. !8 dic wh . ia WV 
Ms ¥ i oan 7 tts “ x an iced &, “4S 4 , h 
oe a 1h. ENG eo, 4 \ 7 
vas . og fh} ste o 4% { ' se n Sask a 
ia — | 7 iv: en 4 
; at) iy Fi an ° ‘ 
‘ gions. ys eae. 4 i . Ce n 
e. : nn . = as 
TEAS | y j 7 zs oe + - 
ao i — if ; oe De 
a 
47 
aa 
ay 
uA 
aatig 
ee 
eee 
tia 
eg " : 
Pe 
Pao: 
eae Resi 
Staneas t 
vig oy ; 
As Seaaeey 
ay 
aye =X sg 
2 
eee: 
Saree 
eee: ei 
arenes 
ee 
vm ee 
sydaeceaiaeatn 
pee at 
a 
~ a | 
reais | 
rent ( lj 
a remem re 
é | ee 
a we a 
Dot re a ah % OE te ’ m = - “di r Aa . 4 PE Poel > ak eg Ld - d i 2 ei q % ae il: Seiad wae a ¥ : ae » or Ps - bart nite oe mn “yale 
fie he pe eo se a geben MEDS rene ox AT PNY epi de, pep tke ae i ay iene eg ee eek Me ele a htt Me Op ae be ee canes eg PRS ei haa Ue Seance BENS Ni hea ie MAE Sh Vast aepes Sock Baba! 
gil Cis aoe BESS a ee apg Pgh Wal as ge Me ase Ag Eo, Gh Se te a Bs Hd alae STR Bie aa - ny Oy din A “ad ad: “iy, if PR 3 Sd a es Ne ae Pan atc EN oa Sag ee AP ee, ae: Sy) ed i: ie a 2 ay - 4 Bah. ton rusitnnaye peti ae 
OS ARES went al he an Oia hs SRT cara = ORR ies eee, PONT OME Re oe eRe rc AS CA MER a, Aes gt ey eet BS CENCE MeN 2 UA pies aks Ee maa marae. i aie MN BROT ARE HE A Diag eM REN a RMN 
ni ee ee 7.3 er,” cae 3 ae es . 5 = ee we ee 3 aaee + sae, v a hte 7 _* ~. Bad, % fy at Pi A'S ee Ce a ee Ben F ET. © TUE he) QE, at ee any "" ¢ : Pe + ‘ Ay Sp Bee SRE A, me 4 Vist fae eee oe iw 


Advertising Age, February 23, 1953 


joined Kenyon & Eckhardt... to Daly & Richardson. ..Waldman- 


Duane Jones Co. reportedly was/|Flesher Associates, 


Denver, to 


going to “change the character” Flesher Advertising...Olian Ad- 
of its agency. Although nothing|vertising, Chicago, to Olian & 
has happened to date, there was | Brenner. . .Gordon~Allison & Co., 


speculation that this meant Duane 
Jones was going to become a con- 
sultant. . .Reiss 
Friend-Sloane Advertising, New 
York, merged into an equai part- 


Advertising and/| 


Atlanta, to J. Howard Allison & Co. 
OCTOBER 

| Twenty-year old Morton C. 

|Freund Advertising announced it 

/would be no more, come Jan. 1. 


nership under the name, Friend,| president Morton Freund joined 


Reiss, McGlone Advertising. ..Two 
Chicago agencies specializing in) 


direct selling and mail order, Al- 
lan J. Copeland Advertising and 
Paul Grant Advertising, merged, 
with the Grant name retained... 
Also in Chicago, Budd Gore & Co. 
opened and Vaughan & Spencer 
became Vaughan, Thain & Spen- 
cer...New agencies were started 


Lawrence C. Gumbinner Adver- 
tising as executive v.p., along with 
“several accounts and key per- 
sonnel”...More agencies an- 
nounced their birth. . .Inter-Amer- 
ican Agency, Miami...Fred R. 
Becker Advertising, Louisville... 
George I. Clarke Co., Attanta... 
Terry N. Joanethis and William K. 
Larson, Jamestown, N. Y... James 


under the names Lloyd S. Howard fF, Smith, Hartford. . Jackson-Hall 


Associates, Preston-Merril Adver- 
tising, both New York. ..Donald J. 
Brundage, Atlanta...Clifford A. 
Kroenig, Cleveland...R. K. Rock- 
well, Providence...H. R. Malcolm 
dissolved his Cleveland agency... 
Name changes included Elliott, 
Daly & Sherman, San Francisco, 


Co. and Frank D. Sullivan Co., 
|Boston...C. M. Montague Asso- 
'ciates, Grand Rapids. ..Richard 
| Finkel, Seattle...J. E. Coyle Ad- 
|vertising, Los Angeles. ..South- 
ward & Associates, Chicago. ..and 
in New York, David Youner & As- 
sociates, Aubrey C. Bury Co., Do- 


bin Advertising and R. C. Perry 
Inc...David & Summerhays, Los 
Angeles, changed its name to Da- | 
vid Shulgold. 
NOVEMBER 

The precedent-making Duane 
Jones decision was handed down 
...Three mergers on record for 
this month...Benjamin Eshleman 
Co., Philadelphia, with the office 
of Doremus & Co. in that city... 
Sheridan Advertising with Chester 
C. Moreland Co., Cincinnati. . .Eric 
Cullenward, San Francisco, with 
Richard N. Meltzer Advertising. .. 
Calvert & Perry, Los Angeles, 
changed its name to J. Russell 
Calvert & Associates. ..Matlock- 
Wilson opened in  Dallas...W. 
Bentley Glass and Raiu Advertis- 
ing Service in Miami...Not ones 
for formal airs, Daniel S. Karsch 
and Charles Goldschmidt formed 
Daniel & Charles Inc., New York. 

DECEMBER 

Jack Tarcher and Jim Cecil fi- 
nally made it official by announ- 
cing the merger of J. D. Tarcher & 
Co. and Cecil & Presbrey, under 
the C&P name...Reincke, Meyer 


& Finn, Chicago, bought the “good 
will and assets” of Hamilton Ad- 
vertising...Leonard F. Fellman & 
Associates, Philadelphia, filed a 
voluntary bankruptcy petition... 
Freund agency v.p. Hiram Ashe 
announced the formation of Hiram 
Ashe Advertising, New York... 
Scholts Advertising Service, Los 
Angeles, consolidated with 
Rhodes & Davis. . .Additional mer- 
gers included Ralph G. Cahn Ad- 
vertising and the San Francisco 
office of West-Marquis...Robert 
A. Dennett Advertising with Ray 
C. Jenkins Advertising, Minneap- 
olis...Edward Kletter Associates 
incorporated. . .Other new agencies 
got in under the calendar year 
deadline including...Allan Peters 
Advertising, New York...Drug 
Store Advertising Associates, Ja- 
maica, N. Y...Oscar E. Rudsten & 
Associates, Boston...Danford & 
Eubanks, New Castle, Pa. ..Town- 
send-Williams, Kansas City, Mo... 
Jackson, Haerr Peterson & Hall, 
Peoria. . .Roger Wurtz Advertising, 
San Francisco...and Ashby Starr 
Co., Los Angeles. 


Today’s Girl Under 20 is established as a major 
customer for many types of merchandise. 


Her personal spending power is surprisingly high 


and completely disposable. He 
ing power is also big, both for 


r persuasive spend- 
her own needs and 


her family’s. She’s quick to open minds and wal- 


lets—her own and Dad’s. More and more compa- 


nies are learning these profitable facts. How about 


you in 53? 


eventeen 


advertisers 


Five-Day Deodorant Pads 
Fresh Deodorant 

Halo Shampoo 

Ipana Tooth Paste 
Laco Shampoo 

Lilt Home Permanent 
Lustre-Creme Shampoo 
Mum Decdorant 
Noxzema 

Odo-ro-no Deodorant 
Palmolive Soap 
Revion Deodorant 
Shasta Shampoo 
Stopette Deodorant 
Suave Hair Dressing 
Sweetheart Soap 

Toni Home Permanent 
Tussy Deodorant 
White Rain Shampoo 
Wildroot Shampoo 
Yodora Deodorant 


Medical Supplies 


Co-ets Cotton Squares 


Tableware 


Dirilyte Company 
Gorham Company 
Holmes & Edwards 
International Sterling 
Kirk Sterling 

Lunt Sterling 


National Silver Company 


Reed & Barton 
Rogers’ Sterling 


Smith, Frank Silver Company 


Towle Sterling 
Wallace Silversmiths 
Westmorland Sterling 


Jewelry, Optical 


Bausch & Lomb Sunglasses 


Coro Costume Jewelry 


international Nickel Company 


(Palladium) 


Keepsake Diamond Rings 


La Tausca Pearls 


Orange Blossom Diamond Rings 


Kotex Sanitary Napkins Leather Goods 

La Cross Scissors 

Meds Insorber Amity Leather Products 
Modess Sanitary Napkins Baltimore Luggage 
Tampox Tampons Buxton Wallets 


Ahead of 1951, again a leader. 
And Seventeen’s steady climb 


continues this year. 


1952 WOMEN’S MAGAZINES 
ADVERTISING LINAGE 


TOP 25 MAGAZINES 


YEAR'S LINAGE 


Vogue 1,068,950(a) 
Harper's Bazaar 805,050 
SEVENTEEN 800,930 
Ladies’ Home Journal 771,392 
Good Housekeeping 647,453 
McCall's 578,437 
Woman's Home Comp. 538,419 
Mademoiselle 472,658 
Glamour 443,513 
Charm 409,174 
Woman's Day 341,399 
Parents’ Magazine 324,951 
Today’s Woman 285,332 
Family Circle 266,080 
True Story 254,812 
Household 222,714 
Everywoman’s 196,384 
Better Living 191,610 
Modern Screen 183,398 
Photoplay 178,267 
True Confessions 176,743 
Medern Romances 172,803 
Motion Picture 151415 
Screen Stories 150,519 
True Romance 130,315 


(a) twenty issues 


Source: Printers’ Ink 


Columbia Walescraft Wallets 


Crown Luggage 
Nash Wallets 


Prince Gardner Wallets 
Samsonite Luggage 


Skyway Luggage 
White Luggage 


Typewriters, Paper 


Eaton’s Fine Letter Papers 


International Business Machines 


Remington Rand Typewriters 
Royal Typewriters 

Smith, L. C. & Corona Typewriters 
White & Wyckoff Stationery 


Other Nat'l Advertisers 


American Telephone & Telegraph 


Eastman Kodak 


Cluett Peabody (Senforizing) 


Greyhound Buslines 
Kleinert Rubber Products 


Linit Starch 
National Pre-Fab 


Province of Quebec 


Talon, Inc. 


Because of space limitations this is a partial 
list only. Also omitted are fashion and retail 
apparel advertisers, fields where SEVENTEEN 
leads all women's magazines. 
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ideas 
from 


Want to coax a car to give 
its own sales pitch? 


Or sell cereal with a trip to Mars? 


The “idea” file at the RCA Victor 
Custom Record Sales Division is bulg- 
ing with exciting new sales promotion 
uses for records. 

A fresh, new premium can put an 
extra kick in a promotion! A custom 
recording by RCA Victor with your 
special message can be a winner. Sound 
sells — and a long list of successes 


proves it! 


You'll find RCA Victor prepared to 
do a complete job of unmatched qual- 
ity — at a price that’s right. Script- 
writing, recording, re-recording, 
processing, pressing, packaging and 
shipping services all are available. 

Check the thought-starters shown 
here — then give us a call to see what 


we can work out together. 


eee ee eee eeee * 


If it’s your job 
to help 
“move” kids’ 
shoes, suits, 
cereals, how 
about a 
recorded trip 
to the moon 
as a premium? 


A smart travel 
bureau which 
offers a record of 
foreign phrases 
with a ticket to 
Europe might put 
competition out 
of business! 


Radio Corporation of America, RCA Victor Division 


Phone or write Dept. G-20 
New York 20: 630 Fifth Avenue 
JUdson 2-501] 


Chicago 11: 445 N. Lake Shore Drive 
WHitehall 4-3215 


Hollywood 38: 1016 N. Sycamore Ave. 
Hillside 5171 


m«s® 
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After all, 


in any market 


only one newspaper is 


Newspaper Number One 


—and no “story” 


can change that. 


SAN FRANCISCO EXAMINER 


Hearst Advertising Service 
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Additional Agencies Air Views on 


Placing ‘Hallmark’ in Advertisements 


Cuicaco, Feb. 18—Leading ad- 
vertising agencies are overwhelm- 
ingly opposed to the idea of putting 
agency signatures or identifying 
marks on ads prepared for clients. 

Commander Eugene F. McDon- 
ald Jr., president of Zenith Radio 
Corp., suggested that agenc'es de- 
velop “hallmarks” which could be 


included in ads prepared for cli-| 


ents, in a letter to ADVERTISING AGE 
(AA, Dec. 29). 

To check reaction among agency 
executives, ADVERTISING AGt® asked 
the heads of the 50 largest agencies 
to comment on Comdr. McDonald’s 
suggestion, and a score of com- 
ments, almost all opposed to the 
idea or expressing little interest, 
were printed in the Feb. 2 issue. 


8 Additional comments include the 
following: 


Maurice H. Needham, president, 
Needham, Louis and Brorby: 
| “IT have checked around in our 
'organization concerning Comadr. 
|McDonald’s idea of giving the 
agency recognition in advertise- 
_ments for clients. 

“Our people feel the advertising 
‘is done to sell the client’s mer- 
|chandise and that the agency’s 
name should not appear in any 
way whatsoever.” 


Henry G. Little, 
Campbell-Ewald Co.: 
| “I’ve explored this idea with 
several of my associates, and for 
a number of reasons which I don’t 
think it is necessary to detail, we 
are unanimously opposed to the 
suggestion.” 


president, 


Fietcher D. Richards, president, 
Fletcher D. Richards Inc.: 

“My first impression is not fa- 
vorable. I question the right of an 


agency to use any part of an ad- 


| vertisement, the cost of which has 


been borne by the client, for the 
purpose of advertising or identi- 
fying the agency. 

“There is another side.to the 
matter, of course. Some companies 
are quite willing and anxious to 
identify themselves with the agen- 
cy of their choice, particularly in 


have always felt that this could be 
handled best by clients themselves 


trade. 
“The nub of the problem prob- 
ably is the attitude of clients. If 


ers in identifying their advertising 
with their agencies they may ap- 
prove the use of a hallmark. I 
rather question, however, that ad- 
vertisers will see such an advan- 
tage.” 


Bernard C. Duffy, 
Batten, Barton, 
born: 

“First let me say that BBDO 
advertisements currently being 
run in the advertising tusiness 
papers do feature examples of the 
work we do for various clients in 
all fields of media. However, this 
is different from the Commander’s 
suggestion. Undoubtedly many of 
our clients would resent cur im- 
posing our hallmark on_ space 
bought and paid for by them. 

“In my opinion, and it has al- 
ways been the feeling of my com- 
pany, the job of being advertising 
agent for a client means just what 
it says. The agency is an agent for 


president, 


has no existence. 

“We believe sincerely that the 
manufacturer who spends his 
money on advertising is the one 


who should take the bows, if it is 


PLANNED ADVERTISING 


CHARLES W. HOYT COMPANY, INC. 


Advertising campaigns with a “long run” 


A practical measure of the success 
of a theatrical production is whether 
it has a long run. 


Likewise, the fact that an adver- 
tising campaign continues to at- 
tract high attention and sell 
merchandise over a period of 
years is excellent evidence that 
the basic idea was soundly con- 
ceived and the copy and art 
were skillfully executed. 


It is significant that a consider- 
able number of national adver- 
tising campaigns prepared by 
the Charles W. Hoyt Company 
have had successful long runs. 


'40 years, we naturally attach 
first importance to fine creative 
work—whether the advertising 
is for magazines, newspapers, 
television, radio or other media. 


But our concept of advertising 
agency service goes considerably 
‘further—as indicated by our 
slogan “Planned Advertising,” 


| (Reg. U. S. Patent Office). 


| PLANNED ADVERTISING is found- 
/ed on the premise that all steps 
'in the selling process are inter- 
related and should be planned 
as such. As we prepare a cam- 
paign, consumer advertising, 
merchandising material and 
sales promotion are treated not 


FOR EXAMPLE: An illustrative | as separated entities but as in- 
and copy technique developed | tegral elements in the overall 
for one client in 1940 has at- | selling effort. 


tracted so much attention and 
has been so widely quoted that | 


it is still going strong. 


A slogan created for a beverage 
six years ago has provided a key 
for giving the advertising force- 
ful continuity and high reader- 
ship. Even more important, it 


has helped this brand pass in| 


sales many competitive brands 
that have been on the market 
far longer. 

As an advertising agency that 
has been serving prominent na- 
tional advertisers for more than 


Our principles of Planned Adver- 
tising have proved their sound- 
‘ness with new products and es- 
| tablished products—with pack- 
aged goods and a wide range of 
other products and services. If 
you are a national advertiser 
and interested in getting more 
work out of your advertising 
doliars, we believe it would be 
worthwhile to talk things over 
with us. 


Charles W. Hoyt Company, Inc. 


Main office: 551 Fifth Avenue, 
New York 17, Est. 1909. 


their relations with the trade. We. 


in their normal contacts with the | 


there is an advantage to advertis- | 


Durstine & Os-. 


a principal—and other than that it | 


successful. We think it far better 
for the public to say, ‘Isn’t that a 
wonderful advertisement Zenith 
ran,’ than to say, ‘Isn’t that a 
wonderful advertisement that 
such-and-such an agency prepared 
for Zenith?’ 


ws “We have even gone so far on 
this as to keep our own television 
directors from getting screen cred- 
its. In fact we had quite an argu- 
ment with one client who was so 
pleased with his program that he 
insisted upon our director getting 
| screen credit. Incidentally, we lost, 
but have kept it to this one. 

“On the wall of Robley Feland’s 
| office there used to hang this sign: 
“You,’”’ said Demosthenes to 
| his rival orator Aeschines, 
| “make them say, ‘How well he 
_ speaks.’ I make them say ‘Let 
us march against Philip.” 
“We are afraid that an agency 
identification in national advertis- 
| ing might increase a writer’s temp- 
tation to ‘speak well’ rather than 
|to ‘march against Philip.’ For it is 

not always the advertisement that 
wins public acclaim that does the 
_ best selling job. 


s “We are perfectly content to 
take as our ‘hallmark’ a nice letter 
from a client now and then saying 
that we have done a good job for 
him. 

“Even in view of this letter I 
will have to admit that a few 
years ago BBDO took space in a 
national magazine calling atten- 
tion to the advertising of BBDO 
clients in the issue. It created good 
comment but had many disadvan- 
tages. However, even in this in- 
stance, the agency took the space 
and did not use the clients’ ad- 
vertisements to sell our own serv- 
ices. 

“It was very thoughtful of 
|Comdr. McDonald to think of this 
method of giving agencies credit. 
I believe his suggestion is the 
best I have ever heard in connec- 
tion with this situation. With his 
hallmark idea, full credit would 
reflect to the advertiser insofar as 
the public is concerned. However, 
there would still be the temptation 
for our writers to ‘write’ to other 
advertisers. So for the time being 
we would rather that even within 
the advertising business itself our 
clients get all the credit.” 


# BBDO is the agency for Zenith’s 
hearing aids, so a copy of his letter 
went to Comdr. McDonald. who 
answered it and also sent a copy 
of his reply to ADVERTISING AGE. 

“It is quite obvious that your 
thinking and mine on this subject 
do not coincide,” Comdr. McDon- 
ald wrote Mr. Duffy. “But you 
must remember I am the customer 
and you are the producer. As I! 
read various ads I would like to 
know which agency prepared 
them. You of course can recognize 
your competitor’s copy—lI can’t. So 
you see, Mr. Duffy, I may have 
been thinking of other things be- 
sides giving the agencies the credit 
which I believe good agencies 
should have. 

“Going to the ultimate scntence 
in your second paragraph—any cli- 
;ent who would object to a small 
hallmark identifying the agency 
' would, in my opinion, be of the 
same type as a client who would go 

to Rembrandt to have his portrait 
painted and ask Rembrandt not 
'to sign it! 

| “I'd like to see ADVERTISING AGE 
eee: a poll of the clients on this 
subject.” 

[Editor’s Note: AA will welcome 
expressions from advertisers on 
this subject, but in view of the 
|negative reaction from agencies it 
does not seem worth while to poll 
them. ] 


Morse to Vance Fawcett 


Mrs. Joann Morse, formerly a 
|free-lance artist, has joined the 
art department of Vance Faw- 
| cett Associates, Honolulu agency. 
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ford Papers 


Born of the camera, 
fostered by the printed page 


Behind the dynamic growth of the photographic 


industry lies its program of educating people 


to take more pictures and better pictures. Today 


2 out of 3 Americans are amateur photographers. 


- 


_.. Much of this industry’s printed promotion 


appears on Oxford papers. These finer papers 


give more precise definition and brilliance of color 


to illustrations. Oxford grades are fit foundation 


for pages that sell photography. 
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Gloss Plate is a new paper especially manufac- 
tured with a light coating film and high gloss to 
give maximum sheen and detail to printed results. 
Its bright white color and smooth, even surface 
assure sharp, brilliant black and white and multi- 
color reproduction for the finest offset jobs. 


IT PAYS TO ASK FOR — AND USE THESE FINE 
OXFORD AND OXFORD MIAMI PAPERS 


COATED PAPERS UNCOATED PAPERS 
Polar Superfine Enamel Carfax English Finish 
Maineflex Enamel Carfax Super 

Mainefiex Enamel Cover Carfax Eggshell 
Maineflex Enamel, Coated One Side Wescar Offset 


Mainefold Enamel 
Mainefold Enamel Cover 
North Star Dull Enamel 


Wescar Satin Plate Offset 
Wescar Gloss Plate Offset 


Seal Enamel English Finish Litho 
Engravatone Coated Super Litho 
Coated Publication Text Duplex Label 


Advertising Age—February 23, 1953 
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Nation-wide Service 
Through Oxford Merchants 


Albany, N.Y. . . . . . W.H. Smith Paper Corp. 
Atlanta,Ga. . . . . . . Wyant & Sons Paper Co, 
Augusta, Maine . . . . . Carter, Rice & Co, Corp. 
Baltimore, Md. . . . . . The Mudge Paper Co. 
Bethlehem, Pa. . . Wilcox-Walter-Furlong Paper Co, 
Boise, Idaho. . . . . « « Blake, Moffitt & Towne 
Boston, Mass. . . . . + Carter, Rice & Co. Corp. 
Buffalo, N. Y.. . . . . Franklin-Cowan Paper Co. 
Charlotte, N.C. . . . . . Caskie Paper Co., Inc. 
The Charlotte Paper Co. 

Chattanooga, Tenn. . . . Bond-Sanders Paper Co. 
Chicago, Ill. . . . . . Bermingham & Prosser Co, 
Bradner, Smith & Co. 

The Whitaker Paper Co. 

Cincinnatl, Ohio. . . . . The Johnston Paper Co. 
The Whitaker Paper Co. 

Cleveland, Ohio . . . . The Cleveland Paper Co. 
Columbus, Ohio . . . . . . + Seioto Paper Co. 


Dayton, Ohio . . . Cincinnati Cordage & Paper Co. 
The Whitaker Paper Co. 

Des Moines, Iowa . . . Bermingham & Prosser Co. 
Detroit, Mich. . . . . « Chope Stevens Paper Co. 
Fresno, Calif... . . . . Blake, Moffitt & Towne 
Hartford, Conn. . . . Green & Low Paper Co., Inc. 
Indianapolis, Ind. . . . . . MacCollum Paper Co. 
Jacksonville, Fla. . . . . Jacksonville Paper Co. 
Kalamazoo, Mich, . . . Bermingham & Prosser Co. 
Kansas City, Mo. . . . Bermingham & Prosser Co. 
Knoxville, Tenn. , . . « « « Louisville Paper Co. 
Lincoln, Neb. . . . . Western Newspaper Union 
Little Rock, Ark. . . . . «© « « Roach Paper Co. 
Long Beach, Calif. . . . . Blake, Moffitt & Towne 
Los Angeles, Calif. . . . . Blake, Moffitt & Towne 
Louisville, Ky. . . . . . « Louisville Paper Co. 
Lynchburg, Va. . . . . . Caskie Paper Co., Inc. 
Manchester, N. H.. . . . . . C. 1H. Robinson Co. 
Memphis, Tenn. . . . . . «. Louisville Paper Co. 
Se ae ae Everglades Paper Co. 
Milwaukee, Wis, . . Allman-Christiansen Paper Co. 
Sensenbrenner Paper Co. 

Minneapolis, Minn. . . Wileox-Mosher-Leffholm Co. 
Nashvilie, Tenn. . . . . «. Bond-Sanders Paper Co, 
Newark, N. J. . . . . Bulkley, Dunton & Co., Ine. 
New Haven, Conn. . . . . Bulkley, Dunton & Co. 
(Div. of Carter, Rice & Co. Corp.) 

New York, N.Y. . . . . Baldwin Paper Co., Ine. 
Bulkley, Dunton & Co., Inc. 

Green & Low Paper Co., Inc. 

Miller & Wright Paper Co. 

The Whitaker Paper Co. 

Oakland, Calif... . . . . . Blake, Moffitt & Towne 
Omaha, Neb. . e « « « Western Paper Co. 
Philadelphia, Pa... . . . . . . Atlantic Paper Co. 
Wilcox-Walter-Furlong Paper Co. 
Phoenix, Ariz, . . . . . « Blake, Moffitt & Towne 
Pittsburgh, Pa. . . . . . . « General Paper Co. 
Brubaker Paper Co. 

Portland, Maine. . . . . . « OC. H. Robinson Co. 
Portland, Oregon. . . . . Blake, Moffitt & Towne 
Providence, R.I,. . . . . Carter, Rice & Co. Corp. 
Richmond, Va. . . . . «. + Cauthorne Paper Co. 
Rochester, N. Y. . . . «. Genesee Valley Paper Co. 
Sacramento, Calif. . . . . Blake, Moffitt € Towne 
St. Louis, Mo. . . . . Bermingham & Prosser Co. 
Shaughnessy-Kniep-Hawe Paper Co, 

Tobey Fine Papers, Ine. 

San Bernardino, Cal. . . . Blake, Moffitt & Towne 
Salt Lake City, Utah . . Western Newspaper Union 
San Diego, Calif. . . . . . Blake, Moffitt & Towne 
San Francisco, Calif. . . . Blake, Moffitt & Towne 
San Jose, Calif. . . . . . Blake, Moffitt & Towne 
Seattle, Wash. . . . . . . Blake, Moffitt & Towne 
Sioux City, Iowa . . . Western Newspaper Union 
Spokane, Wash, . . . . . Blake, Moffitt & Towne 
Springfield, Mass. . . . . . Bulkley, Dunton & Co. 
(Div. of Carter, Rice & Co. Corp.) 

Stockton, Calif... . . . Blake, Moffitt & Towne 
Tacoma, Wash. . . . . . Blake, Moffitt & Towne 
Tampa, Fla.. . . «© « « « « « Tampa Paper Co. 
Toledo, Ohio. . . . «. . . Paper Merchants. Ine. 
Tucson, Ariz. . . . . . . Blake, Moffitt & Towne 
Washington, D.C. . . . . . The Mudge Paper Co. 
Worcester, Mass., Esty Div. Carter, Rice & Co. Corp. 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N.Y. %& OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago 1, Il. 
Mills at Rumford, Maine, and West Carrollton, Ohio 
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‘Redbook’ Boosts Ad Rates _Sets Latin American Drive 


Redbook, New York, has in-| Canadian Industries Ltd., Mont- 
creased its advertising rates and its real, will promote its cellulose 
circulation guarantee, both effec- film and other products in Latin 
tive with the August issue. The America. The campaign will break 


circulation figure goes from 1,- the end of February in an English, 
950,000 to 2,000,000, while the b&w Spanish and Portuguese publica. 


page rate will be raised from $5,- tion. Cockfield, Brown & Co., 
800 to $5,945. Montreal, is the agency. 


Two Quebec Dailies Sold ‘Parents’’ Raises Ad Rates 

Le Soleil and L’Evenement, Que-| Parents’ Magazine, New York, 
bec City dailies, have been pur- will raise its circulation guarantee 
chased from Jacob Nicol by Col.) from 1,400,000 to 1,500,000. The 
Oscar Gilbert, Quebec business b&w page rate will go from $5,690 
man, who will be publisher and to $6,090. Both changes become ef- 
president. \fective with the September issue. 


john j- 


stu 


6 East 39th Siveet 


SIZING UP—Marshall Taft, art director of West-Marquis, Los Art Directors Club of Los Angeles. From left they are Glorio Murray Hill 5 A474 
Angeles, takes careful stock of contestants for the title of q Monahan, Barbara Panderes, Cathy Wynn, Jan England, and 
of the 8th annual Exhibition of Advertising Art, sponsored by the Lillianne Blott. P.S.—Blonde Miss Monahan won top honors. 
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hotography in 
Wolcott Acquires Glas Spray Don C. Farrell Leaves G.G. | Hollihan Joins Meyerhoft P — ne 
Wolcott Co., Hartford, has ac- Don C. Farrell, sales manager of| Garrett E. Hollihan, formerly all its phases. ec 
quired all rights to the Glas Spray G. G. Ine., San Gabriel, Cal., man- with Foote, Cone & Belding’s San 


formula and trade name. Ben B.| | ufacturer "of Pinwae home perma- Francisco office, has joined the 
Lester, head of Glas Spray Inc., nents, will leave on March 1. Mr. West Coast office of Arthur Meyer- Ss y af G,, 
will join Wolcott in a sales capac- Farrell’s future plans have not hoff & Co., Chicago. ndustrial + Food 
ity. been announced. . Gl Cf. ’ 
| Smith Joins Robert W. Orr — Hill. Life , SNMustration 
Nesco Inc. Retains Moffat Jim Reilly Elected to Board —,_ George B. Smith, formerly with 


|Lever Bros. Co., New York, has 

Nesco Inc., Chicago housewares| James A. Reilly, executive v.p. Re — Gre, 
manufacturer, has retained Charles of Colgate-Palmolive-Peet Co. in joined Robert W. Orr & Associates, 
J. Moffat, Los Angeles merchan- | | charge of the soap department, has New York, as a v.p. carbros - ektachromes - black and ~))\00 
dising consultant, as a special part- | been elected to the board of direc-— . 
time consultant to its merchandis- tors. He started with the company 
ing staff. _in 1926 as a display man. 


Reisman Joins Pardee Co. Kabat to Lewis Associates 

Emil Reisman has joined the Kabat Textile Corp. has ap- 
staff of Pardee Co., Hollywood pointed Sidney Lewis & Associates, 
agency. Mr. Reisman formerly was New York, to handle its advertis- 
associated with Chicago and Los ing. Trade publications will be 


Angeles agencies. used exclusively. | Mi 1 lw a u ke e e Ss O n th 2 move ome | 
Outdoors! & 


: | sme ao mn | Milwaukee is a natural outdoor market. Family income is 35% 
YOUR SALES — So | ' 


higher than the national average. Retail sales exceed 


ce a billion dollars. Department store gains top all U. S. cities. 
“SNOWBALL” * i 


se Milwaukeeans own 235,000 passenger cars — enough to take all 
900,000 Milwaukee people for a ride at one time. And 
traffic volume looks like they're doing just thatl 


In the making is a 250 million dollar civic program of 


expressways, parkways, recreation centers and other outdoor attractions. 
Besides being Wisconsin's 3rd largest market, Green Almost half of all new home building is suburban. 
Bay's diversified industry and agriculture make it 
one of the most prosperous. Your share of this 265 Here you can make a million impressions a day for pennies 
million dollar market's there for the taking — a per thousand — because 83% of all Milwaukee people are 
compact, independent market you can cover through outdoors — on the “buyways’’ — every day. 


one medium! 


The GREEN BAY PRESS-GAZETTE goes home to 
100% of City Zone Families—to 95% of those in 
the Metropolitan Trading Area. That's the kind 
of coverage that'll snowball sales for you! 


Write, wire or phone Phil McClosky, Manager, 
cna ; General Advertising 


- GREEN BAY cwis.. PRESS-GAZETTE 


And there’s no need to settle for anything but just what 
you want in posters, paint, bulletins, walls, and spectaculars — 
because Cream City Outdoor has them alll 


CREAM CITY OUTDOOR ADVERTISING COMPANY 


POSTER PANELS + BULLETINS ¢ SPECTACULARS + STYLIZED WALLS + CUSTOM SIGNS 
4550 W. WISCONSIN AVENUE + MILWAUKEE, WISCONSIN 
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ishi | tied for fifth place. at 10%, or a minimum of 130,000 | directur for Ahrens, may be di- this 
Ahr ens P ublishing Co. Data Reveals Vast _ Percentage of advertising budget seats. | vided into three classes: | mo 
Potential of U. | 4 Institutional Market ‘alloted to the different media About 90% of hotel and restau- 1. Standard products, where no i the 
showed a different rating order.| rant employes wear some type of particular brand can be identified i pre 
New York, Feb. 18—Ahrens | ment Industry Inc. (producers and | Direct mail was first; local news- | uniform. Average life of most uni- | by patrons, such as eggs, coffee, i “th 
Publishing Co. has turned up with distributors) and National Assn. of | papers, second; outdoor advertis- | forms is one year, which offers aj salt and pepper. pre 
some interesting information on a| Food Equipment Manufacturers /|ing, third; local trade magazines, | potential annual replacement mar- 2. Specialties served in original wh 
market that’s hard to nail down— are working out a joint sales train- | fourth; radio, fifth, and telephone|ket of more than 1,000,000 uni- containers and easily identified ' suk 
U.S. institutions. | ing program for salesmen, which | directories sixth. forms, not including uniform ex-|such as beverages, sauces, jams, i ma 
Ahrens, which publishes Hotel | is expected to boost sales and keep Ninety per cent of those who re-| penditures for new employes. jellies and cereals. brz 
Management, Institutional Food them up. plied said that they make use of Some of the supplies consumed 3. Products such as_ oranges, cey 
Wholesaler, Restaurant Equipment A recent survey made by Mr.|manufacturers’ store displays.| annually in Statler Hotels include: | prunes or raisins, that cannot be ad 
Dealer and Restaurant Monage- |Cadle's publication among restau- | When introducing a new line, 68% |ash ‘rays, 104,000; china plates, | identified but for which an in- 
ment, reports that: |rant equipment dealers on adver-|said they give it special premotion | 108,000; cups and saucers, 211,000; creased consumption may be de- a! 
1. Known sales of new equip-|tising and merchandising devel-|in this order: (1) Extra sales| glassware (liquor) 300,000; glass- | veloped through menu listings and tut 
ment to hotels, restaurants, hospi- | oped some interesting replies. time, (2) advertising and uisplay,| ware (table) 238,000; knives and general consumer advertising. al 
tals, clubs and other institutional- Based on 256 interviews cover-|and (3) demonstrations. forks, 49,000; napkins (liner) 315,- “In the first of these classes,” the 
type buyers are a minimum of|ing a representative cross section 000: sheets and pillow cases, 70,-|Mr. Warren said, “advertising to get 
$42,000,000 annually. of the industry, the survey showed |# Seventy-five per cent have their | 000; towels, 274,000; coat hangers, | restaurants and hotels is the same col 
2. Although no basic figures are | that 24% of the respondents have|own catalogs; none charge manu-| 181,000; match books, 5,376,000,/as advertising to any large con- the 
available, it is estimated that in-|a definite advertising budget. Of|facturers for cataloging products,|and soap cakes, 4,152,000. sumer. In the second and third, qu 
stitutions buy 30% of all consumer | these, 10% base it on a percentage|and 51% give special promotion| A hotel with over 500 rooms | possibilities are two-fold. Hotels est 
goods sold in America. of estimated sales, and 10% on an|to products that receive special ad- |spenus a minimum of $7,500 an-/|and restaurants are not only huge : ve 
3. Commercial restaurants, in-| arbitrary figure. vertising in industry publications. | nually for laundry soap; $3,000 for | consumers, but also serve as deal- 
cluding hotels, buy a minimum of Some idea of the replacement | alkali; $1,100 for bleach; $1,100 for|ers. Every day they merchandise be 
$3,844,721,000 worth of food prod-|@ Of media used, direct mail led, | market for miscellaneous supplies | starch, and $1,000 for sour. articles to the-public-that-eats-out re: 
ucts annually. Food purchases by |local newspapers were second, lo- | which hotels buy regularly may be through brand name menu listings . ha 
the U.S. government and semi-|cal trade magazines were third, | gathered from the following facts: |s Food products purchased by ho-|and suggestions from waiters and pr 
commercial establishments such as| radio was fourth, and outdoor ad- Annual replacement of toilet|tels and restaurants, according to| waitresses. str 
hospitals and air lines add another | vertising and telephone listings|seats in a normal year is tigured | James S. Warren, v.p. and editorial! “Brand names on menus reach tw 


$3,442,383,000, making a 1t>tal of 
$7,287,104,000. 


8 John C. Cadle, publication man- 
ager of Restaurant Equipment 
Dealer, predicts at least a 6% in- 
crease in new equipment sales 
during 1953. 

Two major factors will contri- 
bute to this, Mr. Cadle told AA. 
First, the recent removal of the 
federal excise tax from restaurant 
equipment, and second, the adop- 
tion last October by the National 
Sanitation Congress of standard- 
ized sanitation regulations. This 
means that states and municipali- 
ties hereafter will have similar 
sanitation regulations throughout 
the country. This, in turn, will en- 
able manufacturers to standardize 
their production and shouid be a 
big help to sales. 


® Another development likely to 
bear fruit in the future, Mr. Cadle 
said, is a concerted movement in 
the industry for better sales train- 
ing. Manufacturers and dealers 
are beginning to recognize the 
need for more constructive selling, 
and both the Food Service Equip- 


YOUR 


MAILING LISTS 


can make or break your 


4 


DIRECT MAIL 


ADVERTISING CAMPAIGN 


Benefit from 25 years experience | 
in selecting the right lists. 


THIS SERVICE COSTS YOU NOTHING 


Here is how you get it: 


® Send us a sample of your mail- | | 
ing piece. 
@ Tell us the scope of your plans. | , ( 
If you have a national or near ¥ , » 
national market, we will set up ~ N 
a testing schedule for you as 
large or as small as you need | i 
to sell merchandise, services or 


subscriptions. 


If you have no sample ready, 
tell us about yourself on your 
letterhead. Include a brief de- 
scription of your offer and your 
selling price. 


problems. The differences are forgot- ! 
ten. And everybody goes back to work. 

That is exactly what has happened 
to the business magazine circulation 
controversy that at one time threat- 


O long as we are a free people, 
our great issues will be decided 
through public debate. 

But one of the phenomena of public 
debate is that it often blows up a 
minor difference of opinion to a point 
where the debaters attach far more 
importance to the issue than it de- 
serves. Finally, cool heads decide that 
it’s time to concentrate on major 


The cumulative experience of the 
largest mailers in the country is 
available to you. Use it by calling 


or writing Miss Ames today. ened to divide business magazines 


into two permanently opposing 
groups. 

Several years ago, when the circu- 
lation battle was still raging, a group 


NAMES UNLIMITED, INC. 
Arthur Martin Karl, President 
352 Fourth Ave., N. Y. 10 * MUrray Hill 6-2454 


7 charter member national council of so 
mailing list brokers 
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Advertising Age, February 23, 1953 


this vast body of the public at the! 


They use business paper adver- / 


Another postwar development 


‘ 


most opportune time of all, when | tising for general educational work | worth watching, he says, is the. 
growth of the so-called take-home | 


they want to eat. Surveys have | 
proven,” Mr. Warren emphasized, | 
“that restaurant and hotel guests | 
prefer to order by brand names 
wherever possible. This is further | 
substantiated by the fact that 
many manufacturers have found 
brand name menu listings an ex- | 
ceptionally successful part of their | 
advertising promotion.” 

| 


to hotels and restaurants and their | 
supply sources. They use direct | 
mail advertising to stimulate in- | 
quiries. They use demonstrations | 
and speakers at trade shows and 


trade. More restaurants are pre- 
paring meals not intended for con- 
sumption on the premises. 


association meetings, and they use |® The formal type dining room or 


novelties as reminder advertising. | 


A new equipment buying cycle 
is coming up in the institutional | 
field, Mr. Warren says. The larg- | 
est ratio of postwar buying took | 


restaurant, while it may not be 
passing, Mr. Warren says, may be 


companies are estimated to do 75% 
of the total business. 

In addition, there are several 
thousand wholesale grocers and 


‘food specialty jobbers. Of these, 


harder to find in the future if) 


present trends continue. Many eat- 
ing places are getting away from 


® Despite the huge potential insti- place in 1946 and 1947 but poorly kitchens in high-rental areas and 


tutional market, few if any nation- 


trained employes have ruined | 


are using more counter service 


al advertisers are spending more | many pieces of equipment, accord- | with modern food warmers on the 
than 5% of their advertising bud-|ing to Mr. Warren. As a result, cafeteria style. This also allows 
gets in the institutional field, ac-' management will be faced with more customers to be served in a 
cording to Mr. Warren. None of the necessity of replacing much of | limited area. 


the various authorities in the field 
queried by AA would hazard an. 
estimate of what institutional ad-_| 
vertising billing averages. 
National advertisers who have 


the equipment purchased only six | 
or seven years ago. | 
Mr. Warren cited other surveys | 


the food consumed by Americans 


The mortality rate among res- 
taurants is high—about 50% an- 
nually, according to the National 


which indicate that about 25% of | Restaurant Assn. 


Next to food and alcoholic bev- 


been successful in the hotel and jis eaten outside the home. More|erages ($900,000,000), more money 
restaurant fields, Mr. Warren said, people are eating out than tormer-|is spent by hotels and restaurants 
have followed carefully planned | ly because of lack of domestic help, for kitchen equipment than for 
programs which have cemon-|expansion of war industries, the | anything else. There are about 
strated their value for more than growing number of women gain- 2,000 supply houses serving the 


two decades. 


fully employed. 


industry. About 300 of the largest 


about 1,300 are known to be insti- | 


tutional specialists, or have insti- 
tutional departments. 

About 90% of restaurant man- 
agers do their own buying. Chains 
have purchasing agents and com- 
missaries. In still other restaurant 
and hotel chains the problems of 
purchasing have brought about the 
purchasing company. This 1s usu- 
ually a corporation or separate 
unit. It buys everything required 


by the restaurants or hotels it rep- | 


resents. A few have developed into 
virtual supply houses, operate 
warehouses, and sell to other res- 
taurants and hotels in given areas. 


@ Restaurant and hotel supply 
houses and the contract depart- 
ments of large department stores 
do the bulk of new and replace- 
ment equipment business for the 
two big hospitality industries. 
About 2,000 suppliers handle the 


of advertising space salesmen in Ohio 
decided they could serve their adver- 
tisers better and make more money 
for themselves if they quit arguing 
circulation methods and worked to- 
gether to improve their selling and 
servicing techniques. So the Cleve- 
land T. F. Club was formed, with 
membership open to representatives 
of paid and non-paid business maga- 
zines. Almost overnight it became the 
largest and most enthusiastic group 
of its kind in that area. 

The Cleveland T. F. Club was 
quickly followed by the organization 
of similar T. F. clubs in Chicago and 
New York. They, too, soon became 
the largest and most enthusiastic busi- 
ness magazine advertising sales groups 
in their cities. 

At about the same time, the Society 
of Business Magazine Editors was 
formed. Its membership was thrown 
open to the editors of all reputable 
business magazines. Its purpose—to 
work together to improve and enlarge 


NB. 


upon the great editorial services ren- 
dered by the Business Press. Today, 
The Society has a membership of 115 
editors of leading business magazines. 
It is the recognized spearhead for busi- 
ness magazine editorial betterment. 

During that same period, National 
Business Publications, Inc., an asso- 
ciation then restricted to non-paid 
business magazines, opened its mem- 
bership to business magazines of paid 
circulation. It soon became the largest 
association of its kind in the world. 

Thus, three key divisions of the 
Business Magazine Industry—the 
editors, the advertising salesmen and 
the publishers—have individually and 
collectively exposed the mythical “‘ir- 
reconcilable circulation conflict”’ as a 
straw man that’s deader than a 
mackerel’s eyeball. Their time, energy 
and effort are now being spent 
working harmoniously together 
on the things that really count—the 
creation of better magazines and 
bigger values. 


| 
Largest association of business magazine publishers in the world. All publications audited by either ABC or CCA. 


NATIONAL BUSINESS PUBLICATIONS, 


1001 FIFTEENTH STREET,N.W.  * 


The national association of publishers 
of 147 technical, scientific, industrial, 
professional, merchandising and market- 
ing magazines, having a combined circu- 
lation of 3,440,542 . . . serving and pro- 
moting the Business Press of America... 


INC. 


WASHINGTON 5,0.C. © STerling 3-7535 


bringing thousands of pages of specialized 
know-how and advertising to the men who 
make decisions in the businesses, industries, 
sciences and professions . . . pinpointing 
your audience in the market of your choice. 
Write for complete list of NBP puhlications. 
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larger part of this business. Prod- 
ucts going through them are for 
furnishing new restaurants or ho- 
tels and for furnishing the indus- 
tries’ huge replacement needs. 

Suppliers deal directly with the 
|/manufacturer. Most of them gen- 
erally carry substantial stocks. 
|Manufacturers’ salesmen usually 
do business with the suppliers and 
; their salesmen. New business is 
/always.important, but the replace- 
|ment and rehabilitation market is 
|even more so. 

Because institutions buy about 
| 30% of all consumer goods sold in 
|'America, practically every large 
company in the country competes 
for institutional business. Most of 
_thesec companies have special in- 
| stitutional departments which, in 
| turn, have special service divisions. 
| A number of these developed dur- 
‘ing the war when equipment man- 
|ufacturing was at a standstill. 


|\@ To hold old customers, these 
| service divisions took on new func- 
| tions such as helping operators 
| with design problems in their es- 
| tablishments, demonstrating ways 
(of cutting costs and overhead, se- 
curing and distributing data on 
second hand and rebuilt equip- 
ment, and supplying other educa- 
tional material useful to operators. 
Since the war, such departments 
are continuing many of these serv- 
ices and in addition offer sugges- 
tions for advertising and promo- 
tionai material, supplementing 
services of the various national as- 
sociations in the institutional field. 
Institutional buyers and sellers 
are both optimistic about 1953. 
They believe new equipment and 
replacement sales will climb to 
new highs. Many of them also 
agree that more statistical research 
is needed so that the aggregate 
market potential can be gaged 
more accurately and clearly. 


Crosley Names Vladimir 


| Crosley division of Avco Mfg. 
,Co., Cincinnati, has appointed Ir- 
| win Vladimir & Co., New York, 
'to handle export advertising. An 
‘extensive campaign is being re- 
leased in international magazines 
and in foreign newspapers. 


-E. J. Presser Gets Two 


| E. J. Presser & Co., Charlotte, 
'N. C., has been named to handle 
the accounts of Carolina Mirror 
Corp., North Wilkesboro, N.C., and 
Ideal Machine Shops Inc., Bes- 
semer City, N. C. Both accounts 
will use national trade papers. 


Ddeal tor citts, 
AWARDS, PREMIUMS 
Your name. or trade- 
mark gttractively en- 
graved on a Bowers 
lighter will build good- 
will for you every day. 
. fis Ml iifays 


No. 55, our newest 
chrome pocket lighter 
has the pull-out cose 
a for easier, cleaner re- 


Nationally advertised BOWERS LUGHTERS are oll 
windproof and UNCONDITIONALLY GUARANTEED. 
Top quolity, low-priced, they're the leaders in style, 
quality, and dependability. Write for complete de- 
| toils ond prices. 


BOWERS LIGHTER COMPANY 


DEPT. Al, KALAMAZOO, MICHIGAN 
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PHOTOGRAPHIC REVIEW 
OF THE WEEK 


THE JURY—This distinguished bunch isn’t a grand jury, but it 
will pick the Export Advertising Assn.’s man-of-the-year to be an- 
nounced May 7. Left to right (seated) are Luis G. Nunez, sales 
promotion and ad manager, Westinghouse Electric International 
Co.; Charles F. Rork, export sales manager, Electric Auto-Lite 
Co.; Irwin A. Vladimir, president, Irwin Vladimir & Co.; Edward 
K. Clark, export sales promotion and ad ger, Republi 


Steel Corp., and Melchor Guzman, president, Melchor Guzman 
Co. Standing are James L. Gilbert, executive v.p. of EAA; Alfred 
T. Zodda, sales promotion and ad manager, overseas division, 
E. R. Squibb & Sons; Harry S. Hower Jr., export manager, Corn- 
ing Glass Works; Robert H. Johnston, president and publisher, 
American Exporter, and Joseph L. Palmer, president, Foreign 
Advertising & Service Bureau. 


FROM ALL OF US—Gardner (Mike) Cowles, head of Cowles Magazines, examines a 

Look-size birthday card at a surprise party given for him by magazine executives. 

Watching are Jack Reiss (left), Quick publisher, and Vern Myers, Look publisher. 
Mike doesn’t mind saying it was birthday No. 50. 
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mighty Good Beer 


me | 


MARCH OUTDOOR—The combination of H. M. Gross, Chicago agency; Sundblom, 

Johnston & White, Chicago art studio, and Western Printing & Lithography, St. 

Louis, produced this outdoor poster for LaCrosse Breweries, La Crosse, Wis., maker 

of Peerless beer. It will be placed on outdoor boards in Michigan, Wisconsin and 
lowa during the month of March. 


LINDA’S LOST BUTTONS—Linda Lombard, who lost her buttons ‘way back last 
August when she appeared in AA as Miss Skin Bracer (Mennen), hasnt found 
them yet, as witness her bare-faced espousal of Standard Motor Products’ new 


carburetor parts merchandiser. 


DISTINCTIVE CHUCKLE—W. P. Jones (second from left), president 
of Servel Inc., seems to be getting a good laugh out of the 
proofs of Calvert Distillers Corp.'s latest ‘man of distinction” 
ad featuring his picture. Sharing the joke are (from left) Tubie 


Resnik, executive v.p. of Calvert; B. B. Geyer, president, Geyer 
Advertising, Calvert's agency; W. W. Wachtel, president of 
Calvert; Ed Guttenberg, Calvert director of advertising; Chuck 
Halverson, Hicks & Greist, Servel’s agency. 


FOUR A’‘S BOARD—Meeting for the first time in the new board room at the recently remodeled American 
Assn. of Advertising Agencies headquarters in New York, the operations committee of the board of directors 
lines up for the photographer. Seated, left to right, are E. E. Sylvestre, Knox Reeves Advertising; Earle 
Ludgin, Earle Ludgin & Co.; Chairman John P. Cunningham, Cunningham & Walsh; Vice-Chairman Henry 
M. Stevens, J. Walter Thompson Co.; Henry G. Little, Campbell-Ewald Co.; Four A’s president Frederic R. 


Benton & Bowles, and Clifford L. Fitzgerald, Dancer-Fitzgerald-Sample. 


Gamble. Standing, in the same order, are Carl K. Tester, Philip J. Meany Co.; J. Pavl Hoag, Hoag & 
Provandie; Dan W. Lindsey Jr., Lindsey & Co.; John M. Willem, Leo Burnett Co.; Lawrence Valenstein, Grey 
Advertising; George P. Richardson Jr., J. Walter Thompson Co.; Gordon E. Hyde, D’Arcy Advertising Co.; 
George Link Jr., association counsel; Robert E. Grove, Ketchum, Macleod & Grove; William R. Baker Jr., 
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We bet this page 


is the best-read page 
, in Advertising Age... 


...because nothing interests people 


like themselves! 


i a ee 


of 


@ Nothing interests people like themselves, 
their neighbors, their community, their 
friends — preferably pictures of them. This 
basic fact is true of the advertising fra- 
ternity—that’s why the Photographic Review 
is always one of the best-read features in 
Advertising Age. 


This basic fact is also true of the Sunday 
magazines available to national advertisers. 
Here, too, nothing interests people like them- 
selves. Which is why Mighty METRO is the 


Nothing sells people 
like METRO 


MIGHTY METRO magazines are individually owned, 
edited and distributed by these leading American newspapers: 


BALTIMORE Sunday Sun Magazine 
BOSTON Globe Pictorial 

and/or Herald Rotogravure Section DETROIT News Pictorial 
BUFFALO Courier-Express Pictorial 
CHICAGO Tribune Picture Section 
CINCINNATI Pictorial Enquirer 


CLEVELAND Plain Dealer Pictorial Magazine MILWAUKEE Picture Journal 
DES MOINES Register Picture Magazine 


and/or Free Press Rote Magazine 
HOUSTON Chronicle Rotogravure Magazine PHILADELPHIA Inquirer Magazine — Today 
INDIANAPOLIS Stor Magazine 
LOS ANGELES Times Home Magazine 


national advertisers’ best, basic Sunday buy. 

Consider local impact, for example. Mighty 
METRO has far more local impact than any 
other Sunday magazine because it’s individ- 
ually edited by each of its 27 different member 
papers — packed with pictures and stories 
of local interest. (52% of the editorial content 
of Metro is local. ) 


Consider retail linage. Among national 
mass magazines, only Mighty METRO carries 
the ads of hundreds of retailers who are, 


MINNEAPOLIS Tribune Picture Roto Magazine 


NEW ORLEANS Times-Picayune & States — Dixie 


NEW YORK News Coloroto Section 


PITTSBURGH Press Rofo Magazine 


after all, the key customers of the national 
advertiser. 

Or consider circulation. Among national 
magazines Metro has by far the biggest cir- 
culation, the biggest magazine circulation in 
the world — over 14,000,000 every Sunday! 


Just as surely as the Photographic Review 
in Advertising Age gets more noting and 
reading among advertising people, so, too, a 
national advertiser’s message in Metro gets 
more readership, more action — every time! 


35,000,000 
READERS 
EVERY SUNDAY 


ST. LOUIS Globe-Democrat Magarzine 
and/or Post-Dispatch — Pictures 
ST. PAUL Pioneer Pictorial 
SEATTLE Times Pictorial Section 
SPRINGFIELD Republican Rotogravure Section 
SYRACUSE Post-Standard Pictorial Gravure Magazine 


PROVIDENCE Journal Magazine—The Rhode Islander WASHINGTON Star Pictorial Magazine 


Metro Group Editorial Bureau (New York) MUrray Hill 9-8200 


METROPOLITAN SUNDAY NEWSPAPERS, INC. 


* Sales Offices for Metro Magazines and Metro Comics... NEW YORK: MUrray Hill 9-8200 
CHICAGO: WHitehall 4-2280 + DETROIT: TRinity 2-2090 + SAN FRANCISCO: GArfield 1-7946 + LOS ANGELES: Michigan 0259 
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McMahon Joins WORC 
Edward McMahon, 
with Station WKOX, Framingham, has raised its rates about 10%. 


Mass., has joined the sales staft|Long Advertising Adds 
formerly of WORC, Worcester, Mass. WORC Wil]son; Wise Heads Plans 


the New Force in 
Product Merchandising 


NOW AVAILABLE 


1953 MARKETING DATA 


Includes census of vending equipment... 
production and unit sales totals in three- 
year comparison . . . detailed data on 
methods of selling. 


Ask for your FREE copy of the 
Ap 16-page Market Data Booklet 


~ VEND «188 Randoiph Tower Bldg. Chicago 1, I 


| Warner M. Wilson, formerly an 
account executive with Foote, 
Cone & Belding in Chicago and 
Daneer-Fitzgerald-Sample in New 


York, has been appointed_mana- : E 
ger of Long Advertising Service, | } Phi 
San Francisco. TV 
Milton E. Wise, v.p. of the ; 
agency, has been appointed v.p. 
in charge of plans. 4 = 
s 
Handles Canadian Railways | ex] 
Cockfield, Brown & Co., agency | spc 
for the Canadian National Rail-| Co 
| ways, has appointed Fletcher D. | ter 
_ Richards Inc. to act for Cockfield, ing 
Brown in placing newspaper ads Cc 
in the U. S. for the railroad. The | ™ 
' American agency, through its New | CO- 
one and Chicago offices, and bre 
Ce elf etn Richards en FOR SECOND PLACE—Frederick W. Doophe (left), vip., Charles Williom Doophe via 
July 1. oe Mfg. Co., Rossmoyne, O., admires a silver medal presented to him by R. C. Kash, ine 
| editor, Display World, for his company’s second place award in the publication’s - ots 
WIAR-TV Appoints Sinclair oneval dleplay contest. ; a 
| Dody Sinclair, production man- 3 
|ager at WJAR-TV, Providence, R. 


and public relations manager of NBC Realigns Ad, ; 7" 


I., prior to service in the Navy,|the station, heading a newly es-, 


O Singing star Jane Froman is the shining light of 
U.S. A. Canteen, sponsored Thursdays on CBS-TV by the 


General Electric Company (Lamp Division), Rounding out 
the program are singers, dancers and comedians who, like 
Miss Froman, have entertained in armed-services shows. 
Also featured are talented young people in uniform, choral 
and dance groups, and the Henry Sylvern orchestra. 


3] Despite competition, wringer-lype washers continue 
to be the washer industry's bread and butter. To help 
wringer washers get their rightful share of dealer effort. 
these “bread and butter” trade ads sum up the points that 
make machines equipped with Lovell wringers easy to sell. 
Prepared by BBDO Cleveland, the series has won praise 
from washer makers, who are Lovell’s real customers. 


| a . so 8 . | gal 
| has been appointed merchandising | tablished department. Research Staffs | aes 
_ New York, Feb. 17—National f me 
ry eas ‘Broadcasting Co. has realigned its las 
=) U.S.A. Canteen research and planning, advertising pon 
72) Men’s Fashions and promotion, and development — 
i j | departments. The changes are cal- | 
aoe Bread & Butter culated to “realize the maximum it 
74) A la Carte effectiveness” from its operations. pe 
| The reorganization follows the lat 
resignation of Ruddick C. Law- wil 
rence, director of promotion, plan- | 
Oa ning and development. ! I 
omfortable Under the new setup, Hugh M. a 
loss Beville Jr., director of research and pl 
on planning, will function.on a staff er 
level, reporting directly to John K. ul 
Herbert, v.p. in charge of networks. he 
All research activities on behalf & 
of NBC’s radio and television net- TI 
works will be centralized in Mr. dé 
Beville’s department. He has been ar 
with the network since 1930. - 
tir 
= Jacob A. Evans, director of ad- ' ti 
vertising and promotion, and Rob- j di 

ert W. McFadyen, who has been 
appointed director of sales devel- Cc 

opment, will report to Walter D. 
Scott, administrative sales man- Si 
ager. th 
Stephen A. Flynn, who has been tl 
station contact representative, has . i m 
been promoted to manager of sales ; - 
services, also reporting to Mr. y 
Scott. He succeeds Frank Reed, W 


@ Full-color pages like this in major city newspaper 
supplements are sending people into the stores for the 
particular Faultless pajamas and shorts pictured. What's 
more, the advertisements are helping increase distribution 
for the entire Wilson Brothers line of men’s furnishings. 


who has resigned. 

Mr. Beville, Mr. Evans and Mr. C 
McFadyen all received their pres- 
ent appointments in August, 1952. 


Seiberling Advances Reed; li 
Johnson Will Head Sales 


Seiberling Rubber Co., Akron, 
has named Walter T. Johnson gen- 
eral sales manager, succeeding C. ' " 
A. Reed, who has moved up to 


Art work for the series, faithfully reproducing the beauty 
of style and pattern, is by top magazine illustrators. 


assistant to the president. Mr. } | 
Reed once before was assistant to li 
the president, from 1945 until 4 < 
1948, when he became _ general Pp 
sales manager. Mr. Johnson has } 
been assistant general sales man- Cc 
ager since last September. r 
Douglas Mueller, assistant to the / 
president and director of public I 
relations, will continue in both 


posts but has been granted a leave 
of absence this spring to attend 
the advanced management pro- 
gram of the Harvard Business 
School. 


Hosler Elects Downes V. P. 


Ted Downes, with Hosler Ad- ] 
vertising, Peoria, Ill., for ten } 
years, the past four as art director, I 
has been elected v.p. and will co- : 
ordinate all art activities of the 
agency. Fred Osterholdt, with Hos- 
ler two months, becomes art di- 
rector. Carl Weyeneth has joined 
the agency as assistant production 
manager. 


Q In addition to preparing distinctive advertising for 
10 of the fine restaurants of the Union News Company, 
BBDO offers this client a pastry tray of special services. 
They include designing matchbooks, menus, cocktail nap- 
kins and other pieces, making studies to determine the type 
of operation suitable for new restaurants, and scheduling 
the insertion of ads to level out the weekly sales curve. 


Names Michener & O'Connor 


t 

Prismo Safety Corp., Hunting- \ ) 

don, Pa., maker of reflective traf- { | 
fic marking materials, has ap- 

pointed Michener & O’Connor, 

Harrisburg, Pa., to direct its ad- 


BATTEN, BARTON, DURSTINE & OSBORN, 


NEW YORK * BOSTON + BU7FALO © CHICAGO © CLEVELAND 


* PITTSBURGH © MINNEAPOLIS * SAN FRANCISCO * HOLLYWOOD + 


vertising. Newspapers, trade pub- 
lications and direct mail will be 
used. Leon Golnick & Associates, 
Baltimore, had the account pre- 
viously. 


INC. Advertising 


LOS ANGELES * DETROIT 
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Philadelphia Ball 
Clubs Will Expand 
TV, Radio Coverage 


PHILADELPHIA, Feb. 17—The 
Phillies and Athletics will expand 
TV and radio coverage this year. 

This is in contrast to the trend 
elsewhere in the nation. ApVER- 
TISING AGE learned the reason for 
expanded coverage is that a third 
sponsor, R. J. Reynolds Tobacco 
Co. (Chesterfield cigarets), is en- 
tering the picture. Atlantic Refin- 
ing Co. and Adam Scheidt Brewing 
Co. (Valley Forge beer) have been 
co-sponsors for local telecasts and 
broadcasts heretofore. 

A total of 68 games is sched- 
uled on television during the com- 
ing season for both teams. In- 
cluded will be a number of night 
games for the first time in three 
years. 

Last year the Phillies put 22 
games on television. Only the first 
games of twin bills were telecast 
and there were no night games. | 
Radio coverage on away games| 
last year was limited to those. 
games which did not conflict with | 
home games. 

“We feel we would like to give 
it a try and see just what hap-| 
pens,”’ George Fletcher, public re-| 
lations director for the Phillies, | 
said. 
Income Guide Issued by SRDS | 

A “Consumer Income Data Sup- 
plement,” breaking down consum- | 
er units in markets over 5,000 pop- | 
ulation into four income groups, 
has been issued by Standard Rate 
& Data Service Inc., Evanston, Il. | 
The statistics are based on income) 
data obtained in the 1950 census | 
and are not averages. The supple- | 
ment will be distributed free to 
purchasers of the 1952-1953 edi- 
tion of Consumer Markets. Addi- | 
tional copies are available for in- | 
dividual purchasers. | 


OAI Sales Statf Adds Two 


Rudolph P. Grahamer and Mark 
Seelen Jr. have been promoted to, 
the sales staff of Outdoor Adver- | 
tising Inc., New York. Mr. Graha- 
mer joined OAI’s promotion and 
research department in 1936. Mr. 
Seelen has just completed three 
years of sales promotion training | 
with OAT. 


Clements Joins Pines 


Mark Clements, formerly direc- 
tor of research for Argosy and the | 
Popular Fiction Group of Popu-| 
lar Publications Inc., New York, | 
has juined Pines Publications Inc., | 
New York, as director of research | 
and sales development. 


‘Collier's’ Shifts Dann 


Alvin A. Dann, formerly pub- 
licity director of American Maga- 
zine, has been named to the same 
post on Collier’s. Both are Crow- 
ell-Collier publications. He suc- 
ceeds Seth Moseley II, who has 
resigned. 


NNPA Names Bert Stolpe 


Bert Stolpe, promotion manager 
of the Des Moines Register & Trib- 
une, has been named editor of the 
circulation newsletter service of 
the National Newspaper Promo- 
tion Assn. He succeeds Cyrus H. 
Favor of the Utica Daily Press. 


Form Youth Research Institute 


Youth Research Institute has 
been formed with offices at 18 E. 
48th St., New York 17. The insti- 
tute offers manufacturers and ad- 
vertisers consultation on the un- 
der-25 group in this country. 


Johnson Named Publisher 


Robert C. Johnson, editor and 
manager of Western Metals, Los 
Angeles, since July, 1949, has been 
named publisher of the trade pub- 
lication by Jay Jenkins, who re- 
tains the title of president. 


Opens Midwest Office 
Lifetime Living has opened an 
office at 5 N. Wabash Ave., Chi- 
cago, with B. V. Parent as mid- 
western advertising manager. 


A Report On Advertising In Detroit: 


1,242,058 


Lines Of Advertising Were Carried 
By The Detroit News In 1952 


Greatest volume ever published 


Here are Detroit’s 1952 


by any Detroit newspaper 
3-paper linage figures: 


in any one year 


* RETAIL ADVERTISING 
The leadership of The Detroit News in advertising 


THE NEWS 19,073,488 Lines pays tribute to both the singular prosperity of the dynamic 


Free Press 10,292,143 Lines 
Times 10,586,259 Lines 


Detroit area and the reliance which Detroit News readers 


place in this great newspaper. 


# GENERAL ADVERTISING — 


Advertising to be effective must have readership in 
volume. That The News has it, is clearly indicated by its 


THE NEWS 5,241,089 Lines 
Free Press 2,792,761 Lines 
Times 3,184,686 Lines 


circulation record. Weekdays or Sunday it reaches the 
greatest number of homes in Michigan and the Detroit 
trading area—homes where it has for years been relied upon 


* CLASSIFIED ADVERTISING — 


as buying guide and news source. 


THE NEWS 11,127,977 Lines 
Free Press 4,497,049 Lines 
Times 3,931,334 Lines 


The News offers more for the money to both readers 
and advertisers. Its circulation and advertising leadership 
is substantiated by the 1952 record which affirms statisti- 


cally what its readers and advertisers have demonstrated by 


* TOTAL ADVERTISING — 


their patronage. 
THE NEWS 37,242,380 Lines 
Free Press 19,092,136 Lines 
Times 19,051,218 Lines 


Circulation 457,930 Weekdays; 559,134 Sundays 
A.B.C. figures, September 30, 1952 


® Media Records Figures 


The Detroit News 


THE HOME NEWSPAPER 


owners end operctors of radia stations WWI, WWI-FM, wwi-TY 


Eastern Offices: 110 E. 42nd $t.. New York 17—under management of A.H. KUCH © Western Offices; JOHN E. LUTZ CO., Tribune Tower, Chicago 
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Bready Appoints Loverud 
Bready Tractor & Implement Co., 

Solon, O., has named Earl 

Loverud general sales manager. 


IN HAVERHILL MASS. 


IT’S THE GAZETT 


George McLaughlin, 
Advertising Manager 
of the GAZETTE 
ree you these facts: 
Bales— 


$53,392,000 a new 
hi 


2—Food Salee— 
$17,716,000 a new 


high. am 
3—_Woria Shoe pe vn Cy arm 
making center. 


4—Western Electric Co. Mfg. Center. 
A “ , ane see of 
r the 
HAVERHILL CAZETTE. 
NEED WE SAY MORE? 
Nationally Represented ty 


Pe 


WARD-GRIFFITH CO. 


The Ward-Griffith Co, maintains offices 


in all principol advertising centers 


CLEVELAND, Feb. 19—Willingness 


‘to advertise is one reason why the 


smooth surface floor covering in- 
dustry is now booming along with 
annual sales of 450,000,000 sq. yds., 
according to Robert F. Jones, di- 


irector of marketing for Congo- 


leum-Nairn, Kearny, N. J. 

He told the Cleveland Floor Cov- 
ering Club yesterday that his com- 
pany has been advertising con- 
tinuously for 42 years. 

“There are other makers with 
distinguished records in this field. 
In 1952 there were at least 18 
makers of smooth surface floor 
coverings who were enlarging the 
public’s interest in improving 
homes, offices and institutions by 
means of better looking; more com- 
fortable floors,” he said. 

“These manufacturers spent over 
$8,000,000 on consumer advertis- 
ing in the past year via magazines, 
newspapers, TV and radio.” 


Consistent Strong Advertising Sparks 
K- Sales of Smooth Surface Floor Coverings 


Mr. Jones said advertisers in his 
field might be subject to criticism 
“for not doing a better job of 
getting the value story across to 
the public” and by leaving too 
/much of that job to local dealers. 
However, he added, “manufactur- 
ers’ advertising is doing better than 
it used to” on this phase. 


® He said there are three factors 
contributing to the growing vol- 
ume of smooth surface floor cov- 
/erings (linoleum, asphalt and rub- 
ber tiles and vinyl). They are: 
|“good value; making the public 
_aware of that good value; and the 
creation of new products, the de- 
| velopment of new styles and the 
invasion of new markets.” 
| Mr. Jones said sales of inlaid 
linoleum have gone from 36,600,- 
000 yds. in 1939 to an estimated 
72,000,000 yds. in 1952. Asphalt tile 
/ went from 5,000,000 to almost 70,- 
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000,000 in the same period, and’ 
rubber from around 1,000,000 to al- 
most 11,000,000. “And vinyl, new- 
est of all, from virtually nothing up 
to 1948, to an estimated 30,000,000 
in 1952.” 


Foy to Maclean-Hunter 

John Foy, formerly circulation | 
director of Consolidated Press Ltd., | 
Toronto, is returning to Maclean- | 
Hunter Publishing Co., Toronto, 
after an absence of 33 years. Mr. | 
Foy will head a new department | 
directing the circulation of all the 
company’s business publications 
except the Financial Post. 


Faude Elected to Board 

C. W. Faude has been elected 
to the board of directors of Cramer- 
Krasselt Co., Milwaukee. He is an 
account executive and treasurer 
of the agency. 


Knox to CJOR, Vancouver 
Wally Knox, formerly in the 
production and copy departments | 
of Cockfield, Brown & Co., Winni- | 
peg, has been appointed promotion | 
manager of CJOR, Vancouver. 
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photography, 


for you. Let 


sentative will 


Kling studiog 


affiliated 


* CHICAGO 
601 North Fairbanks Court 


HOLLYWOOD 


(Ray Patin Productions) 6650 Sunset Boulevard 


NEW YORK 

with Thompson Associates @ 40 E. 51st St. 
DETROIT 

1928 Guardian Building 


“A Picture Is Worth A Thousand 
Words.” This saying is exemplified and 
glorified at KLING’S where the best 
in talent to create and produce is yours 
for the asking. 


Your photographic problems require 
specialists in all phases relative to a 
finished job. Complete kitchen equip- 
ment, stage designed sets, interior deco- 
rators, stylists, set builders, all of 
these —with the best of modern equip- 
ment —make possible KLING’S pro- 
ducing perfect photography. 


KLING’S photographers convey all 
the elements of animation, still life, 
food shots, room settings, etc., either 
in black and white or any form of color 


product in picture form. 
Put this photographic skill to work 


pictures that sparkle with quality. 
Write or call Kling today, and a repre- 


problems with you at your convenience. 


Now on the presses! Our new booklet of inside infor- 
mation about Kling services. Write for your free copy. 


your only single source for: 
PHOTOGRAPHY 


ADVERTISING AND EDITORIAL ART 
MOTION PICTURES 
TELEVISION FILMS 

SLIDE FILMS 
SALES TRAINING 
AND MAINTENANCE MANUALS 


that will “‘sell’’ your 


us create and produce 


discuss your particular 


DISPLAYS 


FOR MOTHER—Alexander McKeown, presi- 

dent of the American Federation of Hosiery 

Workers, checks union label on a pair of 

well-fitting hose. This photo will be used 

as part of a union-manufacturers campaign 

to promote union-label hosiery for Mother's 
Day. 


215 Companies Spent 
14% More Last Year 


in Business Papers 


New York, Feb. 17—Individual 
company ad expenditures in busi- 
ness publications went up 14.1% 
in 1952. The gain over 1951 is re- 
ported by Associated Business Pub- 
lications on the basis of 215 re- 
turns in its second annual survey 
of leading business paper adver- 
tisers. 


Preliminary data show that the 
215 reporting companies invested 
$20,582,465 in business papers 
last year, compared with $18,- 
041,275 in 1951. Of the 215 adver- 
tisers, 151 increased their expendi- 
tures in the medium, 25 spent 
about the same and only 39 cut 
down their business paper adver- 
tising. 

Complete results of the study 
will be released early in April. 


Photo Manufacturers Elect 


Jacques Bolsey, president of 
Bolsey Corp. of America, New 
York, has been reelected president 
of the Photo Manufacturers and 
Distributors Assn. J. Harold Booth 
of Polaroid Corp., Cambridge, 
Mass., has been reelected Ist v.p., 
and Wilfred L. Knighton has been 
reelected executive secretary. 


Johnson Boosts Jubilee Wax 


S.C. Johnson & Son Ltd., Brant- 
ford, Ont., is promoting its new 
Jubilee kitchen wax with full- 
page, four-color ads in two week- 
end newspapers, large copy in 
daily newspapers and sput an- 
nouncements over stations across 
Canada. Needham, Louis & Brorby, 
Toronto, is the agency. 


In CANADA 


39% of the 


_ English-speaking Families 


read 
The STAR WEEKLY 
Ask for Information 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 
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fobart, Wood Tell 
(dvertising’s Role 


n ‘Selling Forces’ 


New York, Feb. 17—“Selling 
orces,” which Ronald Press Co. 
aS Just published, devotes most of 
Ss 299 pages to advertising. The 
idex, for example, shows two- 
iirds of the book relates directly 
) advertising in one way or an- 
ther. 

This is not surprising, for its 
uthors are two executives of Cur- 
is Publishing Co.—Donald M. Ho- 
art, v.p. and director of research, 
nd J. P. Wood, chief of the Curtis 
nformation section. 

Messrs. Hobart and Wood have 
written “a primer of the basic 
truths of selling and advertising.” 
Their book is indeed a primer; al- 
most anyone could learn from it. 
But any practiced salesman or ad- 
man would find himself better 
orientated to his work from a read- 
ing of this new book. 


s The two authors have tried to 
explain, simply and clearly, the 
importance of selling in the U. S. 
and how best to go about it. Con- 
sidering the breadth of their sub- 
ject, they have done surprisingly 
well—far better than some others 
have in texts twice or three times 
as long. 

This is a well-ordered book that 
preaches a careful, orderly ap- 
proach to any selling problem. The 
value of thorough research gets 
much stress, whether the authors 
discuss product development, mar- 
kets to be aimed at, training sales- 
men or use of ad media. As for the 
latter, no medium gets a better 
break than another in this book, 
although it does say magazines wil! 
continue “preeminent” as a ve- 
hicle for national advertisers. 


8 From their opening chapters on 
the place of selling in a dynamic 
economy (they make the two seem 
almost synonymous), Mr. Hobart 
and Mr. Wood turn to “studying 
the product” itself and to the dif- 
ferent kinds of selling. There are 
chapters on selling to the national 
market, to the local market, on 
selling to women and to the farm 
market, and on the changing of 
markets. And there are ten chap- 
ters on various facets of advertis- 
ing. 

“Selling Forces” contains many 
charts, graphs and statistical tables 
and has a four-page bibliography. 
The price is $5. 


Midwest Radio to Ten-O-Nine 


Midwest Radio & Television 
Corp., Cincinnati, has been sold to 
Ten-O-Nine Traction Bldg. Corp., 
Cincinnati. Ten-O-Nine was 
formed recently for the purpose of 
acquiring Midwest. While the pur- 
chase price was not disclosed, the 
authorized capital of Midwest is 
$1,000,000. William Savage and 
Tom Talley, operators of Savage 
& Talley, Cincinnati agency, are on 
the board of the new company. 


WWI] Promotes DeGroot 

Don DeGroot, station manager 
of WWJ (AM and FM), Detroit, 
has been promoted to assistant 
general manager of those stations 
and WWJ-TV. His promotion fol- 
lows the resignation of Willard 
Walbridge as TV station mana- 
ger. Mr. Walbridge has joined 
WJIM, Lansing, Mich. 


LYNCHBURG 
VIRGINIA 


An Industrial Center, A Virginia Key 
Reached 


City Through 
THE LYNCHBURG NEWS & ADVANCE 
1. Effective buying income 
$65,524,000. 
2. ity of market index 108. 


WARD-GRIFFITH CO. 
The Word-Griffith Co. maintains offices 


in all principe! odvertising center: 


Names Everett-McKinney 


KLBS, Houston, has appointed 
Everett-McKinney to represent it. 
The station, which went on the air | 
in 1948, does not have a previous 
representative of record. 


Alton to Keppler Studios 


Walter G. Alton, formerly with 
Viles-Alton Studio, has joined 
the Victor Keppler Studios, New 
York, in an executive sales posi- 
tion. Mr. Alton, in addition to his 
local accounts, will represent Kep- 
pler on all business outside New 
York. 


GE Budget Up 62% 


for Radio, TV Sets 


Syracuse, N. Y., Feb. 18—The 
ad budget of General Electric Co.’s 
receiver department has been 
hiked 62% over last year in an- 
ticipation of a 35% increase in 
radio and TV set sales. 

It will spark the largest cam- 
paign in the department’s history, 
according to S. M. Fassler, adver- 
tising and sales promotion mana- 
ger. The theme will tie in with 


|GE’s 75th anniversary. 
Some 66 ads will appear in 


eight consumer publications— 


| Collier’s, Coronet, Farm Journal, 
Life, Look, National Geographic 
Magazine, Progressive Farmer and 
The Saturday Evening Post. 

Clock-radios will be featured in 
ads slated for 163 newspapers and 
ultra-vision TV receivers in ads 
scheduled for 190 newspapers. 
Maxon Inc., New York, is the 
agency. 

Intensive local consumer cam- 
paigns also will be launched as 


new television markets open, Mr. 
Fassler says. Trade advertising 
will appear in seven trade pub- 
lications. 


Ad Placed in 1947 Still Pulling 


A 2l-line ad placed at end of 1947 on $45 
lathe has produced results every year since. 
Even 17 replies in 1952. $121 returns to date 


—— Sales!! A newspaper ad pulled $3000 
sales. 


“That Fellow Bott” 


Leo P. Bott, Jr., 64 E. Jackson, Chicago 
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| | 
Advertisers and viewers alike are doing so in 
ever-increasing numbers with great satisfaction! 
| 1 
Who Said That? (Mondays — 10:30 PM — NYT) | 
| Currently sponsored in 25 markets, WHO SAID THAT? has a current rating of 19.2. Walter Kiernan | 
| guides a panel of celebrities who attempt to guess quotes from the news in television entertainment | 
continually proving its ability to create customers for a variety of advertisers. ; 
l 
| American Forum of the Air (Sundays — 2:30 Pu — NYT) | 
Public service, prestige, promotion, plus profits for any advertiser availing himself of the nation’s | 
| best-known, most-honored forum show. Ted Granik moderates top leaders in vital, current discussions. | 
| | 
| 

The Gabby Hayes Show (Wednesdays — 5:15-5:30 PM — NYT) 
| A foolproof Western film format, already proving itself for Quaker Oats on Mondays and Fridays. ; 
; Excellent adjacency to Hawkins Falls and Howdy Doody. Tremendous merchandising and point of 
| purchase aids. { 
| | 
| *An NBC-TV CO-OP gives you all the flexibility of a syndicated feature | 
y with the added impact of live television, Exclusive sponsor identification in | 
the market(s) of your choice at a surprisingly low cost. 
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Among current NBC-TV CO-OP advertisers are: NBC Radio CO-OP Programs are: 

Pure Oil Company Rochester Gas & Electric Bill Stern Every Day (Meredith Willson) 

Pittsburgh Brewing Co. Philco Dealers (Portland, Ore.) Dangerous Assignment _H. V. Kaltenborn 

Reynolds Metals Indiana Motor Truck Ass'n. (Brian Donlevy) Richard Harkness 

National Bank of Tulsa Lone Star Gas Co. The Jane Pickens Show Morgan Beatty 

Manor House Coffee Shenandoah Life Insurance Co. Howdy Doody World News Roundup 


First Fed 


. Savings & Loan (Wash., D. C.) 


Home Edition of the News 


for further details consult your nearest NBC-TV station or 


NBC CO-OP SALES 
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Televideo, TV 


Service Firm, 
Goes Bankrupt 


Agency, Media Among 
Claimants; Mystery 
Surrounds Principal 


New York, Feb. 17—A televi- 
sion set is a complicated instru- 
ment, and sometimes the com- 
panies that try to stay in th busi- 
ness of servicing TV sets ge! even 
more involved. 

Take Televideo Affiliates of 
America, for example. Last spring 
Televideo announced its forma- 
tion and said it was launching a 
six-month $100,000 program, 
through the Wexton Co., to ac- 
quaint video owners with its op- 
eration. 

Last week, court hearings were 
in progress as a trustee tried to 
determine the assets and _ liabil- 


Televideo was to check any ques-| tary Bernard Selby) had reached | sum 


tionable ‘bills by a contractor. 


s Large-space ads were run in 
newspapers and magazines, headed 
for example, “Open letter to ev- 
ery television owner who has ever 


been cheated on television service | 
and repairs.” Televideo promised | 
complete protection against tele-| 


vision service chicanery. 

It all seemed ideal—except that 
on Nov. 25 Televideo filed a pe- 
tition in bankruptcy. It’s still not 
clear what went wrong. The peo- 
ple involved are currently throw- 
ing words around like “under- 
capitalized,” “mismanagement” 
and “operating from hand to 
mouth.” There’s probably some 
truth to all three explanations, 
plus others, not yet brought to 
light. 


@ Herman V. Karle, ex-general 
manager and for a short while 
treasurer of Televideo, explains it 
like this: The principals of the 
company (Mr. Karle, Mr. Sugar, 
President Earl Bunting and secre- 


the point where they could invest 


/no more operating capital, and||@ 


creditors were becoming impa- 
| tient. 

In addition, says Mr. Karie, the 
_Wexton Co. had not mair.tained 
certain agreements it made with 
Televideo. 

“A lot of guys who were hungry 
for business extended credit to 
people who didn’t deserve it. Now 
they’re hollering because they’re 
caught,” says Mr. Karle with an 
injured feeling. 

Just how Mr. Karle fits into the 
picture depends on whom you 
speak to. He is now president of 
TAA Inc., a New Jersey corpora- 
tion which was formed to service 
TV set owners at about the same 
time Televideo Affiliates went 
bankrupt. (Televideo frequently 
used the initials “TAA” in its pro- 
motional literature.) 


= Mr. Karle says he has bought 
some of the good will and assets 
of Televideo, including many of 


the bankrupt’s service contracts 


Advertising Age, February 23, 1953 
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OLD STANDBY—The arm and hammer’s 

the same, but Church & Dwight Co., New 

York, has put a smaller version of it on 

a new eight-ounce bicarbonate of soda 

package produced by Designer Jim Nash. 
J. Walter Thompson Co. is the agency. 


with subscribers. Although an of- 
ficer and stockholder in Televideo, 
he considers himself caught in a 
web of circumstances that got out 
of control. 

Creditors and ex-officers of Tel- 
evideo consider Mr. Karle the 
guiding light behind Televideo. 


The Wexton Co. says that “90%” 
of its dealings were wiih Mr. 
Karle and questions some of the 
present operations of TAA Inc. 
“It has been brought to our at- 
tention that TAA Inc. is using, for 
promotional purposes, altered re- 
prints of publicity which we or- 
iginally secured in the Journal- 
American, Journal of Coinmerce 
and a full-page in TV Guide.. to 
the best of our knowledge without 
permission from the publications.” 


# The agency also referred to cer- 
tain Televideo endorsements by 
Bill Stern and Jack Carter, which 
it says are now being used by TAA 
without authorization. 

Mr. Karle told AA he isn’t sure 
what was being referred to and 
would look into the matter. Ap- 
parently, he is an elusive gentle- 
man: An AA reporter who has 
been in touch with him was of- 
fered a fee by one of the creditor 
attorneys if he would serve Mr. 
Karle with a summons. 

The hearing in bankruptcy court 
resumes March 3. 


ities of the bankrupt Teievideo 
Affiliates of America. 


s Assets are estimated at be- 
tween $2,000 and $3,000, while 
creditors’ claims approach $40,- 
000. The largest creditor seems to 
be one of Televideo’s former agen- 
cies, the Wexton Co., which has a 
“disputed” claim of $19,166.99. 

Another agency, Dundes & Frank 
has a claim of $1,170.75. Among 
the larger of numerous other 
creditors are WOR-General Tele- 
radio Inc., with $2,048.70 for TV 
commercials, and Es-Kay Printing 
Co. with claims of $4,594.80. 

How did it all happen? 

When it was born, Televideo 
seemed to be the answer to many 
a cost-conscious TV set owner 
(AA, April 28). Modeled after the 
setup of the American Automo- 
bile Assn., Televideo offered sub- 
scribers repair service by fran- 
chised service contractors at man- 
ufacturer’s prices, 10% dividends, 
protection from malpractices, free 
advisory services and a limit on 
total repair costs during one year. 
A subscriber paid $15 yearly dues 
to belong, instead of buying a 
service contract which was con- 
siderably more expensive. 


@ On the stand last week, Martir 
Sugar—ex-v.p. of Televideo and 
president and sales manager of 
Bell Television Inc.—told the 
trustee attorney some of the ways 
by which Televideo hoped to make 
money. 

Besides the $15 yearly dues from 
subscribers, of whom he said there 
were about 3,000, Televideo had 
30 to 40 service contractors, each 
of whom was to pay $50 for a 
franchise. In addition, a contrac- 
tor paid Televideo 10% of the 
charges for any service calls made. 
There were some exceptions, but 
generally this was the way Tele- 
video operated, according to Mr. 


Sugar. 

Subscribers were protected from 
excess charges, even within the 
yearly maximum, by kits which 
they had telling exactly what ev- 
ery part in a set should cost, and 


NORTH CAROLINA 


1. Buying Center of Craven County 

2. gue” of Market—106. 

8. Effective Buying Income 
$18,827,000. 


THE RICH NEW MARKET IS 
SERVED EXCLUSIVELY BY 
THE EVENING SUN JOURNAL 


REQUEST MORE FACTS—ADVERTISE IN NEW BERN 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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Form National Hair 
Treatment Foundation 

The National Hair Treatment 
Foundation, a non-profit organi- 
zation of more than 50 hair and 
scalp specialists and their affili- 
ates, has been formed to adminis- 
ter a “code of ethics’? to maintain 
and elevate professional stand- 
ards. 

Present plans call for national 
educational and institutional ad- 
vertising, but the group has not 
yet selected an agency. It will have 
regional offices in New York, Dal- 
las and Chicago. Members of the 
NHTF will display the slogan, 
“Approved by the National Hair 
Treatment Foundation,” in their 
establishments. 


Sets Display Programs 

Haugan Advertising, New York, 
will start a series of multiple prod- 
uct store-wide display programs 
for retail drug stores in April. Na- 
tional Stor-Ad, as the program is 
called, provides for designing, pro- 
ducing, distributing and installing 
multiple product display material 
in 7,000 stores through associate 
installation offices in 89 metropol- 
itan marketing areas. 


New York, Feb. 17—Merrill 
Lynch, Pierce, Fenner & Beane 
has added another chapter to its 
book of faith in the power of ad- 
vertising. 

Sometimes called “We the Peo- 
ple,” Merrill Lynch is the world’s 
largest brokerage house, is the 
only one of its kind to issue a fi- 
nancial statement and is one of 
the few to advertise. 

In its financial statement, is- 
sued this week, the company re- 
ports spending $2,135,414 last year 
on research, publishing ard ad- 
vertising. Of this amount, $475,410 
went for space in 17 consumer 
publications and two newspaper 
supplements and $265,016 for sta- 
tistical service. 


s Total income amounted to $43,- 
614,818, down slightly from the 
$44,312,231 of 1951. Net income to 
partners, after operating expenses, 
contributions to employes’ profit 


Merrill Lynch Continues to Back Its Faith 
in Advertising: Spent $2,000,000 in ‘52 


sharing plan and bonuses, was $6,- 
329,405, also down from the $9,- 
481,359 reported a year ago. 

The report explains that most 
of the decline can be attributed to 
a general expense increase—oper- 
ating expenses last year were $34,- 
197,880 compared to $30,638,334 in 
1951. Despite the decline, the prof- 
its can still be regarded as quite 
handsome. Thirteen years ago, in 
its first annual report, the com- 
pany showed a loss of $308 000. 

The report states that gross in- 
come was down only 1.6% while 
New York Stock Exchange volume 
slumped 24%. Commissions on 
listed securities were off 17.3%, 
but income from commodities in- 
creased 25%, income from unlisted 
securities, retail sales and under- 
writing increased 27% and all 
other income was up 13.6%. 


e As another sign of its growth 
and stability, the report states em- 


| ployes now number 3,979 com- 
pared to 3,701 in 1951. Six new 
offices were opened to bring its 
'total to 110 in 35 states, Washing- 
‘ton, Canada, Cuba and Puerto 
Rico. 


pany has been a strong and vocal 
advocate of taking the story of 
securities investment to the people 
by advertising and a host of re- 
lated means. Virtually all of the 
| company’s research is tied 1n with 
its ad program. 

More than 100 persons are now 
employed in the company’s re- 
search department and last year 
answered more than 40,000 re- 
_quests for information. “Investor's 
Reader,” a bi-weekly 28-page jour- 
nal with 90,000 circulation, gave 
/major news coverage to more than 
/400 industrial firms. More than 
2,000,000 informational pamphlets 
/were distributed, of which 500,000 
were extensive studies of fields 
‘like natural gas, railroads, :nunici- 
pal bonds and utilities. 

Adult education was continued 
_with investment courses for execu- 


Throughout its history, the com- 


He must Know more than an advertising man... 


Biccest US breadbasket is the 


fifteen hundred mile strip of country 


between Canada and the Southern 
states, from the Rockies to the 
Appalachians, extending through 
Pennsylvania and New York... the 
fifteen agricultural Heart states. 


‘Tuese fifteen Heart states hold 
64% of the country’s farms that earn 
incomes of $5,000 or more a year. 
These are the farms which produce 
about two-thirds of the country’s food 
supply, the corn, grains, forage crops 
that become bread and beef, veal and 
pork, poultry, eggs, milk and butter, 

The Heart states farmer not only 
has productive high priced land, but 
a far larger investment in buildings, 
equipment, machinery, livestock than 


farmers elsewhere. Here farming is 
a big business, and the Heart states 
farmer is a business man. To carry on 
his business profitably he must know 
more than an advertising man... 


His capital is soil. He must know 
soil analysis, how to maintain and 
improve his land—with fertilizers and 
legumes that restore nitrogen. 

He must practice soil conservation 
... terracing, contour plowing, cover 
crops, rotation, drainage, to prevent 
leaching, erosion and topsoil loss. 

He must plan before he plants... 
know proper methods of cultivating 
and harvesting. 

In the growing season, he becomes 


a practical entomologist, employing 
insect controls, fighting rust, smut, 
molds and fungi. 

The conversion of field crops into 
marketable products involves animal 
husbandry, biology, breeding lines, 
nutritional requirements, vitamins and 
minerals, organic feed supplements, 
and the shelter and care of livestock. 

As animal health so vitally affects 
his product and profit, he must know 
some bacteriology; how to meet the 
cycles of pests and parasites with the 
application of antibiotics and sulfa 
drugs, inoculation, sprays and dips. 

At times, he must even be his 
own veterinarian. 


Wiru important new discoveries 
occurring constantly, the successful 
farmer must be a student...informed 
about new farming methods, new 
varieties of plants and seeds, hybrids, 
strains of livestock—that afford higher 
quality or yield, are hardier, more 
resistant to disease. 

This farmer has a lot of machinery 
working for him. . . trucks, tractors, 
combines, drills, loaders, conveyors, 
pumps, blowers, power tools, milking 
machines, electric motors... which 
he not only operates but services and 
repairs. He has to be an electrician, 
engineer, mechanic. 

As an executive he keeps records 
and accounts, must decide when to 
assign acreage to planting or pasture, 
increase or reduce yields, buy grain or 
sell, carry crops or convert to cash. 

He has to know his markets and 
competition...and the best use of his 
capital, time and equipment, when 
to expand or retrench, to use 
credit or cash, and provide 
for his interest charges, 
depreciation, and taxes. 

And he keeps informed 
through his County Agent, 


USDA bulletins, the grange and group 
meetings and SUCCESSFUL FARMING 
—his operating manual, guide book, 
information source and inspiration 
for better farm business for the past 
fifty years. 

Since SF concentrates on serving 
Heart states farm families, 88°, of its 
1,250,000 circulation is in the Heart 
states and nine out of ten subscribers are 
farmers living on farms! No other farm 
magazine hasso much of itscirculation 
going to actual farm families! 


Since World War II, a revolution 
has occurred in the farm home. SF 
subscribers are remodeling, building; 
are installing central heating, new 


kitchens and bathrooms; decorating 
and buying furniture, furnishings, all 
electric appliances and conveniences. 
Today SF is as much a home service 
magazine as a business medium. 
You'd like these SF families if you 
ever met them—and you'll like to do 
business with them. Their average 
annua! farm cash income is in excess of 
$10,000—better than 60°, above the 
national farm average. They are one 
of the world’s best class markets 
today... substantial buying power 
only jringed by general media! 
‘To balance national advertising, 
to realize this new business market, 
you need SUCCESSFUL 
FARMING... the magazine 
that sells Heart farm 
families best because it 
serves them best! Call the 
nearest SF office for full facts. 


Successful Farming ... service medium to 


the nation’s best farm families, concentrated in the fifteen agricultural Heart states 


where farmers mean big business! . . . Get the facts at any SF office 


Meredith Publishing Company. Des Mornes....New York, Chicago, Cleveland, Detroit, Atlanta, San Francisco, Los Angeles 
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tives, women’s groups, universities 
and the general public. A feature 
of the general public sessicns was 
the showing of the company’s 
“Fair Exchange” film. 


= Not ones to neglect its own staff, 
the company continued its em- 
ployes and account executive 
training programs. Some 118 per- 
sons participated and the com- 
pany says its sales force, as a 
result, now has more men between 
26 and 35 than in any other ten- 
year age bracket. 

Publications used by the com- 
pany in its advertising program 
include American Magazine, At- 
lantic, Business Week, Charm, Es- 
quire, Fortune, Glamour, Harper's 
| Bazaar, Harper’s Magazine, Look, 
Mademoiselle, New York Times 
Magazine, The New Yorker. News- 
week, Pathfinder, This Week Mag- 
azine, Time and Town & Country. 

The company also uses a number 
‘of commodity, banking and securi- 
ties business papers. Albert Frank- 
Guenther Law Inc. handies the 
program for Merrill Lynch. 


® Signs that the program is reach- 
ing the average man are shown 
by the report’s statement that the 
company did 16% of the cdd lot 
volume on the New York Ex- 
change last year. This is an in- 
crease of 1% over the previous 
| year and the greatest in the com- 
pany’s history in a field repre- 
senting more closely the small in- 
vestor. Round lot volume, mean- 
while, declined to 9.4% from 9.7%. 

Its commodity business also 
was the greatest ever handied by 
Merrill Lynch. It did 7.31% of the 
futures business on all conmmodity 
exchanges last year as compared 
with 6.41% in 1951. 

In a brief survey of the nation’s 
financial history, the company 
lists four goals it feels are neces- 
sary: creation of a more favorable 
legislative climate for business; 
modification of the tax structure 
to encourage investment; reduc- 
tion of the public debt, and edu- 
cation of “employes and_ the 
American public concerning the 
function of private ownership.” 


Romain Opens Own Agency 


Harriet Romain has opened her 
own afency, Harriet Romain Ad- 
vert.;ing, at 200 W. 57th St., New 
York. She has been in the fashion 
udvevtising field for more than 12 
years, the last six as a v.p. and 
‘fashion. coordinator of Friend- 
Sloane Advertising, New York, 
which is now Friend, Reizs, Mc- 
Gione. The Romain agency’s ac- 
counts include Pandora Knitwear 
Inc., Shelton Casuals, Jack Spiro 
& Co., and Goldman Co., all previ- 
ously handled by the Friend agen- 
cy, and Bocour Hand Ground 
Artists Color Co. and Bruokshire 
Knitting Mills Inc. 


Hamilton Sues Benrus 


Hamilton Watch Co. has filed 
suit against Benrus Watch Co. in 
federal district court in New Hav- 
;en, Conn. Hamilton seeks to en- 
| join Benrus from purchasing addi- 
tional Hamilton stock, and from 
| voting the stock it now owns. The 
complaint also asks that Benrus be 
ordered to dispose of its Hamilton 
holdings and asks damages for in- 
|jury to Hamilton sales as a result 
,of the stock acquisition by Benrus, 
/a spokesman said. 


PATERSON 


NEW JERSEY 
8rd City in New Jersey Covered With 
THE PATERSON CALL 
In 1951 the Morning Call carried 
more than 7,500,000 lines of local 
advertising. Department Stores and 
national chain food companies 
know, from long experience, the 
people of Paterson read and are 
influenced by their advertising in 


the Call. 


REQUEST MORE FACTS—ADVERTISE IN THE CALL 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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Harris Boosted to Copy Chief 

Herbert R. Harris has been pro- 
moted to copy chief of Robert 
Conahay Inc., New York. Mr. Har- 
= + the agency’s copy staff 
n ; 


JOURNAL STAR 


IN A MAJOR MARKET 


PEORIA, ILLINOIS 


Only r to cover 
this rich 13 county 
Peoriarea market. 


“Here are the facts” 


1. LARGEST Circula- 
tion in Ilinois.* 

2. LARGEST Metropoli- 
tan Market in Illinois* 
. « » Pop. 250,512. 

3. “BEST Test Market 
in Midwest’’ says every 
8.M. Test Survey. 

4. WHOLESALE SALES 
2% TIMES LARGER 
than any other Illinois 


EARL H. MALONEY 
Advertising Director 


City.* 
5. “We help you do the job." 
bd t Chicago 


Represented Nationally by 
WRITE FOR YOUR NEW PEORIAREA FACT FOLDER 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal ddvertising centers 


Educator Tells Farmers to Start Advertising 


New OrR.LEANS, Feb. 17—C. N. 
Shepardson, dean of the college of 
agriculture at Texas A & M, and 
'president of the Assn. of Southern 


‘on farmers to enter the fields of 
advertising and public /relations. 
Speaking at a joint session of 
‘the sixth anual Southern Farm 
| Forum and the agricultural eco- 
nomics and rural sociology section 
of the association, Mr. Shepard- 
son said farmers must assume re- 
sponsibility for advertising their 
products. 

“America has become brand and 
trademark conscious,” he said, 
adding that agricultural pro- 


|ducers, with few exceptions, “have 


been very reluctant” to enter into 
advertising campaigns to sell their 
products. 


@ Mr. Shepardson said the farm- 
ers’ problem in the public infor- 
mation field is one of “human re- 
| lations.” 

| The farmer 


is no longer the 


dominant group in American life, 
he pointed out. Consequently, the 
farmer needs to get his story 
across to the people. This he hasn’t 
Agricultural Workers, hag called | 


done, Mr. Shepardson said. 

As an example, he said, some 
segments of the public believe the 
high cost of meat was due to the 
high cost of livestock. But when 
livestock prices dropped, Mr. 
Shepardson said, “they were very 
surprised to find the cost of meat 
didn’t go down.” 

He said that had the farmers 
done a good job in the field of 
human relations, the people would 
have known more jabout produc- 
tion and distribution costs. 


Cummins Names Slingerland 
Cummins-Chicago Corp., Chica- 
go maker of Cummins perforators 
and endorsers for banks, has ap- 
pointed J. Harold Slingerland v.p. 
and general sales manager. Mr. 
Slingerland formerly was senior 
account executive, supervising 
Cummins’ ads, for Aubrey, Finlay, 
Marley & Hodgson, Chicago. 
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Stahl-Meyer Ad Drive Set 
Stahl-Meyer Inc., New York, 
will concentrate the heaviest ad- 
vertising program in its history in 
the New York metropolitan area 
this’ year for its meat products. 
More than 30 newspapers and 
This Week Magazine will be used 
for Ferris hickory-smoked ham 
and Ferris bacon. Radio and TV 
will be used for all products and, 
for canned meat specialties, Gour- 
met, The New Yorker and Park 
East. Concentration will be strong- 
est just before major holiday 
feasts. Placed by Dowd, Redfield 
& Johnstone, New York, the cam- 
paign’s budget exceeds $150,000. 


Opens ‘Coronation’ Campaign 

An advertising campaign by 
George Weston Ltd., Toronto bis- 
cuit manufacturer, will tie in with 
the Coronation. Ads in newspa- 
pers and magazines during Febru- 
ary and March will offer bro- 
chures describing the pageant in 
detail for 10¢. A small insert in 
each ad mentions Weston’s Core- 
nation package of assorted English 
biscuits. Ronalds Advertising 
Agency, Toronto, is directing the 
premotion. 


in solid with 
Wisconsin 


men! 


in one month, men readers bought more than 1,000 copies 


(at $1.00 per copy) of "Sportsman's Digest of Hunting" reprinting a 
daily Sentinel feature. 


Men look to the Sentinel because it's 


first in Sports... first in News... and first in Business 


and Financial News and Tables. . That's not all, the Sentinel is... 


slid with wusolivenk To! 


Spr 


During, the year 1952, Financial advertisers placed more 
advertising in the Sentinel than in any other Wisconsin newspaper 
- » « Men's Clothing advertisers increased their linage over 

1951 by 22.5% ... Liquor Stores by 21.6% ... Sporting Goods 
Stores by 44.6%. They've found it pays to advertise in the... 


The Newspaper Wisconsin Grew Up With 


%, 
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Mr. Thigpen Brings 
‘Em into His Store 
with His Own Paper 


Picayune, Miss., Feb. 20—S. G. 
Thigpen has converted a hard- 
ware business which had an in- 
ventory of $2,500 in 1919 into a 
highly successful operation. He’s 
done this with his own newspaper, 
“The Thigpen Store News.” Today 
his hardware business covers 13,- 
000 square feet of floor space in 
his main building and 8,000 square 
feet more of warehouse, lumber 
yard and shed space. This is very 
good when you consider that Pi- 
cayune has a population of 7,500. 

Mr. Thigpen puts out the news- 
paper every six weeks. It carries 
items of community interest, jokes, 
educational material, bus and train 
schedules and post office hours. 
But the big drawing feature is the 
classified ads section. These ad 
columns are offered free to any- 
one who wants to use them. 


s Mr. Thigpen estimates that al- 
though only 8,000 copies of an edi- 
tion are printed, the paper gets 
read by about 20,000 people. He 
may be right. In a recent issue the 
classified ad columns had items 
from Green Bay, Wis., Slidell, 
Pearl River and New Orleans in 
Louisiana, Midland, Tex., and 
about 10 Mississippi towns besides 
Picayune. 

Mr. Thigpen puts in about 10 
columns of ads in the classified 
section for his store, and the sec- 
tion has quite a reputation among 
its readers and users for moving 
goods quickly and completely. 

The paper is distributed with 
5,000 copies going to post office 
box holders, 600 through the mails, 
1,000 passed out on the street and 
the rest picked up in the store. It 
costs Mr. Thigpen about $245 to 
print one edition of the paper. 


a Mr. Thigpen bolsters the good 
will built up by his newspaper 
with a daily 15-minute radio show 
over the local WRJW. The show 
broadcasts directly from the store 
to take on an authentic store at- 
mosphere. 

During and after the show, 
clerks are kept busy answering 
frequent phone calls and many 
out-of-state listeners send in let- 
ters. 

Mr. Thigpen estimates that good 
relations for the store are built up 
in two ways. First, those who use 
the advertising columns are grate- 
ful for the favor. Second, when a 
person comes into the store to place 
an ad, he has an opportunity to 
meet the personnel and get to 
know the place. 

Mr. Thigpen, being on his toes, 
keeps his store well stocked with 
the tools and building materials 
which people might want. 


Gray & Rogers Names Three 


Gray & Rogers, Philadelphia, 
has named Joseph T. McCourt, an 
account executive in the agency’s 
public relations department, chief 
of special accounts. Mr. McCourt 
succeeds James P. Dwyer, who has 
been named a v.p. of William Jen- 
kins Advertising, Philadelphia. 
Jules L. Hoffman, a member of 
the research staff, and Richard S. 
Lee, formerly copywriter for 
Strawbridge & Clothier, Philadel- 
phia retail merchandiser, have 
been added as copywriters. 


QUINCY 


MASSACHUSETTS 
Fourth (4th) Market in Massachusetts 


aT By The 

QUINCY PATRIOT-LEDGER 

$156,101,000 Effective buying 
income 

$109,128,000 Retail Sales 

Quality of market index 124 

Advertise and sell in Quincy 


ASK FOR OUR RETAIL DISTRIBUTION SURVEY 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Word-Griffith Co. maintains offices 
in-all principol edverticing centers 


ORs PSE 


Te er 


ERI me ie 


BE Si et oe NY ei 3PM ee ae ee alae See cat CO AORN i a se alg eel tee Alva os 2 Sie es I 
ae Leet. tee co Me eas «cap en ae eS See. Sie ie Oe ge ae a EM er, et eee omar 
NS ec i a i ae ee ee on a ee ee ee ae Ree eee 
Ee a ee a i a ee tS oc 
Pane ott eee ea Mar ons Paes Beare ce pei is ISG oa hat ge icine, Spraakt rect Pe I Pac eee BOE dee ae wae lr Bs pce bg ea One ea as stage ae aes ce ae ahi ca ea os Beas! Es Se je 
Bae ak ee a Sts TOO eae ee 
Adu 
Y 
ee ae Vv 
<annenidemeemenEe exe 
Mai 
a = 
PC 
PS —— : 
yy ny | : 
ee a 
‘iam | the 
wails . face 
ie oe. Oh ra 
Sk ease if 
iis som 
var. 
a ot La Ya A Ae Ao rere emneme ranean tenemeer yamnenn meee pan 
— : é pan 
Aa ! witl 
. 0 (S mal 
2 Ls ’ oo 
mee ; a obje 
a ( \ ‘ , av 
ale 4 =f com 
elit | v 
a fee) \ ia 
vee aa Chi 
al ee his 
iit a Oe Fees | inv 
eee 2 tig | mes 
ales \ ¢ ee cag 
‘rae la), ’ Tee eet Ore cra: 
va wol 
Soe | | }{ nev 
ce, Alli 
pee Basse 
i 2 ine 
eae - | T 
. Ney 
ads 4 A ° ’ und 
Ural -= | tary 
neg, . ] trou 
up | 
¥ a CC 
NCIS | { rac} 
ee | ; = 
ne | air 
ae | tute 
ese ee | spe 
= | Bill 
a | gro 
ie | f = ther 
aire E 
ee of | 
Tig f com 
Be Ft wit 
pees: | : the 
Bie | | Ih 
Bes wer 
oe es 
: f ie 2 inte 
oat ron 
bs ee A pia 
af ee " a \ 
a diti 
EF chil 
ee zs soci 
a sell. 
‘ tee 
: Nil vide 
? i eae e- { ser) 
: WARADKEE ae 
AN \\S mp a 
| ee i. “, 
ory = WwW : | eas 
or Ja f Wi 
| a — i ai ile , Le $s 
t 
gens € Th 
; ; ay ; N . u . 7 ¥ uu Sere <® EE ee be ae ‘ : — - = £ ae Et ee AS Vi a Seah F; wt athe ee = te ote Z 


ey eer 


Advertising Age, February 23, 1953 


You Ought to Know e @W.B. Henderson 


William B. Henderson, the new) try required. 


executive director of the Direct 
Mail Advertising Assn., prides 


nimself on being a career man in| Henderson’s 


the trade asso-| 
ciation field. He 
comes to DMAA 
from 18 years as 
executive v.p. of 
the Air Condi- 
tioning and Re- 
frigerating Ma- 
chinery Assn., 
Washington. 

His eyes light 
up when he sits 
back in his chair 
and talks of the 
challenges __ that 
the trade association executive | 
faces. 

“Associations are composed of 
competitors,” he explains. “Some| 
ot the companies are large and| 
some are small. As _ individuals) 
vary in personality, so do com-, 
panies. Often the member com-) 
panies are in intensive competition | 
with each other when it comes to 
making a sale. | 

“The trade association’s job is 
to team the competitive interests, | 
objectives and personalities in such | 
a way that a unified drive to a’ 
common target is possible.” | 


W. B. Henderson 


s® As a young man he went to 
Chicago in the early 1920s from 
his native Toronto, and became 
involved in investment and com- 
mercial banking. He became as- 
sistant to the president of the Chi- 
cago Title & Trust Co. After the 
crash, he had the job of bailing 
out some of the liquidated banks. 

He entered trade association 
work in 1933 as secretary of the 
newly organized Machinery and 
Allied Products Institute, a trade 
association for 66 associations in 
the machinery field. 

This was the period when the 
New Deal was organizing industry 
under the NRA. In less than a 
year, the institute sent its secre- 
tary to Washington, on a ten-day 
trouble-shooting assignment to set 
up a headquarters which would be 
a contact point between the indus- 


try and the mushrooming bureauc- 


| 


racy. He stayed. 


a Within a few months, the re- 
frigerating machinery group and 


air conditioning group, both insti- 


tute affiliates, decided they needed 
special Washington representation. 
Bill became director for both these 
groups and subsequently merged 
them into a single association. 

Except for a stint as secretary 
of NRA’s durable goods industry 
committee, he worked exclusively 
with his association throughout 
the remainder of the 1930s. 

In 1942, on leave of absence, he 
went to the South Pacific as an 
officer in the Navy’s air combat 
intelligence, assigned to a squad- 
ron which launched guided missile 
planes against the Japanese. 


s With his return to the Air Con- 
ditioning and Refrigerating Ma- 
chinery Assn. in 1945, the as- 
sociation geared itself for postwar 
selling. A comprehensive commit- 
tee structure was developed to pro- 
vide the marketing and technical 
services which the growing indus- 


ROCKY MOUNT 


the next goal. In the end, you come 
up with something pretty fine for 
the entire industry.” 


. Bill and his wife will have an 

Technical standards developed apartment in a section where he 
by the organization under Bill will have an opportunity to prac- 
direction achieved tice another of his hobbies—gar- 
worldwide acceptance, simplifying 
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dening. ‘Goodman Heads Classified 

The Hendersons will celebrate | William H. Goodman Jr., since 
their 25th wedding anniversary iM 195) assistant classified manager 
July. They met while Bill was in of the Courier-Post, Camden, N. J., 
the investment banking business— as been promoted to classified 
and his wife-to-be was secretary | advertising manager. Mr. Good- 
to the chief loan officer of a rival) man succeeds Robert E. Tushing- 
| Chicago bank. |ham, who has resigned. 


the merchandising problems of 
U. S. equipment producers. The 
program of marketing statistics, 
including periodic reports on pro- 
duction and shipments, helped in- 
dustry executives plan their sales 
programs. | 


# Bill Henderson likes to compare 
trade association work with one of 
his favorite hobbies—furniture re- 
finishing. | 

“When you refinish a table,” he 
says, “you do a little bit at a time. 
It may take months to finish a job. | 

“In the trade association, you set 
a goal, and you work to get there. (> ae 
Then you are ready to move on to 
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THIS IS BILL BRYANT—(Another W-G Salesman) 


. He 
il G. “Bill” Bryant started with us twenty years ago as & cub salesman 
bate A under the guidance of experienc men. Bill developed => a. well 
seasoned effective salesman with a great capacit for work. He is we hs 
among advertisers and agencies in the East. ill, like any of our calommnen. w 
happy to draw on his long experience to help build greater sales for you. ewepens 
advertising gets immediate action—at lowest cost too! Advertise in Newspapers 


Please note individual advertisements of our newspapers throughout this issue. 


WARD-GRIFFITH CO. 


DAILY NEWSPAPER REPRESENTATIVES 


Park Lexington Building .. Plaga 85-7028 ......ceeeeceeeceeeress er YORK 


CHICAGO 
Wrigley Building .........eesseccceenreeereenee Superior 7-2485 .......-.-+++> : 
General Motors Building ...............sssenee Trinity 3-6365 .... PF yg HF aad 
Statler Office Bullding .............cccceeeeeee Liberty 2-5669 .........-6. ccc e eee eeeee enTA 
22 Marietta Street ....... 6. cc cece ee eeeeeeenee Walmut 1281 ..... 66-0 c ccc cece eeeee CHARLOTTE 
115 Builders Building ...........sscsceeceeeenes BeBBRD ccscccccseces ‘coun awe rot tty 
Reuse Building ...cccccesccccscscvevvvcssccsvese Yukon 2-2-6028 = TF eA 
Lincoln Liberty Building ............sseeeeeees Locust 17-4279 oneaweh LAD 


IT 


The LARGEST MARKET 
east of Raleigh and north of 
Wilmington served exclusively 
by its only newspaper the 


Evening and Sunday Telegram 
SEND FOR OUR STANDARD MARKET DATA BOOK 


ly Repr a by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co maintains offices 
in all principe! advertising centers 


“lll ‘file’ this one 


right here!” 


‘In my opinion, the wastebasket is the only place for a sloppy 
sales letter on a poor grade of paper. Knowing my own 
reaction to a letter like that, I make sure every letter that 
leaves my office is neat and attractive, makes the good 
impression that helps assure reading. Hammermill Bond, 
I've found, helps create such a favorable impression. 

It has excellent brightness and plenty of snap and crackle, 
takes typing and writing well. Economical, too. I use it 
for both letterheads and forms.” 


PAYS TO DO BUSINESS 
ON HAMMERMILL PAPERS 


Your printer can help you design prestige-winning letterheads 
and efficient forms. He’ll smile agreement when you suggest 
Hammermill Bond, for like thousands of printers he 

knows it runs well and produces good-looking ry 
printing. To obtain business printing on 
Hammermill papers, look for the Guild 
Low’ sign in a printer’s window. Let it be 


Hammermill Paper Company 
1459 East Lake Road, Erie 6, Pennsylvania 


Please send me FREE The Working Kit of 
HAMMERMILL BOND. 


Name 


Position 


(Please attach to, or write on, your business letterhead.) AA-2-23 
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four facets: (1) trade and con- | Production has begun on a “cat- 
/sumer advertising; (2) a direct alog of stone,” 48 pages of data 


SALISBURY Stone Contractors 
i i approach to architects, builders, including full-color illustrations of 
NORTH CAROLINA Bid for Builders eee Se eesetacee  Seeaeaen | Memes Si-caler Snesiewtions 6 


Left us | : “tae apy? : 
5 : H agencies; (3) a direct approach to application. This is believed to be 
Pp ROV E iT in First Campaign | conaumers, and (4) an integrated the first such compilation and will 
GREENWICH, CONN., Feb. 17—An_ program of public relations. be distributed free to every pro- 
Your test  dvertistr will rove ‘os offen. pg eee wary — , 4 the os Magazine advertising, which fessional user of stone. 
veness in North of Internationa ut one Con- will be mostly pages, b&w and col-_ 
wag wedi BB Ring pedro tractors’ & Quarrymen’s Assn. is| or, will run in American Builder, s For consumers, a home plans 
- rows & embarking on a national advertis-| House & Garden, House Beautiful, book is in the works. Prepared in 
ing and public relations campaign| Progressive Architecture, Small collaboration with architects, the 
for the first time in its history. | Homes Guide and Store Magazine. book will outline the use of stone 
TTA LILAC AeMCICILEttee | (coe culmination of three years|A large insert is scheduled for on the exterior and interior. It 
in all principal advertising centers | of planning, the program will have| Sweets’ Architectural File. | will sell for 50¢ and have a news- 


WARD-GRIFFITH CO. 


The dean and leader of Chicago disc 
jockeys, on the air daily from 6:00-7:55 
a.m. and 11:30-11:55 a.m. 


MARY MERRYFIELD 
And her “Radio Journal for Women” in 


a top-rated women’s commentary heard 
daily from 12:00-12:25 p.m. 


ARBOGAST 


The zany comedian and his sidekick, 
Pete Robinson, broadcasting nightly 
from 10:15-10:45 p.m. in what has been 
voted “the best new Chicago radio 
program. 

Here are only three of the Quality programs on the Quality radio 

station in Chicago, selling the Middle West every day for scores 

of happy advertisers. 


Yes, Some Spots are Better than Others 


Q 
Nd in Chicago yhos® 


i SEES: 
eds. 
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stand distribution of 250,000. 

The public relations program is 
aimed at establishing the word 
“stone” in everyone’s mind and to 
point out the economy of this ma- 
terial when properly used. For 
instance, the association says, in 
a house with as much as 25% cut 
stone veneer, the stene is only a 
negligible factor in the cost of the 
ktuildifg while it increases its sales 
value by 15% to 20%. 

Robert C. Cradock is president 
of the stone association. Other of- 
ficers are John McFarlane, v.p.; 
Walter Drayer, secretary, and 
Richard Evans, treasurer. 

The advertising and promotion 
program is handled by Moore & Co. 


Hallicrafters Backs 
1953 Campaign with 
$1,000,000 Budget 


CuicaGco, Feb. 17—Hallicrafters 
Co., which two years ago went 
heavily into outdoor to avoid com- 
petitive advertisers, is spending 
most of its $1,000,000 ’53 ad budg- 
et on magazines and newspapers. 

John S. Mahoney, director of 
advertising, said the new sched- 
ule for Hallicrafters’ home radio 
and TV lines includes half and 
two-thirds page b&w insertions in 
Field & Stream, Holiday, Life, 
Outdoor Life, The Saturday Eve- 
ning Post, Sports Afield and True. 


® For the company’s communica- 
tions line, consisting mainly of 
high-power short wave equipment, 
Mr. Mahoney said he has sched- 
uled Boys’ Life, Mechanix Illus- 
trated, Popular Mechanics, Popu- 
lar Science and Reader’s Digest 
international editions. New high- 
fidelity reproducing equipment 
will be advertised in The Atlantic, 
High Fidelity and The Saturday 
Review. 

Newspapers will also be used, 
with emphasis on markets where 
new TV stations will be coming 
on the air during the year. Mr. 
Mahoney added that a full line 
of literature and point of sale dis- 
plays in color will also be avail- 
able for retailers. 

MacFarland, Aveyard & Co., 
Chicago, is the agency. 


‘American Home’ Elects 
Mrs. Jean Austin President 


American Home Magazine Corp., 
New York, has elected Mrs. Jean 
Austin president. Mrs. Austin suc- 
ceeds W. H. Eaton, who becomes 
chairman of the board. Mr. Eaton 
continues as publisher and Mrs. 
Austin as editor. 

Seven new v.p.s are Warren C. 
Agry, assistant to the publisher; 
Arthur Sherrill, advertising di- 
rector; Herman E. Bartel, ert di- 
rector; T. F. Gloisten, comptroller; 
Marion M. Mayer, managing edi- 
tor; James M. Wiley, executive 
editor, and W. Foster Willett, cir- 
culation manager. 


Organize Sportsmens Club 


The first luncheon of the Ad- 
vertising Sportsmens Club will be 
held at the Hotel Shelton, New 
York, on March 2. Consisting of 
advertising and sales executives, 
the club was organized to enable 
sportsmen in similar fields to make 
hunting and fishing trips tuzether. 
Those interested may contact Har- 
ry Singer at Geyer Advertising, 
New York. 


TORONTO, CANADA 


Capital City of Ontario — Canada’s Richest 

Province — Having One-Third of Canada’s 

Total Population and 42% of Retail Sales— 
Blanketed by the 


TORONTO DAILY STAR 


— 400,000 circulation (largest in 
Canada ) 

— 80% coverage of Toronto 

— 50% coverage of 45 prosperous 
Ontario centers 

SEND FOR OUR COMPLETE DETAILED MARKET FACTS 


And Nationally Represented 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 
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Introducing the most distinetly different toaster in the world 


Sums ** 


0 le hiw fle 


POWER ACTION—Erwin, Wasey & Co. has turned out this spread to kick off a 
magazine campaign for the new Toastmaster made by McGraw Electric Co., Elgin, Ill. 


Now Toastmaster 
Has ‘Power-Action’; 
Biggest Drive Set 


E.cIn, Iuu., Feb. 18—McGraw | 
Electric Co. will introduce a new. 
“Power-Action” Toastmaster in a) 
promotion involving the biggest | 
first-half advertising budget it has | 
ever had. 

The campaign will kick off with , 
full-color spreads in Look, May 5,. 
and The Saturday Evening Post, 
May 9. These will be followed, un- 
til early July, with full-color pages | 
in the same magazines, plus Bet- | 
ter Homes & Gardens and McCall’s, 
and b&w pages in The Bride’s| 
Magazine, Country Gentleman, | 
Holiday, House Beautiful, House | 
& Garden and The New Yorker. | 


® Featured will be Toastmaster’s | 
new “Power-Action”: the weight, 
of bread dropped into the toaster | 
slots sets off an electric motor | 
which automatically lowers the) 
bread down into the toaster and) 
starts the toasting. 

“Power-Action takes the bread 
right out of your fingers!’ is the 
theme. 

Erwin, Wasey & Co., Chicago, is 
handling the campaign. 


Basford Gets Account, Adds 1 
G. M. Basford Co., New York, | 
has been named to handle adver- 
tising for the Lazarus Laboratories | 
division of West Disinfecting Co., | 
Buffalo, dairy sanitation specialist. | 
Ellis Advertising Co., New York, | 
previously had the account. Bas- 
ford has been handling promotion 
for the parent company, West Dis- 
infecting, all along. Basford also 
has named Raymond E. Johnson, | 
formerly advertising manager of 
Bryant Chucking Grinder Co., an 
assistant account executive. 


Heads World PR for Factor 

William Hardwick, export ad- 
vertising manager and publicity | 
director for Max Factor, Holly- 
wood, has been named world-wide 
public relations director. Wallace 
Goldsmith, formerly an account 
executive with Robert Otto & Co., 
New York, succeeds Mr. Hardwick 
as export advertising manager. 


Miss Welsby Joins Agency 
Valyre Ade Welsby has joined 

Michener & O’Connor, Harrisburg, 

Pa., agency, as an assistant ac- 


count executive. Miss Welsby for-. 
merly was in the merchandising | 


department of R. H. Macy Co. 


DAYTONA BEACH 


FLORIDA 


Florida's Year "Round Resort Reached By 


DAYTONA BEACH NEWS-JOURNAL 
1. Daytona Beach is an unusual test 

market; its thousands of visitors 

come from all over the U.S., Canada, 


Cuba and South America. Its Sum- | 


mer seasons now rival its Winters in 
tourist popularity. 

2. Over $98,723,000 effective buying in- 
come. 

3. Over $83,353,008 retail sales. 

4. A quality market index of 127. 

5. 1951 total advertising 12,210,352 lines. 

SEND FOR OUR ADVERTISERS’ MERCHANDISING PLAN 


Represented by V. J. Obenauer Jr. in Jacksonvilie 


Represented In United States by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


LOMA A LAALON 


rivht out of your fingers! 


= gr ‘campaign for its Dishmaster dish-| 
washers, bathroom accessories and 
i 


_Gerity-Michigan 
Launches Biggest 


Consumer Campaign 


lakes the bread | Aprtan, Micu., Feb. 18—Gerity- 
|Michigan Corp. is laurching a 
| greatly enlarged advertising. mer- 
chandising, and sales promotion 


_giftwares. 


with one-column b&w ads in Busi- 
‘ness Week and Newsweek. In 


American Home, Esquire, Every- 
woman’s, Good Housekeeping, 
|Ladies’ Home Journal, Sunset 
Magazine, Woman’s Day and Wom- 
,an’s Home Companion. 


DIOASTMASTER yor ne hee 


The program starts in March) 


April the same ad will appear in. 


During May the ads will appear 
in Better Homes & Gardens, Fam- 
ily Circle, House & Garden, House 
, Beautiful and McCall’s. It is also 
scheduled for the summer-fall edi- 
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relations manager of the Boston 
| Post. Previously he was advertis- 
ing and research manager for Paul 
-H. Raymer Co., radio and TV sta- 
tion representative. 


tion of Small Homes Guide, which | 


will appear in mid-April. 

Further promotion in trade pa- 
pers and newspapers is under con- 
sideration. In addition, point of 
sale displays, newspaper mats and 
other merchandising materials will 
be used. 

Albert Frank-Guenther 
Inc. is the agency. 


Law 


‘Boston Post’ Names Finley 
| Mark Finley, 


rector of the Mutual and Don Lee 
/networks in Hollywood, has been 
‘appointed promotion and public 


formerly press, | 
promotion and merchandising di- | 


ELIZABETH 


NEW JERSEY 


One of the nation’s top 50 industrial areas 
which is dominated by the 


ELIZABETH DAILY JOURNAL 
There are approximately 900 di- 
versified industries in the Elizabeth 
Journal trade area who employ over 
69.000 workers. Over 277 new in- 
dustries have located in Elizabeth 
during the past 5 years. 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all. principal advertising centers 


You might as well 


tell it to SWEENEY— 


...if you don’t tell 
Ed Lloyd first ! 


@ Maybe you don’t know Ed Lloyd, 
but he’s a guy you ought to talk to — 
often. Ed knows a lot about advertising 
grocery products; he owns a big super- 
market in Middletown, N. Y. 


and Supercttes — ring u 


grocery store sales. 


@ The plain fact is, 
changing your consume 


three-quarters of the nation’s total 


Ed Lloyd preparing a double-page od for the Middletown Times- 
Herald. Lloyd spends about $20,000 o year in six newspapers and 
two radio stations to advertise his store and products like yours. 


p more than 


@ There is one direct, reliable 
way to sell these men, to spark their 


merchandising enthusiasm for your 
product. And that is through a strong, 


you're short- 
r advertising 


@ And because he talks to your 
customers in his newspaper ads, radio 
spots and store displays, he manages to 
sell them more than $2 million worth of 
groceries a year. 


of only 34% knew a campaign 


% KNOWING 


@ Like so many other big market i 59% 
owners, though, Lloyd is a one-man ; - 
advertising department and decides for 4 4) 
himself just which items he will push — : 7. 
and which he won’t. So when shoppers 7 4l 
don’t see your product displayed in ; 


his store or in his advertising, it’s 10 _ 
because Ed didn’t bother to put it AVERAGE 34% 
there. Result?...no sales. 


Survey: Kentucky Retail Food Deo 


Do Retailers Know What You are Doing? 


When the grocers of one state were asked 
about 10 big consumer campaigns, an average 


fore, an average of only 1 out of § tied in, 


CAMPAIGN ABOUT CAMPAIGN % TYING IN 


was on. There- 


steady program of informative trade 
advertising in a publication such as 
PROGRESSIVE GROCER. 


@ America’s most successful re- 
tailers, the operators of Supermarkets 
and Superettes, read and rely on 
PROGRESSIVE GROCER because, 


2 % more than any other trade publication, 
16 it gives them what they want and need 
. most—sound, profit-making ideas they 
23 can use in their own stores, 
18 
ro @ Did you know that Superettes 
—_ = do nearly as much business as Super- 
20.5% markets? You have to reach both to 


@ But tell Ed Lloyd what you are 
doing... get him excited about your 
promotions and he will do more to tie- 
in than you can imagine, because he’s 
one of the smartest retailers in the 
business. Stores like his—Supermarkets 


informed—as the survey 


who call every week!) 


would indicate. (Salesmen can’t do the 
job alone. Ed Lloyd sees only one- 
fourth of the 100 or more salesmen 


if you neglect to keep the “Ed Lloyds” 


lers Association. get adequate coverage of today’s big 
food industry. 
results above @ Only PROGRESSIVE GROCER 


reaches Supermarkets and Superettes 
with the kind of editorial force that best 
moves dealers to action...and action 


for your advertising. 


THIS IS THE PROGRESSIVE GROCER MARKET 
23% of the stores...76% of U.S. Grocery business 


$s 


ecoeoees” 


$17 BILLION 
(36.1% of sales 


: $12 BILLI $7.4 
39.8% of 


e@ 
SMALLER | aia f 


24.1 % of sales 


\ y Nn fd 


A a 


TORES \% 


SUPERMARKETS 


—_——— 
BILLION ° a 


ive Grover 


— the magazine of 


and SUPERETTES 


New York, 161 Sixth Avenve, Algonquin 5-2100 
Chicogo, 111 N. Wabash Avenve, Central 6-3070 
Los Angeles, 1127 Wilshire Bivd., Modison 6-127) 
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Kurlash Co. Names Agency 
Kurlash Co., Rochester manu-. 


West End Appoints Evans 


Richard Evans, formerly mar- 
facturer of eyelash curlers, cream keting and merchandising consult- 


and tweezers, has appointed Kas- ant for the Can Manufacturers In- 


tor, Farrell, Chesley & Clifford, | stitute, has been appointed general | 
New York, to handle its advertis-| sales manager of West End Brew-. 
ing. Previously, the account was ing Co., Utica, 
handled by Ed Wolff & Associates, Utica Club beer and ale, Matts’ 
|beer and Old English ale. 


Rochester. 


N. Y., brewer of | 


| Agriculture 
General & Industrial Equipment 


HALF AS LARGE, HEAVY AND EXPENSIVE 
AS PYRAMID EASEL PORTFOLIOS 


tical spread. 


gadgets to fool with. Carried in stock in 4 sizes. 
* Also 100s of other items. 


Sates Jools, Jue. 


—for same page area. Shows double-page ver- 
Sets up and takes down in a flash—no buttons or 


Send for FREE Folder 


1702 W. WASHINGTON BOULEVARD 
CHICAGO 
SOOSSHSHHOOHSOSSEHSOHHHOHOSHOSHSEOOOSOHOOOOEEEEO® 


12, ILLINOTS 


Farm & Crop Equipment ....... Veaseseoees 
Dairy, Poultry & Livestock Equipment .... 
Dairy, Poultry & Livestock Feed .........- 
Dairy, Poultry & Livestock Remedies ...... 
soon micals & Fertilizers 


Tee Pee eee eee eee eee 


eeeeee 


p,. re eee 
Farm & Garden Tractors ............... 
ie | Se ‘a 
Accessories & 

Serer 

Construction 

Building Materials 
Major Systems & Appliances .... 


Equipment 


Fenci sees 


ree 

Services & Co-ops ..... 

Drug & Toilet Products 
Cosmetics & Health .......... 
_ erage 
EE cals 5dr hades bee ER VRE 


Food & Food Products 
Se 


Advertising Age, February 23, 1953 


Expenditures by Classes in Farm Publications 


As Compiled by Farm Publication Reports Inc. 


1952 1951, 1952 1951 
} 
| 
$ 1,618,188  § 1,354,599 Canned & Packaged Food ............... 873,850 1,031,585 
3,427, 2,594,729 RES tS RRR 362,910 462,725 
1.377.229 1,191,643 De Eo, ccusetiasgokaeeiae te 406.871 310.212 
, ,684,921 — a oii essed aan’ 3,236,820 3,571,658 
2,292,018 1,665,779 Gas & Oil Products ..................--- 2:799,114 2.663.097 
52,406 1,615,440 — Household Equipment & Supplies 

96,231 164,089 noo cv earn cus see « 1,932,431 2,352,890 
1,247,022 1,094,865 ees csc cana ces. 968,148 983.677 
ee az sobs | ee dai cy de twuawas 2,900,579 3,336.56) 
br i Sie | Household Furnishings .............-.----- 868, 957,316 
1,384,590 1.402.993 ee SO re eee 705,215 635,171 
1430. Sees | demelry & Optical ......... ec cec ee eee eee 290,1 223,671 
2 926.555 2'459.997 Se . § ar Reyer rere rrr 717,447 547,952 
1634341 1,639,393 | A eeitliching & Medi 206,583 216,824 

; ¥ " { ublishing WEED Kewesosccdcresccudee . . 
ee, )«6= || MOMS GUNNS... ssc c acces eee c eens 27,501 23,078 
9,548,014 8,733,291 Re i canes 234,084 239,902 
2,137,770 2,049,061 | Retay & Mall Order Houses. clo sa'asy «OLAS 
1,217,358 = 1,054,949 | Siok Re een ence es 606.416 513,934 

22.432 385,221 bre ce J , 
7111 448'835 | a, —, Cleaners & Polishes ...... ep Leu 

———_ ——— | Ss, ME 6820420 2anaeeeteoed aun J . 
3314671 «3,938,066 | Travel & Resorts poss pe 

1,057,670 1,013,406 errr re ere re i 
1,123,210 1,456,675 EE scscaceve carigasiesanhe 31,405 36,005 
Se Sees Prices 367,004 424,649 
876,676 868,136 Livestock eae ah erp PRA ee 644.498 578,565 
1,361,481 acs goin vk vviavad oars caeade res 1.069,124 rd 

5 Rn 6 ce cnc kv araientae sae : 

meen Wome | aes “*s "ssc cccserercese seers: "206.928 131.699 
1,593,189 1,767,136 | I ie iat ee eee $52,683,292 $48,462,099 
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‘I can’t understand it. Every time we put in data on Cincinnati, this is what we get.”’ 


Total: 187,088 COMPARATIVE CIRCULATION 
20475 
fan Votek 155,426 Totol: 147,880 
Other. 9.026 
Riera Other: 4483 
Gy Lone: Cty Tene, City Tone: 
125,135 mane In see 
© 
* 
DAILY ENQUIRER POST TIMES STAR 


Source: A.B.C. Publishers’ Statements, September YO, 1952 


~ ae Seg eR Ny 


It adds up! More and more national advertisers are 
recognizing Cincinnati as a morning-newspaper town. 
Proof? More lines of national advertising are carried 
exclusively in the Daily Enquirer than in any 
other Cincinnati daily. (Source: Media Records.) 


Represented by Moloney, Regan and Schmitt, Inc. 


Tartan Sun Lotion 
Ads Scheduled for 


Shelter Magazines 


New York, Feb. 17—Tartan sun 
lotion will get its largest promo- 
tion budget this year, though Mc- 
Kesson & Robbins is keeping the 
figure secret. 

Tartan will be pushed this 
spring and summer in 12 maga- 
zines, mostly shelter books, with 
the theme: “Tartan lets you 
tan...never burn.” Sixteen of the 
ads will be in full color. 

The broadcasting team of Tex 
& Jinx McCrary will be featured 
in the magazines, on posters in 
subways and suburban railroads 
in all marketing areas, and on 
about 10,000 window displays 
and other point of sale material. 


® Local support will come from 
a saturation spot radio campaign 
scheduled for all major cities. 
Newspapers will also be used. 

Tartan will also benefit from 
seven tie-in ads scheduled by 
Cole of California, McGregor 
sportswear, Bates Fabrics, Wel- 
lington Sears Martex toweling, 
Rootes Moters and Polaroid cam- 
eras. 

As in previous years, a group 
‘of Tartan models will make ap- 
/pearances in department and drug 
stores, and will handle sampling 
operations at beaches, resort ho- 
tels and other vacation spots. 

Ellington & Co. is Tartan’s 
agency. 


Vance Shifts Chapman 
to ‘Home Maintenance’ 


Edward Chapman, eastern man- 
ager of American Lumberman & 
Building Products Merchandiser, 
has been shifted to eastern man- 
ager of Home Maintenance & Im- 
provement. Both are published by 
Vance Publishing Corp., Chicago. 
He will head eastern sales and 
merchandising operations. 

Thomas Lindsey, formerly with 
Plant, St. Joseph, Mich., and S. 
Spencer Scott Jr., last with Har- 
court, Brace & Co., New York, 
have been named eastern Cistrict 
|managers for American Lumber- 
;man. 


| Gerber Advertising Bows 


Seymour Gerber, formerly part- 
ner and creative director of Fut- 
terman-Gerber, Chicago, has 
formed his own agency, Seymour 
'Gerber Advertising. Offices are 
located at 200 W. Ohio St., Chi- 
cago. 


| Missouri to Hold Ad Clinic 


| The University of Missouri will 

/hold its sixth annual newspaper 

advertising clinic Feb. 27-28 at 

Columbia. Cooperating in the 

meeting will be the Missouri Ad- 

|vertising Managers Assn. and the 
j Press gs 
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THE MAGAZINE WITH THE LARGEST CIRCULATION 


IN THE SOUTH — 1,300,000 


qnnounces:. 


Starch advertising readership reports available monthly, starting with the 
January 1953 issue. 


A monthly editorial analysis will also be made by Starch—another step in 
FARM AND RANCH’S program of greater service to both advertiser and sub- 
scriber. 


During the past year FARM AND RANCH has shown steady progress. It has: 


“Vu Qu AW WN 


Expanded its Editorial coverage by the addition of full time editors Bill Kennedy, 
John Yarbrough, Mary Neil Alexander, and Robert Nichols; and contributing 
editors Gene Graham, Carlos Vinson, and D. R. Harbor. 


Reduced size to the popular 429-line page with many resulting improvements— 
new and more attractive format—more color and illustrations—better printing— 
more convenient size for both reading and distribution. 


Reinstated by reader request the popular cartoon feature formerly known as Syca- 
more Center. 


Better paper stock, with the March 1953 issue. 


Instituted a regular monthly feature, starting in April 1953, called ‘Farm Folks 
Afield"” devoted to hunting and fishing. 


Issued the first complete farm coverage book showing at a glance the national 
and state coverage provided by any combination of the six major national and 
sectional farm magazines. 


Increased the efficiency of its advertising sales staff through the development of 
more effective research and sales promotion and the addition of experienced 
sales personnel. 


FARM AND RANCH goes into more Southern homes than any other magazine. 
The only way you can be certain of selling this major portion of the Southern 
market is by using FARM AND RANCH. 


FARM and RANCH HAS MORE CIRCULATION 
IN THE SOUTH THAN ANY OTHER MAGAZINE 


New York 17 
122 E. 42nd St. 
MUrray Hill 5-6815 
Ed Pachuta, Mgr. 


318 MURFREESBORO RD., NASHVILLE 10, TENN.—TEL. 42-5511 
TED LORD 
VICE-PRESIDENT AND ADVERTISING DIRECTOR 


Chicago 1 Atlanta 1 Dallas 2 Los Angeles 17 San Francisco 3 

333 N. Michigan Ave. 1036 Peachtree St. N. E. 607 Texas Bank Bidg. Simpson-Reilly, Ltd. Simpson-Reilly, Ltd. 
Dearborn 2-5182 Elgin 1800 Randolph 8631 1709 W. 8th St. 703 Market St. 
E. T. Coombs, Mgr. G. C. Jones, Jr., Mgr. Richard P. Jeffrey, Mgr. DUnkirk 8-1179 DOuglas 2-4994 


Walter S. Reilly, Mgr. William Blair Smith, Mgr. 
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Encyclopedia of American Manufacturers 


A New All Time High Record In The Industrial Field 


10,384 ADVERTISERS 


are using 


other medium! 


Thomas Register is judged on its power to produce 
buying inquiries and sales. Its unwavering course in that 
one direction has proved to 10,384 advertisers that Thomas 
Register advertising produces results that increase with 
momentum each year. 


Of course the fact that Thomas Register continuously 
produces a large return from a small once a year adver- 
tising expenditure is the result of its exclusive paid sub- 
scriber clientele, who, habitually refer to Thomas Register 
whenever purchasing is contemplated. 


And, you may ask, why do T.R. subscribers refer to 
Thomas Register? That answer is simple indeed, for no- 
where else is such accurate, encyclopedic purchasing in- 
formation available. The reliance on Thomas Register by 
more than 60% of the total industrial purchasing power 
of the United States is thus assured. 


A Thomas Register representative will be glad to give 
you more facts. Why not discuss your T.R. sales possibilities 
with him now, for the new edition — 44th annual. 


THOMAS REGISTER 


j: 


eee 21008 & 0217 


461 EIGHTH AVENUE 
NEW YORK 1, N. Y. 


SM3IUIS OIT4 


38,943 ADVERTISEMENTS 
IN 1953 THOMAS REGISTER 


This record was achieved with the 
help of 1,529 Advertising Agencies. 


in Thomas Register than in any 


a 


et 


More Than 


3 TIMES 


As Many Advertisers 
As Ever Appeared 
In Any Other 
Such Guide 


That is BECAUSE 


THOMAS REGISTER advertising aver- 
ages at least three times the results per 
dollar of cost over any other purchasing 
guide. 


And that is BECAUSE 


THOMAS REGISTER is the buying 
guide used for purchasing direction by 
more than 60°% of the total Industrial 
Purchasing Power of the U. S. Three 
times the purchasing power and volume 
over any other such guide. 


And that is BECAUSE 


the “where-to-buy” direction in T.R. 
has at least three times the informative 
scope and quality offered by any other 
such guide. 


And that is BECAUSE 


THOMAS REGISTER production costs 
exceed $1,000,000 for each edition—far 
in excess of the total income of any other 
such guide. 


And that is BECAUSE 


T.R.’s Paid Subscription clientele pay 
more subscription dollars for T.R. than 
for any other industrial publication. 


And that is BECAUSE 


THOMAS REGISTER Paid Subscription 
clientele as a rule prefer and use only 
T.R. for “‘where-to-buy” direction. 


The foregoing is largely evidenced by 
the universally recognized audit of the 
AUDIT BUREAU OF CIRCULATIONS, free 
upon request .. . In its field only T. R. 
qualifies. 
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Feature Section 


Advertising Age 


THE NATIONAL NEWSPAPER OF MARKETING  — 


Outstanding Advertising : 


Campaigns of 1952 Tagged 


for AA Readers by ‘Jury’ 


of Top Creative Men 


Five Topflight Creative Men List Their Nominations 


for the Outstanding Ad Campaigns of 1952 


For this special agency issue, Advertising Age asked five topflight creative 
advertising people to select what they thought were the five best advertising 
campaigns of 1952, and briefly to give the reasons for their selections. The 
only ‘rule’: no expert was to comment on ads produced in his own shop. On 
this and the following pages are the choices of Leo Burnett, John P. Cunning- 
ham, Philip W. Lennen, David Ogilvy and Walter Weir. 


By PHILIP W. LENNEN 
Chairman of the Board, Lennen & Newell 


As the years continue to add to my 
chances for observing the outcome of ad- 
vertising ventures, I grow fonder and 
fonder of my favorite advertising truism, 
which is: 

The Gifted Product Is Mightier 
Than the Gifted Pen 


I suppose this may sound like uphold- 
ing the sure rewards of virtue and the in- 
evitable penalties of sin. 

But it isn’t as simple as that. There is 
still an occasional advertiser who thinks 
that words are more important than val- 
ues in making advertising pay off. 

If you don’t think so, look at the ad- 
vertisers who won the greatest sales 
gains in 1952, and those who didn’t do so 
well, despite good looking and good read- 
ing copy. 

In 1952, new product discoveries. . new 
and bonus services. ..new comforts. ..new 
benefits to the consumer...were present 
in most of the high scoring campaigns. 

With these calipers I have chosen the 
five campaigns done by the other fellow 
in 1952 which impressed me most... 

Kent Cigarets—On the morning of 
March 26, 1952, a double truck in the 
New York Times shattered my breakfast 
boredom. At iast, a cigaret advertiser 
came forth with a new product story... 
and the story wasn’t tinged with medical 
malarky. 

I had never heard of Kent cigarets un- 
til I opened my Times that morning. 


s But if the story was new to most folks, 
it wasn’t new to Robert M. Ganger...new 
president of the P. Lorillard Co. Ever 
since Ganger had hung up his hat behind 
Lorillard portals in 1950. ..as its executive 
v.p....one of his top projects was to de- 
velop through the research laboratory the 
first cigaret in the world of high filtra- 
tion. 

Earlier study had indicated that there 
are a lot of worried smokers. ..smokers 
who quite humanly feel that an indul- 
gence which gives so much pleasure must 
entail some penalty. Published medical 
reports further confirmed that about one 
out of three smokers is sensitive to the 
nicotine or tars in cigaret smoke. 

Bob Ganger felt that such smokers 
wanted and deserved a new type of fil- 
tered cigaret...one that would reduce the 
anxieties of the sensitive smoker with- 
out reducing his smoking enjoyment. 

And so under Ganger’s leadership, came 


Kents with the “Micronite’”’ filter. ..a filter 
proved to be exceptionally efficient in 
trapping nicotine and tar while letting fine 
tobacco taste and flavor flow through to 
the smokers’ taste-buds. 


® Young & Rubicam was given an im- 
portant assignment when it was re- 
tained to introduce Kents. The progress 
of this cigaret...as it is rolling now... 
may have a far-reaching effect on the 
criteria by which smokers will select 
their cigarets in the years to come. 

But it wasn’t a beer and skittles job. 
The agency had to take the brand from 
scratch. A package had to be designed... 
and this the agency did handsomely. A 
plan of media strategy had to be worked 
out...one that would give Kents a quick 
and solid distribution in major markets 
on a relatively moderate budget com- 
pared with the huge budgets used in the 
past to introduce new cigaret brands. 


A difficult price problem had to be 
hurdled. Like all special products, Kents 
are costly to make. They have to be re- 
tailed at a price about 50% higher than 
that of the big standard brands. It needed 
a powerhouse of advertising appeal to 
offset this price differential. 


s Assuredly, Kent’s story was a “natural” 
and red hot. But it could not throw itself 
together. It had to be told with clarity, 
with believability and showmanship. And 
above all, the sincerity of the copy had to 
be safeguarded and doubly insured... 
by shunning the hoary old formats and 
formulae so often used in advertising to 
hypo Starch Ratings. 

All these objectives were accomplished 
in the 1952 Kent campaign. 

But what happened to Kent sales? I 
have no inside figures. But the reliable 
sales surveys of all brands in 1952 as 
published widely, will give you a pretty 
accurate sales story for Kents. 


® The best of these surveys credit Kent 
with a volume of a billion cigarets for the 
first nine months of its existence. That 
would be a phenomenal record for even 
a popular price brand in a like period of 
existence. 

Green-eyed monsters in the trade may 
say that a lot of this business was curi- 
osity or distribution business. At the start 
this may have been partially true. But it 
is true no longer. Kents have been on allo- 
cation in many territories, for a long 
time; the factory hasn’t been able to keep 
up with increased demand business. 


How do I know? Well, I have been an 
interested observer of all cigaret cam- 
paigns for many years. And I have my 
own private eyes watching and reporting 
what is happening to Kents. 


s The healthiest feature of the brand is 
the great amount of word of mouth rec- 
ommendation it is getting from its steady 
users. In one market in the South, where 
there hasn’t been a line of advertising for 
Kents, I found them on sale on all lead- 
ing cigaret counters...and moving brisk- 
ly. Damnyankees, who visit this spot on 
vacation, demand Kents. ..and plug them 
to their local friends. 

Maybe a product as inherently gifted 
as the Kent cigaret might have done very 
well without the benefit of the gifted 
pen. But it has had the aid of a gifted 
pen anyhow...and the gifts of many 
other fine advertising skills. 

That’s why I picked the Kent campaign 
as one of my selections among the many 
fine campaigns turned out by our op- 
position in 1952. 

Pillsbury Cake Mix—It is some time 
since I have lived in a small burg; where 
the kitchen was a frequent lounge room 
for the family. 

Now I am a captive in an apartment 
where I get my grub on telephone sum- 
mons by that infernal hotel convenience 
called “room service.” 

So you can see I am not a fit guy to 
discuss modern culinary matters. 

But when I asked our personnel at Len- 
nen & Newell to give me a poll of their 
preferences of the best ads turned out by 
other shops last year, they looked at me 
strangely...but they did it. Would Macy 
send orchids to Gimbels for advertising 
ingenuity? 


a Up comes the vote...a landslide for 
the 1952 ads of Pillsbury Cake Mix. The 
vote from the distaff personnel went for 


the Pillsbury campaign nine to one. 

I may not be qualified to write intelli- 
gently about the product, but I certainly 
can concur with this vote on the devas- 
tating allure in Pillsbury advertising. 

I have enjoyed the advertising of Pills- 
bury Cake Mixes vicariously. But some- 
times the pleasure it gives me is mixed 
with painful appetite frustration. 

When a guy is on a sodium free diet, 
what can he do about those lush “right 
out of the oven” pictures of Pillsbury’s 
angel cake...except to mutter words no 
angel was ever meant to hear. 

There ought to be a law against caus- 
ing mouth drooling when there is no way 
to satisfy the drool without gravely im- 
pairing the figure. The Soviets never 
thought of crueler torture. 


= It would be O. K. with me if the ad- 
vertising of Pillsbury Cake Mixes were 
confined to publications like Seventeen, 
whose sweet young readers may stuff 
themselves with angel cake without limit 
...and no fear of losing their waistlines 
in the immediate future. 

I learned from the Pillsbury copy that: 
“today, more than ever, more Pillsbury 
Cake Mixes are bought than any other 
brand by far.’ I have given special em- 
phasis to that significant word today. 
More than likely Pillsbury was playing 
second fiddle to some other and highly 
dubious cake mixes yesteryear, 


Then the milling company got busy... 
improved the product...and hired Leo 
Burnett to tell the world about it. This 
he has done with devilish ingenuity and 
charm. 


I’ll bet you can recall when your wife 
and Ann Pillsbury were not doing great 
things together. But boy, look how they 
are doing them today! 

Cadillac Motor Cars—I can’t remember 
a time when Cadillac wasn’t producing 
great cars and great ads. Cadillac people 
were among the first to sell that intangible 
something known as “pride of ownership.” 
They sold it with legitimate justification, 
too. 

I have never known an engineer, a 
Cadillac owner or a grease monkey in a 
repair shop, who did not agree that a 
Cadillac is a joy to own. 

But Cadillac has carried the idea be- 
yond this. It has sold the nation the idea 
that when you acquire a Cadillac you ac- 
quire a- new letter of credit in your 
community. 


You are certain now that the social 
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2 Pan fe 


high priestess will invite your son to 
meet her daughter; that you will move 
up to the head table at the Kiwanis 
Club; that the senior v.p. at the bank 
will now welcome you as a golf part- 
ner. 


es It all began some thirty years ago 
when Theodore MacManus wrote that 
never dying Cadillac classic, “The Pen- 
alty of Leadership.” 

MacManus argued that if once you 
make a superior product...you have to 
keep right on, year after year, making 
it still more superior, so that competitors 
will continue to pick up your dust as 
they trail behind you. If you do not go 
on with this unsleeping urge to advance, 
warned MacManus, you'll never be able 
to go on living with yourself in peace 
and satisfaction. (But you might, of 
course, find an anesthetic for your sloth- 
fulness in more and longer sound sleep.) 

And Cadillac ads go right on eternally 
selling you the impression that the sun 
never sets and the stop-watch never 
stops on Cadillac progress. 


s The mold wasn't broken when Mac- 
Manus checked out; Cadillac ads are 
still cast to the pattern he created. 

It would seem to me that like the car 
itself, each year Cadillac ads get better. 
In 1952 there were some dillies.. .in- 
cluding the one with the headline “To the 
Man who was a Boy—in 1921” and the 
other haymaker, “You know something 
about this man.” 

Of course you do. The man must have 
substance...he owns a Cadillac. 

Life Savers—Life Savers are one of the 
few great values left that enable the 
nickel to retain its self-respect. 

The guy who dreamed up this candy 
with the hole in the middle, had none 


in his head. 

He created a product whose very de- 
sign is its own best trademark. . .instantly 
identifiable even by a blind man. 

It is said that the hole in Life Savers 
actually improves the taste of the candy; 
releases the flavor better. Whether this is 
a psychological or real impression doesn’t 
matter. There must be some reason why 
Life Saver fans will have no holeless sub- 
stitutes. 

Competition have busted their buttons 
to try to convince folks that the same 
or larger size wafers, without the hole, 
would be a better buy. But most candy 
buyers say “No savey!” 

That makes Life Savers the only prod- 
uct on record that became gifted through 
saving on material by substituting air. 


s Like Coca-Cola, hot dogs and ham- 
burgers, Life Savers are an American in- 
stitution...recognized throughout’ the 
world from Potsdam eastward, clear 
around the globe, back to Portchester 
where Life Savers are made. 

The success of Life Saver advertising 
proves that it is the very acme of adver- 
tising skill to say little and mean much. 
No other copy is quite as miserly in ex- 
pending words. Aside from gag lines... 
and the gags are very good...Life Saver 
ads are pictorial gems. They are distin- 
guished by whimsical drawings and full 
color photos of the ringed confections 
that look so delectable you can taste their 
various flavors and are tempted to eat 
them right off the page. 


® Inasmuch as so many Chinese are no 
longer our friends, the current fashion is 
to credit Confucius with the sage adage: 
“One picture is worth a thousand words” 
—and that proverb is amply verified by 
Life Saver advertising. 


Since Life Savers are a pleasure giving 
product, the boys at Young & Rubicam 
evidently feel Life Saver ads should be 
pleasant to look at and a pleasure to 
read. 

Confucius would have loved these ads, 
as nearly everybody else does...and par- 
ticularly the series of 1952. 

I don’t know how many types of media 
carry the Life Saver story. But if the 
magazine schedule takes the bulk of the 
Life Saver ad budget, I’d say the Life 
Saver ad dollar buys terrific value, pene- 
tration and pay off. 

There are absolutely no holes in this 
statement. 

Sheaffer Snorkel fountain pen—Sce 
here, Lennen, you don’t really mean that 
by merely adding a gimmick to a product 
it can become a gifted product...and 
thereby go to town. 

I really do mean that. If the gimmick 
removes from that type of product a dis- 
advantage that has caused users much dis- 
comfort, inconvenience and annoyance. 

The first self-starter was jeered at as 
a gimmick. But look what it did for mo- 
torists in emancipating them from the 
horrors of the old inand-crank. 


= Now comes the Sheaffer fountain 
pen. ..with the Snorkel attachment. When 
you own the Sheaffer Snorkel you need 
never again ink up your fingers in giving 
your pen a drink. 

With the Snorkel...the pen point need 
never be dunked in the ink. Filling is 
cleaner, easier, quicker...and the point 
never needs wiping...so help me. 

It may seem like a trivial improvement. 
But do you remember the last time you 
hurriedly filled your fountain pen? You 
forgot to have a wad of Kleenex handy... 
so you could wipe the point free of ink... 
before you resumed using the pen. 

A few minutes later you were scrubbing 


your fingers like mad to remove those 
ink stains. Sheaffer enables you to write 
“finis” to this nuisance when you have a 
Snorkel. 


# I know little or nothing about Sheaf- 
fer’s position in the fountain pen market 
before its introduction of the Snorkel, 
which took place late last year. 

But this much I found in browsing 
around the counters at holiday time where 
fountain pens were on display: 

In store after store during the heavy 
gift buying season, I found Sheaffer hog- 
ging the show on most of these counters. . . 
dominating in the display space it oc- 
cupied...with the sales people, in many 
cases, eager to demonstrate this new im- 
provement in fountain pen construction. 

If the buyers in these stores were not 
telling me whoppers, Sheaffer’s Snorkel 
was a real shot in the arm for Sheaffer’s 
sales. 


s The campaign for the Sheaffer Snorkel 
was a late comer in 1952. I include it in 
my selection of five selected campaigns, 
because I hope it may point a useful moral 
to some advertiser or his sales and ad- 
vertising manager, still old-fashioned 
enough to believe that old words can take 
the place of new values. 

Sometimes by adding a simple but 
basic improvement to an old established 
product, sales lethargy is magically re- 
duced; dealer indifference disappears; the 
sales force takes a new lease on life; and 
the problem of how to put a pull and 
zing into the advertising is automatically 
solved. 

With a new and real improvement 
added to a long neglected product. . -how- 
ever minor the change...a dozen and one 
fresh copy approaches are apparent, even 
to the office boy...and the new copy al- 
most writes itself, 
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AMERICAN WEEKLY 
| creates HN'THUSIASM- 


in § You buy sales when you buy The American Weekly because 


" your advertising dollars are concentrated in the key market areas! 


* Enthusiasm is interest raised to a buying pitch! 
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I am constitutionally not disposed to 
take a dim view. Yet I found a great deal 
of copy during 1952 lacking what I con- 
sider to be three essential qualities—sim- 
plicity, directness and credibility. 

Naturally, as an advertising man, con- 
cerned daily with the problem of ef- 
fective communication, I probably look 
upon the advertising I see much more 
critically than the average consumer to 
whom it is addressed. Yet unless an ad- 
vertising man looks upon advertising 
critically—including the copy he himself 
is responsible for—he cannot arrive at the 
best copy of which he might be capable. 

On such a basis, of all the advertising 
I can remember having seen during the 
past year, five campaigns stand out most 
sharply in my memory—five campaigns 
which, had I been responsible for them, 
I would now look back upon with great 
personal satisfaction. Those five cam- 
paigns appeared respectively for the Sun 
Oil Company, for Cadillac, for Warner & 
Swasey, for Breck Shampoo and for Gen- 
eral Electric. 

Sun Oil— Like bread, gasoline and mo- 
tor oil offer few product differences for 
effective dramatization in advertising. 
Perhaps because of the product—certainly 
because of the ingenuity of the copywriter 
- and the art director—the Sun Oil Co.’s 
vee advertising has been, in my opinion, a 
a refreshing experience in years of undis- 
tinguished and practically indistinguish- 
able gasoline and motor oil advertising. 

Cadillac—I have felt for a long time 
that advertising in the automotive field 
might help further the popularity of a car 
but is almost powerless to create it. The 
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car itself—good or bad—dominates the 
advertising. I should like to have written 
the Cadillac advertising—because, like a 
superb dancing partner, it has fallen into 
perfect step with the character intelli- 
gent engineering and design have built 
for the car. 

Warner & Swasey—There are times 
when the manner in which an advertiser 
conducts himself in print—the vision, the 
courage, the sheer honesty he displays— 
reflects more credit on his particular 
product than less brilliant but more ger- 
mane verbiage about the product itself. 
In my opinion, the Warner & Swasey ad- 
vertising—consistently spectacular in its 
simplicity and depth of perception—has 
done much to build a feeling of respect 
and admiration for the company and its 
products. 

Breck Shampoo—Like the Warner & 
Swasey advertising, the unchanging cam- 
paign for Breck shampoo—through its 
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consistent adherence to understatement 
and a certain gentility in art and typo- 
graphic treatment—has_ succeeded in 
building for Breck products, as far as I 
have been able to determine, a feeling of 
confidence in their quality and honesty of 
manufacture. It is a campaign I probably 
could not have done but would certainly 
like to have been responsible for. 

General Electric—The General Electric 
Co.’s advertising, as far as I am concerned, 
points the way future advertising must 
travel if it is to attract and sell an audi- 
ence increasingly sophisticated and un- 
moved by sheer fireworks. Tremendously 
interesting, informative and clear as crys- 
tal, it not only builds confidence in any 
product bearing the GE trademark but 
sells much more effectively than cam- 
paigns distinguished chiefly by clever 
slogans and verbal sophistries invented to 
provide a singularity that does not exist 
in the product itself. 
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Regular Features Back Next Week 
The regular lineup of features which normally appears in the AA 
feature section has been omitted from this issue to provide adequate 
space for displaying the campaigns chosen as “best of 1952” by five 
outstanding creative men. All of the usual features will be back in 
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Take the strain 
off your mind 


(not just once, 
but 13 times a year) 


When "that disagreeable ume-of month” 
looms up ahead of you, what do you 
worry about mea? Is t the discomfort 
of the beit-pin-pad harness? Is it the 
fear that bulges or “edges” will be out- 
lined under your dress? Or the fear of 
odor? Or yust the general worry 
that goes with self-consciousness? 
Tampax was invenced co ake all these 
fears off your mind Being worn mier- 
wally, Tampax needs no belts of pins. 
There 1s nothing to “show through” — 
and no odor of chafing. Quick co change. 
May be worn in tub of shower Each 
Tampax is made of pure surgical coon 
of great absorbency, fired into a slender 
patented applicator for dainty mmsertion. 
You cannot feel the Tampax when wearmg #. 
Buy Tampax at drug of noon count- 
ers. in Regular, Super or Junior absorb- 
ency-sizes. No disposal problems An 
average month's supply cucks into your 
purse. Economy box contains 4 umes 
the quantity. Look for Tampax Vendor ia 
restrooms throughout the United Scares. 
Tampax Incorporated, Palmer, Mass 
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By DAVID OGILVY 


Hewitt, Ogilvy, 
Mather 


President, Benson & 


Here are my selections of the five best 
campaigns of 1952. And I have added a 
sixth, in case you have room for it; a 
media advertisement which appeared in 
ADVERTISING AGE, no less. 

Tampax—For many years I have 
thought that the Tampax campaign was 
one of the most efficient in the world. 
Month after month, year after year, these 
hard-working little masterpieces have 
sustained their astounding level of tech- 
nical perfection. Sales of Tampax have 
risen every year since the campaign 
started, to a point where the brand now 
dominates its field by a gigantic margin. 

Headlines pregnant with consumer ben- 
efit, news and curiosity. Lucid, straight- 
forward copy, constructed along classic 
mail-order lines. Good taste. High brand- 
identification. Superbly legible typogra- 
phy, never the same twice. And, above 
all, each advertisement a complete sales- 
pitch, custom-built for the particular 
magazine in which it is to appear. 

This Tampax campaign, like almost all 
great campaigns, is the brain-child of one 
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individual, taking unlimited pains with a 
product he really believes in. In this case 
the pains-taking individual is Lee Firth. 
Remarkably enough, Mr. Firth is a man. 
I salute him. 

Thomas’ Protein Bread—Here is more 
evidence that some of the best campaigns 
are not coming from big agencies, but 
from the brains of single practitioners 
who do their work in an atmosphere free 
from distraction. 

Dick Stanton started this campaign in 
1947 and has had the courage to stay with 
it for six years. I am told that it has mul- 
tiplied Thomas’ sales many times. 

“Keep Your Middle Age Young” is a 
terrific selling idea, obvious as Updegraff. 
And the tape-measure device delivers 
it in a form which you can never forget. 
Such direct simplicity is all too rare now- 
adays. 

Why don’t more advertisers realize that 
this kind of fundamental salesmanship- 
in-print would move more of their mer- 
chandise then the sterile copy and porten- 
tous collateral services which they get 
from so many big agencies nowadays? 
The trick is to find dedicated practitioners 
like Stanton—and give them a free hand. 

Wallachs—Here again we see a great 
campaign emerge not from a brigade of 
copywriters, account executives and art 
directors, but from the solo effort of one 
professional craftsman. 

Les Pearl has produced seven hundred 
and five of these advertisements. They 
have given Wailachs a personality which 
is the envy of their competitors and the 
inspiration of their resources. 

Pearl is one of the few surviving copy- 
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writers who can actually write. Simple, 
human, helpful, and always readable. 

His campaign for Wallachs fulfills a 
prophesy C. E. Montague made twenty- 
five years ago: “The future of scientific 
advertisement lies not in the capping of 
superlatives, nor in trying to shout a 
whole Stock Exchange down, but in the 
exploitation of the curious and concili- 
ating quietude of the conversation of 
Friends.” 


White Owl—A|most all the great selling 
advertisements in history have contained 
long copy—a complete sales-pitch. How- 
ever, I am bound to admit that there have 
been a few immortal ads which were 
purely pictorial. This, I believe, is one of 
them. 

The idea was Bob Marshall’s, and it is 
in the great Young & Rubicam tradition— 
a tradition which defies stereotypes, but 
does so with perfect manners, and with no 
sacrifice of “sell’’. 

Anyone who can find a way to lure 
women into a cigar advertisement is a 
hero. And anyone who can deliver a 
brand-name as loud and clear as this, 
without shouting, is a formidable sales- 
man. 

A tour de force of this quality doesn’t 
come down the pike very often. I hope 
this one becomes an annual event, like 
the Four Roses egg-nog. 

General Electric—Like most men, I 
think nothing of spending $2,000 on a 
new car—to indulge my own ego. But 
year after year I have balked at spending 
$300 on a dishwasher for my poor wife. 
Unpardonably selfish. 


Then Charlie Sweeney of Young & 
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Rubicam wrote this diabolically cunning 
headline: “To every man who feels un- 
easy when he’s sitting out the dishes.” 

That flagged me, right on my guilty 
conscience. So I read the copy; and bought 
the machine. That’s how I know this is 
a good advertisement. 

In passing, I would also like to raise 
my hat to the typographers at Young & 
Rubicam. They use every trick Gallup 
ever taught them to increase reader traf- 
fic through copy. They never use type for 
purposes of ornament. They never allow 
type to get between the reader and the 
copy. They know their stuff. On such 


technical virtuosity are great agencies 
built. 

Local Newspapers—This is one page 
from a thirteen-page advertisement 


which appeared in Apvertisinc AGE. It 
was the best piece of media promotion I 
have ever seen. 

Page after inexorable page, the same 
hard fact is driven home: newspapers 
deliver more local coverage than maga- 
zines. 

No tricks, no cleverness, no weasels. 
Just one simple, unforgettable selling 
proposition, demonstrated up to the hilt. 

Roy Newmyer of Toledo was the mov- 
ing spirit behind this historic ad. And 
notice that he didn’t fool around with 
one page. He used thirteen, in one thun- 
dering salvo. 


I wonder why more advertisers don’t 
save their money until they find a really 
great theme, then bombard fortissimo 
from all turrets. Too many appropria- 
tions are piddled away in filling routine 

schedules with feeble themes. 


ge Opi ea ‘’ Cee a et PX Sie ee a 7 Laat AR Pee ©. See ee eos ei es BO i ee E.On A 8 Oi et eae a 2k ee i a ae ei. ke ee fe oO ere ar ee Se eS ey yak Se Raw +7 CO Red ae oy 1" eo. 4: bm, A Sate tae ft - 
Pai, a hat ee etl AN eB ee ere tReet e é Eg ee aah SR Bae Setar es hes Be aia «Sa eRe A ig ie, Git Re NE hs OF. og = pa ga Tae 3 poh va hie = MEN yer ae eee PAG wie Cee Ae AE Re Cant. BP eee age oe 
a iJ eS Saas = etl ty apm ait, Sa Par a ia PS paeyx sae a San py Sar eee Bes Ph pe Else ie eee? ae eat are Pe Mga 8 ee ee ee Serge ee ee pee ae eer mie eee tl r rere 3 Bo ao a Te ee eens gars AVA Fae © Pee 
* Pig ce I ae eat ha Sse xa nid: Poor eer eee wae tn eae ry Mere» “Se Fs he q eae ‘ We So ae Nee. ae ashe we hee eee es oe Fn ape eee eee res i Fs ane alae = a Pee ee 4 yee se anc oe Plagne aaa OP «Og ee Ya eer t Mint x 
Me ec ee ejay. CIS eimai. had he aot Rhee VEC a ae sateen egg? pa BR reeks Sr Mee ape aR ORR, Ait CMD ee” bie i, Bae co SON sty ie paar hae ca ee ey Bape, 7s puahaee SF ae Strader wee ee Avy bitty ae Mike Pag eta phe © nga hE ee 
aE ep eee Ween ae ee ck Pa ike ee ee tos a, pa ae a eae pac i reo pias ARMA RS horn eat na Me Scie Me Bg Sd Sas Fate ei aie Cees pee oe eet ie Res Sind eee San 8 EE as ea Ags : Pee nr ay ‘ SE se Ne Bs Sait! m= 5: Soyer ee a 
ERC tat eer A gn ue oat Rane cult pao) gr: ‘<; yo = Fo oe sick es ae i sg gh: ee Cary sia f= ex pe Cae ee aE Sauer ves Chm sae Pe eae aon am ae ge oe z ies SEN TERR ay i = aS f Rae goa oe Aa hg ee spite Ree ess 
emi ie RS pS Caries Teeter yam yas 7 a eee ee ne hee no aL : i ee pas Scie ne cn eho aR Ta Ramm Berber SPEIRS ere LSS Yh Besse i IR OSE rag ao ook Os a Me agi Nt 2 Mane Y 7c PN tye mae 
; Bee i i ii ea | nla “Fin in 9 8 rage pu en ores yee P eas SO) er Ss et see Sewers Cee Pt eaten f : : Sig Pa eS Pty eRe ke RRA ade) kT cada ret st \ ear geek 
epee oes eats gee aaa. aa. Se ee 7 ae eis Baie ae Pie ea ae og oo eee e pele Oe Ne ie a ities ont earth we A : : : : Bn a, eT eee: pegite 
pele 1 oe : ate, a Sok. oaiett Be eg RR 2 Se Aiea re et : Set SRS = My and elt hag hae) : ‘ aca i las ek Fag , Per emeed ae ite Te 
~~ : f oR: ; ‘ R =e cs : rae ; er a ——— 
ee — d ' : . : ‘ eae 
: % A ay 
ea 
; aaa 
3 ; : 
Advertisi 
' erttsing Age, February 23, 1953 . 
- feat Serene tes ee AT eee ‘ a. : 
" } = ie Perez ae eas és. Baa aoa he aes Ye . . 
te hs ee 3 foro ae ae Ae Fee ed ° . ; Sug a ads, : gee 3 . 4 
: s - he! Y ss aah . i. . ; ? 2 -? eevee , " . 
- % a5 4% oe you eee a ; : : ; : { % ‘say . | 
; . UES ie F r - . ee * 
| . = bes. Se A Ee es ad , ‘ , ea wge oe? Petes Mak Ae ts ‘ > : 
Fed | $ ig GY er : y whee a Coe i A age : 
F : ‘ a as Sat eaad igs 4% Bhs, See ee ea i “er : ‘ , 
p E ‘3 : > S . oo 4 : Pt eT 
ow { J we’ sts a Bee ‘ nf om : : : re ee F \ oo % A 
| , % . . ¢ ns j ae yes . ? ‘, Bah ee ; j . 
4 : iss . id e a ne i 4 Y - 
& 4 ~ 2, ‘oie > . -— ry ay ‘ 4 9 as * ‘é 
Bs” fs / ass : a a <¥. 
J es * —_ : hb i ee y “se ts ' : 
ig q } d as i “ S Eee 3 wn Be rae Fu eas . yea “ 
DS , é “\ } loa ba. ‘ ee : he ine $< SD + aes Pe A 
P, j ’ 3 neg i Sy 3 : ‘ ewe 5, % 
oi ’ = ye t ae ES 4, ee Pee “Sa S Spee ef <i oe Ye f 
. z d s ¢ : 
4 Me aa Fe A . : = = ead N . 7 
eth bed 4, ‘ MEN et sy 
e - of ie bs (eo o he i » 23 9 | ~ . YY : 
y F : se 2 Ss < : 22| 23) 24 . 
j i : ter” Yo 
& } br sae ' ag: : { oe ae ts bal ° 7) - 
Rey, ie " e J __ : ry x ¥ ha. ‘ 
S ’ By f ; : & ° 
4 Fe me 3 7 te 4 
ey Bee ae 4 = at Me ks 5 ANC age 
* oe oe. ke. « , ry ~ age nS 4 v1 : 4 - 
‘* . ca a, : : : s os sii rh g ‘ 
i “i ‘ ; oe y 9 ‘ y ou 4 
am Sm < % a : _ _ 
oy baee is : i Sal eee eS OR REE isn, ing) as 
s ‘ Ree ie, \ . | ee one . 
i he aot : . Pek Ree Fw! i i 
pe. ; d + ter A Aas J ( t Aste aan 
com fa e & P. lla eee sae —— i ited ee ie 1 Pains: 
rip oe gong . . So ithe) rede sae io aoe ier eas } < tpt 8 
“ . ape Gis, ey 5 j ~ gp KE Selena 
ifs 7 Re pet a : a : ; + ae mnie : Ree an 
pee a Oe A ‘ > Ge wrapped tor Cnoormen . 7 4 Bree 
Mat Rivage 5 = = . .¥ eJ Bee aa 
BS poe ae é tn . . aren 2 2 
aoe re Ai 3 4 eS asain te Fy diet ep i a 
: Bre 24 ee lees : en = oe 
te is ra : ten A et 
. LA aN - renter tows calories thec. Nomen Protein Breed ocr - - = aa 
. elle a Fie And they ere enrsrheg on Boe less of ore: wally . ™ * 
+: * aa ’ a end wo, mh Vien, EP howe . P se 
% 50. ea Bed oF om POrten 7 B..B. morn f é ie. 
oi Tete ee Bye ; ne : eS tr MPP MentE In red: 46 r ger- eat oe 
es ; . PF * — Py. ' ae “tae a * : ee P Sag Now a - earene Bite inte one of ~~ net 7 5 See cae Wee og 
> " Siig ee wate st ‘ hil Te ‘ comes > mer c selves ole Sh Se “Sa ei 
— Pgs a Seeger Pane ee ; a ah Here are “ws mailman and retribution Wer tee PIC. | BA _ aint r] ; Se 
: : ne ere Pre tae te ; ’ % our letters f P me you wilt rg , 3 peemat D), 
ve wate ~ - Bae Pheer saat . . ie rom custome hahied te «4, te de ; —_ ‘ pei ae! 
Be ‘ ble seomeame : ed i "a didn't find what ers who Preterm Breed = by tan hemes oT | _—_ Py Coa | omen 
xe a Sie . . { eee tere mest 9 a ee 
te - Satie oo r f Be Bie): | Me yeu have ever ting (ee " y; a a eee 
= ee ee - i mis ee Pl — k tee 
he = ce eS ” . 
wea ret r : 4 . iia! 
a oe gs ° ae e eh : 
‘gs #, a ’ . os! ented AL hs 
a gel ya Sie 4 
Gi ee ~ ah, ee , ee 
* a ——_ Pe n> J. oF Deo gee 2 ee by. 
he ig “> aa Sees , bs ir ty eee - Re 
he : he a ‘ a % ee es Bis ogee 
oe a ere faaf “aa % pitihe aetna: : mo : ; : on 
A i he ey : ~ . ages’ Sen sa Pa aq : kk f 4 ; 
Sp 1 . Ot ae , pote . uh , yarn 1°: : j 
aie F ; é ‘ . E Bed ee of 4 b> ia Re. - aa, . i 
. cm i, A s —— * =a wt sere 
‘ e . ike Ley’ tae 
s J oe he all Hes Sw - et Los, ti Ss e es: uaa 
i 4s ih Aven = Picty °c a es 
apts © . : a t : ere hE 
p a ie | q : aa ap Stra | 
: 3 (Muss —-....... ow Os ij : 
i bad > Bo BE oo f i. ; : 
nel b able og at vette ny emer ton Cea YES how eng chain Bs . . * Cover, yy i i 
os ie FO that your wiles tos ne mints ~ to ‘ [Ge of : ¢ e igs 
| a peas Be " TOLEDG” Bear aa oe, 
ore ow GE Onan HS é ! Ps : ae 
2 ‘ t — ei 3 
ie - Accepted Adrernamg Geant = oe, tae he : ‘ ED : ' At : 
x ‘ br the Jamra of the amore Med Mecomee , cae tN ORE RONG Dies a 3 I <a o : : es z 
an at TAMPAX INCORPORATED sv-iin4 'e ig wath Z i Toledo Blad, ee : : , 
Palmer Mass ’ oo teres the wes So cman Sore bee ‘ em ee singe —. > : : iat 
bs. . Please seod me i plan erepper s cra! package of 24 pe eve Netter then hands mee Ae See of the hem ou ne me ie ts © ~ Tyee gal ‘4S : ee = ae Bee os: 
4 J q tlver) t© cover Com thanks wo eve Pa real + thet s Ge ether aerate thy Ss Wee os Ae ~ < Ll ‘ ee ’ 2 Bieri 7 pd - 
é Tymeae, | cates Jol sesegs ct » a © Es famme Comyn met eRe by Fopked ratte Limon 3 E : Bi 5 os x 3 eI Pa te Odies —— 97.9%, Nos ‘a _ eee Sa 
oe mediy ( ) aecutas (wre (neo \% Dntirate chine © ante rs 7 ¥ r 2 Waar ad te 3) ome — ee Lae & eae 
‘“~ as j Pine ccmtent Mah sere ns meet hd rales wth» Coney, me é tn t sic life ine as ty 5 ane 
Pr oeeeccre iis ors i So Pie) stars nt | Nag aa i 
2 1 SP Lene. Ree enert Blot x¢ ot OPS ees: wh GS aaa eae ee. 
; Cor anaes cain eee - oe gee : we Soturdey ¢ | 15.9% : aig ee 
$s ‘. Out reg . net € . Evening cas ‘ . - if ; or 4) 
‘ - "6 Weinn. them tne soe. iN water “RINGS; Of Sight “ ‘ —— Poss ? r Le ‘a 
ef Be roscoe pent ca Bove marks NS DiSHWaSiER em otal . — 9% na 
Y en <--—-- GENERA < <3 ; 2 BUSINESS 1c | ‘ : es 
be Se Fee ee Be « Sige. Ty he 7 oe OR i, , its ite ig is VK * 2 a 
ete GEE gna t '———— ~ t@ eEvectric % a. | | poe Locar : hes 
ee iS Sa pre ae. ay 4 se ee ae > rtd ‘Sol tek eee ; ; | Samat 
ene eM ER a cg RM Se a oe te €, ‘ har eI a tea Pom “yg ‘ , Ts ee ¢ + Paces ees 
: , wi be , eae ee ae eee s i sei ee Mia OR es ae, oo! oa * it ee: Sot Soe nea ie 
‘ mare” . s €;*: Ys Salers ee 
} < ‘ a“ ‘ > oe 
4 geet 
f ae ce 
¥ MARS i oe 
it 
‘ = 
Mie rege 3 person ecene — : 
: aes ay - : 4 2 
ds ‘ ; 
; a : 
5 % Sy SaaS Fe 
: 2 Bes 
Be re as 
7 ; eae Gal 
+ Beas tae 
SS. : 
/ Se 7 al co, Vi 
it ae re. = Sa sai 
’ ae 
I . 1 ae . ee ac. 
' ‘ ee te —— <a eas 
»f ‘ oie aS F oye See 
Dee  aieelyte 
é as 
y “ = 
| ee <3 
ee 
. Peas. 
4 { eo Be | ns 
t ; ee 
ati pig eld 
esis See ol 
ee 
a 
a 
ee 
- a cae A 
( a 
( eae ist oe 
( > 
4 woe eG 
iy A 
q ae 
t es 
i Ne 
. vies ag 
© 1 Bove ; - > a gt 5 t 4 : 4 : eS ae reese + ae bs baad } 
Roe Tape Se tees fede : oa et eee TT a Nets bar = mise ae ee High Mica aro i 
eae ee Peet ss P ke : wt “ 3 ee. Sy ey ‘ee =. t. r ie ee se ak ’ ‘ ‘ ie SF % ‘ 
; Se Fh, eH ted biol ES me TA RS E a3 peak are = id : ey Tarts cs) : ay 4 ; S . ‘ , a gee : a 
q Bae PES. Oe . + ’ yea ’ oe yes eee RE yom fete ot Seen RE Pi Pay Seg my iy PR eis A, Ce ene a ag oe oe ee ee : he ee Pie aes Sane Pee NB ke ys \ ’ a 
«4 nei a 3 3 t ng > Au j 3 “@ ee f : ; EPS TR Se Wg ray een Ore aah ie. SOM ames Boas Mag Cin a TY ew At Secs Ce is : , pe De ne + we ib SAS pghnet st es 


ome A cee 


—— 


PS Heald thi best Guy 
ads 
ta bah hs tn me 


By LEO BURNETT 
President, Leo Burnett Co. 


Here is my selection of the five best 
campaigns of 1952 and some runners up: 

Gillette Safety Razor Co.—The telecast- 
ing and broadcasting by this company 
of major sports events offers a very great 
public service directed sharply at its 
greatest potential market. It not only 
must promote a lot of “gratitude buying,” 
but the short commercials, although fre- 
quent, happily combine entertainment and 
selling messages. 

They are well constructed to get over 
the central selling points through the 
power of demonstration and through the 
repetitious quality of a musical theme 
(“Look sharp, feel sharp, be sharp”), 
which is not only engaging, but which 
offers an over-all consumer benefit in 
an emotional and convincing manner. 

“How are you fixed for blades?”, con- 
stantly repeated, offers an immediate urge 
on top of a more general one. 

Ford Motor Co.—lIn its product adver- 
tising, both in magazines and outdoor, it 
delivers a lot of news and information 
in a bright and interrupting manner 
which gives one a feeling of briskness 
and the modern spirit of things. Reading 
it is like dancing with a light-footed girl. 


You don’t feel any burden about it, any 
work, any involvement. You like it, and 
it tends to make you like the car. 

In its “American Road” series in news- 
papers and magazines, Ford has revived 
the essay style of advertising without be- 
ing stuffy or pompous. In fresh, inspiring 
and convincing language, it has re-de- 
fined the services of the motor car in- 
dustry and Ford in particular in putting 
America on wheels. It helps to give au- 
thority and integrity to the whole Ford 
enterprise. 

Jell-O—Here are trademark and pack- 
age identity, appetite appeal, occasion for 
use, suggestion to buy, quality impression, 
and the power of assumption—all inte- 
grated into a pleasing and interrupting 
unit—in magazines, 24-sheets and car 
cards. 

It doesn’t take the product too seriously, 
but doesn’t exactly kid it either. It makes 
me, as a reader, feel good when I look 
at a Jell-O ad. It appears to be working 
as a single unit and the elements are not 
fighting each other. I am not conscious 
of anything but a Jell-O impression when 
I look at a Jell-O ad. It’s a fun ad for 
a fun product combined with a little 
reason-why once in a while (particularly 
the man on the scales), and some of the 
nutritional implications. 

Tide—Seiected for its powerful reitera- 
tion of a few central thoughts. It sells, 
sells, sells in the pictures and in every 
line of copy, with no clever words and no 
great attempt at “overtones,” but with 
every point simply made and tightly 
nailed down. You may not like it, but 
you can’t escape it. Without heavy-hand- 
ed or detailed proof, it gains credulity, 
not only by a simple, clear-cut exposition 
of its benefits but by its over-all look of 
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news importance and sheer weight. 

Hunt’s Tomato Catsup—One of the 
year’s best examples of trademark ad- 
vertising in the form of a simple and ap- 
petizing graphic idea and theme (“De- 
liciously yours’’) presented over and over 
again with interesiing variations. It says 
what it’s got to say fast and gets the 
hell out of my office and lets me get back 
to work. It takes nerve to run a campaign 
like this. 

+ * * 

If I may be permitted a few runners- 
up, I suggest the following: 

The Eisenhower Campaign—By the Re- 
publican National Committee and the 
Citizens Committee for Eisenhower and 
Nixon combined major speeches and 
events on TV and radio with TV spots in 
a well-planned and obviously effective 
manner. In combination with other me- 
dia, it proved as much as anything in re- 
cent history how advertising skills and 
know-how can be employed in mass com- 
munication related to public affairs as 
well as to the sale of goods and services. 
One of its strongest features was its prac- 
tical application at the local level. 

(I would have put it in the “First Five” 
except for its very specialized character.) 

Chesterfield—For the introduction of its 
new king-size both in television and print, 
quickly and economically integrated with 
its regular size. Arthur Godfrey deserves 
a big credit line here. 

Cadillac Newspaper Ads—For their 
masterful continuation of the power of 
assumption initiated by Theodore F. Mac- 
Manus. Although their over-all effect is an 
appeal to pride of ownership, they skil- 
fully rationalize that appeal through long- 
run economy, trade-in value, perform- 
ance, etc, 


Advertising 


Coca-Cola—For a steadfast, well-con- 
ceived and well-executed continuation of 
a projection of American life in its most 
wholesome aspects, combined with a 
quality impression and strong name pub- 
licity. Middle-of-the-road, but very good. 

Hathaway Shirts—Most often noted for 
the stopper quality of the gent with the 
eye-patch and effective display of the 
merchandise, in my book these ads are 
most noteworthy for their copy. There 
is not a lazy word in it. 

Life-Savers—For its distinctive and en- 
tertaining graphic plots in keeping with 
the nature of the product—a simple story 
told with imagination and in keeping with 
the fitness of things. 

Blatz Beer—A bold and highly competi- 
tive premise (“What Made Milwaukee 
Change Its Mind?”) executed with be- 
lievable assumption and in a bright, mod- 
ern manner with enough weight to make 
it count. 

Pabst Beer—Particularly for its excel- 
lent TV commercials. Although its food 
tie-in ads in print are anything but new 
in concept, they are well done. 

Bell Telephone—Which continues to 
present the story of its great service in 
a simple, dramatic, informative and be- 
lievable manner. 

Good Luck Margarine—These newspa- 
per ads are an excellent example of in- 
terrupting headlines and the “Take- 
the-reader-by-the-hand-and-lead-him- 
through-your-story” school of advertis- 
ing. The long copy has the saving grace 
of a little humor. The reader is not con- 
scious of being presented with a lot of 
facts and arguments laid end to end, but 
finds himself reading and believing. Ef- 
fectively combined with testimonial ele- 
ments, 


Ke and 
% 


nd 


i 


cee P97) See MR 7s cae aN ors. aR F vapeg tt” yee ea 
Pigs: Pai Oe Bel cape Leese: Geka Wet ye an as ish Re ts PON RS Ra ok Ry Pg ” Y 
REMMI hc Pea A aa: ar ae RP ah apie SRE ne 
ae wee we 8 ian SR deiraieeae ey: ee cl A Bee rt SOR a Si eas Reha hd ek oy ah et ry las fp eh Eo as | Tg a Pi RL PR ee RE as 0 ee 
. ee ee, ah a ae so SAGES mans La oe el Crh ant pT cp aise ore cn © oh ame 5 yee > tae etal ke ee ee eae, 4 Wan oT are Mn yee ve & .™* 7 
coring” ects epba age OF she ee eee Re at Seay Ba ReMi Sy ee: SOS, {te eee taieget 5 gene hs ween hae a acon 2 ahcdy yeh eli rus ya SPAS are ge ag ote Se Fe oe oe aN pA ees ae ae os.  .ge 
SM hey em me Peay ce ° Ace ile i Nee (3 eeetaeey? I ee taeeer i See a a a Py FE ce BT iy EL ae eo ear Pieces Oleg Wee vonage ante cae tee a DP RE ate Se errr be ¢ u fa ne 
gy, ee rise es 6g ih co aaa Petre so eee et ; ge ia ae ae Ws Ie ey a eigen Shing We en ig a Pee es ee ee a Ral’ ean sane oS Paha ee pieaeer ee eee Oe é peti 
es NE eh Pe So. ee Fig 8 marr er ae a tage ae ws aioe oes Pee) at ee =" Ponies aaneee pc ac ae eM a hie aetna te aie Mien Cy FO EN pore A ae Ue naa Sen nae Tye one y [OMENS aaa eee, ees, 
Se Sd ee ere hee ete ee ee ee oe RES 7" : eee Bey RE Ty eg aN oe a pac : ht ined Sh We cat eee. ss Ape ad as) <a ee ne te Sitio hot op aurea fe os ue geee tae ; 
Ot eee Te ae meg ayr K ae ee ag 3 ede teh Aas «pean ea Pc ae A 3 Syat Fine ( Pea met y Bh 3 i peau ts an a 5 aA i Rien” on : rahe tees Bods Se tee Pee a nee eee ate 8 Po 
“UT OS emt Me eee oo a a ee sh i rae: Vea aR Tax «eu SRT Te ea ree Se ata i es, os . Sh A a a a eaten Feet eee : ae Mom Soca aed NO gra ee a 7 I eA Eg" EE ce ee 
BS CL ie a ae es ey | eee] era arige Se Se eae ate shee eLearn ae eed ; : 2p ce ee ea Bo eG an eon rs tee : 2 eS yee a es pt SS a a tT 
eee 0 oS Re PS oP ee ne tae "es St ee £8 Meo cE Teese eo ., | | a eae eens tr seem temmeth fe ee eae ee ee ee ey ie Me at ay Pron hair Pe aa x oh 2 ‘ Rear eh, ees oe ; “3 ay 
aa Re eg egeeee TS mn See eC aki eee ras ines. ote a ipa ea Hee ceceateaces fet cee Be Ne a eee) tae i. PR he oe ee ee Tae | aon rae: a ee ¥ 
: : a Se ase = eee ees nee ee Tee =o" a8 op Pee eos = ae ed ego nee FP a: a Cag ice mig i 2 Rees oN Se ee 4 oe: Cara a ea Bree tea 
: : ‘ : (i: Sa ey eee anes Re ee oe ee CR ot! or ipa ies Sa ae ome be See, See 
: : ¥ Sai SE. ae el a Neg "eae ce meet 2g hy a ae Reet eo gota, ame. ee 
: , ‘ ae ee ty ae Bra a4 peat: Se hy ee. ee vin eet Seooe Ajai ie ae = RNAS od SUT enue fe ee, peed a ve : wet aye) 
: ° \ tape - : Ex ee Es ae ce ees pte x Tg ye * age 4% eae 
ser EN SY AS ENTE OT ea : 
a RE ae TO OP SRP a) era — 
MEME Aye, February 23, 1953 ' 
a 
see rg hee Pei té FP ee > RTE ae ae eg hm e : , ie 
% Oe eRe ENR a oe |. te Re ee eae ~ 2 2) in thas tere Pi = ; Bee Cen ANE eA BRET . 
; Tae Be le Giang SOARS ag’ he Se A Seagiis,:, Seg a "OS a aati ae ate aad oe aS WS paneer a a 
a Shs 2 en Pe oe | m2 pan: ¥ ee eee eat : ee +e pees As cay ee ke se . 
. can do — pr ea ete tee ope: i gd oh fn Ng Aa er gems feos 
JelO Puddings and Pie Fillings “ ' Ro Nae wispy ia ienct > So ene ty tena 3S bet eye 
| eR og Fe aa dl ap ‘ot tt ae hey MT ee Gehan Sate ie ENE a eet ¥ ; gta 
i trig ee seg st eee, ORY ea Ae ar ea ae oe edt " 
; ‘ a RR ae. ee adel. oR aes ck eee ee ols Mia z sy 
sy 3 vane with © husband * ele oan ere ee is ie ; via ’ 3 eae eticeres . : 
. rb re A ae Poneman) 
/ a Pay Ke 1 * Kins 
; ene . NE Sen Z 
a s a, , ees) ta 
‘ o 2  » @ wh wee os io te 
: Fag Y f ye - — | é > , ar E et ar ? se a: 
‘ : ¥ . seers ae te r _ - 
ml ; ’ ~. : o * a 4 
> > wy ae a. Pe = ; 
g Py ey, . b=: BLUE | EMPTY ; : 2: i 
¥ , - BLADES “ei 32 we. = oe ae 
; : ; <A. é fe Be < . A o 7 oy sa 
, 4 f x 4 . 4 R ’ < . 
wt a ~ as ss - 
a te. = ag) i eN it " S, , eso meee A a 
4 a ‘ * we pgee gers “<4 
a a » ) ap Vet y Me “, - get ee on — “ Ds « ¢@ s Pa - 
 & * . OA an 00 aaa a bs tad * . 
i a‘ : < i Ot ee Cone or: @: Wing + 
; Vs f . = n;! - ote eotes 52 . 
eae, - OS Me y f ¥ } 3 : Sass a : Rie. Bf = 
hp tee er " — vd a oe es ; ; an a aa 
5 a 4 5 ; “ ‘>? = aearse one, : a 
aa pa = ™ r Bean ' - ae F oe ew oso , & ‘ ; - 
$e Te 4 ied eS een eee “Ss a 
ee eS Ret a , “ TT lcs as bs . 5. 4 
eG nf " i " satmbe aebaad i ’ ‘ ‘ é . eore 5 seam” y= ie eee 
eee pie ae y cil re ¥ st 1 ener pe 7 mB : ye -_ 
re id ° a all So ote net we on 7 - £9 eo 
ea en : ; 4 a eo Sa on on Send OO OS oe a ae = ie a 
~ - ‘ n <~- . eo Sn gwen OO : oa Way aie ee 
oe z meee a eee en \ roe re pa Ni 
ater - ews ton © ate gem wwe oS tig ry ~s ES eS ee oe ne —— —— +5 a ban aes 
oe emenemegewnes Cgc eee scene a. Qo Slee PST ae a a . 
She? pees re el —— coe Gon 0 arenry a A OSE OD a gee eo = ae Oo eae avs oo i ee : 
Se =—4 a — a one exp esas Feow gow’ ad am Oe 2 acy. oe *) a ee ns Vat tame On Lane ae: tA ae - ie Prete Sct he acer er ee 
ee ae Oe emeceam ens teen ray ae Se ae ee ee Oe, - . ‘ . j not eet ee ie Ope ee eet oe 
gee? ae Peg 9 eld re nl on Lae phe ee Sm Cone OO nee pg, Peas a ae : } gees moe + fey oot om ae eR ee ess ees 
a es Se oe penn i Te oS Saale? = Seer elena oa ean. A gE ae? se ae rn ttt oO on ea Sa iN ees oh a la Aid eee. is 
See =. ae = wo pena ee ea Se on Pie 4. tae erage 2a ‘ 4 ee ; tie odes Meh D - nat aan — mae 2 sa : Ri Ry 
ee Se ee eg — S8Lig ' Sch ; Sa aig 3 # Orie Ne Wea ht fas epee, es FA ‘ guts ee opener re = diewtp os ts " ye 
pes Smee Be cia ar Cit oe eee eS Coo ase taoe Co, ae, ee 
ae ‘ . Lar Coe sae 8 Se os é ors es ge ie Dian! RAE he ran oS wn tees Bae ie nt de re arts TS = eee 
tag me & " : : ig ke yeaa a oo ae eG ae Bien 4 fee ice = * aa ~ bo er | a: cea, ark aes ye es 
5 : i: : ; ie ye ee a Bs ‘ PY perenne ME Beles neem me AN ser * 
; as ‘ Hy wg as tes bat 2 ‘ £ = Ford Meter Caper F ee te ae ur Gi Eyed > ae 
- aoe theroes some cuocorere = eureocorce aoe 5 otouw — aA “s . . as = ane oe ‘ ; on = hie ft? bes 
be ie ey ¢ oo 1, ans Mi 
a Wise ce : P N Pee ; 
ual | * TIDE WASHE . Z . J ‘ A : 
ree ; ight ie seat 
ala 3 *. Sea" . ™ ‘ nt, alles P : = ee 
ie stiles tagli f no 9 oe eR ee ae . e ae 
: 2 <s PAR eS" a oe: e ae 
ae . “ | pect erg ae oe ge - eB m3 wn nt PA hit epi a 
3 | ‘ y CAN BLEA Bee a 
eo ee ; ry é . f * 4 0s Guan . a 
a ie oa e——" > 2 ‘2 One tm com 5 an) Ranh ey 
ner aie THAN YO rife — rete! 3 
ie e ih Sa aad FS - f og i i v £5 ‘ - - z ad : 
ae ae ah by saa : , rast r ae Tet eo om : ‘ se r® ce inn . : “wiles g 
BSNS Ye cee PP gs * re ts “ en. one paps the . a. : = — cee 
arate ey gee ; /3 oe i Be tan v0“ 5 4 eg rt Maile, Ct onload : 
See ’ A ct Ae te % ; —av . ee peo® : i : e ay ihn hie yy eg 
. ° cm Seeger ne og ¥ > = “a . — * \ ry cr atime! 4 — hyn NT Oe mace ’ 3 
Bi i n ee Pgs“ - iy J es 7 4 40 oY 2 ‘ ‘ PRISE S be m ne BE FR poe gem ° “WN Tee punved Ch 3 “ 
re it ‘He ‘es a %./ “ : oe ae ectinee = “LaNE Cal hy Mi Sesto # 
pore A A a a ae + — SG. are eal Ae a ty 4 w G2 Fe “ - 
3 ( wae Hagan = . - oe mirecte! the acod to bine ; C > sabe i” Me BOIS, se tk Re Fa bog pe laa 
“ith? a } ue Arde 4 mohiane — Bow) ee 
4 eee pe alate | ae ‘ , —-qncept tor statbere ea, a Wor 25 cae hy AAA we Meal Het ty 0 ly i. 7 
= : = 4 grees Be A ates Sod i eg NN A “i WG A the See af < O  epemte ste. thy 
% , ’ Sp " Soe 7 , : . 4 100 Nee Se oc at OO a on Sia: : % - = nN AN bent ad fox Peet ey _ ade 
am “ae : ’ = . j ; ne eats OS 3 eats oe SS ae ge HO A en he gai Oe ee Ey Cie _ ; : } 
a mS ae ere Mie eae te ES Whee co ee oars ee en ven we ee ee ‘i ; ez Sy mr any ‘ va ‘ 
ee we : see j . os St nee Toe 8 eS ce ee : e ao te ' ire a py fag ee 
ee ra if A : el y. cee Ne ee ae om oe satel winate Hin hate Se OT ee eS 
Be cae e sae a 6 j : sa on at oe ge etm em Sim 7 che s00e he te eat in o fone’, (nee ee 
ie eee ’ a es XY By r caseage e1000t0, TOP Ngee ma w mee Oe ie ou a “OSD, stn POO fw tn ; 
dae “ a x ew uy oe ann d om ne 2 caine wen’ Them’ . 408 aoe he am ty Ot hee oe . 
ae ‘ . . - “t : tw ao anno wn oS e ; me . ve hee ny thee anit Ate tt the SY Sg Md Aumys 9 
ea i Bh ag * bs ee y ee peo ae i me Anwrnicse, dra * ge th ne pal Ls . 
oe A praia be Re oe een  - is ahs 4 . me = : 
36 a ce pone 2. ~ << e . o-——... Ao : 
aeayi nai ‘ \ wie ait ww 4 igpredi« Ee SS ‘Ai > . ‘ £ 
: < a, ie ; a ae Dy are 
oe ‘ . \\ a “ 7 wens y Fiat, | oe ME/ Fe ar eis 
\ ; ssh * we x ee oe " A Wet ee 
‘ = > \ ; , } sate « P cia a *, - oe Say 
a8 ores? 7 ms So kind to hands! _ t sean oon enn c200ee CORD" Hl tr ? — > = Se a ee 
i gach. \ ; colors’ coer ——— a “. : Peal 3 7 
Ene ‘> 4 P tor alt washable ae ; ‘ me =e we 3 
cae Oa? . © J ‘ ; eri ey ER ne. j cr _ ; 
eae ( page re wen eens, TESS) CLEAN f ; ; ty eae Eilts 
ieee : Need la on ee ~ ae x } ‘ A va eI) wee me: 
* Seles ‘ e Shae Sree sass to ramet re ae ae : . - A bee ns fs ‘ eas 
a ie ie fees en nn ean i rae hansen oe rele ILDER — Dig tee = id ‘ CS ete 
<i + ; 4 vo toe 18S ae hd th 4 ; 
ae Ces wo anew Tene we rap cate ea ome S vane ane arene sete . é 52 $ 
we er . . — — roe wane . 4 - ” 
pA 4 rene pe ita Cees Seo war Tie Abt Cas 00g Annas 2 
; via ; Cara ey Sa eee Anaveaat keg / ace ’ 
a - oo ie pe adie ; TP toe 
cay or 4 a oe “3 “ay j 
. : 4 aS Fay ly Wie ag ah ae ye Ee i 
- a : 6 a ee “i 4s oo SSN $a as Be ee ‘ igh 
ee, ae ; MS : ie hee ON BP eae nC gS 
* ; * Te gong a ti EE: ua v 2 PR i - ae oes My z hk Pe ag, 
ns gee a § ee ee 6 ey it : ER ugh. + ORS. 
a ais . . 
 — ; 
ae 
een 
es bg 
epee 4 
rh oa =. ae a 3 +5 > ens a * 
4G; Sree . — ae 4 
rae y ‘eee ee, 4 
ae en file it ‘ ' 
ae ie Meee 
yo ae i geo jae lo aa 
x, Sechaete ee ae 
rman ie atte ae Z Aas e 
Pa ee So alll moe 
tere, ee ease .* 
= Teo < Be , 2) ee ia ' 
Pane : a a he ' 
hag ee ae 
ee nee ee Hap is 
a o> ae 
bees i ft eh te ey 
= , Fo ce erg AF ig 
2S eae ‘ aint IES ah 
on er Mime es Sa ae 
eye St Ay foe spe 02; > 7. > bbe jj 
ee: wk 
2h rs ot { 
tie teas | 
Baty 
ee 
Se eee ,’ 
eS ; 
oe 
ee eh Si 
me ea 
es a § 
es ote 
sioj e 
et aes ae 
‘ 
( 
i 
Soo ee t 
‘ 
{ 
ay ies 4 
t 
; 
- te ae 7 j ree 
pel ae Oe, “e : . id “ ae 4 ey tie BP, ae a ES ate ee Che, RO Leg 2 aap ore os A aaa S . OE Milomia i SOT fo eek : ‘ ‘ " ox bE 
5b td v¢« er 5 vs a SE eet Bit auf * poe Paar ‘ “ ied , s <p er * e  eandiy” 3 aa per eS peop, Ww ph ‘ et anaes, 4  £F a oe Fe at ; =: bier ts seat i oe ae 
go va 7 eh ee : 5 = i. pet aa) 3 2 Sa Wid + sae ae t Fee ee PP NEDO DM (Te Mis Seige on ELT Yad eee ay ol eae op ae MoE 4 os ee. ee 
Pa pe Bt ea ‘ y 7 EF ee | . v se wie? oh he Pt 130 
“ a Dam ae yA 4 


" 


| 


Here’s the ranking 


a of the Top Twenty: : 

og Total Advertising Pages ‘ 

P ul ar eo] corunn ves 
MECHANICS i 

- 2—Vogue : : me meee 


Mechanics ci | 5 teed Hevseteep 
leads in anc 
_ advertising pages 


 9—Sunset Magazine 
10—Modern Industr 


ange ng 


a 
a we 
aga FE 

oh ‘ ee 
oP ee 


RS bs: 


& 


4 ~ 


Bat 


-13—House & Garden 
we 14—Progressive Farmer — 
5—Mademoiselle 
6—Farm Journal 


18—Country Gentleman ' 


Tops all monthly magazines in 1952 


POPULAR MECHANICS’ 1,788 pages of ad- 
vertising in 1952 led all other monthly magazines 
in all fields measured by P.I.B. Such a record 
can be due to only one thing—results . . . adver- 
tisers’ satisfaction with the attention and interest 
their products receive in the pages of POPULAR 
MECHANICS. 

Find out for yourself in 753 what so many 
advertisers proved in 752... that you reach more 
men for your advertising dollar in POPULAR 
MECHANICS, 200 East Ontario, Chicago. 


POPULAR 
MECHANICS 


POPULAR MECHANICS ° 200 East Ontario Street ° Chicago, Illinois 


overt 5% million men readers 
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I am certainly not brash enough to 
pick the five best advertising campaigns 
of 1952, but I am imprudent enough to 
pick five campaigns I particularly like 
and set down my reasons for liking them. 

Although 1952 was TV’s great year, it 
was also a year of notable creative think- 
ing among the advertising pages of our 
public prints. 

Last year one little quarter-inch square 
of paper caused more tongue-wagging in 
the advertising business than I have seen 
in years—and that was the bit of ad- 
vertising area approximately one-quarter 
inch square on which was printed the 
eye patch of the man in the Hathaway 
shirt. Just as notable in a larger area 
was the paper on which appeared thou- 
sands of beautiful fairy-like caverns in 
a slice of cake made with Pillsbury Cake 
Mix—which, in my opinion, was the 
most appetizing job that has ever yet 
been put together with the four different 
inks used in our four-color process. A 
fine combination of creative art direction, 
creative photography and creative en- 
graving—not to mention the brisk selling 
copy tucked in around the cake pictures. 

I do not number these two in my choice 
because they have already been much- 
awarded. 

Ohrbach’s—My first choice is Ohrbach’s 
newspaper campaign, particularly the ad- 
vertisement showing the man carrying 
his wife under his arm down to Ohrbach’s, 
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with the headline, “Liberal Trade-in” 
and with the sub-head, “bring in your 
wife and just a few dollars...we will 
give you a new woman.” 

This advertisement, in my catechism, 
is an almost perfect advertisement to ac- 
complish a limited purpose—namely, to 
sell a store philosophy—‘“beautiful things 
for women for very few dollars.” It 
reaches a high point in dramatic whimsy 
—pictorially and verbally—short, sharp, 
pleasant copy. I believe it successfully de- 
posited a semi-institutional message in 
the minds of millions of New Yorkers 
with this one page. 

Good Luck—For one of the best selling 
jobs, I give you a campaign that has no 
pictures at all—Good Luck margarine. 
The reader is led very cleverly and con- 
vincingly from sentence to sentence as 
the writer contends that even the fussiest 
husband cannot tell the difference be- 
tween the flavor of Good Luck margarine 
and the flavor of “you-know-what.” It is 
also very refreshing to have the copy- 
writer emerge from anonymity briefly 
enough to give the testimony of his own 
wife—particularly refreshing to all us 
copywriters who for so many years have 
had so many opinions from the client’s 
wife. 

Zenith Hearing Aid—My third choice is 
the Zenith hearing aid advertising. For 
my money, this is the finest testimonial 
advertising ever written—sincere, honest, 
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and selling. One advertisement, featuring 
Mrs. Eleanor Roosevelt, the Honorable 
Charles Edison and Mr. Rupert Hughes, 
sits there in the magazine simply and 
cleanly—without ad-ey panels or mortices 
or balloons or screaming type, or any 
other form of typographical fireworks— 
and simply says, “These three great 
Americans can afford any type of hearing 
aid at any price. They wear the seventy- 
five dollar Zenith hearing aid.” 

Jell-O—My fourth is the Jell-O cam- 
paign. Here, an archaic and shopworn 
advertising phrase, ‘“now-is-the-time-for- 
our-product,” is revived, given new life 
and selling power by the simple addition 
of a telling picture. The combination work 
together and, with poster-like concise- 
ness, deliver conviction. 

United Jewish Appeal—My fifth choice 
is the United Jewish Appeal campaign. 
All the emotional strings are pulled gent- 
ly but firmly, with steady restraint, to 
accomplish the task of making you give 
away freely that stuff which you fought 
so hard to get. 

Now, I notice that all my choices are 
simple clean-limbed advertisements with- 
out bold-face slugs, overlaid panels, heavy 
display elements or other advertising 
artifices. They look more like messages 
to the public than they do like advertise- 
ments. 

This may have some significance. 
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This morning (February 237d) every one of the 10,000 
visitors to the CANNERS & BROKERS CONVENTION in Chicago 
received his copy of SUPERMARKET NEws right at his hotel. 


THESE CANNERS AND BROKERS are loyal and intensive 
readers of SUPERMARKET NEWS. They don’t want to miss 
this issue just because they happen to be away from home. 

They prefer SUPERMARKET NEWS to all other papers in the 
food field because it is the only real newspaper in the food 
field ; because it prints all the news — the pertinent and 


significant news — first. 


In the March Ist issue they will read all about this convention 
-—an average of two weeks before the rest of the field. We are 
covering the event with a full staff of editors, reporters, and 
correspondents, and a full, two-way wire service. That is why 
SUPERMARKET NEWS is first with the top echelon in the food 
business— the people who move your kind of products by the 
billions of dollars. You can reach the whole $14,000,000,000 
supermarket volume through SUPERMARKET NEWS. 


Advertising forms close Thursday. 
Last minute news printed and mailed Saturday. 


Your ad is always news in SUPERMARKET NEWS. 


These Conventions Will Also Receive Bonus Circulation 


The Supermarket Industry’s Weekly Newspaper 


Supermarket News 


A Fairchild Publication, 7 East 12th Street, New York 3, N.Y. 


“Our Salvation Depends Upon Our Printing The News” 


Women’s Wear Daily Daily News Record Retailing Daily 
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Names of Conventions Date Cities Bonus Circulation 

— March 1-4 | Chicago 2,000 

) orn dhy hmmm March 29-31| Washington 550 

Frozen Food Exposition April 20-23 New York 3,500 

oo — om May 17-21 Sun Valley 550 

a May 24-27 | Cleveland 10,000 
Men's Wear Financial Manual A.A.T.T. Papers Blue Book Directories 


Footwear News 
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‘World Ports’ Joins VAC 


World Ports, Washington busi- | 


ness paper covering the marine 


shipping and marine terminal in- | 


dustries, has subscribed to the cir- 
culation auditing service of Veri- 
fied Audit Circulation Co., Los 
Angeles. 


Royal Typewriter Shifts 2 

G. L. Snider, district manager in 
the Birmingham office, has been 
named general sales manager for 
Royal Typewriter Co. in Montreal. 
He succeeds H. F. Madden, who 
has joined the parent company in 
New York. 


Lad 


PIPELINE TO MILLIONS 


OF AMERICAN CONSUMERS 
all over the world 


Let us show you how to sell this rich market. Send 
for New Market Book—it’s yours for the asking! 


- WASHINGTON 3139 M St. NS 
EW YORK 41 East 42nd St 
HICAGO 203 .N- Wabash Ave 


40, represented by RoW. McCarey, 1015 Chestnut St. 


Also LONDON- FRANKFURT. TOKYO 


*~ 


| Cuicaco, Feb. 17—“The guts of 


Editors Called 
Key to Business 
Papers Sales 


every business publication is its 
/editorial content, and unicss and 
until business publishers are con- 
_vinced that the editor is the hero 
of their story, they’re not going to 
produce the kind of publications 
advertisers simply can't afford to 
stay out of.” 

G. D. Crain Jr., publisher of 
ADVERTISING AGE and Industrial 
Marketing, told this to industrial 
publication ad_ representatives 
gathered at a t. f. Club luncheon 
here Monday. 

Speaking on “How to sell edi- 
|torial service,” Mr. Crain put it 
strongly, saying that “editorial 
service is the one thing which 
gives business publications their 
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excuse for existence, and makes 
them different from any other 
type of medium published.” 


s Mr. Crain cited, as badly needed 
in the field of business publica- 


tions, the Lloyd Hall type of edi- | 


torial analysis provided for gen-| 
eral magazines. Under this plan, | 
the publisher has a running record | 
of the editorial content of his own | 
and competing magazines, broken | 
down qualitatively in terms of. 
individual interests and subjects 
covered by each publication. 

“Circulation alone, in the minds 
of most advertising buyers, isn’t 
enough,” Mr. Crain said. “It has 
to.be the product of editorial serv- 
ice of a definite kind and character 
..Actually, the business papers 
have played into the hands of the 
general media by trying to com- 
pete on the basis of circulation 
alone.” 


es Noting that the “vertical” mag- 
azines are suffering today from 
the advertisers’ tendency to “go 
horizontal” —both through the use 


THE SOUTHAM NEWSPAPERS 
The Ottawa Citizen 
The Hamilton Spectator 
The Winnipeg Tribune 
The Medicine Hat News 
The Calgary Herald 
The Edmonton Journal 


The Vancouver Province 


The Edmonton Journal Building showing the new extensions. 


CANADA’S FASTEST GROWING COMMUNITY 


The growth of 


population of over 158,000 


at 185,196. 


The oil discoveries, of course, 
of oil in the great Leduc sector in 194 
increasing strides. It is now surrounded by 14 producing fields encompassing 
over 2300 wells. From within the Edmonton trading area comes over 95% 


of Canada’s pro 


f 


In keeping with its growth more and more industries are being attracted 
to Edmonton. Three of the more important are engaged in a combined build- 


ing program an 


herta’s most it 


$795,000,000. 


Edmonton has been enormous. 


duction of oil. 


rounting to $85,000,000. 


There is the great mineral wealth in the far north where development in 
many parts of the Northwest Territories is continuing at an ever increasing 


Despite the vast oil and mineral wealth, agriculture continues to be Al- 
1952 production is estimated to be 


The 


nportant industry. 


By any comparison the Edmonton story is one of the most impressive on 
the North American continent. 

The Edmonton Journal is keeping pace with this phenomenal growth, 
Its circulation has increased from 35.559 in 1942 to over 85,000 in 195 
plant has been expanded and new equipment installed to meet the growing 
needs of the prosperous community it serves. No other medium even closely 
approaches the Journal's advertising coverage in Central and Northern Alberta. 


@ Write for a copy of the folder entitled “The Edmonton 
Send your inquiry to Conklin and Wood. 
22 East 40th Street, New York 16, N. Y., or any of 
Atlanta, Los Angeles 


Journal Market.” 
ward, 
their branches at Detroit, Chicago, 
and San Francisco. 


THE EDMONTON JOURNAL 


One of the seven Southam Newspapers of Canada 


The census of 1951 showed a 
up nearly 70% since 1941, Today it is estimated 


are largely responsible. Since the discovery 
7. the city has leapt ahead with ever 


2. Its 
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of general media and the more 
general business magazines—Mr. 
‘Crain said that the cure is edi- 
‘torial promotion which emphasizes 
'the job the business magazine is 
doing in its special market. 

“No general type of publication 
can bear down editorially on the 
‘unique conditions and problems 
‘of specialized groups of business 
'readers,” he stated, “and the edi- 
‘torial which relates to those special 
problems and finds solutions which 
involve the use of various kinds 
of products and materials, is auto- 
matically going to sell the value 
of the market...” 


s As an example of good editorial 
service, Mr. Crain referred to one 
publisher who hired an editor to go 
around the field getting case his- 
tories and pictures showing the 
ways in which materials handling 
equipment actually saved money 
and increased profits for his read- 
ers. 

“The stories published imme- 
diately attracted reader interest 
and attention, and inquiries poured 
in...After this work had been go- 
ing on for a few years, this publi- 
cation had picked up as active ad- 
_vertising accounts every important 
|manufacturer of materials hand- 
|ling equipment suitable for the 
| needs of this particular market. 

“That’s the simple, easy way to 
get business, because it’s based on 
promoting and developing a mar- 
| ket through good editorial service. 
Based on this kind of work, the 
|advertising comes as naturally as 
sunshine after rain.” 


# The Chicago publisher also 
singled out for praise certain busi- 
ness publishers who in their own 
advertising give specific examples 
of the articles and special services 
they are providing for the readers 
within their specific fields. Recog- 
nizing the promotional importance 
of markets, circulations and ad- 
vertising volume, Mr. Crain stated 
that “after all, they are the prod- 
ucts of editorial performance, and 
not the primary elements in good 
business publication advertising. 
It’s editorial impact that makes cir- 
culation mean anything to an ad- 
'vertiser. Numbers of readers are 
important, but the question of what 
happens to them when they pick 
up your publication is even more 
important.” 


® To Mr. Crain, all this adds up 
to the fact that every successful 
business publication needs top- 
flight editorial facilities. The idea 
that an editor is “just a necessary 
evil, someone who provides the 
type to go around the ads,” is 
wrong, he declared. ‘““‘We need edi- 
_tors who are capable of leading 
their fieids, who are looking ahead 
‘and promoting new and _ better 
|ideas, and not just doing a routine 
job.” 


Meanwhile, in Mr. Crain’s view 
every ad representative for a busi- 
|ness publication should know even 
more about editorial policies and 
performance and current drives on 
specific subjects than he does 
about circulation and advertising— 
‘because, he concluded, “there is 
nothing, but nothing, that can dup- 
licate the creative service of a good 
editor working for the benefit of 
his readers in a business market.” 


March 15 Deadline Set for 
Erma Proetz Award Entries 


The 1953 Erma Proetz Award 
competition, sponsored annually 
by the Women’s Advertising Club 
of St. Louis, is open for entries un- 
til March 15. The award is given 
jin memory of Erma Perham 
Proetz, past president of the St. 
Louis ad club, who won the Har- 
i\vard Award for Advertising for 
|three successive years. 
| Entry blanks for the competition, 
/open to women in creative adver- 
/tising work, may be obtained by 
writing Jean Drevett, Gardner Ad- 
| vertising Co., 915 Olive St., St. 
| Louis. 
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|| BAB and BMI Plan 
Joint Clinics on 


Sales, Programming 


New York, Feb. 18—Broadcast | 
Music Inc. and Broadcast Adver- | 
tising Bureau have joined forces | 
to save broadcasters some time. 

Usually BMI holds a series of 
programming clinics throughout 
the country while BAB is staging 
sales clinics for virtually the same 
people. Last year each group con- 
ducted 43 separate meetings. This 
year BAB and BMI have decided 
_ to collaborate. 

The two organizations agreed to 

|combine their program and sales 
A SALTY TALE—Calvert Distillers Corp.,. meetings after consulting state 
New York, is promoting its ‘taste test’ story broadcasters’ associations, which 


by means of the unique salt shaker-table | approved the proposal. 
tent combination which it is distributing to 


restaurants. The shaker contains enough salt, s In a joint statement Carl Haver- | 


for 1 a on ‘ ly 
7 sae ye om Pah — “y lin, president of BMI, and William 
B. Ryan, president of BAB, j-ointed 


ie in 


out: 
“It is impossible to think of sales 


Group Promotes Its 


without thinking of programming, 


or conversely, it is difficult to 
think of programming without 
‘contemplating sales. They go to- 


gether. The basis of successful ra- 


dio management is the thoughtful 


coordination of both programs and 
sales.” 

This year there will be 42 two- 
day sales and program clinics 
sponsored jointly by BMI and 
BAB. The series of meetings will 


/be held in a seven-week period 


starting May 25. 


Melum Named Dreher V. P. 


Jerald H. Melum has been pro- 
moted to a v.p. of Monroe F. Dre- 
her Inc., New York. Mr. Melum 
has been an account executive with 
Dreher since 1949. 


Storer Appoints Wexton Co. 


Storer Broadcasting Co. has ap- 
pointed the Wexton Co., New York, 
to handle its advertising. Storer 
owns and operates 11 radio and 
television stations. Storer is leas- 
ing a five-story building at 118 E. 


1-Way Trailer Rental 
Plan for Travelers 


PHILADELPHIA, Feb. 18—The Na- 
tionwide Trailer Rental System. 
composed of over 200 members in 
more than 250 towns and cities. 
will tell its story of “one-way” 
trailers in the group’s first con- 
sumer magazine campaign. 

The Saturday Evening Post. 
Collier’s and Sunday newspaper 
sections will be used to tell the 
consumer that he can rent an auto 
trailer of various sizes even for a 
cross-country trip and not worry 
about returning it to the company 
it was rented from. 

The headline in the ads will say: 
“One-Way Auto Trailers...Rent 
Here—Leave There.” 

Copy will point out that travel- 
ers or persons moving any dis- 
tance in the country can carry their 
bulky luggage with them. 


@® The trailer rental system, 
founded two years ago by firms 
renting trailers only on a loca! 
basis, will allow lessees to rent 
trailers by the day, week, month or 
just for a trip. 

Thus, a trailer rented in Los 
Angeles to a person traveling to 
Philadelphia, can be dropped off 
at an association member firm in 
Philadelphia. The charge is only 
for the one-way trip. 

Member companies keep tabs on 
their trailers through a postal card 
information system. 

Charles A. White Jr. & Co. is the 
agency for the Nationwide Trailer 
Rental System. 


Names Wildrick & Miller 


Carl Schleicher & Schuell Co., 
Keene, N.H., maker of analytical 
filter papers, has named Wildrick 
& Miller, New York, to handle its 
advertising. 


Jones Promotes Batchelor 
Edward B. Batchelor, account 
executive, has been elected v.p. 
and director of Jones Press Inc., 
Minneapolis advertising printer 
and lithographer. U 


WCCC Appoints Barrett 

Ronald A. Barrett, formeriy with 
WMMW, Meriden, Conn., has 
joined WCCC, Hartford, as a sales 
executive. 
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57th St. in New York. The build- and will be 
ing will be known as Storer House March 1. 
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Market 


The Worcester 
SUNDAY TELEGRAM 
FEATURE PARADE 


@ Locally Edited 


Every issue captures the interest of young and 
old alike — with articles and illustrations tailored 
by feature writers, artists and photographers to 
the reading interests of central Massachusetts 
people. 


@ Letterpress Printed 


Feature Parade is nationally recognized as one 
of the finest letterpress Sunday supplements. 


@ Color Availability 


Feature Parade offers high quality Black and 
White, spot color, two, three and full color 
reproduction. 


@ Complete Coverage 


. of more than 104,000 Worcester Market 
families every Sunday, is unequalled by any other 
Sunday supplement. 


@ Low Cost 


Black and White rates are same as ROP. Color 
rates are unusually low. 


Worcester Telegram-Gazette Circulation: 
Daily 153,234; Sunday 104,542. 


TEST MARKET 
In its Population Group (150,000 to 250,000) 


OWNERS OF RADIO STATION WTAG AND WIAG-FM 


WORCESTER, MASSACHUSETTS 


George F. Booth, Publisher 


MOLONEY, REGAN & SCHMITT, Inc. 


Notionol Representatives 
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necessary evils. 


sonnel picture. 


standing men. 


All phones: CE 6-5353 


“Our 42nd Year” 
TAIL WAG THE DOG? WHY NOT? 


Black and white copy with or without art is the heart of agency 
advertising. Radio, TV, publicity, house organs and merchandising 
are some of the collateral activities too frequently regarded as 


Top radio TV writers,—director-producers can represent the profit 
margin of operations with their knowledge of short cuts on production 
costs, usually enough to surpass their salary. And as specialists, they 
enhance the presentation value and complete the well rounded per- 


For this experience, including slides, film and package unit back- 
ground, a letter or phone call will bring you abstracts of some out- 


GLADER CORPORATION | 


“The Agency’s Agency” 

A Bonded Personnel Service 
Stanley D. Koch, Director Advertising Division 
110 S. Dearborn St. 


Chicago 3, Ill. 


FARM AD MAN 


Here is an unusual opportunity 
for a man with a good farm back- 
ground who also knows good ad- 
vertising, merchandising to farmers, 
and farm media. The job is that of 
the 


assistant account executive on 
agricultural products of a very large 
chemical company. Please send com- 
plete resume only to Robert Buech- 
ner, Batten, Barton, Durstine & Os- 
born, 383 Madison Ave., New York 
7, 4 ¥, 


TRADE PAPERS WANTED 
Chicago group interested in 
purchasing well-established 
national or local trade 
papers. .. any size... any 


field. AA. 


Box 407, ADVERTISING 
AGE, 200 East Illinois St., 
Chicago, IIl. 


Information for Advertisers 


No. 4578. How to Sell the PX and 
Commissary Markets. 


From the Army Times Publish- 
ing Co. comes a useful new data 
booklet, “Key to the Massive Mili- 
tary Market.” Showing how the 
U. S. Armed Forces Exchange- 
Commissary and Ship’s Store Sys- 
tem is the largest chain store op- 
eration in the world, serving 3% 
million customers with a payroll 
of $7 billion, the booklet tells how 
to crack the market, how to sell it, 
and how to keep it sold. 


No. 4579. Selling Hard Goods in 
French Canada, 


“Are You Selling the $100,961,- 
680 Quebec Hardware and Elec- 
trical Appliance Market?” is a new 
folder offered by Le Prix Courant. 
Making the point that French Can- 
ada’s dealers sell in French and 
buy in French, the folder describes 
the market, the circulation and in- 
fluence of the publication, and of- 
fers free translation service for 
advertisers. 


No. 4582. Study of Men’s Apparel 
Market. 

From True comes a comprehen- 
sive new study of its audience as 
a men’s apparel market. Entitled 
“True Male Wardrobe Facts,” the 
survey covers the magazine's audi- 
ence from the standpoint of own- 
ership, frequency of purchase, 
place of purchase, and price paid 
for everything from underwear to 
hats, including garters, gloves, 
jewelry, etc. Data is also given as 
to style, color, and fabric prefer- 
ence for each classification of ap- 
parel. 


Note: Inquiries for the items listed above will not be serviced beyond April 6. 


USE COUPON TO OBTAIN INFORMATION 


No. 4584. Pros and Cons of Burlap 
Bags. 

A new “Burlap Bag Survey,” 
offered by Wisconsin Agriculturist 
& Farmer, provides some interest- 
ing and disparate opinions on the 
subject of burlap. For example, 
35% of the farmers surveyed like 
burlap bags because of their re- 
use value, while 26% dislike them 
because they do not have any re- 
use value. The survey covers their 
other opinions in considerable de- 
tail. 


No. 4585. Survey Shows Many 

Syrup Uses. 

In Iowa, reveals this “Syrup 
Survey” made by Wallaces’ Far- 
mer & Iowa Homestead, folks use 
syrup on cottage cheese, beans, 
pumpkin pie, fruit, aebelskivers 
and scrapple, as well as on pan- 
cakes and waffles. Further, they 
use a lot of it in making candy, 
frostings, and cookies, put it in the 
baby’s formula, and serve it on ice 
cream. They express preferences 
for 17 different brands of syrup. 


No. 4590. Teaching Salesmen to 
Sell. 


“Films for Training Salesmen” is 
a folder offered by Dartnell Corp., 
describing ten training aids cover- 
ing strategy in selling, selling 
against resistance, sales tactics on 
the firing line, etc. Many of these 
were made in 1938 and 1939 when 
salesmen faced a buyers’ market, 
and are described by Dartnell as 
being especially useful in training 
today’s young salesmen who have 
never really encountered genuine 
customer resistance. 
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THE ADVERTISING MARKET PLACE 


Advertising Age, February 23, 1953 


Rates: $1.00 per line,.minimum charge $4.00. Cash with order. Figure all cap 
lines (maxitnim—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for. box number. Deadline Wednesday noon 12 days 
Preceding publication date. Display etassifiéd takes card rate of $12.75 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


HELP WANTED 


ae, ' 
ENGINEERING WRITER to do feature- 


type articles for technical publications. 
Electronic or communications background 
(degree or experience) necessary. An ex- 
cellent opportunity with expanding com- 
mercial communications equipment man- 
ufacturer 20 miles south of San Francisco. 
Send complete resume to Public Relations 
nee. Lenkurt Electric Co., San Carlos, 
al. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS-PLACEMS5NTS 
209 S. State St. Ha 7-2063 Chicago 


ARE YOU THIS 
ADMAN? 


A few years ago with a little capital, an) 


idea and a strong desire to offer a service 
that really served, we started a l-man ad 


agency. Clients liked what we offered. | 


Word got around. Business grew. Today 
we have a much larger operation - and 
growing faster than we anticipated. Not 
only that, we find ourselves in the un- 
happy position of turning down new 
business. Solution: (1) Cut down our 
business to our size. (2) Gear ourselves 
for bigger things. We’ve chosen the latter 
and have already started our expansion 
program. 

We're looking for a chap about 35-40 
who's long on copy but has a working 
knowledge of the other phases of the 
agency business. This fellow will have 
organization as well as creative ability. 
He'll be a hard worker who keeps his eye 
on schedules and deadlines instead of the 
clock. He'll be able to handle our staff 
and impress our clients with his know- 
how and personality. He'll be a man who 
will progress and improve his status reg- 
ularly. 

If you sense a future with this growing 
organization, if you're sure you have 
what it takes, let’s have a full run-down 
of ad experience and salary require- 
ment. 


Write Phil DiNuoscio, 2nd National 
Building, Akron, Ohio. 
BARNARD 


A service for employers and applicants 
in the fields of advertising and publishing. 
Office and Professional. 

CEntral 6-3178 176 W. Adams Street 


ADVERTISING, RESEARCH ASSISTANT 
First rate opportunity for a young man to 
learn sales research, advertising and mer- 
chandising as assistant to director. College 
degree preferred. Young, fast growing 
mfr. selling thru grocery, dept. and va- 
riety stores. 

Write Mr. Behr, Bowes Industries, Inc., 
5537 N. Clark, Chicago 40, Ill 
OPPORTUNITY 
for versatile, experienced copy writer for 
TV, radio, industrial fields-to join 
growing Midwest Agency. Must be crea- 
tive, hard worker. Age: 30 or under. 

State background. Salary open. 


Box 5579, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
PERSONNEL 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


TOP SALES AND 
ADVERTISING EXECUTIVE 


Outstanding Performance for 15 


Successful Years 
Presently Sales and Advertising Di- 
rector for manufacturer, with annual 
sales in excess of $15,000,000, servic- 
ing Sree. jewelry, notion and sundry 
fields—from the wholesale to retail 
level. 

Direct the activity and training of 
men in the field. Personally know 
and sell key wholesaler, drug chain 
and department store accounts na- 
tionally. 

Professional approach to advertis- 
ing, merchandising, packaging and 
promotion — that spells the 
difference tween — good enough 
and outstanding —in any program 
designed to produce sales. 

38 years of age, nice personality, 
excellent talker. 

Seeks affiliation with important 
manufacturer of quality consumer 
products, where the abilities of a 
top executive are appreciated and 
wanted. Presently earning $17,500 


lus. 
. Box 412, ADVERTISING AGE 
801 Second St., New York 17, N. Y. 


DO YOU HAVE 
EXPERIENCE IN 
BEVERAGE 
MERCHANDISING? 


Large mid-western brewery 
offers a fine opportunity for 
man who has gained experi- 
ence either through advertising 
agency work or through field 
work with distributors of a 
nationally advertised beverage. 
In reply state experience in full, 
age and education, family status, 
etc. Write 


Box 411, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ASSISTANT ADVT. MGR. with growing 
la. farm equip. mfr. A natural step for 
that recent grad with some experience 
in copy, graphic arts, production, pub- 
licity placement. Send photo, resume and 
salary req. 

Box 5580, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 

ADV. AGENCY PRODUCTION 

“GIRL FRIDAY” 

Production manager in South Bend agen- 
cy needs woman 
on production detail. 


A career minded, 


POSITIONS WANTED 


PUBLICITY-PUBLIC RELATIONS 
Publicity writer-public relations woman 


| with seven years’ experience in this field 


and in market research wants challeng- 
ing job with responsibility and chance 
for growth. Experience—two years in 
publicity and public relations for na- 
tionally-known appliance companies; li- 
brary and research work for top home 
and garden magazine; director of national 
panel of 500 women. Education—B. S. de- 
gree in Industrial Economics plus 9 hrs. 
graduate credit. 

Box 5584, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 

MEXICO IS THE PLACE FOR ME 

Do you-or a favorite client of yours, 
or your best friend-need a man who 
lives advertising, worked at advertising, 


'and married and prospered in Mexico for 


five years? Who is still in advertising and 
sales promotion but on the ulcer side of 


‘the border. Who is 36, at his peak and 


(30-35) to follow thru | 


responsible woman with some adv. or! 


agency experience will find this a real 
opportunity. Write giving experience, age, 
education, salary requirements. 
Fox, Prell & Dolk Inc., 825 JMS Bidg., 
South Bend, Ind. 

MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, Ill. 


Lamport, | 


hankering for Mexico? Who feels, thinks, 
writes Spanish and talks your language? 
If you, or someone you know and value, 
needs this man, please write, now, to 

Box 5586, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 

FREE LANCE COPYWRITER. Varied ex- 
perience in advertising, direct mail, cata- 
log work. Quick, neat, thorough. Reason- 
able rates. 

Box 5587, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


POINT-OF-SALE 

To experienced sales agent calling on 
large firms we offer opportunity to earn 
good commissions on exclusive, custom- 
printed roll corrugated, sold nationally 
to advertisers on the alert for colorful, ef- 
fective and most economical display ma- 
terial. Write Fuller Displays, Inc., 5-39 
48th Avenue, Long Island City 1, N. Y. 


POSITIONS WANTED 


BUSINESS OPPORTUNITY 


PUBLISHING OPPORTUNITY - Establish- 
ed, fast growing national newsstand mag- 
azine with bright future wishes to borrow 
$10,000 to $20,000 of additional working 
capital. Will give notes plus substantial 
stock interest, or other terms to suit. 
Write for full details. 


Box 5589, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING MAN -7 yrs. with trade 
publication. Production, layout, copy 
and sales experience. Desire connection 
as manager or asst. in advertising or pro- 
motion dept. of industrial firm. 

Box 5581, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


EXPERIENCE FOR SALE 
Account Executive - presently agency 
Vice-President seeks new connection New 
York. Own business over $100,000. In- 
come required low 5 figures. Al Refer- 
ences. Open to offer. 

Rox 5582, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


CREATIVE ART DIRECTOR 
Available at once for executive art posi- 
tion with established agency or industry. 
Highly qualified. Outstanding record. Op- 
portunity and permanency essential. 

Box 5583, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 
ADVERTISING MANAGER 
or assistant with large firm. 8 yrs. crea- 
tive and administrative experience- 
planning, copy, production, layout, sales 
promotion, media, budget. Age, 34, fam- 
ily, vet, college grad. 

Box 5585, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 
TOP NOTCH AGENCY WRITER 
Broad experience in planning and writing 
everything from national advertising to 


Dealer merchandising programs. . .radio, 
speeches, direct mail...booklets, broad- 
sides, catalogs. Prefer farm machinery 


account but background is broad enough 
to include many others. $12,000 Min. 
Box 5588, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


SEASONED AGENCY MAN AVAILABLE 
Vast experience in all phases of agency 
work . . . sales promotion, copy, copy 
chief, senior account executive and vice 
president in charge of branch office of 
nationally known agency. Worked on vari- 
ety of accounts including petroleum, auto- 
motive, etc, Gilt-edged agency and adver- 
tiser references. Prefers connection in 
Chicago, but will relocate. 
oe Box 410, ADVERTISING AGE 

E. 


2 COPYWRITERS 
WANTED BY 
ADVERTISING 
AGENCY 


. . . but no agency ex- 
perience required. In fact, if you're a 
really good writer (and this is essen- 
tial) we’d just as soon you were in 
an advertising department, used to 
following through on your jobs. Five 
to ten years experience preferred. 
We're a first-class, growing Chicago 
agency, so if you’ve been hoping to 
break into the agency field—here’s 
your opportunity. Please write fully; 
our staff knows of this ad. 


Box 413, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Til. 


OFFICE EXPENSES TOO HIGH? 
Share office and _ secretarial service. 
Choice location. 

Box 5549, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Ill. 


MISCELLANEOUS 


CANADA’S BEST MAILING LIST 

200,000 live names on Elliott stencils. 
Call your list broker - TO-DAY 
or Tobe’s - Niagara on the Lake, Canada 
AVAILABLE 
Window display space Lake Shore Drive, 
50,000 cars per day. Ideal for furniture, 
kitchen equipment, etc. 
SONIC FILM RECORDING 

548 Lake Shore Drive Chicago 


ADMAN'S DELIGHT 


Expanding, we want to give 117 admen in 
U. S. franchises as profitable side-line. 
Exclusive, taste-tingling gourmet Pacific 
Northwest seafood delicacies obtainable 
nowhere else. Proved success. Send $1 for 
generous sample (which includes postage 
& packing) and interesting details. 

Box 409, ADVERTISING AGE 
200 E. Illinois St. Chicago, Ul. 


* PACKAGE DESIGNING * 
by an EXPERT 
"AWARD WINNER 
31 years National Exp. 


GUSTAV JENSSEN & STAFF 


P. O. Box 8005 Tampa, Florida 


2 GOOD MEN 


1. Copy-idea-Contact Man 
2. Layout-Art-idea Man 


Each of these men should be 
able to take over accounts and 
come up with ideas that sell. 
In planning and expediting 
single ads or entire campaigns, 
should be self-sufficient, but 
will get 100% cooperation 
from friendly 15-man staff of 
largest agency in industrial 
southern state. Will be addi- 
tions to staff, not replace- 
ments. In or near 25-35 age 
bracket. Salary $5000, group 
insurance, bonus provision. 
Opportunities Grade-A. 
Beautiful city of 100,000. Send 
full story, samples and photo. 


Box 414, ADVERTISING 
AGE, 200 E. Illinois St., Chi- 
cago 11, Ill. 


replies confidential. 


Wanted — Package Goods 
SALES MANAGER 


for Rapid Growing Midwestern Brewery 


Beer experience not necessary. Our man must have the “Know 
How” to lead a sales organization and have the record to prove 
it. Exceptional opportunity for aggressive, ambitious executive 
who is willing to get out and hustle with his men. State full 
details in first letter. Include snapshot and salary expected. All 


Box 408, ADVERTISING AGE 
200 E. Illinois St., Chicago, Il. 
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Graphic Arts Center Has Photoelectric 
Typesetting Machine Which Uses Film 


Campsripce, Mass., Feb. 17—An! tractability of metal is no longer inating hand stripping. 
event in printing compared by a limiting factor in design. Also, 


some scientists to the invention of 
movabie type 500 years ago has 
been announced by the Graphic 
Arts Research Center here. 

It is the perfection of a photo- 
electric type composing machine 
that promises not only to cut com- 
posing costs in every conceivable 
way, but also to free primting from 
the limitations imposed on it by a 
metal type body. In this new proc- 
ess film serves as the type medium. 

The machine was invented by 
two French telephone engineers, 
Rene A. Higonnet and Louis M. 
Moyroud, in their native country 
during World War II. They per- 
fected their discovery at the cen- 
ter’s laboratory here. 


® The most striking feature of the | 
machine is that it replaces 96 mag- 
azines of two-character mats, | 
weighing 4,000 pounds and costing | 
$25,000, with a 1'2-lb. glass disk, 
measuring eight inches in diam-) 
eter. The disks are claimed to have 
indefinite life. Duplicate disks can 
be produced within minutes and 
they can be interchanged by the 
operator in one minute. 

Each disk contains 16 complete 
fonts, which are interchangeable | 
at the push of a button which is) 
within easy reach of the operator. 
Point size is varied by adjusting 
reproduction ratios in the photo- 
graphic process. Twelve choices 
are available in the range from 5 
to 36 points; size also can be varied 
within a single line. 

Thus, with a single disk and an 
augmented typewriter keyboard of 
42 keys, plus an auxiliary set of 
keys for changing fonts and size, 
1,440 separate characters yielding 
17,280 individual combinations are 
at the operator’s disposal, accord- 
ing to the machine’s inventors. 


s The typist—for that is all she 
need be to operate the machine— 
can set type at the rate of her nor- 
mal speed with an electric type- 
writer and can cancel a single false 
letter and correct it, or erase an 
entire line. 

Simple controls offer justifica- 
tion or non justification, centering, 
simultaneous flush left and right 
lines, left or right quadding, and 
fixed spacing of varying widths. 
Characters can be overlapped 
without use of kerned type. 

Line length can be adjusted up 
to seven inches, the width of the 
machine’s film, which is 100’ long 
and can be changed by the opera- 
tor. Lines can be set solid or with 
leading up to 24 points, in incre- 
ments of 4% point. 

The machine has a typewriter 
platen. Carriage return and platen 
advance are accomplished by fin- 
gertip control, and audible signals 
guard against overset. An auto- 
matic backspacer is used to erase 
the overset portion of a line. 


s Good typesetting speed with the 
machine has been estimated at be- 
tween 15 and 20 8x11” pages 
of typed copy per hour. Film can 
be developed as either a positive 
or negative galley, from which 
engravings are then made. 

Regarding the machines’ future, | 
an International Typographical 
Union spokesman asserted that “if 
it lived up to 50% of its notices, it 
would revolutionize the printing) 
industry.”’ Because merely typing | 
proficiency is required to oper- 
ate the photo typesetter, reductions | 
in printing labor costs are envis- 
aged. Also maintenance as well as 
original equipment expenses would 
shrink. The machine’s_ various’ 
units are constructed as sealed ele-| 
ments. 

A new field for type design has 
been opened by the _ invention. 


Since type “matrices” are made by 
in- 


photographic processes, the 


current fonts can be reproduced 
more purely since characters on 
the machine’s disks are made from 


corrected tracings of metal type 


enlarged to almost 500 points. 


® The Graphic Arts’ Research 
Foundation was founded in 1949 
as a non-profit organization to en- 


courage creation of “new, better,’ 


faster and more economical 
graphic arts processes and equip- 
ment through modern technology.” 

Its particular interest is “in 
methods entirely new to printing 
as distinguished from engineer- 
ing merely to speed, improve or 


| better control existing processes.” 


The Higonnet-Moyroud machine is 
its first project. Research costs 
since 1949 have been set at $1,- 
000,000. 

As its second job, the foundation 
is now building automatic page 


_makeup equipment. Working from 
original galleys on film, the unit 
would permit makeup of corrected 
pages by photography, thus elim- 


's Photon Inc. here has been li- 
-censed to manufacture the photo- 
typesetter. In addition to the pilot 
machine, ten others are in produc- 
tion. By the end of this year 75 
machines are expected to be com- 
pleted. Already sixty companies 
have contracted for their rental 
at about $400 per month. 


new typesetter was in composing 
a book, “The Wonderful World of 
Insects,” published by Rinehart & 
Co., New York. 


Queen City Art Heads Elect 
Allen M. Wyman, president of 
Smithson, Wyman & Withenbury, 
Cincinnati agency, has been elected 
president of the Art Directors Club 
of Cincinnati. Other officers elected 
are Robert Hayes, Ralph H. Jones 
'Co., v.p.; Lloyd Smith, Procter & 
Gamble Co., secretary, and Harold 
Fisher, Kroger Co., treasurer. 


| progress, 


“announcement day,” and a 
The first commercial use of the! 


New Ford Tractor Spurs 
Dearborn Motors Drive 


Dearborn Motors Corp., Bir- 
mingham, Mich., national mar- 
keting organization for farm equip- 
ment, has opened a promotional 
program to capitalize on “the first 
entirely new Ford tractor in five 
years.” The first phase, now in 
is aimed at Dearborn’s 
field organization. Traveling road 
shows in 32 cities will demonstrate 
the new tractor and how to use it. 

Dealer ads also are being used 
in local papers, built around an 
full 
ad campaign will be carried 
throughout the year in state and 
regional farm publications, ranging 
from quarter pages to color spreads. 
The Detroit office of Meldrum & 
Fewsmith handles the account. 


To Leonard Sive Associates 

Beulah M. Schott has been ap- 
pointed manager of the mechani- 
cal production department of 
Leonard M. Sive & Associates, 
Cincinnati agency. Mrs. Schott 
formerly was assistant to the ad- 
vertising manager of Palm Beach 
Co. 


Heads ‘World’ Production 


Warren E. Blanding has been 
appointed production manager of 
Traffic World, a publication of 
Traffic Service Corp., Washington. 


AGENCY 
WANTED 
IN 
CHICAGO 


... Which can qualify for 
membership in the National 
Advertising Agency Network, 
and strengthen its client 
services and competitive 
position by allying itself with 
32 willing, cooperative branch 
office affiliates. For complete 
information write: 


OAKLEIGH R. FRENCH, Managing Director 
NATIONAL ADVERTISING AGENCY NETWORK 
4235 Lindell Boulevard 
St. Lovis 8, Missouri 
See NAAN spread, pages 88-89 this issue 


40,000 + Circulation 
in Major Markets 


The Alabama Purchasor 
Birmingham 3, Alabama 
Central New York Purchasor 
Syracuse 1, New York 
The Chicago Purchasor 
Chicago 2, Illinois 
The Cincinnati Purchasor 
Cincinnati 3, Ohio 
Connecticut Purchasor 
Ansonia, Connecticut 
Detroit Purchasor 
Detroit 2, Michigan 
Genesee Valley Buyer 
Rochester, New York 
Heart of America Purchaser 
Kansas City 2, Missouri 
The Hoosier Purchasor 
Indianapolis, Indiana 
The Kentuckiana Purchasor 
Lovisville, Kentucky 
Mid-Continent Purchaser 
Tulsa 1, Oklahoma 
Midwest Purchasing Agent 
Cleveland 13, Ohio 
Oregon Purchasing News 
Portland 4, Oregon 
New England Purchaser 
Boston 10, Mass. 
Pacific Purchasor 
San Francisco 3, Calif. 
The Philadelphia Purchasor 
Philadelphia 2, Pa. 


Southwestern Purchasing Agent 


Los Angeles 14, Calif. 
Southwestern Purchaser 
Dalias 1, Texas 


Being Neighborly is Good Business! 


Local Level Advertising Sells Industrial P.A.’s 


Your sales message in their own purchasing publications is local 
level advertising at its best! Goes to industrial P. A.’s and their 


Purchasing Departments exclusively. Gets “inside” where the buying 


is done for 


are the official organs of industry’s powerful P.A. 


“must” reading for all members—-total over 40,000, mostly in your 


major markets 


sharply defined market selectivity, and 100° industrial “buyer” 
coverage in its area, Choose the right local combination for supporting 


your national distribution, Check this line-up, and write for complete 


information, 


Washington Pur. Agt. & Mfgr. 


Seattle 1, Washington 


\merica’s multi-billion-dollar industrial needs. 


a complete “national package”. Each offers you 


Write for new Brochure with rates and mechanical information 


THE ASSOCIATED PURCHASING PUBLICATIONS 


1213 West 3rd Street, Room 639, Cleveland 13, Ohio 


These 


Associations, 


Partial List of 
Vat'l Advertisers 
Using P.A. Books 


Eaton Manufacturing 

John Roebling'’s Sons 

Wickwire-Spencer 

Tube Turns 

Alcoa 

Osborn Mfg 

Bridgeport Brass 

Chase Brass 

Scovill Mig 

National Screw & Mig 

McLouth Steel 

U. S. Steel 

Jos. T. Ryerson 

Babcock & Wilcox 

Blaw-Knox 

Reliance Elec. & Eng 

Chicago Rawhide 

Hinde & Dauch 

Associated Spring 
Corp. 
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420 North Michigan Avenue Chicago 11, Illinois 


Name? 


me” IF YOU SPEND 


10,000 — 


OR MORE ON DISPLAYS 


tear out this ad and pin it 
to your letterhead for 
full information 


Now, display 

your product 

with deep-drawn 

THIRD DIMENSIONAL 
plastic in gorgeous 
full-color lithography. 
Only Wessel offers 
complete design, 
lithography, and forming, 
all under one roof. ; 
You owe it to yourself to 
find out about the fabulous 


WESSEL TRIOGRAPHIC PROCESS 


Ftanley 
WESSEL 
and, Company 


Woulfe Heads Manz Corp.: 
7 Other Executives Promoted 


Manz Corp., Chicago color print- 
er and engraver, has promoted 


Henry F. Woulfe to president. Mr. 


Woulfe has been 
executive v.p. 
Formerly _ presi- 
dent of the Pep- 
sodent division of 
Lever Bros. Co., 
he succeeds V. 
Regis Lynch, who 
has been ad- 
vanced to chair- 
man of the board, 
a new post. 
, The company’s 
Henry F. Woulfe board has also 
promoted six 
other executives. They are F. J. | 
Bersbach, L. A. Neumann, R. E. | 
Spiel, and M. S. York, all promoted | 
to v.p.s. Harold R. White was | 
named treasurer. Mr. York, in 


addition, was named secretary. 
Norman Joins Guild, Bascom | 


Political Candidates Got Best TV Audience 


Winston Norman, formerly a 
copywriter and account executive 
with Foote, Cone & Belding, San 
Francisco, has joined Guild, Bas- 
com & Bonfigli, San Francisco, as 
copy analyst and research director. 


Household Names Kretschmer 
Iiobert Kretschmer has been ap- 
pointed director of advertising and 
public relations for Househoid Out- 
fitting Co., Scranton, Pa. He for- 
merly was head of Kretschmer 
Advertising Agency, Scranton. 


Du Mont Presents 
More tor You 


Bringing the Nation’s Sixth Largest Market (more than 


550,000 Television Sets) the finest entertainment from four 


Networks 
For 


Best Shows ——— and ——— Best Results 


it’s 


oumon WDTY 


Pittsburgh's ‘J;,:: Television Station 


Harold C. Lund, Gen. Mgr. 


Channel 2 


C of C. Bldg. 


Advertising Age, February 23, 1953 


Tecension Views Or Camauen SPEECHES 


eal 


‘remare marnrs (8 Bee) || 
bcarmm Eg Y 


[ svevsr | Sterampen l ocroeen 


T COSENMOWER - MADISON SQ GARDEN 
U. STEVENSON - BROOKLYN 

2 STEVENS OM - ST 6 OWS V EBENHOWER — 4EW YORK 
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4 SAN FRAMES CO 
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A STEVENSON © BALTIMORE 
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# STEVEMSOM - CHICAGO 
0 »TEVEN SOM - COWMABLS 


€. STEVENS OM - ACLEPTANEE 
- STEVENSON DETROIT 
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F WAM! UNIV. TELEVISION STUOY - CROSLEY BROADCASTING CORP, GANT 


| CAMPAIGN STUDY—This chart shows results of a Miami University study showing 

| peaks of TV viewing during the 1952 presidential campaign. The middle period 

of the campaign, according to the chart, drew the fewest viewers, but many of them 
tuned in for Candidate Nixon’s Los Angeles financial report in September. 


_at End of Campaign, Miami U. Study Shows 


| Oxrorp, O., Feb. 20—Presiden- | The survey also showed that 
tial candidates in 1956 will do well | those who followed the campaign 
|to concentrate their TV fire in on TV were better acquainted with 
the last 10 days of the campaign the issues, the Miami researcher 
|if they are to get the best use out said. He cited the Democratic par- 
/of their TV money, according to ty’s opposition to a federal sales 
|Dr. Joseph C. Seibert, chairman |tax. Of those who saw and heard 
|of the marketing department atthe platform read to the conven- 
|Miami University here. ‘tion, 19% were aware of the par- 
This is one of the initial conclu- ty’s anti-sales tax position, com- 
sions of a six-month survey fi- pared with 12% who were intro- 
/nanced by a $10,000 grant made by duced to the platform in other 
Crosley Broadcasting Corp., Cin-| ways. 
cinnati (AA, July 7, ’52). | Also indicated was the ability 
The Miami study of “the first of TV to project personality traits. 
nationwide television political About four times as many TV 
campaign in history” revealed two viewers believed Pres. Eisenhower 
peaks in campaign TV viewing. to be more sincere than Gov. Ste- 
/venson. In contrast, Gov. Steven- 
2 One TV peak came during the son impressed viewers with his 
party conventions. The other pre- humor and speaking ability, the 
ceded the November election by | survey showed. 
about 10 days, Dr. Seibert said,and| A final report on the Miami 


was sustained until election eve. | study is to be published in June, 
Between the two peaks there! pr. Seibert said. The survey is the 

was a decided let-down in view- third such study made under CBC 

ing interest, and at one time 4a/ grants. 

Stevenson speech attracted an) 

audience of only 5% of the total | 

population sampled. he Boosts Bottfeld, Goulden 
The only exception to this mid-| Philip M. Bottfeld and Winfield 

campaign slump was candidate |C,, Goulden have been named, a, 

Nixon’s Los Angeles speech, Ck- | nowiles New York. Mr. Bottfeld 

plaining his financial problems. eer will handle the French Giewe 
“Mid-summer decline in interest 


a wealth indies ‘er pethe ernment Tourist Office account, 
could well indicate that candidates | has been associate director of pub- 


might more profitably devote their | licity and promotion. Mr. Goulden, 
efforts to personal appearances— | formerly a member of the publi- 
whistle stops—confined to local city department, will be on the 
areas,’ Dr. Seibert stated. | Post cereals account group. 


AMERICA’S 
FIRST 
ENGRAVER 


DAY-NIGHT 


REVERE PHOTO ENGRAVING CO. 
712 FEDERAL STREET, CHICAGO 5, ILL. WA 2-8816-7-8 
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Dean McCarthy Scores Extravagant 


Claims; Willem Tells Ad Opportunities 


_ Fort Wortu, Feb. 17—Advertis- | 
ing’s conscience got a going over 
last week at the annual convention 
of the Southwestern Assn. of Ad- 
vertising Agencies. 

J. E. McCarthy, dean of the col- 
lege of commerce, University of 
Notre Dame, cited “extravagant 
claims” in ads and said there is 
“no conceivable reason, except 
criminal disregard for decency, 
why honest products, honestly pro- 
duced and honestly merchandised, 
should be submitted to the indig- 
nity of being presented to the pub- 
lic tricked out in the trappings of 
a strumpet.” 

Dean McCarthy declared it is up 
to the advertising industry to “cure 
its own ills.” 


| 


} 
| 


# “The balance is overwhelmingly | 
on the credit side,” he said, but he | 
warned that the public’s attitude, 
toward advertising “can only be| 
described as ominous.” 

He cautioned against discounting 
this criticism, pointing out: ‘“When | 
a man is hanged—innocent or) 
guilty—he is just as dead in either 
case.” | 

Mr. McCarthy lambasted claims. 
made for vitamins and chlorophyll, 
calling them “an ignoble sort of 
appeal at best.” Liquor advertising | 
which talks about “gracious liv- 
ing,” he called ‘a crude joke, per-| 
petrated for profit without regard | 
for the disastrous social conse-| 
quences.” 
' 
# John M. Willem, v.p., Leo Bur-| 
nett Co., started to talk to the con- 
vention about “the responsibility 
of the advertising agent as a citi- 
zen,” but the major portion of his 
talk turned out to be a discussion 
of advertising—the need for more 
of it and what it can accomplish | 
in sales. 

For the purpose of emphasis, Mr. 
Willem expressed surprise at recent 
street surveys made by Leo Burn- 
ett which showed that consumer 
brand consciousness was very low. 

These surveys showed, he re- 


ported, that “an average of 52% 
of men and 56% of women can_ 
identify by brand name certain! 
popular items of merchandise” | 
which they wear and use. | 


a Mr. Willem said that even this) 
recognition is a tribute to the effi-| 
ciency of the $7 billion spent in! 
advertising last year. He pointed | 
out that this $7 billion total “rep- | 
resents only 2.15% of the total’ 
value of the gross national prod- 
uct.” 

However, he stressed that these 
results indicate clearly the great) 
area of sales opportunity which 
can still be tapped by advertising. 

The Leo Burnett executive de- 
scribed advertising as a direct pro- | 
ducer of sales, giving the follow-| 
ing examples: 

1. When the I. G. Farben trust) 
was blacklisted during World War 
II, it was no longer possible to ad-| 
vertise and sell aspirin under the! 
name of Cafe Aspirinia in Mexico. 
As a result, the same product was, 
introduced and sold under the 
r.ame of Mejoral. Even though this 
was a new brand name to the 
Mexican consumers, it was _ so 
heavily advertised there was 
scarcely any drop in aspirin sales. 
“Sales were in direct proportion 
to the amount of advertising.” 


s 2. When Coca-Cola’s export 
markets were cut off at the begin- 
ning of the war, the company 
turned toward Latin America. At 
that time orange drinks were pre- 
dominant in Mexico. Within a few 
short years of heavy advertising, 
Coca-Cola was “outselling all the 
orange drinks combined.” When | 
Pepsi-Cola entered the Latin mar-' 


ket, the colas’ share of market ex- 
panded to 80%. “Simply because 
the combined weight of their ad- 
vertising was far beyond anything 
that the generic orange drinks 
were either able or willing to 
equal.” 

3. A manufacturer of a new 
chlorophyll product started out 
with 51% share of market, the re- 
sult of spending 38% of all the ad- 
vertising in the field. A year and 
a half later, “he was spending only 
5% of the total against his product 


| opportunity, and his share of mar- 


ket was down to 10%.” 

4. A few years ago Gillette had 
only 18% share of the razor blade 
market. Then Joe Spang took over 
and “through concentration in me- 
dia of interest to men, and through 
outspending and outmerchandising 
his competition,” he raised Gil- 


lette’s share of market to 55% agencies. 

Mr. Japha, a management con- 
® Media representatives came in Sultant, stressed that “the best ad- 
for a lashing from Arthur Towell, Vvertising people may remain ‘bush 
president of Arthur Towell Inc.,, leaguers’ if they are hampered and 
Madison, Wis., agency. He told the hamstrung by haphazard proce- 
convention the biggest shortcoming dures.” 
of media representatives is their He pointed out that better busi- 
failure to give agencies “aid and mess procedures and more produc- 


advice on how to do a better ad- tion from employes are a “must” | 
vertising job for the client.” today in view of rising costs. An-_ 

Mr. Towell also griped about other aid, he said, can be found in| 
space salesmen who take too much More cooperation and exchange of | 
time, gossip too much, don’t get information through organizations | 
down to business and ask ques- like the NAAN. 
tions like, “Is there anything in 
your shop that could use this 
book?” 

As one example of stupidity, he 
mentioned the case of an indus- 
trial magazine salesman who solic- 
ited business from a “crane” com- 
pany, when in fact the company 
made crayons. 


Brandt to Moloney, Regan 


Carl Brandt, formerly with Cos- | 
mopolitan and the Scripps-How- 
ard Newspapers, has joined the 
sales staff of Moloney, Regan & | 
Schmitt, New York, newspaper. 
representative. 


‘Journal’ Names Jagolinzer 
®» Frank G. Japha, executive meal Oe ee es ay teed Conn., 
retary of the National Advertising| culation icadie, Sak cena tema. 
Agency Network, made a strong) }y a circulation supervisor for the 


plea for better management in! Providence Journal-Bulletin, 
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R&R Promotes Lubar 


Bernard Lubar has been pro- 
moted from assistant director to 
director of radio and TV continu- 


‘ity for Ruthrauff & Ryan, New 


York. 


‘Dakota Farmer’ Moves 

The Dakota Farmer will move 
its offices to the National Bldg., 
Minneapolis, effective March 1. 


“BEST ART on the 
market,” users say 


3000 New Drawings—160 page Handbook for you 


Used by HUNDREDS of top agencies 
THEY SAY: “Best in the business,” 
“It's a gold mine,” “Outstandingly 
superior,” “Best we've ever seen,” 
“Head and shoulders above competitors,” 
“Immense help in our advertising,” 
“Best service on the market’ 


NO SUBSCRIPTION pay only $2 
each as use 

EXCLUSIVE to Listed Agencies and 

“National” (vs. retail) ad Mgrs. 

FREE BROCHURE Write Today! 
(Our 23rd Year of Advertising Art) 


STIVERS STUDIO, 67 Main St., San Francisco 5 


LIKE CALIFORNIA WITHOUT THE 


BILUON DOLLAR VALLEY OF THE BEES 


If you’re going into California completely armed for sales, you'll need 
newspaper coverage in the inland area — the Billion Dollar Valley of the Bees that 
has more buying power than San Francisco and Oakland combined. And the favorite 


newspapers in this area are... M at LATC HY \) El CPAPERS 


NATIONAL REPRESENTATIVES O’MARA & ORMSBEE 
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ming 


Conventions 


*Indicates first listing in this column. 

Feb. 25. Associated Business Publica- | 
tions, annual eastern clinics, Roosevelt 
| Hotel, New York. 
| March 9-11. Advertising Specialty Na- 
| tional Assn., spring advertising specialty | 
| show, Palmer House, Chicago. 
| March 18-20. Assn. of National Adver- 
| tisers, spring meeting, The Homestead, 
| Hot Springs, Va. | 
| March 20-21. Atlanta Advertising In- | 
stitute, fourth annual meeting, Alumni | 
| Memorial Bldg., Emory University, Ga. 
| March 31-April 2. Point of Purchase 
| Advertising Institute, annual meeting and | 
exhibit, Palmer House, Chicago. 
| April 20-23. American Management | 
| Assn., packaging conference and exposi- | 
| tion, Navy Pier, Chicago. 
| April 20-23. National Premium Buyers 
| Exposition, 20th annual, Conrad Hilton | 
| Hotel, Chicago. } 
| April 21-23. American Newspaper Pub- | 
| lishers Assn., annual convention, Waldorf- 
| Astoria, New York. } 
| April 23-25. American Assn. of Ad- 
| vertising Agencies, annual meetings, The | 
Greenbrier, White Sulphur Springs, W. | 
Va. 
April 28-May 1. National Assn. of Ra- 
|dio and Television Broadcasters, 31st 
| annual convention, Biltmore Hotel, Los 
| Angeles. | 
| May 1-3. Associated Business Publica- 
|} tions, annual spring conference, The 
| Homestead, Hot Springs, Va. 
May 3-6. National Newspaper Promo- | 
| tion Assn., annual convention, Fort Shel- 
| by Hotel, Detroit. | 
| May 6-8. Assn. of Canadian Advertis- | 
|ers, Royal York Hotel, Toronto. | 
| May 7. Export Advertising Assn. fifth 
annual international advertising conven- 
tion, Hotel Plaza, New York. 

May 21-23. Southern California Adver- 
tising Agencies Assn., 3rd annual confer- 
ence, Del Coronado Hotel, San Diego. 

May 25-26. Inland Daily Press Assn., 
spring meeting, Congress Hotel, Chicago. 

June 8-10. National Sales Executives | 
Inc., annual convention, Chalfonte-Had- | 
con Hall, Atlantic City. 

*June 10-14. National Business Publica- 
tions, annual meeting, The Broadmoor, 
Colorado Springs, Colo. 

June 14-17. Advertising Federation of | 
America, 49th annual convention, ws 
Hotei, Cleveland. 

June 21-25. Advertising Assn. of ta 
| 
| 


West, annual convention, Fairmont Hotel, 
San Francisco. 

June 22-24. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, Somer- | 
set Hotei, Boston. 

June 22-25. National Industrial Ad- | 
vertisers Assn., annual conference, Hotel | 
William Penn, Pittsburgh, Pa. 

*Aug. 29-Sept. 3. Advertising Specialty 
Institute, advertising specialty show, La- 
Salle Hotel, Chicago. 

Sept. 14-18. Outdoor Advertising Assn. 
of America, 56th annual convention, 
Shamrock Hotel, Houston. 
| Sept. 21-23. Assn. of National Adver- 
tisers, annual meeting, Drake Hotel, Chi- 
| cago. 

*Sept. 27-29. Mail Advertising Service 
Assn. International, annual convention, 
| Hotel Statler, Detroit. 

Oct. 4-8 .Advertising Specialty National 
| Assn., annual convention and Specialty 
| Fair, Palmer House, Chicago. 
| Oct. 5-6. Inland Daily Press Assn., an- 
nual meeting, Hotel LaSalle, Chicago. 
| Oct. 9-10. Pennsylvania Newspaper 
Publishers Assn., 29th annual convention, 
Penn Harris Hotel, Harrisburg. 

Oct. 12-15. Financial Public Relations 


' Assn., 38th annual convention, Sheraton 
Cadillac Hotel, Detroit. 
Oct. 19-20. Boston Conference on Dis- ‘ 
W, tribution, 25th anniversary meeting, Hotel \X hen your product costs important moncy, 
i Statler, Boston. 
ith a mass product, you buy mass markets. Nov. 5-7. Southern Newspaper Publish- | you want the people who have money. Farm 
° — ] rs sn., al pting, § é er- | “a: 
Mid-America is — © maaee market, dominat ed by aan i te ae ae families are near the top. And tops among them are 
farmers. You can’t sell Mid-America without farm nae sei the readers of Capper’s Farmer. They are the most 
eae . ro it ; sae ° ° . ° 
families, nor the magazine that concentrates on me sees ee prosperous farm families in Mid-America, itself the 
them alone! Robert Otto & Co., New York, 


has begun a profit sharing plan richest farm market on earth! 
for its employes. The plan will be 


administered by a three-member 


B advisory committee—one member 
U to be selected by the employes, one 
TS by the company and one by both. 
The agency is sole contributor to 
the fund. 
* 
Emery Manor to Garfield-Linn 
Emery Manor Inc., Chicago real- 
ty operator, has appointed Gar- 
field-Linn, Chicago, to handle ad- 


vertising and sales promotion of 


Ymer the Emery Manor development in 


—<\ Elmhurst, Ill. Extensive use of 
5 \ local, commun.ty and suburban 
Caprge 

35 


—<— 


“8 newspapers is planned, as well as 
; direct mail. 


Appoints Victor Carter 


Libbey-Owens-Ford Glass Co. 
has appointed Victor S. Carter 
district manager of distributor 
sales in the New York office. For- 
merly assistant to the general 
manager of distributor sales in 
Toledo, Mr. Carter replaces L. V. 
Spring, who has retired. 
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Gebbie Press Study | 
Shows House Organs 
Are on the Increase 


New York, Feb. 17—House or- 
sans this year will spend more) 
han $500,000,000 for printing and | 
paper, more than $120,000,000 in. 

( editorial salaries, and an addition- 
al $50,000,000 for indirect serv- 
ices. 

These estimates are based on a 
survey just made by Gebbie Press | 
and indicate that a number of rec- | 
ords will be broken in this field | 

| during 1953. 
Circulation near the end of 1952 
} Was set at about 150,000,600, but 
is expected to zoom to 165,900,000 
| within the next six months, and 
increased paper consumption will 
follow the circulation rise. 
Editorial salaries will be over 
« the ’52 figure. Free lance artists, | 
writers and layout people are do- 
ing 20% more house organ work 
' than they did six months ago. The 
number of syndicates supplying | 
house organs with features, care | 
toons, art work and photographs 
is on the increase. 


PARTY WAGONEERS—The meeting place for clients and agency people at a New 
| York press party to show new line of Astral of Rockleigh refrigerettes is an Astral 
party wagon. The group includes (from left) J. Sherwood Smith, board chairman 
of Calkins & Holden, Carlock, McClinton & Smith; John Anderson, v.p. of Astral 
Industries; Ray Cochran, Astral general manager, and Roger Brown, account ex- 


® Gebbie Press, which specializes 


ecutive with C&H. 


in public relations in the house 


organ field, reports there were 7,- | Self-Service Drug 
000 different house organs at the | 


end of 1952, and predicts that the | Stores Grow, 264 


number will jump to between "| aan d * P t Y 
ed 1n Fas ear 


000 and 10,000 this year. 
Th t significant trend in the | 
ee ered | New York, Feb. 18—The num- 
ber of 100% self-service drug 


field, it says, is top management’s 
growing awareness of the tre- ; : 
mendous potential inherent in a Stores in the U. S. increased from 
372 to 636 in the past year. 
This gain was reported by 


good house organ, as a sales build- 
er, public relations medium, em- | - ee 

ploye morale strengthener, and as_ American Druggist in its second 
a communications tool. annual survey of self-service in 

There will always be a place, the drug trade. 

the report says, for the strictly The three Pacific Coast states— 
internal house organ, but the main Pioneers in the growth of the su- 
emphasis across the nation is be- 
ing placed more and more upon 
the dual purpose of “internal-ex- 
« ternal’ publications. 

Gebbie Press publishes “The 
Nation’s Leading House Maga- 
zines,’ a public relations guide to 
1,400 major company publications, 
and also maintains a house organ 
library as a free reference and edi- 
torial service for editors and pub- 
lic relations people. 


Region 


New England 

Middle Atlantic 

East North Central ... 

| West North Central .... 

South Atlantic 

East South Central .... 

West South Central . 

Mountain 

Pacific sant: 
United States 


Philip Klein Moves Offices 


Philip Klein Advertising, Phila- 
delphia, has moved its offices to 
the University Bldg. 


ing 154 switched from clerk-serv- 


permarket—are also first in self-, 


Drug Stores in U. S., 1952-53 


Source: American Druggist 


j MORE PEOPLE read the Sunday Courier - Express 
than any other paper in Western New York. It’s the 
big buy for mass coverage in this rich, 8-County Market. 


And to tell your message most economically to those 
families with the most money to spend, it’s the Daily 
Courier- Express that gets results. 


BUFFALO 
COURIER-EXPRESS 


Western New York’s Only Morning 

and Sunday Newspaper 
REPRESENTATIVES : 

SCOLARO, MEEKER & SCOTT 


service drug merchandising, ac- 
counting for 40.2% of the 686 to- 
tal. New England has the small- 
est share of the total—3.0%. 


® Other findings in the American 
Druggist survey are: 

1. Completely self-service drug 
stores now represent 1.24% of all 
drug stores, compared to 0.72% 
a year ago. 

2. Of the 264 self-service stores 
added during the past year, 110 
were new operations. The remain- 


ice operations. 
3. In addition to the 100% self- 


PER CENT OF U. S. TOTAL 
All Self-Service 
Drug Stores Drug Stores 
Eorly Early Early Early 
1952 1953 1952 1953 
6.8 6.7 0.8 3.0 
22.2 22.4 2.1 3.3 
20.7 20.4 9.2 9.6 
10.7 10.8 9.7 14.0 
11.0 11.0 4.8 7.9 
5.8 5.8 1 2.5 
99 10.0 5.1 49 
3.7 3.8 12.3 14.6 
9.2 9.1 54.9 40.2 
100 100 100 100 | 


service stores, “there are at least 
7,000 drug stores which can be)! 
called ‘partial self-service’.” 


® American Druggist’s definition | 
of a self-service drug store is| 
“one in which—except for the pre- 


scription, fountain, tobacce de- 
partments—all merchandise is of- 
fered via completely accessible 
fixtures at which customers can 


help themselves.” 

The magazine's survey is based 
on reports from wholesale and 
chain drug executives, officials of 
state pharmaceutical associations 
and boards of pharmacy, and in- 


| dependent druggists 


The table above shows the 


/regional breakdown of self-serv- 


ice and all drug stores in the U.S. 


Fisher Appoints Wines 


James P..Wines, formerly as- 
sistant general director, has been 
named general director of public 
relations and advertising for the 
Fisher Body division of General 
Motors Corp., Detroit. Mr. Wines 
succeeds William S. McLean, who 
is on a leave of absence due to ill- 
ness. 


Spiegel Boosts Three 

Spiegel Inc., Chicago mail order 
house, has made v.p.s of three of 
its divisional managers. They are 
Richard Knowles, chain manager 
of Spiegel J&R Auto Stores, Louis 
E. Rudin, retail furniture manager, 
and David Schwartz. manager of 
Spiegel Fashion Store: 
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FAR 


Wier a product for farmers, you want on-the- 
farm circulation. Not would-be farmers, or half-acre 
farmers, but those with fields to work ... stock to 
raise ... buildings to maintain. Capper’s Farmer 
circulates 90% right on the farm! 


(a 


Pre? 


Reade: Sonn Ay Nae LS ek EOS ty eee me i! 
Sa ee as 2 iF oo a SN oh re Und, ge Pee ene ae a te ee a oe a ww ball hs 
é (ey an” pa a a ES ar ge nn Og Stor ake? ditiwn Ret aa lie ce pee ay in ee 2 <a ) rs iene ee Lf FM ay ear ‘a oe, eae 
i eee “erie Pr) Riga cl ann release Rape Pee gl eet a Deg ak 6 Lek vay Nn Mee Meh pt ist Gammel Meine to AE hs iy, go Tay Pea CI Bee ee dhe ae ae < oe. a? eh oe ee ee 
5 Arey aan! Be A te ae Ute ee ene ee aR oS hee tga ge n\n a era tag Gah Ne OR ears RE Mats ec i goes Ege og rae yyy eee ee a aE ee aL) ee ae ie ie « at 2 
4 6 ey el eee eee ‘ Beet see i tengtst ifs halen + Bayan Gite ant geet Fhe gee pr eictod SAC n Sei en omar Ts mR taken Suche ait kanes a 2) Ti A CNS 9h oo RET te 2 t o00 We tas eee ae - Joell _ ae 
baci | atatales See Bee one 4 ' RANTES I : oS DN one s aha cs. a ea ee ies peg te Ant Sos oe ais eel eae i = Regis! . Be noe Peele: oe Sar e eh ee fg epee nee i ee Cac alan PA Re Rasy. 
owed ee ieee. age Ste am tee (oT bee eos Ege BEA : Ne sk ee eee % Bose, Sa te robes sit greens aie Ss Segre xs ag fy flee I tees grits oo ce ie eine aan i, a Srey es, + has eee ae oe Sa Pens & Seer es oe 
SEOgee Bit Rin Sema Pema le 5 “Cee onl i eg ace rae eae tea i aie : a UT al i Se eer cs Ir ct gs Bi fs Saar Lac eee ieee. Reece. 7 ee peta roan eee ea os mata at Catania “Spe ies5, aia 
. Gdn amma LAN Sea We ie aa Ne ie Tee oe spiiptg si) eel Se hes a0 = eta RE pe pes ha ie Fa ee ae Benn ERR Ie 2 Ee ae ae hens ee es aes Cae at ee Bt As 7 ea aa é ag: ae 
——- — tLe sei iS oot SA ied pie =e Re oe eee Rie Spigot: tea”: bagiiea Re ee Po ; Mee ROMO DE ae Ves a cc etre, 
, aes R stra Fie SENS hc area al Mme ae pileriats “Sara 2 sae : m8 Bd ety am bee CA peer Scr “aaa 
Pn * ; é oe ences Nee os ge fn ae Wy sing ae ee Bit « : see =) Dee Sa ae i Serta a eee ae ee 
, | eRe — é ¥ ’ ae ec. : a aig ee a eae < . ae ee fae ee ee Sie F “A 
, : ~ “is ‘ Pees 2 aS 
Sooke 
= ; 
953 a 
' ee 
: a % : 24 4 ; } . i. * 
7 jh Ts ee - ong a of p .. 
ei ak © ey eer - = ae 7 ae 
s ia = of -2 Bie eae sr ue, = = 4 : al } F 
= : 3 ah, Eien eek, ~~ % roe _) 
ag m ae ees Cea oe orga ar ~ ' : 
 : Fs + : ae _ i. ‘ ; ii o sy a2) , 
an . Me. ¥ A —_— 
ag ‘ & Ww e ; ey . 7 ~ “ae 
= é : Pr % i} & ' x ian 
ge : of eM 7 * ; a 
a J - Pa a Bi et 
<a | ae ; | 
ow ?. ee 
y . » 2 7 a 
ES r les oy? 7a | 
cal \i i if a a c : : ; : 
Ba : aa : 
: Ate Ss is Roc tae psa ee oe me 
ov pli ~ + oan | : 
s: i e : 
Sens 3 fl Bay 5 
Oy on... , EE: 
eS iueer Sea ae. ale | 
a ae a F 
a : es pee: Te. 
_ ee oe pay: ae 
. ait aoe ; ee) ee Fe - 
, an eae “ee : ) 
x oe at aa 
pues é = 
Ry ae <5 | 
r 7 p 7 * &F ; ae | 
a (roe * iz a . 
was oe ; ae oe: : . 
¥ _ Bs Sey | 
; jee of es bis ae gi aie te aE: : 
ea an : We? OL ce = eee SS, 
E pgs a iat 1 ft ules’: |. 7 Nee is Pa wn Aare or 
ce a a: Paes i ccm . 
‘ Bn ng coe rl fu 5 Te Gs eas pea ee Cy ni 2 ett aca ss 2 ; 
OL a eC maa a ene ne As : . eek oe ee a 
; ee Pe ae a en ee 
eo ee Be - eee 
? ' 7 BT Pee Oe ae gk ar eS - ‘ : 2 hie o\sae 
; ee ou ky e Fs oe nh Rae ; ae a, te oe 
: eS hae: £98 Pele eae : Uae he 
Coe) ea e toe aa ek : ; y ts 
: BE ih See eee eee : : Sia a ala i foe 
i: sip xt OR a: ° : = Chai a ge AR ed owe i ee 5 i Ey oe 
. ee g d mi eet eT a a ‘ to a Sm Y ” cee ie 
: et ree en PS eS ae Sad ot Peek 2 err ie ee a : ate es; 
‘ Pa a Pee Ge acs eek Ey Pgh cl |, he 1 ‘ habe 
: ee ere te Piet PEA oe - pe kaha ots : , bet 
ie Oe, ee er ieee 5 ee : ea ~ Pes rain? BS : 
. pee aly os BU RE RS Be ee = ; a ees oo gee ; Ti 7 
- ‘ ‘ . 
co hoon 
ai 4 kK 
“) ' art 
; pier! 
4 7 at She 4 4 ¥ Sa 
' Le A rare Sa SO be es od ae 7 
; a \ tec SR ae ae Cet OER f 
; my at ae 
Bea og A oe ae eee Sait ole Pipe - en ine ents 
on eo eg ere Spee ene See ; a 
oN pa a eS Sear eae Se ieee eEEE Sea ve gery aM 2 CA et ees Na raves gery 
——_——$. $$ | ro es a B Ps oa eee Te ade A See eae 
Ru me Reps se 
. be \* / , vs ik, eae 2.2 . 
= y a, Be gies ree By). et ~~ Gece ayy a, Sie ia 
i; RT | : Sa iE oy PR renee eee deans Gate Aare a 
om ai %, } fe ey ee ee ee eee eee ee ‘ {Sensis 
, Diet ‘ ) phage : bP ara eNO scone iy eae eee 
| ag fe : at eee r . ne : 
‘ Si y wy), ca =e: 
: 5 agente ere a i ar as : 
- hs Sete. i ie os Ea i oe Ip 5 
eter 7. sr eammeaie Bite NR cig aie ca cat a a 
ae eee \D Mee > SD RERL S So a 3 ponds 
Ree Tes : S ieee 4 aaa Eatery : Ba : 
aan a x ee: Be Gc) ena ; 
~ ae ee eee ac oe ia < 4 ee R a= “6 : yal a ; « c ? he 
Ce nnn : wed 
ee: Caleta ee oe o* < - ee See 2 a pees ets 
Se eae ee oe PE Re SCR ener mee oF aba 
ge eet) wee ie em lg e » ae a te i Peet ies Nex 
Spinal ae Boole paces. oe Co cS Gey i. ABR, A. yn ee eres ae a 
pds RNS The gene a | SMR. Ere aaa emt Be cay 
ae kb a Paes he a ) < ae: eee ote s,s Ss ee aaa bate ce 
eg 4 Be eres we A: em cee 
sss aren tn ec nae a he Gad ie eer 
i rita oe ies iene: eo” pe Ten Re ' . i? iat hue 
W aes eek. {Natal r Bp ee: ‘ Yih * 
ad RS is ana ae yy? OM : a airs WA, Seah? Fy Ea ct earn 
es ok aye erie ee oaths is) i) Scaog rn eee pp Oh ae ae Sea 
bi ee ge sirens fetes e” a ae eae ci Role RR tet . 
; be ener aa aoe sk teas pais x Kae, iy Speer ee Ge ere ir tog 
; 1. ys eee ares : re eam Oe erate Eee. 
is r? Be i aie Re cia oy st ee Be 
| rye oo emcees. bi 3S es ycaaae dg ORD Sere sed ds Se i 
eet le pees 1) Ne RE es er eee eee mes Pe es 
? Sere es Fy oe Bart te ae few fy er tera <= x a saci 
ey ee feos, pear. Fh : ie tee te Seg Rails 
| PR A © ames Aas ie tee base 
Se ert grees =! 2 Seng ee Fiasco ae 4p = art tke Cable ao te oe 
Tee ae Let Poe E Seer: eee ae aoe Pe toe 
ae of Beate Reiries i.? so pir lees gre cy ee ‘ Be. oe 
Se a ak Se Riek ae Re fee . Se ene | CI ns Ly a 
. a Sg - rare! Se Z Re eine eae 3 ole tases 
’ Soe ce eo 5 oi las 
. sate ah ~ ante aoe 
co @0e@ re Oy . oo : 
Be Ny Pees Obes \ \ \ ae Sic Riga ieee 5 aes 
, fo Oem Ni a eee aie La AO a ah Seam ale ree a ee 
| Si: : Sie ae 
) ‘ aes ms Cepie, Cer eet CR 
ee ie aia Bar : 
eedecteces . = < : eae — 
iy aS Weds Sie 
: oe Ly, ene agen 
af Gon be tee 
; . i lnwedeetirnews, Leis ee : : 2 es 
Nee oS ee eee’ bd ian a ea 
: Saye Caan a eS hee eke ni, ears Dep ~ et ; SoA orate air cea 
a Sane ee ae Te ira are ee li ire = a ON 0 ait Me Ras ae x eae 
. seers i Teac: i 2s i wees tie pel. ra ie = Ia 2 wg Mes ae BS la ‘i See Sar ran 
Ks eee AT ae ae cs he ee! or ne eal Bese eee a CUBE Sia 
sa a aici 21 Re arene oy, i's RR Gd a ig ae ass Ee 
hi NAR oc pga Rc ce 19 a RR coe Re oo eo eas ee vs aes 
— Sth Bs, ONS Ray “lS aot eo om sit bet 
ian BS i'd Mana ME A Sew, ROSAS SN ae TERRI a «i sees oe 
Me Pi eae ante Ma So's rata ge Sy ks cs oe arene i we, 
ek re 35 oe ae Ae EMM Ae Pens eae MS eae ee fiber CaaeboRs: ke 
aca We ae, Detter cig cee ee a ee Pepa re ae) foe, oe 
: ; re el ae gt Se an ee 
™~, _ on “ : ® ae aan 
Bae , - <i, a auee 
ae 9 } eee 
oe caer Wee 
a y Ss “ Ya pigee S. 
| oe 
me _ 4 ea i 
ee mee 
% = } tee Bo 
<r ‘oror 
Jee ee 
7 ReMi: 
7 SAB 
; p : 
/ 3 ; 
f \ v oe sis ent 
’ 3 Spee ae 
~ 5 PG et 
' ‘ : 9 
:/ li oe 
{ | — ro 
— Ne og 
Si ee 
ari zany 2 OST 
East tee 
UN eee a, 
eee ge 
Bae € 
pat 
a | - 
“a . 7 
4 S : ; 
oP COLOR (a 53) y : 
R P 
: NOW colot daily an . Laan! ; ; ‘ é 
: Full ROP ‘ve your mes- ie *y . ’ o ; 
| nday —*° Oe pact in a eer sy Re vod) gat a 
Su till greatet im ja: ‘ ee ; ne “ ; a wee 
sage ° r. Bs 4 pai igi seaman se ESAS rate a eo a ee 
rful pape PA . cae Met baa SE ACE ane ai er. ater ~ — ae 
. ; . ae ue : Fe rts ee, ; oe 
3 eS Sr ? is, crs Tales eer cs rou é > ea 
= i ey 2 * r ye ne / ape cal pen syn, 
; ; (. r ee age ha sees 5, a 
‘+f “ag a Se Fer 
: ri eh fa ela oe aR fe: : ia? Z ie ; t 1 ae fe 5k = ips 
se i, Cue ee ru, Se ers ® ce ' : : A ‘ om ’ y ‘ ; ; | Say ae ve “i Me aes , rf eae ee 
Ane eh ase « es 5 tcap Uglies AR Hise ee he uae 7" Peete Tat, : Pa eg : \ a4 + a : - erie A ‘ ; ay as Mn fe ee oe fee 
ee US 5 + =. F re patch pied a Se ; Pet yee # ae arts « ‘ 5 r hy saat igs a 5, r f ": as 2 ~ ts : 3 
G Fea Be Bl ee Fy ate Mal Regs Care ns Be glee A ay BE Se cn Re a a See Pe an oo mee Nae oe CO aah A aera Se Cg i Fe ts e hy ove <r ; * he Hee rat iF : oo Meta ret Mae ee 
i ; é ef oy iy mel HALE tine cee Bo yO pe ay ed $5 he Tee eek hg eet, ae err Ts oct, Onan) ay ert oft eee eee cits pants > =D), SF elie soa = y at ae +. oe > cin ee : : 
Meee, x * % es rin egy oS A Miri ty ae: in ; =e, Mike Mel oa ean F. ote AY : bea Sg Fat ore Ses ge Methe a ‘ ieay bath Sy ae. i ade a jee Lh eee a i sete few RE , ; 
OT TR aRaains, SF So EN Shite AST, EF pa Ces eee gee Be Peay AR eg OO - EB hk ee, gh TU Ne SD ATS Pig BO is gee Ee ey ie a er See genu Ly ey ee Ree ha See SE CL yuo Ae Tw Fare. 
oe Gr a oe eS os Coes 3 ee wee = F be : Sac oo AL i Rae 9 Ayia MATS Ras Aig ne ee he ee Pg kL Bees Sa beet Pa) + ie FAS a OR BEER ery Se Ao 
- oo ee ee 2 tan & i F < es : Sa: ‘ Ee Bae sae Mr to fed r roe os Pg a pg OC ed OA Si iden we at wis te a Cale 


138 


'Helco Appoints Len Woolf 
Co., Los Angeles, to handle adver- | 


controls. 


John R. (Jack) O’Meallie, com- 
mercial manager of WTPS, New 


Americas 


FINEST 
photoengraving 
plant 


207 N. MICHIGAN AVE, 


INC. 


CHICAGO 1 


Orleans, has been appointed v.p. 
and general manager of WSMB, 
New Orleans, effective March 1. 


Joins Byrde, Richard & Pound 


Marie Meighan, formeriy with 
Joseph Katz Co., Baltimore, has 
joined Byrde, Richard & Pound, 
New York, as a space and time 
buyer. 


KLAC Names Ross to Sales 


Jon Ross has been named sales 
service representative for radio 
station KLAC, Los Angeles. He 
was formerly an account execu- 
tive with KALI, Pasadena. 


Pabst Sales Promotes Gould 


Pabst Sales Co., Chicago, has 
promoted Milton G. Gould to west 
central division sales manager. Mr. 
Gould has been area sales man- 
|'ager for New York state. 


| 

Edward King Forms Agency 

_ Edward King has formed North- 
eastern Advertising Agency at 
e Smith St., North Providence, 


RESULTS . . 


ring his cash register. He will be ringing up sales for you when your product is 


advertised in THE CITIZEN. . 
CITIZEN-ADVERTISED. 


THE TWO CITIZEN NEWSPAPERS 


in Breseria and Celvesten County 


1,423,726 


. is the only reason . . 


. the retail groceryman must make every dollar 


- + + Naturally, he prefers products that are 


TOTAL OF ALL 
CITIZEN NEWSPAPERS 
7,344,838 


BIGHT CITIZEN NEWSPAPERS 


in Metropoliten Heuston $921,992 


TOTAL OF THREE HOUSTON DAILIES . 


THE HOUSTON CHRONICLE (7 days a week) . . . 2,3 
THE HOUSTON POST (7 doys a week) . . . 1,451,844 


THE HOUSTON PRESS... 
(6 doys a week) 


+ 1,042,030 cenmmemmnia> 


ot the t t il t ed i 
ery lineoge ploc 
opoliton ci sen NewspoPe rs cor 
metr te 


CLUZEIN NEWSPAPERS 


the 
ton, 
ried 55. 2%. 


« « 4,779,981 ommend 


06,107 lines 


lines 
ye 


n the four 


COMPARATIVE RETAIL 
GROCERY LINEAGE 


% Goin 


| 195 


! 1952 Coin i 
4.718.938 7,344,838 2,625,900 35.7% 


Published by MEWS, INC. 
T119 Horvishurg Bivd., Houstes | 


THREE HOUSTON DAILIES 


| 4,629 


“AMERICA’S GREATEST COMMUNITY NEWSPAPERS” 
Telephens WE-1671 or write 


1, Texas 


294 | 4,799,981 | 


170,687 | 3.6% 


ASK YOUR 
HOUSTON BROKER 


Of $0985 OFgen: zation 
ebout the ter corm- 
plet e ce Arar ity 


CITIZEN MEWSPAPERS 


NATIONAL REPRESENTATIVES . . . C. KLOPP, Inc. 


New York 36, N. Y. 
55 West 42nd St. . . LOngacre 4-2888 


Chicago 4, Ill. 


Helco Products Co., Santa Mon-. 
ica, Cal., has appointed Len Woolf | 


tising of Helco regulators, T-| F Food Chains 
blocks and automatic liquid level | — ee 


WSMB Names O'Meallie V. P. | Group Total 
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January Sales of Chain Stores 


224 So. Michigan Ave. . . . WEbster 9-2113 


*Six months: 1952-$16,941,758; 1951- ‘$16, aoe oe Oy 
Twelve months: 1952-$283,243,046; 1951-$ 332 | S. 
©Six months: a Any 080,731; 1951-$47, Be, 416; +13. 

4Twelve months: 1952-$106, 900. 014; 1951-$106, 525, 040; 40. 4. 
Twelve months: 1982. $64,756,077; 1951-$64,853,133; —0.1. 
STwelve months: 1952-$154,306, 919; 1951- $140, 789, 955; 9.6. 
oTwelve monhts: 1952-$62,475,461; 1951-$61,082,288 + as 
hTwelve months: 1952-$128,621, 600 1951- $124,699, 900: a? 1. 
4Six months: 1952-$19,414,864; 1951-$18,475,891; gs 

iEleven months: 1952-$15,262,537; 1951-$11,860,9 428. A 


——_——_ January % Gain 
or Loss 
1953 1952 
ia wad sone ee 517, 15,466, — 
Pe cesntie ssi xopenr nee > 1 e27/981 * 7.363824 +23 
ES reer crs 37,445,190 . 
| atonal = ERE ec ag note vuaad ade Leeeee 115,348,790 106,850,627 + 8.0 
Desh oon bedded Mee ae ee ekee ee $248,938, 331 $226,443,163 + 9.3 
Wail Order 
MED, io ssp wiaer sks sas axe eae $205,483, 356 $185,013,694 +111 
SE ME ee kos ec tncdeceveeecteseny 62,777, 63,912,212 — 18 
i Re eer eee eee nat $268,260,921 $248,925,906 + 7.8 
Dd hains 
Peoples : a Der es Soi ocay clas ithe eral dues $ 4,413, $ 4,113,393 + 7.3 
eee een rrre rrr e 14,825,561 __13,925,829 + 65 
TY A ee eee eee rr $ 19,239,047 $ 18,039,222 + 6.7 
Variety and Miscellaneous 
NS eee oc ey ye eon debs e RNS $ 9,044,971 $ 8,301,489 + 9.0 
Consolidated Retail Stores .............--- 2,205,710 2,237,742 — 1.4 
Serr rer tree 1,812,968 1,601,940 +13.2 
Edison Bros. .... . 4,740,238 4,474,262 + 59 
Fishman, M.H. 588,078 +12.9 
>Grant, W. T. a3 7 628 +11.2 
¢Grayson- pe DE ivceccuecenddaeeees 5,814,525 709 + 81 
SE eer rere 6,425,656 2 oes 576 + 2.5 
olnterstate en EE ts dawdeuakas tanndes 3,888,13! ,970,600 — 2.1 
Kinney, ae rer rere 2,119,000 1,912,000 +10.8 
Rca cap then ocd cendaaeeans 9,044,971 ,301,489 + 9.0 
ED bahacivn sn stancdeucegenes 802,244 878,274 — 8.7 
EE ova wien koe andseanes nedkend 20,611,436 19,146,366 + 7.7 
ee Seas eaeesdse “Caen eee kee 11,350,832 11,479,416 —11 
SS MS ckuws dren eedseseese Seon 4,022,531 ,606,261 +11.5 
I re re eee eae 8,862,345 958,411 +114 
Pr ore rr rrr 6,219,450 6,349,646 — 2.0 
i ls, ap cines oe ree Kee oon eS 3,689,659 3,706,88: — 0.4 
.  » ' Aer r er rrr 8,780,100 8,240,100 + 6.5 
NS br, Kaa Re baa R wade wha tey ,003,7 2,122,193 — 5.6 
aos dedacdi oe he nees caved? 11,301,720 10,533,413 + 7.3 
Ee ere ere irre 3,834,682 3,439,691 +11.5 
EN a ks adn ta wnkdeseekndy erie i 9,555,885 + 0.3 
EE reo ion tle ekws bRReORAS &e 1,238,940 1,119,616 +10.6 
Ce iii ckede atte eeenak 978,104 846, +15.1 
eee cic isianseees ee cea eetew 10,981,000 9,338,000 +17.6 
I EE: occ cass ashes betae nts 1,469,803 1,153,724 +27.4 
TUS, oicicbcdantee¥escccennsons™ 45,617,334 43,284,643 + 5.4 
EPPS rT Cer ETCREY Tree re TTS $212,374,120 $199,517,600 + 6.4 
CN DEED o. dundee seed esesdencuseadd $748,812,419 $692,925,891 + 81 
Twelve months: 1952-$3,068,894,291; 1951-$2,777,277,096; +10.5. 
!Twelve months: 1952-$1,165,945,952; 1951-$1,189,177,944; +2.0 


WCCO.-TV Increases Power 


WCCO-TV, Minneapolis-St. 
Paul, 
radiated power from 28,000 watts 
to 100,000, the maximum per- 


mitted by the FCC. Assn. 


Colorado Bar Assn. to Bezoff 


Ben Bezoff & Co., Denver agen- 
has increased its effective|cy, has been appointed to handle 
the new publicity and advertising 
account of the Colorado State Bar 


GET Keliable Action Fast 
by WESTERN UNION ! 


Use These Nationwide Special Services to Aid 
Merchandising, Speed Distribution, and Cut Costs 


‘Market Surveys -— Fast, efficient way to check consumer atti- 
ate tudes and brand preferences. Call on Western Union for 
local, sectional, or nationwide surveys—conducted by 

3,200 experienced, on-the-ground offices throughout the 


country 


eetribution— Quick, economical distribution and messenger ser- 
vice in all urban markets. Perfect for point-of-sale displays, 
professional sampling to doctors, dentists, druggists and 

an unlimited range of other business promotions. 


Circulation Verification —Western Union verifies your full 
circulation list—quickly, accurately, economically. Tells 
you who reads your publication, his title, purchasing posi- 
tion, buying influence, range of products, accuracy of 

address, and other vital facts 


lic Opinion Polls—Western Union's Opinion Research 

a Polls spot-check publications, radio, and television audi- 
ences, consumer reactions and brand ratings... obtain 
opinions and requirements from professional and industrial 
customers. 


_“@®perator 25 “’— Advertisers who feature “Operator 25” i 

& their local or national campaigns multiply consumer 
response. This service gives customers and sales prospects 
names and addresses of local dealers quickly and conven- 
iently by calling Western Union. A new, effective selling 
aid that means increased sales and lower selling cost. 


for full information and cost estimates— 
just call your nearest office of 


WESTERN UNION 
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World Needs More Trade, Less Aid, Ford 
Tells Inland Daily Press Assn. Meeting 


Cuicaco, Feb. 17—More trade! 
and less aid is what the world—_ 
and the new administration—needs | 
today, according to Henry Ford 
II, president of Ford Motor Co. 

That, Mr. Ford told the annual 
winter meeting of the Inland 
Daily Press Assn. this week, is his 
solution to “some of the problems 
that face us in communicating 
with other people.” 

America “could easily absorb 
another $5 or $6 billion worth of 
goods from abroad each year,” 
Mr. Ford told the midwestern 
newspaper executives, and should 
“step forth boldly” by eliminating 
all tariff and other restrictions. 


® He called for a four-point pro- 
gram to: 

1. Write a new law “encouraging 
the most rapid possible elimina- 
tion of all tariffs,” including the 
Smoot-Hawley tariff and Recipro- 
cal Trade Agreements Act. 

2. Abandon completely the quota 
system, “which is contrary to ev- 
ery principle of free enterprise.” 

3. Abandon the Buy American 
Act, which prohibits federal buy- 
ing of foreign goods unless they 
are priced at least 25% under the 
lowest domestic bid. 

4. Enact promptly a workable 
law for simplifying customs pro- 
cedures. 


# Business men constantly applaud 
competition, Mr. Ford said, and 
accuse foreign countries of lacking 
the spirit of American industry 
—‘“so I just say, let’s practice what 
we preach, where it will do us and 
our allies some real good.” 

While he is not advocating ac- 
tion to benefit others at Ameri- 
ca’s expense, Mr. Ford told the 
association he believes “a consid- 
erable growth” in foreign trade 
“would be a continuing shot in 
the arm for our whole economy.” 

“As far as Ford Motor Co. is 
concerned,” Mr. Ford asserted, “we 
intend to meet foreign competition 
in the market place and not in the 
halls of the Tariff Commission.” 


® If industry adopts his program, 
Mr. Ford also feels it might be a 
considerable shot in the arm to the 
new administration. “Rightly or 
wrongly,” he told the newspaper 
executives, “the American people 
and most foreign peoples feel that 
American business will be a more | 
powerful force in the councils of | 
the new administration. 

“Rightly or wrongly,” he stated, | 
“the Republican party and indus- | 
try are associated in the minds of | 
many people with high tariffs and | 
isolationism.” | 

Therefore, Mr. Ford said, “a par- | 
ticularly great responsibility falls 
upon American industry to give 
the new administration real sup- | 
port in its efforts to strengthen the | 
free world through ‘trade, not | 
aid.’ ” . | 

He admitted some “inefficient | 
outfits may suffer,” but stated “it | 
just doesn’t make sense for you | 
and me to subsidize inefficiency | 
in our economy.” 


# To underscore his meaning, Mr. | 
Ford quoted an industrialist who 
said: “Business thrives on compe- 
tition. Nobody does his best if he 
knows no one is competing with 
him. ..I feel certain we could hold 
our own without any [tariff] wall 
at all. Why not let those countries 
which can produce these things 
better than we, do so?” 

The words, Mr. Ford saiJ, were 
spoken by his grandfather more 
than 20 years ago in opposition 
to the Smoot-Hawley tariff bill. 


# On Monday, first day of the two- 
day meeting, the association hon- 
ored 25 newspapers, published in| 
12 states, for outstanding typogra- 


phy. Top awards went to the Chi-! 


cago Daily News; Post-Crescent, 


Appleton, Wis.; Post-Bulletin, Ro- 
chester, Minn.; News-KHerald, 
Mansfield, Wis., and Missourian, 
Columbia, Mo. 


Chief criticism lodged by the 
judges against the 145 newspapers 
entered in the 14th annual con- 
test was top-heavy front pages and 
inadequate headline display at the 
top of inside pages. 

Also noted by the judges was a 
tendency toward “crowding” on 
pages by using narrow margins in 
an effort to conserve newsprint. 
The crowding, the judges said, was 
emphasized in papers where a dis- 
proportionate amount of adver- 
tising was run on inside pages. 

The judges said this same 
crowding also was in evidence in 
individual ads and they com- 
mented that more attention should 
be given to proper use of white 
space. The most common yault of 


ONCENTRATED #" 
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CAN MAKES A 


SPACE SHIP SHAKER—Wildrick Inc., New York, has a newly designed can (left), 
with the “4 to 1” brand trademark in red on a white background and the rest of 
the can deep purple. The company is offering the rocket ship shaker for 35¢ and 
a wrapper (right) from a con of the grape mix concentrate. Rockmore Co., New 


York, handles the account. 


tions, the judges said, was a ten-| using the same type-faces and 


ads in papers with small circula- | dency to treat them al] the same,!same borders. 
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"YONNE SAYS:— 


MARKETY3\.4. sce ror vourser 


HOW YOU CAN TEST 
METROPOLITAN NEW YORK 
FOR PENNIES 


Ask for complete details . . . also for 
copies of THE BAYONNE TIMES 
weekly grocery store inventories. 


THE BAYONNE TIMES 
BAYONNE, NEW JERSEY 


“Bayonne cannot be sold from the outside” 
NATIONALLY REPRESENTED BY 


BOGNER & MARTIN 


"HOUSE BEAUTIFUL families 
respond quickly.....your trade 
influence is outstanding ” 


eta nner ncaenaaer atin 


WAMSUTTA 
rinest de orrons 
a 


ine 


MAOE IN NEW BEOFORD FOR OVER (00 TEARS 


WAMSUTT 


mewere of corre 


SUPERCALE SHEETS & PILLOW CASES 
New Beororo, MASS. 


Mr. Richard A. Hoefer 


Publisher 


HOUSE BEAUTIFUL Magazine 
572 Madison aveme 
New York 22, New York 


Dear Mr. Yoefer: 


The introduction of our new 
Tone" sheets ana pillow cases 
tion in the bed Linen field, 

for many years by plain white an 


home-makers that our new woven 
were highly decorative and 
fashion note for all fine homes, 


Our job wes to convince 
sheets and pillow cases 


serviceuv 


fter discussion with our adver 
Sokaheene of our plen for carry 
these new goods to our potenti« 
HOUSE BEAUTIFUL for a major effort, 
setting new fashion trends anc 
on a broad scale. We 


ceptance 
families 


le, and a new 


respona Gu 


A MILLS 


he a eee 


"Candy Stripe" and "Frosty 

marxed a unique innova- 
which had been dominated 
d solid color goods. 


tising agency, McCann- 
ing our feeling for 
l customers, we chose 


anted fianediute ac- 
enon HOUSE BEAUTIFUL 
ickly to new ideas and their ac- 


7 weet om ng 


| 


Please reply to 
Room 301 - 305 
Empire State Burlding 
New York 1,N Y 


because we were 


Wamsutta Mills 
President declares 


This is Mr. Joseph H. 
Axelrod, President of 
famous Wamsutta Mills, 
New Bedford, Mass. 


@ delivers most sales action per copy 
@ sells both sides of the counter 


tion influences other consumers. 


As continuous HOUSE SEAUTIEUL oe ieenee 18 pone Mes 
now also that your trade in 2 ’ 
ve Solteve that HOUSE BEAUTIFUL delivers good pros 
pects at low cost. 
Naturally, we will be in for «pace again in 1953. 


Sincere1y, 


rang +R pio 
Joseph H. Axelrod 


President, Wamsutta Mills 
New Bedford, Mass. 


House Beautiful 


572 Madison Avenue, New York 22, N., Y. 


WAMSUTTA has advertised in 
House Beautiful continuously 
since 1936—16 years! More evi- 
dence that it pays to be a regular 
House Beautiful advertiser. 
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Utrecht Fair Names Hoyt 


Charles W. Hoyt Co., New York, 
has been named to handle U. S. 
advertising and publicity for the 
Utrecht, Holland, International 
Trade Fair’s 1953 expositions, the 
first of which will be held March 
17-26. This is the first time Ut- 
recht International has advertised 
the fairs in the U. S. 


Louisville Radio Exec 
Says Misuse of Radio 
Data Is ‘Fantastic’ 


LOUISVILLE, Feb. 18—‘'The root 
of radio’s current problems is a 
badly warped perspective, stem- 


expensive research, whose results 
were in turn fantastically mis- 
_ used.” 

That is the opinion of Victor A. 
Sholis, v.p. and director of WHAS 
‘and WHAS-TV here. And he was 
| all set to express it to the Cincin- 
‘nati Advertising Club last week 

when illness struck him and he 
| had to cancel his talk. 


1 ,500,000 guarantee ; ‘ 
Px, beginning with Sept. ‘53 —no increase in base rate! 
<<y) THIS SEAL UPS SALES! 


how much 
experience? 


How long should a printer’s experience 
be? Like a man’s legs, of course, long 
enough to reach the ground. In our case, 
long enough to have met every problem 
that can be thrown at us, without being 
thrown by the problem. Although it 
seems like yesterday, it’s actually 35 
years since we hung out our first shingle. 
Ah, what these old eyes have seen, the 
countless galleys of type we've set, the 
billions of impressions we’ve made. All 
except the last few galleys of tomorrow’s 
job forgotten, except what we have 


ming primarily from fantastically | 


Misuse of Research 
Lambasted by Sholis 


Further, the well-known radio- 
TV executive was ready with a 
great deal more blunt criticism of 
the misuse of research. 

“It may seem absurdly simple,” 
he was prepared to say, “but I am 
convinced radio’s greatest need is 
to return to sound fundamentals— 
to restore a clear, accurate pers- 
| pective of itself.” 

' His prepared speech continued: 
| “During its first two decades, 
|radio had no statistics to speak 
| of. Still, radio’s lack of circulation 
| statistics didn’t hamper its growth. 
\It performed sensationally, be- 
| cause of its inherent, dynamic 
| force, and the advertisers came in. 
Radio piled up countless thousands 
of sales success 
stories, and it is 
/still doing that 
today. Initially, 
/radio was built 
| upon its phenom- 
/enal ability to 
| draw boxtops. 
“It was proper 
| and logical, how- 
| ever, for radio to 
| progress from the 
| boxtop stage in- 
| to more formal 
| measurements that would add to 
| knowledge about the medium and 
its capabilities. To that end, the 
‘industry became research happy. 
| Through the years, radio has pro- 
duced more statistics, and a greater 
| variety of them, than any other 


Victor Sholis 


| lost sight of by the advertisers, 


Advertising Age, February 23, 19538 


the coincidental rating is incapable 
of measuring the size of the audi- 


ence. The coincidental rating was) 


never produced that could tell you 
how many people, or how many 
homes listened to a program. The 
same coincidental rating results if 


ments. From its first maps of cir- 
cles drawn with a compass—some- 
times with and frequently without 
conscience—radio progressed to 
scientific field intensity measure- 
ments and to correlations of mail 
response with millivolt contours. 


30 people listen for two minutes 


each, or two people listen for 30 
minutes. It represents only man- 
hours of listening, and no amount 
of manipulation can change that 
fact. Using ratings as a nose count 
of listeners or listening homes— 
and then, worse still, projecting 


them to areas not even included in. 


the survey—is a very clear cut 
example of pushing figures beyond 
their capacity. 


ea “More than any other single} 
|factor, the misuse of ratings—co- 


incidental, recall, meters or what 
have you—has warped perspective 


about radio. Instead of providing 
the kind of material that could ad- 
|vance the medium, ratings have 


become a promotional selling de- 
vice pitting station against station 
and network against network. In- 
stead of reminding advertisers of 
the positive advantages of the me- 
dium, it has forced them to think 
about radio in constantly nar- 
rower dimensions—all 
down to the ridiculous minute by 
minute listening. 

“The advertiser’s attention has 
been distracted from the signifi- 
cant aspects of radio. The indis- 


| putable fact that it is the medium | 


| with the largest audiences, the in- 
'disputable fact of its tremendous 
| power to inform, to entertain and, 
| above all, the indisputable fact of 
its power to sell—all this has been 


because the radio industry itself 


advertising medium—perhaps as| forgot it as it waged internecine 
much as all other media put to-| warfare—network against net-| provided a valid basis for com- 


gether. 


work and station against station, 
with ratings as the big weapon. 
_® “Unfortunately, the great mass_ 


the way | 


s “By 1945, at least half a dozen 
different types of maps were in 
general use, and, though each had 
its particular value, there was no 
comparability between them. In 
that year the demand from adver- 
tisers and agencies for a uniform 
measurement of radio coverage 
/reached such proportions that the 
industry signed a blank check for 
$1,250,000. This was given to the 
Broadcast Measurement Bureau 
with instructions to answer the 
problem. BMB was a tri-partite 
organization, governed by adver- 
tisers and agencies, as well as by 
broadcasters. 

“Its only purpose was to produce 
uniform coverage maps of stations 
and networks. The measurement 
made in 1946 was far from perfect, 
as is customary with the first ven- 
ture in any new field of endeavor. 
Its shortcomings were principally 
| of the type, however, that could 
| have been easily corrected as the 
BMB gained experience and got 
the support of more and more 
broadcasters. 


es “BMB suffered from such things 
|'as having a common denominator 
that was too low but did its job of 
producing a coverage map reason- 
ably well. When its county pene- 
tration figures were broken down 
into three very broad levels, 
BMB’s data produced a map of a 
station’s area of influence that was 
fairly reliable. It also achieved 
the objective of uniformity and 


paring stations geographically and 
| in terms of total potentials. 
“But misinterpretation and mis- 


of radio’s research has been dis-|® “On the contrary, the printed | use dogged the first BMB measure- , 
tinguished only for its quantity. |media were intelligent enough to| ment. Although it was not an audi- 
The true function of media re-| scoot off in the completely opposite| ence survey, it was labeled and 
| search is to make the medium easy direction. While we were hacking promoted as if it were. Although 
to understand, and to provide clues | ourselves down to that precious) its figures were not comparable to 


learned from them. All the impressions 
forgotten, too, except the good ones 
we've made on customers by making 
good ones for them. 


carl gorr 
printing company 


1801 W. Byron St., Chicago 13, Ill. * Bittersweet 8-1331 
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_ |tive values when properly used 


_ |of their many inherent limitations. 


Socks & Maley (Area's Only Sunday Newspaper) 


_to its most effective use. Radio’s | 
research has failed utterly to’ 
/achieve either of these objectives. 
| Instead of clarifying, it has con- 
fused. Instead of guiding, it has | 
misled. Instead of strengthening | 
| the advertiser’s convictions about | 
the value of the medium, it has 
undermined his confidence in it. 
“Let me interject here, that I am 
not quarreling with persons con- 


ducting radio research. I respect 


their integrity and ability, and I'm) 


not interested in being drawn into 
their own disputes over methods. 
I just know that the continued 
misuse of their efforts isn’t doing 
the patient much good. 
s “Radio’s research,’ Mr. Sholis 
| observed, “has been concerned 
principally with two basic types of 


| measurements—ratings ‘and cov- | 


| erage. Both have definite construc- 
and interpreted within the scope 


But radio’s major problems have 
arisen because these tools have 
been twisted and corrupted, and 
put to uses far beyond their capa- 
city. 


tially as a guide for program di- 
rectors. It was useful as a broad 
_indication of relative program 
popularity, particularly from the 


standpoint of trends studied over a | 


,long period of time. But, without 
any change in method, it has been 
employed for something quite dif- 
ferent ever since it slipped out of 
the program department and got 
into the hands of salesmen, promo- 
tion departments and buyers. To- 
day these same ratings are being 
flagrantly misused. They are touted 
as accurate and minutely defined 
measurements of the actual size of 
the audience. 


s “Actually, the plain fact is that 


“For example, the coincidental 
- |audience rating was designed ini- 


minute size, they were upping 
their ABC figures by as much as 
10 times. They talked in terms of 
“cumulative audience” and “pass 
along readership,” and _ painted 
pictures of a huge potential audi- 
ence. They pilfered radio’s termi- 
nology and outsold us, even though 
everyone knows it is radio that has 
the biggest audiences. 

“Radio has gone in the same di- 
rection on its coverage measure- 


| ABC figures for magazines and 
newspapers, BMB actually en- 
couraged advertisers and agencies 
to use them that way. BMB’s sub- 
sequent public repudiation of its 
original promotional claims were 
| overlooked and ignored. 


@ “Though the dead cats were fly- 
'ing, the industry tried it again 
with BMB in 1949. Our own sta- 
tion, WHAS, would have none of 
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t. We saw no point to spending | 
‘ight, nine or ten thousand dollars 
ust to confirm the fact that we, 
iad a tower, transmitter and 50,000 | 
watts of power on a 1-A clear 
‘hannel. Any time buyer was wel- 
‘ome to come down to see for him- 
self—and we'd have entertained 
nim to boot... 

“When BMB’s data was placed 
into circulation, the same misuse 
and the same misinterpretation be- 
came rampant so, eventually, BMB 
went bankrupt. 

“It would seem that having been 
twice burned, the industry would 
have looked for new approaches. 
Not radio. It came back for more.” 


® At this poin., Mr. Sholis was 
ready to ask the Cincinnati admen 
for permission to quote from “a 
small talk I made last July at a 
rally of Columbia Broadcasting 
System affiliates. It gives me a 
little stature as a prophet—which 
should help your program commit- 
tee defend itself—and it also hap- 
pens to be pertinent.” 

He pointed out that he had told 
the CBS affiliates that radio can 
never have an Audit Bureau of 
Circulations for itself. He said then 
that radio had tried two uniform 
national coverage measurements, 
without any success. And last sum- 
mer, he said, radio had two cov- 
erage measurements, one spon- 
sored by CBS and the other by 
National Broadcasting Co. ‘Each 
is studiously designed to measure 
the same thing, only with a guar- 
antee that the figures will not 
match.” 


® “Needless to say, WHAS did not 
subscribe to either study,” Mr. 
Sholis’ Cincinnati text continued, 
“so I know not what they indicate 
for our station. But along with 
me, you’ve probably heard the 
groans that have come up from 
various quarters of the broadcast- 
ing world over the results. I think 
the situation is serious, because 
again distortion and misrepresen- 
tation of the data seem forth- 
coming.” 

At this point, Mr. Sholis quoted 
from a recent ADVERTISING AGE 


editorial as follows: 

Everything else may change, but one 
thing goes on forever. Confusion and dis- 
pute seem inseparably linked with radio 
research, and the more research, the more 
dispute and confusion. The latest has 
developed from two new studies—those 
of Standard Audit & Measurement Serv- 
ice, and Nielsen Coverage Service. Now 
their reports have been issued, and to 
the surprise of practically no one who 
has ever discussed a radio statistic, they 
disagree markedly. Nielsen’s are more 
“optimistic’’ while those of Ken Baker of 
Standard Audit are more Laat 


® Mr. Sholis voiced concern that! 
the new coverage measurements | 
will be misused as were their 
predecessors. He said “the signs) 
are already evident that they will. 
The same report labels its data) 
‘audience.’ Nielsen calls its figures | 
‘circulation.’ Inevitably, they will | 
be compared with the old BMB, | 
and significance will be read into 
increases or decreases in ‘listener-| 
ship.’ Finally, unless broadcasters, | 
agencies and advertisers devote) 
the necessary time to understand 
the studies, and then only use them | 
within their limitation, a great 
medium will again be impaled on| 
its own statistics. 

“You know some day this mad- 
ness must wear off. Here is radio 
—a medium so penetrating that 
measurement of homes that don’t 
have a set, or of the people who 
don’t listen to it, has long repre- 
sented a negligible fraction of the 
consumer market. And here, our 
population is growing, our number 
of homes is increasing and mil- 
lions of radio sets are being sold 
annually. Two, three and four-set 
homes are all around us. Autos 
with radios run in the tens of mil- 
lions. 


es “Yet, on all sides, we're being 


any more. Thank heaven this won- 
derful nonsense hasn't reached the 
ears of most listeners. Apparently, 
it hasn’t even reached the editors 
of the New York Times. Several 
weeks ago a _ strike developed 
against a wholesaler handling part. 
of that newspaper’s circulation. 
Guess what the editors did? They 
printed a box on their front page 
telling their readers that informa- 
tion on how to get their news- 
papers would be broadcast on the 
radio. There’s a newspaper that 
knows how to get a job done. It 
bought announcements on four 
New York radio stations. 

“Now, of course, some of the 
time that has been devoted to radio 
listening is being spent in front. 
of the TV screen. Part of the total 
audience of radio is enjoying the 
other great medium for varying 
lengths of time. I don’t believe that 
it would serve an advertiser well 
if he becomes so preoccupied with 
what listeners are gone, that he 
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overlooks the huge audience still 
available to him. Unfortunately, 
we of the radio industry make it 
difficult for him to retain the 
proper perspective by our passion 
for ratings. 


s “After all, reading time devoted 


to newspapers—morning and after-_ 


noon—has also been reduced. The 
same is not only true of magazine 
reading, but in addition, most of 
them have lost circulation. The 
important thing is that they will 
represent a good buy. Radio does, 


too, as will become evident as soon | 
< aS we eliminate the confusion and 


look once more upon the sound 
fundamentals inherent in this me- 
dium. 

“T have talked only about radio, 
merely because today it is radio 
that is bearing the brunt of our 
industry-wide indiscretion. But I 
am also director of a television 
station, and I am equally con- 
cerned about its future. In tele- 
vision we are repeating all of ra- 


dio’s mistakes—only doing it 
faster. After all, we do have 30 
years of experience to help us. 
Television, too, has the same 
ratings and the same coverage 
measurements. They are equally 


|misused, misinterpreted and cor-| 


rupted. Thus far, TV has zoomed 
along, but the honeymoon will 
wear off. 


s “Now before we contemplate 


mass suicide, let me say I think all 
is not lost. I told you at the out- 
set I believe radio suffers most 
from warped perspective. There 
are others who agree with me, and 
jointly we are doing something 
_about providing a fresh perspec- 
| tive,” the broadcaster continued. 
Here Mr. Sholis referred to a 
“measurement of radio in a new 
dimension” (AA, Dec. 8) that Al- 
fred Politz is conducting under the 
‘auspices of WHAS; WBEN, Buf- 
faio; WGAR, Cleveland; WJR, De- 
| troit; WDAF, Kansas City; WTMJ, 


| Milwaukee, and WGY, Schenec- 


LINEUP NOW 


| LOVE LUCY 
BURNS & ALLEN 
ARTHUR GODFREY 
OZZIE & HARRIET 
STUDIO ONE 
WRESTLING 

FROM HOLLYWOOD 
HOPALONG CASSIDY 
AMOS ‘N’ ANDY 
HOLIDAY IN HAWAII 
BOSTON BLACKIE 
ALL STAR REVUE 
FRED WARING 
YOUR SHOW OF SHOWS 
MARTIN KANE 
RACKET SQUAD 
JEFF JONES 
HANK McCUNE 
JACK BENNY 
ABBOTT & COSTELLO 


HERE'S THE OUTSTANDING 


ON KGMB-TV 


PAN AMERICAN 

WORLD NEWS 
FOUR-STAR PLAYHOUSE 
DENNIS DAY 
TIME FOR BEANY 
PLAYHOUSE OF STARS 
KIT CARSON 
THE UNEXPECTED 
BIFF BAKER 
TERRY & THE PIRATES 
BLUE FLAME THEATRE 
PAUL WHITEMAN’S 

TV TEEN CLUB 
GENE AUTRY 
YOU ASKED FOR IT 
TOOTSIE HIPPODROME 
RANGE RIDER 
KIERAN’S KALEIDOSCOPE 
TONIGHT IN HONOLULU 
POPO, THE WEATHER MAN 


FREE AND PETERS can 


Choice times are going fast! 


Call them today. 


still obtain one for you. 


CHANNEL 9 


CBS . 


=KGOMb-TV-==> 


NBC * 


ABC 


INTERNATIONAL SETTING—To show that its Sir John Schenley 
is preferred in many lands, Schenley Distributors Inc., via Batten, 
Barton, Durstine & Osborn, is setting up displays az ct right above 
using foreign travel posters. At left, H. Lawrence Laupheimer 
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ager of Schenley. 
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(pointing finger), national merchandising manager for Schenley, 
and Anne Kostant of the advertising department, stage a pre- 
view of a display for Jack Welsch, assistant national sales man- 


tady. Results will be released this | 
| spring, it was stated. 


s Emphasis was placed on the way 
in which this study differs from 
radio’s past research—in TV as 
well as non-TV areas: 


1. It is a measurement of the 
medium as a whole and as such 
will be valuable to stations, ad-. 


vertisers and agencies. The seven) 


stations paying for it will get no 
special benefit from the study. 

2. It is not concerned with “su- 
perficialities’; this study is ex- 
pected to develop evidence of how 
radio reaches its audiences and 
how people react to radio. 

3. It will not compete with cur- 
_rent measurements of stations, and 
program comparisons will not be 
made. 

Mr. Sholis warned that the road 
to survival in radio will be “lit- 
tered with casualties” in the man- 
ner of the “shakedown among 
newspapers in the ’30s.” He ex- 
pects the “good stations” to sur- 
vive as did the “good newspapers.” 


'@ After the fog of misleading re- 
search has been dispelled, Mr. 
Sholis sees advertisers buying ra- 
dio on the basis of sound funda- 
mentals. Sponsors, he said, will 
weigh a station in terms of such 
things as: 

1. The yardsticks of “character,” 
long since applied to printed media 
and not measurable with a sta- 
tistic. 

2. Programming performance. 

3. What kind of advertising does 
the station accept? The advertiser 
“will want to know whether his 
product is back to back with a 
Christmas tree ornament offer that 
brings down the outraged wrath 
of listener and better business bu- 
reau alike, with a boy peddler 
urging upon other kids the econo- 
mical virtures of the hospital-size 
bottle of magic elixir whose al- 
coholic content is only slightly less 
than that of Olympia’s celebrated 
compound [or] with a commercial 
that violates good taste and a 
listener’s patience.” 

4. Cost. Is the price one that re- 
flects radio’s true value and is it 
the same for all advertisers? 


Spring Air Appoints Zarish 

Spring Air Co., Chicago, sales 
and merchandising company for 
40 bedding manufacturers, has ap- 
pointed Joseph F. Zarish execu- 
tive director, effective March 1. 
|Mr. Zarish, a specialist in mar- 
| keting of bedding, will direct sales, 
‘advertising, merchandising, sales 
promotion and public relations of 
ali Spring Air plants. 


LaRosa in Lenten Promotion 


V. La Rosa & Sons Inc., Brook- 
lyn maker of macaroni products, 
has started a heavy Lenten cam- 
paign, using newspapers and radio 
spots featuring the low-calory and 
high-protein content of La Rosa 
products. Kiesewetter Associates, 


_New York, is the agency. 


Blue Jay Uses Keystone 


Blue Jay Products division of 
Kendall Co., Chicago, will use 309 
stations of the Keystone Broad- 
casting System for a one-minute 
spot radio campaign, starting Feb. 
23. Each of the selected stations 
will air five spots a week for 13 or 


'26 weeks. Leo Burnett Co. is the 


agency. 


Swanson Renames FitzGerald 


FitzGerald Inc., Providence, has 
been appointed to handle a news- 
paper campaign for G. Fred Swan- 
son Ine., Providence, a _ re-acti- 
vated account on combination 
storm doors and windows. 


HOBM Handles British Fair 


Hewitt, Ogilvy, Benson & Math- 
er, London, is handling promotion 
for the 1953 British Industries Fair 
which will be held April 27-May 
8 in Birmingham and _ London, 
England. 


Names Brassard Agency 


Brassard Advertising, Provi- 
dence, has been appointed to han- 
dle advertising for Eastern Shows 
Inc., Providence, formed to pro- 
mote sports, flower, business, trade 
and other shows. 


WTVI Joins DuMont Network 


WTVI, which will start televis- 
ing in St. Louis about May 15, has 
affiliated with the DuMont Tele- 
vision Network. It will replace 
KSD-TV for the network in St. 
Louis. 


Chain Names Jimmy Fritz 
McDaniel’s Markets, Southern 
California food store chain, has 
named Jimmy Fritz & Associates, 
Hollywood, as its agency. 


Moves Vancouver Office 

Cockfield, Brown & Co. has 
moved its Vancouver office to 
1164 Melville St. 


a2 aunt 


* Follow the example of these 


check your pretest in 
key city store-panels 


Cc AN T ON 


national advertisers. They have 


Burgoyne test the strength of their 
appeals in today’s changeable market. 


* Burgoyne’s store panels can tell 
you also in advance the probable suc- 


cess you can expect from 


new product, package, price or 


promotion. 


* In one or more of these represent- 
ative test cities, actual movement of 
your product and your competitors 
gives Management the facts it wants. 


* Tell us what you want pretested. 


@ The 105,001 families make 
The Canton Market a favorite 
trial-balloon spot for new sales 
ideas. 


@ Over 200 diversified plants 
in Stark County .. . nearly 
60,000 workers get a payroll 
of $217 million plus. 

your 

@ The five county farming 
area has few peers in Ohio 
and the U. S. for productivity. 


@ A measure of your sales 
possibilities is Canton families’ 
average net effective buying 


income of $6,039 . . . 22.5% 
above the U. S. average. 


@ One newspaper . . . the 
REPOSITORY . . . covers the 
Canton market with 99% city 
zone coverage . - 96.4% 
home delivered. 


Burgoyne Grocery éx Drug Sides 


FIRST NATIONAL BANK BUILDING ° 


CINCINNATI 2 


Adv 
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Morrell Buys into 
Garroway Show for 
Red Heart Campaign 


Ottumwa, Ia., Feb. 17—John 
Morrell & Co., meat-packing maker 
of Red Heart dog food, has bought | 
a five-minute segment of the 
Dave Garroway NBC program, 
“Today.” 

Thirty-nine TV _ stations will 
carry the program for 26 weeks, 
starting March 5. The Morrell seg- 
ment will be used to sell Red 
Heart each Thursday and Friday 
morning. 

In an accompanying promotion, 
five magazines—Better Homes & 
Gardens, Family Circle, Life, 
Western Family and Woman’s Day 
—will be used. In ads breaking in 
March and on the first Garroway 
program, the company will make | 
a special offer of six packets of 
Vaughan’s flower seeds for 15¢ 
and three Red Heart dog food 
labels. The ads place the cata- 
log value of the seeds at $1.35. 

Other ad copy points up the 
comparatively recent change in 
Red Heart’s “three flavors.” For- 
merly beef, fish, and cheese, they 
are now beef, fish, and liver. 

N. W. Ayer & Son is the agency. 


Bosco to Ruthrauff & Ryan | 


Effective April 1, all advertising | 
for Bosco Co., New York, maker of | 
fortified chocolate syrup, will be 
handled by Ruthrauff & Ryan, 
New York. Detailed plans have | 
not been announced, but exten- 
Sive participation in children’s TV 
programs and TV spots around 
such programs in all local markets 
is planned. In non-TV areas spot 
announcements and participation 
in children’s programs on radio 
will be used. Robert W. Orr & As- 
sociates is the previous agency. 


Set ‘Inside Advertising Week’ 


The third annual “Inside Adver- 
tising Week,” sponsored by the 
Assn. of Advertising Men, will be 
held April 12-17. For the occasion, 
50 outstanding college seniors are 
invited to New York to go “inside | 
advertising” for a week of tours,| 
conferences, lunches and dinners. | 
Leading companies and organiza-| 
tions participate, covering all. 
phases of advertising. Chairman 
of the week’s activities is Henry. 
Hoke Jr. Edgar V. Hall, AAM| 
president, is co-chairman. | 


Dixie Industry Editors Elect | 


Joe W. Parris, editor of “Bright | 
Spots,” a publication of Georgia | 
Power Co., Atlanta, has  been' 
elected president of the Atlanta. 
chapter of the Southern Industrial 
Editors Assn. Other officers elected 
are Richard E. Hodges Jr., Liller, | 
Neal & Battle, Atlanta agency, v.p.., | 
and Frances Black, editor of “Or- | 
kin Talkin,’ publication of Orkin 
Exterminating Co., 
treasurer. 


British Issue Press Guide 


Benn Bros. Ltd., London, Eng- | 
land, publisher, has brought out | 
the 1953 edition of “The Newspa- 
per Press Directory.” Containing | 
comprehensive information about) 
the British and overseas press, it | 
records details of 164 British daily | 
and Sunday newspapers, 1,369 
weekly newspapers, 3,844 peri- 
odicals, and 1,060 directories and 
year books. The volume sells for 
two guineas. Benn Bros. is lo- 
cated at 154 Fleet St., London, 
EB. &. © 


Kahmann Promoted to A.M. 

Cecil P. (Tony) Kahmann has 
been promoted to advertising man- 
ager of Cresta Blanca wine by 
CVA Corp., New York (Schenley 
Industries Inc.). Mr. Kahmann has 
been acting advertising manager 
for the past six months, and for 
four years he was assistant adver- 
tising manager of CVA. 


Joins Gardner Advertising 
Charles J. Allen, formerly sales 
service manager of Kroger Co., 
Cincinnati, has joined Gardner 
Advertising Co., St. Louis, as v.p. 


Honolulu Station Adds Two 
William Rose and Oliver Kirk- 
land have been named account ex- 
ecutives of television station 
KONA, Honolulu. Mr. Rose for- 
merly was a space salesman for 
the Star Bulletin, Honolulu; Mr. 
Kirkland formerly was advertising 
manager of a group of weekly 
newspapers in Marin County, Cal. 


Kenwood Mills Boosts Eager 
Paul Eager has been promoted to 
general merchandise manager of 
Kenwood Mills Inc., Albany. Mr. 
Eager was a merchandising con- 
sultant for a year prior to his ap- 


Swift'ning Labe!, 
Checklist Bring 
2nd Pound Free 


Cuicaco, Feb. 18—In a new sales 
program for Swift’ning, Swift & 
Co. will trade a one-pound can of 
| the vegetable shortening fur spe- 
\cified information on the custom- 
|er’s success in using it. 
| The housewife is invited to buy 
/and sample a can of Swift’ning 
'and compare it with any shorten- 


pointment on the company’s staff.| ing previously used. She then 
In his new post, he will coordinate sends Swift the paper disc from 
the activities of the blanket and the can together with a checklist 


secretary- 


in charge of the agency’s merchan- 
dising department. 


the fabrics sales divisions. 


Rippey Elects Whitney 

Robert C. Whitney has been 
elected a partner with Arthur G. 
Rippey & Co., Denver agency. He 


|has been an account executive 


with Rippey since 1949. 


Lois Kibler Designs Bows 


Designs by Lois Kibler, New 


| York, a new costume design serv- : | 
ice for TV shows, has opened of- ans Day. The offer will also be | 
agency. 


fices at 524 W. 46th St. 


on which she has marked the re- 
isults of her findings. Swift, in 
‘turn, will ship her another one- 
pound can of Swift’ning at no cost. 


® Swift will kick off the promo- 
tion with two-color pages in 
March issues of Better Homes & 
Gardens, Better Living, Every- 
woman’s, Family Circle and Wom- 


advertised in two-color 1,000-line 
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, Colonia to Weiss & Geller 


Colonia Inc., New York toiletry 
importer and distributor, has 
named Weiss & Geller as its agen- 
cy. 


YOU are invited to 


Sample 


Wwiftni 


ef,f « %* 
Swifthing AGENCY 
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SOHN s 


Or exten cose 2S 


ss EF | 


Skee, A 
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... Which can qualify for 
membership in the National 
Advertising Agency Network, 
and strengthen its client 
services and competitive 
position by allying itself with 


~ 


32 willing, cooperative branch 
office affiliates. For complete 
information write: 


ads in newspapers, and by radio_ 
on the “Breakfast Club” (ABC). 
The checklists will be included 
in the ads, and will also be pro- 
videa to retailers, mounted as tear- 
off pads. 
J. Walter Thompson Co. 


OAKLEIGH R. FRENCH, Managing Director 
WATIONAL ADVERTISING AGENCY NETWORK 
4235 Lindell Bovlevord 


St. Louis 8, Missouri 
See NAAN spread, poges 88-89 this issue 


is the. 
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For admirable new Admirals 
...@ double spread with 


* 


| admiral 


oe 
CPOE EHH ESTEE EEEEESESEEEEREEES 
EP St tt 


It’s full-color, double spread news 
when you have the world’s first match- 
ing home freezer and refrigerator. So 
Admiral and its advertising agency, 
Tatham-Laird, decided on a dramatic 
ad with illustrative art throughout to 
emphasize the beauty and features of 
the new Admiral step-saving twins. 


Hal Jensen, agency Art Director, 
chose the top drawer artistic talents of 
Kling Studios for this important as- 
signment. Staff artist David Mink took 
the rough layout, and set to work on 
the mechanical art and illustrations. 
He hired models, posed them in a mod- 
ern kitchen specially built on the set in 
our Chicago studios. Then he com- 
bined these figures with superbly de- 
tailed still life drawings of the Admiral 
pair. The brilliant full-color results are 
a triumph of illustrative art, with all 
the action and excitement necessary to 
make the advertisement an outstand- 
ing success! 


SSSSSSSSSSSSSHESSSESSESESESESHEEESESESESEEESEEEEEEEEEEECEEED 


You will get the results you want 
whenever you call on Kling. Lettering 
and design, layout, figure, mechanical 
or still life—whatever your needs, 
: Kling offers you the finest artists avail- 
a ae able. Many of the country’s foremost 
art directors call Kling regularly. Let 
us serve you—today! 


Now on the presses! Our new booklet of inside infor- 
mation about Kling services. Write for your free copy 


your only single source for: 


ADVERTISING AND EDITORIAL ART 
MOTION PICTURES 
TELEVISION FILMS 

SLIDE FILMS 


* CHICAGO 3335 PHOTOGRAPHY 
HOLLYWOOD 333: 
(Ray Patin Productions) 6650 Sunset Boulevard $333 SALES TRAINING 
NEW YORK oot) 
offiliated with Thompson Associates © 40 E. 5Ist St. 333: AND MAINTENANCE MANUALS 
DETROIT 3333 
1928 Guardian Building soe 
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‘Child Life’ Names Rep 

Child Life has appointed Sadler 
& Sangston Associates, New York, 
as its eastern advertising repre- 
sentative. 


way Stores Inc. regards newspa- 
pers as its primary medium, al- 
though it uses magazines, farm 
papers, radio, TV, outdoor and car 
cards. Its policy is to pay estab- 
lished rates, and 
'should be made to induce newspa- 
pers or other media to quote spe- 
cial prices,” although it expects 
to get the lowest established rate 
to which it is entitled. 

These and other matters of com- 
pany deportment are outlined in 
the new edition of “Policies,” the 
neat booklet in which President 
|Lingan A. Warren documents the 
views and practices of his com- 
|pany for employes and public. 

i Here are some others: 

Advertising: Handbills are used 
lonly in small towns and rural 
‘areas where newspapers don’t 
|provide adequate coverage or to 
give additional support for events 


New! ™ 


MEYERCORD ), Decal Sgn 


Twice every month 
YOUR TOP | Sells 7 
SALESMAN | out of 

IN THE 

DAKOTAS | formers 


No other salesman or dealer 
can match that record 


every 10 


“DAKOTA 


FARMER 
Dakotas Own Magazine 


ABERDEEN, SOUTH DAKOTA 
3. MALONEY, Advertising Manoger_ 
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Meyercord’s Idea Book 
on Point of Sale 


DECAL SIGNS 


Yours FREE...write for your copy today... 


As up to date as tomorrow’s newspaper .. . that’s 
the new Meyercord Decal Sign AD-visor, It’s the 
biggest, most complete book for the field of Point 
of Sale decal signs that we've ever assembled... 
and we want you to have a copy with Meyercord's 
compliments. The AD-visor is packed with dozens 
of new uses and new ideas for permanent Point of 
Sale decal signs with hundreds of illustrations in 
full color. Across the colorful pages of this new 
book you'll see how the nation’s leading national 
and regional advertisers are using Meyercord De- 
cal Signs to promote famous brand names, prod- 
uct reproductions, trademarks and sales produc- 
ing messages. Here are plenty of potent ideas on 
how you may stimulate sales at the dealer level 
through the use of long life, durable, eye catching, 
easy-to-apply Meyercord Decal Signs. Your copy 
of the AD-visor is waiting for you... it's FREE 
... write for it on your company letterhead today! 


ee 


THE MEYERCORD CO. 


| Wnldli Lergett Decaleomania Manufacturers 


DEPT. B-201, 5323 W. LAKE ST., CHICAGO 44, ILLINOIS 


“no attempt) 


Lingan Warren Outlines Sateway Policies; — 
Newspapers Get Most of Advertising Breaks 


San Francisco, Feb. 19—Safe-' like store openings; newspapers 


are always to be given an oppor- 
tunity to print the handbills, and 
if their price is competitive, they 
shall get the business; free dis- 
tribution papers may be used only 
when they’re adopted in lieu of 
handbills or when they’re pub- 
lished at stated intervals, contain 
general news, and have a paid cir- 
culation equal to 50% of their total 
circulation. 

Also, buying space in church, 
fraternal and other organization 
publications is discouraged, since 
to buy all would be too expensive, 
and to buy some would be dis- 


munity events for non-profit or- 


conducted for private gain, nor 
for political objectives. 


mitted on company property, un- 
less Mr. Warren approves, but 
temporary signs for community 
rallies are okay. 

Credit and Delivery: Cash-and- 
carry is still the rule, although 
rural customers, farmers and 
ranchers may get credit through 
the division manager. Telephones 
in retail locations are not to be 
listed in the telephone directory; 
this will prevent calls from cus- 
tomers asking services outside the 
regular line of business. Company 
policy prohibits leasing space to 
concessionaires of any kind, or 
permitting their operation in re- 
tail locations (this apparently in- 
cludes rack jobbers). 

Suppliers: Safeway says its pol- 
icy is to respect and recognize the 
relationship between the manufac- 
turer and the food broker, and 
promises it will “never seek to 
deal directly with a manufacturer 
or seller for the purpose of elimi- 
nating the use of a broker.” 


® The company also takes a 
stringent attitude on price discrim- 
ination and on promotions. “Safe- 
way disapproves of advertising al- 
lowances,” the policy booklet says, 
“but in those cases where it ac- 
cepts allowances for competitive 
protection, it will give the brand 
promoter full value for the allow- 
ance.” The same rule holds for 
display allowances, unless the dis- 
play services called for will be 
fulfilled by the regular store dis- 


play. 
Manufacturer’s “deals” (i.e., 
coupons, combination offers and 


premiums) are discouraged, and 
Safeway will participate only 
where necessary to maintain the 
company’s competitive position. 
Publicity: Safeway says flatly 
that no stomes shall be written or 
released to newspapers or other 
publications with the idea of get- 
ting free advertising through pub- 
licity. If newspapers inquire about 
matters of “public interest like 
building programs,” they are to be 
given the facts and cooperation in 
securing photographs if desired. 


® Safeway also states its policy 
clearly on its “sponsored brands,” 
which the chain says are not cod- 


dled to give them preferred treat- 
| ment over competing brands in its 
| stores. It says flatly that: 


uct as a loss leader. 

2. It won’t permit substitution 
of sponsored brands for competi- 
tive brands. 

3. Sponsored brands will be 
priced to offer each commodity a 
range of products to meet the price 
and quality preferences of con- 
| sumers. 

4. Where competitive brand pro- 
moters make prices for the pur- 
pose of freezing out or discourag- 
‘ing competition, Safeway reserves 
the right to meet such prices. 

And finally, no employe shall 


criminatory; Safeway will cooper- | 
ate by displaying posters for com- appointed to handle the advertis- 


® No outdoor advertising is per-| 


Advertising Age, February 23, 1953 


give to any person or company 
testimonial letters recommending 
products which are used or offered 
for sale by Safeway. 


Number of Cases Closed 
in ‘52 Set NBBB Record 


The National Better Business 
Bureau, New York, reports that in| 
1952 it brought more cases of 
questionable advertising and sell- 
ing practices to a successful con- | 
clusion than in any previous year. | 

Most of the corrections were | 
made voluntarily, NBBB says. | 
“When the need for advertising | 
corrections is explained by the bu- 
reau, advertisers make the cor- 
rections promptly in all but a few | 
instances,” according to NBBB. 


Maxon Gets Ten High — 


Maxon Inc., Detroit, has been. 


‘ing for Hiram Walker’s Ten High 


ganizations, but not for events, bourbon. C. J. LaRoche & Co., New 


| York, which formerly handled the 
| account, will continue as the agen- 
ey for Hiram Walker’s gin, cor- 
dials, prepared cocktails and Ca- | 
nadian Club. Foote, Cone & Bel-| 
ding, Chicago, handles Walker’s 


'made 


‘ment of Emil 


DeLuxe bourbon, Imperial and 


Meadow Brook Rye. 


‘Curtain Time’ Bows on TV 


radio’s “Curtain Time” 

its television debut on 
Wednesday, Feb. 18. Sponsored by 
the Dodge Dealers of Metropolitan 
Chicago, the all-Chicago weekly 
will run from 9:30 to 10:00 p.m. 
on WNBQ. The show is packaged 
and produced by Grant Adver- 
tising. 


NBC 


-Hirschorn Joins Mogul 


Adrian Hirschorn, former facul- 
ty member of the University of 
Iowa and most recently with 
Donen’s Music Shop Ince., has 


joined the client service depart- 


Mogul Co., New 
York, as assistant account execu- 
tive. 


Davidson Co. Buys ‘Diner’ 


Davidson Publishing Co., Duluth 
and New York publisher of trade 
publications, has purchased Diner 
& Restaurant from Laurel Publi- 
cations, Plainfield, N. J. The trans- 
fer will be complete with the 
March issue. 


| 
| 


| 
| 
| 


Representatives in . 
Principal Cities 


INN 


_ THE HEINN COMPANY 
320 W. Florida St., Milwaukee 4, Wis. 


Information, please. 


(0 Catalog Covers 
| (CD Proposal Covers 


A Sales Tip for You... 


Heinn takes the 
confusion out of 
cataloging by 
keeping your 
selling material 
up to date and 


in sequence. When customers 
find 
sales volume goes up and sales 
costs drop. 


it easy to order, your 


Heinn custom-designed cata- 
logs and manuals last years 
longer than you’d expect. And, 
because of patented Protecto 
Process embossing, Heinn cov- 
er designs look new and invit- 
ing indefinitely. 


These important advantages, 
and others, can work for you 


. . at the lowest operational 


cost per unit per year. 


ne Originators of the Loose-Leaf System of Cataloging 


1. Safeway won’t use any prod-| 
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(0 Salesmen’s Carry-Cases [] Salesmen’s Binders 
() Price and Parts Books 


(J Plastic Tab Indexes 


| £ Easel Presentations [] Acetate Envelopes C1) Sales-Pacs 
C) Sales and Instruction Manuals 
NAME TITLE 
COMPANY 
ADDRESS 
CITY —— STATE 
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Nasher, Ironer, 
Dryer Sales in 
07 Areas Told 


New York, Feb. 17—A 33-pzge tarex Corp., Hotpoint Inc., Iron-| p.m., 


U.S. sales of dryers, and for 77% | Whitney Predicts 


of the U.S. total ironer sales. 


The “Analysis of Laundry Radical Change in 


Equipment Sales” was developed | 


with the cooperation of Apex) - 
Electrical Mfg. Co., Bendix Home Store Hours by 98 
BuFFALo, N. Y., Feb. 17—With- 


Appliances division of Avco Mfg. 

Corp., Easy Washing Machine in five years, all downtown stores 
Corp., General Electric Co., Hol- in Buffalo will be closed morn- 
land Rieger division of Apex Ro- ings and open from noon to 9 
according to Robert A. 


Analysis of Laundry Equipment | rite Inc., Norge division of Borg- Whitney, president of National 


sales,” with four maps showing | 
he 207 market areas accounting 
or the bulk of sales of wringer 
‘nd spinner washers, automatic 
vashers, dryers and ironers, has 
yeen published by This Week 
Viagazine’s marketing and plans 
department in cooperation with 11 
‘laundry equipment manufacturers. 

The comprehensive analysis was 
prepared at the suggestion of 
manufacturers and _ advertising 
agencies to meet their need for a 
guide to evaluate market sales 
and help in planning advertising. 

The analysis provides the man- 
ufacturer of laundry equipment 
and his agency with the relation- 
ship of sales by product, and cov- 
erage of leading magazines, to 


Warner Corp., Speed Queen Corp.,| Sales Executives. 
Westinghouse Electric Corp. and | Addressing a regional NSE con- 
Whirlpool Corp. ference, Mr. Whitney asseried that 
‘a radical change in shopping hours 
Morse Named Miner Head ‘is sweeping the country—sparked 
John C. (Jack) Morse has been Dy traffic and parking probiems. 
elected president of Dan B. Miner; As a means of meeting the prob- 
Co., Los Angeles agency. Mr. Min- lem, Mr. Whitney said downtown 
er, founder of the agency, will! stores are increasing their promo- 
continue as chairman of the board. | tional activity, including the use 
Mr. Morse has been executive v.p. | of subsidized transportation, free 
since 1949. parking, and fashion shows 


Confectioners Name Tuttle 

H. prea ad Tuttle — a 
een appointed manager of the : . : 
atonal” Caniectionart Assn.’s | buying will be = by 7 rene 
field and promotion department.|COMPanied by their wives, and 
He was formerly with General forecast wider use of credit, in- 
Foods Corp. , }ereased self-service, and more 


years 40% to 50% of all retail 


each of the 207 major market 
areas in the U.S.—based on popu- | 
lation and all types of retail sales. | 


} 
® In addition, it gives the signifi- 
cance of the sales standing of a 
market as compared to the num- 
ber of households in that market. 

Increasing competition among | 
manufacturers for market posi- 
tion, with sales as a profit, ac- 
centuated the need for a guide to 
market values for advertising 
planning. Existing industry sales | 
data are too detailed to meet this 
need and consequently many na- 
tional advertising budgets are be- 
ing spent without relation to in- 
dustry sales, the study says. 

In a graphic presentation of the | 
sales trend of laundry equipment | 
products in the four-year period | 
1948-1951, the analysis shows that 
dryers rose from slightly more 
than 100,000 units to 495,000 units, 
with a retail value of $118,162,300. 


s Increases for the four-year sales 
period were also registered by 
automatic and _ semi-automatic 
washers. These started 1948 with 
sales under 1,000,000 units, jumped 
to 1,250,000 units in 1949, again 
increased to approximately 1,650,- 
000 units in 1950, and finished in 
1951 slightly lower at 1,603,000 
units, which had a retail value of 
$448,840,000. 

However, the chart shows that 
wringer and_ spinner’ washers 
dropped sharply in this period. 
Starting with 3,250,000 units in, 
1948, dropping off to less than 2,-) 
125,000 units in 1949, and recov- 
ering somewhat in 1950 v '.» sales 
ipproximately at 2,625,0uu units, 
these items fell to 1,830,000 units 
n 1951, with retail sales valued at 
$273,585,000. 

Similarly, ironers dropped from 
i 1948 high of 500,000 units to 
280,000 units, with a retail sales 
value of $42,830,000, in 1951. 


s Dryer unit sales for the 1948- 
1951 period increased 538% and 
automatic and _ semi-automatic 
washers were up 169%. Ironers, 
ind wringer and spinner washers 
ost 41% and 44%, respectively, 
n percentage of unit sales for the 
our-year period. 

The analysis also points out the 
mportance of these 207 market 
ireas—located in 321 counties—to 
he laundry equipment manufac- 
urers by comparing their sales to 
he total retail sales and house- 
1olds in these markets. 

Retail sales in the 207 areas 
iccounted for 68% of all retail 
sales in the U.S., contained 61% 
if the total households in the U.S., 
ind accounted for 60% of all sales 
of wringer and spinner washers 
n the U.S. The areas also ac- 
-ounted for 71% of all U.S. auto- 
natic washer sales, 67% of the 


‘joined Aubrey, Finlay, Marley &| 


He predicted that within five 


145 
vending machines. | Appointed by U. S. Tobacco 
C. Clair Knox of Toledo, O., 
president of the Rexair division 
of Martin-Parry Corp., told the 
group the consumer’s urge to buy 
must be stimulated by all-out sell- 
ing if industry is to maintain its | 
present high production. 

Mr. Knox, who is chairman of | 
NSE, said sales management is 
faced with the biggest opportunity 
and the biggest responsibility in 
history to demonstrate the part 
selling plays in world economy. 


Names Ruth Knight Barrett 
Mrs. Ruth Knight Barrett has 


Hodgson, Chicago agency, as as- 
sistant production manager. For 
the past two years she has oper- 
ated her own advertising produc- | _, é 
tion service in Chicago. C. E. Lovell has been appointed man- 
ager for the New York department of 

United States Tobacco Company. Get- 
Telepix Expands Studios ting ahead in business like Mr. Lovell 
Telepix Corp., Los Angeles pro- | ate thousands of regular Wall Street 
ducer of TV film commercials, has | Journal readers throughout the nation 
opened new, larger studios at | executives and their aides who make 


/1515 N. Western Ave. It will be or influence decisions on planning, 
available for shooting filmed pro- | Preduction, selling and buying. What 
gram series as well as commer-|\4" advertising medium! 
(ADVERTISEMENT ) 
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SAN Ditso BIGGER tian BIG 


ELECTRIC POWER SALES 
1952 *1,240,580,801 


1951 


THE MOST ~ 


IMPORTANT CORNER 
& IN THE U.S.A. 
> | 


ATW 


SAN DIEGO 
CALIFORNIA 


REPRESENTED NA 


San Diego Union 
EVENING TRIBUNE |p ipa ss 


1,078,202,2 69 
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WEST-HOLLIDAY CO., INC. 
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Seeks a Nomination for 
Young Adman of Year 

To the Editor: May I ask your 
assistance, and that of your read- 
ers, in securing nominations for 
the Young Advertising Man of the 
Year? 

The Assn. of Advertising Men, 
an AFA group here in New York, 
last year inaugurated the custom 
of selecting the Outstanding Young 
Advertising Man of the Year, with 
the first award made to David 


JUST ASK FOR MARIE: 
Call WAbash 2-8655 and’ ask for’ 
‘ on your next multi- 
. addressing ‘or 
uick pick-up a 


Marie’ Mai 


de- 
accurate work, plenty 


(Now 


in our 23rd successful vear.) 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


Ogilvy, president of Hewitt, Ogil- 
vy, Benson & Mather, during the 


'AFA convention. I am head of the 
committee. on arrange- | 


AAM’s 
ments for the project; the actual 
selection is made by a committee 
of editors of the advertising trade 
press, last year under the chair- 
manship of Roger Barton. 

Your readers undoubtedly know 
of individuals deserving of this 
honor. Their proposals, which 
should be supported by w# brief 
statement of the nominee’s quali- 


.fications for the award for the 
/year 1952, should be sent to me, 


Herbert G. Ahrend, at Ahrend As- 
sociates, 254 W. 54th St., New York 
19. 

Nominees may be agency ex- 
ecutives, advertising managers of 
manufacturers or retailers, or 
others whose work is predomi- 


nantly in the field of advertising. 
They should be 40 years of age or 
younger. 
HersertT G. AHREND, 
Ahrend Associates Inc., New 
York. 
e e 2 


MacManus Signed Peerless 


Ads ‘With Reluctance’ 


To the Editor: In his letter dis- 
cussing hallmarks in clients’ ad- 
vertisements (AA, Feb. 2), Leo 
Burnett refers to advertisements 
for Peerless motor cars, which ap- 
peared in the ’20s signed by Theo- 
dore F. MacManus. Mr. Burnett 
Says: “I always thought how 
wrong it was.” 

It happens, however, that there 
were about this instance, unusual 
circumstances with which, as a 
junior executive at MacManus Inc., 


* 


Did you see in Advertising Age 
that NLGB* gained 4 million 
in billing last year? 


: 


Yes, and I understand they’ve 
doubled their business since 1950. 


Here are the clients of Needham, Louis & Brorby... 


Cummins Engine Company, Inc. 
Derby Foods, 
The Eagle-Picher Company 
Household Finance Corporation 
S. C. Johnson & Son, Inc. 

Kraft Foods Company 
Macwhyte Company 

Marathon Corporation 


Inc. 


Wieboldt Stores, 


Morton Salt Company 

The Peoples Gas Light and 
Coke Company 

Phenix Foods Company 

The Quaker Oats Company 

State Farm Insurance Companies 

Swift & Company 


Inc. 


NEEDHAM, LOUIS & BRORBY, Inc. Advertising 


135 South La Salle Street, Chicago 3, Ilinois 


Chicago 
New York 
Hollywood 

Toronto 


Advertising Age, February 23, 1953 
at the time, I am familiar. eps pepgd 07% pea 
The background was this: Mr. £OOKING FORWARD f/f FROM OUR 
Collins, formerly president of 
Cacillac, had taken over the Peer- 
less presidency. Coincident with 
Collins’ move to Peerless, Mr. 
MacManus relinquished the Cad- 
illac account and took on Peerless, 
which operated in about the same 
price fieid. 

Mr. Collins desired to use both 
,his own personal prestige and that 
of Mr. MacManus—then regarded 
_as peerless in automobile advertis- | 
ing—to attract Cadillac and other 
deaiers to the Peerless dealer or- 
ganization. —latomsesen o 

He insisted that MacManus sign i ee See 
the Peerless advertisements. Mr. ° 
MacManus did so with reluctance. 

JAMES P. DERUM, 

Brooke, Smith, French & Dor- 

rance, New York. 


Ay SOVRON E KORISES,, Prestcdere Dae Peer Ares Meer Car Company 


bee here. eeaned > nem dose 
A 


obs tae ee 


/president of Pierce-Arrow, which 
e e ® mentioned Ford, Dodge, Packard 
Kahn Is Silf Skin A and Cadillac. I don’t know what 
ae a oe ; = ageecy _ | this proves excepting that Pierce- 
To the Editor: It was stated in| Arrow and Jordan are out of busi- 
a caption in your Jan. 26 issue,| ness, and the others are still in. 
Page 6, that the Philip I. Ross| Maybe Macy is right in not men- 
agency was the agency for Silf | tioning Gimbels! 
Skin. This is incorrect. The George | 
N. Kahn Co. is the agency and has 
been for the past 18 years. It was 
the first ad of an extensive Life) 
campaign. The writer is the ac- ‘ 
count executive for Silf Skin. Winchell Wants to Know 
The confusion probably resulted To the Editor: A mutual reader 
from the fact that the Ross agency | sent me your comment in the Jan. 
clears the material prepared by | 19 issue. 
Exquisite Form  Brassiere Inc., | I have 27 stations. Nielsen and 
which is now acting as sales agent | Hooper rate me on 20—because 
for Silf Skin. Some material pre- the others are kines! 
pared for Silf Skin by Exquisite. What kind of arithmetic is that’ 
Form does in fact go through the WALTER WINCHELL, 
Ross agency. The Life campaign New York Mirror, New York. 
does not. | Mr. Winchell’s complaint is 
Both the management of Silf aimed at Nielsen’s nine-city re- 
Skin and this agency are naturally | ports, which cover those cities be- 
upset about this mistake in cred- cause in those areas viewers have 
its... \at least three stations to choose 
from. Neither the report, nor AA’s 
Account Executive, George N. account of its findings, contains 
Kahn Co., New York. ‘any implication of national pro- 
Philip I. Ross Agency is the | jection. 
agency on record for Silf Skin in > ~ o 
standard agency references, and| Wood Furniture Is Not 
AA’s reporter was told Ross han- in Arvin Industries’ Line 
dled the Silf Skin campaign by! ww. the Editor: I wish to call 
Exquisite Form’s midwestern of- to your attention an error in con- 


fice. nection with the reference to Ar- 
. vin’s furniture division advertising 
Pierce-Arrow Bowed, Too on Page 87 of your Jan. 26 issue. 

To the Editor: Got a big bang The inference of the story is that 
out of seeing Ned Jordan’s ad Arvin manufactures both dinette 
taking his hat off to Cadillac. On sets and unpainted furniture. I be- 
Jan. 9, 1926, in the SEP there was lieve your writer is confused be- 
an ad I wrote for Henri, Hurst & cause of the fact that Arvin din- 
McDonald, that appeared over the ettes are distributed through Sal- 


CHARLES W. CURRAN, 
President, Times Square Pro- 
ductions, New York. 

* * » 


JEROME BROWN, 


signature of Myron E. Forbes, 


manson & Co. of New York, which 


Will Teachers Use 
Sponsored Films? 

Few manufacturers 
the enormous influence on the pur- 


erted by the school children of 
the country. 

Kids and teen-agers are not only 
themselves buyers of many goods 
but dictate what their parents buy. 

Many manufacturers who do 
appreciate the importance of the 
|school market have tried all man- 

ner of materials for getting the 
|story of their products into the 
‘classroom. Few such materials, 
| however, are ever used—largely 
because they do not fit the teach- 
|ers’ needs or the pupils’ learning 
; Capacity. 

Francisco Films have made a 
study of this problem and have 
learned how to design films and 
|teacher’s manuals that teachers 
| will use and that pupils applaud. 


appreciate | 


chase of their products that is ex- | 


(Advertisement) 


| It was no accident, therefore, 
|that when the publisher of the 


) leading encyclopedia for children 


wanted a film they came to us for 
| help. 

Working in intimate collabora- 
tion with their educational advis- 
ers, we produced for F. E. Comp- 
ton & Company, a filmstrip in color, 
HOW TO USE COMPTON’S PIC- 
TURED ENCYCLOPEDIA. 

This filmstrip has proved so ac- 
ceptable to teachers that Comp- 
_ton’s sell it! They have sold thou- 
sands of prints and these, in turn, 
have helped to sell thousands of 
sets of Compton’s. 

The film sponsor who does not 
/have facilities for the distribution 
of his pictures to schools can use 
the services of the Society For Vis- 
ual Education, Inc. SVE has dis- 
tributed thousands of prints of 
color filmstrips that we have pro- 
duced for our customers. Thes« 
range in subject matter from cook- 
ery to home permanent waves anc 
in age level from the lower grade: 
to the junior college. 

Ask us to tell you about how 
we can help you get teaching film: 
_in behalf of your products into the 

classrooms of the country. They 
are a sound investment for bot} 
, immediate and future returns. 


Francisco Films 
185 N. Wabash Ave. Phone: STate 2-0798 
CHICAGO 1 
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line « 
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also manufactures the Aristo-Bilt jand gunners could get together for doubtedly be highly p\ 


‘ine of unpainted wood furniture. 
Arvin does not manufacture any 


vood furniture. Roche, Williams & ‘recognize the practical aspects of this activity could be for 


'a relaxing hour. 
| Then too, every sportsman will 


, ased to 
see such an organization started. 
Also, what a wonderful! source 


interest- 


Cleary of Chicago is our advertis-|such a gathering. A fishing or ing action pictures for your own 


‘ng agency for all Arvin 
and Nathan Fein of New 
Salmanson & Co.’s agency. 


" J. M. Jewett, 
Advertising Manager, Arvin 
Industries, Columbus, Ind. 

© * * 

Invitation to Sportsmen 

To the Editor: Let’s organize an 
Advertising Sportsmen’s Club! 
. Over the years, many advertis- 
ing men have expressed to me the 
earnest wish that there might be a 
luncheon club where fishermen 


York is 


among a group who are friends. 
\In addition, the splitting of pred 
/over-all costs of such trips is an! 
important matter to most of us. | 

Therefore, this is an invitation | 
to any sportsman in the ad biz | 
who wants to join me in setting up| 
such a club to contact me immedi- 
ately so we can have a founder’s 
luncheon at the earliest possible 
date. 

Just think of the help and coop- 
eration we can get from the out- 
door magazines who would un- 


(ad) man's 


... and look at the 


best friend! 


big dog carrying it! 


When sponsors want the most for that shrinking 
advertising buck, WBNS Radio comes to the rescue. 
. . . with low cost per listener . . . and with more lis- 
teners than any other station in Central Ohio! And 
WBNS is top dog with loyal listeners because it has 


top programming. Latest 


Pulse Ratings show ALL 


20 top-rated programs heard in Central Ohio are 


heard on WBNS! 


CBS for CENTRAL OHIO 


ASK 
JOHN BLAIR 


radio 


COLUMBUS, OHIO 


| 


| fair that I mention my own client’s 


products |hunting expedition is more fun fine columns. 


HARRY SINGER, 
Geyer Advertising, New York. 
* « . 


‘Watch the Apostrophes’ 

To the Editor: For years I’ve 
been allergic to advertisers who 
misuse the apostrophe in spelling 
the word “its.” 

Such advertisers are usua!ly the 
smail local fellows who write their 
own ads, possibly with the help 
of a local newspaper salesman, 
printer or sign painter. 

As most people know, “it’s” is 
a contraction of “it is.” “Its” is a 
simple possessive. 

Imagine my surprise on seeing 


|Blatz beer flash the following on 


my TV screen in their Amos ’n’ 
Andy show: THE BEER THAT 
MADE MILWAUKEE CHANGE 
IT’S MIND. 

The grammarians in the audi- 
ence (perhaps not a large segment 
of beer drinkers) must have 
winced and resolved to switch to 
Schlitz. 

Now that I’ve given Blatz this 
free plug—aiso Schlitz—it’s only 


slogan: LET’S HAVE A BRAD- 


_ING’S—BEST ALE OF ALL. 


Watch those apostrophes, Mr. 


| Printer. 


D. J. LEONARD, 
The F. H. Hayhurst Co. Ltd., 
Toronto. 


e e e 
Ex-Adman Takes Fraternity’s 


Interests to Heart 


To the Editor: I have a sugges- 
tion which may be trivial or it may 
have some value. 

Many of the illustrations show- 
ing groups of advertising and saies 
personnel at conventions and other 


meetings show members of the 
various groups with cocktail or 
highball glasses in their hands. 


This might give the impression that 
one of the principal functions at 
these meetings is to imbibe drinks. 

Of course they do drink, some 


moderately and some otherwise. I 
did, moderately I hope, when I was 
a part and parcel of such gather- 
ings, but is it good business or 
practice to advertise this fact? 

I am an ex-advertising manager 
and account executive and have 


been a reader of ADVERTISING AGE | 
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for many, many years and submit 
this suggestion only on the basis of 
being keenly interested, although 
retired, in the best interests of the 
advertising fraternity and your 
publication. 
FRANKLIN DUNLAP, 
Dayton, O. 


Whaley IAX\POSTERS 


Move with and into the crowds with 


Taxiposters. Your colorful displays are 
where the crowds are... 
theatres, hotels, train and air terminals. 
There are no stagnant locations—no lulls. 
And Taxiposters are surprisingly eco- 
nomical. Your advertising message costs 
but a mere penny per poster traveling five 
to seven miles. 


the stadium, 


Write today for rates 


and availabilities. 


The Outdoor Aduertising Easiest to See 


m 136 So. Fourth Ave. 


WM. E. WHALEY COMPANY 


Louisville, Ky. 


Paul Revere—America’s first engraver—achieved high 
repute for engraving as an art because of his painstaking 
craftsmanship. 


The mark of excellence readily apparent in Revere plates 
is achieved by the expert craftsmen who stage, hand-etch 
and tool the plates after the image has been properly 
transferred to metal by skilled technicians. 


Revere makes photo engravings exclusively, offers 24 hour 
service... No matter how rush the job, no matter how 
exacting your requirements—Revere is always right on 
the dot! 


me ieee 


PHOTO 


112 FECERAL STREET CHICAGO 5 ILL 


America’s first enzraver 


ENGRAVING CO. 


Phone WA2 6816-8817 
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Business Men, Researchers Both Must 
Do More to Spur Market Studies: Burgoyne 


38% used market research and 
11% had their own departments. | 

He also pointed out some appli-| 
cations for market research where 


PHILADELPHIA, Feb. 17—Both 
business men and researchers are 


at fault because businesses do not 


use market research as often as 
they should. 

This opinion was voiced by John 
Burgoyne, president of Burgoyne 
Grocery and Drug Index, before 


Lists 2,272 busi- 
ness papers, farm 
papers and con- 
sumer magazines 
that use publicity 
—lists them alpha- 
betically and in 99 
market groups — compiled from thou- 

sands of publicity release lists — record 


BACON’S 
PUBLICITY 


CHECKER 


files — shows how to prepare publicity 
and how to place it — reduces clerical 
time, eliminatcs deadwood and 
improves results. 


Price 410.00. Set on approval. 
BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 


the Poor Richard Club here last few or no studies have been made} 


week. 


value their own judgment and ex- 
/perience entirely too much. They | 


|report when they use market re-_ 
search and demand unqualified 
conclusions. 

| Researchers are at fault, Mr. 
| Burgoyne added, because many do 
not fit their work in with compa- 


| ny policies and problems, many al- | 


|so are inefficient, and too many 
researchers neglect sales and ad- 
| vertising problems in facing their 
work. 


system included that eliminates card © 


@ The speaker added, however, 


Business men, he said, often | 


| 


,also often demand too simple a'to learn buying habits; 


‘that despite the criticism market | 


‘research is still in swaddling 
clothes and needs development. He 
referred to figures of a 1947 AMA 
study which showed that of 4,786 
|firms covered in a survey only 


to date. 

One was for determination of | 
prices; two, to obtain sales | 
sults of promotional efforts; three, 
four, to) 
determine channels of distribu- | 
tion, and five, to gain significance | 
and reasons for success of farm | 
co-operatives. 


Mead Cycle Names Dooley 

Mead Cycle Co., Chicago manu- 
facturer of Ranger bicycles, 
appointed William J. Dooley sales 
and advertising manager. Mr. 
Dooley formerly was with WBBM, 
Chicago outlet of Columbia Broad- 
casting System. 


Citronbaum Named Exec V. P. 

The Luggage & Leather Goods 
Manufacturers of America Inc., 
New York, has named Jacob Cit- 
ronbaum executive v.p. He has 
been secretary of the organization 
since 1945. 
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Dairy Foods 
Nature's 
Goodness 
...at its best! 


gs 


Rosie Dairy Month. ncnsmmatet 


IT’S OFFICIAL—This is the poster selected 


June Dairy Month poster for 1953. It also 
carries this year’s official theme—‘Dairy 
Foods! Nature’s Goodness at Its Best!” 


Twing Sales’ Prexy 
Publishes ‘Primer’ 


on Merchandising 


New York, Feb. 19—Any con- 
fusion existing as to the exact 
meaning of the word merchandis- 


statements of a first grade reader. 
Amply filustrated with cartoons 
and simple charts, it carries read- 
ers quickly through 213 pages. of 
text which explore and pin down 
most ramifications of the word. 

Merchandising, Mr. Wilson says, 
is “the great misnomer of Ameri- 
can industry” and the “least cat- 
aloged phase of marketing sci- 
ence.”’ He defines it as “that sub- 
function of marketing dealing spe- 
cifically with strategy to move 
merchandise.” 


® How this is accomplished, Mr. 
Wilson—president of Twing Sales 
|'Co.—simply and vividly points 
| out. He lists, in question form, | 
nine interrelated factors of which, | 


fhe says, every marketing situa- 


MAXON, INC. ADVERTISING AGENCY 


posters displayed throughout the United States 
in cooperation with Hotpoint dealers. 


Con 


‘tion is composed. He provides 43 
possible answers. 

In breaking down his definition, | 
| Mr. Wilson sets forth information 
ijranging from packaging funda- 
| mentals to selection of marketing 
|areas, distribution channels, ad- 


| vertising pressures and the psy- | 


“chology of buyers. 

He notes in conclusion that. 
“man, the consumer, has come of 
age,” and that “merchandising is 
| moving into the foreground as the 

vital coordinating factor in the 
marketing process.” 


Ivano Promotes Sponges 


Ivano Inc., New York, 
18 national magazines to announce 
_its spring sponge promotion. The 
‘company is offering a regular 39¢ 
Ivalon glass and bottle washer for 
5¢, with the purchase of a regular 
49¢ Ivalon household sponge and 
‘a regular 25¢ Ivalon bathroom 
sponge. Better Homes & Gardens, 
‘Ladies’ Home Journal, McCall’s, 
Parents’ Magazine and Woman’s 
Home Companion are scheduled 
for March and April. Arthur R. 
| MacDonald Inc., Chicago, is the 
agency. 


Admiral Buys Golden Gloves 


| Admiral Corp., Chicago manu- 
facturer of radio and television 
sets, will again sponsor the radio 
and TV coverage of the annual 
Golden Gloves boxing tournament. 
|The company has obtained exclu- 
sive rights to the Chicago finals 
| March 7, the inter-city bouts with 
New York champions March 26, 
and the matches with European 
Golden Gloves champs June 16. 
Erwin, Wasey & Co. handles radio 
and television advertising for Ad- 
miral. 


dvertising Age, February 23, 1955 


Marchant Sparks Promotion 
Marchant Calculators Inc., Oak- 
land, Cal., has launched a large 
spring promotion in national con- 
sumer and trade _ publications. 
* From January to June, a series of 


by dairy industry groups as the official | 


ing is dispelled by I. Herbert 
Wilson in his new book, ‘“Mer- 
chandising Primer” (McGraw- 
Hill Book Co., $3.95). 

As its title implies, the book! 
presents Mr. Wilson’s ideas in 
the format and brief, succinct 


is using | 


'full-page, four-color ads will run 
lin Business Week, Nation’s Busi- 
i'ness, Newsweek, Time and U.S. 


|News & World Report. Half-page 
|b&w ads will run simultaneously P 
|in Fortune and The Saturday Eve- dist 
ining Post. Doremus & Co., San batt 

| Francisco office, is the agency. rae 

Dar! 
|Piehl to ‘Better Living’ “s 
Harry Piehl, formerly coordina- are 
re.jtor of merchandising and promo- in | 
tion for McCall’s, has been ap- file 
pointed merchandising and store —_ 
relations manager of Better Living, 31 
published by Mass Market Pub- Ass 
lications Inc., New York. of t 
Cor 
Boylston Joins Cooke < 
| Adrian F. Boylston has been ap- ¥ nas 
pointed to the sales staff of Donald ie 
Cooke Inc., New York radio-TV we 
, station representative. Mr. Boyl- cha 

ston, formerly with the New York 
Herald-Tribune, will represent eT 
Cooke in the eastern territory. by. 
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@ No longer necessary to approach Manag » 
ment, Design, Production and Purchasi g 


executives through different media; th»y — 
have their VERY OWN MAGAZINE! == 
- — 

@ A Billion-dollar industry, previously s«'d +. 
man-by-man, department-by-departm:n = —~ 
—now ALL reading ONE magazine! = = 
@.A HUGE potential for your product . = 
over 50 advertisers in the FIRST iss: e! — = 
Rates on request. i 4 
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ps) Aavertising Age, February 23, 1953 
No Love Lost Here... ‘Chicago Daily News 
_ Reports 1952 Earnings 
: Railroads and Truckers Trade Blows 2) sees dope 0: 207 
| Daily News dropped to $5653 207, or 
s aliroads and LTucKers LTade DIOWS Pry News crop pos2 tr. si 304 
in P 602, or $2.73 . o>. a. preceding 
j- ° s ‘year. John S. Knight, publisher, 
i in a $250,000,000 Conspiracy Suit 5a ae Sana mel reverse tor 
a f 4 ‘creased $373,048 (to $19,919,407) 
> . | thi more than offse 
ly PHILADELPHIA, Feb. 17—Federal ia Motor Truck Assn. and 37, oo operating pire oe p. 
a district court here has become a trucking firms—is a letter inform- | 443. The greater costs resulted 
battleground for the no-holds- ing the Daily Enterprise, Paris,| from increases not only in news- 
barred struggle between the rail- Ky., that it was not getting any  print.. -but also in labor, supplies 
roads and truckers. railroad advertising because it re- and_ services. ? . 
The two transportation groups fused to carry railroad propagan-| While Mr. Knight anticipated a | 
a- are slugging away at each other da. continuation of the cost problem, | 
o- ; ; “ee he said steps are being taken to 
D- in a $250,000,000 conspiracy suit Robert Green, attorney for the|requce newsprint consumption by 
re filed by truck operators against truck operators, introduced the let-| a slight narrowing of page sizes. 
9, 31 eastern railways, Carl Byoir & ter in opposing a second attempt | Advertising linage was 18,372,395, 
b- Associates, public relations firm by the railroads to delay start of | compared with 18,978,983 in 1951, 
of the Eastern Railroad Presidents’ the suit. The letter was written but dollar volume was up 18% 
Conference, and 34 individuals by G. M. Pedley, public relations|@ue to increases in rates. Daily 
(AA, Jan. 26). officer of the Kentucky Railroad partir yews ye» Rl come 
» So far, most of the slugging has Assn., to Jesse M. Alverson Jr., pare See ee licatatal 
* be y > 3 di ily. . 
ld si done by the truckers who editor of the Kentucky daily Continental Can Reports 
V want a quick hearing on the R d Sales: $476,884.61 
- charges. 's Mr. Pedley wrote that the Paris score more agers 5 | 
rk ‘Daily Enierprise was not on the|, Continental Can Co., New York, 
nt ® The latest haymaker unloosed | association’s ad schedule because, has reported consolidated net in- 
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in a previous campaign, it had not 
made use of “news and editorial 
releases which went out with each 
paid advertisement.” Mr. Pedley 
said 93 papers did use this mate- 
/rial, but “our records...show that 
| your paper did not publish any 
/of our propaganda.” The letter 
continued: 

“In this campaign, I am cutting 
off the papers which do not use 
the news and editorial releases, so 
|as to make my limited advertising 
budget go as far as possible in co- 
| operating newspapers. 

“T am not allowed, on this deal, 
to put our side of the case against 
big trucks into the paid advertis- 
ing, which, quite frankly, is sent 
‘out only to the end that some of 
the news and editorial matter may 
get into print.” 


come of $14,387,839 and record 
sales of $476,884,615, in a _ pre- 
liminary 1952 statement released 
by Gen. Lucius D. Clay, chairman 
of the board. 

After dividends on the outstand- 
ing preferred issues, consolidated 
net income was equivalent to $4.22 
a share on 3,172,240 shares of com- 
mon stock outstanding. This com- 
pares with net income in 1951 of 
$15,210,720, or $4.61 a share, after 
preferred dividends, on 3,163,246 
common shares. 


Rejoins ‘Pre-Pack-Age’ 


Scott J. Saunders, formerly a 
public relations writer for Eutec- 
tic Welding Alloys Corp., has re- | 
joined Cooper Publishing Ce., | 
Stamford, Conn., as managing edi- | 
tor of Pre-Pack-Age, in the New| 
York office 


Land-O-Nod to Harold Walker 


Land-O-Nod Co., Minneapolis 
manufacturer of bedding, has ap- 
pointed Harold C. Walker Adver- 
tising, Minneapolis, to direct its 
advertising. Previously, David Inc., 
St. Paul, had the account. 
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Baker Brush Sets Campaign 

Baker Brush Co., New York 
manufacturer of paint brushes, has 
scheduled Country Gentleman, 
|Popular Mechanics, Popular 
| Science Monthly and The Saturday 
| Evening Post for a new campaign. 
| Ads will feature a free 24-page 
booklet entitled, “How to do a 
Good Paint Job.” Trade publica- 
tions will carry the campaign to 
dealers. S. R. Leon Co., New York, 
is the agency. 


New Sales Opportunities 
for Fishing Tackle and 
Equipment Manufacturers 


) Tt will pay to investigate this new tackle and 
equipment merchandising medium Write or 
phone Fred E. Owens, Publisher 


Fishing fe. EWS 


Wilmette, Illinois © Phone: Wilmette 4714 


@ In introducing the letter, Mr. | 
Green charged the alleged con- | 
‘spiracy by the railroads and the 
Carl Byoir firm was still going on | 
in Pennsylvania and immediate re- | 
lief is therefore needed by the | 
trucking industry. 

Specifically, the truckers accuse | 
the railroads of continuing to! 
“falsely and fraudulently influ-| 
/ence the 1953 legislature,” which | 
| is now in session. 

The suit charges that a “vicious, | 
corrupt” campaign run by Byoir | 
resulted in Gov. John Fine vetoing | 
a 1952 bill which would have in- 
‘creased load limits for certain | 


‘types of trucks. 


But in his veto message Gov. | 
Fine said he would sign the bill, 
'if it passed the legislature again. | 
This is why the truckers are asking | 
‘for an immediate injunction to} 
stop the pressure campaign of the | 
| railroads. | 


@ The railroads have been trying 

unsuccessfully to get a delay until | 
March 30. 
| Taking of depositions is to be-. 
| gin this week. 
| When the hearings start, at least | 


five Carl Byoir executives will} 
testify. 
David I. Mackie, chairman of 


|the Eastern Railroad Presidents’ 
Conference, called the charges 
| “fantastically absurd.” 

Gerry Swinehart, president of 
Carl Byoir, said: 

“To accuse a public relations 
firm of such effective control of 
public opinion might be regarded 
in some quarters as very flatter- 
ing. It is not very flattering to the 
American people, however. They 
have always been able to make up 
their own minds when they have 
the facts. Presenting the facts 
is our business. Since when has 
there been anything wrong with 
this in America?” 


Trippe Joins Ver Standig 
Charles W. Trippe, formerly ac- 
count executive of the DuMont 
Television Network, has joined the 
executive staff of M. Belmont Ver | 
Standig Inc., Washington agency. 
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ANOTHER SCHAEFER 


24-Sheet Poster 
Designed for 


THE F. & M. SCHAEFER BREWING COMPANY 


by 


BATTEN, BARTON, DURSTINE & OSBORN, INC. 


and Iithographed by 
CONTINENTAL 


One of the many powerful selling 


messages used each month throughout the country 


wherever Schaefer beer is sold. 
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Nicholas to Grey Advertising 

Robert L. Nicholas has joined 
the staff of Grey Advertising 
Agency, New York, as an account 
executive. Mr. Nicholas formerly 
was with Foote, Cone & Belding, 
Los Angeles. 


Frank Schwartzman Co. Moves 

Frank Schwartzman Co., New 
York, national advertising repre- 
sentative for the foreign language 
press in the U.S., has moved its 
offices to 303 W. 42nd St. 


DERUS ASSOCIATES 


The Leader in Rapid Production 
and Effective Distribution of 
Radio Releases and News Mats 


Home Office 
420 N. MICHIGAN 
CHICAGO 11 
Phone SUperior 7-4360 


Two L. A. Sponsors 
Agree Not to Run 
Foreign-Made Films 


Ho.t.tywoop, Feb. 17—The AFL 
Film Council here has protested 
against the telecasting of films 
of at least two series made out- 
side the U. S., and it has suc- 
ceeded in having the local adver- 
tisers concerned withdraw their 
| sponsorship. 

The objection of the Film Coun- 
‘cil is that films made outside the 
‘country represent a loss cf em- 
ployment for American union men. 
The films involved in Los An- 
| geles are “Foreign Intrigue,” 
| sponsored by Los Angeles Brew- 
jing Co. (Eastside beer), and “Ad- 
'ventures of China Smith,” spon- 
sored by Thrifty Drug Stores. 
| All of the “Foreign Intrigue” 
pictures are made abroad. Los An- 
_geles Brewing has said it will not 
renew the series after its current 
cycle is completed. Only six of the 
“China Smith” series are in ques- 


SP BA 


NORTH CAROLINA 


IS THE SOUTH’S 


NUMBER ONE STATE 


* # ‘ tre, 
cae te Y Ponee p38 Ge ae ee 


NORTH 
CAROLINA'S 


Number 


North Carolina rates more firsts in 
recognized market surveys than any 
other Southern state. More North 
Carolinians, according to BMB 
study, listen to WPTF than to any 
other station. 


Salesman 


50,000 WATTS 680 KC. 
NBC AFFILIATE FOR RALEIGH-DURHAM 


A 


FREE 


4 


Me, 


— a. and EASTERN NORTH CAROLINA 


4 
3 


& PETERS, National Representative 


“fi. H. MASON, Genersi Manager GUS YOUNGSTEADT, Sales Manager 


IN A PRESIDENT’S CHAIR—Eddie Katz of Laurelton, N. Y., senior at Brooklyn Tech- 
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| Corp., 


and Morrell Pride meats, has 
formed a new division to handle 
sales of Red Heart in all territories 


‘served by the company. The di- 


vision will be managed by J. E. 
Fulton, formerly manager of the 
company’s central sales division. 


Stone Acquires Artkraft 


Stone Container Corp., Chicago, 
has purchased the corrugated box 
plant of Artkraft Paper Products 
Pittsburgh. The plant is 
Stone’s fourth container division. 


/No changes are planned at the 
Pittsburgh plant at present. 


| Bristol-Myers Boosts Morris 


Edmund W. Morris has been 


promoted to merchandise manager 


of the products division of Bristol- 
Myers Co., New York. Mr. Morris 
joined the sales promotion depart- 
ment of the division in 1949. 


JWT Names Leckrone to PR 


Harry R. Leckrone has joined 


nical High School, tries out the president’s chair at McGraw-Hill Publishing Co., as ‘the ubli A “ 
Curtis W. McGraw, president, and Col. Willard Chevalier, executive v.p., stand by. public relations staff of J. Wal 


Eddie spent Feb. 10 at McGrow-Hill to celebrate Scout Community Leadership Day. 


tion because they were made in 
Mexico. Thrifty representatives 
have said they will not use the six 
protested films. 

It is reported the Film Council 
is considering further action 
against these and other foreign- 
made films in other U. S. cities. 


Appoints Wyckoff & Downard 

S & A Enterprises, San Francis- 
co, has appointed Wyckoff & 
Downard, San Francisco agency, 
to handle promotion for a new, as 
yet unnamed, foot rest, which is 
being produced and readied for 
marketing. Trade _ publications, 
consumer magazines and direct 
mail will be used. 


stock represents controlling iatee. | 
est in the corporation. A down pay- 
ment of $1,250,000 had been made | 
on tne $7,093,940 price for the) 
stock. Mr. Hughes will keep the, 
down payment. 


Issues ‘53 Ad Directory 


The 1953 “Advertisers Rate & 
Data Guide,” 28th annual edition, 
has been published by E. H. Brown 
Advertising, 20 N. Wacker Dr., 
Chicago. The 52-page guide is 
available to advertisers without 
charge. 


Joins Fletcher D. Richards 


Hugh D. Lavery, formerly with 
Biow Co. and McCann-Erickson, 


ter Thompson Co., Chicago. Mr. 
Leckrone formerly was farm edi- 
tor of WLW, Cincinnati, where he 
was known as Harry Andrews. 


Ives Joins Boyce Morgan 


Ralph N. Ives, formerly assistant 
to the publisher of Traffic World, 
Washington, has joined Boyce 
Morgan & Associates, Washington 
publishing and direct advertising 
consultant, as business manager. 


Schmidt to Free & Peters 


Dan Schmidt III, formerly with 
National Broadcasting Co. and Co- 
lumbia Broadcasting System, has 
been added to the New York staff 
of Free & Peters, radio-TV station 
representative. 


New York, has joined the Chicago When you Remember 
RKO Stock Returns to Hughes 01"¢ parte endl oh gua Inc.| need WM. F. RUPERT 
acc eeraants, bande by Ralph E. : RECENT Compiler of NATIONAL 
olkin o icago is returning ‘ BIRTH LISTS EXCLUS! 

1,013,420 shares of RKO Pictures Morrell Forms New Division _ BIRTH iwi” 
Corp. stock, bought on an instal- John Morrell & Co., Ottumwa, | 90 Fifth Ave, New Yerk 11 
ment plan, to Howard Hughes. The la., maker of Red Heart dog food LUSTS OR 5-3523 

Radio's G 

Because Radio reaches and sells more people at far lower cost than 

any other medium 

And here's what an advertiser says about WGN: “The general results 

we are obtaining on WGN at the present time are superior to the re- 

sults we are obtaining in printed media and in direct mail . . . We 

thought you would be interested in knowing that we are finding 

radio, and WGN in particular, to be a most successful media for us 

at the present time.”’ 

. , —— Chicago 11 sa i a 
A Clear Channel Station... Illinois git | a i 
Serving the Middle West 50,000 Watts & 4 i i 
M B S 720 ne be me | ‘TH 
On Your Dial ; : mm cer. 


Chicago office for Minneapolis-St. Paul, Detroit, Cincinnati and Milwaukee 
Eastern Sales Office: 220 E. 42nd Street, New York 17, N. Y. for New York City, Philadelphia and Boston 


Los Angeles—411 W. Sth Stree: ¢ 


Geo. P. Hollingbery Co. 
Advertising Solicitors for All Other Cities 
New York—500 5th Avenue °¢ 


Atlanta—223 Peachtree Street 


Chicago—307 N. Michigan Avenue ¢ San Francisco—625 Market Street 
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‘Oregon Journal's’ 


P. L. Jackson Dies 


PORTLAND ORE., Feb. 17—Philip 
Ludwell Jackson, 59, publisher of 
the Oregon Journal, died Feb. 14 
following a heart 
attack. 

A native of 
Portland, Mr. 
Jackson was) 
graduated from 
Princeton in 1915 
and then received 
a graduate de-| 
gree in busi-| 
ness administra-_ 
tion from Har-| 
vard. After) 
World War I, during which he) 
served overseas as an officer with 
the Army, he became a director of 
Journal Publishing Co., established | 
by his father, C. S. Jackson, in 
1902. 

In 1924 when his father died, 
Mr. Jackson became active head 
of the paper. He was also president 
of KPOJ, the Journal station, and 
board chairman of Columbia Em- 
pire Telecasters and Journa! Build- 
ing Co. 

An active member of the Amer- 
ican Newspaper Publishers Assn., 
Mr. Jackson was a director from 
1946 to 1952, a member of the 
board of governors of the ANPA’s 
Bureau of Advertising from 1945 
to 1951, and president of the Paci- 
fic Coast division of the bureau 
from 1943 until his death. 


Philip L. Jackson 


#® Mr. Jackson was also active in 
Portland civic activities and was 
president of the city’s chamber of 
commerce in 1934 and a director 
from 1943 until his death. From 
1925 until 1929 he was a regent of 
the University of Oregon. He was 
a member of the Portland Adver- 
tising Club and the National Press 
Club. 

In addition to his wife, Mr. Jack- 
son is survived by his mother, Mrs. 
Maria Jackson, who is board chair- 
man of the Journal. 


IRWIN L. ROSENBERG 


CHICAGO, Feb. 18—Irwin L. Ros- 
enberg, 56, founder and head of 
Home Arts Guild, died yesterday. 

The guild, established by Mr. 
Rosenberg in 1927, is a rather 
unique advertising medium di- 
rected primarily at housewives in 
the Chicago area. It consists of a 
suite of rooms completely fur- 
nished with advertised products, 
most of them national, where club 
women gather for luncheon and a 
discussion of the featured products. 

Approximately 30 advertisers 
participate in the guild with some 
products featured on a small scale 
“street of shops”; lamps in the var- 
ious rooms are Raleigh cigaret 
premiums, and Wilson hams are a 
featured item on the menu. Each 
group which visits the guild pays 
$15 for the privilege and can then 
assess its members any amount for 
tickets. Reservations are reportedly 
running two years in advance. 


® Before starting the guild, Mr. 
Rosenberg headed his own adver- 
tising agency, Irwin L. Rosenberg 
Co., in Chicago. Prior to opening 


his own business, he was advertis- 
ing manager for Wilson & Co. after 
working several years as assistant | 
advertising manager of H. W. Gos- 
sard Co., women’s corset manufac- | 
turer. 

Mr. Rosenberg’s widow, who has | 
been associated with him in the} 
guild, plans to continue running) 
the business. 


ERNEST H. BENNETT 

New York, Feb. 20—Ernest H. 
Bennett, 86, who retired in 1943 
as advertising representative of 
Jewelers’ Circular-Keystone and 
Optical Journal, Chilton publica- 
tions, died yesterday at Hacken- 
sack Hospital, Hackensack, N. J. 
A native of Birmingham, Eng- 


Nows 


TOPS IN OUTDOOR—These three posters ¢ 


Directors Club of Chicago. The first grand 


the time 


for JELLO 


ook top honors last week in the 21st Na- 
tional Competition and Exhibit of Outdoor Advertising Art, sponsored by the Art 


award went to the Jell-O poster. Young 


& Rubicam is the agency; Jack M. Anthony, art director; Jack Wittrup, artist; Spur- 
geon-Tucker, lithographer. Ralston Purina Co. won the second grand award. Gardner 
Advertising Co. is the agency; Dale Kirchoff, art director; John Eppensteiner, artist; 


Compton & Sons, lithographer. The third g 
N. W. Ayer & Son is the agency; Donald 
Rio Studios, artists; McCandlish 


rand award went to Atlantic Refining Co. 
Kubly, art director; Ewing Galloway and 
Lithograph Corp., lithographer. 


land, Mr. Bennett settled in Buf-| 
falo, N. Y., in 1895, coming to) 
New York a few years later. In 
1921 he founded and edited the 
English-speaking World, a month- 
ly, now suspended, although the 
English-speaking Union in Eng-| 
land uses the title for a publica-| 
tion. | 
WILLIAM BERNSTEIN 

New York, Feb. 20—William | 
Bernstein, 62, secretary-treasurer 


W. W. Hawkins Dies; 
Former Head of UP 
and Scripps-Howard 


MIRAMAR, CAL., Feb. 20—William 
Waller Hawkins, 69, former board 
chairman of Scripps-Howard 
Newspapers and onetime head of 
United Press, died yesterday at 
his Miramar home. 

Born in Springfield, Mo., Mr. 
Hawkins started his newspaper 


Gillette's First 
Sportscast Was 
a Flop: Marcy 


But Later Shows and 
Product Research Paid 
Well, AFA Meeting Told | 


CAMBRIDGE, MAss., Feb. 17—The 
first time Gillette Co., the nation’s 
leading sports sponsor, tried a 
sports broadcast, “it was a com- 
plete flop.” 
| This was the Braddock-Louis 
‘fight in 1936, and Herbert Marcy, 
Gillette v.p., told the New England 
|district conference of the Adver- 
| tising Federation of America that 
it took his company three years to 
get ready to try sponsoring another 
sports event. 

Gillette took on the World Series 
in 1939, hopefully anticipating 1,- 
000,000 razor sales as a _ result. 
When sales reports showed 2,500,- 
000 razors’ sold following the 
broadcasts, Gillette became a con- 
firmed sports sponsor, Mr. Marcy 
said. 


|@ The Gillette v.p. also described 
‘his company’s product develop- 
| ment and research program which 
| started in earnest in the ’20s when 
Gillette’s patent on safety razors 
/ran out. 

Mr. Marcy said that the com- 
pany now spends approximately 
$1,000,000 a year on product im- 
provement and research. 

Albert L. Morse, v.p. and direc- 
tor of advertising for Goodall- 
Sanford Inc., said that product re- 
search on the various fabrics man- 
|ufactured by his company is “as 
much a fundamental cost of busi- 
ness as gas, heat and light.” Ex- 
tensive marketing research on 
Palm Beach cloth, he said, helped 
the company develop a_ product 
more in line with public taste and 
build a large market for the light- 
weight fabric. 


s The need for product research 


of Willmark Service System, died career as a reporter on the Spring- | was also underscored by Charles F. 
yesterday at Miami Beach. Mr. | field Republican in 1901 und be- | 4dams Jr., president of Raytheon 


Bernstein, with his brother, Mark, ! 
founded the organization in 1917. ! 
It tests and advises on retail sell- 
ing and customer relations, and 
services 30,000 stores. Born in 
Montreal, Mr. Bernstein began his 
business career with United Cigar 
Stores. 


WILLIAM LUCAA 

New York, Feb. 20—William | 
Lucaa, 63, president of Rubsam | 
& Horrmann Brewing Co., died 
yesterday of a heart attack in 
his office. He had been with the| 
brewery for 47 years. From 1919 
until last year he was general 
manager, and he was electea pres- 
ident of the company about a year 
ago. 


Miller Uses Football Stars 
as Good Will Ambassadors 


Miller Brewing Co., Milwaukee, 
has named five football stars in| 
the National Professional Football | 
League to handle its sports rela- 
tions. These Miller good will am-'| 
bassadors will speak before civic 
groups and show sound movies of 
outstanding professional football 
games in 1952. 

They are Elroy Hirsch, end for 
the Los Angeles Rams; Bob Forte, 
Green Bay Packers halfback; Tob- 
in Rote, quarterback for Packers; 
Don Kindt, halfback for the Chi- 
cago Bears, and Emlen Tunnell, 
New York Football Giants defen- 
sive safety man. 


Barnes & Cone Boosts Homer 


Barnes & Cone Inc., Syracuse 
manufacturer of concrete building 
blocks, has promoted William C. 
Homer from sales manager to v.p. 
and general manager. 


jof E. W.. Scripps, 


came city editor the following year. 
After working for four years on 
Louisville newspapers, he went to 
New York and joined the staff of 
Publishers Press Assn. In 1907, 
he joined the United Press on its 
original staff. 


s After serving as UP manager in 
Albany, San Francisco and Wash- 
ington, Mr. Hawkins was named 
2nd v.p. and general news manager 
in 1912. Three years later he was 
named Ist v.p. and general man- 
ager of the wire service. He be- 


came president in 1920 and headed | 


the company until 1923 when he 
became a director and member of 
the executive committee and was 
named general executive manager 
of Scripps-Howard Newspapers. 
Mr. Hawkins became vice-chair- 
man of the Scripps board in 1927 
and board chairman in 1937. He is 
survived by his widow, Margaret 
Scripps Hawkins, who was the 
widow of Robert P. Scripps, son 
founder of 
Scripps-Howard. A son by 4 previ- 
ous marriage, William Wal!'er Jr., 
is drama critic of the York 
World-Telegram & Sun 


New 


Triangle Buys ‘TV Forecast 

Negotiations have been com- 
pleted for the purchase of TV 
Forecast, Chicago, by Triangle 
Publications, New York, for an un- 
disclosed amount. Triangle, headed 
by Walter Annenberg, recently 
purchased TV Guide, New York, 
and TV Digest, Philadelphia (AA, 
Jan. 19). 


Book Club Names Kleppner 

Kleppner Co. has been appointed 
to direct advertising for the His- 
tory Book Club of New York. 


Mfg. Co. Although his company 
| expanded 30 times during World 
War II, Mr. Adams said that the 
expiration of war contracts would 
leave the company largely over- 
expanded without new products to 
market. 

Raytheon, he pointed out, is pre- 
paring for the slowdown in de- 
fense work by entering the radio- 
TV manufacturing field and also 
is developing several new elec- 
tronic devices, including transis- 
tors. 

The public relations director of 


151 


uct it cannot gain optimum mar- 
kets on publicity alone. 


e Mr. Donnelly’ asserted that 
“there is an astonishing lack of 
understanding and use of advertis- 
ing in backing new products that 
is positively amazing...We must 
advertise to assure successful in- 
troduction of products.” 

A case in point cited by Mr. 


Crichton was Hathaway shirt ad- 


vertising. He noted that until the 
company started using national 
advertising, its shirts were special 
apparel items with uneven dis- 
tribution. The Hathaway man- 
with-a-patch, Mr. Crichton said, 
could never have been put over by 
publicity. 


‘Lucy’ Signed 
for 2-1/2 More 
Years on CBS 


New York, Feb. 18—CB8S has 
spiked persistent rumors that Phil- 
ip Morris & Co. might drop the 
high-rated “I Love Lucy” show by 
announcing a new $8,000,000 con- 
tract with Lucille Ball and Desi 
Arnaz. 

Rumors that Philip Morris might 
drop the show were based largely 
on the report that the company’s 
sales had dropped from $234,346,- 
380 to $232,559,372 in 1952, with 
net profits down $2,371,990. In ad- 
dition, Philip Morris dropped from 
fourth to fifth place in cigaret 
sales reported by Business Week 
(AA, Jan. 26). 

The new contract with Lucille 
and Desi covers the rest of the cur- 
rent season and the next two years. 


es “I Love Lucy” went on the air 
for Philip Morris in October, 1951. 
Before long the filmed situation 
comedy had driven Texaco’s Mil- 
ton Berle (NBC) from the top of 
the rating lists. 

Currently the program is run- 
ning well ahead of all the rating 
competition, thanks to the excite- 
ment created by the birth of two 
babies on the same day—a real one 
to Lucy and Desi and a fictional 
one to add a new character to the 
TV family. The current Nielsen 
TV report gives this show a 71.7 
rating. 

The $8,000,000 figure covers time 
and talent for “I Love Lucy,” 
which is owned and packaged by 
Mr. and Mrs. Arnaz. The weekly 
program budget is between $40,- 
000 and $50,000; it is filmed in 
Hollywood. 

In recent weeks the comedy has 
been maintaining its popularity 
despite the usual number of par- 
tial re-runs. These have been 


First National Stores, George 
Moore, described the supermarket 


chain’s work in developing mar-| 


kets for New England farm prod- 
ucts. The chain, which grosses 
$420,000,000 annually, will spend 
approximately $1,500,000 on ad- 
vertising this year, Mr. Moore dis- 
closed. 


® In a discussion of New England | 


advertising, Dr. Alfred C. Neal, 
v.p. of the Federal Reserve Bank 
of Boston, suggested that the area’s 
advertising specialty might be 
novel publicity angles which make 
news. “Understatement is charac- 
teristic of New Englanders,” Dr. 
Neal said. “They are not basically 
advertisers.” . 

Other members of the panel— 
Edward C. Donnelly Jr., president 
of John Donnelly & Sons, Boston 
outdoor advertising company, and 
John Crichton, executive editor of 
ADVERTISING AGE—challenged the 
Boston banker. 

Mr. Crichton declared that “high 
octane publicity is no substitute 
for advertising,” and said that no 
matter how outstanding the prod- 


shown as flashbacks after in- 
\troductory sequences with Lucy 
written out of the script. She is 
‘expected to be sufficiently rested 
'to resume shooting on complete 
|new episodes about March 20. 


| 
Car, Truck Sales Dip in ‘52 


The 4,158,394 passenger cars 
sold in the U.S. in 1952 were 902,- 
'509 under the total sold during 
1951, according to a report by R. 
L. Polk & Co., Detroit direct mail 
campaign consultant. Truck sales, 
down also, amounted to 812,099 in 
1952 as compared with 1,003,850 
in 1951. The figures are based on 
official registration of vehicles in 
each state. 


ANA to Meet March 18-20 


The spring meeting of the Assn. 
of National Advertisers will be 
held in The Homestead, Hot 
Springs, Va., March 18-20. The 
role of the ad department in con- 
tributing to company profits will 
be stressed. George J. Abrams, 
manager of the general publicity 
department of Union Carbide & 
Carbon Corp., is head of the pro- 
gram committee. 
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James Co., Started 3 Years Ago, Now 
Sells 44% of All Retail Dishwashers 


| 


gee eee a ee 


the QUAD-CITIES 


have 70,000 households 
Retail sales per household $4,150 (Index of 118 - 1952) 


(Continued from Page 3) | are now being made. Mr. Summers 

assert—and the company can says the prices are less than those 

a | prove, Mr. Summers says—that no of any other nationally advertised 
| prior rinsing of dishes is required dishwasher. 

The company also is receiving 


| with the James washer. 
e 7 | The ads also will say James an advertising assist from Cribben 
Advertisers keep business flowing washers hold more dishes than any & Sexton Co., Chicago. Cribben is 


|other machine, are the only really buying James units for use as a 
| automatic dishwasher, are the only combination item with its Uni- 
ones with a sterilizing rinse and versal gas range. The James unit 
a water softener to prevent streak- fits into the Universal range and 
ing and that they are completely is being featured in this manner 
mobile and need no special instal- | in Cribben’s advertising, which 
TELCO BUILDING, ROCK ISLAND, ILLINOIS . r lation. is handled by Christiansen Adver- 
Represented by Avery-Knodel, Inc. z : _ Two models, one selling for tising Agency, Chicago. 
' / $249.50 and the other for $199.95,| To underline the company’s re- 
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international advertisers who are already taking advantage of this 
new, unequalled opportunity to sell goods and services in Spanish- 
speaking Latin America. 


If you would like more information about this fortnightly oppor- 
tunity, please write to LIFE International, Time-Life Building, 9 
Rockefeller Plaza, New York 20, N. Y. 


| markable record of achievement, 
Mr. Summers points out that it is 
| strictly a family venture and that 
‘last year was the first of full-scale 
production. 


s The original James Co., which 
made hand clothes washers, was 
founded by Lew James in the early 
°30s. Mr. James is called the in- 
ventive genius in the family, and 
in looking around for a new prod- 
uct he turned his hand to dish- 
washers. He designed his own ma- 
chine, founded James Mfg. Co., 
and spent 1950 and 1951 getting 
production rolling. 

The company has been in a 
sold-out condition ever since, Mr. 
Summers says, and consumer ac- 
ceptance was so great the company 
split into three organizations last 
year. 

James Industries Inc., with a 
son, Duane, as_ president, was 
founded to manufacture’ the 
washers. James Mfg. Co., with Mrs. 
Faye James as president, was kept 
a sales company, and James Re- 
search Inc., with Lew James as 
president, was formed for new 
product development. 


KSTP Reduces Rates 


KSTP, Minneapolis, has issued 
a new rate card, effective Feb. 1, 
|which shows substantial cuts in 
/one-minute announcement rates. 
|One-time Class A announcements 
‘are cut from $100 to $90, Class B 
| from $75 to $45, and Class D from 
'$35 to $18. Other changes include 
‘elimination of the intermediate 
6:00-6:30 p.m. rate and the exten- 
|sion of daytime rates to 7:00 p.m. 
daily; addition of ten-word 
“quickie” announcements; addition 
of station break and one-minute 
/announcement packages. 


Buys ‘Down You Go’ Segment 


Helene Curtis Industries Inc., 
|\Chicago cosmetics producer, has 
signed to sponsor “Down You Go” 
/on the DuMont Television Network 
/on alternate weeks beginning Fri- 
day, March 13. The company will 
alternate with Carter Products 
Inc., New York. The Curtis con- 
itract, calling for 26 weeks, was 
negotiated through Ruthrauff & 
Ityan for Spray Net and Helene 
Curtis shampoo. 


Named Cincinnati Bank A.M. 


| The First National Bank of Cin- 
cinnati has appointed Joe W. John- 
|ston advertising director. Mr. 
| Johnston, who succeeds the late 
| Allen Thrasher, formerly was with 
i\S. C. Baer Co., Cincinnati, as an 
|account executive. 


tro SELL 


the nation’s 
TOP SPENDERS 


use GOLF’S 
TOP MEDIA! 


To sell those who spend what 
_ it takes for SIXTY MILLION 
| rounds of golf... 


GOLFing 


NATIONAL GOLFER'S MAGAZINE 
Oldest and most widely read 


To sell those who spend millions 
_ for golf course, golf shop and club- 
| house supplies and equipment... 


GOLFDOM 


BUSINESS JOURNAL OF GOLF 


Tops with operators—their only 
exclusively business magazine 


GOLFing od GOLFDOM 
407 S. Dearborn St., Chicago 5 
Albro Gaylor, 20 Vesey St., N.Y. C.7 
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Ad tisi Pp d Lina in Nati IM l 
a . s os . 
Official Figures for January as Compiled by Publishers Information Bureau 
Publications with an * report directly to AvvextTisInc AGE 
———Pages ——Lines——____ ———-Pages-——.  ———Lines——— ——Pages———.  ———Lines—_ 
Jan. Jan Jan. Jan. Jan Jan. Jan. Jan. Jan. Jan. Jan. Jan. 
1953 1952 1953-1952 | 1953 1952 1953 1952 1953 1952 19531952 
Weekli j- j j- i Hillman Romance Group ...........-. 3.4 4.0 1,447 1,715 Newspaper Sections (II) 
klies, Bi-Weeklies, Semi-Monthlies ey Aecaenge Beate (All ether newspaper cections ond comics) 
*Christian Advocate ................ 22.9 26.3 9,497 10.890 BeReeRe TOUIARONS 2... cece sses 13.0 15.2 5,594 6.544 SPicet S Gees GO oc ccc cteccccs 22.5 21.6 19,151 21,525 
I See ro = ie es 78.5 65.4 53.332 44,439 SE ED Des ecaccteecascccedens 13.6 14.5 5.835 6,232 N. Y. Herald Tribune-This Week ...... 27.8 24.3 23,618 20,620 
Ee SON Se i is oat 72.5 80.8 31,067 34,646 Movie Stars Parade ............--. 13.6 14.5 5.842 6.232 , tNew York Mirror Magazine ......... 38.7 35.2 37,882 35,112 
| Oe AA eer Pe 20.0 15.6 20.008 16.335 Personal Romances ............+--> 12.9 15.0 5.529 6,453 New York Times Magazine ........... 101.2 94.1 86,018 79,969 
a Sein Nala pea ec mere 199.5 189.9 135,588 129,150 “Quality Romance Group .........-.. 6.0 4.0 2,268 «1,512 | Puck—The Comic Weekly ........... wi, 223 23s. Se 
Re i oon te Sinha Moe eG 64.8 82.9 44,050 56,364 “Secrets Romance Group: NE OIE os hes 5 5 89 cis oecas es 202.3. 187.5 189,846 180,719 
a 223.2 189.3 95,651 81,151 Revealing Romances ..............-- 8.6 10.9 3.670 4,300 | +Changed from 1,000-line page to 850-line page in January 1953. {Changed from 
SC i cin nnctcnchassikedaese 186.5 179.0 78,200 75,049 Secrets... 2... eee eee eee erence 10 =1L2 4,692 4,790 1,000-line to 980-line page in June 1952. 
RS dnc hvcnuecceess $ieeiis 26.7 30.8 11,201 12,945 True Story Women’s Group: - 
*Presbyterian Life ..............ec- ‘ y i nee, DETER ee 2 21.7 8,258 9,279 | " e : 
Pera plea bie 340 22.0 — os Radio-TV Mirror ........... 2.000: 13 146 4.826 6,256 | All figures in the following groups were compiled by Advertising Age 
tSaturday Evening Post ............. 255.8 210.0 173,883 142,740 True Experience .........00ese+e: U7 156 = 5.013 6,696 | 
+*Saturday Review ................ 61.6 41.5 25,870 17,439 bok eee 11.5 15.6 4,938 6,695 Comics Magazines 
(\\*Sporting News ...............-. 17.9 20.4 19.458 22,139 THOR TONED onc i csccscowecscucs 11.6 17.2 4,977 7,382 ‘American Comics Group: 
| tons es Oa a a et Gaggia 238.9 251.5 100.215 105,562 _  }  errer cere reer 24.4 29.6 10,477 12,689 | (Total 2 Units) ©0000... 0... ee ees 7.0 10.5 2,646 3,969 
tU. S. News & World Report ......... 186.7 136.9 78,353 57,457 | ‘Total Group ............0e.0000 SES” WE “TET WER | SERED senses sssevnsscesseses = 2 2. 
WE, WIE Lan batncadessadvaces 1,672.7 1,530.4 883,580 810,562 | NOTE: Figures for each publication in the Dell, Fawcett, Ideal and True Story 1 oa ET lek , ; j ; 
— . : : | Archie Comic Group a 5.5 8.5 2,079 3,213 
tFive issues in January 1953; four issues in January 1952. {Changed from 1,050-line groups include all advertising carried by the group as a whole PLUS additional iMarvey Comics Group ............ 7.0 5.5 2.646 2,079 
page to 1,000-line page on Aug. 31, 1952. +Not included in totals. SOniy full- | advertising carried by each individual publication. | Lev Gleason Comics tte 13 73 2.772 2,772 
page units accepted. | Four issues in January 1953; five issues in January 1952. | iMarvel Comic Group: shalt ; ; , 
° P ag Ree 298 298 11,430 11,430 
Women’s Magazine Linage Trend Figures in thousands naa... 99 99 3m0 30 
ee ever sen Osis cenane' J 9.9 8 ’ 
OTION FA oc cc kcicecsccsess 13.8 10.8 5,917 4,609 WEEKLIES sYenow wolt PTT oT TT Teco TS 44 9.9 3,810 3,810 
fo ios ok. 0 hed vee bee hese 20.5 20.6 8,778 8,799 National Comics Groun: 
ee. eens 25.9 26.9 11.089 11,518 /9$3 (Total 2 Units) 10.0 15.0 3,780 5,680 
a. he rere 32.6 35.7 14,003 15,298 | | san. [984 a #Red Unit .......... 5.3 7.6 1,985 2,868 
Good Housekeeping ..............00. 56.8 64.8 25.152 27,751 , I ee ag 48 7.5 1,796 2,820 
*Hoiland’s Magazine ............... 10.8 12.7 4,616 5,440 (952 /9$2 Quality Comic Group ............ 6.0 4.0 2.268 1,512 
ipo song Wag er a 245 26.7 10506 11.399 Lea 496 ‘Standard Comics Group ......... $5 62 2079 2,315 
ee We GOOD cokes cacceccess . 6.3 34,679 38,306 a ae 
McCall’s Magazine ..............--. 31.2 448 21177 30,460 Lecce apenas Se 
Parents’ Magazine ................. 30.2 319 12,923 13.667 BUSINESS ‘January-February issues combined. #Not included in totals. 
0 See rer rere rere ee 60.5 54.7 41,134 37,153 : 
cna a eal el 193 1953 Canadian National Weekend Newspapers (Roto- 
sc dads ates eee ae’ 25.3 26.1 10,839 11,179 
“Western Family: Nj381 | JAN} 174 | gravure Linage) 
Southwest Edition ........... 20.1 29.9 8.610 12,827 1952 192 IN dea icves¥utenycanekakins 23.1 29.6 23,092 29,581 
Mountain Edition .............. 18.2 24.3 7,800 10.442 c 
4 it. Edit yo 348 ios ss cheabehcsed srcent 295 29.6 29,469 29,592 
$Me. Cat. COON .... 2... .0ces 19.9 27.2 8,516 11,656 +Star Week! 445 42.0 42,240 39,925 
#Northwest Edition ............. 20.7 27.7 8,886 11,871 Week Pict Comin: 443 356 43217 34.726 
WE okie ca saciiaee 31.7 522 13,610 22.352 Crees Naene Wee oes sen hie a" ts=R 
Woman's Home Companion ore ee 33.7 43.0 22.918 29,208 ‘. Total Group oe 6 bee ee Ree enes ed ae 141.4 136.8 138,018 133,824 
AE TD A705 3371 “2a5551 779906 | Business tek aes Pe geneiey SEND: Ser Se ee 
+See note at end of linage tabulation. <Not included in totais. tBusiness Week .........--.0--000: 449.7 397.8 188,727 166,904 | Canadian 
Dun's Review TREVTTTTETETT TTT 58.1 48.8 24,396 20,451 Canadian Home Journal ............. 37.0 38.0 25,160 25,840 
General a World... -.seevereeeees =. = oo = Canadian Homes & Gardens ......... 218 27.4 14,812 18,661 
DROS ccc cccccccscccceeseesssese . . ° . i ’ 
tamerican Artist 6... e cc ececseees 268 246 11.262 10,340 | Fortune... sss ssssessssecscee. 101s 7936418 50.086 | tens «Se alas asa 
American Forests ........ 0.000000 9.9 14.4 4,158 6,048 | Modern Industry .................-. 79.4 88.2 48,895 54,285 | Reader's Digest: 
pe — oo eee eceeeesecevene ey 16.3 6,923 6.834 | Nation's Business .................. 24.8 20.5 10,633 8,773 English Edition ..............005. 36.0 34.5 6,552 6,279 
ne rms 27 SPAS eae ote ia a i, 7” | eee $18.9 7474 ~381,034 347,864 | French Edition ................., 415 365 7,553 6,643 
atl ei mR ci 20.4 186 8554 7812 +Five issues in January 1953; four issues in January 1952. Revue Moderne ....... 0.0... eeeeees 12.5 12.9 ane nies 
*Christian Herald ................. 40.2 42.0 17.231 17,998 | yop a Em papas <2: as 40 12.984 9,787 
RRP RR IIS 5.5 5.1 3,737 3,452 out thetunits Ul ..........s0cceevec 558 563 37.937 38.251 
SEG Shehasrscenncsaysheccad 10.0 8.0 1,820 * $2... 2 merererrrererrr reer 19.7 176 8,463 VSIS | PeeaMenedinn ......scccoccecsscsec 101.5 77.5 42,630 32,550 
EUS Teer ee rere 31.6 25.6 13,546 10,935 Ee eee er ee 13.4 9.8 9,099 6,696 | Glee Wii ne. ok ccc vce 406.0 358.7 211.761 [e8.854 
*Eagle Magazine... 20.20.00... S2 74 2198 3,908 | PORN Life ..........cceccesceeeee 05 17 227 I ag Fay I ;, 
a tacssawxninseeseds ves 49.0 44.0 33.353 29,920 | {Scholastic Mayazines ............. ‘A 66 ee | ee ee ee eee ee 
oa seen eeeeeeeeeeeeerees aa as aim aan re er 524 O72 ~ 25674 ~22,598 | Foreign 
*Extension 2 gat ae an eae: 14.7 176 0,125 12.078 {Four issues in January 1953; five issues in January 1952. | Life International: 
—. 14.4 164 6136 6.991 English Edition ..... 33.1 43.1 22,525 29,325 
as gg ee Alla at del ee lta aa : , Outdoor & Sports | #/Spanish Edition ............. 606 —— 41,225 _— 
COPORE TOME occ ccecccsccesesss 18.6 18.1 8,206 7,961 | Newsweek-European 23.8 23.7 10,010 9,940 
Sei eer 16.2 13.9 6,799 5,833 | *American Rifleman ................ 46.5 47.9 19,951 20,533 | ————_ i &&°&°&&« : . . 
| Re pees ee Peer 32.2 $3.3 21,600 23,941 | Field & Stream ......c.ccccccceess 34.3 32.4 14714 = 13,909 Manila Edition 24.7 24.3 10,360 10,220 
*Improvement Era ..............-- 21.4 22.6 8,976 GATS | CRUFUNGOME on ccciccscccrcceces 18.8 17.9 8,064 7,670 Tene Célllen ....... 50.7 50.5 21,280 21,210 
| Ener a neces 28.7 13.1 19,650 8,989 | *Hunting & Fishing ................ 19.2 13.4 8,218 5,757 enters + eel , ; ’ ' 
hn a. SORE REEE COTTER CEE 175.5 159.7. 103,194 93,908 Meo veatasysanere sane cnks 33.6 26.9 14,404 11,561 Argentine , 31.0 59.5 5,642 10,829 
National Geographic ...............- 26.5 24.3 6,307 5.771 | *Outdoor Sportsman ................. 12.0 9.3 5,148 3,990 Autlediion |... cs. 33.0 45.0 6.006 8,190 
MEE fa caasevcasinarsitsenss 23.2 21.0 9,957 9,002 | Sports Afield .........cccccceseccce 30.8 23.4 13,195 10,061 athe ....... - aa 1.456 a we 
Redbook Magazine .............006: 16.5 16.2 4,485 6,942 NOMRTIIONS  cadictasg taeceadiocns 195.2. 171.2 83,694 73,481 Sip RR res rein Fee 48.0 41.0 8,928 7,626 
*Rotarian Va ve Serrer Terry rer errs 7.0 6.5 2,923 2,727 v . Carribbean .......... 50.0 55.5 9,100 10,101 
i Aneta ner vase reeisnenres us 11.3 ome 7,560 | Mechanics & Science Be 2 Pears 25.0 24.5 4,250 4,165 
lta Sil allel ley 407 S81 27'323 9.009 | Mechanix Mastrated ............... 745 678 16,680 15,179 | _—_ Finnish ease 7.0 7.0 1,302 1,302 
Sree pe Rene bes meee Ra ARS 140 113 6.022 4.84) | Popular Mechanics ...............4. 156.9 270.0 35,146 60,480 | French (Belgium) . 32.0 56.0 5,600 9,800 
«Sine selena ena 18S 1503 90078 Basre | Papuan Selente 2.00... ....cec eves. 1325 122.6 29,680 27,462 | ‘French (Intercontinental) -—— 338 oman 5,600 
rs + Sige adel arate etataietealet: see SIO1 SIbOOL WETTIG #*Science & Mechanics ............ 88.5 67.6 19,815 15,133 French _— pacives red a2 = B+ 
GM GIOUD ccc scccesvvnsvesecese , R y " S——— as * TAa ia: | French (Provincial) J R ¥ , 
tJanuary-February issues combined. {No. January 1952 issue. #Not included in hare Grom Ol een rat ha 9 = S206 303,442 } French (Swiss) ...... 10.0 20.0 1,750 3,500 
totals. #Not included in totals; December 1952-January 1953 issues combined. German (Germany) 36.0 40.0 6,552 7,280 
* — | German (Swiss) 10.0 16.0 1,820 2,912 
Detective & Fiction | Iberian... 25.0 —— 4,550 — 
ome | 
American Home ...............0000: 33.8 41.7 21,377 26,354 | Dell Men's Group ................ a nn, ae —- = tt we 
Better Homes & Gardens ........... 58.1 56.9 * 36,727 35,936 | “Popular Fiction Group ............. 141 183 «3,163 4,099 | 0 avenene a ! 
“Flower Grower ........+0sc.000e0 57.1 52.0 23.996 21,840 | #t*Sport Men's Group ............., 56.3 me SSCP ee ee cua — «st a ie 
House Beautiful .............-.-...- 47.0 43.6 29.679 27,511 | *Thrilling Fiction .................. ue 8) oe 6S) eee oe ae o wa we 
House & Garden 22.2... oe e cece ee 33.6 344 21,281 21,729 | Total Group..................00. 373. 417 ~ 10,886 “11,715 ng het hel adalat 190 2300 «= «3.458 —s«.186 
ST) ce 24.4 59.1 15,403 37,306 | Not included in totals. tOnly three publications in group prior to September 1952, | Norwegian 13.5 12.0 2,295 2,040 
Sunset Magazine ..........6eseeeeees 55.8 52.2 23.420 21,927 | when Master Detective was added. Group was not published in January 1952. POE, pesssiwxnavke 64.5 60.0 11,287 10,500 
DM +c ic¢esccacadedaws sca 309.8 339.9 171,883 192,603 South African .. 51.0 46.0 9,129 8,234 
; Farm | Southern Hemispher 36.0 38.0 6552 6,916 
Fashion Capper’s Farmer ...............005. 35.4 42.5 24,074 28,953 —. saree steeeeeees os ~¢- nan ate 
Country Gentleman ................. 50.7 62.1 34,469 42,263 ime-Atlantic 
Glamour sows sss ssesecielll. a8? $69 2063 age | Farm dounal oo 575 GA 24.642 27,482 | Time-Latin, American 3 a a oe 
ios 728 779 45.993 49.251 | toFarm & Ranch—Southern Agriculturist 366 288 15,728 19,588 Time-Pacific 45.3 428 19,040 17,990 
RS cpus SOR 53.1 74.4 22 809 31,923 + Progressive DE chk bua tases ° 64.6 62.6 43,971 42,553 #°Visao 31.7 13,300 
Vogue .....ccccccccccccceccceceeee OLD 87.7 63,881 $5,385 | Successful Farming ................. 57.6 648 _ 25,920 _ 29,162 Leases ae. a a ae 
EE eae: 3261 343.3 174,296 180838 | , Total Group .................... 302.4 324.9 = 168,804 += 190,001 ae Sep eens ee 
tSee note at end of linage tabulation. §Changed from 680-line page to 429-line ZNot included in totals. ‘Started publication in December 1952. *Started publi- 
Movie-Romance-Radio page effective January 1953. cation in November 1952. ’Not published in January 1953. ‘Started publication in 
° October 1952. ‘Started publication in July 1952. 
= —. nt _ “as — snes Newspaper Sections (1) NOTE: All sectional advertising of Everywoman's, Family Circle, Woman's Day, Farm 
odern Perr rrrrrerer et ° . . ° e ‘i A " 
, ’ (Nationally distributed wit & Ranch—Southern Agriculturist and Progressive Farmer is reduced by application 
Modern Screen .........+0-0s0000: 19.6 18.7 8,388 8.002 , y distributed with Sunday newspapers) of a ratio figure to each advertisement; this ratio is the circulation of the particular 
. -— alla 15.7 17.0 6,736 7,286 — See er ere ee 30.8 ~ rye rp edition carrying the advertisement to the total circulation of the magazine. For 
awcet omen's Group: ir ST TTETTiTrrer 31.9 ‘ example, if a page advertisement appears in an edition representing 25% of the 
Motion Picture ............ 0.000. 19.0 15.7 8.139 6,711 | This Week Magazine ............ 46.8 38.5 39,722 32,651 total circulation of the magazine, it is counted in the totals as .25 pages. No 
True Confessions Vite bvaneken puke 15.7 18.1 6,738 7,762 ee UD. wabvdgeneey sada evéns 109.5 89.6 92,915 80,193 sectional advertising is reported that does not represent at least 20%, of the total 
Hillman Women’s Group ............. 69 8.5 2,986 3,666 §Changed from 1,000-line paye to 850-line page on May 11, 1952. circulation base. 
Dana Advertising Bows ‘Joyce to Ruthrauff & Ryan GF Pushing Minute Rice Georgia Co. to Jamian Charm as associate promotion di- 
Dana Advertising Co., a new) Joseph R. Joyce, formerly with General Foods Corp., New York, rector. She will act as market co- 


agency, has opened offices in the 
Guardian Bldg., St. Paul. Prin- 
cipals are Elmer J. Finley, presi- 
dent, and Richard E. Hansen, v.p. 
Mr. Finley formerly was with the 
New York Sun and the Los Ange- 
les Times. Mr. Hansen has been 
advertising consultant for St. Paul 
and Minneapolis companies. 


Robert W. Orr & Associates, has 
joined Ruthrauff & Ryan, New 
York, as account executive. 


‘Living’ Promotes Early 

Donald M. Early has been pro- 
moted to executive editor of 
'Journal of Living. Mr. Early has 
| been with the magazine since 1948. 


will launch a “Pick o’ the Pantry” 
promotion for Minute Rice during 
March, telling housewives how to 
combine it with soup, meat, fish, 
eggs or cheese for a one-course 
dinner. Consumer publications and 
Sunday newspaper sections will 
be used. Young & Rubicam is the 
agency. 


Georgia Co., New York, manu- 
facturer of drapery and upholstery 
fabrics, has appointed Jamian Ad- 
vertising & Publicity Inc., New 
York, to handle its advertising. 


‘Charm’ Names Cass Lewis 


Cass Lewis, formerly with Hel- 
ena Rubinstein Inc., has joined 


ordinator. 


Mayer Adds Duties 

Robert J. Mayer, 
public and member 
the National Retail 


director of 
relations of 
Dry Goods 


Assn., has added the duties of as- 
sistant to J. Gordon Dakins, ex- 
ecutive v.p. 
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U. S. Told to Hike 
Imports at World 
Trade Conference 


CuIcaco, Feb. 18—America must 
increase its imports if the world 
is to achieve economic health, the 
Chicago World Trade Conference 
was told this week. 

And it is going to mean scrap- 
ping much of the nation’s tariff 
system, John S. Coleman, presi- 


dent of Burroughs Adding Ma- 
chine Co., warned in a _ blunt 
speech. 


Much of the blame for current 
economic instability, he told the 
1,000 business men who attended 
the conference, rests squarely on 


OF’ DISTINCTION 


Some people know your firm only by its 
Jetterhead, Genuine engraved stationery, 
designed and produced by us, at realistic 
prices, have that exira plus for gaining 
attention. 


Send for : 
“Letterbead Logic’ R,O.H. HILL, INC, 
270A Lafayette St., NYC 1? 


the nation’s foreign trade and 
tariff policies. 

As things now stand, Mr. Cole- 
man said, “our export trade has 
been in large part financed by the 
American taxpayer.” There have 
been some superficial moves to re- 
duce duties, he said, but “the fact 
is lower tariffs have never been 
enacted into the law.” 

Mr. Coleman, who also is presi- 
dent of the Detroit Board of Com- 
merce, told the business men the 
only good argument for protection 
is where an industry can be proved 
vita! to national defense. Any 
tariff reductions would have to be 
gradual, he said, but “it has be- 
come clear that no single firm or 
industry can take precedence over 
the national interest.” 

There is no room for half meas- 
ures today, Mr. Coleman declared, 
and the only way the world can 
earn necessary dollars is “if we 
practice the free competition that 
we preach, and that includes com- 
petition between domestic and for- 
eign goods.” 


(@ Other speakers following Mr. 
Coleman described market condi- 


expansions 


tions prevailing around the world. 
Phillip M. McCullough, v.p. of In- 
ternational Automatic Electric 
Corp., said the Far East has great 
potential, but is a long way from 
realizing it. 


As evidence, he pointed to the 


fact that the Far East has nearly 
half the world’s population, but 
that per capita income averages 
only $50 yearly. A major factor in 
this market, he said, is the cmerg- 
ence of Japan again as a supplier 
of industrial goods. 

Harold D. Arneson, president of 
Abbott Laboratories International 
Co., told the conference Latin 
American countries came through 


1952 “in a highly satisfactory con- | 


dition.” He predicted that govern- 
ment controls, which caused U. S. 
exports to fall last year, will be 
less strict, but that competition 
will be tougher. 

Western Europe is an open ques- 
tion, W. R. Herod, Generai Elec- 
tric Co. v.p., said. Looking at the 
world as a whole, he predicted big 
in population, 
product and industrialization, and 
a moderate rise in the “norm” of 


| trade. 


ALEXANDER SALES FORCE: There is a special- 
ly trained Alexander representative in your area 


. ready to give you personal assistance with 


your film commercial plans. 


ALEXANDER STAGE: Housing 


& 


pe) 


. . . For the production of 
TV film commercials, no 
other organization in the 
world offers facilities as 
complete as those of the Alexander Film Co.! 


. . . For the convenience of sponsors and agencies, 
Alexander maintains a national sales network 
with more than 150 special representatives! 


. . . For quality and sales appeal, Alexander 
offers 34 years of experience and progress 
in producing and distributing film ad- 
vertising campaigns that SELL! 


productions. 


toon animations, do the art work for Alexander 


ALEXANDER SERVICE DEPT.: Film storage in 


constant temperature vaults keeps film in top 


32 large sets, the 


Alexander Stage offers every facility for repro- 


duction of authentic scenes and 


locations. Seven 


complete camera crews are maintained. 


ALEXANDER ART DEPT.: More than 75 skilled 


artists, including a complete department for car- 


condition while awaiting shipment to TV stations. 


LEXANDER 


Free 


COLORADO SPRINGS 


New York City 


San Francisco 


+ Detroit 7 Chicago 


a Dallas ° Hollywood 
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Basic to Good Ads 
Are Repetition and 
Promise: O'Meara 


(Continued from Page 1) 
get lost in the arrangement,” he 
said. 


“To be persuasive,” he con- 


tinued, “the copy promise must be 


related to real human wants and 
based on a significant product ad- 
vantage. To bear repetition, 
must be expressed in simp'e, un- 
,derstandable and, perhaps most 
|important of all, rememberable 
| terms.”’ 

_ Mr. O’Meara said he believed 
that, while consumer and product 
research can be of great value in 
‘determining the most effective 
promise, only genuine creative tal- 
‘ent can bring it to life as a dy- 
|namic copy idea. 

| “These are some of the very 
‘simple and very basic facts that 
|we are likely to forget at times 


gross|in our preoccupation with all the 


dazzling technical possibilities of 
modern mass communications,” he 
said. 


Buys Reliance Mfg. Co. 


All of the shares of Reliance 


ing apparel, have been bought by 
M. M. Clairmont and Stevan Cred- 
it & Commerce Corp., both of New 
York. The company was owned by 
the estate of the late Milton F. 
Goodman, founder of the company, 
members of the Goodman family 
and Richard Mayer, Mr. Good- 
/man’s son-in-law and until recent- 
ly chairman and director. Mr. 
Clairmont has been elected v.p. of 
the company and will make his 
headquarters in Chicago. No 
changes in management personnel 
or merchandising policies will be 


it | 


Mfg. Co., Chicago maker of wear- | 


made. Earle Ludgin & Co., Chica- 
go, is the Reliance agency. 


Colgate Names Taylor V. P. 

Rolland W. Taylor has joined 
Colgate-Palmolive-Peet Co., Jer- 
sey City, as v.p. in charge of ad- 
vertising. Previously Mr. Taylor 
was a v.p. and director of Foote, 
Cone & Belding. 


\ 
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ow Publications, 
Information Headquarters of the Billion Dollar Industries They Serve 
FROZEN FOOD AGE + CANDY INDUSTRY + BOTTLING INDUSTRY 
THE CANDY INDUSTRY CATALOG AND FORMULA BOOK 
220 East 42nd St., N.Y.C. * MUrray Hill 7-8771 


CHICAGO. 30 North LaSatie Street (FRanklin 2.9052) 
SAN FRANCISCO. Simpson Reilly, Ltd 703 Market Street 249%) 
LOS ANGELES. Simpson-Reilly, (td, Halliburton Building (DUnkirk 81179) 
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SWEET TYPE—At left is a full-page color ad to appear in 120 newspapers March 
15 announcing Kellogg's new contest for Sugar Corn Pops. The product plays up the 
cowboy motif. Leo Burnett Co. is the agency. At right is a box of Post Cereal division’s 
Krinkles, showing the regular clown motif. Foote, Cone & Belding handles advertising 
of Krinkles for the General Foods division. Krinkles will have a $2,000,000 drive 
on TV, radio and newspaper comics sections. Post Cereal will hand out 15,000,000 


samoles nationally 


by the year’s end. 


General Mills Prepares to Bring Out 
New Pre-Sweetened Cereal Brands 


(Continued from Page 1) 
tially due to the entrance of two 
new cereals, sponsored by two 
wealthy and aggressive merchan- 
disers: General Foods’ Corn-Fetti, 
introduced early in 1952 through 
Young & Rubicam, and Kellogg’s 
Sugar Frosted Flakes, which was 
introduced in the last quarter of 
last year through Leo Burnett Co. 


8 Despite the growth of the new 
cereals, and some wild estimates 
which have given them as much 
as 30% of the dry cereal field, bet- 
ter informed sources figure the 
pre-sweetened portion of cereals 
at about 10%—a _ very sizable 
chunk of business indeed. 

The general hunch of the indus- 
try seems to be that pre-sweetened 
cereals are consumed by children, 
who not only eat them in bowls 
with milk, but also “out of the 
mittz,” in the trade jargon, like 
Cracker Jack. 

Because the market is children, 


heavy emphasis is laid on western | Krinkles in the Post-Ten. Radio manager. He formerly was advertising and sales promotion manager for 
TV shows, circus motifs, animal | promotion tees off in April, May Leyse Aluminum Co., Kewaunee, Wis. 


trade characters and comic strip 
approaches—plus 


ness. In fact, one school of thought 
holds that pre-sweetened cereals 
haven’t gained faster because the 


premiums of the established dry|came into the market last year, | C9., Boston, has just been appointed Boston manager of Technical Pub- 


cereals have held the juvenile 
faithful against the urgings otf their 
sweet teeth. 


s Looking over the field, here’s 
how it shapes up: 


The king of the pre-sweetened |in Life and newspaper comic sec-| al] Mutual stations three times a 
apparently General tions. It may rank around eighth | week. The TV show is aired weekly 


cereals is 
Foods’ Sugar Crisp, which is sold 
via Benton & Bowles as a three- 
way treat—a snack, candy, and 
cereal combined. It pioneered the 
market, overcame product diffi- 
culties like the tendency of the 
pieces to stick together, and is now 
riding high—thanks to Roy Rogers, 
and the three little bears. .called 
Handy, Dandy and Candy 
Another GF entry is Sugar 
Krinkles, through Foote, Cone & 
Belding. This successor to Krinkles 
arries a budget in excess of $2,- 
)00,000, and will use TV, radio and 
‘omic sections of newspapers, plus 
i grocery business paper campaign. 
It comes along after product dif- 
ficulties have been licked, and 
carries a money-back guarantee. 
Its package utilizes a circus theme, 
will have two clowns (as yet un- 
named) and will carry a surprise 
premium inside for kids, plus a 
package-side premium offer of sil- 
verware for mothers. The two 
clowns will carry the load in ani- 


'mated TV commercials. 

The money-back guarantee on 
Krinkles is actually “triple your 
money back,” promising consumers 
that if the product sticks together 
and doesn’t flow freely, sending in 
the unused portion will bring three 
times the purchase price. The in- 
side premium, initially, is a Reed’s 
paloop. 


® Promotion plans now eall for 
tie-ins with Ringling Bros., and 
the New York campaign will prob- 
ably break with the circus’ errival. 
In the meantime, 2,000,000 sample 
boxes will be given away in the 
New York area, and as the prod- 
uct goes national sampling will 
is to 


heavy sampling 


(small grain) Krinkles stuck to- 
| gether. 
| New Sugar 
igrain) will 


Krinkles 
replace’ the 


and June in the New York area, 


|shows will be placed on a spot 
| basis in selected markets. 
Corn-Fetti, mentioned earlier, 


and reached national distribution 
; only about two months ago. It was 
initially marketed district-by-dis- 


|trict, using spot radio and b&w | on 


| newspaper space. It now uses TV 
| (Captain Video), four-color pages 


in the sweetened field. 
. Kellogg Co. has two pre-sweet- 
/ened cereals, Sugar Corn Pops (in- 
troduced nationally in 1950) and 
‘Sugar Frosted Flakes, mentioned 


»| Buchanan to Reopen Office: Potter Adds Account 


= | 


Cadillac Returning to Radio After Many Years 


| 
| 


| Organization, who will be art director. 
| | William A. Schudt Jr., national 
amount to 15,000,000 packages. The e Donald M. Holmes has been promoted from assistant to promotion , 
overcome | production manager of McCall’s. E. J. Becker, previously with 
some of the resistance believed to| Warwick & Legler, has been named to take Mr. Holmes’ former post. 


jexist because of the way the old | e Alan P. Danforth, formerly assistant to the v.p. in charge of sales, 


(inege | e Monark Silver King Inc., Chicago manufacturer of Monark bicycles | : 
old | and Rotomatic power mowers, has appointed Wayne Freitag advertising charge of station relations for both 


| 
| 


|earlier, which will be national in| 


|May. Both are corn-based and 
| coated with sugar. 

In the vast Kellogg stable of 
cereals, these alone are pre-sweet- 
ened. In May, when national dis- 
tribution is finally achieved, Sugar 
Frosted Flakes will get sizable 
promotion. 

At the moment, it’s being adver- 


tised on the “Superman” TV show | 


on 38 stations, and a half-dozen 
more will be added. Like Sugar 
Corn Pops, it gets comics and 
newspaper advertising. 

Sugar Corn Pops, which came 
into the field early, utilizes cow- 
boy promotion, notably the “Wild 
Bill Hickok” show, starring Guy 
Madison and Andy Devine on TV. 
In both cases, Kellogg bears down 
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Last Minute News Flashes fumors of Godfrey 


Doyle Dane and Y&R Add Factor Lines Taking Government 
New York, Feb. 20—Sales Builders Inc. has appointed Doyle Dane Job Go Unanswered 


Bernbach Inc. to handle advertising for two of its women’s products, | 

Max Factor lipstick and Max Factor Pan-stik. The agency has been| New York, Feb. 20—Will Ar- 
handling Factor’s men’s line since July, 1951. Earlier this week, Young thur Godfrey give up his radio- 
& Rubicam was named for Max Factor Pan-Cake and Creme Puff.| TV gold mine to work for the gov- 
Tatham-Laird formerly handled the entire women’s line. ernment? 

Chances are he won't, but he’s 
the only man who can say for sure 
and he’s not around. He just got 
back from a two-week trip around 
the world with Gen. Curtis LeMay, 
head of the Army’s Strategic Air 
Command, and is supposed to be in 
Nebraska today. That’s the guess 
of executives at Columbia Broad- 
‘casting System, which has $15,- 
000,000 of billings riding on Mr. 
Godfrey’s decision. 

The radio-TV performer's jaunt 
abroad intensified rumors that he 
is seriously considering a post with 
the U.S. government. One report 


New York, Feb. 20—Cadillac Motor Car division of General Motors 
will return to network radio March 15 after an absence of more than 
15 years as sponsor of the “Cadillac Choral Concert,” with Dr. Frank 
Black conducting. The 15-minute program will be broadcast over CBS 
Radio Sundays at 5:30 p.m., EST. MacManus, John & Adams is the 
agency. 


Cuicaco, Feb. 20—Buchanan & Co.’s office here, which has been 
without a head since January when Robert E. Potter Sr. left to form 
Robertson Potter Co., expects to name two Chicago agency men to take 
over the operation by April 1. Mr. Potter’s agency has been named 
to handle advertising of Adult Leadership, published by Adult Educa- 


tion Assn. of the U.S., Chicago. ' : ) 
has him moving into the Defense 

Manchester Leaves Dancer-Fitzgerald-Sample ‘Department; another would put 

New York, Feb. 20—Donald Manchester, v.p. at Dancer-Fitzgerald- | him in the thick of the propaganda 
Sample, and supervisor of the General Mills account, has resigned. He | battle with the Russians, possibly 
will be replaced by Ralph F. Linder, D-F-S v.p., who will work with| through the Voice of America. 
H. M. Dancer on the GM account. Mr. Manchester will announce his 
plans later. 


Congoleum Picks Hagaman; Other Late News 


s CBS executives would not pre- 
| sume to speak for Mr. Godfrey. 
Leo DeOrsey, Washington attorney 


_e@ Lauren K. Hagaman has resigned as director of advertising and pub- | who is said to be the only man 


lic relations of the Magnavox Co., Fort Wayne, Ind., to join Congoleum- | who can speak for the entertainer, 
Nairn, Kearny, N.J., manufacturer of floor and wall coverings, as|told AA today he honestly doesn’t 
director of advertising and sales promotion on March 9. He succeeds know what is on Mr. Godfrey’s 
Mark Egan, who has resigned and will announce his plans later. Mr.|mind in this matter. He said he 
Hagaman is chairman of the steering committee on the merchandising | thinks Mr. Godfrey is in Omaha 
of advertising of the Assn. of National Advertisers. but isn’t sure. 


A bi The consensus in New York is 
. ny eval a . sense [Te ACe . . ’ ‘ 
e Mrs. Eleanor Dean, account executive on the Helena Rubinstein ac ‘that, despite the comedian’s inter- 


count, has been elected a v.p. of Hewitt, Ogilvy, Benson & Mather. lest in government service, he will 


e Restaurant Management, New York, an Ahrens publication, will not leave CBS. It is not known 
issue a daily tabloid May 12-14 at the National Restaurant Exposition whether his contract to work for 13 


‘in Chicago. A daily run of 7,000 will be printed at Inland Press. A | sponsors could be canceled, in any 


special full-page advertising rate of $600 an issue is being announced. | case. os , 
Fractional page rates will be the same as prevail in Restaurant Man- Further, it is pointed out that 
agement. government officials might not be 


e The Chicago office of Calkins & Holden, Carlock, McClinton & Smith ne to xX borage att Fe 
has resigned the Federal Enterprises account. Federal puts out electrical weal presumably scoff at the idea 
equipment. The agency has added four to its staff: James Ehrlicher, | of a comedian in mis 2 job. 
formerly public relations director of the city of Chicago; Wayne Fick- | ’ 

inger, formerly with Sears, Roebuck; Roy Kosinski, last with Mall | ? 

Tool Co., and Richards Beherends, formerly with the Raymond Loewy | CBS Appoints Schudt, 

Assigns Akerberg to TV 


{director of station relations for 
CBS Radio, New York, since Sep- 
tember, 1951, has been named v.p. 
in charge of station relations for 
the network. He has been with the 
}company 24 years. 

Herbert V. Akerberg, 


has been named new products manager of Snow Crop Marketers. 
v.p. in 


radio and TV for 18 months, has 
been assigned to devote full time 
to television. His work has been 
e Edward W. Brennan, for the past two years with Montgomery Ward | intensified by the number of new 


premiums, the probably using the Tarzan show, | & Co. as assistant to the general advertising and sales promotion man- | video stations going on the air. 
stock-in-trade of the cereai busi-| and will resume in fall. Television | 


ager of hard lines, has rejoined Aubrey, Finlay, Marley & Hodgson, | 
Chicago, as an account executive and copywriter. | Superten Plan to Merge 

: “merly sdia direc ' ' an aes A merger has been agreed upon 
e Edmund J. Shea, formerly media director of James Thomas Chirurg by the directors of Purity Bakeries 


ered . “ae ; . . Corp., Chicago, and American Bak- 
lishing Co., publisher of Plant Engineering and Power Engineering. eries Co., Atlanta. Approval of 


New offices have been opened in the Park Square Bldg., Boston. stockholders will be asked at meet- 
ings to be held in May. The name 


— lof the merged company will be 
plans to market such a cereal.) American Bakeries Co. It will have 


However, he added, “This doesn’t |total net assets of $34,500,000. 

mean we haven't been testing | Young & Rubicam handles Purity’s 

them.” ladvertising and Tucker Wayne & 
Co. that of American. 


Toohy Succeeds Van Kirk 


selling the cereals both as 
breakfast foods and snacks. 
The Hickok radio show goes to 


on 52 stations, placed on a spot 


basis. John J. Toohy, formerly sales Norman Siegel to CBS-TV 
v.p. of E. R. Squibb & Sons, divi- Norman Siegel, head of the West 
® One of the companies which sion of Mathieson Chemical Corp.,|Coast office of the Howard G. 


isn’t moving in the pre-swcetened 
direction at the moment is Na- 
tional Biscuit Co., which selis Na- 
bisco shredded wheat and Nabisco 
100% Bran, plus Shreddies (“a 
bite-size biscuit”) in Canada. A 
National Biscuit spokesman con- 
ceded the company is “always 
thinking about” the sweetened 
breakfast dishes, but said it had 
nothing particularly in mind. 

“We know sugar-coated cereals 
have been going good,” he said, 
“and we've been watching them.” 

In Chicago, Quaker Oats Co. told 
AA it definitely has no plans to 


Mayer-Dale O’Brien public rela- 
tions company, has resigned as of 
March 19 to become West Coast 
director of publicity and exploita- 
motions include the appointment tion for CBS Television with of- 
of W. R. McHargue as v.p. in fices in Hollywood. Pat McDer- 
charge of advertising and market- ott of the publicity staff has 
ing and W. L. Arscott, v.p. and been promoted to manager of press 
sales manager of domestic opera- information for the network’s 
tions. Mr. Toohy, a veteran of 31 Hollywood office. 

years with the company, will have 
direction of all domestic produc- 
tion and sales activities. 


New York, has been named execu- 
tive v.p., succeeding C. M. Van 
Kirk, who is retiring after 26 years 
with the company. Additional pro- 


Sills Appoints Knight 


Theodore R. Sills & Cuo., Chi- 
cago public relations consultant, 
has appointed John W. Knight an 
account executive. Mr. Knight for- 
merly was editor of American 


Goodrich Joins Scott-Choate 


Ray Goodrich, formerly man- 
aging editor of Jewelers’ Circular- 


bring out a pre-sweetened cereal. Keystone, a Chilton publication, Boxmaker, Chicago. 
Deis. sal ‘' has been named editor of Plumb- 
: vy which ap- ; . F 
PR oy gg ow Rg Be ing & Heating Business, published ‘Foundryman’ Names Early 
< 1g ne a 


by Scott-Choate Publishing Co., 


American Foundryman, Chicago, 
Tarrytown, N. Y. He succeeds John 


talston has appointed Dwight H. Early & 


sweetened bandwagon is 


Purina Co. in St. Louis. G M.' w. Carlson, who is starting a spe- Sons, Chicago publishers’ repre- 
Philpott, v.p. in charge of adver- cial advertising service for plumb- sentative, to serve accounts and 


tising, told AA Ralston has no ing and heating contractors. agencies in the Midwest. 
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Advertising Age, February 23, 1953 


Advertising Pages and Linage in Farm Publications 


Official Figures for January as Compiled by Farm Publication Reports Inc. 


Publications with an * report directly to ADVERTISING Ace 


Commersial 
Display Ex- 
cluding Poultry, 


Commercial 
Display Ex- 


cluding Poultry, | 


Commercial 
Display Ex- 
cluding Poultry, 


——Total Adv.——, ——Total Adv.——. Classified and Live- -——Total Adv.—- ——-Total Adv.——. Classified and Live ——Total Adv.—-, ——Total Adv.— Classified and Live- 
In Pages In Lines stock In Lines In Pages In Lines stock In Lines In Pages In Lines stock In Lines 
Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. | Jan. Jan. Jan. Jan. Jan. Jan. 
1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 | 1953 1952 1953 1952 1953 1952 
- | New England 
#Central Edition. 462 49.0 19,807 21,013 10,985 13,567 4 074 «27,611 «= 23,943 —Ss 21,312 
Farm Magazines | —-BWestern Edition 39.4 39.1 16.903 16,776 10109 10279 ohn "farmer... 580 48.0 44532 «36.891 39.228 31,890 
Capper’s Farmer .... 35.6 42.6 24,241 28,942 22,843 «27,318 | Average 3 Editions $= 46.7 48.3 © 20,034 920,723 11,053 11,333 | Qregon Farmer 359 346 27173 26167 24.667 23.573 
Country Gentleman .. 50.7 62.1 34,469 42,233 31,398 38,398 | “Southern Farm & | Pennsylvania Farmer 701 60.3 53,811 46,339 49,074 41,765 
57.4 64.1 24,639 27,481 21,772 24,697 er 11.4 109 11,395 10,906 9,726 9,088 ne : 
Farm Journal . : ; Seuthera Planter 353 20915 | Prairie Farmer: 
tFarm & Ranch—Southern Agriculturist: a 9 32.1 24675 22,442 23,301 915 | #IMinois Edition .. 67.2 65.4 48.934 47,599 40,431 39,200 
#Upper South m4, ~- ‘0 78.6 33,893 33,702, 16,822, 16,937 | dindiana Edition 68.8 63.4 50,118 46,145 41,797 37,746 
Edition ....... 32.9 25.4 14118 17,260 12,365 14,734 | a wany Average 2 Editions. 68.0 64.4 49,526 46,872 41,114 38,473 
Lower South Po eng aed 30.3 31.8 = 12,730 13,367, 9,237 9,142 | Rural New-Yorker .. 37.0 46.4 28,976 36,348 24,505 31,553 
Edition ....... 34.6 27.6 14859 18,786 12,863 16,210 | “Western Livestock | Utah Farmer ...... 415 39.3 31391 29,738 28,046 26,478 
#Southwest Edition 43.4 34.2 18,622 23,247 15,694 18,374 . ee 61.7 94.4 67,928 39,627 13,367 13,688 | Wallaces’ Farmer ... 80.4 68.3 63,024 53,552 49,133 43,420 
Average 3 Editions .. 37.0 29.1 15,866 19,764 13,641 16,439 | “Wyoming Stockman. Washington Farmer. 368 350 27.787 26432 25,309 23,950 
Progressive Farmer: septate 126 126 11,284 11,312 8,994 9,126 | Western Farm Life. 26.4 28.6 20,717 22,444 18,674 19,273 
‘Carelina-Va. Total Group ..... 1083.7 1,001.6 520,983 489,270 334,217 340,925 = §Herdsmen Edition 109.6 129.7 85,939 101,685 29,372 28.874 
Ore 658 62.4 44,756 42,447 41,446 38,968 a eer nang a — were designated as Eastern, Central and | Wisconsin Agriculturist 53.6 49.2 42,044 38,545 39,452 36,537 
#Ga.-Ala.-Fla. estore, veapectienny. Brier Ye Gcteber 1952. Het included in totals. {Changed Total Group ... 1,206.5 1,129.5 922,365 “863,290 747,104 675,943 
Edition ....... 68.1 63.4 46,294 43,080 42,634 39,533 | from 760-line page to 429-line page in January 1953. §Chanyed from 760-line | #Not included in totals. §This edition also carries all linage appearing in Western 
#Ky.-Tenn.-W. Va. page to 688-line page in July 1952. Farm Lfe i 
Edition ....... 62.4 61.0 42,463 41,486 40,018 38,258 . 
ona 60.3. 59.6 41,018 40,539 38,085 37,202 Farm Linage Trend figures in thousonds Bi-Weeklies 
#Texas Edition .. 66.7 66.5 45,323 45,212 41,098 40,847 Arizona Farmer .... 95.1 64.0 71,926 48,412 67,257 45,423 
Average SEditions 64.7 62.6 43,971 42,553 40,656 38,962 canes Sec 
Successful Farming .. 57.6 64.8 25,920 29,162 24,589 27,663 #Northern Edition. 52.6 47.0 39,782 35,553 37,095 31,849 
Total Group .... 303.0 325.3 169,106 190,135 154.899 173,477 #Southern Edition 50.6 48.5 38,262 36,637 35,575 32,933 
*Changed from 680-line page to 429-line page in January 1953. #Not included in Average 2 Editions. 51.6 47.7 39,022 36,095 36,335 32,391 
totals. *Dairymen’s League 
[Eke ep 114 119 8,297 8660 7,614 8,043 
Monthlies Total Group 158.1 123.6 119,245 ~ 93.167 111,206 85,857 
*Agricultural Leaders’ Not included in totals. 
GEE asteterss 227 29.3 4445 5,747 4,445 5,747 
American Fruit All figures in the followin oups iled by Advertising A 
WE ona sesss- 33.0 32.5 14,252 14,024 14,110 13,870 ee ee ee ee ae ee ee 
tAmerican Poultry Journal: Weeklies 
#Eastern Edition. 54.3 47.1 23,299 20,219 11,110 9,699 deste Glen Parner: 
Midwest Edition. 43.5 37.4 18,653 16,029 9,912 8,804 eekly 4 Farmer: 
#Pacific Edition . 33.9 35.2 14,563 15,117 9,032 8,880 Kansas Edition... 18.6 20.2 45,749 49,654 = 34,619 36,194 
Average 3 Editions. 43.9 39.9 18,838 17,122 10,018 9,128 } Missouri Edition 19.0 19.5 46,887 48.144 36,367 34,929 
Arkansas Farmer... 14.7 10.6 11,092 8,026 10,427 6,945 | Newspaper Monthly Farm Sections Okla.-Ark. Edition. 17.7 18.5 43,581 45,562 33,781 33,632 
Better Farming “Iowa Farm & Home. 16.9 19.4 17,809 20,492 17,809 20,296 ili 
Methods ........ 34.2 43.3 14,690 18,562 14,690 18,310 owa Farm & Home. , Dailies 
ma... Matias 16.6 186 na 18335 4 ae re. Sayyed n 5.3 5.8 5,334 5,773 5,334 5,773 Chiange Daily Drovers ieee 
atta... 2 « ; ¢ ournal ........ 4 66,100 68,990 37,866 39,174 
*California Citrograph 23.0 26.5 15,428 17,808 15,232 17,640 Farm .....0.65 _142 — 39.3 14,896 — 41,846 12,880 © 36,022 | Kansas City Daily Drovers 
*California Farm Bureau Total Group ..... 36.4 645 38,039 68,111 36,023 62,091 Telegram ....... 46.5 92,533 98,889 47,652 52,204 
Monthly ........ 12.1 10.6 9,184 8,015 8,428 7,777 One issue in January 1953; two issues in January 1952.Larger page size (1,065 Omaha Daily Journal 
*Carolina Co-operator 9.0 11.3 3,780 4,760 3,780 4,760 lines) in January 1952. | Stockman ....... 50.1 48.2 106,700 102,493 62,747 59,880 
*Cattleman, The .... 152.9 142.5 64,215 59,839 23,293 24,644 | St. Louis Daily Livestock 
*Electricity on the ee ‘at hana — pore Semi-Monthlies | Reporter ........ 2 29.0 60,088 61,776 53,926 44,291 
FM ccseveree ; ’ ' , , American Agriculturist 33.0 29.2 24,014 21,293 20,679 18,539 Total Group ... 152.9 156.1 325,421 ~332,148 202191 ~ 
{ Farmer-Stockman 34.6 30.7 ues 23,343 32,769 319,588 *California Grange 02,191 195,549 
*Florida Cattleman . 85.7) 68.1 = 35, , ' | RPS 14.0 83 15,628 9,254 10,108 9,072 i 
*Florida Grower .... 27.2 27.1 ~=«-:18,52l~=—-:18,400 = 18,096 =: 17,944 | Eolorado Rancher & Canadian 
Kentucky Farmer ... 24.6 21.5 19,275 16,880 17,923 15,406 ae eee 29.2 26.3 22.106 19.862 20,415 17,467 Country  #ovess 36.4 26.6 26,219 19,139 26,219 19,139 
*Michigan Farm News 4.2 2.9 9,730 6,822 9,640 6,748 | *Cooperative Digest. 10.2 68 4.267 2835 4,200 2.835 | Family Herald & Weekly Sta 
§*Missouri Farmer... 6.0 46 4142 3,484 3,314 2,781 | Dakota Farmer ..... 48.7 44.2 38156 34640 36268 31,706 | Eastern Edition. 69.1 81.7 89,103 81.731 57,393 54,403 
#*Mississippi Farmer 6.7 — 5,082 —— 5,035 oe Farmer, The ....... 65.5 60.0 51.372 47.015 44.594 39.010 | #Western Edition . 72.9 69.8 72,850 69,781 51,803 51,045 
National Live Stock Hoard’s Dairyman .. 42.1 40.4 30,679 29.427 24,670 «24,001 | _, Average 2 Editions. $81.0 75.8 80,977 75,756 54,598 52,724 
Pregueer 0.6056. 9.1 9.2 6,601 6,715 6,318 6,112 Idaho Farmer ...... 38.8 35.4 29,318 26,777 26,812 24,435 | Farmer's Advocate & Canadian 
*Nation’s Agriculture 7.0 78 3,165 3,532 3,165 3,532 | *{ndiana Farmer's |, Countryman ..... 39.8 35.3 27,870 24,724 23,062 18,953 
“New Jersey Farm & a eee 26.3 22.2 20,650 17,404 16,203 13,238 | tFarmer's Magazine ... 379 23.3 16,275 15,225 9,224 9,009 
Garden ......... 47.8 48.3 21,529 21,716 17,321 17,416 | Kansas Farmer .... 39.2 33.9 29.770 25,762 25,791 21.677 | tFree Press Prairie: eee ene 
conic Farm Gureas dine tome. 51.6 445 39667 34138 34921 28906 | farmer -.------ 80.5 91.9 86,989 101,129 53,974 54,559 
| Sar aaa 98 8.0 4,432 3,607 4,168 3,407 | Missouri Ruralist ... 37.9 30.9 28841 23.471 24605 19.344 | Western Producer ... 50.3 47.8 53,839 51,120 32,011 31,130 
— —— 41.5 41.4 17,789 17,753 10,191 10,142 Montana Farmer- | Total Group.... 325.9 312.9 292.169 287,093 199,088 185.514 
oultry Tribune: — Stockman ....... 46.4 38.2 35,056 28,882 28,315 22,267 | Not included in totals. tChanged from 700-line page to 429-1i a ; 
#Eastern Edition 545 568 23,392 24,380 12,066 12,154 | Nebraska Farmer ... 63.3 66.0 47,847 49,906 37,006 36,258 | 1952. {Larger page size (1,100 lines) in January 1952. ine pays in April 


Many Suggest What 
to Do About Post Office 


(Continued from Page 3) | 


of Pitney-Bowes Inc., Stamford, 
Conn., called attention to the fact. 
that his firm has distributed more | 
than 100,000 copies of a 20-page_ 
booklet, “How to Help You,” and | 
another 200,000 copies of a leaflet | 
“17 Ways to Help Your Post Office 
Help You.” 

“Actually, we believe a great) 
deal could be done immediately if. 
the average business mailer would 
make standard practice in his own! 
office of only a few of the 17 ways | 
mentioned in the booklet and the 
leaflet,’’ Mr. Bowes said. 

“For example, the old slogan, 
‘Mail early and often’ is far more 
than a catch phrase. It is my per- 
sonal opinion that if every busi- 
ness in the country made it a prac- 
tice to have all its mail ready for 
mailing before noon, instead of 
leaving it to pile up at the end of 
the day, the work load in post 
offices all over the country would 
level out enough to make a real 
difference in the handling and dis- 
patching of mails.” 


s Rep. Harold Hagen (R., Minn.), 
a ranking member of the House 
post office and civil service com- 
mittee, wrote AA that he is hopeful | 
that the Post Office Department 


will consolidate small fourth class 
post offices as incumbent post- 
masters retire, die or resign.” 

“In this way no harm would be 
done to the present postmaster and 
yet there would be a hundred op- 
portunities each year to eliminate 
these fourth class offices,” Rep. 
Hagen said. 

“It is my feeling at least that 
a portion of the 20,380 fourth class 
post offices could well be elimi- 
nated without doing any harm to 
the service or to the people of 
the country involved. As a matter 


of fact, in some cases they might 


even get better service.” 


# One Michigan reader told how 
arbitrary post office regulations 
resulted in a vastly over-staffed 
second class post office for a 
town of 500 persons. He wrote: 
“Our town has no railroad, no express 
office and is in a strictly farming dis- 
trict. But we have a second class post 
office because a pottery company 
$11,000 for postage here last year. 
“There are no other mailers, and only 


;one other third class permit—a motion | 
picture theater. 


“As a second class post office, we have 
a postmaster at $4,000 a year and three 
clerks at $1.17 per hour and a star route 
carrier who works approximately four 
hours a day. 

“Two rural route’ carriers—salaries 
around $3,600 per year plus car expense 
—report for work at 10:30 a.m., work 


spent | 


{sorting out their mai! until 11 and then 
to lunch; start on their routes at noon 
and return at 1:30 or sometimes 2 p.m. 
Average daily work per man is 2 or 21% 
hours. 

| “The clerks wait on the window. Just 
|imagine how much work a town of 500 
|people could give them. 

| “Now you have a picture of waste 
| time. One postmaster and one clerk and 
one route carrier is all that is needed, 
yet there are seven on the payroll and we 
|mailers pay the bill. 

“Now, if you think the facts as set 
|forth are not correct, I will pay the ex- 
| pense of anyone you send to check, if 
| they are not correct.” 


|@ Mary V. Lombard, advertising 
department, Dennison Mfg. Co., 
Framingham, Mass., called atten- 
tion to the corner letterbox. “Ever | 


thought inexperienced postal em- 
ployes could work more efficiently 
if the established system of en- 
velope addressing were reversed— 
to put the city of destination on the 
top line, like this: 

San Francisco %, Cal. 


450 Grant Ave. 
Kkaymond I. Lang Advertising 


8 Norman Maxwell, director of 
advertising, Wynn Oil Co., Azusa, 
Cal., thought first class mail might 


be stimulated if the Post Office | 
| Department 
manufacturers to produce stamp-. 


licensed envelope 
imprinted envelopes, and stamp- 
imprinted letter-cards. 

The “Jetter card,” he explained, 


| vertising Distributors, Memphis, 
deplored the department’s action 
of 1950 eliminating directory serv- 
ice for first class mail. He ex- 
pressed confidence that private 
contractors could provide direc- 
tory service—for a fee—and sug- 
gested that Advertising Distribu- 
tors of America, with outlets in 
400 cities, would be willing to 
tackle the job. 

Don M. Turnbull, executive sec- 
retary of the American Poultry 
and Hatchery Federation, was an- 
other of the AA readers who sub- 
‘mitted ideas. He expressed hope 
that Congress will rescind recent 
legislation limiting the size of par- 
cels which are mailed to urban 


Chicago were moved up from 


points, Mr. Werner said. 


Chicago Gets Later Mail Pickup 


Starting last Monday, the final daily mail collections in 


and 9:30 p.m. V. F. Werner, Chicago’s acting postmaster, said 
that the change was approved by Postmaster General Summer- 
field after Mr. Werner suggested it. 

The later collection will enable the Chicago post office to 
make next day delivery of mail deposited in boxes before 
8 p.m., and will also advance delivery to nearby suburban 


6:30 p.m. to between 8:00 p.m. 


centers. 

“The change in parcel post di- 
mensions didn’t hurt our business 
directly,” he explained. “Never- 
theless, we recognize that the 
move did cause added inconveni- 
ence both to the Post Office De- 
partment and the business men of 
America. 

_ “We doubt that the new limita- 
tions add anything to postal rev- 
enues and we're positive that they 
added to the work of the Post Of- 


‘try posting a letter when your 
arms are full?” she asked. “How 
about a foot-pedal-operated slot—_ 
same idea as a foot-pedal garbage 
can. Or maybe a vacuum operated 
slot—just hold the letter in front 
of the slot and zip—down it goes.” 

Raymond I. Lang, advertising 
agency owner in San Francisco, 


would be a single folded sheet, 
with a gummed edge for sealing. 
“The essence of the whole idea is 
to teach people to write short 
letters and write them often. Per- 
haps the card could be called a 
‘tele-letter’ card, and would prob- 
ably have a special rate.” 

Harry C. Burdsal, Burdsal Ad- 


fice Department.” 


Color Gravure Issues Folder 


International Color Gravure Inc.., 
39 W. 60th St.. New York, has 
published a folder of mechanical 
requirements for newspaper sup- 
plements and magazines printed 
by rotogravure. The folder will 
be distributed to advertisers and 
agencies throughout the U. S. 
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Hunting & Fishing. 
Magazine Gains 


50.3% in 52 Ads 


Chicago, February 23—One of 


the leading ground gainers in 1952 | 


among major magazines was Hunt- 


‘ing & Fishing with an increase of 


more than 50% in advertising vol- | 


ume over the previous year. 


SAN FRANCISCO 56 Post SU 1-5568 
LOS ANGELES - 2330 W. Third St. - DU 7-4388 
MIAMI BEACH - 420 Lincoln Rd. - 58-0269 


General Magazines up 8% 


During the same period, U. S. 
magazines in general upped their 
sales of space by 8%. 


| 


Other Sports Media 


Here are the specific increases 
among magazines in the outdoor 
field as reported by Advertising 
Age in its annual tabulation of 
magazine advertising revenues. 
Hunting & Fishing paced the field 
with a 50.3% increase followed by 
Outdoor Life with 8.1% increase, 
Field & Stream 5.8% and Sports 
Afield with 0.2% increase in this 
annual Advertising Age breakdown 


of advertising gains and losses. 


Tabulation 


Ad Sales Increase 
in 1952 over 1951 


Hunting & 


Fishing 50.3% 


Outdoor Life 


Field & Stream 5.8% 


Sports Afield 0.2% 


Solid Circulation 


Advertising volume for 1953 for 
Hunting & Fishing Magazine con- 
tinues these gains with advertisers 
reporting strong response from the 
Hunting & Fishing policy of screen- 


ing its circulation to insure adver- 


dollar coverage of sportsmen who 
have the desire and the ability to 
buy the products advertised to this 


pretested sportsman market. 


8.1% | 


Purchasing 
Power 


tisers fullest and lowest cost per | 


Key to the Sportsman 


_ CHICAGO: 230 East Ohio St. * SUperior 7-1585 


: Heh Ags MEA Sem eee hae PRL TR + RE RPM res BOE > 1S ap meme dh Se ae gr ate Wier mer aan Relea 
Se ea Re es Geek at ea ce meee CPR LF OO Hae PG eet ries 57) A Sec MT ge eee CORB ee ect Sa ep. Sp inet al Se 2 
i ee ig mR. RN aaRR eden ge ER ah Be CPR Loe, Senn a Onmeieeee pee ranat 5, a Meg meee ee GF ee ese Sueer 
e ny Cente eee bec ten ae aes be ee vk ges Oia ee IRM eS ta ee ee eT eee aia et Reems Forse ha eee pane ie yd eT cate: Oh Se Reg OT Lr eMaiep oka one vat ae be ge Pts big so eer «MONO, Sele ae 2 ee 
2 feta a NSA ee a > ia oe enh : ae Mahe aera iayeek as eageics SFSe gata Py ct Se eee: Wap Grate. OF. be Sea re Re ar Pe 3 ag kg ata SN epee Snear ne te oe Soy ek 
ey ones eae Gt te i eee ae ts Aiea oar BER A cee, oe pate arn oe RLS Pt is. Gee oe BE ao a, Sak ieee : Bee: ec toe oe i ee oe seen My tioeee 6 eS Fisa te ley Sat ERE. AWN SUL * Rep ot axe 
ee Se ee, ee ee ee pe ee war ee ee ; Vente Meee ies «<M am es ammreme ser eee RPS «RE hk ade a 
ee ee ee ee ee. ll ee 
x in — ; i : Pee ae aye wohl... acre A Wee eee ire Hepes Bak 36 Ae 
; i ‘ : Se a tes 
3 ZA ‘“ 
| 
| | 
" Power : 
ve- . 
| ‘ ' 
an. | . 
52 | | ; 
112 Po 
90 | 
73 
65 
j | " 
00 ee | , 
46 |  * 
a a 
53 N 
76 ee 
120 . 3 
50 eC ; 
44 | oe 
74 , yyy - nati 
37 . tee a 
ned f — | | oe 
“ \ \\ _—<a is 
i / \ Ai eo ae 
; Om Sine 
/ \\ } é 4 a gas 
| % ie ae Shy ee ae: 
123 . ELE oa bi “al ee 
/ | geet aa —- \ ae ’ ae cee et 
we : sea 
$49 | —— bh : a ah : Ae 
933 - el v ay _ eae 
391 sae 
ie: 
ty, oe elem . 
043 en \ _—— 
357 » ‘ \ -™ a 
; . %, “ . mane 
a | ae pe = < i . ¥ ate A Yeas, PO 7 \ eee 
. ; > i ar Bi 4 “ug 
ge “ 4 Po >, =. -& >, , , ( ; 
a j é oe \ - = ' my 
— ‘ Bee a “e ‘ &\ a / ‘ : : e 
194 | “Sy € . - iad < ‘ .- ) oe Bh 
a | e. ee al a —  _ — + Pe \ Bi 
632 i ust ih eid : tnt oo < * oe 4 . is ‘ ‘ 
\ ee a ee he ; ; a a ee @ gic 
a eat oe viet. ria a . phe 4 = Fee P) fit fae 
3 i vast tee ; 4 ; rs ee eg ; x | oan 
». F Tin s oye \ ~ e; & h, ae SOF 
174 YT Ss 4aa# 
. .  . ae a Fgh q : F ‘ ae 
204 \ | ens ae _ oe foe / Ss peo 
P quato™ ' o “s ' 4 ? : a S SS 4 Ai y oe * . canoes 
291 , f tian i = aay Fe ‘ \ al Rion ; 
549 Pp ey di « 3 ee ae 7 | ‘ ‘Ge eae 
| et) aes — ; 3 a 
— ae * . ‘ Fa ae 
139 * a “4 ee Ss oe 5 ee ee 
' te ee fe & a eee 
po 1 : ee : ne as aie 
724 i ’ ey ee £ Cd is eaitis aes 
| . oe : eg B03 « 
953 _ ] ill ea Ye on 
a's I wee ae call a 3 ” vig ; 
ee ere P ae | 
559 . ae ~ i a on hon mer Ts ’ . Seat Ks ~ ror . ae fue apse ; f. a ea te 
130 =z f PE! at | vee i Ce. —_ tana 
514 > \ " | — seh ames Mea iS eee 
514 ¥ , | alia , Romie Sigil a -_ Spite Phi? " ie ee 
i 7 , 4 a. A deb oe ” =a bie E* ; . P x“ pres 
- Me P -” We, See ’ a 
me Aik “” eee eres 
~~ De ae ie — oa 
. ¥ a ' * ae ae i - : ae ‘ Se se 
bt a ee eet on. ie. a. a 
lis, SS j te et y P eS % | i a 29 Sa 
ion a" if ee, "A a oe. a 4 Poe 
v \ fe Yi / ’ a id / ees * Oe, eee . N " - ‘ 
si = age Ale ~ ae ro 
= ; » tg ena ie gee ee 
2 . . —— aM a | gear a oe rt neue 
i ‘ ’ es % * 2 $ ™ aN owas, ee Di oa a -_ ee 
“ : rs Pereetinr ye 2 2 ce, _— vores ; 
pu “ ia «3 io. 9 he - : nit or AS =] : } . 5 a. om Pe eee Eo. ag # > . —! se oe 
to i: \ * : pat, ’ Salat 2 , ‘ PGs. ee _— es Ss 
" : . 5 . i + a “oa aes ‘ . — as, tt ae eS ie — 2 ii 
hs fit 3 7 mie: ~ ~~ — ; % a5 
eC- “4 * a ‘ BO ee. ioe a a ant —" ee Book ; s t eens 
an- Send for a — —" : oe allt b ’ _ — eo ae 
a Market Data Book : - a ——< \ ¢ ar ——= ois 
ub- ; ees = ‘ae 
-_ ee ee ee pani | ea a 
‘ent io Oe : eal : a # sing er ne ; . ee -_-= i . A age : 
. Da we aie eS bak a tite, a coy | | baie , | vay mee ee 
ar- ia “agi aa re «Wee ae! a oe Print Coase aa) ni) 77 ; } on 
ban a ict Setae eS 4S 2 pee pants IRs wey Fe 9 benen’ 0878. ~ ei giae 
nF a s : ea” a GET Se oS Te renee | sae ee 
i : ee, haar he N ee oe Rin ee Bs 3 } ARs e: 
1eSS E , & <a a & = a * <3 a a a i: : he, 9 eRe , ” a 2 gat YF te \\ | a: : 
ee yas ee ae, Sa ee: ’ . A\\\\\ oe 
4 Pike Bye er ~ aS . iio ales \ ai: oi 9 3 iz ‘ \\ ieee 
er- : a eae: ae © - . cs: sie aoe ' Bg we fh oy : \\ ae the 
the Toe oes ee , © Poe } * ZF) eee : \ ae 
. re oa . ts” = ig 4, | —— ge eae uae : a \\\\ Fe 
ni- : ni? ee es i “i cs ee eis | bt 2S — ai? \ aor 
De- eat 43 a aes "2, eet ape , oH . Ce Pad bee, . atid 2 e-* \ \ ai 
ah he OD, ae Be nrsers ge | eae 
1 oO < oe ee. > af <a ee OR a ye ee ig ie x é ees 
re ihe AES, ees ¢ _. “ My yi Bait & ~ ff 9 iS 
. Pet lal y 4 \ , y 3 i } 
=, ee" iad : | ¢ y “ ; ~ iit 
ev- it gabe i wo jj ae a | © —) ft ‘ \\ 
5 Seas Buy. (go SM AEE NS eS A Fe : \| 
, we ah te , * : : \\ 
ro epaamiepvonciaaeytient —___—$—<—————SS rer LF. sw -& | 
Of- Pcs me ee Bie a. era ree seein ee eas am | % hears : aE oe Pe: he =i aes es. ee cal 
f ae ah Oe en sy i ees ioe sae Sa eee Wea akin ai i er ee en ae 
, % 5 ¥ Pine eso A acelin Das an 
7 Key to the Sportsman Market Market 
has tee ey Kull ey : : er : ty cae oy : ay aR E 22 See 1 4 e 
| Sgt et Bee eet ans Ie ee ree Ch Se tog Snes os, Cee, ae Mere Ma ee ar meee eee i : iy : 
ical a ODS Borde: Wigs : : Berets 2 His aa : Pm eee z ies! gee 
ited | : Searels Pe ee. ae ae 
will . 62 a 
and Pp ee : 
\ | ‘ 
“ ie “4 eee me Rote, : ht fhe : oe ae ; Bete os yo) " < ” ‘ ri ‘ ‘ Se is Sei sy 
iy f ia) ay us . a % cos i J oS tae 6.5 i bor vee Pomeicd ig b a 
fa Pe. 7 : z s ‘ : : . a os Ne "ao ae See ss vot Bae oh Tie SIONS 5 Rie Sy Ads tee BA ERTL os Won SC am SO ee so ies . ae mi th wee 
See ee a Ae aS " a Vaal Ras tors 3k es Se 2s Soret ae ae SL ee a ek a Ay CORP Te a eee PORE iE eR er ARS BUS in 
= » A i * . i TSN Rie Rear SY + OOP SAL oo Ry ee eee eps 


more buy 


LER eee ere 


Bo YR BORE 
= we reroN 


Women get 
ing 


ideas when 


they read 


the 


Chicago Inbune 


OMEN do more buying when they are 


W 


mood they are in when they read the 


in the mood to buy—and that 1s the 


Chicago Tribune. More than any other 
medium that reaches women in this market, 
the Tribune keeps them in a buying frame 
of mind. More than to any other medium 
in this market, women turn to the Tribune 
for buying ideas. 

Nothing has the selling impact on women 
as has their daily newspaper. And no 
newspaper creates and stimulates buying 
ideas as does the Tribune. Day in and day 
out, thru its news and features in black and 
white and color, the Tribune keeps buying 
interest at high pitch. It is the most powerful 
sales promotion influence you can use in this 
market to sell women. 


When you use the Tribune, you reach 


hundreds of thousands more women than 
you can reach thru any other newspaper. 
And, in addition to coverage, you get 
buying action. 

You get the buying action that has 
brought to the Tribune more of the 
promotion expenditures of those who sell to 
women than they place in all other Chicago 
newspapers combined. You get the action 
that caused all advertisers combined to spend 
over $55,000,000.00 in the Tribune last 
year—more than they spent in any other 
newspaper in the world! 

You can get better results in Chicago by 
advertising in the Tribune. Why not get 
together with a Tribune representative 
and have him work out with you a plan 
to get more of the sales that result when 


you use the Tribune? Ask him to call. 


CHICAGO TRIBUNE 


The World's Greatest Newspaper 


ADVERTISING SALES REPRESENTATIVES 


New York City 
E. P. Struhsacker 
220 E. 42nd St. 


Detroit 
W. E. Bates 
Penobscot Bldg. 


Chicago 
A. W. Dreier 


MEMBER: FIRST 3 MARKETS GROUP AND ME 
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San Francisco 
Fitzpatrick & Chamberlin 
155 Montgomery St. 


Los Angeles 
Fitzpatrick & Chamberlin 
1127 Wilshire Blvd. 


TROPOLITAN SUNDAY NEWSPAPERS, INC, 
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